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3821108  MItaBTwamn 3(2-2-5)

Introduction to Accounting

FAnnenItnd ananaeuazingUizaidvesn1 ﬂgwmaﬁﬁm%’mﬁuﬁm%wﬁ’m%
WA NNINTIND YT ‘]Ji“’IEJ?I“HﬂJElx‘iﬂ’liﬂ%mﬁﬂ’mﬂ'li‘uwsﬂ NIDULWIAATINIUNIITENIUNINITI N Jduuy
2095309 19301 ‘vmﬂmiLLavaﬁmiuumummmwaﬂmiumm mﬁuum‘nEjmﬂuamiﬂmumlﬂ
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ﬁw3wmmww: NWEALREIEUUNWEALDE

Accounting professions; definitions and objectives of accounting; laws relating to the
accounting professions and Thailand Federation of Accounting Professions (TFAC); usefulness of
accounting information; conceptual framework for financial reporting; types of business; accounting
cycle; principles and procedures of recording transactions under double entry system; recording
in general journals, posting to ledgers, adjusting and closing entries at the end of accounting
period, preparing trial balance, working paper and financial statements; accounting for service and
merchandising firms; value-added tax; special journals; cash and petty cash system

3821405 mwj?tﬁms’fm?imﬁ'ums%’mmsaaﬁmmazn%’wmnw%wﬁ 3(3-0-6)
Introduction to Organizational and Human Resource Management
LIIAALAZANEIATIDINITIANTT amwLLmé’amwﬁqﬁﬁﬁ]ﬁmmwiamﬁﬂmi 380N
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n3dszdu MIuImIaieeuunu nIsssgslauasmaAuinsIyaAaINg
Concepts and importance of management; business environments affecting the

management; ethics and corporate social responsibility; planning; organizing; leading; controlling; roles
of human resources; strategic planning for human resource management; recruitment and selection;
training and development; appraisal; compensation management; motivation and retention

3821406 Lﬂiﬂﬁﬂ”lam’gﬁ’iﬁﬂ 3(3-0-6)

Business Economlcs

LLmﬂma”mﬂm‘;wmmﬂJmm‘mﬁmamaamma memamu‘ﬁmﬂ m‘nmﬂ”ﬁqﬂmﬁ-
aUnNn m‘mamavmiammmmuwbu Tmnmwmmm miLLm\immhmm massnanluaaafiedas
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wazulevremaiuluwniauwdladgniduie Gudle uarm e

Concepts and basic principles of microeconomics and macroeconomics; demand-supply
analysis; production and cost analysis; market structure; profit maximization; pricing in related markets;
effects on changes in macroeconomic indicators to business activities; including fiscal and monetary
policies used to reduce inflation, deflation, and unemployment
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Business Law
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Introduction to law; law of persons; personality; legal rights; civil laws pertaining to juristic
acts, contracts, debts, tort; commercial law such as specific contracts; laws of partnerships and
companies; public limited companies act; labor laws; law on rehabilitation and dispute resolution
business; electronic transaction laws; e-payment laws; Personal Data Protection Law (PDPL)
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Business Finance

AN LLE\]wﬁﬁﬁﬂiuﬁﬂﬂﬂlaﬂﬂﬁmuﬁiﬂﬁ]LLE\] MI9ANNITNMINT3E% MANNTL DIduaMSY
MNIU3¥NINITE% tASoedauay L‘V]ﬂuﬂium’immimmu NTIATIZRILN I MIIUNT m’iwmﬂim
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DATINAROUUNY @uwuwu‘ﬂu Imm’iwmamuﬂu ﬂaﬂﬂﬁwumiﬂumimwmmuwammﬂmmuﬂmmvau
awwsuqiﬂa

Definitions and objectives of business finance and financial management; basic principles
of financial management; tools and techniques of financial management; financial statement analysis;
financial planning, forecasting and controls; time value of money analysis; basic risk-return analysis;
cost of capital; fund structures; basic strategies for determining the appropriate financing mix for
business

3821502 mmifenqmﬁamsﬁ'@um%m%’wmaﬁiﬁa 3(2-2-5)

English for Business Professional Development
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Business communication; importance of relationship building in business environment in
terms of speaking and writing; business language in the 2 1st century; custom and etiquette of using
email; business email; and writing on social media

3822203 N1IANHDING 1 3(3-0-6)

Taxation I

waAnluNITALAUANE aeAdsznauYesn®E nanno 35015052 A wazIFnsvaLAunnE
mmmwmwuﬂhﬂ’i”mmwgwm LL@”Mﬂgwmamwauwmmma\ﬂumimLuuﬁ’inﬁ) Taun mEtwla
YAANDIINAN mmmi@u@mﬂa mwmmmu mwﬁimmwn MBIRlAN o NIe mwmmm M
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Concepts of tax collection; components of taxes; principles, methods of tax assessment,
and methods of tax collection under Thailand revenue code and other Thailand’s tax laws relating to
business operations: personal income tax, corporate income tax, value-added tax, special business
tax, withholding tax, customs duty, excise tax, stamp duty, including signboard tax and land, and
building tax
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International Business Management
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Introduction to international business; international business environment; concepts and
theories of international trade; cultural differences; modes of entry into international market; human
resource management of international business; international finance; international production;
international marketing; ethics in international business and corporate social responsibility

3822405 WANNIIANIA 3(3-0-6)

Principles of Marketing
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Definitions and importance of marketing focusing on modern marketing concepts;
important roles and impacts of marketing on economy and society in the new era; basic marketing
management process; factors affecting marketing decision-making; consumer behavior; marketing
mix; digital marketing; social and environmental marketing; and marketing ethics

3822502 mmé’enqmﬁmﬁuﬁm%’uﬁnﬁmﬁ 3(2-2-5)

Basic English for Accountants
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Developing English language skills and proficiencies for the accounting professions; studying
basic principles, accounting terms, and basic acronyms and abbreviations for financial accounting,
cost accounting, auditing, internal control and organization risk management, accounting information
system and taxation; practicing source document analysis, business transaction recording, and financial

statement preparation by using English practice sets

3822601 IYULASAWMAIRDNMTIANMIAMIVBIANIIRINA 3(3-0-6)
Management Information Systems for Digital Organization
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Introduction to information systems; information technology and business strategies;

fundamentals of computer hardware and software systems; concepts and usages of database

system, data warehouse, and data mining; business information systems; computer networks and
cloud computing; business process reengineering by information technology; e-commerce and social
media; information systems development; ethics in information systems
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Operations Management and Business Statistics
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Planning and management of production; project management; quality management; supply
chain management; transportation modeling; descriptive statistics; comparison of means; correlation
analysis; regression analysis; and basis application of statistical software

3823406 ms%'ﬂmﬂ%\maqﬂ5 3(3-0-6)

Strategic Management
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Concepts of strategic management; strategic management process; external environment
analysis; industrial analysis; internal environment analysis; corporate strategy; business strategy;
functional strategy; business strategy and innovation; strategic implementation; good governance and
business ethics

3823501 M3DIMHANIIVIWAIHIDINHEIMTURNU YD 3(2-2-5)

English Reading and Writing for Accountants
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Developing English reading and writing skills used in various kinds of documents and
reports relating to the accounting professions; practicing English reading comprehension, interpretation,
and summary, including effiective writing of basic English report from annual reports and accounting
research papers, including news relating to the accounting professions

3821109 msﬁ'zy%i?unma 1 3(2-2-5)

Intermediate Accounting I

y1saunaw (Prerequisite)

: gaulaiznn 3821108 msnmﬁ;%mu (Introductlon to Accountmg)

‘waﬂmmm’gﬁmsmwmsﬁma’muaumwa aﬂ‘wmm TI% Aunmorde WURIN® Adn 01013
e aﬂmm Gl%ﬂ%ﬂ’]’iﬂim ammwmwmwamiawu FunIngluidaanu nIWenIoITHIG NI UMD
Uiymwaumwa mii‘ugiwmiauwmﬂ mmwamaumwa miﬁmLmeuaum‘wﬂLﬂumunumeﬂsﬂ
BEANNAANNITUTYT N3A08ANYBIAUNITNG ﬂWiLLEWNiWf-’JﬂWiLLﬂxﬂ’]’iL‘ﬂ(ﬂLNB%@H@&%W%WETL%GUHTE@%

Principles and procedures of accounting for assets; accounts receivable and notes
receivable; inventories; investment; property, plant and equipment; borrowing costs; investment
property; intangible assets; natural resources; classification of assets; recognition of assets;
measurement of assets; allocation of assets as costs and expenditures in accordance with accounting
principles; impairment of assets; presentation and disclosure of assets in financial statements
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3821110  mstnBanwnn 1 3(2-2-5)
Cost Accounting I
p1saunaw (Prerequisite)
. sould3zn 3821108 nstiyBanawn (Introduction to Accounting)
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Roles of cost accounting in business corporation; definitions of various types of costs;
accounting methods and controls of materials, labor costs and manufacturing overheads; job order
costing system; process costing system; standard costing system; manufacturing overhead allocation;
joint product and by-product costing; accounting for scrap, waste, and defective goods; and activity-
based costing

3822109 msﬁ'ty%i?unma 2 3(2-2-5)
Intermediate Accounting II
p1saunan (Prerequisite)
. soulddzn 3821108 nstiyBanawn (Introduction to Accounting)
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Principles and procedures of accounting for liabilities and owner’s equity; classification of
liabilities; recognition and measurement of liabilities; valuation; presentation and disclosure of liabilities
in financial statements; accounting for business establishment; operation; profit/loss sharing; changes
in owners’ equity; dissolution and liquidation of partnerships, private companies and public companies;
presentation and disclosure of owner’s equity in financial statements; preparation of statement of cash
flows
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3822110 MIUBAWNK 2 3(2-2-5)

Cost Accounting II

p1saunaw (Prerequisite)

: dauladzn 3821110 nstdawnu 1 (Cost Accounting I)
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Full costing system and variable costing system; analyzing cost-volume-profit relationships;
budgeting system; analysis of variance; use of information for short-term decision making; investment
budgeting; pricing; responsibility accounting: performance evaluation of products and departments;
transfer pricing; inventory management; cost of quality
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3822302 STUUAIIARNANIINIIUYD 3(2-2-5)

Accounting Information Systems

y1saunaw (Prerequisite)

- gouladzn souladzn 3822601 srULAITERINARDNTIANTEIUSLBIRANTAINA

(Management Informatlon Systems for the Digital Orgamzatlon)
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Principles and concepts of accounting information systems; general controls of information
technology and relevant application controls; tools for analysis and design of accounting information
systems; basic business transaction cycles consisting of revenue cycle, expenditure cycle, production
cycle, and general ledger cycle; including effects of e-commerce on accounting information systems

3823107 msﬁ'zy%i?uga 1 3(2-2-5)
Advanced Accounting I
y19aunaw (Prerequisite)
: gaulainn 3821109 msﬂ'mi'ii;"%nma 1 (Intermediate Accounting I)
: doulaizn 3822109 msnm%w%nma 2 (Intermediate Accounting IT)
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Accounting relating to revenue from contracts with customers; accounting for consignment
sales, hire purchase, leases, construction contracts, and real estate business; accounting policies,
changes in accounting estimates and errors; preparing financial statements from incomplete records;
and the effects of changes in foreign exchange rates

3823108 msﬁ'zy%i?uga 2 3(2-2-5)

Advanced Accounting II

y19aunaw (Prerequisite)

: gaulainn 3821109 msﬂ'mu%i?%nma 1 (Intermediate Accounting I)

: doulaizn 3822109 msﬁ'm%i?%nma 2 (Intermediate Accounting 1)
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Accounting for business combination; accounting for investment in subsidiaries, affiliated
companies and joint ventures; joint arrangements; preparation of consolidated financial statements;
specific business operations for investment; fund accounting and accounting for non-profit business;
disclosure in financial statements
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3823213 N13AHAINT 2 3(3-0-6)

Taxation I1

p1saunaw (Prerequisite)

: gauladzn 3822203 n1snBa1ns 1 (Taxation I)

: daulaizn 3821109 miﬁ'mﬁ'*funmo 1 (Intermediate Accounting I)

: gauladzn 3822109 msﬂ'm%ffuna’m 2 (Intermediate Accounting II)
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Concepts and differences between accounting principles and principles of taxation in
revenue and expense recognition; preparation of working paper for tax computation in accordance
with Thailand revenue code; adjustments from accounting profit to taxable income; preparation of tax
reports and special accounts as announced by the Revenue Department; tax filing; deferred income
tax; accounting for income taxes; including explanation of the difference between tax planning, tax
avoidance, and tax evasion

3823313 msu‘%msmwLﬁlmaaﬁnmazmsmuqumﬂ‘lu 3(3-0-6)

Enterprise Risk Management and Internal Controls

p1saunaw (Prerequisite)

: goulainn 3821109 miﬁ'iyfii?unma 1 (Intermediate Accounting I)

: doulaizn 3822109 msﬂmﬁifunma 2 (Intermediate Accounting II)
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Concepts, definitions, objectives, and importance of corporate governance; roles and
responsibilities of audit committee; definitions, and objectives of internal control; components and
principles of COSO internal control framework, and Enterprise Risk Management (ERM); concepts,
definitions, objectives, and importance of internal auditing; professional practice framework for internal
auditing; types of internal auditing; techniques and procedures of internal auditing; planning and
preparing audit programs; managing the internal audit function; report of the internal auditor; roles
and responsibilities of internal auditors on corporate frauds
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3823314 MUY 3(2-2-5)
Auditing
y1saunaw (Prerequisite)
: gaulainn 3821109 msﬂ'mu%i?%nma 1 (Intermediate Accounting I)
: doulaizn 3822109 msﬁ'm%i?%nma 2 (Intermediate Accounting IT)
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Definitions and objectives of auditing; general concepts and framework of auditing standards;
laws and regulations related to auditing; ethics and responsibilities of auditors; frauds and errors;
agreements on accepting auditing jobs; audit planning; internal control and efficiency assessment;
audit risk and materiality; risk assessment of audit evidence; audit procedures and evidence collection;
sampling in auditing; working paper of auditor; audit procedures for assets, liabilities, owners’ equity,
revenues and expenses; process for auditing by computers; quality control for auditing; audit reports;
assurance and related assurance reports; and quality control for auditing firms

3823601 NWHARANWSAWSURNLIYE 3(3-0-6)

Human Relations for Accountants
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Concept and importance of human relations; psychological process for interpersonal
developing relations; communicating accounting information for executives; business presentation to
related groups of people such as board of directors, board of executive directors, or external entities;
including practicing on effective advisory and explanation skills; practicing personality development
and international etiquette; applying accounting professional ethics in daily life and in accounting
professions
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Entrepreneurship and Accounting in Food and Healthcare Industry
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Concepts of entrepreneurship; characteristics and factors affecting the success of
entrepreneurship; forms of business operations, business trends and supply chain management
in food and healthcare industry; accounting policies; internal control of assets, liabilities, owner’s
equity, revenues and expenses; inventory control systems; cost management; preparation of financial
statements; accounting applications and database management in food and healthcare industry;
including financial statement analysis in food and healthcare industry

3824102  F1HIHNNTHWUALNNTIATIER 3(3-0-6)

Financial Reporting and Analysis

p1saunan (Prerequisite)

: goulainn 3821109 miﬁ'iyfii?unma 1 (Intermediate Accounting I)

: doulaizn 3822109 msﬂmﬁifunma 2 (Intermediate Accounting II)
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Presentation of financial reporting and disclosure of accounting information; procedures
and tools for analyzing financial statements and other important accounting information for decision
making; industrial analysis; impact analysis of different accounting policy choices on financial statements;
interpretation of various kind of reports including non-financial data such as integrated report; fair
value measurement and valuation techniques

3824601 nstBmaljialwyaddna 3(2-2-5)
Practical Accounting in the Digital Era
p1saunaw (Prerequisite)
: gaula 311 3821109 miﬁ'mfii?unma 1 (Intermediate Accounting I)
: doula 3 371 3822109 msnm%munma 2 (Intermediate Accounting IT)
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Basic concepts of big data; data visualization for accounting; artificial inteligence and
machine learning for accounting; blockchain technology; accounting practices by using accounting
softwars for recording in general and special journals, posting transactions to ledgers, adjusting and
closing entries at the end of accounting period, preparing trial balance, working paper and financial
statements, submission of financial statements, tax calculation and tax filing to related departments
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Seminar in Accounting Professions

y1saunaw (Prerequisite)

: gaula 311 3821109 msﬂ'mu%i?%nma 1 (Intermediate Accounting I)

: daule 371 3822109 msﬁ'm%i?%nma 2 (Intermediate Accounting II)
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Discussions and analyses of implementing financial reporting standards, auditing standards,
including other current effective standards that have effects on financial accounting operations in
various types of organizations by using case studies, research papers, academic articles, and other
related documents both at the domestic and international levels; including financial accounting issues,
other contemporary issues, and currently addressed ethical issues for professional accountants

3824207 nstaBdmsugsialsousa 3(2-2-5)

Accounting for Hotel Business
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Concepts and types of hotel business; laws relating to hotel business; procedures of hotel
business establishment and management; accounting policies; internal control; preparation of financial
statements, operating statement; accounting software and database system for hotel business; financial
statement analysis for hotel business

3824311 msmaLLN%ﬁﬂiuazmsmuqu 3(3-0-6)

Profit Planning and Control
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Concepts and procedures of profit planning and control; planning and control by budgeting;
using techniques and methods to plan and control operations; planning and control for revenues,
expenses, assets, liabilities, owner’s equity, and profit; performance measurement and evaluation as
defined in plans; reporting for management and control

30



3824312 nstdiieanadedn 3(3-0-6)

Accounting for Sustainability

ANNANILUNE memmmsummwamLLmaammmwmummaummﬂu ﬂﬁmmuamam
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Definitions and concepts of environmental accounting and social responsibilities; presentation
of environmental information to both direct and indirect stakeholders; recording, classification and
disclosure of accounting information of environment-related business; limitations of financial statements
without environmental information; measurement and evaluation of corporate performance; new
financial reporting style; value-added statements

3824313  ITYIUITMITIBNUYTURLUIIENAUIA 3(3-0-6)
Accountlng Professmnal Ethics and Corporate Governance
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Basic knowledge of professionalism and ethics; laws related to the accounting profession;
Institute of Accounting Professions; International Education Standards (IES) for professional accountants;
accounting professional ethics and monitoring of accounting professions; good corporate governance;
creative accounting; total quality management; accounting professional responsibilities in relation to
both the accounting professional and wider public environment

3824314 msmuquuazmimmaamzuumsaumﬂmemsﬁzy% 3(2-2-5)

Accounting Information Systems Audit and Control

psaunan (Prerequisite)

: doulaizn : 3822302 FLUURITHWNANIINSU YT

(Accounting Information System)

LLmﬂma\‘imimummumdﬂaﬂmiﬁumﬂmﬂmiumﬁn NIRITIRLAZUWIAAYTDINITATI
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mMaenzdanaidedevoszuunilae mawmam wansile nafia wazazdeuisamageuszuy
Tydnldroninnes

Concepts of accounting information technology control; standards and concepts of
accounting information systems audit; risk assessment and accounting informationy systems
control; reliability analysis of data processing system; tools, techniques, and procedures of auditing
computerized accounting systems
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3824315 NIRAWIINARIANIINL LN 3(3-0-6)

Innovative Startup
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Concepts and characteristics of startup; strategies for business innovative development;
innovation and modern technologies; process of startup development; business plan preparation for
startup such as Lean Canvas; pitching techniques for startup; and startup network

3824403 mﬂfuTaﬁmsﬁmm:msam% 3(3-0-6)

Financial and Investment Technology
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mimm_l@u,a

Concepts; forms of financial and investment technology management; analysis planning and
financial control; roles and responsibilities of financial and investment technology in current situations;
importance of financial market, financial institutions and agencies relating to financial institutions and
business operations; characteristics analysis of different types of securities; portfolio management;
risk management, internal control and governance

3824906 ilywin1sdauUD 3(3-0-6)

Problems in Auditing

y19aunaw (Prerequisite)

: saula 371 3823314 n3aaulny (Auditing)
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Analysis, discussion, and research for knowledge acquisition and understanding of auditing
problems; solutions for theoretical and practical problems; applying audit principles in various interesting
situations; special cases in auditing and professional ethics

3824907 nN3ILBIAUNIINITT 3(3-0-6)
Basic Research in Accounting
AHVHIBLAZAHEIAIIBINITIVENNFIANAINAT 23781 TTWIDIN13328N 10Ty
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NMIUaANAVHIETDNA NMITEUITIENUITILAZUNANNITENIINIIUYT

Definition and importance of social science research; ethics for accounting research;
selecting an accounting research topic; accounting research design; identifying research objectives
and hypotheses; research methodologies; data collection; data analysis using basic statistical software
applications; data interpretation; writing accounting research papers and articles
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Accounting Professional Internship

Soulasgdz: ﬁnﬁnmﬁmaamtﬁﬂmmmauci'ms'm"‘mﬂ%nzju%m%wn,té‘a
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Accounting internship with a wide range of accounting activities, including accounting,
auditing, taxation, and utilizing accounting softwares in various organizations or businesses under
the control and supervision of advisors; integrating and applying theoretical and practical knowledge,
skills, and experience in reaHife scenarios
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MedInaEgANNAInE T an

English for Career Advancement
DIANTUAZNTIANTT

Organization and Management
LATHFANERINIIIANTT

Managerial Economics
ﬁaﬁiium\iqiﬁaLLazﬂgmeJLﬁﬂaﬁurr]ﬁ@ﬂﬁﬁjﬁﬂ
Business Ethics and Business Management Laws
n13aansgInaaznmaduglsznaunis
Business Management and Entrepreneurship
SEULFIRNARENITTANT

Management Information Systems
N1IIANIINTNEINTNUBE

Human Resource Management
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English Communication Skills
M39ANNINIIUG AN T

Operations Management

N3N TINaENS

Strategic Management
adfienTIdenansians

Statistics for Management Research
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Innovation Management
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3663501

3663502

3663503

3663504

3663505

ﬂ?iﬁlaﬂ’lﬂmzﬂﬁﬁﬂLﬁuaﬂﬁﬂﬁqiﬁfﬂ

Communication and Business Presentation
Fnuinauazmslruinisgenaduda

Services Mind and Service to Excellence
MINAIIYATNANWLAZHTEINRIAN

Personality Development and Social Etiquette
MNANNITINUHY NMIAIVAN UazN1IIAlATINII989ANTT
Principle of Planning, Controlling and Organization Structure
N1TI9INNITAANTT

Management Research
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NdudBINISHANISESNDaMISTIaa
73NE18A

Halal Business

HIRTIFIUTINN iﬁ,’UUﬂ’liﬂitﬁ%QMﬂWW LaZAMNUADANEIDIDNNITENANR

Halal Standard, Assurance System, and Safety
ANINUDFAH

Islamic Finance

N13AANNINNINARDINITINEN

Halal Food Production Management
mﬁmmﬂiuqma’mmiummimma

Marketing in Halal Food Industry
nsaanmsladafnduazlgguninemissnaia

Logistics and Supply Chain Management in the Halal Food
nannakazNnselnnN1IdIenaueInIIEIag

Principles and Skills in Halal Culinary
mﬁmmaq‘;ﬁﬁ]me%mi%’mmmimma

Business and Services Management of Halal Restaurant
aanUeIrNIneLazerI el

Halal with Thai and European Cuisine
uifﬂﬂﬁumﬂﬁqiﬁﬂmmimma

Halal Food Business Innovation
nauduvinisvAnisditinoiuadna
N179ANTTIENRNIHAING

Digital Office Management
mMIIAManAluladdrnIua1wnw

Technology Management for the Office

N1FIANI TN NN TIBEIATUIWRITENI 1%

Financial Management for Office Work
NUWHRHN UG TUYARINA

Human Relations in Digital Age
FNBEMIREEIINMEBI SIS NUETNIAITE
English Communication Skills for Digital Office Work
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Using Package Programs for Digital Office Management
3663507 mIRaMIyARaLazNaUINIUEIUNIULARTIN
Porsonal Development and Traning in Digital Office
3664501 nAdANIUIMIAIUNNULAZNTU =T
Office and Conference Management Techniques
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Digital Marketing
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Learning and Problem Solving Skills
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Field Experience in Management
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1554125 MBIBINHFANANTIMI IWIBITN 3(3-0-6)

English for Career Advancement

MINBMWITIN©YE NI KA 819 Wen AxdnshienIsinme1dinge matansiesianInmee
NNTUINNILIAN Lﬁ'amiﬁﬁaaa‘ummSﬂﬂqwmmgmﬁiﬂumiﬂimmﬁm%w

The development of English listening, speaking, reading, and writing skills; grammatical knowledge;
item analysis and time management; for taking the standardised test used in professional practice

3661107 @IANISUATNITIANT 3(3-0-6)

Organization and Management

AMNVHIBLAZUIZLNNTDIBIANTT LIIAANOBINI9AIUNITIANIT MNT8INITANTT NI
N139AlATIEE909ANIT NITTANIIAIUNUYAAR N1TETWIBNTT UAENIIAILAN naRan1IdAnITaselny
mIsamIanailaswilasuazuinnssnnsanmsluganailswilas 3es3aumgsnauszanniuiaseuda
§9AN DITNIALID

Definitions, and types of organizations; concepts, and theories of management; functions of
management, planning, organizational structure, personnel management, directing and control; modern
management techniques; change management, and management innovation in an era of changes; business
ethics, and social responsibility; good governance

3661108 Lﬂﬁﬂgmmﬁmﬁﬂmi 3(3-0-6)

Managerial Economics

LLmﬁﬂﬁuﬁmmﬂLﬁmgﬁmm‘ﬁiﬂumﬁmmi EszJLwLL@z‘i%mwammwgmﬂm%ﬂﬁ%’mmi
mMslanziglasduazaniu mﬁme:ﬁﬂﬁﬂLLm&’ammﬂwgﬁﬂﬁ'm:mﬁaqiﬁa MIAATIEAARNYILAE
il MIBaEANINEALaEAUNUNIIRER TN TnEuATHRBMIMIUARMINER MIRTAT Mz
Tasomansmuuazilsziniuarosdunu uletnemaiuazulouneniads Anadensdnaulalunisdingiie
peeHLIEENEnIw

Fundamental concepts in management economics; scopes, and methods of management
economics; supply and demand analysis; analysis of economic environmental factors which affect business;
break-even point and profit analysis; production and cost analysis; linear program for production planning,
pricing, investment project and cost effectiveness analysis; monetary and fiscal policy; that affect the decision
making in the efficient business operation

3661301 a’%ﬂﬁisumaqsﬁattazng‘nmmﬁ'mﬁnmi{fmmsqiﬁ% 3(3-0-6)

Business Ethics and Business Management Laws

MANSITNENALND WA EIIT0TIN WTTENLTIO MANANLTTENALIALAEMIALgUaRaM IR
ngwmmﬁmﬁﬁmwﬁiyQunLLazLanmﬂﬁcytywﬁlﬁhLflu@iamiﬂixﬂauqiﬁﬁ] m;]‘wmEJL‘ﬁ'amiﬁmeLazmﬁﬂmi
winnsuluiATegigaAfdng

Good governance; concepts and theories of ethics; code of conduct in accordance with the
principles of good corporate governance; laws necessary on legal contracts and specific in business operations
including laws for innovation development, and management in the digital economy
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3661302 msfﬁ'ﬂmsﬁqsﬁaLtaxnﬁﬂﬁué‘ﬂixnaumi 3(3-0-6)

Business Management and Entrepreneurship

AnudiugwienAugIne Juoumdasigaia innsidymuaglomalumIdsznaugaia Yid
Toman1In1Itu aNWLIAREONNINTIND UWNUTINT NINEA NMIRaA MY Unduazmd whdagUsznouns
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Business fundamentals; forms of business establishment; analysis of business problems and
opportunities; financial opportunity assessment; business environment; business plan; manufacturing;
marketing; finance; accounting, and taxes; concepts of modern entrepreneurs; leadership and entrepreneurial
ethics; risk assessment and business risk management; use of information technology in business, and
business simulation practice

3662105 STUUAISHWINANBNNIANT 3(2-2-5)

Management Information Systems

AINVINE WIIAR fmqﬂi:mﬂ‘ ANNAAYDIT YRR IT VLT TEUNA Tases5uazatAtiznauees
FEUUTIFUNA N1FTIANINTNEINTENTTUNATUIUGIAY MIMTTzULaIRUNABE 19N TzENG W NMIeduauu
NIILKL N3ATDAN NM3Andula NMITanIgudoyanisdsziianauuuaa1Ig Jayaruialng szuudandes
NGINe szuedetneuarIfindefoms sTULIMITAMIAnEiuasUaaadeaTawna nsliusnIIHu
szupddnnIedng wazniszgndldiaioinedeanaoula

Definitions; concepts; purposes; importance of data and information systems; structure and
components of information systems; information resource management in business; effective use of information
systems; planning support, controlling, decision- making, database management, cloud computing, big data,
business intelligence systems; networking system, and communications; information security management
systems; electronic services, and social network application

3662107 MIIAMINTHEIN TN 3(3-0-6)

Human Resource Management

wda nosduazvannislumadamanineinaayed souenindseinisiamminennsuyse
Lm:%gmawnamwﬁmmaw%’wmmmgwﬁ mmwuwuw%’wmmmgwé MINATIZFANH NITFIIVLAZNTAALEEN
UARINT NIINNOUINLAZ M TN ANAUE TBEIETW N3l sfivnan1au AURN% NIVIMIAIND LN
MIFAnILazHaUIElel LIUFNARS 9385ITHNINITANINTNEINTNULE TINTINFIeUuINE ANHLaeade
wazAeRts MItenssawiadenierNdasadelunnemu maiunaluladassunasiwnisianig
NINININYBE WUzl luatAnI3 mﬁﬂmiﬂ%’wF_nmwwﬂluqﬂﬁ%ﬁaLﬁam’at.ﬂﬁamuﬂaﬂum’au’%mi
AANINTNEINTNUBE

Concepts, theories, and principles of human resource management; scope of duties in human
resource management, and the process of human resource management; human resource planning; work
analysis; recruitment, and personnel selection; training, and developing; career advancement; performance
appraisal; compensation management; welfare, and benefits; labor relations; human resource management
ethics, including occupational health; safety, and disaster; environmental management for work safety;
application of information technology in human resource management to be applied in the organization;
human resource management in the digital era for changes in human resource management
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3662204 TNBENMIAOEIIAILNIBISINGH 3(2-2-5)

English Communication Skills

mMIRaTnEEM IR we snuiazdennendmnoeiiiedesiuindnnamians uaemldnie
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Jayan19gIna

The development of English listening, speaking, reading, and writing skills related to the
management profession, the use of English for business communication, the use of technology to improve
English skills as well as practice in presenting, and comparing business information

3663102 nM13aANIINSUYIANS 3(3-0-6)

Operations Management

NI3TNURT NIIANARIIULAZNITAIVANNIIHAARUAILEZUINIT N1T8NLUUNARAMILAE
NITUIRNITNEANTW MILEENTNaTRILaYNIIeRIEIRIzNoUNS MIneInsnl N3TSUHRIAININGR
LaznIweIns n13damsldguniu uasladafing n13danislasinanisdansdudiannie N13TANIIANIN
AMNEINII NI TUTT% naluladaunandanaznsujuanig

Planning; implementing, and controlling in production of goods and services; product design and
process productivity; location and workplace layout selection; forecasting; capacity and resource planning;
supply chain management and logistics; project management; inventory management; quality management;
competitiveness; technologies in production and operations

3663108 msif@n’rsﬁﬁanaqns‘ 3(3-0-6)

Strategic Management

AITHVINY mmé‘hﬁﬁymaﬂﬂaEqW]ﬁ’LLa:m‘s%’@mﬁL%ﬂﬂaqm( LLmﬁﬁmﬁﬂmiﬁmaqwﬁqﬂiwﬂ
ﬂizmumﬁﬂmn%maqwﬁ NINATIZATMNUIARDNDIANITUAZNITULYITU NITAAUATANIITDIBIANTT
nmIsfmuanagns MaknagnsiUfoR nsmuauaznIUszfunagns nadiAnwInIdiunagns10989AN13
Haluazsudszmauazazsulan

Definitions; importance of strategy and strategic management; new strategic management
concepts; strategic management process; analysis of organizational environment, and competition; setting
the direction of organization, and strategy; strategy implementation; strategic control, and assessment; case
studies of organizational strategies in both national, and global levels

3663901 &AMNBNTITENINMTIANS 3(2-2-5)

Statistics for Management Research

sifLRan1ITANNT N1INTIWTBYA mﬁl,mwxﬁ%mdmﬁymﬁu AMNUIIZLTUNTY ST AN
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Statistics for management; data description; preliminary data analysis; probability; estimation;
hypothesis testing; variance analysis; data testing in frequency format; correlation and regression; statistical
data analysis by computer programs
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3662108 N13IANIIRIAANIIN 3(2-2-5)

Innovation Management

Jazinnuazduyy am’mmﬁmam’fmmw NITVIBNIIAATINNTIA NITIANTITUIANTIH ﬂaqwﬁ
mM3TaMInIansan ningauneinan wiswaenIt GnBURT ANNELNIMIA MakaLazmathelon
winnIm mMaseiusinnomaamngifauinniss mahwianimuoengaaaiiamsnidad mszin
ANELIAVDINITIAN IWIANTIN

Types and forms; knowledge of innovation; creative processes, and innovation management;
innovation management strategies; intellectual property; trademark; patent; trade secret; seeking and
transferring innovation; building alliances for developing innovative business; bringing innovation to the
commercial market and evaluating the success of innovation management
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English for Entrepreneurship
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Listening to stories, and reading business documents; writing for public relations, and congratulatory
messages in special occasions; having various conversations; making telephone calls; providing information
on products and services; writing business letters and documents; filling out business forms, and the use of
information technology in order to improve English skills for entrepreneurs; as well as E-mail correspondences
with applications
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Leadership and Teamworking
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Definitions; importance; concepts and theories of leadership; leader characteristics; leadership
development; strategic leadership roles; leader's management; system development and work methods;
leader’s influence on decision making behaviors; motivation; leader’s role in teamwork and effective team
building
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Communication and Business Presentation
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Definitions; importance, and basic concepts of communication and presentation; communication,
and presentation skills; design and planning principles for presentations; summary of key points; process
of giving oral and written presentations; business presentation techniques; personality in presentations;
audience analysis; preparation of business presentations; principles of media selection; evaluation methods,
and practice in presentations
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Service Mind and Service to Excellence
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Fundamentals of service; service awareness building; effective service principles; analysis of
behaviors and individual differences; service delivery design; how to provide accurate impressive service;
communication skills, and techniques to motivate clients; solving problems arising from service work; service
quality evaluation; personality, and way of approaching the service excellence
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Personallty Development and Social Etiquette
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Fundamentals of personality development; concepts and theories related to personality
development; personality types; positive attitudes and proper way of thinking; dress; verbal and body language
communication, Thai etiquette, international etiquette and proper behavior at work

3662106 WANNIIIUH n13AUAN wazn1IIAlATIasI9eIANT 3(3-0-6)
Principles of Planning, Controlling and Organizational Structure
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Basic concepts of planning; controlling, and organizational structure; planning and controlling

processes; organizational structure under changing circumstances; techniques of controlling based on
business functions and operations at the beginning, intermediate, and advanced levels; communication
within the organizational structure for planning and controlling

3663902 N13IVYNNIIIANIT 3(2-2-5)

Management Research
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Concepts, and objectives of management research; various forms of research commonly used in
management research; comparing the purpose of applied research in management with the difference from
pure research, and social science research; study of research procedures, research methodologies in both
qualitative and quantitative research processes, problem determination, literature review, conceptualization,
hypothesis testing with empirical instruments, research design and management research framework
development, determining populations and sampling, creating a research tool, collecting data, processing
and analyzing data for interpreting data, research ethics and plagiarism issues, including writing research
paper to support and take advantage of management
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Halal Business
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Basic concepts of Shariah and business; Islamic perspective; concept of business in Islamic
perspective; approach of Magasid Al-Syariah in business; ethics in Halal business; corporate governance
in Islamic institution; Islamic industry; human resources management and strategic management from an
Islamic perspective
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Halal Standard, Assurance System, and Safety
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Overview and principle of Halal quality management system; overview and principle of Halal

quality management system; Halal certification producers and standardization; procedure of compliance audit;
good manufacturing practice (GMP); Halal control point (HCP); principles of Halal food assurance; Halal food
assurance system in Thailand and worldwide; Halal certificate; Thai Halal food product certification
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Islamic Finance
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Characteristics of the Islamic economic system; prohibitions and business ethics in Islamic
economics and finance; philosophy and features of Islamic finance; Islamic law of contracts and business
transactions; trading in Islamic commercial law; loan and debt in Islamic commercial law; financial institutions
and products on conventional and Islamic; Shariah financial transactions; financing principles and practices
in bank and non-bank; sukuk and securitization in Islamic capital markets; Islamic insurance (takaful)

3663404 N1IIANIINTINANDINIITIANG 3(3-0-6)

Halal Food Production Management
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Guidelines for Halal food production; Halal food laws and regulations; Halal food production
requirements; sources of raw materials for the production of Halal food in Thailand; guidelines for food
production according to the hazard analysis and critical control points (Hala-HACCP); principles and process
of Halal food processing; international and domestic trade in Halal products; import regulations of trading
partner in Halal food products
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Marketing in Halal Food Industry
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Definitions and scopes of Islamic marketing; theories and concepts of Muslim consumer behavior;
segmenting, targeting, and positioning; Islamic marketing mix; Customer Relationship Management Halal
branding; green marketing and green consumer; electronics marketing in Halal food industry
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Logistics and Supply Chain Management in the Halal Food
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The concept of logistics and supply chain management in the Halal food business; management of
logistics activities and supply chain in the Halal food business; Halal food business relationship management;
risk management in Halal food supply chain; laws and regulations in logistics; and information technology
in logistics and supply chain management
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Principles and Skills in Halal Culinary
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Basic Halal cooking skills; rules for working at Halal restaurant; code of practice and dress for
working in a Halal kitchen; kitchen tools and utensils; Halal recipes; principles of weighing and measuring;
selection of Halal ingredients for cooking; principles of Halal food preparation and cooking; knife skKills;
preparation of stocks, soups and sauces; preparation of vegetables, potatoes, rice, meat, poultry, seafood,
eggs, milk and dairy products for Halal cooking; Halal food ethics; practicing in Halal culinary skills
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Business and Services Management of Halal Restaurant
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Concept of running a Halal food and restaurant business; management of Halal food restaurant;

Halal food services standard for tourism of Thailand; sustainable Halal restaurant business development; Halal

food service on special occasions; Halal food production and serving food; ethics and etiquette of serving

Halal food; hands-on practical in business and services management of Halal restaurant
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Halal with Thai and European Cuisine
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Principles of Thai cooking; ingredients and techniques of Thai cooking; substitute ingredients
for Thai cooking; principles of European cooking; heat in cooking; cooking vocabulary in English; properties
and functions of ingredients in European cooking; preparation and cooking of European meat and poultry
dishes; using of kitchen tools and utensils in a European kitchen; Thai and European food recipes; practicing
in halal Thai and European cuisine
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Halal Food Business Innovation
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Concepts and processes of food business innovative; idea generation on new product; idea
screening; concept development and testing; marketing strategy development; business analysis; physical
product development; market testing; commercialization; hands-on practical in food business innovation
according to the Halal standard
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Digital Office Management
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Definitions; importance of office work; roles and duties of office work; office work planning;
design and analysis of office system; office restructuring; virtual office; document management; meeting
management; supplies management; electronic office; office control
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Technology Management for the Office
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Knowledge and understanding of digital office technology; types of office technology; roles of
technology in the office; application of programs and instant programs in digital office management; as well
as the use of digital technology for developing work processes or work systems in the organization to be
modern, and efficient and for applying digital technology to work
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Financial Management for Office Work
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Financial importance of office work and organizations; financial opportunity exploration; money
management; financial health; insurance management; tax administration of offices and organizations; financial
technology and science; taxation; insurance, and liquidity management in office
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Human Relations in Digital Age

LWIAANOANIINAIEAT ﬂﬂ%’aﬁugmﬁiwmﬁLmemﬁaﬂmwaﬂwwﬁ AnfwavnedaAdviand
dennfinsannusd WdilafangAinssnuazniauaflunisegnanulugaddng annaunus Tusednis wazaw
uansgszniayanalum s Magils nanmashonysdauiusiunnsegiiniu Mt §amiusiudan
wamwwawn@‘mﬁum'aﬁmmLmﬁwuﬁﬁulmaﬁwﬁﬁmimﬁﬂmﬂmmoma‘[u‘[aﬁﬁdmaﬁmﬂﬁﬂmw I H
NILEAIBONTBINOANTINNYE UEARING

Concepts of behavioral science; natural fundamentals and human needs; the influence of digital
media on human behavior; understanding of behaviors and attitudes in digital coexistence; organizational
relationships and individual differences at work; motivation; principles of building human relations in coexistence;
interaction with others; the impact of behavior on society and culture referred to technological changes that
affect personality and the expressions of human behavior in the digital age
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English Communication Skills for Digital Office Work
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English skills for communication in office-related situations; listening; speaking; reading; writing;

studying vocabulary; expressions used in office equipment; assigning and writing annual performance reports;

note-taking; presenting the office information with graphs and charts; phone conversations for appointments;
having a dialogue; leaving a message and canceling appointments using integrated English language activities
in practicing English skills and office work skills
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Using Package Programs for Digital Oflice Management
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Principles; importance; practices on the use of computers and technology for the digital office;
the use of package programs; word processors; spreadsheet programs; presentation programs; database
management programs; image editing programs; application of the programs to make work schedule;
communication, and collaboration on the Internet network
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Personal Development and Training in the Digital Office
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Definitions; importance; roles; duties; goals of training and personnel development; training
needs analysis; training planning; training project design and development; training project management;
training management methods; training evaluation criteria and methods; training information management
and personnel development; selection of information resources to search for information; the use of various
training techniques, and training development problems; including the use of digital technology in analyzing;
synthesizing; writing reports, and references
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Office and Conference Management Techniques
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Definitions; importance of office administration; organization in the office; job priorities and
time management; secretarial work; secretarial work system and principles; secretarial responsibilities and
roles, preparing for an online teleconference; meetings at work, writing meeting agendas and minutes,
guest reception, service, communication and telephone conversations; personality; human relations; solving
secretarial tasks and secretarial practice
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Digital Marketing
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Digital marketing concepts; opportunities; problems, and strategies to use social media for
marketing; social media user characteristics and behaviors; importance of social media communication and
branding; building customer experiences on social media; using social media technology as a tool in journalism
and personal communication, and as a distribution channel to build good relationship with customers
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Learning and Problem Solving Skills
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Knowledge management and learning process through project work; positive-thinking skills; setting

learning goals; setting questions; studying methods of acquiring knowledge; distinguishing information from

facts; reading; problem solving; generating ideas; creative thinking; decision-making; evaluating, and giving
presentations focusing on learning development sustainably

3664801 MsHNUSEAUNTALIZIBNNNTIANS 3(360)

Field Experience in Management
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Internship in workplace; practicing thinking skill with discretion in various part, and facing the
problem and solving such problem in realistic organization’s circumstance
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1554125 MBIBINHFANANTIMI IWIBITN 3(3-0-6)

English for Career Advancement

MINBMWITIN©YE NI KA 819 Wen AxdnshienIsinme1dinge matansiesianInmee
NNTUINNILIAN Lﬁ'amiﬁﬁaaa‘ummSﬂﬂqwmmgmﬁiﬂumiﬂimmﬁm%w

The development of English listening, speaking, reading, and writing skills; grammatical knowledge;
item analysis and time management; for taking the standardised test used in professional practice

3661107 @IANISUATNITIANT 3(3-0-6)

Organization and Management

AMNVHIBLAZUIZLNNTDIBIANTT LIIAANOBINI9AIUNITIANIT MNT8INITANTT NI
N139AlATIEE909ANIT NITTANIIAIUNUYAAR N1TETWIBNTT UAENIIAILAN naRan1IdAnITaselny
mIsamIanailaswilasuazuinnssnnsanmsluganailswilas 3es3aumgsnauszanniuiaseuda
§9AN DITNIALID

Definitions, and types of organizations; concepts, and theories of management; functions of
management, planning, organizational structure, personnel management, directing and control; modern
management techniques; change management, and management innovation in an era of changes; business
ethics, and social responsibility; good governance

3661108 Lﬂﬁﬂgmmﬁmﬁﬂmi 3(3-0-6)

Managerial Economics

LLmﬁﬂﬁuﬁmmﬂLﬁmgﬁmm‘ﬁiﬂumﬁmmi EszJLwLL@z‘i%mwammwgmﬂm%ﬂﬁ%’mmi
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Tasomansmuuazilsziniuarosdunu uletnemaiuazulouneniads Anadensdnaulalunisdingiie
peeHLIEENEnIw

Fundamental concepts in management economics; scopes, and methods of management
economics; supply and demand analysis; analysis of economic environmental factors which affect business;
break-even point and profit analysis; production and cost analysis; linear program for production planning,
pricing, investment project and cost effectiveness analysis; monetary and fiscal policy; that affect the decision
making in the efficient business operation

3661301 a’%ﬂﬁisumaqsﬁattazng‘nmmﬁ'mﬁnmi{fmmsqiﬁ% 3(3-0-6)

Business Ethics and Business Management Laws

MANSITNENALND WA EIIT0TIN WTTENLTIO MANANLTTENALIALAEMIALgUaRaM IR
ngwmmﬁmﬁﬁmwﬁiyQunLLazLanmﬂﬁcytywﬁlﬁhLflu@iamiﬂixﬂauqiﬁﬁ] m;]‘wmEJL‘ﬁ'amiﬁmeLazmﬁﬂmi
winnsuluiATegigaAfdng

Good governance; concepts and theories of ethics; code of conduct in accordance with the
principles of good corporate governance; laws necessary on legal contracts and specific in business operations
including laws for innovation development, and management in the digital economy
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3661302 msfﬁ'ﬂmsﬁqsﬁaLtaxnﬁﬂﬁué‘ﬂixnaumi 3(3-0-6)

Business Management and Entrepreneurship
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Business fundamentals; forms of business establishment; analysis of business problems and
opportunities; financial opportunity assessment; business environment; business plan; manufacturing;
marketing; finance; accounting, and taxes; concepts of modern entrepreneurs; leadership and entrepreneurial
ethics; risk assessment and business risk management; use of information technology in business, and
business simulation practice

3662105 STUUAISHWINANBNNIANT 3(2-2-5)

Management Information Systems

AINVINE WIIAR fmqﬂi:mﬂ‘ ANNAAYDIT YRR IT VLT TEUNA Tases5uazatAtiznauees
FEUUTIFUNA N1FTIANINTNEINTENTTUNATUIUGIAY MIMTTzULaIRUNABE 19N TzENG W NMIeduauu
NIILKL N3ATDAN NM3Andula NMITanIgudoyanisdsziianauuuaa1Ig Jayaruialng szuudandes
NGINe szuedetneuarIfindefoms sTULIMITAMIAnEiuasUaaadeaTawna nsliusnIIHu
szupddnnIedng wazniszgndldiaioinedeanaoula

Definitions; concepts; purposes; importance of data and information systems; structure and
components of information systems; information resource management in business; effective use of information
systems; planning support, controlling, decision- making, database management, cloud computing, big data,
business intelligence systems; networking system, and communications; information security management
systems; electronic services, and social network application

3662107 MIIAMINTHEIN TN 3(3-0-6)

Human Resource Management

wda nosduazvannislumadamanineinaayed souenindseinisiamminennsuyse
Lm:%gmawnamwﬁmmaw%’wmmmgwﬁ mmwuwuw%’wmmmgwé MINATIZFANH NITFIIVLAZNTAALEEN
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AANINTNEINTNUBE

Concepts, theories, and principles of human resource management; scope of duties in human
resource management, and the process of human resource management; human resource planning; work
analysis; recruitment, and personnel selection; training, and developing; career advancement; performance
appraisal; compensation management; welfare, and benefits; labor relations; human resource management
ethics, including occupational health; safety, and disaster; environmental management for work safety;
application of information technology in human resource management to be applied in the organization;
human resource management in the digital era for changes in human resource management
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3662204 TNBENMIAOEIIAILNIBISINGH 3(2-2-5)

English Communication Skills

mMIRaTnEEM IR we snuiazdennendmnoeiiiedesiuindnnamians uaemldnie
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Jayan19gIna

The development of English listening, speaking, reading, and writing skills related to the
management profession, the use of English for business communication, the use of technology to improve
English skills as well as practice in presenting, and comparing business information

3663102 nM13aANIINSUYIANS 3(3-0-6)

Operations Management

NI3TNURT NIIANARIIULAZNITAIVANNIIHAARUAILEZUINIT N1T8NLUUNARAMILAE
NITUIRNITNEANTW MILEENTNaTRILaYNIIeRIEIRIzNoUNS MIneInsnl N3TSUHRIAININGR
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AMNEINII NI TUTT% naluladaunandanaznsujuanig

Planning; implementing, and controlling in production of goods and services; product design and
process productivity; location and workplace layout selection; forecasting; capacity and resource planning;
supply chain management and logistics; project management; inventory management; quality management;
competitiveness; technologies in production and operations

3663108 msif@n’rsﬁﬁanaqns‘ 3(3-0-6)

Strategic Management

AITHVINY mmé‘hﬁﬁymaﬂﬂaEqW]ﬁ’LLa:m‘s%’@mﬁL%ﬂﬂaqm( LLmﬁﬁmﬁﬂmiﬁmaqwﬁqﬂiwﬂ
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Haluazsudszmauazazsulan

Definitions; importance of strategy and strategic management; new strategic management
concepts; strategic management process; analysis of organizational environment, and competition; setting
the direction of organization, and strategy; strategy implementation; strategic control, and assessment; case
studies of organizational strategies in both national, and global levels

3663901 &AMNBNTITENINMTIANS 3(2-2-5)

Statistics for Management Research

sifLRan1ITANNT N1INTIWTBYA mﬁl,mwxﬁ%mdmﬁymﬁu AMNUIIZLTUNTY ST AN
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Statistics for management; data description; preliminary data analysis; probability; estimation;
hypothesis testing; variance analysis; data testing in frequency format; correlation and regression; statistical
data analysis by computer programs
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3662108 N13IANIIRIAANIIN 3(2-2-5)

Innovation Management

Jazinnuazduyy am’mmﬁmam’fmmw NITVIBNIIAATINNTIA NITIANTITUIANTIH ﬂaqwﬁ
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ANELIAVDINITIAN IWIANTIN

Types and forms; knowledge of innovation; creative processes, and innovation management;
innovation management strategies; intellectual property; trademark; patent; trade secret; seeking and
transferring innovation; building alliances for developing innovative business; bringing innovation to the
commercial market and evaluating the success of innovation management

3663224 misn50nqmi’m%’un’m§%é’ﬂsznaums 3(2-2-5)

English for Entrepreneurship

miﬁx‘]L‘%'aﬁnLLazﬂWiéﬁuLaﬂNWiwﬁﬂqiﬁﬂ mMadewieUszmdiusiazdonnuansanudnilu
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Listening to stories, and reading business documents; writing for public relations, and congratulatory
messages in special occasions; having various conversations; making telephone calls; providing information
on products and services; writing business letters and documents; filling out business forms, and the use of
information technology in order to improve English skills for entrepreneurs; as well as E-mail correspondences
with applications

3662308 m’asé’ﬁma:msﬁ’m’nmﬂuﬁu 3(2-2-5)

Leadership and Teamworking

ANNMNE ANNANATY wwanNAANqEfABITuNEHh andneuzrsiin Myt zgih
unmnmmihAgsindenagns Bmasimaresiiin mairsn UL IBMIYm SnBnavesfinAiddenginyas
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Definitions; importance; concepts and theories of leadership; leader characteristics; leadership
development; strategic leadership roles; leader's management; system development and work methods;
leader’s influence on decision making behaviors; motivation; leader’s role in teamwork and effective team
building

3662309 ﬂ’liﬁaﬁ”liuazﬂ’liﬁ’nﬂ%aﬂ’ldﬁqiﬁ’\l 3(2-2-5)

Communication and Business Presentation
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mabuasananumsludigife nannsdenlfdeanmninane IEmaUszduns uazmsflnUgsanng
PUEAHDINU

Definitions; importance, and basic concepts of communication and presentation; communication,
and presentation skills; design and planning principles for presentations; summary of key points; process
of giving oral and written presentations; business presentation techniques; personality in presentations;
audience analysis; preparation of business presentations; principles of media selection; evaluation methods,
and practice in presentations
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Service Mind and Service to Excellence
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Fundamentals of service; service awareness building; effective service principles; analysis of
behaviors and individual differences; service delivery design; how to provide accurate impressive service;
communication skills, and techniques to motivate clients; solving problems arising from service work; service
quality evaluation; personality, and way of approaching the service excellence

3661205 m‘sﬁ'@uwmﬂﬁnmwua:m*m’mﬁoﬂu 3(2-2-5)

Personallty Development and Social Etiquette
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Fundamentals of personality development; concepts and theories related to personality
development; personality types; positive attitudes and proper way of thinking; dress; verbal and body language
communication, Thai etiquette, international etiquette and proper behavior at work

3662106 WANNIIIUH n13AUAN wazn1IIAlATIasI9eIANT 3(3-0-6)
Principles of Planning, Controlling and Organizational Structure
LmemﬂﬂwummmmmNLqu NMIALUAN LAY N39ALATINGINOIANTT NIZUIUNITIIUHNBLAE
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nuluazdudn sAunans uazTzdugy madomimelulaniaivosdmnionnnuauiaznInILey
Basic concepts of planning; controlling, and organizational structure; planning and controlling

processes; organizational structure under changing circumstances; techniques of controlling based on
business functions and operations at the beginning, intermediate, and advanced levels; communication
within the organizational structure for planning and controlling

3663902 N13IVYNNIIIANIT 3(2-2-5)

Management Research
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Concepts, and objectives of management research; various forms of research commonly used in
management research; comparing the purpose of applied research in management with the difference from
pure research, and social science research; study of research procedures, research methodologies in both
qualitative and quantitative research processes, problem determination, literature review, conceptualization,
hypothesis testing with empirical instruments, research design and management research framework
development, determining populations and sampling, creating a research tool, collecting data, processing
and analyzing data for interpreting data, research ethics and plagiarism issues, including writing research
paper to support and take advantage of management
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Halal Business

LLmﬁ@ﬁugmmamgwmﬂﬁamu (Mangz3azd) san13vingsia NiAuza09Baa N LAAIBIgINILY
HUNDIYDID AR N Lmewmmw,ﬁmmmsmﬂumﬂgwma5@1@13491’@@35%] a%aﬁﬁiuiuqiﬁaawawa MIMALQUA
Aansluaondudaain gasmvnIIndaain MITanInIneInInyeduarnIIINTnagnsluginasiaia

Basic concepts of Shariah and business; Islamic perspective; concept of business in Islamic
perspective; approach of Magasid Al-Syariah in business; ethics in Halal business; corporate governance
in Islamic institution; Islamic industry; human resources management and strategic management from an
Islamic perspective

3663402 A1AIZINIIAA i:uumsﬂizﬁuqmmw wazaNlaannguIaInITaNana 3(3-0-6)
Halal Standard, Assurance System, and Safety
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apliarra gl
Overview and principle of Halal quality management system; overview and principle of Halal

quality management system; Halal certification producers and standardization; procedure of compliance audit;
good manufacturing practice (GMP); Halal control point (HCP); principles of Halal food assurance; Halal food
assurance system in Thailand and worldwide; Halal certificate; Thai Halal food product certification

3663403 NITWWIFAN 3(3-0-6)

Islamic Finance
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Characteristics of the Islamic economic system; prohibitions and business ethics in Islamic
economics and finance; philosophy and features of Islamic finance; Islamic law of contracts and business
transactions; trading in Islamic commercial law; loan and debt in Islamic commercial law; financial institutions
and products on conventional and Islamic; Shariah financial transactions; financing principles and practices
in bank and non-bank; sukuk and securitization in Islamic capital markets; Islamic insurance (takaful)

3663404 N1IIANIINTINANDINIITIANG 3(3-0-6)

Halal Food Production Management
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Guidelines for Halal food production; Halal food laws and regulations; Halal food production
requirements; sources of raw materials for the production of Halal food in Thailand; guidelines for food
production according to the hazard analysis and critical control points (Hala-HACCP); principles and process
of Halal food processing; international and domestic trade in Halal products; import regulations of trading
partner in Halal food products
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Marketing in Halal Food Industry
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Definitions and scopes of Islamic marketing; theories and concepts of Muslim consumer behavior;
segmenting, targeting, and positioning; Islamic marketing mix; Customer Relationship Management Halal
branding; green marketing and green consumer; electronics marketing in Halal food industry
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Logistics and Supply Chain Management in the Halal Food
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The concept of logistics and supply chain management in the Halal food business; management of
logistics activities and supply chain in the Halal food business; Halal food business relationship management;
risk management in Halal food supply chain; laws and regulations in logistics; and information technology
in logistics and supply chain management
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Principles and Skills in Halal Culinary
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Basic Halal cooking skills; rules for working at Halal restaurant; code of practice and dress for
working in a Halal kitchen; kitchen tools and utensils; Halal recipes; principles of weighing and measuring;
selection of Halal ingredients for cooking; principles of Halal food preparation and cooking; knife skKills;
preparation of stocks, soups and sauces; preparation of vegetables, potatoes, rice, meat, poultry, seafood,
eggs, milk and dairy products for Halal cooking; Halal food ethics; practicing in Halal culinary skills
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Business and Services Management of Halal Restaurant
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Concept of running a Halal food and restaurant business; management of Halal food restaurant;

Halal food services standard for tourism of Thailand; sustainable Halal restaurant business development; Halal

food service on special occasions; Halal food production and serving food; ethics and etiquette of serving

Halal food; hands-on practical in business and services management of Halal restaurant
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Halal with Thai and European Cuisine
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Principles of Thai cooking; ingredients and techniques of Thai cooking; substitute ingredients
for Thai cooking; principles of European cooking; heat in cooking; cooking vocabulary in English; properties
and functions of ingredients in European cooking; preparation and cooking of European meat and poultry
dishes; using of kitchen tools and utensils in a European kitchen; Thai and European food recipes; practicing
in halal Thai and European cuisine
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Halal Food Business Innovation
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Concepts and processes of food business innovative; idea generation on new product; idea
screening; concept development and testing; marketing strategy development; business analysis; physical
product development; market testing; commercialization; hands-on practical in food business innovation
according to the Halal standard
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Digital Office Management
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Definitions; importance of office work; roles and duties of office work; office work planning;
design and analysis of office system; office restructuring; virtual office; document management; meeting
management; supplies management; electronic office; office control
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Technology Management for the Office
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Knowledge and understanding of digital office technology; types of office technology; roles of
technology in the office; application of programs and instant programs in digital office management; as well
as the use of digital technology for developing work processes or work systems in the organization to be
modern, and efficient and for applying digital technology to work
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Financial Management for Office Work
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Financial importance of office work and organizations; financial opportunity exploration; money
management; financial health; insurance management; tax administration of offices and organizations; financial
technology and science; taxation; insurance, and liquidity management in office
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Human Relations in Digital Age
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Concepts of behavioral science; natural fundamentals and human needs; the influence of digital
media on human behavior; understanding of behaviors and attitudes in digital coexistence; organizational
relationships and individual differences at work; motivation; principles of building human relations in coexistence;
interaction with others; the impact of behavior on society and culture referred to technological changes that
affect personality and the expressions of human behavior in the digital age
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English Communication Skills for Digital Office Work
finsenssonnuialdlunsfomslusniumanifiiedosiunudinmu mais wa 81w

deu Anwdndnet duanilifugunaofiedoslédines mmeumneuazmadeunenussmaiinnused

mIatiuiin mahiauedagadiinnudianiuazunu)d maswnnmilnidwriiiafndaiarang Ny

Tdnounarnuaznisenidnnisnenane TegldianssnyionnianmensissngulunisfinduinusuazAnU jis

AeADudnemm
English skills for communication in office-related situations; listening; speaking; reading; writing;

studying vocabulary; expressions used in office equipment; assigning and writing annual performance reports;

note-taking; presenting the office information with graphs and charts; phone conversations for appointments;
having a dialogue; leaving a message and canceling appointments using integrated English language activities
in practicing English skills and office work skills
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Using Package Programs for Digital Oflice Management
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Principles; importance; practices on the use of computers and technology for the digital office;
the use of package programs; word processors; spreadsheet programs; presentation programs; database
management programs; image editing programs; application of the programs to make work schedule;
communication, and collaboration on the Internet network
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Personal Development and Training in the Digital Office
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Definitions; importance; roles; duties; goals of training and personnel development; training
needs analysis; training planning; training project design and development; training project management;
training management methods; training evaluation criteria and methods; training information management
and personnel development; selection of information resources to search for information; the use of various
training techniques, and training development problems; including the use of digital technology in analyzing;
synthesizing; writing reports, and references
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Office and Conference Management Techniques
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Definitions; importance of office administration; organization in the office; job priorities and
time management; secretarial work; secretarial work system and principles; secretarial responsibilities and
roles, preparing for an online teleconference; meetings at work, writing meeting agendas and minutes,
guest reception, service, communication and telephone conversations; personality; human relations; solving
secretarial tasks and secretarial practice
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Digital Marketing
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Digital marketing concepts; opportunities; problems, and strategies to use social media for
marketing; social media user characteristics and behaviors; importance of social media communication and
branding; building customer experiences on social media; using social media technology as a tool in journalism
and personal communication, and as a distribution channel to build good relationship with customers
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Learning and Problem Solving Skills
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Knowledge management and learning process through project work; positive-thinking skills; setting

learning goals; setting questions; studying methods of acquiring knowledge; distinguishing information from

facts; reading; problem solving; generating ideas; creative thinking; decision-making; evaluating, and giving
presentations focusing on learning development sustainably

3664801 MsHNUSEAUNTALIZIBNNNTIANS 3(360)

Field Experience in Management
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Internship in workplace; practicing thinking skill with discretion in various part, and facing the
problem and solving such problem in realistic organization’s circumstance
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Photography and Motion Pictures for Business

70



3002501

3001502

3001402

3001601

3003501

3011302

3002901

3012205

3013701

3013702

3014402

3014301

3012206

3022602

3014601

3072501

3074502

3014901

3013601

miaaﬂLmuﬁmm"fmmimmnumw94LfJqum 3(2-2-5)
Communication Innovation Design of Thainess

n3a5194UIENauNIRINIEENINAN 3(2-2-5)
Creating Startup Entrepreneurs

NHNNE Laza38033NINNINARRD 3(3-0-6)
Laws and Ethics in Media Production

p1seduABANNDuEn A ans 3(2-2-5)
Civilized Communication Arts

mwqwaqmilﬂuﬁﬂi:ﬂaumi 3(2-2-5)
Happiness of Being Entrepreneurs

mInansuuUlaruwnIAnuazLafiiugy 3(2-2-5)
Motion Graphics and Animation Design
nsdefmamaniuinnssnuazmaiuglsznauniagina 3(2-2-5)
Innovative Communications Research and Entrepreneurship

NNI0ENLUULAZNII RO TLUTHS 3(2-2-5)

Brand Design and Communication

2.1.2 nne:n1sdeaisnividonny (9nn1siSaunisaaulluniesunny) 6 nuosnn
% ~ LK) a
miﬁma:m@mmaaﬂqmwam{[wmﬂﬂmoﬁqiﬂa 3(2-2-5)
Listening and Speaking English for Business Persuasion
s v [
DINHRATINETIA 3(2-2-5)

Creative English

2.1.3 Ju0vAUMIUNEUIBIBW 27 vidosnn
3uUvAUNEUIBIBWUIANSSUFeasudasuUla:TaAbIAY
N1I9ANINOEITIUNNILINGR WAZNINIINIZUATINIETIA T 0TI 3(2-2-5)

Communication Management in Crisis Situations and Creating Creative
Trend in New Media

nMIaFLUINAAuIgLewTT 3(2-2-5)
Influencer Branding

mnﬂu@’ﬂizmﬁ NINT NMIDBNUULARILAZNITUEAY 3(2-2-5)
Moderator, Announcer, Performance and Styling Design

NINIAMTAT TIFURNARENTU TN ALY 3(2-2-5)
Journalism, Information and Application

miaaﬂLLuuuiJmmiuﬁlamaﬁjﬁﬂ 3(2-2-5)
Media Innovation Design for Business

N1IU32NaugININIIUEAY 3(2-2-5)
Show Business

MIRARTIENMILazNEuASIuAaaATNR 3(2-2-5)
Production of Films and Programs via Streaming Media

winnsssnalulad nMalenzdlnauaznmssasniunmaninigas 3(2-2-5)
Technology Innovation, Poll Analysis and Social Situation Survey
mia%fwmiﬁui’mmw&iaLﬁ'am‘sﬂwmﬁguw 3(2-2-5)

Media Innovation Creation for Rural Development



3004701

3002203

3014403

3004301

3002303

3014302

3013403

3002204

3014206

3072402

3012401

3012701

3002304

3012304

3012305

3013902

3012103

3012901

3012902

3012104

3u10vAUNEUIBIBWEUS:neuNsssipdona:liNAAENSGuN0:
NIUIHTIANTIIAINAADNLRTY

Digital Commerce Management
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Design Innovation, Online Store Development and Online Marketing
for Well-being Business
mﬁaamm‘uLf:amm\aqiﬁwazﬁoﬂu

Business and Social Content Design
mﬁﬁamnm:miﬁmﬁm‘wﬁﬁ]sgwnu

Communication and Management of Community Enterprises
ui’mﬂimﬁamiqmmazmngﬁﬂtyfyﬂﬁaﬁﬁ'u

Innovative Well-being Communications from Local Wisdom
mﬁﬁamiﬁjﬁﬂﬁamﬁmL%qmmu:

Communication for Well-being Tourism

2.2 3s1den
nsaanuwuuMwLazieslunneuas
Film Visual and Audio Design

ﬂaqw§n13§amsmaqﬁaLLa:miaammuﬁmﬂamnﬂﬁauuﬂmqmnn:
Business Communication Strategy and Media Design for Well-Being Changes

N9 3EUNEIDINBAIENITLEAY

Learning English through Theatrical Performance
mishmeldvesiarahademindedianeonla

Monetization for Social Media Content Creators

nMawandedes

Audio Media Production

mmﬂLLazm‘saﬁﬂinuﬁmmimz

Public Speaking and Discussion
TassmsmLasduwIanssniomanaruuazdaffiie

Special Project of Innovative Mass Communication and Multimedia
MIAEEINIIARIATIAINTTNUAZINTIUTIALHBON
Communications in Event Marketing and Advertising Campaigns
mMaduanamIugsznaumIgIiade

Seminar for Media Business Entrepreneurs
TassmsfAsdugUsznounagsiade

Special Project for Media Business Entrepreneurs
m’u‘ﬁamﬂﬂ*ﬁmmmmqmﬂnz

Communication for Nutrition and Well-being

3(2-2-5)

3(2-2-5)

3(2-2-5)

3(2-2-5)

3(2-2-5)

3(2-2-5)

3(2-2-5)

3(2-2-5)

3(2-2-5)

6 nuoaNM

3(2-2-5)

3(2-2-5)

3(2-2-5)

3(2-2-5)

3(2-2-5)

3(2-2-5)

3(2-2-5)

3(2-2-5)

3(2-2-5)

3(2-2-5)

3(2-2-5)

72



3012702 mwuiemIuinig
Language for Hospitality Sector 3(2-2-5)

2.3 Ju1ilnUs:aun1snidsGw 6 KUdaNA

3004805 AnuszaunmIiniimdnduimamanininnsis uaznadugusznauniigia 1 3(360)
Field Experience in Innovative Communication Arts and Entrepreneurship 1
3004806 ﬂﬂﬂimumitﬁﬁm%wé’mﬁmﬂmaﬁuﬁ’mmmLmeiLﬂuQ’ﬂizﬂaumiqiﬁﬁ] 2 3(450)

Field Experience in Innovative Communication Arts and Entrepreneurship 2

3. nuomdudantas litiosndn 6 nLosnn
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3011208  mstaniFasuazmsaieassdiiion 3(2-2-5)

Storytelling and Content Creativity

ATINTNINUD T mwmﬂmmaﬁﬂuamﬂi ﬂmﬂum VIRMIR0T mnmmmnauwamu
ﬁamimmmmmumm PN §13R8 Nneuns Imwmw Uz auAus muﬁamﬁ Lwamﬁu
ﬁaiwmmwnmLiaﬂumiwammﬁa NI IETIFNwEEoazNLERNE G LRBTUREAGS
DEN9RNATLOTINULAZANNIURATOUFDNIAN

The relationship between storytelling and components of communication processes,
principles of storytelling across diverse forms of mass communication such as news, documentaries,
movies, advertisements, public relations, social communication, new media, and cross-media storytelling
production, and the creation and presentation of storytelling for ethically and socially responsible
media production

3011200  Hodai Feadreassa 3(2-2-5)

Art and Creative Media

wAnevrlsznevdatl madaesdUsznevdadluioinfdie mMaudaynnes L‘WEJ‘WGN%’IT"UU
ANAADE NN IFIIAMUARULUAZ TMUGTINTINGNE AUALAT azATIT ﬁawﬁm LAZLNRY N1TIATITH
Irnsuaatl iauﬁmiumiaammu mmﬂmimmmulm mwmiﬂmuamﬂa Luumiwﬂﬂgum e
mslfiagoeile aﬂmmmﬂmuﬂumamwﬂiwﬂmmw

Concepts of arts elements, art compositions in multimedia, the exploration of development
in the creative thinking system of contemporary arts and cultures for drama series, theatrical
performances, mixed media, and music, arts analysis and criticism, tastes in design, the integration
of Thainess, creating work internationally that emphasizes practice and efficient use of low-cost tools
and equipment

3051601 m3Nanziwgdnssuguilnanazdlddeadna 3(2-2-5)

Analysis of Consumer Behavior and Digital Media Users

LUIAALRE mﬁmi’l”wwqmmwwuﬂﬂﬂmmm WIAALTEITLNIAAIARITG LIARLAE?
ﬂmmmwmuaumwuﬂm m‘ﬂmmawam‘mm%mamwuﬂm mﬁm‘nﬁ]mwm@muwuﬂmﬁa
mmaaulau m;maﬂmm:mﬂmﬂmmagjm NITUIWNIINNIATINEGT ATININGT NTINUWIBNOHNTTH
1895U3lnA JlEa0AINa wazdian FaAdnanidndnadenninssuguilne

Concepts and analysis of consumer behavior in the digital age, digital marketing concepts,
the concept of value delivered to consumers, use of consumer data analysis tools, social media
consumer opinion survey, decision-making and judgment, psychological and logical processes,
predicting consumer behavior, digital and social media users, and digital media that influences
consumer behavior
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3011502 msfwhﬁuﬁ'aLtaxnﬁsmﬁﬂuuﬂaamaﬁaﬂu 3(3-0-6)

Media Literacy and Social Change

LIAR VAN MTIATIER Iy Uszfiude mmmimu,a ﬁmumim NWEIAN NITNDY
VIUNFIANDIATIN MINTINTIlATIETINedIAN mwmmmuﬁam mawdsuutas Indeanlnauas
foanlan mimmummﬁam mwmmﬁaamamwﬁﬁuLLa ANNIURATOUADNIAN

Concepts, principles, analyses, criticism, media evaluations, events and social situations,
a vision of social contexts, an overview of social organization, media literacy and changes in Thai and
global society, media regulation and creation with ethics and social responsibilities

3012602 WIANTINNTEOV1IMALNITINLIMINBIEN 3(2-2-5)

News Reporting Innovation and In-depth Coverage

WWIAA NANNT39717 NMINENUII InAfANIFaIIMATWINLaE NI TRt lneRnU TR
TUTDIBNNTONUIT NNBENNIARTATZRLAZ LA LIEOIBNTOI®UIY NMTLEIILAZARRaNUIZLAY
i) mimmmmmim miﬂi%uummmimamumim N3P NMIFAINTII TIBUINIMUUFUEIN
FOUmIU MIdATziioLas amumﬁm NNINTNFDVINY NANTY miamfnvwnam%mmiwmimmmn
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Concepts, news principles, news reporting, field reporting techniques and access to news
sources by practicing in news situations, analytical thinking skills and situations solving in news work,
seeking and selecting news topics, sequencing of events, evaluating events and situations, breaking
news, interpreting news, investigative news reporting, media and situation analysis, news checking, big
data analytical trend in news, freedom and responsibility of the media, innovation in news production
through mainstream and new media with morality, ethics, and social responsibility

3011301 n3ANA lok 3(2-2-5)

Graphic Design

LWIAANITDNLUY LLmﬁmmmﬁﬁ]ﬁNaﬁﬁ nIsonuuNIAnienInandaLazdaffiie
Usztnneng o Nnﬂgm InARANINARBMNULAZ zifeslaenldlsunsntszgnd Massdnung uazUiulye
IR ﬂaammimmummmuﬁama 9

Concepts of design, creative economy concepts, graphic designs for the production of
various types of media and multimedia, practices in video and audio editing techniques using application
programs, evaluations, operational improvement, presentation’s strategies through various medias

3061402 mszhﬂmwﬁ;a!,Lazmwmﬁ'auvlmmaﬁsﬁa 3(2-2-5)

Photography and Motion Pictures for Business

M mimam‘memeWLﬂaauvl,mammumo 9 ﬁﬂﬁﬂ’]iﬂi’mﬂﬁﬂ IHBNINENE N1TAA
a\‘iﬂﬂ'ﬁ”ﬂamaﬂmw ﬂgummimammavmmmiuamh mimﬂmwmammuaﬁum S5 98TIAULTUA
Lwamuﬁim} nINhrgBlannIaing mimam‘wmaaﬂmmaamimm TNYRZLDYAYDINADIINENIN
‘]Ji‘“LﬂY]G]’N 9 MIU3MITAM IS UTIUTINWEN RN INETE MaLEuesgwnntnerwiosoulay
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amﬁmngwmaﬁmﬁwg

The art of photography and motion pictures, principles of creative photography, composition
in photography, studio practices for photography and lighting, product presentation through
photography, brand development for business, e-commerce, utilization of digital communication devices
for photography, nuances of different camera types, managing of photo collections for commercial
purposes, ethical and socially responsible online photo sales, analysis and problem solving in the
photography business, and photography respecting copyright laws
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3002501 msaanuuuﬁmﬂui‘mnisumnw%mwLﬁuﬂma 3(2-2-5)

Communication Innovation De51gn of Thainess

LLmﬂ@mmmiN NITUIBNIAAN BT N TIAWIANTINAUTINAMERS wumwmuv[mslimmu
f9 °) meuﬁsmwumu TRUITTHNIZUTAANLAS INUITINTINGNE mmﬁﬂmmmmwmuumﬂmam
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m‘saamm‘uLLmuﬁiﬂfﬂmmmmum@mmmm ﬂ’]iNﬂﬂgUWNﬂﬁlﬁaLwaLNELLW?ﬁﬁ’]ﬁ’]imu

Innovative concepts, thinking process for communication innovations creation, various
forms of Thainess capital in folk culture, cultural mainstream and contemporary cultures; case studies
of communication innovations that create from the capital of Thainess, principles for designing
and creating communication innovations based on Thainess capital, designing a business plan for
communication innovations, in producing media for dissemination to the public practice

3001502 miaﬁ”'mﬁﬂsznaumsﬁqsﬁaam%’ﬂé’w 3(2-2-5)

Creating Startup Entrepreneurs

LLmﬂmmmLﬂumUﬁ ﬂaumiamwmwmma NNILATY ﬂamamﬂﬁina ARSI
ﬂmwmmau waﬂmiﬂmaaﬂﬂi”mmiﬂ%mﬁ’mwLLmemﬂﬂiLLa ﬁ’inmwaamu miLaaﬂmNﬁiﬂ’«a
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MINSNANANBOILAE L‘ﬂ’]‘mﬂﬂﬁiﬂ‘ﬂ msr«nmmamm mimmimu‘uma ﬂaﬂmmimmimm
mﬁ’gLm’lmwﬂiwmmmﬂﬁsm NNBAINAULAL mmaan%ﬁa NNLATE wmma mimmﬂmwmmm
N3U T2 I TNNUD mimwmﬂmwuﬁmamﬂﬂ NNIE1TIAFIAU mmimwmmmwaimﬂ@m‘mmm
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The concept of good governance entrepreneurship, business opportunity analysis,
environmental assessment, principles for selecting business types of profit and social businesses,
building businesses and brands based on unique and suitability to create market competition
advantages, business plan, creating a business image and goals, business negotiations, personnel
management, marketing strategies, business budget analysis, digital skills and media purchasing,
media user analysis, conducting advertising and public relations, building business connections,
identity exploration, building an identity to gain following and acceptance in new media, presenting
oneself with morality, ethics, and social responsibility, laws related to the Startup business operation,
business result evaluation

3001402 NHHRNY wazodwsssalunsnande 3(3-0-6)

Laws and Ethics in Media Production

LLmﬂﬂmmﬂUﬂmm’iN qE5TIN Ei‘ﬂﬁ LL@“’W%’M?J@GHW?M%W@LNaﬁIﬂﬂﬂﬁLﬂﬁWﬂﬂﬂﬂiﬂﬁNL‘ﬂ%
N mwmuNma‘ummﬂﬂ%ﬂﬁﬁiﬂﬂﬁﬁﬂL%@WLL@ MINAnED NHRHY LaT3e0TIRINTNA e o
ﬂ‘uﬁamimaéﬂu ﬁai‘wu uae n1IU9enaugIng % WIE ’iwummmmwmm WIETITYPRLINIANUIAN
29ANINITANIARUAIING LTUEw

Concepts about morality, ethics, rights, and duties of global citizenship, respect for human
dignity, social responsibility in content creation and media production, laws and professional ethics
related to mass media, new media, and business operations, such as the Cinematograph Act, the
Telegraph Act, frequency management organizations, and so on
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3001601 a1vsdnAmANNIwINRmAaaas 3(2-2-5)

Civilized Communication Arts

WWIAA NANNIIUAE miﬂgumiumiﬂamumwmmmmmwamm mmmnmﬁmmwuﬁiw
Wianfiaz LiEJ%iLL@“’UiUWJL‘H’]ﬂUMﬂN mmmma@wua@ﬂaumaLw%mamumimmmmamwéﬂmmw
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Lﬂuﬂam Nm’JwLﬂuwmtm mmu mldmwnefmsnzas Nmaﬂm‘WLLaJﬂmmmmmmmuuﬂumﬁmam

Concepts, principles, and practices of accepting other people’s opinions and cultural
differences, readiness to learn and adapt to society, being patient in the facing stressful situations
and conscious, solving problems with wisdom and morality, being responsible, honest, curiously,
public-minded, harmonious, teamwork, having leadership and followership, using appropriate body
language, personality and the spirit of a profession in communication arts

3003501 quwaamstﬂué’ﬂsznaums 3(2-2-5)

Happiness of Being Entrepreneurs

mﬁﬁﬁmLLmnmmmmﬁmiﬁummw maldaiuaTauasILaRnsadamInUFIANNINTW
mi’mnwmiﬂumwLﬂiﬂﬂmammhmmﬂmlum ﬂﬂiﬂﬂ?‘mﬂLﬂW‘VINWEJWH@L’ﬂ%ﬂa%ﬂ‘“ﬂﬂ@alﬂﬁmﬂﬁuﬂ
mimmmumﬁ]ﬁmmﬂmmmmumum@m memwum% ik Nuuwﬁuwuﬁwmmmamw 35M3
mamamml,a miﬂﬂnmamqumwm mmmﬂimﬂamaﬂwmwuaﬂ MINAATBIHNIIAURD R
miLUaEJuLLiJmmuLaﬂwL@umﬁumwaﬂmmm manadlanluiiuan miLLamTﬂmmwﬂumimwmm
nmmﬁmiﬂ‘;mmﬂuaﬂwmwuaﬁmiuWnaﬂmuLwamVLﬂmaumﬂumﬂ%mmamwmmm nIfaY 9
Usuasurnauadlimiusuuin mimm‘nmma mLuummmwmmmﬁmwwmwm mﬁﬂi sm@%
mmmm‘;Nmmimanummm mmwuwﬂumﬁmmammmmmﬂmﬂLﬂmw ‘[mmwﬂ‘svaumw
mL':?ﬂumimwﬂimaumﬂﬂwaa34 9 nuummqmamqwammummmqmwmﬂm

Learning a time sharing for leisure activities: to spend time with family, to have a social
communication, to manage stress and anxiety of a future event, to set a clear goal before move
forward, and to have a conscious mind of gratitude, a kindness, and a good relationship with others,
how to find a life balance and live happily: abilities of habitual changes, working development and
reduction of procrastination, self-improvement for a happy path, promotion of optimistic attitudes for
a balanced life of sufficiency, a practice of applied happiness, a mind practice with happiness, a plan
of the happiness accumulation in the tangible for being a happily successful entrepreneurs based on
sufficiency and the Thai’s ways

3011302 msaanuuulaswninuazuaitiasn 3(2-2-5)

Motion Graphics and Animation Design

nslalysunsadsagulunsesnuuunn@in stuuuladunndn wefindu waznaiafidy
AnyiAniseanuuudmellsunsndniagy

Application of package software to graphic design, graphic motion patterns, animations,
and special techniques, and design operations with different package software practice
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3002901 mﬁ%’slﬁmﬂmam{ui‘mmml,l,azmsrﬂmq:ﬂsznaumsqsﬁa 3(2-2-5)

Innovative Communications Research and Entrepreneurship

Anwanmwilm LLum@mwgmmmﬂmammmmwLL@ miLﬁquimaumiﬁim NIAN®A
ﬂamﬂ’mma NITUIRMIINNITE MIIINURULAZDBNLUUNITITE N1IaFaAdeeion1an1TTeuas
mmamama}ja mmmmzmaga MITENWHANTINE Madiawauazn i lUIfszTord

The study of problem statements, innovative communications and entrepreneurship
concepts, target groups study, research methodology, research planning and design, instrument
construction and data collection techniques, data analysis, research result reporting, presentation
and implementation

3012205 MTDONUULKAYNTADEITUUTIE 3(2-2-5)

Brand Design and Communication

LIAIAR %aﬂmim‘;ﬁammmumm AT wmwmmmﬂmmuﬂm NIRRT DY
LLmuﬂmumﬁmmwmmmwm miﬁamim\‘immmﬂﬂﬂmwa miaammumeﬂmmwam\laiu N9
LLﬁ’LSﬂﬂmmmammﬂﬂmme NI0aNUUUENIEIIRABLALIDMNIIRITA

Concepts, principle of brand communication and consumer needs analysis, brand
positioning through digital branding, digital marketing commmunication, brand design across platforms,
brands crisis management, creative digital media and content design

NUOA3BIIAWY: ANY:NISEod1sN1Bdonny
9An1siSeunisasuitunividonny

3013701 msﬁoLLaxwmmmé’anqmﬁams‘[ﬁfa\lﬁhﬂamaﬁsﬁa 3(2-2-5)

Listening and Speaking English for Business Persuasion

Annsldddnridgwinneising 9 negsfiawazniinaia mﬁwmwamiﬁl TWanmuitades
mMsuUsziankazlannaAny nIagUau m‘wuﬂﬂaammjaamﬂuumﬂa Nm\m‘mmmiﬂa nINA
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PeRuduazudnsludasii ‘) miﬂmuuﬂi ﬁmwama\ﬁmiWQLwamimmﬁamimqﬁim

Practicing business and marketing English terminology, expressions for captivating the
audience’s attention, articulating main ideas, delivering concise summaries, employing persuasive
communication tactics, enhancing auditory comprehension, and participating in persuasive discourse,
covering introductions to business, presentations, negotiations, and interactions, expressing viewpoints
during business conferences, conducting interviews, managing public relations, employing speaking
tactics for promoting services and products through various media channels, and evaluating the
effectiveness of speaking in the realm of business communication

3013702 DINWAIIEITIA 3(2-2-5)

Creative English
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Skill development in using vocabulary and comprehension of English for business
communication, including listening, speaking, reading, and writing; using various expressions and
presenting information in a business context for inquiry, complaint, negotiation and job interviews;
practicing presentation skills at conferences and online media; and discussion about current events
and situations
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3014402 msaﬁ'ﬂnﬁﬁ'am{lum'sﬁnqa warnIEINITRABIaSETIA lndalnsl 3(2-2-5)

Communication Management in Crisis Situations and

Creating Creative Trend in New Media

mimmiﬁ]ﬂmim‘;ﬁamﬂuﬂn“’mqm miLLmﬂ‘mmammwammmmwwamumim NITINLN
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Crisis communications management, seeking information for situation analysis, substance
planning and design, disseminating and responding to news in a timely manner through mainstream
and new media to resolve and alleviate the situation, peaceful communication to manage conflict,
communication to create understanding based on the truth and emotions of the sender and receiver,
strengthening reconciliation, negotiation, building relationships between individuals and the masses,
fieldwork orientation, practicing peaceful communication, new media influence concepts, topic capture,
communication techniques, and media uses, being aware of events and situations, and creating
interesting trends in products and services influence follower

3014301 msa%‘wumw‘fﬁuﬂgmuma‘f 3(2-2-5)
Influencer Branding )
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Generating unique content for online platforms, employing diverse content creation

strategies, adapting styles to align with influencer interests, showcasing self-presentation through

image and personality, crafting identity through artificial intelligence or virtual influencers, establishing
pricing structures for content posting, monitoring follower engagement, adhering to influencer ethics,
and training in the creation of an online platform identity

3012206 mm“]%ﬁﬂsxmﬁ NBN3 N132DNUUUAAIUAZNITUEAS 3(2-2-5)

Moderator, Announcer Performance and Styllng Design
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Capturing communication issues, techniques for using language for communication,
personality and grooming dress, creating self identity, use of tone of voice, verbal and nonverbal
communication in conveying messages, practicing as an announcer and master of ceremonies,
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carrying out the program, dubbing the use of sound effects, singing for drama, radio, television, film,
and new media, principles of style and performance design, techniques of acting, character analysis,
selection, performing arts practice, directing actors in film and multimedia, and presenting a positive
image to the public

3022602 2MTENIIANEAT msaummm:miﬂizqn@ﬂ%’ 3(2-2-5)

Journalism, Information, and Application
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Concepts of journalism, concepts of information to artificial intelligence, principles and
methods of writing, usages of written language, conventional writing, media organizations and
management, data journalism, digital storytelling, and the application of programs to generate different
sorts of media

3014601 n’naantmn%’i’mnsiuﬁamaﬁiﬁfo 3(2-2-5)

Media Innovatlon Desngn for Business
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Introduction of business media, problems and principles of planning, principles of design
and business media innovation development, creation of content, consumer analysis, business
budget analysis , design of creative media applications, presentation of business media innovation,
and evaluation of media innovation

3072501 msﬂs:nauqsﬁammam 3(2-2-5)

Show Business
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Formats, types of management, organizational structure, film production management
business capital management, budgeting, performers, equipment, sets, locations, casting and
performers selection, location scouting, lighting and sound design for performance, sub-contractor
businesses in the entertainment industry, techniques for getting client briefing, scriptwriting, art
direction, production planning, directing, and post-production processes, entrepreneurial training in
show business and media
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3074502 MSHAATIBATUAZNNERAS INToaaTaN 3(2-2-5)
Production of Films and Programs via Streaming Media .
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Creatively producing films and programs via streaming media, writing film and program

screenplays for streaming media, practicing in producing streaming media from pre-production,

production and post-production processes, presenting projects and producing creative streaming
media works

3014901 wianssamalulad nsiaszilnanaznisdrsreaawnsatiniedian 3(2-2-5)
Technology Innovation, Poll Analysis and Social Situation Survey .
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Concepts of public opinion, analysis of media research, surveys of social situations,

principles and procedures of polling, technological innovations in data management and public opinion
analysis, use of media convergence technology, poll results reporting the public through the media
in a socially responsible manner, emphasizing case studies, and practice exercises
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Media Innovation Creation for Communlty Development
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Innovative communication concepts, surveys, research, community problem analysis, media
user analysis, media planning, design, and creation of media innovations for community development,
application of various forms of media, monitoring, and evaluation for community development

MUDASBIIAWI:  SBITVAURIUNGUIBABW
iFoniSeuniungussisundulangundoludutn 2
ndudsBwius:neunisssivdela:dNAAERSIUN10:

3004701 N1TUINIIIAMIAINAADNLASY 3(2-2-5)

Digital Commerce Management

MNTIATIZYNINAIARING mm%fm\ﬁﬁimmél,ﬁﬂmaﬁnﬁ maldasnsianalunisdosans
mmﬂimmmﬂﬂmﬁmma mim‘mi ILUUNITAANIT miwmiﬂ’nm NN NIRLERORUATLAE
mmmmuwamﬂmu MIRamINMINAIARINA m‘smmumﬂuﬁa%u mi‘mﬁimiumﬂmmummmU
dianniafing nmsaseanulmdisulunsudguuag miﬁnsnEJméﬂamumLLa”mmimem A Izing

Digital marketing analyses, knowledge of an electronic transaction, uses of digital media
for communication to reach the target market, management, management system, knowledge
management, planning, launching products and services via platform, digital marketing communication,
operations of new media, transactions through electronic payment systems, building of competitive
advantage, and expansion of products and services from domestic to international market
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Well- being Communication
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Concepts, principles, significance of communication for well-being, communication and
building cooperation for the promotion of well-being, traits of well-being communicators, media systems,
intellectual well-being methods, astute use of media as a tool to encourage a well-being lifestyle,
behavioral perception of well-being media, development of a well-being media ecosystem that supports
individuals in using and creating media, strategies for presenting information, and communication of
changes in well-being behavior

3014403 MsaeBaidusuarianmsanansalimiaysa 3(2-2-5)

Reputation Maklng and Celebrlty Image Management
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Concepts of celebrity, image, personal branding, creating personality identity and
developing personal brand, communicating personal image, promoting positive image, mitigating
negative image, reputation management for individuals, short-term and long-term reputation-building
strategies, measuring reputation popularity, crisis management for celebrity images, crisis issues and
impact, crisis management, continuous information dissemination through creating publicly visible
and accepted work, risk management and negotiation

3004301 u%’mnssumsﬂsznanqsﬁaqmmaz 3(2-2-5)

Innovation for Well-being Business

. ifzuuqmmaumxmﬁﬂmi "’muﬁimmma: mm%ﬁﬁagmm:ﬁmimq Ny NIAN
NNBENIFOMITFINIT TNBEMIAATUIE NITANITARDY NMINAUIENTIOUL ANNIOUIANUFINIE
izﬁuqmmmzﬂﬁjmu mﬁﬂmimmiﬁmmﬁaumﬂ LLmﬁmLLazmiﬁwmgﬁJLmuq‘sﬁa NI19TILN
Fenagns Madenunngiie laseaiuazaneaeginagenie Madiauwouwifia nIlsenauginage
MIEgMIEFNRIANTIN MINATIZATNINGINT N1TINAILAUINIGIAT MINMUIHAAAATE N1371
ﬂaam‘mqmimm@ ﬂaﬂmmsmiwuwa mim‘wumwm N130ONLULATIEWA miaammummﬂmm
mmmmmﬁmﬂmmwmnmmiﬁim} mwmﬂﬁsﬂmwaﬁmmau mimmiﬁimamwwu mﬂIuIaEJ
LLaw%’NmﬁNﬁiﬂﬂ m‘smwmmvmmiﬂuLLawIamamqmsmeu ﬂ’]i?lﬁl’]ﬁlﬁiﬂimmﬂ’nlaﬂ NI
magludizmalazsnalszing nguaneuay ﬂiﬁlﬁiiwﬂmﬁl]sﬂmﬂ‘uﬁsﬂﬂﬂ UaEgINIE NNFIAN NITARA
poulail ﬂ’ﬂ’ﬂﬁlﬂ’l’mﬂ’ui‘ﬂﬂ’]ﬂﬁiﬂ’ﬂ miﬁmmiﬂmmaﬂmﬁ@ mmmmmwmma YN WAIHANIN
NN T UDTTH LLavm'immimwLﬁﬂﬂmmummmmav

Well-being systems and management, well-being culture, access to well-being information
and services, well-being communication skills training, decision-making skills, self-management,
development of well-being literacy competencies at the individual and group levels, Information
knowledge management, business model concept and development, strategic planning, business plan
writing, structure and nature of well-being businesses, presentation of well-being business concepts
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to create innovation, analysis of business conditions, business positioning, new product development,
marketing strategy, packaging strategy, pricing, brand design, packaging design, business management
quality benchmarks, well-being business marketing, sustainable business management, business
technology and innovation, creating competitive advantages and opportunities, expanding related
businesses, domestic and international well-being marketing, laws and ethics related to well-being
and social well-being, online marketing, business success factors, managing obstacles, promoting
well-being amidst cultural diversity, and risk management for well-being businesses

3002303 WIANIINNNITIDAUUL NTAMWIIBABDWIA 3(2-2-5)
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Design Innovation, Online Store Development and

Online Marketing for Well-being Business
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Studying opportunities, obstacles, concepts, principles, formats, and techniques for
promoting online store marketing, photography, editing photo, creating website, creating a storefront
with ready-made programs, uploading and managing data, meaning of event management, format,
type, importance, administration, management, and planning, creating special events, activity design,
creating innovations for events, innovation presentation and evaluation, online marketing for well-being
business, logistics management of goods and services, creating online well-being marketing content
and tools, application of tools, and designing marketing activities to achieve sustainable well-being
communication and social responsibility

3014302 msaan!,mmffammafpﬁmmzﬁmu 3(2-2-5)

Business and Social Content Design
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Concepts, marketing theories, characteristics of profit organizations and social enterprises,
thinking processes, marketing theories, characteristics of business operators for profit and society,
marketing communication process, planning, situation and target group analysis, communication
strategy, content design, creativity, production and creation of marketing materials, selection and
presentation of business communication activities, creative advertising, concepts, principles, skills,
and understanding about products, services, and consumer behavior, persuasion, creative strategies,
creative presentation, creative process, designing and creating content or formats, presenting marketing
advertisements to achieve targeted responses through mainstream and digital media in an ethical
and socially responsible manner
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Communication and Management of Community Enterprises

N3 iﬂLL‘U‘umiﬁami wazN1IUITNEURINT UIAALAE ﬂwmmwnwwu MINEIUTIN N3
senelauas m‘mmmawawmu mﬂwumamm mﬂmm‘ﬂamu Ui’]‘ﬁﬂ]‘ﬂBﬂﬂ%LmJJ@N%ﬁﬁNﬂTN‘H%
ﬂmmmiﬁamma Lmeemi‘WwmmiﬁamnwamimLuummm‘wnwmu NNTINLHY NIALTEL
NUABNITANIAN NTIATIZANANTITANTU mimm‘mm%rﬂwgmuaEmmm:ﬁm N1ININAINTTH
MINAALAZINEUNIHRIIWITNAITH T

Principles, communication patterns and community enterprises, concepts and factors of a
community enterprise, participation, earnings and self-reliance of a community, uses of social capital
such as local wisdom, local expertise, and cultural community, communication problems and guidelines
for community enterprise development, marketing plans and operations, performance analysis, proper
management of community members, creating production activities and disseminating community
enterprise results
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Innovative Well- being Communications from Local Wisdom
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Concepts of knowledge management for well-being, studies of opportunities, problem

conditions, communication and transfer of local wisdom, community well-being systems, well-being

situational analyses, creating a network of cooperation in learning and developing well-being systems
from Thai local wisdom, and creating innovation in well-being communication s from local wisdom
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Communication for Well-being Tourism
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Studying the objectives, analyzing competitors, market demands, tourism behaviors,
applying communication relevant to well-being tourism, organizing tourism programs, completing
in the industry in order to identify service management strategies, promoting well-being, and food,
nutrition, and the well-being environment

nuoRdslaw: snden lutesndn 6 vtosnn
3072402 N1FANUULMNUATIRIlBATNEUAT 3(2-2-5)

Film Visual and Audio Design
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Visual and auditory language in film media, screenplay creation, character development,
costume and set design, script adaptation to filming, visual design and composition, filming techniques
and arrangements, lighting, sound design in film, and film editing
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Business Communication Strategy and Media Design for

Well-Being Changes
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Concepts, techniques, methods, elements, and relevant factors of making a strategy,
planning a communication strategy through various channels, identifying objectives, studying business
goal achievement, analyzing overall business and its situation, competitive abilities of marketing
segmentation, monitors and evaluations, studies of communication strategies of well-being at the
levels of individuality, community, society, and policy, and studies of problems’ conditions: strategic
planning, creative design of media and messages, and monitoring and evaluation to lead to results
in well-being changes
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Learning English through Theatrical Performance
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Vocabularies and idioms of performance practicing, practice English skills through a single
and group performance improvisation, acting with gesture, posture, expression, acting with eyes, and
theatrical pronunciations
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Monetization for Social Media Content Creators
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Types and formats of income-earning channels on social media, image creation, target

group analysis, designing messages to persuade users of digital media, creating and participating in
online communities to meet business goals, social responsibility in generating income from content
creation, relevant laws and taxes, and training in the project of monetization for social media content
creators

85



3012304 MsWARHDLRD 3(2-2-5)

Audio Media Production .
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Principles, target group analyses, creating forms and contents suited to the target audience,
script writing, techniques for broadcasting and online radio programming, using application software
for online radio programming, conducting various types of live broadcasts via online social media
such as podcasting, and a presentation of radio broadcasting

3012305 mswumua:msaﬁﬂsw‘luﬁmmim: 3(2-2-5)

Public Speaking and Discussion
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Discussion of current events and situations, principles and methods of public speaking,
informative and persuasive speaking, and formal addresses in various situations, the use of tone,
cadence, speaking style, gestures, and personality for listening and communicating in a variety
of contexts and circumstances, conversation and negotiation strategies for reducing conflicts,
communicating in English through new media in various cultural settings
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Special Project of Innovative Mass Communication and Multimedia
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Discussion and analysis of opportunities for mass communication operations and innovation
in film, performance, and multimedia, research and presentation of public issues, guidelines for
solving various problems in the profession by organizing seminar formats, creating a plan to solve
problems according to indicators in projects or special projects that create professional work for public
dissemination and/or practical learning in communication arts in departments within the university
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Communications in Event Marketing and Advertising Campaigns
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Concepts, principles, and management of marketing through new media, event marketing
communications, planning, contests, and forecasting market trends, factors in selecting media for
event marketing communications, event marketing communication strategies, advertising campaign
planning and media planning for event marketing communications in the digital age, tools to measure
the effectiveness of media use for event marketing communications
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Seminar for Media Business Entrepreneurs
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Discussion, analysis, and criticism of media business issues, entrepreneurial laws and
ethics, researching public issues to recognize and understand obstacles and facts, guidelines for
creating opportunities and solving various problems in the profession, study of processes, formats,
and techniques for organizing media business seminars, and organizing seminars with issues related
to business and the media profession for dissemination to the public
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Special Project for Media Business Entrepreneurs
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Special project opportunities discuss and analize regarding media business operations,
creating a plan to solve problems based on indicators in the project, preparation of business
plans, creating business models with a focus on projects that promote professional skills, morality,
ethics, and social responsibility, and learning to do actual work in communication arts in university
departments

3012104 msﬁlamifmjmmmazqmmaz 3(2-2-5)

Communication for Nutrition and Well-being

LWIAA NANNIT ﬂ’J’]NN’]ﬂm‘ﬂaﬂﬂ’ﬁﬁaﬁ’]i lnguiniauae mmwnumammwma aiRM[aNe
Waza1INOh Lme\‘lmiﬁamﬁL‘WamLﬂ’qumm’mm’iuﬂﬂﬂmmnwammw ﬂ’]’iﬂ’i“’ﬂﬂﬁ‘ﬂﬂ?’m’iﬂw
Immmil,wamiaamimmw LLmﬂmmmaﬂmﬁmiwamwmi JURUUTIENIT NTEVIUNTINAATIENNT
Lnﬁumﬁmmiwmmmaﬂﬂ NNIROATNANIENIIBIINDILAE mwman Audnladasmn wann1s
mmmummﬁmmmmﬁﬂﬂ LR mammuamuammﬂmwnu ’mamw’mmﬂﬁm uazdnsoular

Concepts, principles, and importance of communication for nutrition and health affecting
human beings physically, mentally, and emotionally; communication guidelines for promoting healthy
eating behavior; applied nutritional knowledge for health communication; concepts and principles of
health program production, including a program type, a production process, technically building of
the interests; emotionally communicating feelings; understanding in visual and audio; principles of
using a standard subititle replacing the audio sound; and presentation via radio, television, and online
media
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Language for Hospitality Sector

mﬂfnmmammﬂmmmum g ioRomIluUIUNIEHIUUINNI miﬁammmmmmwm
mslnadny nsfemanuusauwlay ﬂ’]iﬂi@ﬂLLUUWBiN“nNﬁiﬂ’ﬂ m‘mmmaﬂm‘mwﬁiﬂﬁ] RPRIIIRE 7N
NgINg mwa‘uﬂuawamwm\imimamﬂm ARDAIUNIIANBITHUTTTNWIWITA Immuumiﬁamﬁ
LLaymiLmﬂmmiuamumimmimmuwwmn'ﬁmﬂ

Using English in various forms to communicate in the context of service work, telephone
communication, online communication, filling out business forms, writing business documents,
organizing business meetings, responding to customer needs, and intercultural education with an
emphasis on communication and problem solving in a variety of work situations

NUIAJIBIIAWN:
3utlnUs:aunisnidsnGw 6 rUdanm

3004805 ?Jnﬂszaumstﬁm%wﬁ’ﬂuﬁmﬁﬁﬁﬁﬁ%ﬂ%’mnssuua:mstﬂuﬁﬂsznaumsqsﬁa 1 3(360)
Field Experience in Innovative Communication Arts and Entrepreneurship 1
AnddRnugiiadnasssuimamaniniagina visnsindszaunsaiisndnauniiee

NEUBN ﬁnLauawa\‘i’mmmﬁm:mmuw%ammwimmjmmimx

Operational business practices in the field of communication arts or other business, and/or professional

experiential training outside the organization, presenting work through a portfolio or disseminating

work to the public

3004806 HNUsedUNIAATBNAURINAAIIAIHIANTTH Ltaznﬂitﬁué’ﬂiznaunﬂsqsﬁa 2 3(450)
Field Experience in Innovative Communication Arts and Entrepreneurship 2
AnUszaumaniiuiimaraniluaninlsznaunis 09anIdase F0IUUINIINIGINNIE e

ugIie vioadvgitaldogadugUssanmeauos TILERaHANUAUIANEE GNITUATOIHBUNTIUE

N5
Field experience in communication arts in workplaces, independent organizations, well-

being facilities, and business entities, or creating a concrete business on your own, presenting work

through a portfolio or disseminating work to the public
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2.1 A7UN%
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$19367(UNFaMuOAILY HAzFILOUNUDSR
1. nuoamisAnuolu Tutiesndn
2. riwondsaw: lutiesnsa
2.1 Jvunu 158U
3691202 mmé”\‘iﬂqmﬁaﬁjﬁm%wmaﬁ
English for Creative Business
3691203 ANNAALAZNIZLIRNIIAANIINTIA
|deas and Creative Thinking Processes
3691204 §ININTINIIALAZNITIANTTOIANT
Creative Business and Organization Management
3691205 LATRFAIAINALALFIANTIINTIA
Digital Economy and Creative Society
8692207 N1IAAIARANG
Digital Marketing
3691209 waldaiaiewIIn
Creative Citizenship
3692208 MITEANYU NITAINH UAZMIITUAING
Crowdfunding, Investment and Digital Finance
3692211 mstfpfilonsdanigsia
Managerial Accounting for Business
3693201 nagNsgINIAINg
Digital Business Strategy
3693211 nusznoumsulva
New Generation Entrepreneurs
2.2 3576w 158U
2.2.1 3vw0vAu  1Ssulitiundn
3691208 naluladfInalasuwinniss
Digital Technology and Innovation
3691210 mImAuguaianIfifuazngnuedang
Good Corporate Governance and Digital Laws
3691211 FAUINIUATWIANTINUINIG
Service Mind and Service Innovation
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45 vvhefia
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6 nLiosnn

24 VildanNm
90 nuodsnn
30 nuosnn

3(2-2-5)
3(2-2-5)
3(3-0-6)
3(3-0-6)
3(3-0-6)
3(3-0-6)
3(2-2-5)
3(2-2-5)
3(3-0-6)
3(2-2-5)
57 nuognn
45 yiUosnNm
3(3-0-6)

3(3-0-6)

3(2-2-5)

Q2



3692209

3692210

3692212

3692213

3692214

3693203

3693204

3693212

3693213

3693210

3694901

3694904

fﬂﬁLﬂi’]:ﬁLLﬂ:ﬂﬂﬂLLUUizUULﬁlaﬁjﬁﬂ

Systems Analysis and Design for Business
AIDDNLULLATAANUNTON LIS

Software Design and Development
miaammmmzﬁ@umgmiay’a

Database Design and Development
JzuUAaTguazIinIANMIAN

Network Systems and Telecommunications
ﬁiaﬁ%ﬁ'ﬂLm:miﬂi:qﬂ@ﬁﬁ'aqﬁﬁaa%woaiiﬁ

Digital Media and Applications for Creative Business
szuuiuuazinalulad

Web Systems and Technology
fadfifeifiagsiaanonsad

Multimedia for Creative Business
AMNANAIUADAABYDIENTTUNA

Information Security
nsnawLeUnWALATudmMIDgUnInlLULEN IR
Applications Development for Smart Device
msfemInInauazdefianaaular

Digital Communications and Online Social Media
TassnIgafaaienssn

Creative Business Project
dungInaaaTIauazinaluladaing
Seminar in Creative Business and Digital Technology

2.2.2 jyudan 18sulitiosndn

3691206

3691207

3693901

3693208

3693209

3693302

3693207

3694201

3694202

MEINEiafANLAZIATEFAIATIE

English for Digital Economy and Society
mashadomuazidunegnén

Content Creation and Customer Journey

AR adouwuazn1I9an13lATINg

Virtual Teams and Project Management
SHNINBLULTNISALAZ N INTN AT UEIANTTH%
Smart Office and Work-Life Integration
mInanuuuAnifiaiinaelszaunisoiious
Media Design for Learning Experiences Enhancement
n3lTinegI0n0E a5 9ETIALAENIAITT0Y
Creative Survival and Thriving
ILUVUANIEWNADIND

Business Information Systems
AEAINTIATZAURENEINIUTBYATIN
Business Data Analytics and Forecasting
N33eUIINNIINELINTNLUDEINETIA

Creative Academic Learning and Professions

3(2-2-5)

3(2-2-5)

3(2-2-5)

3(2-2-5)

3(2-2-5)

3(2-2-5)

3(2-2-5)

3(2-2-5)

3(2-2-5)

3(3-0-6)

3(1-4-4)

3(2-2-5)

12 nuosnm
3(2-2-5)

3(2-2-5)

3(2-2-5)

3(2-2-5)

3(2-2-5)

3(2-2-5)

3(3-0-6)

3(2-2-5)

3(2-2-5)
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3694203 nsianmanaluladfdng nagnsuazwinnisx 3(3-0-6)
Management of Digital Technology, Strategy, and Innovation

3694204 msianmiladafinduazldgunin 3(3-0-6)
Logistics and Supply Chain Management

3694205 wiANIINLAzgInANAlUlAgAINA 3(3-0-6)
Innovation and Digital Technology Business

3694903 wfafiiAwAugINIEIEIIALAzINAlUladATINg 3(2-2-5)
Special Topics in Creative Business and Digital Technology

3694206 m‘méer]mﬂlamiﬁauijfﬁ%ﬁaLm:mimmmﬁ%ﬁa 3(2-2-5)
English for Digital Learning and Digital Marketing

3694207 mﬁ{fﬂmwm@ﬁ%ﬁmﬁaﬁjﬁw%ﬁmﬁﬁ 3(2-2-5)
Digital Marketing Research for Creative Business

3694208 Lqummmmm:ﬂaqm‘mwmﬂﬁ%ﬁa 3(3-0-6)
Marketing Plan and Digital Marketing Strategies

3694209 A3esilan1Inaanava 3(2-2-5)
Digital Marketing Toolkits

3694210 nsdazgndunannainnIInaInfIng 3(2-2-5)
Digital Marketing Platform Application

3694211 M39ANITOYALAZNITUINIANNTNAUSAVGNAN 3(2-2-5)

Data and Customer Relationship Management

2.3 Jps:aunisnidsIGw 3 nuognn
3694802 nmsAndfuinislugsfieaivassduazinaluladfdng 3(360)
Practicum in Creative Business and Digital Technology
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NAINEFB NN IZULAG IR E AR LLaszJuMmwﬁaﬁ'ﬂﬁmmwﬁwmﬁﬂmu@;ﬁmi@ﬂlﬂ%ﬁﬁmwiﬁm‘ﬁ'mmﬁw
wud uaghiiduneinimmualiizeulagldiumbeinmy Twnousinsdusamadnsvdngns
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A1DSUIUSIUIU
awiligissnraswassAua:imalulad

MUOAJIBIIaW: JBaunu
3691202 mmé’anqmﬁaﬁqsﬁw%"\amsﬁ 3(2-2-5)
English for Creative Business
NI nA 8% Few n9iernde miaml,m‘”ﬂgummumm MIUEAIAITNATL mmmml,
NIILRBEINT NMINOUNINLAE mﬂmam mmuwmmmamﬂamiﬁamﬂﬂmmaamﬂmaunﬁ
‘Vmﬁiﬂfﬂmmﬂﬁma N denduwin M1319NINNUY I miﬂﬂﬂ’]iﬂi“ﬁﬂ MIULEUDLAZNIIFENTA
MINNATIG NITLITILAZAIIN WY mimuﬂuamiﬂgummm ﬁamma ILERIRNE
Listening; speaking; reading; writing; listening to commands; reading and complying
with commands; intension expression; determination; planning for a business; asking and giving
information; digital conversation; business communications via electronic mail; making an appointment;
note-taking; daily work schedule; meeting arrangement; presentation and demonstration; applying for
a job; negotiation and signing a contract; reading work manual and digital media; and skill practice

3691203 AMNAALAZATEUIBAIAAFIIATIA 3(2-2-5)

Ideas and Creative Thinking Processes

ANHRZIIUNANTIINTIA MITZANANINAR mmmmiﬂumiim ‘nmaﬂm”muﬂﬁmﬂﬁwm
Pgudan LmeﬂmiLm‘ﬂmm'ﬂLﬂuvl,ﬂ"[,wﬂmiwmm NIAINAR ATTNE LLmU‘Jmﬁm mwummiummwﬂ@
IUNIEINTIA MINAWIATINAR NINADNTINLAZITRUINITRIRRTaNN T 2 Junaunteaniinn
'@@ﬂivmmmwm@mﬂ NIDULIMAATINGNEIIEDIUUIZNOUNTT miﬂimﬂaauum@ﬂ@a@sﬂummnmmu
NIIRAINNBZNIAATIEII963A wasinUfuR

Characteristics of creator; brainstorming; cognitive capabilities; complex problem-solving skill;
creative problem-solving; mind map; logic and reframing thinking; best emotional control for creative;
thinking development; convergence and evolution of intellectual values; procedures of a discipline;
objectives and vocabulary; contemporary conceptual framework of enterprise; idea alterations by
different audiences; creative thinking skill development; hands-on practice

3691204 qsﬁaa%‘massﬁuazmﬁmmiaaﬁms 3(3-0-6)

Creative Business and Organization Management

LmewumuLm ANBUYRIBIANTT PERRRR NANNIIIANIINIZUIBNITNINITIANT L1
a\‘mmiLLa‘“ﬁmaﬁsﬂ‘-ﬂ THUDTINDIAN IR ﬁiﬂ‘-ﬂﬁi’]ﬂmiﬂ wmﬂmnslumiﬁmms Uznaumg NI
N39ANTITOIANTT ﬂ’]i’ﬂﬁﬂ’]i‘ﬂiWEl’]ﬂiN%EEl M9 miﬁmiﬁl mMyfess NNIAILAN qumiuammi
mi‘mmi‘mmaﬁjﬂmLLaz‘nmm ‘\]iﬁlﬁiiuLL@wﬂﬂ}liuWﬂ‘ﬁa‘]_lﬁaﬁ\‘lﬂNsL%ﬂﬁfﬂﬂﬂﬁaﬁﬂﬂﬁ

Foundation concepts and characteristics of an organization, business units; principles of
management processes in organizations and creative business; culture of organizations and business
units; main functions of management: planning, organizational management, human resource
management, leading, persuasion, communication, control, organizational behavior, team and business
unit management; ethics and social responsibility in managing organizations
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3691205 LAIHGNIAINAUATHIANTHTTA 3(3-0-6)

Digital Economy and Creative Society

NHNNDUATHFNINNNNA ‘[mamwmm@ NI UNINNITRAA meﬂmmﬂammwm AL
AIUENOU Lﬂ’i@‘ﬂ’]ﬂ‘]_lim’m’ﬁ e Wmmaﬂmmm N%’]Wﬂ“ﬂa mm’iﬁn‘mwLaﬂimmmmmm WIANTINLAY
uIaUWﬂﬁWﬁﬂimﬂuamawniiumﬂIuImem miLﬂaﬂuLLﬂmammi mmmwmamﬂawuﬁmmw
LL‘HQ‘VI’Nﬂ’]iWGNu’maﬂO%LLﬂ‘”ﬂNﬂ’mﬂ?%Lﬂii&Wﬂ‘ﬂWﬂ‘ﬂa WIANTINNNAIAN

Macroeconomic perspective; marketing structure; market competition; knowledge-based
economy; virtual reality; network integration; transformational leadership; digital leader; small venture in
digital economy; innovation and public policy in the digital technology industry; organizational change;
creativity changes society; guidelines for local and regional development in digital economy; social
innovation

3692207 N1IAAIAAING 3(3-0-6)

Digital Marketing

ANNANIBLAZUNUINTBINIIARIALAZNITAAIAAINA FILIAdoNN19NInan inaluladuas
FIRUINMINNMIAAA imwxﬁwqﬁmiupiiu%hmmziﬁa masaathnane MIssegmenuazUszaun1Int
NIMIAUANAENENITARIAAING NIINAUWILAZITNEIAMNINAUSAUYNAT NITTARANIINITARIA
ITUIVITHULRZIIGTITNNNITARA

Definitions and roles of marketing and digital marketing; marketing environments; technology
and marketing evolution; analyzing consumer and purchaser behavior; target market, creation of
values and experiences, digital marketing strategics setting; customer relationship development and
retention; marketing assessment; ethics and marketing code of conduct

3691209 WaliaIda319839A 3(3-0-6)

Creative Citizenship

anudunaiaaieassn WaLNa\‘iLmqﬂmﬁww 21 mmﬁuﬁ‘nﬁ wiuazANHSURATeU
wrisAdTa Tomaursaariime wadamadaenwudas Afguiene mmm@% mmumwm AW
AINEININ mi@}gﬂmmmnﬂ

Creative citizenship; 21st century citizens; knowledge of rights, duty and digital
responsibilities; opportunities of challenges; dynamics of change in physical, mental, knowledge, and
ability dimensions; ambitiousness

3692208 NITILANNK NIAIN® UATNIRHAING 3(2-2-5)
Crowdfunding, Investment and Digital Finance

ﬁiﬂ’%lu’]@mﬂ’muﬂdl%’]@ﬁla‘ﬂ AN ANOFIAN NI 9TTIA NiLiNﬁqiﬂ’iﬂWN N33 ANIUN Y
mii‘“@mmmaﬂwmvmimwu Usznaunae ﬂ%ﬂ?’i‘i“’ﬂﬂﬂlﬂﬂﬁlﬂ’]iaaﬂﬂ% ey mnﬁivﬂwﬂﬂﬂiwwun
Hudwanaou nsoenuay LﬁuamﬁmaﬁmwamaﬂwmmmmLﬂuﬂmnn NOVHIBNITIZANY UED TN
mmmamaamﬂmama maﬂmﬂmumiamu uﬂmwumuﬂmm NITEANNY Funsngndnavialnian
mwmwamimm TnpuddnaiensldUszlend fyardandes muu‘[mwwiumammmwaauiau
ANAIUAING gﬂLLuuqimmmawumm ERI L

Small and medium enterprises (SMEs), social enterprise; creative works; Kickstarter;
crowdfunding; investment crowdfunding (equity crowdfunding, debt crowdfunding); Initial Public
Offering (IPO); regulation of crowdfunding; investment revolution; value investor; Initial Coin Offering
(ICO); digital asset or digital token for investment; utility token; smart contract; blockchain; digital
currency; digital payment transaction systems, hands-on practice
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3692211 msﬁ’mﬁtﬁamﬁﬂmiﬁqiﬁa 3(2-2-5)
Managerial Accounting for Business

ANMNVHNIEY LWIAA LAY aﬂwmmﬁmmummaomm NaNN13 IN1ILAENITLIRWNITIANNT TGRS
MIWLERILNIIN TR LmaﬁNahm‘mﬂﬂ”mammﬂmimu LmeLLa”uwmma\mmsnéfmm
ﬂ’]i’JLﬂi’u‘ﬁﬂ]’mE\TNW%E?JW’J’NG]%VJ% USanos wazils Mdanevinasing ﬂﬁmaﬂﬂuqim} LLﬁuNﬂUQUW

Definitions, concepts, and characteristic of business operation; principles, method, and
processes of accounting and presenting financial statements; methods and tools for financial data
analysis; concepts and roles of cost accounting; a relationship analysis of cost, quantity, and profit,

variance analysis, business decision making, hands-on practice

3693201 NAYNSHINVAINA 3(3-0-6)

Digital Business Strategy

WWIAA NANNTT NI LIRNITIILAUNNEND S nldmaluladasnadweiosdolunadslona
waamaldU3eumenutedu defanoaulaiuas LLWaWWaiﬂumimm%ﬁiﬂ"ﬂ@"’D‘Vlﬂﬂi’]\mﬁﬂ AATEA
E\Tﬂ’]‘v\lLL’JG]E\]E]NVNIHEII%LLE\]wﬂ’]El%aﬂsﬂaﬂaﬂﬂﬂ’ﬁ NaNJe vmmaﬁim] mmmuﬂamﬁmmmm}mﬂmﬁmw
wndeniinawasuutas Madsziinnas m@mmwamimLummmmmmaﬂm

Concepts, principles, strategic planning processes; using digital technology as a tool to
increase opportunities for competition advantages; online social media and platforms for creative
business operation; analyzing internal and external environments of an organization; impacts to business;
business strategic planning under changing environment; performance evaluation and monitoring as
specified in the strategic plan

3693211  Jisznaunisywln 3(2-2-5)

New Generation Entrepreneur

LmewmﬁiﬂmLa wmmiwmmam@ﬂumimuwﬂimaumi ﬂmaﬂwmvmmwﬂimaumi
Iumaﬁiﬂmm miwwmuummaﬂmﬂﬁiﬂ’cﬂ WHUDIND miaiwﬁiﬂmm nye mumﬂ@mmm} ﬂaﬂm
P9909ANTT wmmm NILIMINUNULAE miimumumamu IEm’]EﬂWNWNﬁ‘m"'\] NUFI T TIALRE
WIANTIN ﬂawam’imulmaﬂﬁ’imamwwu e Nﬂﬂgummi

Concepts of smart business leaders and executives in relation to entrepreneurship;
characteristics of entrepreneurs; business models and development; business plan; business
establishment and process; corporate strategies; market leader; introduction to crowdfunding and
fundraising; new business opportunities; creative works and innovation; strategies for sustainable
business growth; hands-on practice
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3691208 InaAluladfInanazwIanssa 3(3-0-6)
Qigital Technology and Innovation
Wuguraanaluladainawazwinnisn Kansznuzaunalulagd@ding nsuwinszaneway
nangazzinvaunaluladfiing 19as3insounaluladddng nadszendldinaluladddnauasninnis
wilnnyasnaluladfdanauarwinniis
Foundation of digital technology and innovation; impacts of digital technology; digital
technology diffusion and disruption; digital technology life cycle; application of digital technology and
innovation; trends of digital technology and innovation

3691210 msﬁ'lﬁ'n@Lmﬁamsﬁﬁua:ngwmﬂﬁﬁﬁa 3(3-0-6)

Good Corporate Governance and Digital Laws

waﬂmimﬂummmmwma ﬂa;]‘ﬁ}N’]EJWﬂY]ﬂ desrInuazAaninluniTlae ﬂa‘umm
FIIETIALAE LWﬂIuIaslmm nﬂﬂﬂﬂwm\‘imuﬂaummai Wiz QAINMIEN1INTY anuAaien
AumaNA AT ‘Wiwi’]“ﬁ‘]_ltyfyGli]’]ﬂ?ﬁlﬁqiﬂﬁﬂ‘ﬂ’]ﬂ@@ﬂ’ﬂi@%ﬂﬁ ﬂgﬁmamwmumﬂﬂfycywLLawmiawLm
nIngaundng ngranednasesdayadiuuann MIRgIkuazEnduaInun1efIng wleuieansdu
RRINIGETR miﬂi:ﬂmGTMWNﬁé’mngwmamuwﬁﬂim%w

Principles of good corporate governance, and digital laws; ethics and morals in doing
creative business and digital technology; computer threats; Computer-related Crime Act; Electronic
Transactions Act; intellectual property laws and infringement; Personal Data Protection Act; Digital
Identity; privacy policy; application of legal knowledge following professional principles

3691211  IAUINIIUALWIANIINUINGG 3(2-2-5)

Service Mind and Service Innovation
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Introduction to service provision; understanding of customers in the digital era; service
mind and quality; customers and expectations in service; service quality evaluation; service innovation;
creativity for service innovation; business models for service innovation; service innovation for customer
experience enhancement

3692209 ms"‘um’l:ﬁua:aanLtuusanLﬁaqsﬁa 3(2-2-5)

Systems Analysis and Design for Business
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Definitions and importance of information systems; principles of business information
systems development; project management; problems analysis and requirements specification;
process modeling and data modeling; database design; output design; user interface design; testing,
implementation, maintenance; information systems efficiency assessment, hands-on practice
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3692210 N1FAMUULAZRRIMBTINANS 3(2-2-5)

Software Design and Development
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Human-computer interactions (HCI); software architectures; applications technology; data
structure and algorithm; principles of programming languages and syntax; conditional statements,
loop control statements; developing and using functions; software evaluation and testing, hands-on
practice

3692212 msaammmia:ﬁmmgwuﬁ'aga 3(2-2-5)

Database Design and Development
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Roles of database management in organization; database requirements; relational database
model; E-R (Entity Relationship) model; normalization; database design; SQL (Structured Query
Language): creating, updating and querying relational databases; database implementation and use;
database security systems; database maintenance and administration, hands-on practice

3692213 szuulAsaznsuazinsanuAx 3(2-2-5)

Network Systems and Telecommunications
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Fundamentals of network systems and telecommunications; data communications; network
architecture; transmission media; network devices; wired network; wireless networks; protocols;
network systems security; network analysis and design; network management; network systems and
telecommunication trends hands-on practice

3692214 Aadsvauazmsiszandifiagsheaseassd 3(2-2-5)
Digital Media and Applications for Creative Business
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Knowledge of digital media; type of digital media; business and digital media; principles
of digital media design; elements of digital media design; digital photography; media production;
presentation of digital media on online social media; Thai cultural and wisdom values development;

using applications to create digital media; hands-on practice
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3693203 sruuiuuazinalwlad 3(2-2-5)

Web Systems and Technology
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Introduction to web and web technology; web systems architecture; web design and
development process; client-side and server-side operations; tools, languages for web development,
web interaction with graphic interface and multimedia; web database; representing web data; hands-
on practice

3693204 ﬁaﬁﬁtﬁmﬁaqsﬁaﬁ%ﬁaaisﬁ 3(2-2-5)

Multimedia for Creative Business
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Types of multimedia media: text, sound, image, animation, video; creative multimedia
design and development; production process of picture, sound, and animation; tools, hardware and
applications for multimedia production; media synchronization; hands-on practice

3693212  ANANWAILAAABVBIFTHWING 3(2-2-5)

Information Security
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Information security and its roles in everyday life; threats; attacks and defenses; risk
assessment and analysis; technology and tools for information security management; encryption;
authentication; data access control; network security and incident responses; policies and practices
for information security; trends of information security; hands-on practice

3693213 mnawILaUNAIeTuE S U nsaluuLENNTA 3(2-2-5)
Applications Development for Smart Device
nannN1IBINIBENLULAUNARTUEIMIDaUNInlLUUENTTe unannaIngUnIniuuuaNTIA
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Principles of applications design for smart devices; smart device platforms; user interface

design; user experience design; developing applications for smart devices; database management

for smart devices; hands-on practice
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3693210 MsApaIsRINakardadianaaunlay 3(3-0-6)
Digital Communications and Online Social Media
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Digital communications and online social media; digital communications strategy; online social media
platform; online social media management tools and techniques; optimizing digital communications;
enhancing organizational image; online influencers and creative business; laws and ethics in digital
communications and online social media

3694901 lasinisgsneadoassd 3(1-4-4)

Creative Business Project
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Practicing creative business system design and analysis; inquiry; systems development;
project documentation; and creative business presentation

3694904 dwuwIgINETWAIAULAzmAlUlAEATNA 3(2-2-5)
Semmar in Creative Business and Digital Technology
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Concepts of seminar and meeting; seminar and creative business; digital conference;
telepresence; seminar on digital technology or creative business; analysis, application, and connection
of creativity, digital technology and creative business innovation; hands-on practice

Jv1aen
3691206 mmé’anqmﬁaﬁaﬂuuazmswgﬁ%a%ﬁa 3(2-2-5)
English for Digital Economy and Society
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Technical terms found in digital learning and digital economy; problem-solving and application of digital
technology from dialogue box; giving assistance; sympathy; commercial communications language
forms; reception and rejection; documentation with digital media; communications for digital operation;
welfare; building relationship with colleagues; and skill practice
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3691207 msa%’wLffamuau&‘umagnﬁﬁ 3(2-2-5)

Content Creation and Customer Journey
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Definitions and roles to create contents, experience, and the customer journey; changes in
consumer behavior; world situations and digital technology; concepts and theories of communications;
content development; marketing strategies and content creation activities in online and offline media,
content and experience; assessment tools for content and experience management; success and
failure factors of using content and customer experience; and practice

3693901 NNINWLENDWUAZAITIANSIATIANG 3(2-2-5)

Virtual Teams and Project Management
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Concepts of a project, project participatory planning, writing a project and budget,
project control, project monitoring and evaluation; risk management; principles of virtual team; virtual
community; network and engagement; achievement of virtual team; changes and transfer of team
members; requirements evaluation: leader, trust, tools, communication and feedback, decision-making;
hands-on practice

3693207 JTUUATAWNAZIND 3(3-0-6)

Business Information Systems
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Concepts of information systems and management; roles of information systems in business;
information technology management and data resources; information management for organizational
planning and decision-making; information systems at an organizational level; big data; information
systems acquisition; business information systems application
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3693208  AWNIBUUUANITALAZAIHANHAIWBIAN1TTININ 3(2-2-5)

Smart Oﬁice and Work-Life Integration
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Concepts of smart office; smart office design; application of digital technology in a smart
office; smart office devices and equipment; software for a smart office; people skills in a smart office;
data communications within a smart office; flexible working hour; remote working; customizable perks;
invest in training and practice customized employee perks; investing in training; hands-on practice

3693209 m3sanuuuFaLiaIEINasszAUMsAlTERS 3(2-2-5)
Media Des1gn for Learning Experiences Enhancement
waﬂmiwummaﬂmm@mewmiﬂiumuaamwuaa Uszinnaosdeiiolasnasng
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Foundation of creative thinking for media design; types of media for learning experience

enhancement; principles of media design and presentation to match with target audiences; integration

of knowledge, media design and production skills; media design and production skills; channels for
media production and presentation; media storage; assessment methods and media awareness;
hands-on practice

3693302 M3ABINaIENBLNETNEIIALATNIIRIYIIGD 3(2-2-5)

Creative Survival and Thriving
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Introduction to survival; digital society; information about food, shelter, security, off-the-grid
power, life-support strategies; self-sufficient living information of pandemic; failures of power grid or
long-term crises; parametric survival models; survival risk analysis; thriving, hands-on practice

3694201 @aASNIIANTAUAZHENNIAiTDYATINY 3(2-2-5)
Business Data Analytics and Forecasting
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Concepts of business data analytics and forecasting; data management and preparation;

data quality verification; data privacy; data visualization creation; application program for data analysis
and forecasting; analyzing and forecasting business data using machine learning techniques; and
presenting business data analysis and forecasting results
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3694202 MIBYWIIZTINMIUALITIBRULLAT0ETIA 3(2-2-5)

Creative Academic Learning and Professions
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Theoretical and applied models; personal capacity building, careers, and academic
development; guidelines to promote academic and professional learning skills; delivery and integration
of academic and professional skills; building roadmap of oneself, motivation, ability, personality,
determination, decision-making, planning; portfolio; academic and professional network-based learning;
Research Approaches That Engage Opportunities; environmental change; hands-on practice

3694203 m3vamanaluladddna nagnsuazwinnssa 3(3-0-6)

Management of Digital Technology, Strategy and Innovation
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Nature of digital technology strategy; strategy selected and implementation in corporate;
innovation management practices; open innovation business model; sources of innovation; organization
of research and development; collaboration and partnerships; international technology transfer;
intellectual properties rights

3694204 m3vaNsladadnduazldaunin 3(3-0-6)

Logistics and Supply Chain Management
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Concept of logistics and supply chain management; logistics activities and processes; role
of logistics activities; logistics planning and control; cost analysis and logistics performance; digital
technology for logistics and supply chain management; managing relationships of members in the
supply chain; competitiveness and sustainable organizational development

3694205 wianssnuazgInamaluladfdna 3(3-0-6)
Innovation and Digital Technology Business
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Innovation and digital transformation; digital technology business; digital technology business
opportunities and applications; emerging technologies; artificial intelligence; blockchain; manage digital

projects; digital leadership and change management; innovation for enterprise competitive advantage
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3694903 WiTaiABABYINAESWEIIAUAzINAlUIAEAITIR 3(2-2-5)
Special Topics in Creative Business and Digital Technology
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Advancement of digital technology; application of digital technology to business; creative
business development; modern business trends; digital technology topics in business administration,
digital technology topics in business administration that can benefit students for further education or
career; hands-on practice

3694206 mmé’enqmﬁamst’%zm%’ﬁ%ﬁal,l,avmsmmmﬁ%ﬁa 3(2-2-5)

Engllsh for Dlgltal Learmng and Digital Marketmg
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Technical terms in relation to digital, digital marketing; listening, speaking, reading and
writing skills for digital marketeer; digital marketing language forms; digital marketing documents;
digital marketing operations; digital marketing content communication; case studies

3694207 n’m’“aﬁ'umsm’mﬁ%ﬁaLﬁ:aqiﬁaa%"maiiﬁ 3(2-2-5)
Digital Marketing Research for Creative Business
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LAZNIHUEHINANITITENIIANAIARING
Concepts of digital marketing research for creative business; techniques and methodologies

of digital marketing research; tools, population and sampling; using packaged software for data

analysis; composing a research report; presenting digital marketing research findings

3694208 uwummmmmxnaqﬂﬁ‘mmmﬂﬁ%ﬁa 3(3-0-6)

Marketing Plan and Digital Marketing Strategies
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Marketing plan; components of a marketing plan; situation analysis; target audience;
competitive analysis; goals and objectives; marketing mix; budget; marketing strategies; unique
sale proposals; types of marketing strategies; evaluate the effectiveness of marketing strategies and
marketing risks
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3694209 LA3RIADMIARIARINA 3(2-2-5)

Dlgltal Marketing Toolkits
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Digital toolkit; software and resources for planning, executing, and measuring digital
marketing campaigns; content management systems; customer relationship management; e-mail
marketing software; social media management tools; analytics tools; search engine optimization (SEO)
tools; advertising platforms; and design tools for digital marketing

3694210 msﬂ‘s:qns‘ﬁmamﬂa%&mwmmﬁ%ﬁa 3(2-2-5)
Digital Marketing Platform Application
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Concepts and roles of digital platforms in modern business; principles of platform design;

platform management; platform business model; creation, management and update of digital platform
for business use; performance analysis of digital marketing platform

3694211 NIVAMITOYAKALNITUIHITANATANWSAUZNAT 3(2-2-5)

Data and Customer Relationship Management
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Knowledge about data management and customer relationship management (CRM); data
collection and storage; data preparation; data analysis and processing; data visualization techniques;
tools and techniques for customer relationship management; data governance and management;
trends of data management and customer relationship management
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3694802 msHnUjianslugsieadwassduazinaluladfdna 3(360)
Practicum in Creative Business and Digital Technology
AnUfTan1aamunaluladfidang nioIzuuANRIADY NIDITUUTIITUNALHLEIANIT

TneufTanuluminfianaildSusaunane viowmuwilaTeom
Practicum in digital technology, or computer systems, or information systems in

organizations, performing duties assigned, or developing a project
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lnsvasionanans
Thurheinnunsearangaslitesnin 182 vihiein fdadiudwiumiieiakenmuraInInLae
naain Fil
1. MUIA3EIANENDIU
2. MUOA3BIIaWN:

2.1 ngEITINBIAU

2.2 NRNITNBIBINGE

2.3 nguimmanigaiaserinasing
2.4 nENIMIN-0UTEU

3. nuomduBIdantas

n1sYANISISIUNI1Saau
1. vivomnasAnyINolU

2. NUONdBIIaWI:

1572201

15672703

165672704

15673710

1673711

1673712

1673713

1574704

3571502

3572505

15672201

1672704

1573710

15673711

2.1 ngudsInvdu

nwun1siSsun 1
Mas-yan s IulAguTn

Chinese Public Listening and Speaking
MIEUNUINHITWTITINITAVAY
Basic Business Chinese Conversation
MISUATEUNBIIUTIZIND

Business Chinese Reading and Writing
MIFUNIINBIWTITIAVIEAUNATY
Intermediate Business Chinese Conversation
m‘m%mﬂ'amuqaﬁ%wdwﬂa:mﬂ
Chinese for International Business
NI BIIMTNATIZA

Critical Chinese Reading
MITUNWIANBIIWEITINITEAVY
Advanced Business Chinese Conversation
M3811IIgINIAU

Reading Chinese Business News
MBITUIZAUAY

Basic Chinese
mMwdwiensdemsluiinUazsiiu
Chinese for Everyday Communication

nwunsiSeun 2

mas-yam e Iulufgua

Chinese Public Listening and Speaking
MBI EUMNBIIWETIGIND

Business Chinese Reading and Writing
MITUNWIANBIIWEITINITEAUNAY
Intermediate Business Chinese Conversation
mwﬁmﬂ'aawuqaﬁaazwdwﬂxmﬂ

Chinese for International Business

30 nuosnn

96 nuognm

30 vihafn
21 vuefn
33 vihefa
12 vlenia
6 ntiosnn

30 nuosnmn
96 nuosnn
30 nuoann
3(2-2-5)
3(2-2-5)
3(2-2-5)
3(2-2-5)
3(3-0-6)
3(2-2-5)
3(2-2-5)
3(2-2-5)
3(2-2-5)

3(2-2-5)

3(2-2-5)

3(2-2-5)

3(2-2-5)

3(3-0-6)
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1573712

1573713

1574704

3572505

3571524

3682210

1551626

1561627

15562664

1552665

1553625

1554607

1553639

3681201

3681202

3681203

3682207

3684201

3682208

3682209

3684202

NIETUMBIRUWTUATIZA

Critical Chinese Reading
MITUNWIANBITWTITINITEAVY
Advanced Business Chinese Conversation
N384

Reading Chinese Business News
mMeFuiomsfomsluiinlszaniu
Chinese for Everyday Communication
MBIRBIZAVNA

Intermediate Chinese
MWy s 530k 3gU sz Ui
China Panorama

2.2 ngudvaNvdonny

mmdangugInanly

General Business English
MBIBINGBTIAVILAVNAT

Intermediate Business English
mManguiiia TngUs s igIna e

English for Special Business Purposes
MEBINO¥EIMIUNIANTENINY T2 e

English for International Trade
MEIDINOBEIMIUNIIAILAZNIIOUIANT

English for Trading and Banking

BN EIINUgIRaM IRRIINEEN T8
Advanced Business English for Communication Skills Development
MBSO WRBNIIAT DTN TRUTTIH
English for Cross-Cultural Negotiation

2.3 NdUdBIANENSESNDSINIVUS:INA
NIIANITINIANIIANIU-DUTeU

Business Management and China-ASEAN Trade
MIIANTIZINITINUIEINA

International Business Management
miﬁ’wmmﬁmim:mim?imuﬂmgiaoﬁmﬁ%ﬁa
Organization Development and Digital Organization Transformation
MINaIAIEYINIUIEiNAgARING

International Marketing in the Digital Era
WrddiannIedndinanInLARInLaZ D LT
Cross Border e-Commerce China and ASEAN
LATHANTASTIND ANTIN

Behavioral Economics
MIIUIENINY TN ALARING

International Financial in the Digital Era
NYNNEITNINY TEINALAZITETTIN

International Law and Ethics

21

33

3(2-2-5)

3(2-2-5)

3(2-2-5)

3(2-2-5)

3(2-2-5)

3(3-0-6)

nuosnm

3(2-2-5)

3(2-2-5)

3(2-2-5)

3(2-2-5)

3(3-0-6)

3(2-2-5)

3(2-2-5)

nuosnNm

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(2-2-5)

3(2-2-5)

3(3-0-6)

3(3-0-6)

3(3-0-6)
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3684203 laddfnauazniiaungeszrindizing 3(3-0-6)
International Logistics and Transport

3683216 mwLﬂuﬁﬂi:ﬂaumma:mﬁﬂm‘su’?@msw 3(3-0-6)
Entrepreneurship and Innovation Management

3684906 ANNW1FINITENINUTZINATU-2 LT 3(2-2-5)
International Seminar on China-ASEAN Business
2.4 ngudundu - 9IGeu 12 viiognn

3683311 andeuluuiunlan 3(3-0-6)
ASEAN a Global Context

3683312 WM TAIEFAILAENMTEDITW-0 T8N 3(3-0-6)
China-ASEAN Economy and Politics Development

3683313  wilwwnunitaduns 3(3-0-6)
Belt and Road Initiative

3684312 g§Ifvdu-2Wden 3(3-0-6)
China-ASEAN Business

3. nuoAdBLdantas Tudieandn 6 nuosnn

Tidendeunednle 9 lunangniuminedemusiauazamine1aenined lngldanunegin

MaeFeunuad uazsasliduneinimruelmdeulaeldidonbeianalunmsinisduianmdnwassmanges
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A1DSUIUSIUIYN
a1w13u1SSNIS:KIWUSINA SSNYHU-DUTUU

MU2AJBIIaWA:
1. ndudvInedu
3571502 NBIANRITALA 3(2-2-5)
Basic Chinese
Imm‘maﬂmw JruumMIgandeslumeIin mﬂhmmmﬁmm Wnnnez WA BULAY
Lmﬂuiuﬂiviﬂﬂﬁnuwuﬁwu Ay wazdwnmlUIndingsednu
Structure of Chinese characters; Chinese phonic system; basic grammar rules; listening,
speaking, reading and writing skills practice with basic sentences, words and general everyday idioms

3571524 MBIIRITAUNAN 3(2-2-5)

Intermediate Chinese

AANT AINNNE HAnnnuezldainiam ‘17\[0 WA B Fow waznanlienisiidudontu Iusz e
mwmmm%u HSK 3-4 AfiS N ENT 1,200 mﬁuuvl,ﬂ n9use ﬂﬂ@ﬂﬁﬂmmﬁmmmumiﬁamﬂmm
Uiumm ey msﬁamimﬂmumwmmwmmﬂ

Vocabulary; listening, speaking, reading and writing skills practice with more complex
grammatical rules as found in the Chinese proficiency test: HSK level 3 to 4 that has more than 1,200
words; the application of Chinese for everyday communication; communication of specialized content

3572505 mmdwiiamsfassludialszsiin 3(2-2-5)

Chinese for Everyday Communication

Nﬂ‘ﬂﬂ‘]&bi‘ﬂﬂ’]%ﬂiﬂ W WA 81U Lsnaumanmauslwmma\mmwanbmmm mﬂﬁﬁLLm
mmLLG»]nm\waﬂammmwumuwmmmwumuvl,ﬂ m’u’mmmmnumﬂww m'il,m“m@ul,aﬁ Lwau
Emmﬂ Lae ﬂﬂ%ﬂi@%ﬂ mmiiumimaﬂuumwmaﬂ miﬁamiuammumwmﬁnmaﬁwamu |
Paudandetn nouazniaINA ImamwmﬂammmamJT“IEJﬂwmmﬂ’lﬂumiﬁamﬂ@EJmVL‘U

Grammatically corrected Chinese listening, speaking, reading and writing skills practice;
basic grammar usage and visible differences; learning words, self-introduction, friend, teacher and
family introduction, activities at a university; communication and feeling-telling about objects, seasons
and weather; grammatical structure of basic sentences used for general communication

1572201 msﬁo—wﬁmmm%u‘luﬁqmﬁu 3(2-2-5)

Chinese Listening and Public Speaking

W@ﬂﬂ’]iLL@JJﬁﬂ’]iW@I%WﬂN%% Annmsldadny Uszleauazdoadn mmmﬂumﬁwmawm
%N%ummﬂwmmwalﬁaﬂummﬂ memawﬁ]iﬂﬁﬁuiumﬁwﬂmawmﬂjmu aﬁmiLLFﬂﬂJﬂmmmW%
M NINILRBNITNA mimwmﬁmﬂﬁﬂum‘mﬂ e Nﬂmiwmwwﬂummu mi‘wmmwuﬁn
m‘swmwaimam WRZNITYALTEYT IV

Principles of public speaking; public speaking practice by using words, sentences, phrases
and idioms according to topics; roles and ethics of public speaking; tentative problem-solving; planning
of speaking; confidence-building for speaking; Chinese public speaking practice: spontaneous speaking,
informative speaking and persuasive speaking
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1572703  MTEARNWINMBIIBBIFINVIZAUG 3(2-2-5)

Basic Business Chinese Conversation

AFANT ANANTE FIWILAN ) Wﬂwwmif\mwmmm'immﬁimlLL‘umw g i’mmmﬂﬂgm
Gluﬁﬁw,mmmmwmﬂ Aotz IMuDITNNIADUTL m‘sl,mmmaﬂ LAENILB BT MITNTNIHANTIANTS
fufn mastesadlunitons Lm:mim:ﬂauﬁummamimmmmqimmwmmu

Vocabulary and idioms; basic business Chinese conversation skill; custom of making
appointment; the arts of reception, welcoming and farewell; leading a product expo tour; sales
negotiation and product delivery for doing business with the Chinese

1572704 NSO MH-LBIRNBIIBIBISIND 3(2-2-5)

Business Chinese Reading and Writing

AANY ANrNNY §1IuE 9 inwenIeu - @ewmwdndegitalassaselea dmam
M1 wazANNrRgaadny Irduldeavanliensol uazsssnienyifsesnsiindeduingina
3ulugaaguu

Vocabulary and idioms; business Chinese reading and writing skills; sentence structure,
idioms and terminology following grammatical rules; current custom of cooperation with Chinese
businesspersons

1573710 MIIAWNHIMBNRRIBIFINVILAUNAL 3(2-2-5)

Intermediate Business Chinese Conversation

AFNT AITEVENE NINBENIEWNHINBI3WEITIAITZAUNAN N8R IMUANTT NIANGY
M3 NIANAITIAT MIININTTNAN 9 o132 MTRndafmunuimine MIdaainnane uas
NBUTAIRHAN

Vocabulary; intermediate business Chinese conversation skill; schedules, trade agreements,
price agreements, payment transactions, contacting sales representatives, sales promotion and product
expo

1573712 M31WAHIIBIBIIATIER 3(2-2-5)
Chinese Critical Reading
AFNWT ANETIRNE AN 1EININUNIBTBM BTN HNNBZNIARIATIZRLALHANATININEN
NUBUNAIHNAY 9 mﬂwmﬂwmmmdﬁaaa W% UNAMEMBITN INANUEMEIW LTUuA
Vocabulary and grammar for Chinese reading; critical thinking and logical skills practice
by reading the various content from Chinese articles and dissertations

1573711 mm%mﬁ'amuqsﬁaswiwﬂszmﬂ 3(3-0-6)

Chinese for International Business

fdst anamaneieniugsie Tassaegaiaessemain vanufialunsiigsia iy
F9LIzine aNMWLIAReNYeIgINY Yawngslalunisringiaszninlszine

Business vocabulary; a business structure of China; principles of doing Chinese business
with foreign countries; business environments; motivation for doing international business
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1573713 MTARWNWIMBRRIBIFINVTLAUFY 3(2-2-5)
Advanced Business Chinese Conversation
AFNLaTANNTENE wiﬂumiauﬂmmwwmmﬁiﬂﬁ]ﬁmuaﬂuﬂmumimmﬂ 71T ‘ﬂm:}w
mi‘wﬁlu‘wﬂi I NNzMITLEUoRUA Vlﬂﬁs}wﬂ’ﬁWﬂ‘Vl’NI‘V]iﬂWV] mwwmmﬁmﬁuam LAY M IUBENED T
Vocabulary found in various advanced business Chinese conversations, for example,
speaking skill for the meetings, product presentation skill, telephone conversation skill, reporting skill
and workplace introduction skill

1574704 NI HANGTINVIN 3(2-2-5)

Chinese Business News Reading }

Adnyt aNvane vianhensailunig uinigifnaiu Andeeriiienaing1ngiaiuain
Aosne 9 1w whdaRaiasniu NININEIN MugIne Wegia fian Loz TeusTTs

Vocabulary and grammar for reading Chinese business news; analysis practice of news
content derived from Chinese newspapers and journals related to business, economy, society and
culture

3682210 mwdSniakzasas1ImIgUsET Ui 3(3-0-6)

China Panorama

WARININTIAN Uz IR aRSLaz IMUEIINIBITU ENLu%ﬁ’]iwﬁﬁﬂmﬂ’]ﬁiuuﬂﬂﬂﬂ’]@’m‘ﬂ’m
T WEwININeEIRNLarM I doulasilnaudneosin aﬂwmvwmwmﬂﬁi TRFEATLAZ IRUITIN
ANAnLUDI Rl Mawasnudadluiinrasauie mimwﬂmmummmm D1IUDTIN mwwuam
2993% NIzUIBNIWIlanAIniIe 13 ’aammmﬁmﬁnaﬂﬂi”mmamm“awumimawu mMadATzAen
Auafs ﬂ'ﬂﬁguu LAZOWIARTDIUIZINAT Y

Chinese society, history and culture development for foreign students, for example, China’s
outstanding social development and changes; special historical and cultural character; ancient Chinese
thoughts; changes in the Chinese ways of life; creation of virtue and civilization; China’s modernity;
China’s globalized process; historical and cultural spirits of China; analysis of past, present and future
of China

2. NGUaBINBBONNY
1551626 mmé’anqwasﬁaﬁ"ﬂﬂ 3(2-2-5)

General Business English

nIRDENIFIE TR ILAE mﬁmmm MINNABOY NMITgUUIIRFIUAT NITUHEIN
mmaumzmamm MI0 BN N Y ITHLAZ AT T SURATOU ﬂﬂ@xﬂ?iﬂﬁ%ﬂﬂﬂ]’mﬂﬂwﬁaﬂﬂmsmwﬁjﬂ‘ﬂ
Tuszaud 28 Uszloanazonian

Verbal and non-verbal communication; job interview; résumé writing; self-introduction and
colleague introduction; job and responsibility explanation; reading skill: words, phrases, sentences
and paragraphs found in business English articles

1551627 ABIAINABIINVITAUNAN 3(2-2-5)
Intermediate Business English
N IauNINNEITaINUMIULTRNU NMIANARTINTINNGINY ANBUzkazITNITUNEUD
1% NNWENMIRLERDNN AANT S 111 LazAMFY QMU TILEUONEIUNIIEINT NMIITIBURE
MIANARIUIDIDIANT ﬁﬂmmiémmﬂmimqﬁjﬁa mﬁ@m‘;ﬂ‘s:ﬁm ﬂ’]iﬁﬁluﬂﬂ‘ﬂ&l’]ﬁlﬁqiﬁﬂ
Conversations related to work, business transactions, presentation; presentation skill:
vocabulary, idioms and signal words used for business presentation; organization performance
reporting; business documents reading skill; meeting arrangements; business letters writing
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1552664 mmé’anqmﬁa%’mqﬂszmﬁmaﬁqiﬁﬁ]ﬁmu 3(2-2-5)

English for Special Business Purposes

Afnn dwan wargduuunmadenaarinegifasuuidunanisuazlidunmenis sanane
E\T@‘Ufﬂ&l%@ﬂﬁLLﬁzﬁ]@ﬁNWﬂ@@UﬂﬁU AVHILIDUTIULAZIAVHIEADUTVTDTDITEU ANNNBLEWEUIBTLAN
LAZUINT AAUHIELTY WAVHIBUTAIANNERA arnIsuaataNLFela ﬁmwmmmmmwmamm ik
‘ﬂwmmmmmwmaiﬂw NﬂNmmmmm“wﬂwiumimu NI81UBEINTI NINBAANH miaiiﬂfﬂmm
Rl nmIswiaaugnla PNUNWH LqumW A1 UNANHNNDING Sigk! UV]@’J’]N‘].]?JH’]E\TNW%E
TEBHALIZNOUNIT FUNINH UNIATIEA

Vocabulary, idioms and types of informal and formal business letters writing: inquiry and
reply letters, complaint and reply letters, sales letter, invitation letter, congratulations letter, condolences
letter, appreciation letter, apology letter; reading strategies and skills practice: skimming and scanning,
paraphrasing, summary, reading comprehension with graphs, charts, tables, business articles, news,
public announcements, annual reports, financial statements and reviews

1553639 mmé'anqmﬁan’rmsm@iasaaif’m’i@uuﬁﬁu 3(2-2-5)
Engllsh for Cross—cultural Negotiation
ffnTiLardmnildlunsesasesasuarnsiinnsdass nmadlalas Lﬂumimimmaim

WaENIITNTI% N1 YN miLmEJNW’:?aﬂumﬁ”mﬂmmﬂLLa”man”aﬂﬂ %LL%LL@”W@@%

T%4N131939168909 N1ITALRTENABEDALAZAILATD mi‘wwamﬂmaﬂmimﬁmaim N1ILINNNGINT

nlfunuInENALaranIuNITNisIa S alNTNWEN191939 A T A Y Lmﬂmwﬂuamuﬂﬁmmm

TWUITIN Lmﬂumumﬂﬁjﬂmu—mmﬂu
Vocabulary and idioms used for negotiation; communication practice; negotiation and

invitation statements; negotiation on problems; readiness and identification of aims and objectives;

strengths and weaknesses of negotiation; preparation of statistics and figures; summary of negotiation;
business etiquette; role-play and simulation for negotiation skill practice and problem-solving in
cross-cultural contexts and China-ASEAN business

1552665 N¥IBINHHEINIUNITANTERISUSEING 3(2-2-5)

Engllsh for International Trade

fAnT e uarduilisrsunmninghuaznideean Wﬁmimmmt ‘Vlﬂﬂﬂgi‘“mﬂ‘u
Ja4AU wazulauignsezninidsunameldasaniszrinedszing mwmamamomimn% I
Uszna maldansdszlerinienigeins sesnisfiatiunmenisé Ansiieanunisen (INCOTERMS)
LONE TN R INIANTE NI 2N Laﬂmi‘mﬂmimmm‘uqiﬂmzmwﬂizmﬂ TINTNNIROLAANNE
Aiannsafing uaznsdszaunudmivmringInssnsznislssina

Vocabulary, abbreviations and idioms used for import and export; customs formalities;
international trade principles, rules and regulations under international organizations; international
economic cooperation; tax incentives; trade barriers; vocabulary related to International Commercial
Terms (INCOTERMS); international trade agreements; international trade documents; e-mail reply and
coordination for international transactions

1553625 NHIBINYHEIRIUNITAIUALNITEWIAT 3(3-0-6)

English for Trade and Banking

mﬂﬁnmmamqwmnmmamummwma ﬂiuﬁiﬂﬁ nIIUIznd TaseaslaznIiLawe
it i‘ﬂLL‘]JUﬂ’]iLSIlEluI@G]E]‘]JY]’Nﬁiﬂ’iﬂmiﬁ]ﬂ@]’m g/ miwamwmumﬂﬁim mﬁmﬂuaiﬂmnmimqﬁim
‘swmwﬂiumﬂ mimmaﬂmim‘smLLawmsﬁmmﬁumwﬂiwmﬁ

English usage in international transactions; structure and content presentation; types of
business correspondence writings; business report writing; international business news summary
writing; reading international trade and banking documents
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Advanced Business English for Communication Skills Development
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Pronunciation practice by focusing on phonetics of each word and sentence, and speaking
tone for business communication; presentation skill and application of tools for presentation; writing
practice for the specific context; appropriateness of using business English in various situations
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Business Management and China-ASEAN Trade
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Managerial concepts and theories, principles, responsibilities; types of business; business
activities: marketing, production management; human resource management, accounting and finance,
import and export; legal environment and regulations for business; business ethics; types of international
business and trade between China and ASEAN
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International Business Management
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Concepts and importance of international business operation including factors and elements
that affect operations; economic cooperation groups; entry to foreign markets and international business
operation; strategies for international business and ethics; social and environmental responsibility of
international corporations; a comparative study of international business management systems
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Organlzatlon Development and Transformation to Digital Organlzatlon
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Introduction to organization; organization environments; organization and changes; human

resource management process; organization design and structure; building and managing organizational
culture; organization development; strategies and techniques for organization development;
transformational leadership; conflict management and negotiation; types of digital organization;
transformation process to digital organization; digital organization ecology; evaluation of organization
development and change management
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International Marketing in the Digital Era
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Importance, roles and concepts of international marketing in the digital era; analysis of
internal and external environments; international marketing theories and trends in the digital era;
international marketing opportunities in the digital era; customer needs and behaviors; market launch;
product positioning and price; sales types and channels; integrated marketing communication;
information inquiry management; digital marketing; e-commerce, with a focus on China-ASEAN
business
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China-ASEAN Cross-border E-commerce
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Importance and roles of e-commerce; cross-border e-commerce; types of e-commerce;
cross-border e-commerce supply chain; business network of cross-border e-commerce supply chain;
online store; online store marketplaces in Thailand, China and ASEAN; e-payments; transportation;
warehouse management; relevant laws
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International Law and Ethics
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Principles and structure of international business law; systems and types of international
business law; law and structure of World Trade Organization; free-trade areas and ASEAN community;
international trade agreements; international sales agreements; international payment methods;
international transportation agreements; types of international investment agreements; international
business dispute resolution; principles of ethics; law enforcement with business ethics; social and
environmental responsibility
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International Logistics and Transport
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Definitions and roles of international logistics management; importance of logistics to

organization and economic system; roles and importance of free-trade areas; management of

international transportation and product distribution; transportation network and connectivity; models
of transportation network; transportation cost analysis; international transportation insurance; logistics
and transportation strategies for sustainable development

3684906 ANNWITINVIETWIVUILINAIU-DUTE® 3(2-2-5)
Seminar on China-ASEAN International Business
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Learning of problems and issues related to international busmess system and business
ecology from leading international business leaders and executives; specific international business
issues that are important and relevant to current situations especially China-ASEAN business operations
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Behavioral Economics
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Principles and concepts of behavioral economics; basic theories of consumer behaviors;
time and economic importance; the scope of human nature; findings on irrationality and economics
relationship; decision-making according to behavioral economics concepts; the application of behavioral
factors to real-life phenomena
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Entrepreneurshlp and Innovation Management
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Importance and character of entrepreneurs; innovation management concepts; feasibility
study and new business opportunities for entrepreneurs based upon innovations; innovation and
technological transfer from the outside; factors that affect organizational change and innovation;
innovation management strategies for entrepreneurs; market launch of innovations for commerce;
success evaluation of innovations
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International Finance in the Digital Era
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Importance and roles of international finance systems and mechanisms; international
payments; international financial markets; financial institutions in the digital era; analysis and prediction
of interest rates and foreign exchange rates; risk management from the currency exchange; financial
technology and international financial services; payments; fund-raising; investment; insurance in the
digital era; international finance and trade documents; relevant laws; problems and trends of international
finance
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ASEAN in the Global Context
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Importance of ASEAN in a world stage; ASEAN role in economy; collaboration among
ASEAN members and among ASEAN and non-member states; ASEAN three pillars: economy, politics
and security; ASEAN society and culture; ASEAN charters; development conditions for international
competitiveness as one of the world organizations
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China-ASEAN Business

gInATukazeTeulugafdna mInnagrivdlayariszaulan szuuLATEgRIyWIeY 5309
FUNMNUAZTDIWEINAITHITNATUINDT ﬁiﬂwwm’iwﬁumaaﬂau ﬁ'ﬁﬂ‘ﬂmiﬁﬂmmmmmLa”INLiEJu
NOUMBI §INUNBATHIBEN ﬁimmaﬂmmmmﬂﬁ ﬁiﬂﬁ)Lﬁﬂ‘WN Aanzianadulylalunisuaiem
lomalnd

China-ASEAN business in the digital world; global value chains acquisition; circular economy
system; healthcare business and all-in-one beauty business; online store business; international
education and language school business; agricultural export business; all-in-one travel business;
start-ups; feasibility analysis of new opportunities
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China-ASEAN Economic and Political Development o
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China-ASEN economic and political development; theories of law related to economic
reformation and policies; Chinese politics; major political development and policies dated back to the
establishment of the People’s Republic of China to the present time

121



3683313 WIIUAUWRIEWNNG 3(3-0-6)

Belt and Road Initiative
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Knowledge; aims of economic strategies of the Silkk Road and the 2 1st century Maritime
Silk Road; policy coordination; connectivity of infrastructure; the spirit of the Silkk Road; Silkk Road fund;
study a white paper titled “The Vision and Actions on Jointly Building the Silk Road Economic Belt
and the 21st century Maritime Silk Road”; coordination mechanisms; initiatives in foreign countries
or organizations; competition between China and the USA
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Human Resource Management in Hospital
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Concepts and theories of human resource management (HRM), manpower planning, recruitment
and selection of medical personnel, training and development, talent management, career advancement,
performance appraisal, physicians compensation and benefit management, labor protection law, ethics and
discipline of healthcare staffs, human resource management of virtual office, occupational health and safety,
medical human resource management
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Principles of Financial Accounting
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Meanings and objectives of accounting; usefulness and information technology of accounting;
conceptual framework for healthcare financial reports; forms of healthcare business; accounting cycle;
principles and procedures of recording transactions under double entry system; recording in general journals;
posting to ledgers; balance sheet and income statement; account adjusting at the end of the accounting
period, reporting, accounting entry, and business financial report, financial analysis, financial planning and
forecasting, capital budgeting, source of funds and cost of capital
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Hospital Marketing Management
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Priniciples and concepts of marketing, digital marketing, hospital marketing environmental
analysis, consumer behavior analysis and customer journey planning, measurement and forcast, marketing
mix, value development of healthcare goods and services, customer experience management, building
various communication channels, customer touchpoints, building hospital brand loyalty, customer relationship
management system (CRM System) and contact center, Big Data of health service, marketing ethics
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Principles of Economics
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Principles and meanings of economics, scope and general principles of economics in the aspects
of value, price and resource allocation, consumer behavior, production, cost of production, demand and
supply, perfectly and imperfectly competitive market, national income, inflation, deflation, investment, monetary
policy, fiscal policy, international trade
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Hospital Management
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Concept and basic knowledge about hospital management; hospital structure organization, key
hospital systems, service systems, support service systems, concept and theory of management, roles and
duties of hospital executive officers, corporate image management, knowledge management, risk management,
human resources management in hospital, drug and medical supply management, operational control and
monitoring in hospital

3514502 milﬁué’ﬂi:nannﬂiqiﬁaqwnﬁw 3(2-2-5)

Healthcare Entrepreneurship
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Business concepts and qualifications of healthcare business entrepreneurs, feasibility studies
before business decision making, business design, and management of healthcare business, healthcare
business establishment, principles of service and manufacturing, capital management, financial management,
organizational models management, nature of healthcare business in Thailand, code of conduct for healthcare
business entrepreneurs, business law, risk assessment in healthcare business practice, case studies of being
a healthcare business entrepreneur
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Healthcare Business Strategic Management
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Concepts, theories, meanings and forms of strategic management in healthcare businesses.
Strategic management process, analysis of the environment and competition, cooperating and building
competitive advantage, healthcare business strategic management in crisis, strategic implementation, strategic
assessment, strategic management in digital age, good governance, business ethics and social responsibility
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Healthcare Business Research
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Concepts, meanings, and types of research; data research, research directions of healthcare
business, research design, mixed methods approach; qualitative and quantitative research design, sampling
method, construction and validation of research instruments, data collection, data analysis, choosing statistics
for healthcare business research, research paper writing, writing research and academic articles, research
publications
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Environmental Health in Hospital
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Concepts and principles of environmental management in hospital, general environment in
hospital, environmental management in hospital, environmental management for patient care according to
safety standard, ergonomics, principles of hygienic and good quality of life for patients, service recipient,
service providers and communities, waste management in hospital
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Hospital Information Systems
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Fundamental knowledge of mecial information systems, data and information in the organization,
medical technology, the usage and construction of basic database systems, security of information systems
in the hospital, searching for medical information, solving problems arising in information systems, data
presentation technology, copyright, laws related and reference, the future of hospital technology, telemedicine,
laws of data usage protection
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Health System
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Concepts of health system and health service system, health care system including primary,
secondary, tertiary health services as well as primary health care concepts, the national health security
system, private health insurance system, administering health service, factors affecting the effectiveness of
healthcare service quality
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Basic Anatomy and Physiology
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Structure, function, and mechanism of cells and tissues, skin, bone, muscle, nervous system,
blood, bone marrow, blood circulation, respiratory system, digestive system, endocrine system, excretion
system, reproduction system, and sensory system
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Self-care
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Principles of self-care, protection general diseases, common diseases, prevent and deal
with seasonal diseases, principles and techniques for infectious disease control, infectious prevention,
self-manage after illness, encompassing hygiene, nutrition, and self-medication, know different disease
names, record the disease’s name according to International Classification of Diseases (ICD), first aid and
basic CPR (Cardiopulmonary Resuscitation) for the general public, and coordination in referral process for
an appropriate treatment
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Hospltal Quality Systems
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Fundamental knowledge of hospital quality systems, concepts of quality management and
quality control, quality management development, tools and techniques in quality management and quality
control, systems of hospital standard in Thailand and international level, quality development process, hospital
assurance system, the problems and trends of quality management in the future
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Medical Ethics and Laws
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Principle of medical ethics and laws, human research ethics, medical ethics, the sanatoriums
act, medicine professional act, patients rights; genetic engineering, information in medical and public health
policy
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Common Medical Terminology
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Basic common medical terminology, anatomy, physiology, and common diseases, basic medical
abbreviation, the ability of medical terminology pronunciation and writing, terminology of medical instruments
and its qualification
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Human Nutrition
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The important of nutrition to health and quality of life, classification of types of nutrients sources
benefits utilization of nutrients in the body requirement of nutrients and energy for various age groups,
nutritional assessment, calculation of nutritional value, nutrition fact, roles of nutrients in disease prevention,
health problems related to nutritional status
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Ethics and Personality Development for Medical Secretary
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Concept of life and lifestyle ethics, principles of personality development in medical secretary,
behavior analysis and assessment of one’s personality, science of body language, career leadership of
medical secretary, social etiquette, etiquette of using various forms of communication technology, decision
making in operation, service mind, developing and promoting work ethics, and medical secretary code of
ethics
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Design Thinking for Medical Secretary Work
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Meanings, significance, and principles of design thinking, creative thinking, growth mindset
framework, identifying problems, sharing ideas and solutions, finding problems and solutions, ways to
apply design thinking into daily work, importance and benefits of innovation innovation, types of innovation,
presentating concepts to the executives

132



3512406 ﬁnmmuqsmmazmumsmsm 3(2-2-5)
Administrative and Documentation Skills
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Fundamental knowledge of modern medical office management, office automation equipment,

administrative and documentation management in hospital, quality document system, electronic office system,
writing and referencing, writing and business correspondences skills in health business, risk management
and medical office controls, preparing documents for various conference and webinars
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Techniques for Medical Secretary Work
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Concepts of building capacity and self-direction, services beyond expectation, creative thinking,
medical coordination, medical personal assistant work, techniques of organizing patient appointments and
doctors’schedules using digital system, confidentiality and privacy in a medical environment, preparation
and process of medical accounts, referrals to specialist practitioners, patient records management, health
screening communication, evaluation and development of medical secretary work, digital management of
medical secretary work
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Package Software for Medical Secretary Work
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Usage of Operating system programs, installation and application of package software for medical
secretary work, word processor, spread sheet programs, presentation programs, basic video editor programs,
troubleshooting for using computers and package software, techniques for using package software, providing
advice on the use of medical software packages for users, copyrights related to package software usage
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Medical Conference
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Fundamental knowledge of conducting meetings, formats, writing meeting minutes, techniques and
planning of medical conferences. electronic conference system, process of medical conference arrangement,
conference evaluation, problems and solutions of conference arranagment, keeping track of medical scoring
system for professional development, laws related to the electronic conferences
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Medical Record and Statistics
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Meaning of medical record, basic concepts of medical record management and related words,
medical record personnel, the important number of medical record, work division and medical record units,
recording and arranging medical record forms, process of medical record works, filing system, medical
record audit, medical record committee, medical record organization, key words in medical record, scope
of medical record work; recording disease names according to International Classification of Diseases
(ICD); storing medical record electronically; problems and guidances for medical record management;
medical record and safety of patients and healthcare staffs according to hospital and healthcare standards;
preliminary statistics, calculation of medical statistics in hospital medical; summarizing, collecting, presenting
and interpreting medical statistical data
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Medical Supply Management
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Meanings and importance of supply management, principles of supply management, duties and
responsibilities of supply managment, types of procurement, methods and procedures of procuring medical
supplies, providing supplies by procurement, management of contract of sale and employment contracts,
supply controlling, supply distribution, punishment for job abandonment, problems and solutions for medical
supply management, electronic procurement, E-Auction, bidding process in procurement, electronics
procurement, laws and regulations in government procurement
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Listening and Speakmg English for Secretary
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Basic techniques in speaking, art of conversation, listening and speaking skills for communication
in various situations in the hospital, telephoning, communication via LINE® application, small group discussion
in business, negotiation, and medical equipment presentation
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Reading English for Secretary
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Idiom, grammar, vocabulary building related to reading skills in medical secretary work, skimming
reading, scanning reading, paragraph reading, finding main idea, reading medical texts and articles, reading
news, medical procurement document reading, business reading, medical advertisement reading
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Writing English for Secretary
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Idiom, grammar, vocabulary, and skills in medical secretary writing, writing memorandum, writing
telephone messages, writing business correspondence, writing e-mail messages, writing agenda, writing
medical academic conference schedule and minutes
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Conflict Management in Hospital
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Principles and theories of conflict management in the hospital, the causes of conflict in the
hospital, inside and outside environment that affects the conflict in the organization, the process of conflict
management in the organization, negotiation techniques for solving the conflict, and different approaches in
preventing and eliminating the conflicts, strategy of conflice management in the hospital al
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Elder Care
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Principles elder care with healthy aging and chronic diseases for living in their daily life on their

own, health evaluation and primary healthcare in emergency situation, basic life support management,

assistant request and referrals, rehabilitation according to treatment plan and palliative care
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3513702 mszhmnﬁa@uamsnuaz!ﬁn 3(2-2-5)

Newborn and Child Care

miaﬁma“miﬂLLimﬁ@LLa:fma'ﬂLﬂ%umﬂﬁyﬂﬂ@ﬂﬁaﬂumm Yoy gumweeanian waniAafifinie
deaazithedinluszuuin 9 Anudes mitemdaguananuiniiaiifanizdes Lmza’ﬂwlﬁﬂ%ﬁugmﬁﬁ
Tymmaivthedligpuuazlidufaulnedilinauaiuingudna

Initial taking care of the newborns and children, breast-feeding supporting, health problems of
newborn babies with risk condition and sick children in various common systems, basic nursing assistant
and personal care skills for newborn babies with risk condition and child patients with mild health problems

and uncomplicated condition based on their family center

3513703 M3ZILARDAUAE Ine 3(2-2-5)
Care for Adult
vanmauazinaiiatiemisquaglvg Addymmaiuiedlimusuazlidudon Tuszundn 9 7
WuUoe uaznIguan1In lasAiliivaseuaindugudnai
Principle and technique for adult care with mild health problems and uncomplicated condition

in common systems, caring of postpartum mother concerning with family center

3513704 mﬂi'wmﬁaguaﬁj‘l%’u%mi{fuﬁ%g'm 3(2-2-5)

Basic Patient Care

nannmskazinaianisguatievie glauinslulssmenuianngisisnisguagiemuansgeaune
aNUaeady MITAFANLINGDNTIANZ AN Lﬁ'amauaua\immﬁmmi‘*ﬁguﬁug’mmmﬁﬂaﬂ

Principle and technique for patient care of all ages in the hospital, caring the patients for comfortable
condition and safety, arranging an appropriate environment to respond the basic need of patients

3513705 mﬂi'mmﬁa@uaqwmwé’gamqﬁﬁ"nmtaz@uﬁu 3(2-2-5)
Elder Care at Home and Community
LLmﬁmmwé’ﬂmiQLm;ﬁqamqaehwi&ﬁaaﬁﬁmmﬂwqmu m‘s‘ﬁ’wmﬁa;ﬁ@mqﬁlﬁuﬂwﬁa%ﬂ

mi@Lm;:igamqﬁag'slmn:ﬁ@ﬁﬂ mﬁé‘meiaﬂi:mmmﬁ’uwmmaisﬂﬁwLﬁamﬁ@umﬁ'awummﬁmﬂnﬁ
Principles and concepts for continuous caring the elderly at home and community, caring for

the elderly with complication disease and dependency, communication with professional nurse for abnormal
health conditions

3514701 mﬂﬁﬂmﬂhmwﬁaguaﬁgamqﬁuﬁugﬁ% 3(2-2-5)
Techniques for Basic Elder Care
mMIdszidnannwggeony inadalunisguadunisdjuafiainsdszdniu nIdeaingsnin uas
maUgunennaibosdiu naaosUfiAmatiemieguadgiengfumaljianeinrlse i iuliuaansouaz guaune
Health assessment for the elderly, techniques in elder care for dally life activities, health promotion,
and basic first aid, practice helping the elderly to do their daily routine activities with safety and comfort
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3514702 UfUAnIEILnAoAUAREIDLTUNHI I 3(0-6-3)
u uu q L
Basic Elder Care Practice
stJgUmmim&mﬂammwmmﬂLwama‘ufommmwmmmwuwumﬂuﬂmmﬂﬁ $1TunedIne
ala 81INOL FIAN LAY siifstlslel mimmimﬁumw 13} miﬂﬁu‘wmmmwamu
Practice caring for the elderly to response to their basic needs in daily life including physical,
mental, emotional, social, and spiritual well-being, health promotion and first aid

3514205 M3RMUAZNITAIMKIKLARITIA 3(2-2-5)

Finance and Investment in the Digital Age

mm%ﬁ”umummwu N1IBIBLAEILATIE ﬁwmﬁfou wmmmumwmﬁu suinlsvanu
JUNITTUFRUER \mmemitﬂamuﬂmiumuwnawu LL%’JﬂﬂWQMQWLﬂﬁJ’JTE}\mUﬂﬁ@\‘m% RREHEH Luuﬂmwﬁm
mslfiasssdodiarzdmanaiia maleney wﬂ%awumﬂumﬁmwu NuAInaLas miawﬂuaumwmwa
m‘mﬂmumfmuamu‘lumimm

Fundamental knowledge of investment, reading and analyzing financial statements, statement of
financial position, income statement, statement of cash flow, statement of changes in owner’s shareholders,
concepts and theories of investment, risk assessment, using technical investment analysis tools, fundamental
factors analysis of investment, cryptocurrencies and investing in crypto assets, basic accounting in investment

3513301 msusWIslasamsuazsulseanm 3(3-0-6)
PFOJeCt and Budget Management
m’1mwuﬁmmmﬂumimmmu MI9aYINlATINT N 38ulATINIT MIUIM VY IEH0b NMIMIUAN
AN MIVINIAMAEEE MIBamNLazU Iz iuNe MITANInINenns mﬁ@mﬁwuummumﬂhmimmﬂmami
Basic knowledge in planning, managing project, writing project, budget management, quality
control, risk management, follow-up and evaluation, resources management, information systems management
in project management

3514303 ﬁ%ﬁaa"m%’ummam%ms 3(2-2-5)

Digital for Secretary

wRALAEnANMIEEY TR deTunsldeuaie neduamadlasunsldes suniaade
LLaxﬂﬁﬁiE]E\i’]ﬂ%\‘]’]%Lf\]‘ﬂ’%ﬂ’]iVl’]ﬂﬂ’]iLL‘WV]ET B TAAANTTIANTENTTNA NTUIZEUNR MIFNWIINGY Laz
mauidrluewegefidszinsnm Tnelfinaluladfidvanvainnaisuazonndesnu&IaNAIna naiiaue
foya dvdng anudenlesdniuaznisdeds

Concepts and principles related to digital literacy either understand using and creating, and
communication in medical secretarial work, Information management to achieve interoperability, coordination,
solving problems efficiently, using a variety of digital technology and accordance with the digital society,
copyright laws related and reference

3513312 %@ﬁ‘nzl'flumiﬁ'm'\mam'mn'\smammwnt'f 3(3-0-6)

Psychology in Medical Secretary Work

mwmmmmummnmmmﬂmmmmumﬁ madlaunas muﬂmmhmmq m’u‘mmum’mm
ﬂﬂiﬁ%ﬂﬁagammmiwu mimmaﬁammmwmimiﬁnmaiaﬂ mﬂ‘ﬁmﬂuﬂmwmmﬂumig}ﬂﬁ] miﬁamiﬂnw
TMRDITN MIVITEUNR NMIFINURETNAUSTHWEIUMN S Aadzlunmayauaznisuaasasn nsunladoym
wzn inadan1adainenlunisdanisansdauduazammMndIan g

Introduction to psychology in secretarial work, self-understanding and self-esteem, emotional
control, self-adaptation to modern society, communications and negotiation, applying psychological techniques
to motivate, cross-cultural communication, coordinating, human relations in secretarial work, art of speech
and expression, workaround, psychological techniques in conflict management and quality of work life
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3514602 luay 3(2-2-5)

Yoga

WWIAARATANNYINIE TINFIRIBINTRNLeAs Anleazyinerin (1ue) fe 9 MIsenwuunsinleay
vl masaulasenaus matinmelauouleas (Wnmenny) nevhleazieniinenaais risiloazideiin
AHULT LT maﬁwmmﬁnmw@haiam

Principles and meaning; basic of yoga training, practice yoga poses (Asana), design series
of yoga poses, relieving poses, pose modifications, practice yoga breathing (Pranayama), yoga poses for
relaxation, yoga poses for strength, improving personality with yoga

3571502 M¥IIWITAVAK (3-0-6)
Basic Chinese
Anvinmenafe mMana I maden ffudu faneatu Adwd wazdaloaiugn
Practice listening, speaking, reading and writing skills, PIN YIN letters, Chinese letters, basic
vocabulary and sentence.

3572505 nsanEiamseasIndialsesiin 3 (3-0-6)

Chinese in Daily Communication

Anvinsennail mawe 38w MadewnenIniliieasTuiinUszs1iu Tasldidns dnom uaz
Tasea e idudontn uazdnenTaussnooszmnediu

Practice listening, speaking, reading and writing skills for Chinese communicating in everyday
life with advance vocabulary, idiom and structure and study Chinese culture

Sunisiinds:aunisnidusw
3514803 ms‘c']nﬂi:aumszﬁm%wLmrngmsmammwn27 3(360)

Field Experience in Medical Secretary

AnUABrms s wiinnwaz ey stulsmeaniombenuiifedasdiamie o
me3y viaenw meldmImuaunguataanndfivinunlaehenainemangeiuasU foanldnnnadnely
THlusonunsoiads Salifinmsgaiinaieriuneazdeavosmiilinszaunsol uszdatfdnimaiooile
YymuaziauauusuwInnswitymainnsinyszaunsniisnn

Practice working in administrative or secretarial tasks in the government or private hospital or
related organization under supervised teachers; applying knowledge and experiences from classrooms into
the real situation at work place; arranging orientation of field experience to clarify all details and post training
of field experience to discuss problems and solutions of field experience
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Iurihieinniunaearangas lieendt 123 viiiein fdadiwdnmnmiieiasenmunainineae
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1. MUIA3BIANEINDIY

2. NUOAJBNAWEATU

2.1 RN WNULIYNIGINT
2.2 NRNITUANIZTEI

2.3 ngadnLien

2.4 FpEnyseaun i nin

3. nuondvdentas 18sulitiesnsn

n1svANISISsuUN1Isaau
1. NUAA3BINTSANBINDIU

2. NMUOAdBIIAWI=ATU

3561105

3561401

3561205

3561302

3561206

3561303

3562310

3562213

3562214

3562215

3563209

3563210

3563126

3563127

3563211

2.1 nduduBIMNUUSNISSSD
NIBULUWIAANNNIIANATHEARTNA

Marketing Conceptual Framework in the Digital Era
m’:tu%m’m%’wmﬂmﬂﬂmm:am‘mi

Human Resource and Organizational Management
MIAIANIINNNTTT

Financial Management
NANLATHFANTATUAZ WA IAN193IAA

Principles of Economics and Business Dynamic
nadugisznounslugadina

Entrepreneurship in the Digital Era

MR LARIBLaZNMIAMIladafne

Operations and Logistics Management
ﬂgwmwmaaﬁmiqsﬁﬁ]

Business Organization Law
m‘m5\1ﬂqmﬁamiﬂi:aqﬂ@ﬂ%’mumaﬁjﬁﬂ

English for Business Application

33093z TEINA

International Business
mdsnguiiaanudilalunissudoyangina

English for Comprehensive Business Information Reading

Mty an19gIng
Business Data Analysis
Mg MIUNIAEUTIFINe
English for Business Writing
NI AN 713%

Financial Accounting
mﬁ@mm%aﬂaqwﬁ

Strategic Management
mmé’mqmﬁaiamﬂmqqiﬁﬁ]
English for Business Opportunity

30 nuosnn
87 nuiognn
45 wieia
27 vhefia
12 vihena

3 NIeie

6 nuosnn

30 nuognn
87 niliosnn
45 nuoynn
3(3-0-6)
3(3-0-6)
3(3-0-6)
3(3-0-6)
3(3-0-6)
3(3-0-6)
3(3-0-6)
3(2-2-5)
3(3-0-6)
3(2-2-5)
3(2-2-5)
3(2-2-5)
3(2-2-5)
3(3-0-6)

3(2-2-5)
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2.2 ndudvlawzanun 27 viiosnn

indnsasnndonineinannaainlainmiiienguien w%awmaﬂﬁjuisﬂﬂﬁmuﬁgﬂ 27
viheAn Tunsdifind@nsudondnsnguinlairmilafeanguieiniy 27 mbeda dndnsiezldunasy
nawinlundngasstumadanlaniafne

1) NRXATIRITANIINMIAAABIFTNAIIAUALNITDONULLNITOFS

3562216 wWpAnIINLAzOYNgNALTIAN 3(3-0-6)
Behaviors and Customer Insight

3562217  WWIAANAAN I 19NTIA 3(3-0-6)
Creative Product Concepts

3562218 ladafindnienisnane 3(3-0-6)
Marketing Logistics

3562219 NMI0ONUUULEIWHTE 3(2-2-5)
Commercial Design

3563212 mmﬁmwmﬁﬁamimﬂmﬁmmm%m%ﬁﬂmiﬁ 3(2-2-5)
Creative Marketing Communication Integration

3563213 nalulagniinain 3(2-2-5)
Marketing Technology

3563214  mazuarAeaIaIIAuMIRandilnd 3(2-2-5)
Content and Creative Media for New Normal Marketing

3563215 nagNnsnInaIAdanIeaIIn 3(2-2-5)
Creative Marketing Strategy

3564913  [AT9MWNIIARIAEINE983IA LA NI1T00NLDDNNTADES 3(0-9-0)

Creative Marketing and Communication Design Project

1A a @ ¥
2) ﬂQ&J'J‘li']%’)ﬂﬂ‘iiﬁdﬂ’)’]&llﬂ%&dﬂ‘izﬂ'e)‘.IJﬂ'l‘E

3562220 WIANILAZNITIANITWIANTIH 3(3-0-6)
Innovator and Innovation Management

3562221 NMIRAUWIBIANITHIANTINNIIGINA 3(3-0-6)
Business Innovative Organization Development

3562222 Wﬁ]gmﬁwﬁiﬂﬁﬂmﬁ@ﬂ’]ﬁﬁwuﬂﬁjﬁﬂ 3(3-0-6)
Consumer Behavior for Business Development

8563216 MINAUIGINILAZNITTSULNUGIND 3(2-2-5)
Business Development and Business Plan Writing

3563217 ﬂﬁﬁLﬂiﬂzﬁTﬂiﬂﬂﬂiamu 3(3-0-6)
Investment Project Analysis

3563218 M3IedMIVEUIZNOUNIT 3(2-2-5)
Research for Entrepreneurs

3563219 N1300NLUULAZNITNAHWINAANWILTIWIANTIN 3(2-2-5)
Innovative Product Design and Development

3564218 u?mmmm:naqwffmﬁamwmmmugimwmi 3(2-2-5)
Integrated Marketing Communication Innovation and Strategy

3564914 Im@muq’sﬁﬁmm 3(0-9-0)

Business Simulation Project
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3562224

3562225

3562226

3562227

3563220

3563221

3563222

3563223

3564915

3562228

3562229

3562230

3562231

3563224

3563225

3563301

3564220

3564916

3562405

3562406

3562407

3) nRadWIANTINNITUMIRINWUAZNIIIARTDYA
I2UVTIzIudLaNnIaAng

Electronic Payment System

MIUSMsBuNINSLawitan

Asset and Liability Management

WAlBla 8T IFNANIINITIBLAZWIANTINN I
Financial Information Technology and Financial Innovation
ARIANITNHLATATINITNIINTTIN

Financial Market and Financial Instruments
maasuluranning

Investment in Securities
mﬁﬂmim’]34Lﬁaﬂmﬂﬂﬁl,‘éuLLazﬂﬁaﬂnu

Finance and Investment Risk Management
NITIMIUABNIIIBLAZNIIAILANNIINITIN

Financial Planning and Controls
m7lenzvidayarwealngiianisdadulanianiaiu

Big Data Analysis for Financial Decision-Making
Imamuui’mammsﬁmt@zmsmnu
Financial and Investment Innovation Project
4) nandzwIanssugsnouinmsladadind
mdamIgsiadmivgnauinmaladafing

Business Management for Logistics Service Business
N13AANIINITIAN

Procurement Management

N1IIANIIARIAUAT

Warehouse Management

N1I9ANIINTITVREILAZNITNIZALFUA

Transportation and Distribution Management
waluladmsswnadniunisdnnisgaiauinisladadng
Information Technology for Logistics Service Business Management
nmsdansanngalaluszuuladafng

Logistics Lean Management
npuranefeiuladafinduasmatsziude

Logistics and Insurance Law

mﬁmmﬂﬁda‘ﬂmm%ﬂaqwﬁ

Strategic Supply Chain Management
Tassnuuinnsangsfauinisladafing

Logistics Service Business Innovation Project

5) naaizwianssuanadudlsznauns
maz;:M’]ﬁ’umiu’%mimmwmﬂwmEJLLa:mﬁLﬂﬁsJuLLUm
Leadership with Diversity Management and Change
nIsIIMIARAILAzNIIN 9N Tue AR

Talent Acquisition and Retention in the Digital Era
QeI ET e L e O

Upskill and Reskill in Human Capital

3(3-0-6)

3(3-0-6)

3(2-2-5)

3(3-0-6)

3(2-2-5)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(0-9-0)

3(2-2-5)

3(2-2-5)

3(2-2-5)

3(2-2-5)

3(2-2-5)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(0-9-0)

3(3-0-6)

3(3-0-6)

3(2-2-5)
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3562408

3563409

3563410

3563411

3563412

3564419

3564420

3563128

3563129

3563302

3563130

3563131

3563132

3564217

3562223

3563227

3563228

3563229

3563230

3563231

3563303

ngnaneuazdoriduioandnnmsuimmineiniyaas

Laws and Regulations for Human Resources Management Career
ATADULNTINTDININGI

Employee Total Rewards

MIAATIZANBLAZNITODNLUDI

Job Analysis and Job Design
aluladmssumnadionsuimminensyana

Information Technology for Human Resource Management
mﬁmLm:mﬁme:ﬁ%'mjmﬁamiu%mi‘ﬂ%’wmmqﬂﬂm%ﬂaqm‘
Metrics and Analytics for Strategic Human Resource Management
mIananiansamanaluladifianuimminensyana

Technological Innovations Development for Human Resource Management

1ATHNUWIANIINADNITUIN INTNEINTYAAS
Human Resource Management Innovation Project

2.3 nguduviiden

3(3-0-6)

3(2-2-5)

3(2-2-5)

3(2-2-5)

3(2-2-5)

3(2-2-5)

3(0-9-0)

12 nuosnm

Tadeneunednlunguisiden niemeindu 9 lunangaidnlidesndt 12 wiheda Tagldian
AUTMEINABLTEUNIUE?

mmmmém%’uaﬁmwmiuﬁmi

Marketing for Hospitality Industry
nagNSNINEFIETNaTIA

Creative Sales Strategy
m’a‘aaﬂLmum'ﬁﬁ'ammummwmnwmma@m&m]‘
Communication Design in Human Diversity
MInaIAE IETIARD T

Creative Marketing for Community
KN398NENaNIINIIRRIA

Marketing Influencer

MIs e UL UN AT

Content Creation on Application
mananaidsAanITies s s auIaigne
Event Marketing for Customer Experience Creation
MIUNEUONRNULTIGINT

Business Performance Presentation
ﬂ’]iﬂi:ﬂallﬁjﬁﬁw\i’mf\%aalﬁﬂ“maﬁﬂﬁ
Business Operation on Electronic Media
miu%m'ﬁimmqmﬁ@f{imﬁ,wL%ﬂﬂaﬁmﬁ
Strategic Distribution Channel Management
gafaEmnaw

Start-up Business

nsdsznavgfaunaulad

Franchise Business Operation
ﬂﬁﬁlaﬂ’lﬁ‘ﬂwﬁjﬁ‘ﬂLﬁlaﬂﬁwﬂ’]ﬁiaia\‘]
Business Communication for Negotiation
n13dIznuae

Insurance

3(3-0-6)

3(2-2-5)

3(2-2-5)

3(2-2-5)

3(2-2-5)

3(2-2-5)
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3(2-2-5)

3(2-2-5)

3(3-0-6)

3(2-2-5)

3(2-2-5)

3(3-0-6)

3(3-0-6)
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3563233

3563234

3563133

3563235

3563236

3564219

3563226

3563237
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3563240

3563241

3563242

3562407

3563243

3563244

3563413

3563414

3563415

ﬁq‘mitmmm’m’%mﬁaﬂ’ﬁﬁﬁzmwﬂizmﬁ

Financial Transactions for International Trade
shfuazNIEFLUUIIaedlun AN zidoya

Statistics and Creation of Data Analysis Simulation Model
waluladdanderlunsiinnzidoyauaznsinaue

Intelligent Technology for Data Analysis and Presentation
MB9INIGINI

Business Taxation

NNIL3IANIIAS

Wealth Management
nagnsmIfea A imMInaiulazAuningaang
Communication Strategy of Financial Products and Digital assets
Myl nziLaznslszinanndgnailasinis

Project Valuation Analysis and Assessment
mavdvnansdsdunuladsinduazldgniu

Risk Management in Logistics and Supply Chain
FEUUUIIAMEMILRUINIladaingd

Packaging System for Logistics Services
inalulawdonunaunwionuuinisladafing

Renewable Energy Technology for Logistics Services
nmIdszduwdszdninmunuuinislaisfnduazloguniu
Performance Assessment of Logistics Services and Supply Chain
Tadafnddansnwanluninineden

Cross-border Logistics in ASEAN Region
nInIuANAunUNIARwluAanITRUINladadnduazlagUnu
Operational Cost Control in Logistics Services and Supply Chain Activities
MIlaNeAETn & mIumMIdansgafauinisladafing
Quantitative Analysis for Logistics Service Business Management
MaRaLazL TN e U wNse

Upskill and Reskill in Human Capital
INARAN IR BOLTINOANTIN WAZENTIOU

Behavioral and Competency In-depth Interview Techniques
MITATuLUUTINEd B e nwiURTETIaANE ST AT
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Tax and Social Security for Human Resources Management
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Planning and Career Development for Human Resource Management
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Tools for Modern Human Resources Management and Development
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Business Administrations Internship
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3561105 NIDULKIAANIINIIANIAIHLARINS 3(3-0-6)
Marketing Conceptual Framework in the Digital Era
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Concepts and principles of the digital era and marketing management; marketing environment;

market segmentation; target market; product positioning; marketing mix; online market; data-driven marketing;

social and environmental marketing; and code of ethics for marketing management

3561401 n’mﬁmsn%'wmniqﬂﬂmm:aaﬁmi 3(3-0-6)

Human Resource and Organizational Management
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Organizational environment management; organizational management process; knowledge
management; transformational organization; introduction to of human resource management; job design
and job analysis; performance and compensation management; human resource metrics and analytics;
technology for business and human resource management; technological innovations for human resource
management; business and technological ethics

3561205 NITIANIINNIINH 3(3-0-6)

Financial Management
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Financial management in the digital era; asset management for business; financial and digital
assets; financial statement analysis; financial planning; financing and financial appropriation; cost of capital;
project investment decision; financial decision; return decision; appropriation of net income and dividends;
and general knowledge of corporate tax and business tax problems

3561302 Vi{fnLﬂiﬁgmam{uazwai’mmaqsﬁa 3(3-0-6)

Principles of Economics and Business Dynamic
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Concepts of economics; demand and supply; behavioral economics; production and costs of
production; market and pricing; national income; economic indicators related to business sectors; monetary
and fiscal policies; contemporary financial innovations; and impacts of digital technology innovation on
economic and business dynamic

148



3561206 mstﬂué’ﬂsznaums‘luqﬂﬁ%ﬁa 3(3-0-6)

Entrepreneurship in the Digital Era
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Characteristics and roles of entrepreneurship; types of businesses; business concepts in the digital
era; business environmental assessment and analysis; skills for starting a business; stakeholder relationship

management; social entrepreneurship

3561303 NNIALARINBUAZANTIANSIAdEANE 3(3-0-6)

Operations and Logistics Management
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Scopes, definitions, roles of logistics management towards business organization. activities and
processes; forecasting planning, purchasing and procurement; inventory management, warehouse and
distribution center management, transportation management; production management and processing; quality
control; performance assessment; customer service; information technology for logistics management; green
logistics; and logistics performance improvement

3562310 n;]ﬂmamaaaaﬁmiqiﬁa 3(3-0-6)

Business Organization Law
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Concepts of Thailand legal and judicial systems; business formation and business conducting
laws; civil and commercial law; taxation law; property law and contract law; tort law; and technology law

3562213 mmé’anqmﬁam‘sﬂs:qnm“lﬁmumaﬁqsﬁa 3(2-2-5)

English for Business Application
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Vocabulary, phases, grammar, and business expressions; job application and interview;
telephone conversation; application using; scheduling appointments; business memorandum writing; business
correspondence writing; and meeting arrangement
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International Business
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Introduction to international business; international business environment; social responsibility
and sustainability; international trade theories; foreign direct investment theory; regional economic integration;
importing, exporting, and countertrade

3562215 mmé’enqmﬁamwLﬁ'ﬂa‘lumsé'\m’fagamaﬁqiﬁa 3(2-2-5)

English for Comprehensive Business Information Reading
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Dictionary skills; reading techniques for business document; reading from word, pharse, and
paragraph levels to different types of texts; finding the title, heading, main idea, and hidden main idea in
passage; word guessing skills; adjusting reading speed; and conclusion

3563209 MINATIZATOYANNGIND 3(2-2-5)

Business Data Analysis
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Introduction to business data; business data values; business data storing; accessing
business data; understanding and impacts of big data and artificial intelligence on business; business data
decision-making and analysis; basic descriptive and inferential statistics; regression analysis; analytical
techniques by applying software; and implementing fundamental quantitative methods to analyze data and
solve business problems

3563210 MIBIDINABEMIUNIAIWIBIFIND 3(2-2-5)

English for Business Writing
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Part of speech; phrase and clause structures; forms of sentence; preparation for writing outline;
and writing short essays, business correspondence, minutes of meeting, business plan, and summary of
business articles related to marketing, finance, human resources management, logistics, or innovation
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3563126 NIIUYUBNIIEH® 3(2-2-5)

Financial Accounting
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Definitions and objectives of accounting; conceptual framework for accounting transaction;

UQJ g
Q,L_y 2

accounting terminology; accounting entry through the principles of accounting equation; accounting entry in
general journal; posting; adjustment and closing; trial balance; financial statement for business; and quantitative
cost and profit analysis

3563127 msé’mmﬂ%anaqﬂff 3(3-0-6)

Strategic Management
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Definitions, objectives, importance, and process of strategic management; concepts of competitive
advantages and sustainability; business environment analysis; strategic formulation of corporate, business
and functional level; quality management; project management; monitoring and evaluation; and strategic
entrepreneurship

3563211 mmé’anqmﬁafamamaﬁqiﬁa 3(2-2-5)

English for Business Opportunity
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Terminology, phases, and idioms related to marketing, finance, human resources management,
logistics or innovation; and integration of English skills for public and meeting speaking, business negotiation,
discussion, and business presentation

3562216 WRANIINUATTANARNANBIAN 3(3-0-6)

Behaviors and Customer Insight
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Definitions and importance of behaviors and customer insight; using tools and digital technology
for searching customer data; customer’s behaviors and needs; customer journey; success factors to create
customer experience

3562217 UWIAANAANWNIBIAIETIA 3(3-0-6)

Creative Product Concepts
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Creative product concepts; types of products; product compositions; product value; new product
development concepts; resource management of product under social and environmental responsibility;
production process management; product evaluation; and product supply chain management
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Marketing Logistics
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Definitions and importance of marketing logistics; operation about purchase order; inventory
management; warehouse management; packaging; transportation; demand-driven supply chain; relationship
development of suppliers, distributors; and buyers; and information technology for marketing logistic
management

3562219 N13ONUULIBINIRTE 3(2-2-5)

Commercial Design
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Definitions and importance of commercial design; process in product, packaging, and brand
design; cost analysis; applying computer and technology in design; commercial design practice

3563212 ﬂ”l‘S‘lJim"m”l‘Salaﬁ’]iﬂ’Nn"l‘i(ﬂa"lﬂL%dﬂ%ﬁdﬂiiﬁ 3(2-2-5)

Creative Marketing Communication Integration
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Definitions and importance of marketing communication; branding communication; concepts
of creative marketing commmunication integration; planning of creative marketing communication integration;
creative marketing communication evaluation; relevant ethics and law; and practice

3563213 Inaluladnisnaia 3(2-2-5)

Marketing Technology
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Types of marketing technology; applying computer and computer software in marketing; using
marketing technology and innovation for content development; using tools for big data analytics, reaching
target groups, marketing management; and practice

3563214  @1IEMArAdNATIALBNTAAIAIE Nl 3(2-2-5)
Content and Creative Media for New Normal Marketing
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Definitions and importance of content; creativity; principles of content design for new normal

marketing; inquiring a concept and perspective for storytelling; planning and content creation; applying

technology and innovation for content and media creation; and practice content creation for online and
offline media
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Creative Marketing Strategy
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Definitions and importance of creative marketing strategies; marketing environment analysis;
marketing opportunity analysis; segmentation, targeting and positioning; strategic development of creative
marketing mix; social and environmental responsibility; and practice

3564913  lAT9IMNIIAAIABIAS9ETIALAZNNTDONUULMSRENS 3(0-9-0)
Creative Marketing and Communication Design Project
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Knowledge codification in creative marketing and communication design; developing creative

marketing and communication design project by using digital technology; business environment analysis;

planning and strategic formulation; budget analysis; marketing management; monitoring and evaluation

3562220 WIANIUATNIIVANIIRIANIIN 3(3-0-6)

Innovator and Innovation Management
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Definitions and importance of innovator; innovative mindset; growth mindset; systematic thinking
for innovation development; questioning skills; observation; building business cooperation and networking;
linked data and integrating ideas; creative problem-solving; ethics of innovator; concepts of innovation;
differences of invention and innovation; process improvement; types of innovation; innovation management

3562221 msﬁ'@uuﬂaoﬁnsu‘i’mnﬁa\lmaqsﬁa 3(3-0-6)
Business Innovative Organization Development
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Definitions and importance of organizational development; organizational development process;

importance of innovation in organizational development; concepts of development towards business innovation
organizations; factors to encourage creativity within organization; innovative organization leaders; creating
innovators in the organization; knowledge management; change management; evaluation of organizational
development; innovative business organization development for sustainable growth
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Consumer Behavior for Business Development
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Basic concepts of consumer behavior study; decision process of customers; in-depth study for

searching consumer needs; factors influencing on consumer behaviors; understanding of consumer groups;

customer relationship management; and customer database management for digital marketing

3563216 msﬁmmﬁqiﬁ%ua:mﬂﬁﬂmmuﬁqsﬁa 3(2-2-5)

Business Development and Business Plan Writing
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Business development concepts and process; business opportunity analysis and assessment;
marketing and financial forecasting; business model creation; unique value creation of product and service;
problems and barriers of new businesses development; importance and benefits of a business plan; principles
of business plan writing; feasibility study of business plan; practice in business plan writing and business
pitching
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Investment Project Analysis
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Definitions and importance of project analysis; project types; project planning and implementation;
risk analysis; project evaluation for investment decision-making; investment types; accessing to funding
sources; objectives and limitations of investment; investment planning and control; business assessment

3563218 N13IVYEMSLALIzNAUNS 3(2-2-5)

Research for Entrepreneurs
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Research concepts and principles; research problem identification; research process; research
methodology; data analysis tools; research design; data analysis; statistics for hypothesis testing; report writing
and presentation; research ethics; uses of research results for decision-making, problem-solving, alternative
assessment; using results of decision-making in business planning for entrepreneur; and business innovation
creation
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Innovative Product Design and Development
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Definition, importance, and principles of design thinking; tools used in design thinking and
creative problem solving; problem-setting and problem-solving; brainstorming for new product design and
development; product value creation; success and failure factors of new product development; branding;
strategic planning of product development and pricing; business analysis; prototyping; market testing and
product evaluation

3564218 W‘i’@lnsiuuaxnaal‘nﬁ‘msﬁ'amsmmmmnuimﬂm‘s 3(2-2-5)

Integrated Marketmg Communication Innovation and Strategy
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Principles and concepts of integrated market communication; forms of integrated marketing
communication; media design and creation; marketing content creation; strategic planning and controlling
decisions; application and assessment of innovative efficiency and integrated marketing communication; and
virtues and ethics of innovative application and integrated marketing communication in business

3564914 1A399MK5INIT1RDY 3(0-9-0)

Business Simulation Project
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Integration of knowledge in running a comprehensive simulation business; information technology
in business operation; goal-setting and success measurement; troubleshooting and improving business
decision-making process; and stakeholder management of entrepreneurs
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Electronic Payment System
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An overview of global payment systems; evaluation of payment media; roles of Bank of Thailand;
components of payment system; Thai payment system; payment channels; electronic payment system;
electronic payment services; costs of electronic services; factors for selecting electronic payment system
services; and case studies of electronic payment systems
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Asset and Liability Management
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Concepts of asset and liability management policies and strategies; sources and uses of funds;

liquidity management; financial costs; returns of asset; financial structure and debt restructuring; and business
risk management
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Financial Information Technology and Financial Innovation
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Core concepts of information technology infrastructure and financial innovation; impacts of
information technology in the digital era on banking business and private marketing; financial technology
systems; cryptocurrency; bitcoin and platform trading; Blockchain technology; peer-to-peer lending; trend of
online transactions; forms of financial institute operation by innovation; financial product and service innovation;
and practicing
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Financial Market and Financial Instruments
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Roles, duties, and structures of financial market; financial market mechanisms and importance to
economic system; risk forms of financial market; financial instruments e.g. bonds, equities, and derivatives;
benefits of financial instruments; financial markets in current situation; and related laws
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Investment in Securities

anadidosdwAsaiumamuluaaandnninduisazindlng nszuunIsmy anuidsuas
wamauLny Mylansduazasfingadmannindidacdu nosfnefalnile masmunadon masmuly
vannIwdenaszing uazmstszendumnmemanimuiioniisenuiidsdinyana

Introduction to investment in the Stock Exchange of Thailand; investment process; risks and
returns; basic securities analysis and evaluation; portfolio theory; alternative investment; foreign portfolio
investment, and application of investment approach for personal wealth
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Finance and Investment Risk Management
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Introduction to investment risks; concepts of risk analysis; operational risks; financial risks and
crises; financial and investment risk management; relationship of risks and returns; techniques and tools for
risk analysis; risk management models; and risk protection of business
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Financial Planning and Controls

mwmmaamimmwumﬁmmm N13AIVANNINIINUIBIFIND TATIETI9NITITIUN BN T T
MNTITILHRNIIRUATNIZELIAT TUAOWNNTITILHUNNNITEN N1INEINIONEBAE N1TNEINIDMNI9NIIT%
N33LATIZHOATIEIBNIINITIN miamﬁzmmawnu ANIUIVIRUAIAUTAD 113U BANTT N139ATN
\‘mﬂixmW,LﬁamiawLLN%LLazmimu@umﬂm‘sﬁu miﬁﬂmumiﬂg‘jﬁ?mﬂﬁﬂuvlﬂmmmmm TILIVTION
NN INBLaZNIIUIZNOUTINY

An overview of financial planning and controls of business; structures of financial planning;
financial planning by period; steps of financial planning; sales forecasting, financial forecasting; financial ratios
analysis, break-even point analysis, inventory management, profit planning; budgeting for financial planning
and controls; performance tracking; and code of ethics of finance and business operations
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Big Data Analysis for Financial Decision-Making

wAABITuMAfuTIUTIN 3Ry sdamdeyarunelngTifianugndes inaianis
Aenzidoyauazmaszsinanauundealng dywmmaAudoyauunuendiu (Data sio) tTymawaadayais
wwlidadn Tomeanndudensesioyarinilasiaiouazlaiflamsts uazuwmemaszgndlifoyauile
NNTIIUANUNIINIIT WA AT ZANO ANTTNGNA

Concepts of accurate collecting, storing, and managing big data; real-time data analysing and
processing techniques; data silo problems; increasing data size problems; data complexity including both
structured and unstructured; and guidelines on data application for financial planning and customer behavior
analysis
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Financial and Investment Innovation Project
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Knowledge caodification in financial and investment innovation; analyzing, synthesizing, opinion

expressing, problems discussing, and decision-making based on principles by applying modern technology
for presentation; and practice under simulation
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Business Management for Logistics Service Business
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Principles and concepts of service management; types, patterns, and work characteristics of

logistics service business; size of investment; operations and quality control of logistics service business;

analysis of service management processes; human resource development for service excellence; legal,
moral, and ethical factors of logistics service business entrepreneurs; logistics service provider qualifications;
strategy of service business; and roles of logistics service business in national development
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Procurement Management
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Concepts, importance, roles of procurement in supply chain; procurement strategy; external
source of supply procurement; quality audits in the supply chain; procurement strategy to create added value
for customers; supplier network management; justin-time purchasing; procurement cost analysis; supplier
assessment; negotiation; developing and managing strategic partnerships with suppliers; tool development,
and procurement techniques using information systems
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Warehouse Management
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Roles and goals of warehouse; importance of warehouse; basic characteristics of warehouse;
types of warehouse; warehouse operations; warehouse handling equipment; warehouse planning and
design; computer technology and warehouse system; storage and A-frame; and measurement of warehouse
operations

3562231 A1SIANIINITYWEILALNITNTLINSRWA 3(2-2-5)

Transportation and Distribution Management
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Roles of transportation in economy; transportation system; transportation modes, and costs;
transportation and distribution management; analysis of transportation costs; selection of transportation
service providers; decision-making models transportation and distribution; scheduling and routing of delivery
and distribution; and application of information technology systems in transportation
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Information Technology for Logistics Service Business Management
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Concepts and principles of Internet of Things (IoT); practice on information technology for
logistics management; concept and structure of information system development; analysis, design, testing,
implementation, and maintenance of information systems; data capturing; barcoding; Electronic Data

Interchange (EDI) using information technology to store goods and inventory; Radio-Frequency-ldentification

(RFID), including electronic trading (E-commerce) applicable to service logistics business management
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Logistics Lean Management
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Concepts of maximizing utilization of resources, and focus on meeting the needs of customers;

basic principles of lean management; value creation in products and services; tools and lean techniques;

finding loss in work; elimination and reduction of waste from the system with environmental considerations
along with supply chain from upstream to downstream to consumers
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Logistics and Insurance Law
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Principles of law, rules, disciplines, and regulations related to land, water, air transport both
domestic and international level, including transportation contract system; international purchase contracts,
international payment systems, and responsibility system of loading docks, and transportation insurance
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Strategic Supply Chain Management
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Definitions, structure, and procedures of planning and implementing in supply chain strategy; risk
management; leadership; assessing and controlling national and global affairs; cost management in supply
chain; advanced supply chain management for competitiveness
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Logistics Service Business Innovation Project
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Group special assignments in logistics service management, case study, determining problems

in logistics service management; requiring students to plan and take corrective action, training and seminars

in logistics services; visits to logistics services business agencies or operators
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Leadership with Diversity Management and Change
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Leadership and team management; conflict management; change management; restructure and
redundancy in organization; transformational leadership; leadership and strategies for managing diversity;
diversity management; team diversity, generational diversity, cultural diversity at the workplace; management
of occupational health and safety in the workplace; and technology for workplace safety
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Talent Acquisition and Retention in the Digital Era
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Talent management and talent management model; talent acquisition in digital era, employer
branding for recruiting and selecting human resources in the digital; job analysis; sourcing candidates in
digital era; recruitment events; person-job fit, and person organization fit; selection methods in digital era; halo
effect and recency effect; interview question design; interview; candidate evaluation; onboarding; employee
retention in digital era; employee retention strategies; legal issues in selection
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Laws and Regulations for Human Resources Management Career
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Principles of labor law; protection law; international labor law; international labor organization;

international labor standards and fundamental rights at work; personal data protection law (PDPA); occupational

safety, health, and environment law; workmen’s compensation law; labor relations laws; law on labor court;
social security law; skill development promotion law
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3563409 ANADUUNKIINVDINENIH 3(2-2-5)

Employee Total Rewards
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Human resource manager’s role in the management of total rewards; steps in developing a total
rewards strategy; framework for compensation and benefits; designing and implementing a strategic framework
for total rewards; job analysis; job evaluation; pay per performance; employee motivation; performance
appraisal; remote performance management, measuring performance remotely, effective remote performance
management strategies; pay structure; types of compensation; compensation systems; characteristics of
employee benefits; statutory vs. voluntary benefits; examples of employee benefits programs; employee
health and wellness; metrics for calculate employee benefits
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Job Analysis and Job Design

NANNILAZLWMIAAYDINTITBBNKULIZULNBLAZNITIATIEHNN NTHATIEHNG NIZUIBMITURE
ﬂ’]ﬁ?‘]ﬁ’JN%@Nﬂ@iuﬂ’]ﬂlﬂﬁ’]:ﬁﬂ’m @m&’ﬂwmzmmmzﬂmawﬁﬁL@owwm"%mm N790NLULINY N1IIANIUUL
VTSNS AN W NWA U nA NN SauazaNTInne MItssfinaron TUaunsnnsuUszfinenem mMIvyuwden
Nl m‘nﬁmﬁmmmma:mmﬁuam@iﬂmm ﬂcymmaﬂgwmmmmﬁmexﬁmu whldunaeneinnls
DUIAR

Principles and concepts of job design and job analysis; job analysis, process, and methods of
composition with data for job analysis; job description and job specification; job design; job description to
key performance indicator and competency; job evaluation and job evaluation program; job rotation; job
enlargement and job enrichment; legal issues of job analysis; the future of job analysis
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Information Technology for Human Resource Management
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Overview of technology for human resource management; technology skills for human resource

management; database concepts and applications in human resource information system (HRIS); human
resource management system (HRMS); application of big data for human resource planning; electronics
human resource management (e-HRM); technology trends for human resource management
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Metrics and Analytics for Strategic Human Resource Management
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Human resource metrics; designing effective metrics; measuring the efficiency and effectiveness
of the human resources; human resource functions metrics; human resource analytics; human resource
strategies and analytics, human resource analytics tools: Phyton, packaged software, and Power BIl; human
resource analytical report on Power Bl, dashboard, and packaged software
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Technological Innovations Development for Human Resource Management
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Concepts and theories of innovation; type of innovation; innovation and human resource

management; principles and processes of technological innovation development for human resource

management; development of technological innovations by applying Python language and packaged software
for human resource management analysis and planning
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Human Resource Management Innovation Project
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Innovation development for practical human resource management decision-making by systematic

integration of knowledge; database design and data analytics, system design with Python language and

packaged software for human resource management
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Marketing for Hospitality Industry
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Basic concepts of marketing for hospitality industry; customer behaviors and experiences;

customer relationship management; marketing strategies and marketing mix in hospitality industry; using

digital technology; quality and productivity management in hospitality industry
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Creative Sales Strategy
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Introduction to sales strategies and sales process; roles of sales representative; sales planning;
systematic sales presentation; sales strategies and negotiation in the digital era; customer assessment; sales
performance evaluation; and practice in simulation
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Communication Design on Human Diversity
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Definitions and importance of communication; communication process; communication factors;
psychology and communication behaviors; communication through human diversity; principles of message
and media design; art techniques and interpretation; applying computer programs in design, and practice
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Creative Marketing for Community
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Forms of community business operation; success and failure factors of community business
operation; community contexts; internal and external environment analysis; strategic development for creative
marketing; evaluation of creative marketing for community; and project arrangement of creative marketing
for community and practice

3563131 ﬂ:ﬂsaﬁﬂﬁwamammmm 3(2-2-5)

Marketing Influencer
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Roles, importance, and principles of marketing influencers; types of marketing influencers;
influencer branding; identity formulation and personality development; content creation and media production
for online channels; media uses; relationship management with followers; marketing strategies and making
revenues; and ethics of marketing influencer

3563132 n'lia%"mffawmuuaﬂwﬁmifu 3(2-2-5)

Content Creation on Application
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Principles of content creation on applications; marketing via online and applications; content
creation; script writing; video production and editing; techniques for increasing followers and subscribers;
income earning; and practice
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Event Marketing for Customer Experience Creation
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Concepts of event marketing for customer experience creation; using digital technology for
customer experience data analysis; customer journey mapping; planning and evaluation of event marketing
for customer experience creation; and practice
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Business Performance Presentation
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Principles and concepts of presentation; preparation and selection of media for presentation;
order of thoughts; and prioritizing presentation; processes, techniques, skills, and personality of presentations
on business portfolio; communication and creative business presentation ideas

3563227 msﬂ‘sznanqiﬁamuﬁ'aatﬁnmaﬁné 3(2-2-5)

Business Operation on Electronic Media
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Definitions and types of electronic commerce; customer behaviors toward electronic commerce;
selection of social media tools for communication; database management; creating distribution channels for
products, services, and business operations; payment systems of electronic commerce; shipping process;
electronic commerce laws; ethics of business operation on electronic media; and practice in business
operation on electronic media

3563228 N1IUINIIVBINWNMIIASMUILBINALND 3(3-0-6)

Strategic Distribution Channel Management
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Definition, importance, roles, functions and types of distribution channels; value added strategies
for distribution channels; selection of distribution channels; member motivation on distribution channels;
evaluation of members in channels; marketing distribution channel structure and functions; integration of
online and offline channels; omnichannel management; channel distribution relationship management
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Start-up Busmess
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Concept and methods of start-up business initiation; characteristics of start-up; growth and
business ecosystem of start-up; idea development and evaluation to be products; market analysis; business
models; funding, and start-up measurement for growth; success and failure factors of start-up; pitching; and
case studies of start-up business

3563230 msisznaugsnaursulsd 3(2-2-5)

Franchise Business Operation
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Concepts, characteristics and types of franchise business; franchise business management;
building brand image; brand; planning for franchise business expansion; franchise business potential
assessment; competitive strategies for franchise business; business development towards franchise; building
franchisor-franchisee relationships; trademarks and laws relevant to franchise system; ethics in franchise
business

3563231 msﬁ'amimaﬁqsﬁaLﬁ'amimsm@iaim 3(3-0-6)

Business Communication for Negotiation
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Importance and forms of communication; concepts of business communication; interpersonal and
corporate communication process; intercultural communication for business success; negotiation concepts;
strategies and forms of negotiation; techniques and problems of negotiation; business communication skills;
and negotiation for success

3563303 nsilsznuny 3(3-0-6)

Insurance
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Introduction to insurance; characteristics of risks; damages caused to individual and organizations;
types of insurance; life insurance; non-life insurance; insurance coverage and planning; insurance management
methods; risk management methods; impact factors of risk management; insurer selection consideration;
reinsurance; insurance business control; insurance business supervising organization; marketing behavior of
the insured in the digital era; and technology for insurance data analysis both insurer and the insured
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Financial Transactions for International Trade
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Currency exchange systems; international currency transactions; platforms for international trading;
international payment mechanism,; international transportation system; risk management of exchange rates;
international funds; and related documents and regulations international trade policy

3563233 a@dGAKATNITEINUULTIRBIIRNIIATIzHZoYA 3(3-0-6)

Statistics and Simulation Model Creation for Data Analysis
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Statistics for data analysis; statistics as an index for data analysis; estimation; statistics for financial
and investment forecasts; hypothesis testing; regression analysis; and application of financial and investment
statistics

3563234 maluladoeadazlunshanzidoyauaznisinaws 3(2-2-5)
Intelllgent Technology for Data Analysis and Presentatlon
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Basic concepts of intelligent technology and artificial intelligence for business data analysis; roles

of intelligent technology in banking and financial institutions; simulation for financial and investment prediction;

presentation of data analysis results; and practicing

3563133 mﬁmnsﬁqsﬁa 3(3-0-6)

Business Taxation
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Overview of domestic and foreign taxation policies; rules of tax collection; practicing in revenue,
excise, and customs taxation; tax calculation and filing annual tax return; personal income tax, corporate
income tax, withholding tax, value added tax; taxation problems; and case studies

3563235 MNUIHITANNAIAT 3(2-2-5)

Wealth Management
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Personal liquidity management; principles of personal tax planning; life-cycle investment; risks
of financial instruments; theory of investment allocation; principles of securities grouping; investment policy
formulation; evaluation of fund management; retirement planning; wealth transfer; preparation of personal
financial statement; and applying value money for calculating financial target valuation
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Communication Strategy of Financial Products and Digital Assets
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Financial products and digital assets; communication strategies for financial product and digital
asset presentation; customer needs and behaviors in the digital era; customers approaching and argument
elimination techniques; human relations for occupation; marketing communication; deal closing; tracking
and services; and positive attitude of financial planner
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Project Valuation Analysis and Assessment
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Feasibility analysis of investment projects; project selection and sensitive analysis; general and
perpetual project evaluation; project evaluation principles on social, economic, and environmental aspect;
project valuation assessment; micro and macro-valuation performance; impact assessment; and economic-
valuation assessment
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Risk Management in Logistics and Supply Chain
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Key characteristics of risks; trend of risk impacts on supply chain; goals of risk management
in supply chain; risk management methods; risk identification; risk analysis; risk responses; risk network
viewpoint; establishing measures to mitigate supply chain; business continuity management

3563237 sruuUIRAMNEMILIMUINsTadadnd 3(2-2-5)

Packaging System for Logistics Services
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Principles and practice on principles and techniques of packaging systems; important function
of the packaging system; properties of various materials used in packaging, including planning and analyzing
the packaging system focusing on adding value, reuse, and proper waste management; managing and
implementing return control; duties and responsibilities of various departments in the supply chain
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Renewable Energy Technology for Logistics Services
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Renewable energy; applications and potential of various types of renewable energy sources;
choices of renewable energy for logistics and reducing logistics costs such as switching to natural gas instead
of ail in the transportation sector, reusing waste from the manufacturing sector as a renewable energy,
including promoting the use of renewable energy
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Performance Assessment of Logistics Services and Supply Chain
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Concepts of measuring performance in logistics; criteria for organizations goal-setting; managing

productivity; benchmarking; principles for measuring efficiency in logistics and supply chain; measuring the

quality of raw materials or goods; measuring responsiveness to customer needs using Supply Chain Operation

Reference Model (SCOR Model)

3563240 ladadndznansuuanlngiiniaandan 3(3-0-6)
Cross-border Logistics in ASEAN Region
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Roles and importance of cross-border logistics in ASEAN Region; knowledge of laws and customs

regulations; facilitation of border crossing formalities; transit clearance customs regime; E-customs system;

cross-border movement of people; traffic regulations and signs; designation of routes and points of entry
and exit; transport connectivity in ASEAN; issues and trends in cross-border logistics in ASEAN Region
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Operational Cost Control in Logistics Services and Supply Chain Activities
mwﬁﬂﬁfyma@mw%mﬁ@miﬁunu mmamhzmmaaéfunu ﬁunuﬁﬂwamwuﬁaﬁﬂms

maandunuluAansandn 9 Tanuminzas M Idumion TR Tl nzidunuianis

miﬁuﬁhué’mnmmuﬂﬁmi m‘nwLLN%LLa:m‘;mUﬂuéfunu misindulanaztszdiunameldanmaninuinen

TN FARHIRITGIN
Importance of cost management; cost classification; costs that affect the business; reducing

costs in various activities in order to be appropriate; cost management for planning business cost

analysis; allocation of costs from service departments; business cost analysis planning and cost control;
decision-making and evaluation under certain and uncertain situations
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Quantltatlve Analysis for Loglstlcs Service Business Management
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Implementation of mathematical and statistical tools in management and as a problem-solving tool

for logistics activities: applying statistical methods to find mean values, variance, or various hypotheses testing
using logistics and supply chain problems; linear program; inventory model; transport model; forecasting
techniques for accurate for business decision-making with consideration to the most effective use of resources
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Upskill and Reskill in Human Capital
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Importance and significance of human capital in organizations; concepts of human capital
development; strategic of human resource management development; human capital upskilling and reskilling;
ADDIE model: instructional design; human resource development cycle; HR scorecard and new approach
to human resource management and development; roles of a manager in the process of human resource
management, manpower plan, staff development strategies, appraisal system, rewards and punishment
mechanism

3563243 mﬂﬁﬂmsﬁumﬂnﬁ%owqﬁmiu LAZANIIOUE 3(2-2-5)

Behavioral and Competency-based Interview Techniques
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Experiences form job interview; behavioral and competency-based interview techniques;
planning for an Interviews; interview process: interview preparation, during interview, and post-interview
contexts; questioning techniques and examples; examples of asking questions based on organization’s core
competencies; decision-making; job interview mistakes; and practice
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Job Description to Key Performance Indicator and Competency
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Basic knowledge of job description; creating a job description form with indicators success
and competency; differences of job descriptions and job specification; best practice of job description;
job responsibility matrix; key performance indicator and competency for performance evaluation of the job
description; problems and obstacles for creating a job description; practice
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Tax and Social Security for Human Resources Management
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Taxation on wages and employee benefits; calculation of withholding income tax; income

exemption entitlerent form; tax burden on salaries, wages and benefits; tax burden on employment contract;
tax burden on termination, end of employment, dislodge, resignation and retirement; tax issues on benefits;
social security welfare issues; official documents on filing taxes; business tax filings; submission of insurer
information, employer contributions; using of electronic withholding tax (e-withholding tax) for payroll and
wages; and practice
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Planning and Career Development for Human Resource Management
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Definitions and importance of the profession; definitions and concepts of career progression

and development; training and supervision; career counseling; assessment of competencies and individual

development plan (IDP); career development in the organization; job analysis for the preparation of career
paths; designing and developing career paths; job profile; lifelong career development learning; job rotation;
job relocation; elderly worker management; succession plan; career change
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Tools for Modern Human Resources Management and Development
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Tools for modern human resource management; concepts and theories of human resource

management and development; strategic plan; human resource scorecard plan; career path; succession
plan; competency model; job analysis; individual scorecard; short-term and long-term individual development
plan

3564801 n13indszaumsaiizBnawuiniigsie 3(0-24-0)
Business Administrations Internship
m3snlAnnAnwindszaunmsoiadnduudmagsfslusomdszneumsluniissumaig visma

onw Wnnnsensanegedinnsmgioiuanuse 9 mawdladyrmianznrinTuaniziinsana3weiesanis
Business administration student internship at particular government and private sectors; practicing

critical thinking skill in various parts and immediate problem-solving in realistic organizational circumstances
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1. Bonangns

mulneg C MANFAITUIINIZINAUMAN §1213IINIIIANITTINITULA

MEIDINDE : Bachelor of Business Administration Program in Entertainment Business Management
2. Bousryryn

mulng Foudn : UIIgInatdie (NM139AN13gIAITULAY)

Fade : UL, (NM39ANITINITULT)
MBIBINDE Foufiu Bachelor of Business Administration
(Entertainment Business Management)
ot : BBA. (Entertainment Business Management)
3. InnUs:avAvavnangns
o dielddgmaaTi fil
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5. @1Bwhawsnus:naulAndoduSonisanun

1) {IanIfntunionguadally (Artist Relation: AR)

2) HusznouniaeugInaUuiiseazninuluaeugIiauiis Q’ﬂi:ﬂaumﬁ&ia KU3znaun3
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Frmumhefanuaaaanangn lidoendn 120 wiefa S5 wumhefaenaamanainagulddol
1. MudA3BIANUINDIU
2. NUOAJBIIaWN:

2.1 A7UN%

2.2 FINTNRNIZT12T

2.3 Jrdan

2.4 A AnyUszaunsaiiondn

3. nuondsdentas 13aullitioansn

n1svAN1sISsun1sdau
1. UaA3BINTSANENDIU

2. IUOAdBAWNATU
2.1 NGUdLBIMNUUSNISSSTD

3701101

3701102

3701103

3701104

3701105

3701106

3702101

3702102

3702103

3702104

3702105

3702106

3703101

3703102

3703103

3702107

MIUIITINITULT

Entertainment Business Administration
ANIUINIINIIABIA

Marketing Management
LATHFANTATIANA
Microeconomics

NIIUGIND

Corporate Finance
MBWAIDUIARFINTLTIND

Coding for Business
LATHFANTATNANIA
Macroeconomics

nIunT

Accounting
FEULFTFUNARBNIIT AN
Management Information Systems
N139ANIUHUANT

Operations Management
aﬁmmam%wsnﬂmﬂﬂa

Human Resource and Organization
mIfeandigaiameimusITy
Business Communication Across Cultures

NOVANBTINWNDANNIUAATEUAHIANLALIILTTIN
Business Law for Ethics and Corporate Social Responsibility

MIIANITINAENS
Strategic Management
MIAANITINVWIWITIAUALININA

International and Korean Business Management
MINAWIMTITINILazNTRNaUIN UL NN I8 LT
ADAPT (Academic Development, Asian Perspectives and Training)

ahfuazldaunu
Basic Statistical Methods and Program

24 nidognn
90 nuouNR
51 Muhefia
24 iena
12 vhefia

3 vieie

6 riuosnn

24 wuosnn
90 nUouNn
51 vUosnn
3(3-0-6)
3(3-0-6)
3(3-0-6)
3(3-0-6)
3(3-0-6)
3(3-0-6)
3(3-0-6)
3(3-0-6)
3(3-0-6)
3(3-0-6)
3(3-0-6)
3(3-0-6)
3(3-0-6)
3(3-0-6)
3(3-0-6)

3(2-2-5)
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3704901

A9gInadmie
Entertainment Business Research

2.2 3sGwiawzanun

3701201

3701202

3702201

3702202

3703201

3703202

3703901

3703203

2.3 3suden To1uou 7 ndu BitinAnundeniSeungulnndunio

3702301

3702302

3703301

3703902

3702401

3702402

3703401

3703903

3702501

3702502

3703501

nstnenaasantirddlannIafing

Livestream E-commerce
MIRAMINNBENMIWAFD T TUMTULAZ NI RN T
Public Speaking and Influencing Development
ﬁﬂmmiﬁlammazqﬂﬁﬂmw

Communication Skill and Personality
wmalulaguazuianIsndmIugaamnnITNIULTY
Technology and Innovation for Entertainment Industry
Ininendmiugaienszuaienlonoauazdungioweed
Psychology for Idol and Influencer
N3IANININANBUAKAI AT ULAZUNUARL

Brand, Artist Value and Fan Club Management
MIIANUINIUITIANINTUULAY

Entertainment Business Seminar Management
L%ﬂmqiﬁﬁ]ﬁumiﬁmﬁa

Connecting the Entertainment and Business

1) nasIou (Finance)
LULNARDINIINITN®
Finance Simulation
nsduFlIznauns
Entrepreneurial Finance
AMTIATIZFHIVNTHRU
Financial Statement Analysis
1ATINTNLABAIUNI LI
Special Project - Finance

2) mS‘\')'ﬂmsuaznmulfluq]Us:naums (Management and Entrepreneurship)

;:qjﬂizﬂaumil,ﬁaﬁmu

Social Entrepreneurship
gafvunsuleddmingaAaEudy

Franchising Startup Business
DIANILAZNTIANTITULULINTA

Korean Organization and Management
Iﬁmmi‘ﬂLﬂwﬁmmﬁ@mmﬂzmwLﬂuﬁﬁizﬂaumi
Special Project - Management and Entrepreneurship
3) nisnanm (Marketing)

NTAATIZHNINAA

Marketing Analytics

N30 0IEDIUNNTENIIAATA

Marketing Simulation

NMIAAIALDLTE

Asian Marketing

24

12

3(2-2-5)

nuosnm
3(3-0-6)

3(2-2-5)

3(2-2-5)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

nuosnm

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(2-2-5)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(2-2-5)

3(3-0-6)

3(3-0-6)

3(3-0-6)
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3703904 laTnINLABAIUNITARA 3(2-2-5)
Special Project - Marketing
4) inaluladua:udmnnssu (Technology and Innovation)

3702601 nawasnulasmedana wiansas uaznsuninuzanalulad 3(3-0-6)
Digital Transformation, Innovation, and Disruptive Technologies

3702602 o iszfuguaznsvszgnaldlugnavnssuadelns 3(3-0-6)
Artificial Intelligence and its Applications in Modern Industries

3703601 LnNaAING 3(2-2-5)
Digital Gaming

3703905 lasinsiiasamunaluladuazwinniss 3(2-2-5)

Special Project - Technology and Innovation
5) n1sdiAs:iidoya (Data Analytics)

3702603 madeulUsuninaeniimneinisnmenlnsomn 3(2-2-5)
Computer Programming with Python

3702604 nmIpanuuUTIUiDyaEINagNSeIe SQL 3(2-2-5)
Strategic Database Design with SQL

3703602 na@EuldIunInannd miuging 3(2-2-5)
Java Programming for Business

3703906 lAsgnmisftAsAwNTATzidoya 3(2-2-5)

Special Project - Data Analytics
6) n1svAN1siin (Sport Management)

3702701  M39ANNINNIUBITUAR 3(3-0-6)
Managing Sport Events

3702702 mmLﬂurﬁﬂs:ﬂaumiﬁmLLafzmﬁmmm’Tmmw 3(3-0-6)
Sport Entrepreneurship and Innovation Management

3703701 m3vansadainnay 3(3-0-6)
Sport Club Management

3703907 lamansfilARAIBNNTIANIIAR 3(2-2-5)

Special Project - Sport Management
7) fAau: dmusssula:AWIdUINLIUUINAA (Korea Art, Culture and Entertainment: K-ACE)

3702703 TWWITININNATINGNY 3(3-0-6)
Contemporary Korean Culture

3702704 MIAMIARUZLALANMHNAAFIINEIIALLUININA 3(3-0-6)
Managing Arts and Creativity in Korea

3703702 nIAAAGINIUUATUULNTA 3(3-0-6)
Entertainment Business Marketing in Korea

3703908 lavonIfilAsmwAals TmuoITnLaUmAILULINIva 3(2-2-5)

Special Project - Korea Art, Culture and Entertainment

2.4 Jp1inUs:aun1sniduBw 3 viena
3704801 HnuszaumIandimdnnisdansgsfatiui 3(360)
Entertainment Business Management Professional Internship

3. iUoAdBIaaN1as Tutesnsn 6 nuosnn

TidanFeuneindu Snlideendt 6 mihein Tunangesrzaudingnizesmineaeaiugin Iaglad
AuednNegSeuiiwd) wazliidunednnivualiFenlaelinurniieinsy wnowinisdsan1sdnu
HANTAT
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A12SUIUSIUIYT
a1w13u1N1SYANISSSAIUUINY

RNINIBUBNL 90 WWIUNA
AN 51 KHI8NA
3561105 NIDULKIAANIINIIAAIAIHLARITIR 3(3-0-6)

Marketing Conceptual Framework in the Digital Era

LL%’J@@]LL@3ﬁ§ﬂﬂ’ﬁﬂlaﬂﬂqﬂ@%ﬁﬂﬁﬂﬂﬁﬁ%ﬂﬂﬁiﬂ’ﬁﬂﬂ’m FNWLIARENNIIAATA N1IRLIEIRARA
ARALTTENEY N9 ARIHARSIE faulszaamensnatn mananeanlal nInaiaLuLIUIAGauie
%’aaala MINAALNDFIANLAZRIIAREN LAZIITLILIINUNITTANIINIINMIAAIR

Concepts and principles of the digital era and marketing management; marketing environment;
market segmentation; target market; product positioning; marketing mix; online market; data-driven marketing;
social and environmental marketing; and code of ethics for marketing management

3701101  MIUINIHINVLWLNG 3(3-0-6)

Entertainment Business Administration

NANMILazLIAAGINATUTY Usztnnaesgafatiuie nazuiunisaseassduiuie duvthivsidi
#19 ) ﬂ’]iu%ﬂ’li‘qﬂ/@ﬂﬁﬁiaﬁq‘jﬁ%ﬁlmﬁﬁLWia:U‘JtLﬂWN’mLLWMﬁ/\lagmhx‘l ! nelwuuuaaulasiuazaanlad uaznid
Anw

Principle and concept on entertainment business, types of entertainment business; entertainment
production process, on entertainment work, positions, management each type of entertainment business
through different platform both online and offline, and case study

3701102 N1IUIRIINIIAAIA 3(3-0-6)

Marketing Management

WWIAA N0 NIZLINNIIIDINILIININIIAGIA NMTIATIZATMWLIARDNNIINIIAAA WOANIINE
V3lna MaLtsdmaans Madanaaaihvang MIrmuas Ui AaNM §1UUIENNNNMINAIN MIRRIALINT
MINAIARING NIRAIAEIMTUZINITWNAY 93853THYDINITLITMNINIAAA

Concepts, theories, processes of marketing management, analysis of the marketing environment,
consumer behaviors, market segmentation, targeting, positioning, marketing mix, service marketing, digital
marketing, marketing for entertainment business, ethics of marketing management

3701103 msa&gmam%&gamﬂ 3(3-0-6)
Microeconomics
LAALAEUANMIFWLATNMaRTIaMA Tdenandn wofnssnvesguilnavegnde %ﬂaqﬁqﬂwwu
namvmenanluaaalszinney 9 gesmsveaTsmeeuwnulriitdensndsliuglang g aendeuazimls
Concepts and principles of microeconomic, production factor, Manufacturers of consumer
behavior, supply, demand, pricing in the market for various types of compensation allocated to the inputs
in the form of rent, wages, interest and profit
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3701104 MIRHIIND 3(3-0-6)

Business Finance

HMENg AT ALAZI3EETTNNIINTEN MTHATIEFILMIEH NI RLRENEINTINNINI 9%
FAAIUAINNIAIAT NITANTIUNUARUIEU NTIANTIITUGA maﬁmsgnw%wﬁw MIUITFNIRUAIALAED
WU TTHI I UARIIUN U AuNUIuNK Taseaiesdugi wleuieninnegduduna

Goal, duty and financial ethics, financial analysis, planning and forecasting in finance, the time
value of money, working capital management, cash management, account receivable management, inventory
management, capital budgeting, source of funds, cost of capital, capital structure, dividend policy

3701105 MBIUKIBWIAARINTUGIND 3(3-0-6)

Coding for Business

wnARLAZVANM YD B AREIMIUTIRY Fnsznndeulluninduiugu ndnnmadeudd
ArEMwIMIaIRe MIarendwIineniuned uetndinduuazivleddmiugna

Concept and principles of Coding for Business, basic programming skills, principles of writing
commands using language or code, creating computer software business, applications and websites

3701106 Lﬁiﬂgﬁ’mﬁgwﬁﬂ’lﬂ 3(3-0-6)

Macroeconomics

wAauaznAnIRATEgAanTunaa Mt muatwiunelduasndainilssmed Tkt
mMavilnawaznMInes Wqﬁﬁﬁ"umiamu ﬂm‘sﬁ"umﬂ%m%’gma Horiunadeeanuazmaing unumeesleune
MINBLAzBlEUI8N1IARY ADITUULATEFND U‘V]U’mmﬂ%’gua:mirﬁawﬁmmim: FTWNIIN® N1IANIZHAINN
Uszind MIeemeasnsiens sannende aazdude mazkuila 1INITINT

Concept and principle of macroeconomics, the determination of the level of national income,
consumption and saving function, investment function, government function, import and export function,
monetary and fiscal policies, monetary theory, public debt, and international economic issues, employment
and unemployment, inflation, macroeconomic models, real business cycle models and keynesian business
cycle models in closed and open economics

3702101 MUY 3(3-0-6)

Accounting

wwIRANINIT TagUszaduazdzleniaosnsdnd nandnde myienziTeniiin mItuiin
nensluasameTuudu syayfuenlaznam nszaminn Savunaans madiousmssatyd v
nM3iueefanILINIg ﬁﬁmﬁﬁ%@&l’]sﬂﬁEJI‘IJLL@:ﬁﬁ]ﬂWﬁQG]ﬁWWﬂﬁNﬂJW]@F;iaN nanamsIINIUN I TTE

Concepts of accounting, objectives and benefits of accounting, introduction to double entry
accounting, business transaction analysis, books of original entry, ledgers, work sheets, trial balances,
adjusting and closing entries, financial statements for service, small manufacturing and trade businesses,
moral principles in accounting

3702102  STUUESEWIMANDNNTIANS 3(3-0-6)

Management Information Systems

WnARLAZNANMIITUDMITWNEMInaNRames Malfinaluladiioanuldiuioumegina ssuu
Uszsnanadayamogiia matawssuuasawmnaiianians waslinaluladszuuinnsgwdoyauazszuy
Aoasfays wnlinszunmmunagaln

Concepts and principles of computer information systems, using technology for business
advantage, business data processing system, development of management information systems, and use
database management system technology and data communication systems, trends in modern information
systems
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3702103 M13ANIUHUANTS 3(3-0-6)

Operations Management

NITIVILNY mimmmm mimummiwamumm UINT NMI0BNLUUNARNIILAZNITZLIN
M3 HARMN NMILADNTNLATIRILAZNNINIRII0THUIZNEUMS MINEINIDL NMIPIIULHUINEININEALAL AN
FOINIININEINT mif\)ﬂm‘smﬂmﬁmmaﬂmﬂﬁma MM3AANILATINTT NMIIANIITRUAIAINAD m‘sﬂmmi@mmw
anuaannlunsudedu melulagfiedosiunsndnwas st foans

Planning, organizing, and controlling in production of goods and services, product and process
design, productivity, location and layout selection, forecasting, capacity and resource planning, supply
chain management and logistics, project management, inventory management, quality management,
competitiveness, technology in production and operations

3702104 aaﬁmmazﬂ%’wmmqﬂﬂa 3(3-0-6)

Human Resource and Organization

WIAR m‘lstf]mﬂmﬁ@mi AENMILAZNIZUIRMITIANITBIANTT AEAANITTANITBIANIT MIfinsie
fomameluodng wﬁ'ﬂmiLLazwquﬁmaﬁmm%’wmnwuw‘ TURDULAZNITINNNIIHNILEMINSNENST
mgws]‘ ﬂﬁm\mwuvﬁ”ﬂuw%wsrmwwm]‘ miﬁwmm%mnmu%m]‘ NMIUINIARULNY NMTUILARRANTUNUA
% LAENIIEITITNH IR

Concepts, theories of the management, organizational management principles and processes,
functional organization management, organizational communication, principles and theories of human resource
management, procedures and processes in human resource management, human resource planning, human
resource development, compensation management, job performance appraisal, employee retention

3702105 miﬁlamﬂ%\iﬁqiﬁwha'?m%ﬁﬁu 3(3-0-6)

Business Communication Across Cultures

miﬁamiﬂnamauﬁi“mmmmwuﬁi‘sumﬂ 9 ANMNTNNUDUAE ATIHLANAIE NI TRUDTINTS
HANIENUABNNIADENT LATEINAURE Fonrmonidutanuneazaianme LLmﬂﬂLLamqwgiumiﬁamﬁmm
TNUITTH miawLqum\‘imuﬂmmﬂumiﬁami AREAIIATIZID B NILAZNIZUINNITAEITTZA T TMUTTIN
flszaunadusalugalanaimi

Communication among intercultural population groups, relations and differentiation between
outlines influence to media, economic and society both verbal and non-verbal, concepts and theories in
intercultural communication, communication strategy planning, method analysis and process in intercultural
communication which are success in globalization

3702106 ngwmaqsﬁmﬁ‘amw%’uﬁﬂ%auﬁiaﬁaﬂmmm%ﬂﬁsiu 3(3-0-6)

Business Law for Ethics and Corporate Social Responsibility

ngvisngluLsziiusng 9 ARefugsRiamefugaamnasatiund nmewns nsiad ausduaznafiam
LT m;]‘ﬁmﬂdﬁmmwwmﬂm“fﬁﬁﬁﬂﬁ ﬂgﬁNﬂﬂquﬁEJﬂ’m_]i“’ﬂauﬁ‘ﬂﬁ’ﬁﬂi“’mBLﬁﬂﬂLLﬂ”ﬁ%ﬂﬂﬁIﬂiﬁﬂﬁ ﬂgwmadw
FIENTAIAUTINTANN 48 UNLINVBIAINTLES mmmi mamﬂmiumaammwaqmﬂﬁmumamum | miﬂmiaq
LWIAITNAR ﬁ‘m‘naﬂuﬂLLammNﬂgwummmslmﬁm miﬂumaﬂmweﬁumﬂﬂmmw PoTIALYDINNIAN
@ﬂiwﬂaUﬂﬁiﬁqiﬂﬂuuLﬂﬂlﬂﬂ JUULLUAZUWING miﬂgum‘ﬂWummmﬁumwmuwmaumaamu §ITHIALIA
NNGINT mafidusssw mm;@mizmwﬂi:mﬁiuﬁawENmw%’uﬁmau&iaﬁaﬂmmzm‘sﬁlamimmmﬁmiﬁqiﬁﬁ]

Law on various issues related to entertainment industry businesses, film, television, music and
publishing, such as laws regarding films and videos, laws governing the operation of broadcasting and
television businesses, laws regarding printing notifications etc, the role of agents and managers, contractual
agreements in various aspects of the entertainment business, concept protection, performer’s rights according
to copyright law, intellectual property protection, regulations of the Thai entertainment business association,
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models and good practice guidelines for social responsibility activities. business governance, fair trade,
international standards for social responsibility and communication of business organizations

3703101 ms%'mmst%anaq‘ng 3(3-0-6)

Strategic Management

LLmﬁfﬂLLa:mzmumﬂumiﬁwmﬂaqm‘ m'ﬁmeﬁﬂmwLLmé’aNm\iﬁjﬁﬂmiﬁ"mu@ﬂaqwﬁi:ﬁu
DIAMT NaENSIZAUGIAY waznagnsszAuming nagndgsfauazinnan mahnagnslUUATR s1ssnAua
WAZAIBDIINNINGIND

Concepts and processes in strategy development, analysis of business environment, corporate
strategy, business strategy, functional strategy, business strategy and innovation, strategic implementation,
good governance and business ethics

3703102 ms%'ﬂn’liﬁqiﬁawlwm'lﬁu,am'mﬁ 3(3-0-6)
International and Korean Business Management
WHIAALAZNANNTVBINIIANITINVUINALALNING mﬁmiﬁzﬁamwLLamﬁaﬂiuqﬂIaﬂwﬁi“mﬁ

UM IALIUgIAIIITA MIvIMITanMdmiugsiawnmd uuunIrsdiand tonasiddnln

NIALABGIND mMIuTmIenaEg UM IR ngIzdeuwumA wanadidne
Concepts and principle of International and Korean Business Management, environmental

analysis in the globalization era and international business operations, management for international business,

freight transport formats, important documents in business operations, international trade risk management,
international laws and regulations and case study

3703103 n”liﬁmwmwf‘m'ln"mtazn'ﬁ?lnausaﬂmgmlaamv‘ﬁ'ﬂu 3(3-0-6)
ADAPT (Academic Development, Asian Perspectives and Training)
mMIadenimanmainiiaue manuluyaseesonden angiunmaviewenden

LU I uTinaInnaemaTmusTIn MIUTufuaznmiseniy Andffnsideiasiifeadosiuriaue

nIwIatadew nsinnwduin nsiewesaznIedUseuaznsiaivinluianIssiTmMImnawzng

NIHDNTE
Academic learning about Asian work perspectives, Asian work standards, work styles that vary

according to culture, adaptation and acceptance, practice on special topics related to Asian work perspectives,

teamwork, presentation and discussion, participation in academic activities and working perspectives in Asian

3702107 anauazldsunsa 3(2-2-5)

Basic Statistical Methods and Program

NANNITNWADNA UIzinnaeeaiii miﬁ’]mmmmaﬁﬁﬁugm Lﬂ’%'aqﬁaﬁiﬂuﬂmﬁmamw%mﬂa
midaeiendoyn nanmavnweasldsuninduSagneads nnsldaddmameniadalaeldllsunis
15930 9ahA waznIIariTeudayan adAuaTLHIYR

Principle of statistical, type of statistics, calculating basic statistics, tools used to collect data, data
preparation, working principles of statistical, using commands to calculate statistical values using statistical,
and preparation of statistical reports and charts
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3704901 JVYFINAIWLNY 3(2-2-5)

Entertainment Business Research

wnARLAzHANMIATETegIAaiuie Matvuailym nsesnuuusndey 18m3ide M
auNfg N TIde wndesflefililunside nmafunuradeys mabmeluladasawnaniflunisdszaaana
nmyienzvidayauaznmudananiside nmadennenuidsuaznssidnansdszendldnuideluginauis
LAzaTIENUTIUIUNIIYINIIEN9TIATUTY

Concepts and principles of conducting research in the entertainment business, problem research
design, research methodology design, research hypothesis, research tools, data
collection, using information technology to data analysis, data analysis and interpretation of research results,
writing research reports and summarizing results, application of research in the entertainment business, and
ethics in conducting research in the entertainment business

ABIBNANIZTEI2N 24 AUIBNA

3701201 NIIMENAARANIRTIDIANNTARN 3(3-0-6)
Livestream E-commerce
WwARLAZRANNINTINeneasantirddlannIadng n13ldunannasuAInalu nslaviniinim
Anwznalainieniamn naldiawnmetazeiawne Andfuansladnisnisdusinannainaana
Concepts and principles of livestream e-commerce, using digital platforms in livestream for
e-commerce, livestream skills, using verbal and nonverbal language, practice livestream commerce on digital
platforms

3701202 msﬁ'ﬁuwlﬁ'ﬂﬂxmsmﬂofiamm‘smﬁmmzm‘s‘[ﬁmﬁfﬂ%m‘la 3(2-2-5)
Public Speaking and Influencing Development
‘Wf\mﬂ’liﬂ’ﬁWﬂGlaﬂ’]ﬁ’]iM“ﬂ% waﬂmiwmhumaﬂmiﬂ mimwummmwmﬂiuﬂﬂiwmawsﬂmw nie mﬂ,wmﬂ
RERHIEE mmﬂmm{mmaﬂmmﬂﬂ m’u‘a@m@umamiumiwm YARNNINLAE mmﬂaammaﬂumiwm Wn
Ug‘ummmﬂmamm‘sm%mmmﬂuummm%muﬂﬁmiiu
Principles of public speaking, principles of persuasive speaking, clearly setting the purpose of
speaking, stimulates a range of emotions and opinions, arrange the speech content, personality and speaking
fluency, public speaking and persuasion training through activities

3702201 ﬁnvzms%‘amma:qﬂﬁnmw 3(2-2-5)

Communication Skill and Personality

WIIAR ATHANIE ANEIATY Uﬂf\mﬂWWﬂ’lﬁiuLLa Meuan NNINMInSIAN N138N MEINA
M IMe waznIlsuRARaREwINindenues Lwam'ﬁ‘wwmﬂmjmmﬂuwmmmaaww

Concepts, definitions, importance of implicit and explict personality, social manners ettiquette,
spoken, body language, developing positive thinking of oneself to become a professional service provider

3702202 maluladuazuianssadmivgadmnssaitnii 3(3-0-6)
Technology and Innovation for Entertainment Industry
wwrAnraunaluladuazuianTIndrIugaanIsnDwie MINUINTBYaAa ) TRUITINLRZ AN

Ty 1iamIuImssanmamelfumauanesmwinnsss MARTech (Media Art Recreation technology) @

e Yazaunianl anndniusuazdoan
Concepts of entertainment industry technology and innovation, collection of information on arts,

culture and entertainment for management under the concept of MARTech (Media Art Recreation technology)

innovation, media, content, experiences, relationships and society

182



3703201 daIngdmsudaiwnszuaaalonaauazdungionzes 3(3-0-6)

Psychology for Idol and Influencer

LAALAZHANNINIAINEEmMIUNMIRaW lonasuazdungones mﬁmiw:ﬁmmammzé’ﬁ'u
MIAANIBNTNDE NNBENMIInInen T ITudenuaAnNE ISR NN IR LLazmigﬂmmﬁﬂuﬁ'mmimﬂugmz
Tonoaunzdungroured

Psychological concepts and principles for developing idols and influencers, analysis of self and
others, emotion management, psychology understanding and skills to handle success, failure and public
criticism for Idol artist and influence

3703202 msIAMsMNANEalgmaIdalwuazulnaay 3(3-0-6)
Brand, Artist Value and Fan Club Management
LWIAALAZNANNIINIIIANIININANWOIA LA AT ULAZ LN UARY ADIAINIIBITHIILAZAIINAR

9798 AuAuaznaHweasAaduiunInINIEAulminiuauInIsLazABmsaiaTIdn Ul fadeifl

dnFnaranisdnmanwanwainmAAaluazuliady N1T3ATEARIWLIARDNYBINITIANITNNANWOLA AR

Aatn miﬁamimmmﬂ?‘mﬂﬂuqiﬁﬂﬁmﬁa LAENIHANSN

Concept and principles brand artist value and fan club management, emotional and creative
values, the value and work of artists with stimulating imagination and methods for creating entertainment,
factors brand, artist value and fan club management, analysis and resource brand, artist value and fan club
management, marketing communication in the entertainment business and case study

3703901 MTIAITHANNWITINVNTUWLN 3(3-0-6)
Entertainment Business Seminar Management
WHIAALAZYIANNITNITIAIUANNUIZININTUUAE N2VUNTT JULLY inadad iy NIanes

fuswigaianstuile nsefunedsziunisgifiaduie shiasedsziaudmanwiindansing 9 uazuwinig

wAladegvene 9 TWITTW AaaaaunIIWELNINIIANUINIWITININTTMAYIUIULLLGS 9
Concept and principles entertainment business seminar management, process, format, techniques

for entertainment business seminar management, discussion of entertainment business, presenting various

environmental issues and solutions to various problems in the profession, as well as disseminating the
organization of various forms of entertainment business seminar management

3703203 L%'au‘[ﬂaﬁqsﬁaﬁumsﬁ'mﬁo 3(3-0-6)
Connecting the Entertainment and Business
whAngIRIMIRaafiiaNHABITasTUEI AT gIATA Tneyaiunagns mItszaunsnme

nauimsadelnd Yszamudssinmeesganauinis madvuagnaidvang uaznnAnIsnanndein1izeignen

NINAMARIVINIT NIIFTNAMINLANAINYDIVINNT ImEﬂ%mmimL(ﬂ'ummLLmﬁmqiﬁﬁ)ﬁ’uLﬁo‘LﬁﬁmwL%au

Imﬁ’uqiﬁﬂﬂizmwﬁ'u 5 1a
Marketing related to entertainment and music businesses by focusing on service marketing

strategies, theories and concepts of modern service marketing, types of service businesses, specifying the

target customer’s behavior and expectation, customer service placement, building distinctive services, case
studies of successful service industry applicable with highest efficiency in entertainment and music
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Apudan A wmn 7 naa Tﬂﬂ’lﬁﬁnﬁnmLﬁam%zmmg:aﬂﬂna:unﬁo 12 wikasna
1) n153% (Finance)
3702301 WULUNAADINIINIILEK 3(3-0-6)
Finance Simulation
ANINIINIILTN MIAAMIBIUMITULALIIAT HARBLUNUATIENTHIL el rnieniaie
Tuammmgnisol uaznslfluaunandifagdiemsdnaulenemain
Financial knowledge, forecasting financial statements, and debt instrument prices, returns solving
financial problems in various situations, and using ready-made programs for making financial decisions

3702301 m‘slﬁmjﬂiznaumi 3(3-0-6)

Entrepreneurial Finance

ANHANAUSTDITUNUADNIANAUTIAY WHAITUNI NMINBINTDANHADINIITUNK NITUEWIN
WunK NI3AaTIRUNUeg Y IE AN W miiﬁ‘mimwL&immﬂmiﬁuﬁw%’uﬁﬂimaumi

The relationship of funds on business, sources of funds, anticipation, acquisition and effective
financial allocation, risk management for entrepreneurs

3703301 NNSIATIZHILNTHW 3(3-0-6)
Financial Statement Analysis
JULUDIBINITAN BRI ITH tnafiauaz3BnTie e iiunalin N153e iR aIm N139n
YnenuEaTeIenziaane NI iuesismaielflunsdnduladiiununegfauasmnisemu
Formats of financial reporting, techniques and methods for analyzing financial statements, ratio
analysis, preparation of reports on the results of analysis of the financial status of the business for use in
making business operations and investment decisions

3703902 lATINIINLABAIBAITEN 3(2-2-5)
Special Project - Finance
TAT9NITRLABABAUEIHNNTEN MINILHBLAIATIZFNIN &Y MIdaaulagusng 9 NN
MIUITINTIUTALREVANNTNE U%mﬁqﬂwﬁy NIV IaRELaz ule LAY 7 NNINIILEH NITIATIERNIINNTIN
mMaduyana dudouazmadenifutunmsiansduninggsie maduseninstssma mslianeinanning
Special project in finance, financial planning and analysis, various decisions finance, cash and
securities, management debtor management, product and other policy management, financial analysis,
personal finance, credit and collections, business asset management, international finance, securities analysis

s [ .
2) nMsvansuazanadugilsznaunis (Management and Entrepreneurship)

3702401 N:ﬂiznaumﬂ.ﬁaé'aﬂu 3(3-0-6)

Social Entrepreneurship

vianmssesdsznoumaiiadian Toynudantesfsznaumaiodien unomeediizney
m’q‘ﬁqiﬁmﬂ'aﬁﬂm Iamﬁ'lumiﬂizﬂauqiﬁﬂLﬁ'aﬁmu g‘].]LL‘]_JIJY]’Nﬁq’iﬁﬂ“ﬂ@\‘iﬂ?ﬁﬂi&’ﬂ@ﬂﬁqiﬁ‘ﬂLﬁlaﬁﬂﬂﬂ WIANTIN
naFsaN MIE g mIFiaN nsrUmMMILATgmMAeNLAzRINAToN WiaviaTananIznnIFIAN LAY
miﬂiumwamauLmumﬂ&“ﬂﬂuLﬁaﬁﬂﬁgjmmébﬂﬁu

Principles of social entrepreneurship, social problems of social entrepreneurs, the role of
social business entrepreneur’s, opportunities in social business entrepreneurship, business model of social
entrepreneurship, social innovation, creating social value, process for solving social and environmental
problems, social impact measurement tools, and evaluating social returns to lead to sustainability
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3702402 gnaursuladdmiugsiaGudu 3(3-0-6)

Franchising Startup Business

nanmavesgataunsnlyd suuuugsfousulsd midadugaiaunauled npinoeiuazidanlavas
gafaunInlad mInaievesgifaunsuled n13danIgaie mMstemdunugfaunuled ngranesegIioun
sulyd waznmshanzianadululalunisigsfaunsulad

Principles of franchise business, franchise business model, setting up a franchise business,
franchise business rules and conditions, marketing of franchise businesses, business management, business
financing franchise, franchise Laws, and analysis of the feasibility of doing a franchise business

3703401 BIANITUAZAITIANITULLLNAR 3(3-0-6)

Korean Organization and Management

LWIAA MANNIT BIANILAZIZUUNMIIAMIUULNITE ANBULANIZI8INOANTINeAns Ui IReans
WA IMUBITINR NIV IRUITINDIANT mmﬂuijﬁmummwﬁ TATIEIDIANILAZIZUUMIAURWIY §ATN
WIRFONNIINILE DY LATEINY LLa:i'wuﬁ‘swﬂlﬂwmiaﬁqiﬁmm‘wﬁ ﬁﬂwmzmwwmaﬂmw%mmﬂﬂa DIANILAY
mMaiu Mallemzingediifedas doyadeszing weensdifne

Korean concepts, principles, Korean organizations and management systems, specific
characteristics of organizational behavior, history and culture for corporate culture Korean leadership,
organizational structure and operating system, the political, economic, and cultural environment affecting
Korean business, characteristics of human, organizational and financial management, analysis of related
theories, empirical data and case studies

3703903 TmamsﬁLﬁﬂﬁ’ﬁumﬁmmmazmwLﬁué’ﬂsznanmi 3(2-2-5)
Special Project - Management and Entrepreneurship
ImomiﬁLﬂmﬁ"mﬁué’mmﬁ@mﬂm:mmLflmliﬂ‘i:ﬂaumi n33an1agInadiannIaing ande

S 9EIIAUAEMITANTWIANTTH MIdeTeNTegIRiaTugs MIsamadinagnssziulan matansviaeldgunn

szaulan gaiaunsuladdviugaiaindu nagnsmaniuassduiani sUuuugsAnduianiy e

fusznoumaiedonn psdnIILAZNMTIANMILLUINMA nagnsmengrsnedmiugiia masheanmdugin
Special project in management and entrepreneurship, e-business management, creativity and

innovation management, advanced business negotiation, global strategic management, global supply chain
management, franchising startup business, strategic creativity for innovation, business model innovation, social
entrepreneurship, Korean organization and management, legal strategies for business, building leadership

3) n13aaa (Marketing)

3702501 MFIATIEHAITAANA 3(3-0-6)

Marketing Analysis

'U“n‘m‘*nLm:m’hﬁmmmﬂuﬁjﬁﬂ §NNIZUIARONNNINIIAGA MIIATIZRANIA MTIATIZAN UL 9T
Tuqmmwmw ﬂixU’J%ﬂ’]ﬁﬁﬂﬁ%Iﬁ]ﬁJaﬂﬁsz%Iﬂﬂ FLUUFITWNANIINIANIA WAZN1TIVYNITANIA NITNENTOE
qﬂmﬁ MIULIEIRAAIA NMIADNAAALTINTHIBLAZNNTINFUAINR AN T

Roles and functions of marketing in business, marketing environment marketing analysis, industry
competition analysis, consumer decision making process, marketing information systems and marketing
research, demand forecasting, market segmentation, targeting, product positioning
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3702502 N13INABIANNWBATANIIARIA 3(3-0-6)

Marketing Simulation

nmadadulanmeninaiamelasninuIndaan1Iudiiulugine n1slszimANABINIII0IAAA
M3 MIlRWMN NNFITENIINIAGIA NENITHINBUAZNNITASIUNE NTITBLATAMMWIHARA T DIF
UIZNaUIDIEIRNTNATAUATLAZNANITA ALY

Marketing decision-making in a dynamic and competitive business environment, demand
forecasting, pricing, advertising, marketing research, sales force and distribution, research and development,
brand portfolio composition and consequent performance results

3703501 N13AAIALALNY 3(3-0-6)
Asian Marketing
WWIARA NOBY TNINLIATENLAZNITTINNGNIBINIA LT WoAnTInguilna Tuaan

LaLTe m:mumn%gﬁmmm% ﬂaﬂmﬁ‘mn%gﬁmmmaﬁﬂ MINAHEIBUIZENNNNM IR AT N13U LY
waLLazmimuamﬂaqwﬁmaﬂmimmmm%ﬂ WaENIRAN®

Concepts, theories, environment and integration of Asian trade consumer behavior in the Asian
market, process of entering the Asian market, strategy for entering the Asian market developing the Asian
marketing mix evaluation and strategic control of Asian marketing, and case study

3703904 lATINSALABAWBAITAAA 3(2-2-5)

Special Project - Marketing

Im\imi‘ﬂLﬂmﬁ'mﬁuﬁmmimmma@qﬁaﬂatzmmﬁ’m 7 WATERNNMWUINGEN FIURHNTNNINTT
Aa1n lan1anN1eNIInan ﬁ@mnﬁaﬁmummmmmm Waﬁﬂﬁuﬁl\TU%Inﬂ 9I3YIUITUNIINTARIA N1IRAA
J2riNUsEing MIrandidnnIedng N1IIANIITRINIINITAATA ﬂﬁﬁlafﬁiﬂ’ﬁﬁlf\n@LLU‘U‘LﬁM’mﬁ N1IRR1A
N9E 9 ﬂ?iU%ﬁWiQﬂﬁ?ﬁNﬁ%g MINeINIiNNIIe NMIFFNETIRLAzRARNEUlAEIN MITansaenTTawon

Special project in marketing of various types of businesses analyze the environment, marketing mix,
market opportunity and problems to determine solutions, consumer behavior, marketing ethics, international
marketing, electronic marketing, market channel, integrated marketing, direct marketing, customer relationship
management, sales forecast, creation and production of advertising works, advertising media management

4) wmaluladiuazuianssa (Technology and Innovation)

3702601 mslasuudasmedana wianssa waznsunsnuseinaluwlad 3(3-0-6)
Digital Transformation, Innovation, and Disruptive Technologies
WNAALAEAENNIYEIM TR BRI ReMeAINa winnIan warmaunanuaanalulad MweAldluaans

winnsan uazmalulad maldlusunsndidagluazimaluladdnn unanwodn madunaifiaddng n1sdszifin

winninAINauazinalulad

Concepts and principles of digital transformation, innovationn and disruptive technology, skills
used in digital innovation and technology, using packaged programs and cross-platform technology, digital
citizenship, evaluating digital innovation and technology
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3702602 ilygnilszasguaznisdszgndldlugaamnssuaislua 3(3-0-6)
Artificial Intelligence and its Applications in Modern Industries
wwAALaznannIIlUIsing MIlsesniananiiug inatieanelygiUsshvg eedUsznay

danraslndizfuglugaavnisuadelni szuufnmeygiUssfsg ssvumennlawes madszend

THnuilygnlszasslugammnimnadelvidmiuiueuduaziaiasing
Concepts and principles of artificial intelligence, perception processing, artificial intelligence

techniques, important elements in modern industrial Al, Al ecosystem, cyber-physical systems, applications

of artificial intelligence in modern industry for robots and machines

3703601 LNNAAING 3(2-2-5)

Digital Gaming

nannIreunsdadna nazuumslunmasfonudddna madeuldsunsnduiiugiuuazduge
NI0ONKULLAZNINABINHIAITDINNRAING NMTWABUNNEAING LTI hee

Principles of digital gaming, the process of creating digital gaming, basic and advanced
programming, design and development appearance of the digital gaming, development of commercial digital
gaming

3703905 lassmsitasawinaluladuasnianssa 3(2-2-5)
Special Project — Technology and Innovation
Tassnsfasigiofunaluladuazuinnim Tggruizissusznsszgndlilugasmnias

adglv annAmvvmanalulad malulaglvd madeulUsunandean niwdduwnmedygidmiugsia ssuy

SaluilPuazueudlugremnIsHm eI gnma winnssuru  maysonmImaniuazdall maddsuudas

NNAIND WIANTTN WazUNINLINALLIE
Special project in technology and innovation, artificial intelligence and its applications in modern

industries, technological advancements, emerging technologies, programming with javascript, intellectual

property for business, automation, and robotics in korean industry, innovation through the integration of
science and art, digital transformation, innovation and disruptive technologies

5) M3azrizgaya (Data Analytics)

3702603 nsdiswlisunsuaaaiitnasnlsnis lnsan 3(2-2-5)

Computer Programming with Python

nannadeanldaunnuazunlatfymaemelnoou ¥anN19aINMINAWILAZNINATaUTaNALIT
Tasoaseiugiueasilsunanneilnsen niaouazdenlfnulnduazdoysuundng nszaunnmnden
I‘UiLmﬁmaaw“\nL@]@%’C%EJmmIWﬁauLﬁaﬁﬂﬂﬂizqn@ﬂﬂmmé’m@iw 9

Principles of programming and solving problems using the python language, principles of
development and test software, basic structure of the Python program, creating and executing files and
dicts, process of writing computer programs using the python language for application in various fields
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3702604 M3BRNUULFIMTBYALBINALNSAIY SQL 3(2-2-5)

Strategic Database Design with SQL

wnAnszUUIAM I Iudayadinagniaie SQL wuuiaeasgmdoyaiinagnsais SQL MIssntuy
udaynidnagnsig SQL munildasunsuazinnmagudeyaidnagnide SQL szuninmanslaends
Fudoyadnagnssie SQL mensdLisszuunItan I uloyaidnagnseie SQL

Concepts of strategic database management systems with SQL, strategic database models with
SQL, strategic database design with SQL, language used to describe and manage strategic databases with
SQL, strategic database security systems with SQL strategic database management system software with
SQL

3703602 ms@szﬂiu,nsmnmz‘iw%’uqsﬁﬁ) 3(2-2-5)

Java Programming for Business

mMadeulduninandmivgiie peraznouLazlaTvaieIa9MsIN Yssnnands Ussinnaes
“i’fazqga B 3euldunInANRLABSAIENBIN mﬁﬁwmiﬂmmuﬁmﬁjﬁﬂ]éﬁ’wmmmm

Java programming for business, elements and structure of the Java language, command types,
data types how to write a computer program in java developing business programs in Java

3703906 ATINIINLARAIBNITIATIZHTOYA 3(2-2-5)
Special Project - Data Analytics
TassmsfiiasiAgiumunilensideys mallenzifoyaidigiin madeulUsunsw
AaNIRaImeNwlnsan M3denzininanasdvinging madeuliuninandnivgia
Special project in data analytic, data analytics for business, computer programming with python,
regression analysis for business, java programming for business

6) N139AN13NW1 (Sports Management)

3702701 NI3IANIINIIUITHAR 3(3-0-6)

Managing Sport Events

NANMINEK NG Fz Dy TatlAU 81RIFIWIMENITANIUTEUAT IFnMITansudsiuimguuy
N9 ) NITUIUNNIVANITRITUAR THANIUIzInnyAraLaUszInia mMITasm LAz RS ImEANTEAIN
unuaevihivesiuiaTey sansenuludidens 9 uazuwamemauilatiyiiAetuannaudeiu madssdveg
Mautedu pefnIfiAeITesiunITanIusi i waznsdidnelunnssaniugiinszA AuazwInIINd

Planning principles, rules, regulations, standards for organizing sports competitions, methods
for organizing various types of sports competitions, process for organizing sports competitions, types of
individual and team sports arrangement of places and facilities, roles and duties of the responsible person,
impacts in various dimensions and solutions to problems arising from competition, competition evaluation
organizations involved in organizing sports competitions, and case study in organizing national and international
competitions

188



3702702  anaiugusznaumsiniuaznisdamsuianssa 3(3-0-6)
Sport Entrepreneurship and Innovation Management
sUrugIfauazamantfresauduglsznaunsin Ml nsiamniadonNngInaLazns

Aim mﬁmﬁwLquqiﬁaé’mmmmm LNUTINININAANTENTUINT NIIANNTWIANTIN VIUTTTHURZANNIY

ﬂm‘ﬂamaaﬁjﬁﬂ@iaﬁmu mﬁmezﬁﬂixLﬁuﬁLﬁm%’mﬁ’umw34LﬁurﬁﬂizﬂaumiﬁwwLLazmﬁwmmfmmw
Business model and qualifications of the entrepreneurship, analysis of the business and sports

environment, creating a marketing business plan, manufacturing or service business plan, innovation
management, ethics and responsibility of business to society, analysis of issues related to sports
entrepreneurship and innovation management

3703701 mMsIansalasnaay 3(3-0-6)
Sport Club Management
nannawazUsrgiTunsvinsdeanssdadnady Madisniawszwnuofls nsvinnsdans
MUY 9 NIIANIITRNIIRIaNEUaIRARY NIty fvesadeinasy ngizidevveimslduinssdesanay
Principles and philosophy of sports club management operations and practices in various aspects
of management, financial management of sports clubs accounting of sports club’s rules and regulations for
using sports club services

3703907 lASINSRLABANWBAITIANITARN 3(2-2-5)

Special Project — Sport Management

TA39N19MABLABITLEIUAITTANITARY N139ANITNTUTETUAR NsTavalonsiand waz
MIUIZITHAUD

Special project in sport management, managing sport events, sponsor management, and advertise
of the event

7) Aadz TwsIsunazraNNUwIsuuLIN1Ka (Korea Art, Culture and Entertainment: K-ACE)

3702703 ANUSITNINIAAIINANY 3(3-0-6)

Contemporary Korean Culture

mmifﬁ"ﬂﬂLﬁaaﬁ’uﬂizmmmwﬁ maasuudasmaslazimanivd madios LATEFNY TIANLAT
TAUSTIN NITUEIMUSTINNME Tinanuduegresmunndiudaatu Tsusssnnsldnmesuaz Sauosssadu
81 9 MAeTag PINNO W)V INUTTTNANWN

General knowledge about Korean, changes in Korean, politics, economy, society and culture,
Korean cultural trend, the lives of Korean today, language usage culture and other related cultures according
to the theory of cultural studies

3702704 MIAMSAAULUALANMNAATIFTTALLULAINA 3(3-0-6)

Managing Arts and Creativity in Korea

I ANNAALaZLTITWAa T luNTeeNLUUARU: uwmArsasuAalslneldnnufnainogsin
JULLDARUzUATANNAATINEIIALULINTE N1IUFMITANIAaUzuazANNARETNETIALULINITE Aaduas
mw:Nv?mzﬁwmiﬂﬂlum"mﬁﬁjmiL‘fluufmﬂﬁu MILEUENIIANIA LA ANNARTSIETIALLLINTA ﬂi;’ﬂqﬂ(ﬁ
ISGERIE

Creating ideas and inspiration for artistic design, concept of art using creativity art, forms and
creativity in Korea, arts and creativity management in Korea, art and creativity in Korea lead to innovation,
presentation of arts management and creativity in Korea, applying art and creativity in Korea
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3703702 MIAANATINVVWLIIUVULNNS 3(3-0-6)

Entertainment Business Marketing in Korea

Wﬁﬂﬂﬂiéﬂﬂﬁﬂ’]i@ﬂ’]ﬂﬁqiﬁ‘ﬂﬁm‘ﬁmmmﬂ’mﬁ MIINLABNNIAAAN N WAINTIATZRNIRaA
NIIDULN miﬁmimwmmﬁww%’uﬁaﬁjﬁaﬁ’mﬁﬂﬂi:mmm 9 ;;ﬂmem&iamimmmaﬁmﬁa ﬂaq%§ﬂ’]‘j
NuunndalasouazM IV &NTE Avuanguihmineuaznginsinguilnalugsfetiuiusazlsznm
NIANBIINEDIBNNTUNTAAIANILAILDLLNINA

Principles of entertainment business marketing communication in Korea, entertainment marketing
planning, entertainment marketing analysis marketing management for various types of entertainment
business media, formats of entertainment marketing media, media planning strategies and public relations
determine target groups and consumer behavior in each type of entertainment business, case study from
the entertainment marketing situation in Korea

3703908 lassnshitAsAInAally IansIsaLaziwisuuuLNIna 3(2-2-5)

Special Project - Korean Art, Culture, and Entertainment)

TasimafAmAeiusudals SausTanuasTuinuunmng Masansfalsuazanufnasiqsae
LULMAR NMIAAIANTINLBAILLLININE MNewASITefns9INaNe TMBITINNARTINGRE N1TIANTIIAN
wannraeluiiinew

Special project in Korean art culture and entertainment, managing arts and creativity in Korea,
entertainment marketing in Korea, contemporary Asian film studies, contemporary Korean culture, managing
diversity in the workplace

7 nUsEaUNITIITITN 3 BWIYNA

3704801 Hniszaunisalizadnnisdanisgsiotiniie 3(360)
Entertainment Business Management Professional Internship
nstindszaunisaiiminnisianisganatuiviudszmaniasedszma Anvinwenisdnaened

I analumuweng 9 Mt ladgnianizniin sz a83998989ANT
Entertainment Business Management Professional Internship in domestic or International, practice

critical thinking skills in various parts and immediate problems-solving in realistic organizational circumstances
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1. Bonangns

mulneg C MANFAITUIINIZINAUMAN §1213IINIIIANITTINITULA

MEIDINDE : Bachelor of Business Administration Program in Entertainment Business Management
2. Bousryryn

mulng Foudn : UIIgInatdie (NM139AN13gIAITULAY)

Fade : UL, (NM39ANITINITULT)
MBIBINDE Foufiu Bachelor of Business Administration
(Entertainment Business Management)
ot : BBA. (Entertainment Business Management)
3. InnUs:avAvavnangns
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4. ArUALUAYELWITIANYN
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2) HIUNIARLABNATHNMTIYDINAINEIRBFIUA TS

3) ﬁ@mﬂu‘ﬁfﬁ?]'umufhumuﬂizmﬁw%aiaﬁaﬁwmwﬁﬂmﬁﬁlmu@ﬁm

5. @1Bwhawsnus:naulAndoduSonisanun

1) {IanIfntunionguadally (Artist Relation: AR)

2) HusznouniaeugInaUuiiseazninuluaeugIiauiis Q’ﬂi:ﬂaumﬁ&ia KU3znaun3
MEUgINIWINT JUTEnoun1I@IEIuN1IIAn1tATiNg §UsEneunITuIvIITANITY §usznauns
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1. MudA3BIANUINDIU
2. NUOAJBIIaWN:

2.1 A7UN%

2.2 FINTNRNIZT12T

2.3 Jrdan

2.4 A AnyUszaunsaiiondn

3. nuondsdentas 13aullitioansn

n1svAN1sISsun1sdau
1. UaA3BINTSANENDIU

2. IUOAdBAWNATU
2.1 NGUdLBIMNUUSNISSSTD

3701101

3701102

3701103

3701104

3701105

3701106

3702101

3702102

3702103

3702104

3702105

3702106

3703101

3703102

3703103

3702107

MIUIITINITULT

Entertainment Business Administration
ANIUINIINIIABIA

Marketing Management
LATHFANTATIANA
Microeconomics

NIIUGIND

Corporate Finance
MBWAIDUIARFINTLTIND

Coding for Business
LATHFANTATNANIA
Macroeconomics

nIunT

Accounting
FEULFTFUNARBNIIT AN
Management Information Systems
N139ANIUHUANT

Operations Management
aﬁmmam%wsnﬂmﬂﬂa

Human Resource and Organization
mIfeandigaiameimusITy
Business Communication Across Cultures

NOVANBTINWNDANNIUAATEUAHIANLALIILTTIN
Business Law for Ethics and Corporate Social Responsibility

MIIANITINAENS
Strategic Management
MIAANITINVWIWITIAUALININA

International and Korean Business Management
MINAWIMTITINILazNTRNaUIN UL NN I8 LT
ADAPT (Academic Development, Asian Perspectives and Training)

ahfuazldaunu
Basic Statistical Methods and Program

24 nidognn
90 nuouNR
51 Muhefia
24 iena
12 vhefia

3 vieie

6 riuosnn

24 wuosnn
90 nUouNn
51 vUosnn
3(3-0-6)
3(3-0-6)
3(3-0-6)
3(3-0-6)
3(3-0-6)
3(3-0-6)
3(3-0-6)
3(3-0-6)
3(3-0-6)
3(3-0-6)
3(3-0-6)
3(3-0-6)
3(3-0-6)
3(3-0-6)
3(3-0-6)

3(2-2-5)
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3704901

A9gInadmie
Entertainment Business Research

2.2 3sGwiawzanun

3701201

3701202

3702201

3702202

3703201

3703202

3703901

3703203

2.3 3suden To1uou 7 ndu BitinAnundeniSeungulnndunio

3702301

3702302

3703301

3703902

3702401

3702402

3703401

3703903

3702501

3702502

3703501

nstnenaasantirddlannIafing

Livestream E-commerce
MIRAMINNBENMIWAFD T TUMTULAZ NI RN T
Public Speaking and Influencing Development
ﬁﬂmmiﬁlammazqﬂﬁﬂmw

Communication Skill and Personality
wmalulaguazuianIsndmIugaamnnITNIULTY
Technology and Innovation for Entertainment Industry
Ininendmiugaienszuaienlonoauazdungioweed
Psychology for Idol and Influencer
N3IANININANBUAKAI AT ULAZUNUARL

Brand, Artist Value and Fan Club Management
MIIANUINIUITIANINTUULAY

Entertainment Business Seminar Management
L%ﬂmqiﬁﬁ]ﬁumiﬁmﬁa

Connecting the Entertainment and Business

1) nasIou (Finance)
LULNARDINIINITN®
Finance Simulation
nsduFlIznauns
Entrepreneurial Finance
AMTIATIZFHIVNTHRU
Financial Statement Analysis
1ATINTNLABAIUNI LI
Special Project - Finance

2) mS‘\')'ﬂmsuaznmulfluq]Us:naums (Management and Entrepreneurship)

;:qjﬂizﬂaumil,ﬁaﬁmu

Social Entrepreneurship
gafvunsuleddmingaAaEudy

Franchising Startup Business
DIANILAZNTIANTITULULINTA

Korean Organization and Management
Iﬁmmi‘ﬂLﬂwﬁmmﬁ@mmﬂzmwLﬂuﬁﬁizﬂaumi
Special Project - Management and Entrepreneurship
3) nisnanm (Marketing)

NTAATIZHNINAA

Marketing Analytics

N30 0IEDIUNNTENIIAATA

Marketing Simulation

NMIAAIALDLTE

Asian Marketing

24

12

3(2-2-5)

nuosnm
3(3-0-6)

3(2-2-5)

3(2-2-5)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

nuosnm

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(2-2-5)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(2-2-5)

3(3-0-6)

3(3-0-6)

3(3-0-6)

176



3703904 laTnINLABAIUNITARA 3(2-2-5)
Special Project - Marketing
4) inaluladua:udmnnssu (Technology and Innovation)

3702601 nawasnulasmedana wiansas uaznsuninuzanalulad 3(3-0-6)
Digital Transformation, Innovation, and Disruptive Technologies

3702602 o iszfuguaznsvszgnaldlugnavnssuadelns 3(3-0-6)
Artificial Intelligence and its Applications in Modern Industries

3703601 LnNaAING 3(2-2-5)
Digital Gaming

3703905 lasinsiiasamunaluladuazwinniss 3(2-2-5)

Special Project - Technology and Innovation
5) n1sdiAs:iidoya (Data Analytics)

3702603 madeulUsuninaeniimneinisnmenlnsomn 3(2-2-5)
Computer Programming with Python

3702604 nmIpanuuUTIUiDyaEINagNSeIe SQL 3(2-2-5)
Strategic Database Design with SQL

3703602 na@EuldIunInannd miuging 3(2-2-5)
Java Programming for Business

3703906 lAsgnmisftAsAwNTATzidoya 3(2-2-5)

Special Project - Data Analytics
6) n1svAN1siin (Sport Management)

3702701  M39ANNINNIUBITUAR 3(3-0-6)
Managing Sport Events

3702702 mmLﬂurﬁﬂs:ﬂaumiﬁmLLafzmﬁmmm’Tmmw 3(3-0-6)
Sport Entrepreneurship and Innovation Management

3703701 m3vansadainnay 3(3-0-6)
Sport Club Management

3703907 lamansfilARAIBNNTIANIIAR 3(2-2-5)

Special Project - Sport Management
7) fAau: dmusssula:AWIdUINLIUUINAA (Korea Art, Culture and Entertainment: K-ACE)

3702703 TWWITININNATINGNY 3(3-0-6)
Contemporary Korean Culture

3702704 MIAMIARUZLALANMHNAAFIINEIIALLUININA 3(3-0-6)
Managing Arts and Creativity in Korea

3703702 nIAAAGINIUUATUULNTA 3(3-0-6)
Entertainment Business Marketing in Korea

3703908 lavonIfilAsmwAals TmuoITnLaUmAILULINIva 3(2-2-5)

Special Project - Korea Art, Culture and Entertainment

2.4 Jp1inUs:aun1sniduBw 3 viena
3704801 HnuszaumIandimdnnisdansgsfatiui 3(360)
Entertainment Business Management Professional Internship

3. iUoAdBIaaN1as Tutesnsn 6 nuosnn

TidanFeuneindu Snlideendt 6 mihein Tunangesrzaudingnizesmineaeaiugin Iaglad
AuednNegSeuiiwd) wazliidunednnivualiFenlaelinurniieinsy wnowinisdsan1sdnu
HANTAT
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A12SUIUSIUIYT
a1w13u1N1SYANISSSAIUUINY

RNINIBUBNL 90 WWIUNA
AN 51 KHI8NA
3561105 NIDULKIAANIINIIAAIAIHLARITIR 3(3-0-6)

Marketing Conceptual Framework in the Digital Era

LL%’J@@]LL@3ﬁ§ﬂﬂ’ﬁﬂlaﬂﬂqﬂ@%ﬁﬂﬁﬂﬂﬁﬁ%ﬂﬂﬁiﬂ’ﬁﬂﬂ’m FNWLIARENNIIAATA N1IRLIEIRARA
ARALTTENEY N9 ARIHARSIE faulszaamensnatn mananeanlal nInaiaLuLIUIAGauie
%’aaala MINAALNDFIANLAZRIIAREN LAZIITLILIINUNITTANIINIINMIAAIR

Concepts and principles of the digital era and marketing management; marketing environment;
market segmentation; target market; product positioning; marketing mix; online market; data-driven marketing;
social and environmental marketing; and code of ethics for marketing management

3701101  MIUINIHINVLWLNG 3(3-0-6)

Entertainment Business Administration

NANMILazLIAAGINATUTY Usztnnaesgafatiuie nazuiunisaseassduiuie duvthivsidi
#19 ) ﬂ’]iu%ﬂ’li‘qﬂ/@ﬂﬁﬁiaﬁq‘jﬁ%ﬁlmﬁﬁLWia:U‘JtLﬂWN’mLLWMﬁ/\lagmhx‘l ! nelwuuuaaulasiuazaanlad uaznid
Anw

Principle and concept on entertainment business, types of entertainment business; entertainment
production process, on entertainment work, positions, management each type of entertainment business
through different platform both online and offline, and case study

3701102 N1IUIRIINIIAAIA 3(3-0-6)

Marketing Management

WWIAA N0 NIZLINNIIIDINILIININIIAGIA NMTIATIZATMWLIARDNNIINIIAAA WOANIINE
V3lna MaLtsdmaans Madanaaaihvang MIrmuas Ui AaNM §1UUIENNNNMINAIN MIRRIALINT
MINAIARING NIRAIAEIMTUZINITWNAY 93853THYDINITLITMNINIAAA

Concepts, theories, processes of marketing management, analysis of the marketing environment,
consumer behaviors, market segmentation, targeting, positioning, marketing mix, service marketing, digital
marketing, marketing for entertainment business, ethics of marketing management

3701103 msa&gmam%&gamﬂ 3(3-0-6)
Microeconomics
LAALAEUANMIFWLATNMaRTIaMA Tdenandn wofnssnvesguilnavegnde %ﬂaqﬁqﬂwwu
namvmenanluaaalszinney 9 gesmsveaTsmeeuwnulriitdensndsliuglang g aendeuazimls
Concepts and principles of microeconomic, production factor, Manufacturers of consumer
behavior, supply, demand, pricing in the market for various types of compensation allocated to the inputs
in the form of rent, wages, interest and profit
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3701104 MIRHIIND 3(3-0-6)

Business Finance

HMENg AT ALAZI3EETTNNIINTEN MTHATIEFILMIEH NI RLRENEINTINNINI 9%
FAAIUAINNIAIAT NITANTIUNUARUIEU NTIANTIITUGA maﬁmsgnw%wﬁw MIUITFNIRUAIALAED
WU TTHI I UARIIUN U AuNUIuNK Taseaiesdugi wleuieninnegduduna

Goal, duty and financial ethics, financial analysis, planning and forecasting in finance, the time
value of money, working capital management, cash management, account receivable management, inventory
management, capital budgeting, source of funds, cost of capital, capital structure, dividend policy

3701105 MBIUKIBWIAARINTUGIND 3(3-0-6)

Coding for Business

wnARLAZVANM YD B AREIMIUTIRY Fnsznndeulluninduiugu ndnnmadeudd
ArEMwIMIaIRe MIarendwIineniuned uetndinduuazivleddmiugna

Concept and principles of Coding for Business, basic programming skills, principles of writing
commands using language or code, creating computer software business, applications and websites

3701106 Lﬁiﬂgﬁ’mﬁgwﬁﬂ’lﬂ 3(3-0-6)

Macroeconomics

wAauaznAnIRATEgAanTunaa Mt muatwiunelduasndainilssmed Tkt
mMavilnawaznMInes Wqﬁﬁﬁ"umiamu ﬂm‘sﬁ"umﬂ%m%’gma Horiunadeeanuazmaing unumeesleune
MINBLAzBlEUI8N1IARY ADITUULATEFND U‘V]U’mmﬂ%’gua:mirﬁawﬁmmim: FTWNIIN® N1IANIZHAINN
Uszind MIeemeasnsiens sannende aazdude mazkuila 1INITINT

Concept and principle of macroeconomics, the determination of the level of national income,
consumption and saving function, investment function, government function, import and export function,
monetary and fiscal policies, monetary theory, public debt, and international economic issues, employment
and unemployment, inflation, macroeconomic models, real business cycle models and keynesian business
cycle models in closed and open economics

3702101 MUY 3(3-0-6)

Accounting

wwIRANINIT TagUszaduazdzleniaosnsdnd nandnde myienziTeniiin mItuiin
nensluasameTuudu syayfuenlaznam nszaminn Savunaans madiousmssatyd v
nM3iueefanILINIg ﬁﬁmﬁﬁ%@&l’]sﬂﬁEJI‘IJLL@:ﬁﬁ]ﬂWﬁQG]ﬁWWﬂﬁNﬂJW]@F;iaN nanamsIINIUN I TTE

Concepts of accounting, objectives and benefits of accounting, introduction to double entry
accounting, business transaction analysis, books of original entry, ledgers, work sheets, trial balances,
adjusting and closing entries, financial statements for service, small manufacturing and trade businesses,
moral principles in accounting

3702102  STUUESEWIMANDNNTIANS 3(3-0-6)

Management Information Systems

WnARLAZNANMIITUDMITWNEMInaNRames Malfinaluladiioanuldiuioumegina ssuu
Uszsnanadayamogiia matawssuuasawmnaiianians waslinaluladszuuinnsgwdoyauazszuy
Aoasfays wnlinszunmmunagaln

Concepts and principles of computer information systems, using technology for business
advantage, business data processing system, development of management information systems, and use
database management system technology and data communication systems, trends in modern information
systems
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3702103 M13ANIUHUANTS 3(3-0-6)

Operations Management

NITIVILNY mimmmm mimummiwamumm UINT NMI0BNLUUNARNIILAZNITZLIN
M3 HARMN NMILADNTNLATIRILAZNNINIRII0THUIZNEUMS MINEINIDL NMIPIIULHUINEININEALAL AN
FOINIININEINT mif\)ﬂm‘smﬂmﬁmmaﬂmﬂﬁma MM3AANILATINTT NMIIANIITRUAIAINAD m‘sﬂmmi@mmw
anuaannlunsudedu melulagfiedosiunsndnwas st foans

Planning, organizing, and controlling in production of goods and services, product and process
design, productivity, location and layout selection, forecasting, capacity and resource planning, supply
chain management and logistics, project management, inventory management, quality management,
competitiveness, technology in production and operations

3702104 aaﬁmmazﬂ%’wmmqﬂﬂa 3(3-0-6)

Human Resource and Organization

WIAR m‘lstf]mﬂmﬁ@mi AENMILAZNIZUIRMITIANITBIANTT AEAANITTANITBIANIT MIfinsie
fomameluodng wﬁ'ﬂmiLLazwquﬁmaﬁmm%’wmnwuw‘ TURDULAZNITINNNIIHNILEMINSNENST
mgws]‘ ﬂﬁm\mwuvﬁ”ﬂuw%wsrmwwm]‘ miﬁwmm%mnmu%m]‘ NMIUINIARULNY NMTUILARRANTUNUA
% LAENIIEITITNH IR

Concepts, theories of the management, organizational management principles and processes,
functional organization management, organizational communication, principles and theories of human resource
management, procedures and processes in human resource management, human resource planning, human
resource development, compensation management, job performance appraisal, employee retention

3702105 miﬁlamﬂ%\iﬁqiﬁwha'?m%ﬁﬁu 3(3-0-6)

Business Communication Across Cultures

miﬁamiﬂnamauﬁi“mmmmwuﬁi‘sumﬂ 9 ANMNTNNUDUAE ATIHLANAIE NI TRUDTINTS
HANIENUABNNIADENT LATEINAURE Fonrmonidutanuneazaianme LLmﬂﬂLLamqwgiumiﬁamﬁmm
TNUITTH miawLqum\‘imuﬂmmﬂumiﬁami AREAIIATIZID B NILAZNIZUINNITAEITTZA T TMUTTIN
flszaunadusalugalanaimi

Communication among intercultural population groups, relations and differentiation between
outlines influence to media, economic and society both verbal and non-verbal, concepts and theories in
intercultural communication, communication strategy planning, method analysis and process in intercultural
communication which are success in globalization

3702106 ngwmaqsﬁmﬁ‘amw%’uﬁﬂ%auﬁiaﬁaﬂmmm%ﬂﬁsiu 3(3-0-6)

Business Law for Ethics and Corporate Social Responsibility

ngvisngluLsziiusng 9 ARefugsRiamefugaamnasatiund nmewns nsiad ausduaznafiam
LT m;]‘ﬁmﬂdﬁmmwwmﬂm“fﬁﬁﬁﬂﬁ ﬂgﬁNﬂﬂquﬁEJﬂ’m_]i“’ﬂauﬁ‘ﬂﬁ’ﬁﬂi“’mBLﬁﬂﬂLLﬂ”ﬁ%ﬂﬂﬁIﬂiﬁﬂﬁ ﬂgwmadw
FIENTAIAUTINTANN 48 UNLINVBIAINTLES mmmi mamﬂmiumaammwaqmﬂﬁmumamum | miﬂmiaq
LWIAITNAR ﬁ‘m‘naﬂuﬂLLammNﬂgwummmslmﬁm miﬂumaﬂmweﬁumﬂﬂmmw PoTIALYDINNIAN
@ﬂiwﬂaUﬂﬁiﬁqiﬂﬂuuLﬂﬂlﬂﬂ JUULLUAZUWING miﬂgum‘ﬂWummmﬁumwmuwmaumaamu §ITHIALIA
NNGINT mafidusssw mm;@mizmwﬂi:mﬁiuﬁawENmw%’uﬁmau&iaﬁaﬂmmzm‘sﬁlamimmmﬁmiﬁqiﬁﬁ]

Law on various issues related to entertainment industry businesses, film, television, music and
publishing, such as laws regarding films and videos, laws governing the operation of broadcasting and
television businesses, laws regarding printing notifications etc, the role of agents and managers, contractual
agreements in various aspects of the entertainment business, concept protection, performer’s rights according
to copyright law, intellectual property protection, regulations of the Thai entertainment business association,
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models and good practice guidelines for social responsibility activities. business governance, fair trade,
international standards for social responsibility and communication of business organizations

3703101 ms%'mmst%anaq‘ng 3(3-0-6)

Strategic Management

LLmﬁfﬂLLa:mzmumﬂumiﬁwmﬂaqm‘ m'ﬁmeﬁﬂmwLLmé’aNm\iﬁjﬁﬂmiﬁ"mu@ﬂaqwﬁi:ﬁu
DIAMT NaENSIZAUGIAY waznagnsszAuming nagndgsfauazinnan mahnagnslUUATR s1ssnAua
WAZAIBDIINNINGIND

Concepts and processes in strategy development, analysis of business environment, corporate
strategy, business strategy, functional strategy, business strategy and innovation, strategic implementation,
good governance and business ethics

3703102 ms%'ﬂn’liﬁqiﬁawlwm'lﬁu,am'mﬁ 3(3-0-6)
International and Korean Business Management
WHIAALAZNANNTVBINIIANITINVUINALALNING mﬁmiﬁzﬁamwLLamﬁaﬂiuqﬂIaﬂwﬁi“mﬁ

UM IALIUgIAIIITA MIvIMITanMdmiugsiawnmd uuunIrsdiand tonasiddnln

NIALABGIND mMIuTmIenaEg UM IR ngIzdeuwumA wanadidne
Concepts and principle of International and Korean Business Management, environmental

analysis in the globalization era and international business operations, management for international business,

freight transport formats, important documents in business operations, international trade risk management,
international laws and regulations and case study

3703103 n”liﬁmwmwf‘m'ln"mtazn'ﬁ?lnausaﬂmgmlaamv‘ﬁ'ﬂu 3(3-0-6)
ADAPT (Academic Development, Asian Perspectives and Training)
mMIadenimanmainiiaue manuluyaseesonden angiunmaviewenden

LU I uTinaInnaemaTmusTIn MIUTufuaznmiseniy Andffnsideiasiifeadosiuriaue

nIwIatadew nsinnwduin nsiewesaznIedUseuaznsiaivinluianIssiTmMImnawzng

NIHDNTE
Academic learning about Asian work perspectives, Asian work standards, work styles that vary

according to culture, adaptation and acceptance, practice on special topics related to Asian work perspectives,

teamwork, presentation and discussion, participation in academic activities and working perspectives in Asian

3702107 anauazldsunsa 3(2-2-5)

Basic Statistical Methods and Program

NANNITNWADNA UIzinnaeeaiii miﬁ’]mmmmaﬁﬁﬁugm Lﬂ’%'aqﬁaﬁiﬂuﬂmﬁmamw%mﬂa
midaeiendoyn nanmavnweasldsuninduSagneads nnsldaddmameniadalaeldllsunis
15930 9ahA waznIIariTeudayan adAuaTLHIYR

Principle of statistical, type of statistics, calculating basic statistics, tools used to collect data, data
preparation, working principles of statistical, using commands to calculate statistical values using statistical,
and preparation of statistical reports and charts
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3704901 JVYFINAIWLNY 3(2-2-5)

Entertainment Business Research

wnARLAzHANMIATETegIAaiuie Matvuailym nsesnuuusndey 18m3ide M
auNfg N TIde wndesflefililunside nmafunuradeys mabmeluladasawnaniflunisdszaaana
nmyienzvidayauaznmudananiside nmadennenuidsuaznssidnansdszendldnuideluginauis
LAzaTIENUTIUIUNIIYINIIEN9TIATUTY

Concepts and principles of conducting research in the entertainment business, problem research
design, research methodology design, research hypothesis, research tools, data
collection, using information technology to data analysis, data analysis and interpretation of research results,
writing research reports and summarizing results, application of research in the entertainment business, and
ethics in conducting research in the entertainment business

ABIBNANIZTEI2N 24 AUIBNA

3701201 NIIMENAARANIRTIDIANNTARN 3(3-0-6)
Livestream E-commerce
WwARLAZRANNINTINeneasantirddlannIadng n13ldunannasuAInalu nslaviniinim
Anwznalainieniamn naldiawnmetazeiawne Andfuansladnisnisdusinannainaana
Concepts and principles of livestream e-commerce, using digital platforms in livestream for
e-commerce, livestream skills, using verbal and nonverbal language, practice livestream commerce on digital
platforms

3701202 msﬁ'ﬁuwlﬁ'ﬂﬂxmsmﬂofiamm‘smﬁmmzm‘s‘[ﬁmﬁfﬂ%m‘la 3(2-2-5)
Public Speaking and Influencing Development
‘Wf\mﬂ’liﬂ’ﬁWﬂGlaﬂ’]ﬁ’]iM“ﬂ% waﬂmiwmhumaﬂmiﬂ mimwummmwmﬂiuﬂﬂiwmawsﬂmw nie mﬂ,wmﬂ
RERHIEE mmﬂmm{mmaﬂmmﬂﬂ m’u‘a@m@umamiumiwm YARNNINLAE mmﬂaammaﬂumiwm Wn
Ug‘ummmﬂmamm‘sm%mmmﬂuummm%muﬂﬁmiiu
Principles of public speaking, principles of persuasive speaking, clearly setting the purpose of
speaking, stimulates a range of emotions and opinions, arrange the speech content, personality and speaking
fluency, public speaking and persuasion training through activities

3702201 ﬁnvzms%‘amma:qﬂﬁnmw 3(2-2-5)

Communication Skill and Personality

WIIAR ATHANIE ANEIATY Uﬂf\mﬂWWﬂ’lﬁiuLLa Meuan NNINMInSIAN N138N MEINA
M IMe waznIlsuRARaREwINindenues Lwam'ﬁ‘wwmﬂmjmmﬂuwmmmaaww

Concepts, definitions, importance of implicit and explict personality, social manners ettiquette,
spoken, body language, developing positive thinking of oneself to become a professional service provider

3702202 maluladuazuianssadmivgadmnssaitnii 3(3-0-6)
Technology and Innovation for Entertainment Industry
wwrAnraunaluladuazuianTIndrIugaanIsnDwie MINUINTBYaAa ) TRUITINLRZ AN

Ty 1iamIuImssanmamelfumauanesmwinnsss MARTech (Media Art Recreation technology) @

e Yazaunianl anndniusuazdoan
Concepts of entertainment industry technology and innovation, collection of information on arts,

culture and entertainment for management under the concept of MARTech (Media Art Recreation technology)

innovation, media, content, experiences, relationships and society
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3703201 daIngdmsudaiwnszuaaalonaauazdungionzes 3(3-0-6)

Psychology for Idol and Influencer

LAALAZHANNINIAINEEmMIUNMIRaW lonasuazdungones mﬁmiw:ﬁmmammzé’ﬁ'u
MIAANIBNTNDE NNBENMIInInen T ITudenuaAnNE ISR NN IR LLazmigﬂmmﬁﬂuﬁ'mmimﬂugmz
Tonoaunzdungroured

Psychological concepts and principles for developing idols and influencers, analysis of self and
others, emotion management, psychology understanding and skills to handle success, failure and public
criticism for Idol artist and influence

3703202 msIAMsMNANEalgmaIdalwuazulnaay 3(3-0-6)
Brand, Artist Value and Fan Club Management
LWIAALAZNANNIINIIIANIININANWOIA LA AT ULAZ LN UARY ADIAINIIBITHIILAZAIINAR

9798 AuAuaznaHweasAaduiunInINIEAulminiuauInIsLazABmsaiaTIdn Ul fadeifl

dnFnaranisdnmanwanwainmAAaluazuliady N1T3ATEARIWLIARDNYBINITIANITNNANWOLA AR

Aatn miﬁamimmmﬂ?‘mﬂﬂuqiﬁﬂﬁmﬁa LAENIHANSN

Concept and principles brand artist value and fan club management, emotional and creative
values, the value and work of artists with stimulating imagination and methods for creating entertainment,
factors brand, artist value and fan club management, analysis and resource brand, artist value and fan club
management, marketing communication in the entertainment business and case study

3703901 MTIAITHANNWITINVNTUWLN 3(3-0-6)
Entertainment Business Seminar Management
WHIAALAZYIANNITNITIAIUANNUIZININTUUAE N2VUNTT JULLY inadad iy NIanes

fuswigaianstuile nsefunedsziunisgifiaduie shiasedsziaudmanwiindansing 9 uazuwinig

wAladegvene 9 TWITTW AaaaaunIIWELNINIIANUINIWITININTTMAYIUIULLLGS 9
Concept and principles entertainment business seminar management, process, format, techniques

for entertainment business seminar management, discussion of entertainment business, presenting various

environmental issues and solutions to various problems in the profession, as well as disseminating the
organization of various forms of entertainment business seminar management

3703203 L%'au‘[ﬂaﬁqsﬁaﬁumsﬁ'mﬁo 3(3-0-6)
Connecting the Entertainment and Business
whAngIRIMIRaafiiaNHABITasTUEI AT gIATA Tneyaiunagns mItszaunsnme

nauimsadelnd Yszamudssinmeesganauinis madvuagnaidvang uaznnAnIsnanndein1izeignen

NINAMARIVINIT NIIFTNAMINLANAINYDIVINNT ImEﬂ%mmimL(ﬂ'ummLLmﬁmqiﬁﬁ)ﬁ’uLﬁo‘LﬁﬁmwL%au

Imﬁ’uqiﬁﬂﬂizmwﬁ'u 5 1a
Marketing related to entertainment and music businesses by focusing on service marketing

strategies, theories and concepts of modern service marketing, types of service businesses, specifying the

target customer’s behavior and expectation, customer service placement, building distinctive services, case
studies of successful service industry applicable with highest efficiency in entertainment and music
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1) n153% (Finance)
3702301 WULUNAADINIINIILEK 3(3-0-6)
Finance Simulation
ANINIINIILTN MIAAMIBIUMITULALIIAT HARBLUNUATIENTHIL el rnieniaie
Tuammmgnisol uaznslfluaunandifagdiemsdnaulenemain
Financial knowledge, forecasting financial statements, and debt instrument prices, returns solving
financial problems in various situations, and using ready-made programs for making financial decisions

3702301 m‘slﬁmjﬂiznaumi 3(3-0-6)

Entrepreneurial Finance

ANHANAUSTDITUNUADNIANAUTIAY WHAITUNI NMINBINTDANHADINIITUNK NITUEWIN
WunK NI3AaTIRUNUeg Y IE AN W miiﬁ‘mimwL&immﬂmiﬁuﬁw%’uﬁﬂimaumi

The relationship of funds on business, sources of funds, anticipation, acquisition and effective
financial allocation, risk management for entrepreneurs

3703301 NNSIATIZHILNTHW 3(3-0-6)
Financial Statement Analysis
JULUDIBINITAN BRI ITH tnafiauaz3BnTie e iiunalin N153e iR aIm N139n
YnenuEaTeIenziaane NI iuesismaielflunsdnduladiiununegfauasmnisemu
Formats of financial reporting, techniques and methods for analyzing financial statements, ratio
analysis, preparation of reports on the results of analysis of the financial status of the business for use in
making business operations and investment decisions

3703902 lATINIINLABAIBAITEN 3(2-2-5)
Special Project - Finance
TAT9NITRLABABAUEIHNNTEN MINILHBLAIATIZFNIN &Y MIdaaulagusng 9 NN
MIUITINTIUTALREVANNTNE U%mﬁqﬂwﬁy NIV IaRELaz ule LAY 7 NNINIILEH NITIATIERNIINNTIN
mMaduyana dudouazmadenifutunmsiansduninggsie maduseninstssma mslianeinanning
Special project in finance, financial planning and analysis, various decisions finance, cash and
securities, management debtor management, product and other policy management, financial analysis,
personal finance, credit and collections, business asset management, international finance, securities analysis

s [ .
2) nMsvansuazanadugilsznaunis (Management and Entrepreneurship)

3702401 N:ﬂiznaumﬂ.ﬁaé'aﬂu 3(3-0-6)

Social Entrepreneurship

vianmssesdsznoumaiiadian Toynudantesfsznaumaiodien unomeediizney
m’q‘ﬁqiﬁmﬂ'aﬁﬂm Iamﬁ'lumiﬂizﬂauqiﬁﬂLﬁ'aﬁmu g‘].]LL‘]_JIJY]’Nﬁq’iﬁﬂ“ﬂ@\‘iﬂ?ﬁﬂi&’ﬂ@ﬂﬁqiﬁ‘ﬂLﬁlaﬁﬂﬂﬂ WIANTIN
naFsaN MIE g mIFiaN nsrUmMMILATgmMAeNLAzRINAToN WiaviaTananIznnIFIAN LAY
miﬂiumwamauLmumﬂ&“ﬂﬂuLﬁaﬁﬂﬁgjmmébﬂﬁu

Principles of social entrepreneurship, social problems of social entrepreneurs, the role of
social business entrepreneur’s, opportunities in social business entrepreneurship, business model of social
entrepreneurship, social innovation, creating social value, process for solving social and environmental
problems, social impact measurement tools, and evaluating social returns to lead to sustainability

184



3702402 gnaursuladdmiugsiaGudu 3(3-0-6)

Franchising Startup Business

nanmavesgataunsnlyd suuuugsfousulsd midadugaiaunauled npinoeiuazidanlavas
gafaunInlad mInaievesgifaunsuled n13danIgaie mMstemdunugfaunuled ngranesegIioun
sulyd waznmshanzianadululalunisigsfaunsulad

Principles of franchise business, franchise business model, setting up a franchise business,
franchise business rules and conditions, marketing of franchise businesses, business management, business
financing franchise, franchise Laws, and analysis of the feasibility of doing a franchise business

3703401 BIANITUAZAITIANITULLLNAR 3(3-0-6)

Korean Organization and Management

LWIAA MANNIT BIANILAZIZUUNMIIAMIUULNITE ANBULANIZI8INOANTINeAns Ui IReans
WA IMUBITINR NIV IRUITINDIANT mmﬂuijﬁmummwﬁ TATIEIDIANILAZIZUUMIAURWIY §ATN
WIRFONNIINILE DY LATEINY LLa:i'wuﬁ‘swﬂlﬂwmiaﬁqiﬁmm‘wﬁ ﬁﬂwmzmwwmaﬂmw%mmﬂﬂa DIANILAY
mMaiu Mallemzingediifedas doyadeszing weensdifne

Korean concepts, principles, Korean organizations and management systems, specific
characteristics of organizational behavior, history and culture for corporate culture Korean leadership,
organizational structure and operating system, the political, economic, and cultural environment affecting
Korean business, characteristics of human, organizational and financial management, analysis of related
theories, empirical data and case studies

3703903 TmamsﬁLﬁﬂﬁ’ﬁumﬁmmmazmwLﬁué’ﬂsznanmi 3(2-2-5)
Special Project - Management and Entrepreneurship
ImomiﬁLﬂmﬁ"mﬁué’mmﬁ@mﬂm:mmLflmliﬂ‘i:ﬂaumi n33an1agInadiannIaing ande

S 9EIIAUAEMITANTWIANTTH MIdeTeNTegIRiaTugs MIsamadinagnssziulan matansviaeldgunn

szaulan gaiaunsuladdviugaiaindu nagnsmaniuassduiani sUuuugsAnduianiy e

fusznoumaiedonn psdnIILAZNMTIANMILLUINMA nagnsmengrsnedmiugiia masheanmdugin
Special project in management and entrepreneurship, e-business management, creativity and

innovation management, advanced business negotiation, global strategic management, global supply chain
management, franchising startup business, strategic creativity for innovation, business model innovation, social
entrepreneurship, Korean organization and management, legal strategies for business, building leadership

3) n13aaa (Marketing)

3702501 MFIATIEHAITAANA 3(3-0-6)

Marketing Analysis

'U“n‘m‘*nLm:m’hﬁmmmﬂuﬁjﬁﬂ §NNIZUIARONNNINIIAGA MIIATIZRANIA MTIATIZAN UL 9T
Tuqmmwmw ﬂixU’J%ﬂ’]ﬁﬁﬂﬁ%Iﬁ]ﬁJaﬂﬁsz%Iﬂﬂ FLUUFITWNANIINIANIA WAZN1TIVYNITANIA NITNENTOE
qﬂmﬁ MIULIEIRAAIA NMIADNAAALTINTHIBLAZNNTINFUAINR AN T

Roles and functions of marketing in business, marketing environment marketing analysis, industry
competition analysis, consumer decision making process, marketing information systems and marketing
research, demand forecasting, market segmentation, targeting, product positioning
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3702502 N13INABIANNWBATANIIARIA 3(3-0-6)

Marketing Simulation

nmadadulanmeninaiamelasninuIndaan1Iudiiulugine n1slszimANABINIII0IAAA
M3 MIlRWMN NNFITENIINIAGIA NENITHINBUAZNNITASIUNE NTITBLATAMMWIHARA T DIF
UIZNaUIDIEIRNTNATAUATLAZNANITA ALY

Marketing decision-making in a dynamic and competitive business environment, demand
forecasting, pricing, advertising, marketing research, sales force and distribution, research and development,
brand portfolio composition and consequent performance results

3703501 N13AAIALALNY 3(3-0-6)
Asian Marketing
WWIARA NOBY TNINLIATENLAZNITTINNGNIBINIA LT WoAnTInguilna Tuaan

LaLTe m:mumn%gﬁmmm% ﬂaﬂmﬁ‘mn%gﬁmmmaﬁﬂ MINAHEIBUIZENNNNM IR AT N13U LY
waLLazmimuamﬂaqwﬁmaﬂmimmmm%ﬂ WaENIRAN®

Concepts, theories, environment and integration of Asian trade consumer behavior in the Asian
market, process of entering the Asian market, strategy for entering the Asian market developing the Asian
marketing mix evaluation and strategic control of Asian marketing, and case study

3703904 lATINSALABAWBAITAAA 3(2-2-5)

Special Project - Marketing

Im\imi‘ﬂLﬂmﬁ'mﬁuﬁmmimmma@qﬁaﬂatzmmﬁ’m 7 WATERNNMWUINGEN FIURHNTNNINTT
Aa1n lan1anN1eNIInan ﬁ@mnﬁaﬁmummmmmm Waﬁﬂﬁuﬁl\TU%Inﬂ 9I3YIUITUNIINTARIA N1IRAA
J2riNUsEing MIrandidnnIedng N1IIANIITRINIINITAATA ﬂﬁﬁlafﬁiﬂ’ﬁﬁlf\n@LLU‘U‘LﬁM’mﬁ N1IRR1A
N9E 9 ﬂ?iU%ﬁWiQﬂﬁ?ﬁNﬁ%g MINeINIiNNIIe NMIFFNETIRLAzRARNEUlAEIN MITansaenTTawon

Special project in marketing of various types of businesses analyze the environment, marketing mix,
market opportunity and problems to determine solutions, consumer behavior, marketing ethics, international
marketing, electronic marketing, market channel, integrated marketing, direct marketing, customer relationship
management, sales forecast, creation and production of advertising works, advertising media management

4) wmaluladiuazuianssa (Technology and Innovation)

3702601 mslasuudasmedana wianssa waznsunsnuseinaluwlad 3(3-0-6)
Digital Transformation, Innovation, and Disruptive Technologies
WNAALAEAENNIYEIM TR BRI ReMeAINa winnIan warmaunanuaanalulad MweAldluaans

winnsan uazmalulad maldlusunsndidagluazimaluladdnn unanwodn madunaifiaddng n1sdszifin

winninAINauazinalulad

Concepts and principles of digital transformation, innovationn and disruptive technology, skills
used in digital innovation and technology, using packaged programs and cross-platform technology, digital
citizenship, evaluating digital innovation and technology
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3702602 ilygnilszasguaznisdszgndldlugaamnssuaislua 3(3-0-6)
Artificial Intelligence and its Applications in Modern Industries
wwAALaznannIIlUIsing MIlsesniananiiug inatieanelygiUsshvg eedUsznay

danraslndizfuglugaavnisuadelni szuufnmeygiUssfsg ssvumennlawes madszend

THnuilygnlszasslugammnimnadelvidmiuiueuduaziaiasing
Concepts and principles of artificial intelligence, perception processing, artificial intelligence

techniques, important elements in modern industrial Al, Al ecosystem, cyber-physical systems, applications

of artificial intelligence in modern industry for robots and machines

3703601 LNNAAING 3(2-2-5)

Digital Gaming

nannIreunsdadna nazuumslunmasfonudddna madeuldsunsnduiiugiuuazduge
NI0ONKULLAZNINABINHIAITDINNRAING NMTWABUNNEAING LTI hee

Principles of digital gaming, the process of creating digital gaming, basic and advanced
programming, design and development appearance of the digital gaming, development of commercial digital
gaming

3703905 lassmsitasawinaluladuasnianssa 3(2-2-5)
Special Project — Technology and Innovation
Tassnsfasigiofunaluladuazuinnim Tggruizissusznsszgndlilugasmnias

adglv annAmvvmanalulad malulaglvd madeulUsunandean niwdduwnmedygidmiugsia ssuy

SaluilPuazueudlugremnIsHm eI gnma winnssuru  maysonmImaniuazdall maddsuudas

NNAIND WIANTTN WazUNINLINALLIE
Special project in technology and innovation, artificial intelligence and its applications in modern

industries, technological advancements, emerging technologies, programming with javascript, intellectual

property for business, automation, and robotics in korean industry, innovation through the integration of
science and art, digital transformation, innovation and disruptive technologies

5) M3azrizgaya (Data Analytics)

3702603 nsdiswlisunsuaaaiitnasnlsnis lnsan 3(2-2-5)

Computer Programming with Python

nannadeanldaunnuazunlatfymaemelnoou ¥anN19aINMINAWILAZNINATaUTaNALIT
Tasoaseiugiueasilsunanneilnsen niaouazdenlfnulnduazdoysuundng nszaunnmnden
I‘UiLmﬁmaaw“\nL@]@%’C%EJmmIWﬁauLﬁaﬁﬂﬂﬂizqn@ﬂﬂmmé’m@iw 9

Principles of programming and solving problems using the python language, principles of
development and test software, basic structure of the Python program, creating and executing files and
dicts, process of writing computer programs using the python language for application in various fields
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3702604 M3BRNUULFIMTBYALBINALNSAIY SQL 3(2-2-5)

Strategic Database Design with SQL

wnAnszUUIAM I Iudayadinagniaie SQL wuuiaeasgmdoyaiinagnsais SQL MIssntuy
udaynidnagnsig SQL munildasunsuazinnmagudeyaidnagnide SQL szuninmanslaends
Fudoyadnagnssie SQL mensdLisszuunItan I uloyaidnagnseie SQL

Concepts of strategic database management systems with SQL, strategic database models with
SQL, strategic database design with SQL, language used to describe and manage strategic databases with
SQL, strategic database security systems with SQL strategic database management system software with
SQL

3703602 ms@szﬂiu,nsmnmz‘iw%’uqsﬁﬁ) 3(2-2-5)

Java Programming for Business

mMadeulduninandmivgiie peraznouLazlaTvaieIa9MsIN Yssnnands Ussinnaes
“i’fazqga B 3euldunInANRLABSAIENBIN mﬁﬁwmiﬂmmuﬁmﬁjﬁﬂ]éﬁ’wmmmm

Java programming for business, elements and structure of the Java language, command types,
data types how to write a computer program in java developing business programs in Java

3703906 ATINIINLARAIBNITIATIZHTOYA 3(2-2-5)
Special Project - Data Analytics
TassmsfiiasiAgiumunilensideys mallenzifoyaidigiin madeulUsunsw
AaNIRaImeNwlnsan M3denzininanasdvinging madeuliuninandnivgia
Special project in data analytic, data analytics for business, computer programming with python,
regression analysis for business, java programming for business

6) N139AN13NW1 (Sports Management)

3702701 NI3IANIINIIUITHAR 3(3-0-6)

Managing Sport Events

NANMINEK NG Fz Dy TatlAU 81RIFIWIMENITANIUTEUAT IFnMITansudsiuimguuy
N9 ) NITUIUNNIVANITRITUAR THANIUIzInnyAraLaUszInia mMITasm LAz RS ImEANTEAIN
unuaevihivesiuiaTey sansenuludidens 9 uazuwamemauilatiyiiAetuannaudeiu madssdveg
Mautedu pefnIfiAeITesiunITanIusi i waznsdidnelunnssaniugiinszA AuazwInIINd

Planning principles, rules, regulations, standards for organizing sports competitions, methods
for organizing various types of sports competitions, process for organizing sports competitions, types of
individual and team sports arrangement of places and facilities, roles and duties of the responsible person,
impacts in various dimensions and solutions to problems arising from competition, competition evaluation
organizations involved in organizing sports competitions, and case study in organizing national and international
competitions
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3702702  anaiugusznaumsiniuaznisdamsuianssa 3(3-0-6)
Sport Entrepreneurship and Innovation Management
sUrugIfauazamantfresauduglsznaunsin Ml nsiamniadonNngInaLazns

Aim mﬁmﬁwLquqiﬁaé’mmmmm LNUTINININAANTENTUINT NIIANNTWIANTIN VIUTTTHURZANNIY

ﬂm‘ﬂamaaﬁjﬁﬂ@iaﬁmu mﬁmezﬁﬂixLﬁuﬁLﬁm%’mﬁ’umw34LﬁurﬁﬂizﬂaumiﬁwwLLazmﬁwmmfmmw
Business model and qualifications of the entrepreneurship, analysis of the business and sports

environment, creating a marketing business plan, manufacturing or service business plan, innovation
management, ethics and responsibility of business to society, analysis of issues related to sports
entrepreneurship and innovation management

3703701 mMsIansalasnaay 3(3-0-6)
Sport Club Management
nannawazUsrgiTunsvinsdeanssdadnady Madisniawszwnuofls nsvinnsdans
MUY 9 NIIANIITRNIIRIaNEUaIRARY NIty fvesadeinasy ngizidevveimslduinssdesanay
Principles and philosophy of sports club management operations and practices in various aspects
of management, financial management of sports clubs accounting of sports club’s rules and regulations for
using sports club services

3703907 lASINSRLABANWBAITIANITARN 3(2-2-5)

Special Project — Sport Management

TA39N19MABLABITLEIUAITTANITARY N139ANITNTUTETUAR NsTavalonsiand waz
MIUIZITHAUD

Special project in sport management, managing sport events, sponsor management, and advertise
of the event

7) Aadz TwsIsunazraNNUwIsuuLIN1Ka (Korea Art, Culture and Entertainment: K-ACE)

3702703 ANUSITNINIAAIINANY 3(3-0-6)

Contemporary Korean Culture

mmifﬁ"ﬂﬂLﬁaaﬁ’uﬂizmmmwﬁ maasuudasmaslazimanivd madios LATEFNY TIANLAT
TAUSTIN NITUEIMUSTINNME Tinanuduegresmunndiudaatu Tsusssnnsldnmesuaz Sauosssadu
81 9 MAeTag PINNO W)V INUTTTNANWN

General knowledge about Korean, changes in Korean, politics, economy, society and culture,
Korean cultural trend, the lives of Korean today, language usage culture and other related cultures according
to the theory of cultural studies

3702704 MIAMSAAULUALANMNAATIFTTALLULAINA 3(3-0-6)

Managing Arts and Creativity in Korea

I ANNAALaZLTITWAa T luNTeeNLUUARU: uwmArsasuAalslneldnnufnainogsin
JULLDARUzUATANNAATINEIIALULINTE N1IUFMITANIAaUzuazANNARETNETIALULINITE Aaduas
mw:Nv?mzﬁwmiﬂﬂlum"mﬁﬁjmiL‘fluufmﬂﬁu MILEUENIIANIA LA ANNARTSIETIALLLINTA ﬂi;’ﬂqﬂ(ﬁ
ISGERIE

Creating ideas and inspiration for artistic design, concept of art using creativity art, forms and
creativity in Korea, arts and creativity management in Korea, art and creativity in Korea lead to innovation,
presentation of arts management and creativity in Korea, applying art and creativity in Korea
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3703702 MIAANATINVVWLIIUVULNNS 3(3-0-6)

Entertainment Business Marketing in Korea

Wﬁﬂﬂﬂiéﬂﬂﬁﬂ’]i@ﬂ’]ﬂﬁqiﬁ‘ﬂﬁm‘ﬁmmmﬂ’mﬁ MIINLABNNIAAAN N WAINTIATZRNIRaA
NIIDULN miﬁmimwmmﬁww%’uﬁaﬁjﬁaﬁ’mﬁﬂﬂi:mmm 9 ;;ﬂmem&iamimmmaﬁmﬁa ﬂaq%§ﬂ’]‘j
NuunndalasouazM IV &NTE Avuanguihmineuaznginsinguilnalugsfetiuiusazlsznm
NIANBIINEDIBNNTUNTAAIANILAILDLLNINA

Principles of entertainment business marketing communication in Korea, entertainment marketing
planning, entertainment marketing analysis marketing management for various types of entertainment
business media, formats of entertainment marketing media, media planning strategies and public relations
determine target groups and consumer behavior in each type of entertainment business, case study from
the entertainment marketing situation in Korea

3703908 lassnshitAsAInAally IansIsaLaziwisuuuLNIna 3(2-2-5)

Special Project - Korean Art, Culture, and Entertainment)

TasimafAmAeiusudals SausTanuasTuinuunmng Masansfalsuazanufnasiqsae
LULMAR NMIAAIANTINLBAILLLININE MNewASITefns9INaNe TMBITINNARTINGRE N1TIANTIIAN
wannraeluiiinew

Special project in Korean art culture and entertainment, managing arts and creativity in Korea,
entertainment marketing in Korea, contemporary Asian film studies, contemporary Korean culture, managing
diversity in the workplace

7 nUsEaUNITIITITN 3 BWIYNA

3704801 Hniszaunisalizadnnisdanisgsiotiniie 3(360)
Entertainment Business Management Professional Internship
nstindszaunisaiiminnisianisganatuiviudszmaniasedszma Anvinwenisdnaened

I analumuweng 9 Mt ladgnianizniin sz a83998989ANT
Entertainment Business Management Professional Internship in domestic or International, practice

critical thinking skills in various parts and immediate problems-solving in realistic organizational circumstances
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1500202 ANuLDuaIUN e 3(2-2-5)
Suan Dusit Spirit

1500122 Finwemadeasnsne 3(2-2-5)
Thai Language Communication Skills

1500123 mMuainneaIVINTInaNelna 3(2-2-5)
English for Modern Lifestyle

1500124  mw1dennuiiensdessang 3(2-2-5)
English for International Communication

2500118 ANYNINNINW 3(3-0-6)
Food for Life

2500119 AFIANLIAALATEFNINY WY 3(2-2-5)
Lifestyle for Gircular Economy

2500120  AmAAN29AINNEY 3(3-0-6)
Values of Happiness

2500121 naavlnauaznatiaslan 3(2-2-5)
Thai and Global Citizens

4000114 AUITNEANNAALTNGIND 3(2-2-5)
Business Thinking Inspiration

4000115 mM3leiInlugaddna 3(2-2-5)

Living in the Digital Era

RNIELNQ wanﬁmumﬂmamumsﬂm ﬁ’]?l']’J“D”]%mﬁﬁ’]ﬁGﬁ%’mr]TJNLL@ Nﬂ‘éwﬂaUﬂ’lﬁﬁﬁﬂﬂ M liIen
“HN’J@TH’]%HE’W]’JI‘LJ DENRDETIWIN 33 VUIEAR SLWL?EI%T]EI’J‘E’]@G‘H W W% 1 3187910
LW@IWF’]?U%’]%’J% 33 yeia

4000112 AnemansuazAmamans wiinlszan 4(2-4-6)
Science and Mathematics in Daily Life
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1500202 m’nmﬂumumam 3(2-2-5)

Suan Dusit Spirit

mmmummmmmﬁm mwLfﬂﬂ,’ﬂamaﬂwmummwL%Mﬂmﬂlaﬂmﬂmmiﬁiwﬁlmmmnm
mmmumuﬂﬁm m‘swwmumnmwLLavmmLﬂumﬂmm‘umuﬂﬁm AFTNLATTNATLDILNE mau AN
L‘ﬂﬂf\]@uLmLm“’ﬂﬁwwuﬁﬂﬂEJIWWLLVNG]%U%W%m%ﬂﬂmﬂuﬁluﬂﬁﬁ mimmuumﬂﬂmmmmwuﬁi‘“mm
iﬁﬁﬂumwmmu INLAE ﬁimﬂuummmﬂa

History of Suan Dusit; understanding of organizational identities and expertise; building
up Suan Dusit spirit; personality development and internationalization following Suan Dusit characters;
self-respect and mutual respect; understanding and capability development of oneself based upon
Suan Dusit spirit; work with refinement, thoroughness, passion and faith in the university

1500122  Tinsrnsdas1sm e lng 3(2-2-5)
Thai Language Communication Skills
perlaznouLaznIzUImMIdess Muilnelude mMuwiuaznsfemsludiannstiniinee
N3N nA 814 Wauwneingluu3ungae 9 mﬁuﬂmiwaumwﬂ‘wﬂmmmqﬂi:ammﬂmm
Communication elements and process; Thai language in media; language and
communication in society; listening, speaking, reading and writing skills, practice in various contexts;
techniques of writing Thai for specific purposes

1500123  MBBINOEEMTVINTINANY Ival 3(2-2-5)

English for Modern Lifestyle

Iammmm mﬂwmmmmﬂqmmumuﬂsﬂmmmmwiwu MINAUINNYENITAE WA
g1 wazidenianstemsldiiinatelng m‘ﬂs}jmﬂT,uIa8LWawwm‘ﬂﬂwwmmmnqwmmmﬁmm
gnelnd Tnetuwnisldnullsunsnnisiaengs English Discoveries

Basic English grammar and vocabulary used in modern lifestyle; English Skills practice:
listening, speaking, reading, and writing for communication in modern lifestyle; using technology to
develop English skills for modern lifestyle by focusing on English Discoveries multimedia program

1500124 n'lmé'anqmﬁan'lsﬁlaa'\imna 3(2-2-5)

English for International Communication

Teniniuas mﬂwwmma\mQmm‘unm\iLwamiﬁamimﬂa mi‘wwmmmmmmnqw
mumiﬂﬂ WA B WA Wenluwizaunay mﬂuﬂmiﬂﬂLm“m'imul,‘wam'ﬁmLLUUVl@ﬁaummamqwma
miﬁamimﬂa miwﬂﬂgummmemﬁa‘uﬁaummaaﬂqmwamiﬁamimﬂa

Intermediate English grammar and vocabulary for international communication; English
skills practice: listening, speaking, reading, and writing at an intermediate level; listening and reading
techniques for taking an English for international communication test; practicing English for international
communication tests
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2500118  BIWIININH 3(3-0-6)

Food for Life
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imsnmmﬁ mﬂmmmmiumiﬂiq UIzNOULAZEUDINT masndsduluiinendedsziamennis
A3eeAN TnTuInuay N139BNKUUIIENITBINII ’JGN‘LLE’E’?}Jﬂ’]’i’i‘i.lﬂi“"ﬂ’]%@’]ﬁ’]i(ﬁl’mLL‘LJ‘]JI‘Y]EJLL@ Uy
N8 ANHUaEANEDIMIILAY AL nOviNNeNiNeITay Las mmimiﬂﬂuﬁwuu

Knowledge of food in daily life; raw materials and ingredients in food; food preparation
and preservation; tools and equipment for cooking and reheating; basic kitchen work for household;
food types; drinks; nutrition and food listing; Thai and international dining etiquette; food safety and
sanitation; relevant regulations; current food trends

2500119  ANBIAANUWIAALATHININYWLIL 3(2-2-5)

Lifestyle for Circular Economy

mwmwummimmumaama iw‘LJ‘LJ‘HL’Jﬂ ANOINFLREENTIL AIHEINIA NIEINOAVDY
ﬁEUWW]i‘WEJ’]ﬂiﬁﬁN“ﬂ’mLL@meL’maBN mmam&,waaaﬂumiumm miﬂm‘*n\‘nLm%ﬂ@waammmsﬁm
mwmmlﬂmmnmﬂmma mi‘wwmmwu (SDGs) meﬂwuunm AMHATZABNLES u,i\maﬂma
‘WaLuaﬂéﬁ‘wmmemsnmmsﬂmmmﬂLﬂﬁwgﬂawHuL’sﬂu Lsn@mﬂmmv[,mmmﬁﬁmrmmwmmmﬂmm
WAL ANLIAALATEFAINYWIEY NIUANEN

Basic Knowledge of environment and ecosystem; Climate and climate change; natural
resources and environment crises; learning how to live with nature; analytical thinking throughout a
life cycle; general knowledge about Sustainable Development Goals; circular economy; awareness
and drive for becoming a green citizen, and lifestyle into the circular economy; The maritime zone
of Thailand and the marine and coastal resource management according to the circular economy
concept; case studies

2500120 ﬂm@hmmmwam 3(3-0-6)

Values of Happmess

AN NIIANIINNBITNOE mﬂuﬂmﬁmwmwm mﬂuﬂmimwﬁuwuﬁmwaawEmslu
fady mﬂﬁﬂm@mwmm ﬁmJ m‘saaﬁmﬂuwau ﬁumamWLLa mﬂm’mLwamwmmiwwmmau
ANNAATINING ANIATIZA LaZANES1IETIA L‘WaLa’iNWa\‘1aﬁu’m@%LL@“’i‘WﬂMﬂ’]ﬂUﬂ’nNﬁsﬂ

Happiness; emotional management; techniques to increase happmess, technlques to
build long-lasting relationship; the art of living by oneself; the art of living with others; aesthetic and
happiness living; thinking development based on critical thinking, analytical thinking, and creative
thinking, to empower oneself and value happiness

2500121  waldadlnsuazwatdiadlan 3(2-2-5)

Thai and Global Citizens

deanosgruluansaei 21 nailawvdlan3nsuuan enudunaifiosnsuaznaiiadan
NILAITNAMHANINAAIEN I TWNBITIN ANT LETNN ANHLENDNALAZARINT89U T2 TUATNIZUD
ﬂ’]iLNaﬂﬂ’ﬁﬂﬂﬂiawmiﬁ mwmuwmamammamm Foan nsUntleswadszlevianonsoe Inanoiae
5IIRNALIAMALGTA mimamumimm ﬂgwmﬂwumﬂumimwmm mamumimmmummﬁﬂm

Civilized societies in the 21st century; citizenship of the borderless world; Thai and global
citizenship; respect of cultural diversity; rights, liberty, equality, and duties of citizens of the governing
states; self-responsibility and social responsibility; protection of the public interests; public volunteerism;
good governance in practice; anti-corruption; basic laws for life, and learning through case studies
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4000114  InszMEANNAABISIND 3(2-2-5)

Business Thinking Inspiration

ANMNEIAYTDITE Uumwmwmamﬂﬂmma N1I§90NTW mﬁLUqui ﬂaumﬂuﬂﬂ
Lﬁﬁ‘]ﬂﬁﬂﬂLLU‘U@’]“ﬁW@ﬂiv ﬂ’]iLLf\I’NW]I@ﬁ’]ﬂV]’Nﬁiﬁ’ﬂ mae wmu,a ﬂﬁmommuﬂu IAVINIT NTUINT
L3R ﬂ’]iUiﬁ’]i‘ﬂﬂﬂ’]’iL\m asnm’g‘“‘vmmil,\m mmlﬁama NIUIMIIANHLELY NATANES19TTIA
ADWNUE LAz D mﬂuﬂmmamim\immm@ Me ua NHUHNBEIND

The importance of an economic system to living and job creation; entrepreneurship in
Gig economy; discovering business opportunities; leadership and teamworking; service mind; time
management; financial management; financial health; risks and risk management; media and contents
creation techniques; marketing communication techniques; taxes; and business law

4000115  mMslEBialugaRda 3(2-2-5)

Living in the Digital Era

inaluladfdnaluiinyazd i madszendldimalulagfidnauasmalulagniate assuAerey
FONTTNILINNIRING Laznnseaudunaliosmana

Digital technology in daily life; digital and financial technology application; digital
responsibility; and digital citizenship skills

4000112  Angeaasuazamarnans wdindszsnin 4(2-4-6)
Science and Mathematics in Daily Life

NNIAAILATNE WLLGVI‘WL‘WWNﬂ AMAAIEAS I BTInY e "ﬂ’]’J‘Hu iL‘V]’W]%ﬂ’J’]Nﬂ@a@ﬂEJﬂ’]{L“H
faaRuiindszdnin e NN%IW?IUH? vioN Uae ﬂﬂJ"Iﬁ 'J‘Y]Eﬂﬂ']ﬁ@ﬁLW@ﬁ‘lJﬂ']W ‘W’NWW%WWLLW% hae
ﬂ’]iUiM’m’]i‘ﬂ’l\‘i’J'ﬂﬁl’lﬁ’]ﬁﬁi LRZAAANEAS mmumumﬂmmimmﬂi ﬂ]W’JHWLUuﬂT"IﬁJGﬂ%@E}
NIANTNTIRUAZNITNNU

Analytical thinking and reasoning, mathematic in daily life, know the safety of everyday
chemicals, medicines, herbs kratom leaves and marijuana, science for health, renewable energy and
integration of science and math for solving everyday problems that are beneficial to life and work.
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1500125 m‘mé”ﬂﬂﬂmﬁamiﬁ&uimaﬂ%‘im 3(3-0-6)
English for Lifelong Learning

1500126 MEBINn B IUFIANU WA 3(3-0-6)
English in International Society

1500127 finmznsfoaInslng 3(3-0-6)
Thai Communication Skills

1500203 ANuLTuaIUnfe 3(3-0-6)
Suan Dusit Spirit

4000116  Angeansiuiindizs1in 3(3-0-6)
Science in Everyday Life

4000117 AtAFER I IuTInY 73T 3(3-0-6)
Mathematics in Everyday Life

4000118 waluladAInaluiind sz 3(3-0-6)
Digital Technology in Everyday Life

2500122 wardotlneluanigsswi 21 3(3-0-6)

Thai Citizens in the 2 1st Century
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1500125 n’nmé’anqmﬁan’usuﬁ%mu%’maﬂ%"‘m 3(3-0-6)

English for Lifelong Learning

mwmmuvl,ammmmmmnqwumu AANTILAY mtwamimam mwmmmmﬂﬁ]mm
funsldszloadenls n9l4 present tenses, past tenses, modal verbs, future tenses, prefix uAz
suffix mimﬂLmamﬂmmmiﬁum N1787% NIIAIDENIINNITAILAZNITE M ﬂaﬂmmimmwam
TapnaAny mAToN IEUVALREND INTN8RE BeAfIAY NITNABINNBENIBIING . mwm
mwLﬁuﬂfﬂaﬂmuwsnmuuuwmaummmﬂqw TOEIC wazn1sinijiis

Basic English grammar knowledge; words and phrases for learning; knowledge and
understanding of using conditional sentences; using present tenses, past tenses, modal verbs, future
tenses, prefix and suffix; making predictions from listening and reading; identifying examples from
listening and reading; reading techniques for identifying the main idea, linking words, cause and effect,
important details; English skills development; knowledge and understanding of characteristics of the
Test of English for International Communication — TOEIC; and practice

1500126  M¥BINOHIRFIANWIWIZG 3(3-0-6)

English in International Soc1ety

mwmmuvbmmmmmamqwmma fAniazaitenstomsludsanwuims mm‘;
mmwﬂﬂmmn‘um‘ﬂﬂj perfect simple tenses, present simple tense, past simple, future S|mp|e
passive voice ke ﬂ']ﬂﬂiﬂ‘jm?ﬂﬂﬂ’l‘ﬁﬁ‘Uﬂ'ﬁa%mWI Ansdulyle mﬁmu muﬂumm%m ANNANE
Elumaamﬂm ﬂaawﬂum‘sﬁameﬁmumamwmﬂﬂ miaummwamﬂmuam naa‘ﬂﬁm‘smmwa
mdniasazd oA muazlis o wﬂﬁ]mmauuauu N1IBUNIH INARANIIBIBLUY skimming
LaE scanning ﬂﬂiﬂi”ﬂﬂﬁi‘nmwmm”‘nﬂwmmamqm‘wamiﬁamﬂummmu’m@ WaENIIANUHIR
FBLUUNAFUNWI8INNE TOEIC

Intermediate English grammar knowledge; words and phrases for communication in
an international society; knowledge and understanding of using perfect simple tenses, present
simple, past simple, future simple, passive voice, and modal verbs regarding permission, possibility,
prohibition, make suggestions, and future meaning; listening and reading comprehension strategies;
using inference to understand a text; reading strategies for identifying facts and opinions, identifying
and using cohesive markers, identifying supporting details; making inferences; skimming and scanning
techniques for reading; applying English knowledge and skills for communication in an international
society; and practice with the Test of English for International Communication - TOEIC

1500127  Winw¥n13REEsNE Ny 3(3-0-6)
Thai Communication Skills . . .
29ALUITNOULAENITLINNIIFEE1T F0TIne1n13deans Wuguwnisldnwilng naslddn

N3 miamﬂammua 87UANN NIgUAE ﬂ’]iﬂﬂ@ﬁl’]ﬂu’)mimm’]m ﬂTﬁL‘llﬂW/]’Nﬂ’ﬁLL@ 851980330

mwmm’niammvmmuaﬁum miﬁamimwﬂmﬂuﬁaﬁmmaauflau mstinduineenstemsluiin

ﬂiwmm mMIve An WA 811 W@eunwelng

Communication elements and process; communication psychology; basic usage of Thai
language: words, listening, reading and summarizing, critical viewing and thinking, formal writing and
creative writing; storytelling and product presentation; communicating Thai language on social media;
practicing communication skills in everyday life: listening, thinking, speaking, reading and writing Thai
language
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1500203 mﬁm?ﬂ%m%qﬁm 3(3-0-6)

Suan Dusit Spirit

Liﬂuiamuﬁﬁumumm YARNAN N38IN1T8IN n13U5us AadenTldiinaianies
mamammamm miaﬂ’nmuwaﬂumﬂm THUDTINNNITUYIZNIUDIYIT NMIIAHAUANINTUSUA
mmuLmummamaemumwm

Learning Suan Dusit culture, personality, etiquette, adaptation; the art of self-living; lifelong
learning; living with others in a society; dining etiquette; living along with Suan Dusit good practices
and happiness

4000116  ANgENEAs IwdInlszann 3(3-0-6)

Science in Everyday Life

AMNAIAYIDIINEA TR TNz 7% miﬁlﬂﬁw%’wmmu,avmimmmmm'mﬂ}amw
Uaaangluiindiza1in WﬂN’]%LLﬂwW@G\‘ﬂ%WNL@E]ﬂi%ﬁ]%’]ﬂ@ E\m’]’JwﬂNE]’m’]ﬂﬂ‘]Jﬂ’]ﬂ“ﬂsﬁ’JGﬂ%ﬂ’liﬂi‘U
mLLa znaun ey ’J‘V]EIW’T’]&G]’ELWBH’]’E@LL@&‘BJ‘I’]WLLE\] mwmﬂuaﬂmfﬁummniwm IR I
LwamimuwaLNamwﬂ’mammﬂuamwwu NIChANEN

Importance of science in everyday life; utilizing resources and pollution control for safety
in everyday life; energy and alternative energy in the future; climate and living in respect of adaptation
and problem-solving; science for health care and wellness in the new normal; sustainable development
for being green citizenship; case studies

4000117  ABAMENS WBEINYTZIN TN 3(3-0-6)

Mathematics in Everyday Life

mwmmmlammmmaﬁﬂummﬂi £317% NIAALAY mﬂ‘wmmwa N130BNLUUAINNAR
NNy ﬂmmmammamimmi Mo fisanazmaiwme inatasinn nadedles navhlng
NINIBLAZNITRIN G adfianINenI0l

Importance of mathematics in everyday life; thinking and reasoning; design thinking;
problem-solving; mathematics in food, tourism and travelling, games and sports, gambling, polling,
finance and investment; statistics for forecasting

4000118 aluladfdnaludinlsednin 3(3-0-6)

Digital Technology in Everyday Life

mﬂ“[u“[aammLWamilﬁﬂuﬁuwnmmﬂmmﬁm nrlnalulagdfdanaluiinlszanin
miimmuaaua mwﬂaamaﬂﬂmm mﬂmamaawmwaim PnBeimufInawazaNNdunaLio
AING

Digital technology for learning in Suan Dusit University; using digital technology in everyday
life; media literacy and safety in the digital era; data-driven creativity; digital skills, and digital citizenship
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2500122  wailaslnalwaaassui 21 3(3-0-6)

Thai Citizens in the 21st Century

wadadlnegelvluiamegnsenaning wihd Itenaiilos auosmnaiessanlunama
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ANNIURATIUADRIANLAZINDIE

Thai citizens in a modern time in respect of the national strategy; duty, discipline, morality
and ethics for living with a Thai way of life; social harmony; living in multicultural societies; laws in
everyday life; judicial process; human rights; equality; good governance and anti-corruption; law abiding
society; social responsibility and volunteering
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