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2) fanusnanlumsdemimelng wazmsdinguldedrigndas uazaAfaILAT LazENZaH
AUUIUNNNTIANLAZN I IMUITIN

3) fprnananlunisfadseanuuy sansalfmaluladfdanaionidosns ez w03
ui’mmiwwﬁmmmm ﬂﬂiﬁ@ﬁﬁﬁﬁ%%ﬂlﬂi%ﬁﬁ]L%m%ﬁﬂmiﬂ’lﬁatiwﬂﬂiwﬁw%mw

4) mﬂaﬂm‘wmwm an @ lasaanman R TRueTIN wasENIaliEEm anadnde
Iumimmumiuﬂi e wazandazinela

5) Nﬂ’NNLﬂ”ﬁ‘WLLﬂ:N@E%ﬁiiNﬂiElﬁﬁNGl'aM%LB\‘ILLﬂzﬁiéuaﬁiNLﬁNaﬂﬂmLaxL‘VhLﬁEJN fAanuAInea
MNANITINIT VANNHUANIE LATVANITIETUTIOH

4. aruauUuRvevdIdAnu

1) dSanmIfnenszaudsendnunenlaendafieurinananiTwnnsRneinIENnTIsANESUTe Y
IneIne

2) amauﬁ’ﬁﬁ'uﬂ Wuldaudaznirsasiminenagindienisannisfnenszaudinggiad
5. uwunisisauleonisiSeuggnisiinus:aunisnidswuevnangnsAalAansuuin 10136 ELa:
n1sdeans

19713710 B IR E miﬁiamm%au‘[aﬂmm’%ﬂu%ﬁimﬁlﬂﬂﬁ gUNIAT TN Tu “vdreanuvnnele
NMNINENREFINATA 13U novlIe TIANNUD ﬁuﬂmmiﬁaua §GWNWH§’1WWHVL“’HG] ﬁuawwmwuuum
Iamumm muﬂnamiwmw [T PP TR AN LLawwwmuﬂﬂnmammmmmmaﬂmmmww Fatt

o i 1 mmmimammmﬂu amw’lwunﬁnmLﬂu@wammm(mgltal Content Creator / Creative
Copy Writer / Script Writer / Writer) Tnuniisunelu

.« Jud 2 HnandAUAN1795 Lwamuwmmi/wﬁgumm (Youtuber / TikToker / Customer service
/ Translator / Interpreter / Secretary) Tinuwwienuneln

« i 3 Wmmammmmmm mammﬂuwvnmmm/iwml,mvmwsaumuaﬂgumwmmumm
Wanudenedndw T'Wﬂwmmmmeﬂu

&

A v o a Vo |
o FUUN 4 WIDNNIIIBIT s[.(Wﬂ'U VWIENTIUNEUBN
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6. e1Bwiaursaus:neulanavdudonisAnun Usznavednilinwilng uaznmmdingulunisdess
Foondnaelus

1) @Nﬁmﬁumu Taun ;ﬁwﬁmﬁimﬁ)@mﬁ%ﬁa (Digital Content Creator) {a3719833A98ANIN BN
(Creative Copy Writer) Kld@ewun (Script Writer) wazninides (Writer)

2) Ju3m3 vide wﬂgumm TRun faseasadnanuiuiefanaanla (gyiued (Youtuber) Angion
a3 (TikToker)) wmmsmmm@mumammmﬂm (Customer service) wnuia (Translator) 874 (Interpreter)
LI%NNT (Secretary)

3) Moy vie giWduuzi 18un Avineresdmadedeiineusn AUinsiuimsdeduiug

I

fivdnudunnsioms gdsmnanudessesdng §edaui (PA: Personal Assistant) fawaad (Tutor)
Fnenasumatemanasm sl

4) {UINIIANT Y130 ﬁﬁl%’nwwwlut%asxuu Toun fauaszuuuazaoudnIy wiouaadn (Admin)
i{u’%mimmimumiﬁama NOONLULIaAIN (Message Designer)

5) G'I%WE]% °) ‘Y]G]E]ﬂsﬂqﬂms}” N ﬂ’l’mﬁﬂ’]%ﬂ’]ﬁﬁ@ﬁ’]iu@ n7MNE

D

lnsvasionanans
Tununheianuansanangaslinesndt 122 miheis Idadiudruwiwmieiawensiurainin
LARTNENIT ATH

1. MUOAIBIANENIIU 30 nLosnn
2. NUOAIBIAWN: 86 nuosnn
2.1 nandrane 81 nuiehn
- A71TNAY 51 vuleie
- ArAen 30 vhefia
2.2 ngwimAnyUszaunsaiinndn 5 wiaefin
3. nuondsndeniashitiosndn 6 nuoann
n1svANTsISsuUnNisaau
nuondsilawn: 1Ssulitiesndn 86 nLiosnn
1. ngudvilawn: 1Ssulitieandn 81 nuosnmn
3610vAU Feulitaania 51 ntiosnn
1551629 mesingulugaaang 3 (3-0-6)
English in the D|g|ta| Age
1552668 mmmnqmwamﬁamimumimmm 3 (3-0-6)
Communicative English through Telling Story
1552209 nIudaenans 3 (3-0-6)
Document Translation
1552311 MIFEUINWIDINOBHIWITINNTIH 3 (3-0-6)
Learning English through Literature
1551156 MIFEUBUANMBIING 1 3 (3-0-6)
English Paragraph Writing
1553645 mwasnnudrIugUsznaunooula 3 (3-0-6)
English for Online Entrepreneurs
1541602 mMadewiensfom g ea oasd 3 (3-0-6)
Writing for Creative Communication
1541409 I ssposlunsldnelne 3 (3-0-6)

Discretion in Using Thai Language
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1542410

156563129

15642218

1633208

1543901

1643506

1633106

1632601

1643608

1521201

15651630

1551631

15651632

1652669

15652670

15632671

15643609

15643610

1642217

1653407

1633204

M TITINIIN

Language in Literature
mIswieandilataznInng
Reading for Comprehension and Criticism
nata3ostnde

Transmedia Story Telling
ﬂﬁ‘ﬁuwd\‘ll@ﬂ’ﬁﬂ%’mHﬂﬁ’]LﬁNVl’NLﬂiEiﬁ‘ﬂ

Folklore for Creation of Value-added Economy

FHNUWIMBIWAZNINOET

Seminar in Language Literacy and Communication

MIIVENMEILAZNIFOET

Research in Language and Communication
Senennsiesns

Communication Psychology
nIRAEveBNLUUALNIIABENS

Designed Thinking for Communication
winnssumsdomlugaRina

Communication Innovation in the Digital Age

s nden Feuldaanin

NIEN

Interpretation
mendennelnul iz aunus
English in Public Relations Field
MFDINOBEIMTUI RN
English for Office Work
MEIBINNEEIMIUINGTY

English for Journalists

M UAONIIUINIT

Language for Service Sector
madUTeuazlauds

Discussion and Debate
nmafealuadng

Organizational Communication
mm%wﬂaumumﬂluﬁaqﬂﬁ%ﬁa
Content Creation in the Digital Era Media
ﬁguw%amamimqmiﬁamﬁ
Aesthetic Communication
MELRENIAE1IIEN I MUETIN
Language for Intercultural Communication
MIRamIUnAFIAN
Communication on Social Media
ReTRRICEREE T

Digital Storytelling

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (2-2-5)

3 (2-2-5)

3 (3-0-6)

3 (3-0-6)

3 (2-2-5)

30 nudanNRA

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (2-2-5)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (2-2-5)

3 (2-2-5)
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15633206

15643228

1543611

15633601

1543612

1543613

1543614

1543615

1543440

15643229

15643616

1643617

mmmuﬂﬁmwﬁ;ﬁﬁ)

Persuasive Speaking for Business
munuFenlinedagin

Language and Current Thai Society

NI UEBDIULUUH DTN

Professional Presentation
Anvzuazdiavenisfoms

Art and Style of Communication

3 DUANIZN N EILANIA DT

Selected Topic in Language and Communication
pavimibazmIaIsdaedeln

Landscape and New Media Production

M IUTETNNUSLTINS1 9T TTA

Creative Public Relations

NN ERSIABNNTLERAS

Rhetoric for Performance
NMIONLUULAZITEUUNAZATIINENE

Design and Contemporary Drama Script Writing
wnwng

Voice Artist
nIpanuUULAR BRI BN ILEAILaZ AT
Choreography in Performing Arts and Master of Ceremony
nIRam AW

Visual Communication

2. ngudslnUs:aun1sSniduGw

1534801

MSHNYIE AN TN BILEEANTEDENS
Field Experience in Language Literacy and Communication

nuoAdBIdeniasiitiesndn
TWaeniFeunednaw 9 anldipenii 6 niaein TunangniszaulInginivesumingiae
saugdn Ineladriunedninedounud weliduneindimualfZeulne liiumihefarn lunost
N3dNSINaNgRI

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (2-2-5)

3 (2-2-5)

3 (2-2-5)

5 nuosanmn
5 (0-30-0)

6 nuoann
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ANDSU1USIUIUN
aluvINvIa:nisdaonans

1551629 Mu1aIngulwgafdna 3 (3-0-6)
English in the Digital Age
NIRNNNEEN1INY N1INA N181% UAZ mu%ummamqmwaﬂﬁﬁamﬂumummv
g3k 9 Iuiiadszsnin m‘ﬂmmmaaﬂqmwam‘sl,iﬂu%fluﬂﬂmmLLa mil,iﬂm ARATIN
Practice English listening, speaking, reading, and writing skills for communication in different
contexts and situations, using English for learning in the digital age and for lifelong learning

1552668 M¥IBINgABNMTHOEITHIBNILEGD 3 (3-0-6)
Communicative English through Telling Story
p\lﬂmwwmiﬂmmumiwmmL‘za\‘iamumimmﬂmﬂuam ﬂﬁm‘uu uazauwaa laginni9ld

AANY §wIn LLavhsnmmmmaqnqwﬁiumnmLim"lumama 9
Practice English listening-speaking skills for the past, present, and future situations by using

vocabularies, expressions, and grammar used in telling story with different tenses

1552209 n1sukdatandns 3 (3-0-6)
Doccument Translation
noeduazivatunla mandadaleulszinnd g 1w Joas uuuwedIn Juiindaanu
ANENE 317 wazunAN NnEsangEduaeing wazanmeilng WIunedings Twidenaly
Theory and practice in translation; translating various types of text: messages, forms, memo,
letters, news and articles, from English to Thai and vice versa in general topics

1552311 MIFURINIHIDINBHIRITINNITA 3 (3-0-6)

Learning English through Literature

Nﬂ‘ﬂﬂ‘]&bﬂ’]‘h}’]aﬂﬂﬂww’]u’liiﬂmiiuﬂﬁ LN 9 I@EJNﬂ‘mwvmimm‘wammammm nN387%
fAns mimmwammﬂ mﬁwsmt,wamﬂmml,m”mmmul,wammmwmﬂmu

Practice English skills through different types of literature by practicing reading for facts
reading for interpretation, reading for inference, writing for summarizing and expressing opinions

1551156 ms@a%aqmnmmé’anqu 3 (3-0-6)

English Paragraph Writing

mwmmmnu‘[mqmwﬂiv‘[aﬂmmaqﬂqw Andeuaanmielszlaalannananuazdszlen
fmuauu Taglgfdana mmauﬂiiﬂﬂ Twennsoh uaz Lmawmmiiﬂmawﬂnﬂmmmm N ARDAIU
FIUTINLRL Liﬂ‘ULiENﬂ’J’]NﬂﬂLWEm’]EME]ﬂL‘UWEJE]W%’]J’l’]‘]s}’]mﬂi]wﬂi”mﬂﬁl’m |

Knowledge of English sentence structures, practice writing paragraphs with topic sentences
and supporting sentences by using vocabularies, sentence connectors, grammatical structures, and
punctuation marks correctly and appropriately as well as gathering and ordering idea to express it in
different types of English paragraphs
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1553645 mm5anqmi’m%'mj'ﬂsznanmsaauvlmif 3 (3-0-6)

English for Online Entrepreneurs

AENY §uan [enIMEI8InNnE SINIUNIRANALASIEBIANNI RN AneunIch
AN ILS NN TS BLENNTOANENUTZAUATNEINSY SIRKHENNITAAIA NMTLLIUTZLANERAT NIuL
Uszinnaann aaneaulat waznislasoneenlal MATensaain Madewlawondua nIAIwItE
FunuiazIANINg MINedudunaaiaeanlas mwinginssneeulast uaz MIdemIeauladl

Vocabularies, expressions, and grammar for marketing and electronic commerce; practice
reading case studies of established e-commerce companies, marketing mix, product classifications,
market segmentation, online marketplaces and online advertisement; conducting marker research;
writing product advertisements; calculating cost and selling prices; placing the products on online
marketplaces, conducting online transaction, and having online communication

1541602 m3idwiiamsAoasadoa39asIa 3 (3-0-6)

Writing for Creative Communication

nannIuazinAtANITeu MatIsufisuseninemewanumedew n3lda Tavns duwu
e WAEANWILINE MIWegnaIUAN MIliguenenIy Mdew ganiu Annmadewdaieasan
dendonszaunsol Tufindszdriu madeunsasanadaiuiazinneinniogiinana

Principles and techniques of writing; comparison of spoken and written language; use of
words, locutions, idioms, proverbs, and aphorisms, conclusion writing, extended writing, summary
writing; practice creative writing, writing based on experience, writing diaries, writing for opinions and
rational criticism

1541409 A1smsanmblwnsignsning 3 (3-0-6)

Discretion in Using Thai Language

nannsAauaznslEnwiedidInsmwnia nsldan mslddszleanmuelneg lunmayauaz
mMaden nslieneitefiiaiuaztedndin msiinnsl¥nwlneglunisfesisegrefiinnagimeae
MINALNZN LT B

Principles of thinking and discretion of Thai language usage, the use of words, the use
of Thai sentences in speaking and writing, analysis of facts and opinions, practice the use of Thai
language in critical communication through speaking and writing

1542410 M IWITIUNTIN 3 (3-0-6)

Thai Language in Literature

naEnEINTIEAT Tavns mwwas TwiTawnITn ANNEIAYI8ITIMNTIN UIZLNNITIRNTTH
AN NWHDYDINIBIITIRNTINLAL I U TTN mﬁﬁﬂmmﬂ%wﬂmﬁﬁmmiug‘ﬂLLUUGm 9 Wene
NN Menued azas #39 tnas nigu uaslaeon

Study of the use of words, rhetoric, and images in literature, the importance of literature,
literary genre, relationship of language in literature and culture, the study of language use in various
forms of literature; novels, poems, films, plays, series, songs, cartoons and advertisements
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1553120 n1sg e lanaznInnyg 3 (3-0-6)
Reading for Comprehension and Criticism
‘mﬁmimmmuaummmwmmmmamﬂ,'«ﬂmwmﬂm Tnamaudnoniilas inazls flnu

ialns vln aenils nénnnaenu wieAnwdaifieads Whlad@ny J5veneaefne dwin anamanenss

ANVHNBLAY LazANrENgTErIidseloaTuunaANLUUNWI I LuuaSuNgenalnes wuuiaTey

LUULAALRENS uazuuulIauey 3Lﬂ’§’]“’ﬁiﬂLLUU NI Aan 1vs mﬂ%mmm AIINNE ’W]ﬁ%

LLaw’ﬂﬁﬂiuﬁﬂﬂﬂlaﬂwLﬁlﬂu LLEmLLEMJammNaaﬂ'fmﬂﬂ’nm@mu DUNIH LLammmﬂﬂmuauUﬂuuma

mamummﬂ@iuuwmu Ysziiudodeutlazinneg 9 L‘Waﬂ’]’i’aLﬂi’]“%LL@”’J’%?M@E’NNL%@N@
Principles of paragraph and article reading for getting the main ideas by answering 5W 1H;

principles of critical reading, understanding vocabularies, word enlargement methods, expressions,
annotations, connotations, and meaning in connected discourses in description, illustration, analysis,
cause and effect, and comparison paragraphs; analyzing patterns language uses, styles, rhetoric,
reasoning, logics, stances and objectives of the authors; distinguishing facts from opinions, make
inferences, and express opinions to support or oppose the ideas in reading texts; evaluating various
types of articles for analyzing and criticizing with reasons

1542218 MIAERITNED 3 (3-0-6)

Transmedia Story Telling

nannLazinatan1sldReuaz miaamaﬁm NAIZUNE ammﬁwm YANNAIN GL%ﬁWi‘W@
NINANTUANN NTNATEIBAITN ﬂ’]’i‘W@L@’]L’iaﬂ Nﬂmnmnawmﬁaﬂi“mwmq 9

Principles and techniques of tone usage, rhythms and speaking styles, personalities when
speaking, summary of speech, telling story, practice transmedia storytelling

1533208 ﬂﬁﬁmﬁ:amia%ogadﬂLﬁ'umatﬁiwgﬁa 3 (3-0-6)

Folklore for Creation of Value-added Economy

mwmwmmm\mmmwm wnwgﬂmmwm mjmmamamamua”iﬂnﬂi”‘[ﬂﬁnmaumm
ABTWINE ANHLTE WENTTH F1UIW LINAIA W muﬁaﬂ Al NIIUAAY miﬂivﬁmmﬁlmammmmu
Twnmweuns unninaiuazasaa mimwmmmeml,mmrmLﬂmﬂmammmmu

Basic knowledge of folklore; theories of folklore; collection and utilization of folk data;
beliefs, rituals, legends, folk tale, folk song, folk arts, folk performing arts; folklore data application in
films, TV scripts and documentary, folklore for creation of value-added economy

1543901 FUNWINHIMALNITHOES 3 (2-2-5)
Seminar in Language Literacy and Communication
‘W@ﬂﬂ’]iLLE\]w’Jﬁﬂ’]i’ﬂ@ﬁNN%’]I@EJI‘HﬂivU’J%ﬂﬁﬂﬂNE\IN‘W%ﬁ 3Lﬂi’]w‘ﬂﬂium%ﬁ’]ﬂmLL@WE\IJT]‘W{IOM’]

Frumsldeniunisdesns 35mautle uas ﬂ’iﬂLﬂ%LL%jﬂ’]ﬂW@N%’]LW@%’]Lﬁu@iu’iﬂLLUUﬂﬁﬁNN%’mﬂN

§5719693R AnUATANIIN ARG mmamﬂuwm&mumaiuaﬂﬂm
Principles and methods of seminar organizing using group relationship process, analyze

key issues and problems in language use and communication, how to solve them and summarize

as development guidelines for creative presentation in seminar format, practice language and
communication operations in the internal organization
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1543506 N13IVLNVMBINAZNTHOENS 3 (2-2-5)

Research in Language and Communication

ANMNRNNBLAZUIZINNTBINTTIVY ATILIVTIRHNIY NIZUIBNITIAY msaammumﬁ%’aﬁm
MELarMIRDET UIzmniuas ﬂaumamﬂ NIINIIURE mimmﬁammmwmaﬂLma\mamﬂ Agkitaty
iwﬁamam mi’ummmam mimﬂwmammm ﬂ’]iﬂiuﬁlﬂﬁﬁfﬂWﬂﬂ’]i?ﬁ]ﬂLWE]ﬂ’]iﬂﬁ]ﬁ’]i

Definition and types of research, researcher’s code of conduct, research process, research
design for communication research, population and sampling, research tool development and its
quality, data collection, data analysis, conclusion and application of research result for beneficial
communication development

1533106 A INPINMTHOES 3 (3-0-6)

Commumcatlon Psychology

qumiumiaams SnswaraenIdoas ﬂf\lﬁmfﬂ,%ﬂﬁﬂaﬁ’]i mimwﬂgauwuﬁimmqmﬂa
MEIne 3ednenunslEnenaznidesns mimwmmﬂi nulausn mwmmﬂ“‘ﬁmmauwuﬁ
mwgmigﬂﬁ] NMILATURILAZNIIIIAANHT ALEN

Communication behavior, Influence of communication, communicational strategies,
interpersonal interaction, body language, psychology and language for communication, firstimpression,
transactional analysis, theory of human motivation, problem solving and conflict resolution

1532601 MsAaBsaanUUUALNIREENS 3 (3-0-6)

Designed Thinking for Communication

NANNIIAALAZNIZUIBNNIAAENNONLUL NMIRNMBNE NTIATIZATYT NTIzANENDY
MIAALATNY NMIARFS1IETIA MIUUTUDAINAR waznsiemInnuAnInMIAaEveanuuulun i
Anwieg 9

Principles of thinking and designed thinking processes, interviews, problem analysis,
brainstorming, problem solving, creative thinking, presentation of ideas and communicating ideas
from designed thinking in various case studies

1543608 WIANIINNITOETINLARITIA 3 (2-2-5)
Communication Innovation in the Digital Age

|
=

WIANITNABUIIAA Juuuy Lmmuammummamﬂuwmmﬂuaﬂ“’%ﬁa NIROEITUDY
Uazamauas luyszawam m’i%%ﬂ’ia‘ﬂ’]ﬂﬁﬂﬂN vsen lulasuden sziwnul,uam N NOALATH NTZA
aAdne Tanwafian mavszgnoanlal sasidunimedonn Iie A= Tenirou3unndess

Innovations in concepts, models, tools for communication at work in the digital age,
synchronous and asynchronous communication, implement of social network, blog, microblog, content
community, wiki, podcast, forum, virtual world, online conference, and social bookmarking for the
benefits of communication contexts
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1551201 N8 3 (3-0-6)

Interpretation

NOBHUAE ﬂ@ﬁﬁiummﬂaLLUU&'WIMU%UWN 9 AnmanUaunuiunds snseiiias s
‘W(ﬂ‘WiE]N Anwdmlumandaluuainuge Liﬁlui‘ﬂﬂwwmﬂ g fiAeadasldun nMsiemed Maganna
mMInaanN Manaieaudnlawaznaniuiin

Theory and practice interpretation in various contexts, focusing on consecutive interpreting
with some attention to simultaneous interpreting, study problems involved in interpreting, and learn
various skills including analyzing, summarizing and paraphrasing, listening comprehension and note
taking

1551630 M®19INgB IR TzIENNKS 3 (3-0-6)

English in Public Relations Field

ATt i uazlenIoiildlwemwni sz dning Nﬂﬂmm”wmﬁaﬂi“mamwuﬁ AILDRG
FHNBDE Imwmwmmmmﬁmwcﬁm Anemuazdandatsznduing nsiame mMaauwat1 nalawon
UndoFiANN Lz LL‘]J‘]J?JB%I@%

Vocabularies, expressions, and grammar for public relations; practice listening and speaking
public relations related materials: announcements, interviews, broadcast advertisements; practice
reading and writing public relations related materials: presentations, press releases and print and
online advertisements

1551631 NIBIDINOHEIRIVINWEIRNIN 3 (3-0-6)

English for Office Work

fdwt dwan warhienaninmsdinge dndunudsinnm dninseiuazya Feduds
SIMIVNBEINETIA 8AUTIE DIHLAZIEROANNAAEAK LEAIAMHARAIgLAL I ANAE N139RRIIY
N1519391 FBTBILazEIUAIN 'Ellﬂﬁmg:a'mmxL%uﬁmwmaﬁjﬁﬂ Jufindaanu NITMIdIEYN uae
wiinmstszgalaeldllsunsnmeniunosdmivmudninmm

Vocabularies, expressions, and grammar for office works; practice listening and speaking
required for constructive works: discussing, asking for and giving opinions, agreeing, disagreeing,
interrupting, negotiating, bargaining, and summarizing; practice reading and writing business letters,
memorandums, agendas, and minutes by using Office applications

1551632 AMWIAINOHEIRIUNRNAD 3 (3-0-6)

English for Journalists

AANWY fwIn memﬁﬁmmé’mﬁ]w fnsunngn Angmdniuazideuinime nmanenaIm
AAHLAE aydany Andeuniaiigng adet1ies WHedn maldnwdizneninn wazddszney
MWE mimom‘wﬂIﬂﬁJmﬁLLa“I@ﬂaau fonwlas esls Alnu Welnd egels vlu madeuwuuu
NIRANAUAW LRz ﬂ’]il,‘llﬁlu’ﬂﬂﬁ] WnWauaz ‘n&mmmmmuﬁmm Insney uazooulan

Vocabularies, expressions, and grammar for journalists; practice reading news stories
and through paraphrasing, interpreting and summarizing techniques, practice writing news articles:
headlines, leads, bodies, cuts and captions, direct and indirect quotations, questions; Who, What,
When, Where, Why, How, inverted pyramid writing style and click-bait writing style; practice listens
and reporting news articles for broadcast and online media.

22



1552669 MHWABNITUINS 3 (3-0-6)

Language for Service Sector

nsldnmwiasnaulugtuuusiig o WaReanTIUUSUNIRILENNT MR WUUWWTLUWRN 119
Insdnyt eowla m’imammm\lammaﬁim miLﬂuﬂuLaﬂm’imaﬁim ﬂﬁfﬂﬂﬂ’i”‘ﬂﬁd‘ﬂwﬁiﬂﬂ N138DY
aummmwmqmﬂmaﬂm AROAIWMIANWIAUITTHWIWITNER Taewin MIfamInas nauAtl v
Ei,uﬁmumimmimmwmmﬂ‘wma

Various functions of English use for communication in hospitality context, face-to-face,
telephone, online communication, filling business forms, composing business documents, conducting
business meeting, quick response auditing on customer requirements, as well as study of international
cultures with focusing on communication and problem-solving in various work situations

1552670 ATanUsBUaznsIaws 3 (3-0-6)

Discussion and Debate

nNIBAYINELRY m'ﬂmLLaaLﬂummamﬁ]iﬂumﬁnammmimﬂmuumaﬂi WAk TaTnuLEY
Slsnﬂmﬂumiauwmm | mimummm m3laifnge naadinaz naveldaduieisin nald
LARND wanrmatauedaauazduizideoy

English discussions and debates on current events and controversial issues, using various
conversational strategies; agreeing and disagreeing, interrupting, asking for more information, reasoning
as well as well-organized and clearly expressed presentations

1552671 M3H0a1TIwEIANT 3 (3-0-6)

Organizational Communication

NANNITURE ﬁﬂLL‘]Jummamﬂuamm ANWmr0IN1IaeaTIua9dnT NIAamINUAKLDY
m’iﬁammwamwmwauwuﬁi ‘mNUﬂﬂa MIROETIEHINI AU ITHLAL TRUTTTNEIANT NMIRDENT
WoU3rInnasuua ﬂ’]iﬂﬂ‘]:ﬂLLﬂwﬁLﬂi’]dﬂﬂ’]iﬁ@E‘T’]i“ﬂaﬂaﬂﬁﬂﬂ%ﬂiwmﬁuﬂ AN Izineg

Principles and forms of communication in the organization, characteristics of communication
in organization; self-communication, communication to build interpersonal relationships, intercultural
communication and culture of organization, communication for change management, study and
analyze commmunication of domestic and foreign organizations

1543609 n’nsﬁ%ﬁmaumum“luﬁlaqﬂﬁ%ﬁa 3 (3-0-6)

Content Creation in the Digital Era Media

AMNANIE ATNEATY sduwuy dse LANTDIADULN LA LS ﬁaiummwa NIZUIBNITEIN
ADWNUA NMITEUADUNUALIZANTI UL m”nm WazHINg mi‘mLa%aﬂaumuﬁluﬁamﬂaﬂmoaauv[,au
wazaanlay

Definitions, importance, forms, types of contents and media in the digital age; content
creation process; writing entertainment, knowledge, and business content; content presentation in
both online and offline channels
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1543610 zgun'%ﬂmamﬁtﬁamsﬁ'ams 3 (3-0-6)

Aesthetic Communication

aTzd LL’ﬂvl]iwLNHW]E\T%Wiﬁlﬂ’]WWG@]’Mﬂ’]ﬂ‘sﬂﬂ’]E’] nuﬂmm ANNAHBT AT mimm
9l wazn1IenIzALIATa LW@WNL?&M@Wwmﬂiwmumimﬂﬂmm’wmﬂaumﬂmwmuwmmﬂm‘m
PNENTANTHA mmmmﬂmmmeum&mwmﬂﬁwaﬂsﬂﬂumiwmm LSIJEJHVL@E]EJNE\TQ’]W A39U32LAY
WNNBENeHEN LaziiNg amumuﬁtum’iﬁami

Analyze and evaluate the aesthetic values in the areas of language using, intellect, deep
meaning and understanding of others to uplift the mind. Develop learners’ cognitive process through the
aesthetics of languages available in various media. Able to effectively use language aesthetics in both
written and spoken forms to be polite, direct, contemporary and appropriate for the communication
context

1542217 MBUNBNITROEIITRINITMBEIIA 3 (3-0-6)

Language for Intercultural Communication

ANNLTnEn Andna wazevRlznaTeINIReE IR TRUIIIN AMHLANAILAZN U5
mmﬂmmm“awuﬁiw NI AU BILAZDIINNTEN mi‘wwmwmnmw NITUIRNIEINANENIN
BN eI T oW LL%?I‘H,NLLE\]u‘ﬂ‘juL@Wllaﬂﬂ’]iﬁaﬁ’]iiu‘ﬁ’J’N’JW%ﬁiiNﬂUﬂ’]H’]VLY]EJLmv
MEIDINGE

Background, influences, and compositions of intercultural communication, differences and
adaptation in language and culture, verbal and non-verbal languages uses, personality developments,
scaffolding processes for work across ASEAN cultures, trends and issues of intercultural communication
with Thai and English language

1553407 MsHoEITURAOAIAN 3 (2-2-5)

Communication on Social Media

anadusnuasiaunvesdedian Usznneodsfian naziumadesssanladuasfas
MEUUDWNDSLTR Emﬁ‘wmmmammwmammamﬂuﬂﬂwu AATZANANTENUIILINLAZ LD
mafamkuiedeanludunades MIna1n nIRNA LL@“’ﬂ’]’i‘]Ji EJﬂGﬂ‘HﬂWHﬂ%UiUY]@@%VLa%WW |
mmmiﬁamﬂumm*ﬂa

Background, and developments of social media, types of social media, online communication
process and language arts on the internet, influences of social media towards communication at
present, analyzing positive and negative effects of communication via social media in political, marketing,
educational sides, and application of language uses in various online contexts of communication in
the digital age

1533204 M3LANSDIAINA 3 (2-2-5)

Dlgltal Storytelllng

nannIdovAnuas Lme\‘immum'iLﬁstmLmLiaﬂ madennenlunan svrdsznauiazinadia
mmmmaﬂmﬂuuumq g mMataEesaans IneldlusunsnaesiamesuazinaiansaseRiadavia
mamuﬂﬁmmﬂuﬂmumLiaﬂm‘nalﬂ%iumiﬁamimﬂmiﬁnmLLavvmﬁim

Basic principles and approaches for writing a storytelling, concept map writing, storytelling
elements and techniques in various forms, digital storytelling with using software and techniques for
making digital video, as well as applying digital storytelling techniques in educational and business
communication
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1533206 mmﬂgﬂ%maqsﬁa 3 (3-0-6)

Persuasive Speaking for Business

%anmswmiummﬂfﬂ N1313331618709 NaIsNITIEM B Inaua mmamqmwamaﬁlmmm
NABARLRE qumimawﬁﬂa &Jﬂmiwm‘wammm Uszrdnnws Uszifivdse §NDNAYBINITYA
Lwamimmaﬁam‘mwﬁim ARDAIWILAIIY ‘wﬂmﬁmiwmwaLaumnaﬁumuawuamimnﬁamﬂ g

Principles of persuasive speaking, negotiation, strategies in using Thai and English to
change attitudes and behaviors of individuals, practice speaking for sale and public relations, evaluating
efficiencies in speaking for business communication, as well as analyzing speaking techniques for
selling products and services from various types of media

1543228 mnudeaalnailgin 3 (3-0-6)
Language and Current Thai Society
T&Jﬂwmma”mwLﬂﬁﬂmmawaqmwﬂmiué’mﬂmﬂﬁmﬁu it Iumu%ﬂ%aqﬁamsﬁ'ami

Tudian MIrneI B LT mﬁ‘wmaiu LL@”Wﬁ]mummﬂwuﬂUUiWUnwlmﬁmu ANMHENAUETZNIN

mmimm mmmﬂqwﬂumwﬂmuu m‘mJmmLLﬂawaommmumummmﬂu Tngdmsnzviondna

POeFIANTISIADN 9T LazdNENaI WA FiAN
Characteristics and changes of Thai in modern Thai society, languages as a tool for social

communication, study of chat speak, vocabularies for teenager, and new word dictionary of Office

of the Royal Society, relationship between Thai and English with modern society, language changes
as social context by analyzing influences of society on language and vice versa

1543611 MIWUERDINWUULND DTN 3 (3-0-6)

Professional Presentation

WanN3 38M3 eesEnavLasmAAnsARsT MIBeuEeniomeanndn E)EJ’NNHE\]EJ‘Y]ﬁ
WoaeaTInaslunaiaonasw Iwlamase 9 nsldTauwazeTawmusnlunisiiams

Principles, methods, components and creative techniques for selection, strategic content
composition to produce creative media for presentation in various occasions. the use of verbal and
non-verbal language usage transfer for presentation

1533601 Ralzuazdarzasnisdesds 3 (3-0-6)

Art and Style of Communication

LLWJﬁﬂLLazﬂﬂwﬁmaﬂﬂﬁiﬁlaﬁ’]i T MUININIROTT ANHFNAUSIDIE M Tunsdteans
madesaiumalawnLay ﬂimméfuﬁuﬁ" MIfemTReas N TTeLde ﬂﬁiﬁ@ﬁﬁil,ﬁaa%aﬂwwﬁﬂwai
mﬂﬁiﬁmwamiﬁami mimmmﬁmmamﬁﬂmim} M3foasluIzUURING A3003THLATNNTNTR
P09N19AENT miaaﬂLLuum‘mamimamimea nMadeknElneuazneIINnE

Concepts and theories of communication, communication evolution, relation of power and
communication, communication and advertisement and public relations, communication for image
creation, the use of media for communication, integration of media and business, digital communication,
ethics and manners of communication, communication design with Thai and English speaking and
writing

1543612 13091ANIENIMBILAZNTHDENS 3 (3-0-6)
Selected Toplc in Language and Communication
wdandadaiihanladumeiuaznsdess wdawaenudadluTuusazanansfne
Specific topics of interest related language and communication. Topics are subjected to

change in each semester
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1543613 Q&A\Iﬁﬁﬁ:l,l,azﬂﬁiﬁﬁi@fﬁ%ﬂdéaiﬁﬁ 3 (3-0-6)
Landscape and New Media Production
AANNIDDNLULLAZNITEENEIIANUARTIABNITR1IFIIABNRLADS MIDENUUY FI8NWYT

AN Juyy MIa519NT#An MInLAsnIW MIaEemmeannln nseonuuLLasRmwISUlDR uas

mummmeaa@ﬂaa\‘muLLm‘[uu'ﬂLﬂaﬂmmmv[,ﬂ@mam’sm
Principles of design and communication creativity methods by computer emphasis on

communication: typography, contents, layout, illustration and graphic, retouching, animation, website
and multi-media design and development that relates to the new trend of change

1543614 MIUseB@NNWSIBIAS 198330 3 (3-0-6)

Creative Public Relations

e AMHINEY WIAALAZIIMUINTIDINTUTZINENALD Tty 3Bn13 NITUIUNMIUNE
irdatdan Iz fniusiieduasnan i lauas Fuiuanmndud mwmﬂmmmﬂswﬂmmmamu
YN TNAUD NANTZNVIDINTUIZNTNNUIAORIAN ATNIUAATOULAZITIENUTIMIWIBU TN THANUD

Definitions, meanings, concepts, and evolution of public relations, forms, methods,
processes, and public relations tools for promoting the understanding and good relationship, the
importance of public opinion in public relations, impact of public relations on society, ethics and
responsibility in public relations

1543615 MMAEASADNITUEAS 3 (3-0-6)
Rhetoric for Performance
nOwINeNEERs ¥Enn1s 3813 mefianslian 28 Yselea duaunen dudes e
6’1334E]ILLE\]%@T]Niﬁﬂ‘ﬁIﬂaﬁﬂﬁymﬁi_l‘]_mlﬂ“ﬂ‘ﬁlLLNWGI‘HEULLUUﬂJaﬂﬂ’IﬁLLﬁﬂﬂﬂtﬂiLﬁzﬁl’J LATALAT LULNQN
Rhetoric’s theory, principle, methods, techniques of using words, phrases, sentences,
idioms, tones, manners, emotions and the feeling that consistency with the roles, in the form of
monologue and group acting

1543440 NMIDONUULUAZIDIRUNATATIINENY 3 (3-0-6)

Des1gn and Contemporary Drama Scrip ertlng

WaNM13 38M13 Aaduriniafadesazniaadeo nadsn1IRIIRaIa mwmﬂﬂwﬂﬂﬁﬂ
LmeiLUaauuﬂmmmmuLmumﬂwmmamm%iwwwamﬂmmumamﬁumwmﬂﬁmamﬂ 7 1 1
NANTJe ﬂummﬂmwﬂﬂwamm Taun amwmwmamw THWITIN mmlfna DTN L‘U“LW]%
G]’JEJﬂ’]‘JNﬂUQUWﬂ’]iL“HEI%UWE\l mﬁmEJTWWULHQUMMW??NT@‘NL‘sm LAWEDY WIDAA FIBZAT AN
ANTALEY LwammuaiugﬂLLU‘um':?u,am

Principles, methods, arts of story creation and storytelling, strategies to create the drama
directly with the social movement, to promote the powerful of drama to attract the audience’s interest
by analysing the impact factors through the audience’s interest; socioeconomic conditions, beliefs,
careers, etc. New Drama writing practice in plot, theme, concept, characters, setting, conflicts for
the stage presentation
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1543229 wANWINg 3 (2-2-5)

Voice Artist

wanN13 35mM3 mataLazsunannduinnndiearin niinesnides Samaz da e19wol
SnaszAmunan maldesiirainvatgenannl nanvaIefIazas FAINNAIEEOIWAI0E NIINNTNEUR
azasfil mIad Am Dudu Memamenudlabwilenviodazasivang dndfoeinsmandimde
§19

Principles, methods, techniques and process of voice actor professional, sound practice,
rhythm, style, feeling, diphthong; voice using in various feeling, various characters, various situations
both of movies and television dramas, television documentaries, sports, etc, through understanding
the contents and characters, practicing by various medias

1543616 n1soanuuuLAdanlwItiamsuansuazians 3 (2-2-5)

Choreography in Performing Arts and Master of Ceremony

WaNN1T 353 netansadeulniTenied e 9 TUUIUNYBINIUEAILAZADNT N1
NeosAdsznavssimeliannauszminzasionieanulsziulauifasfaugluiunadonld
mnfusnzaaluwszausuazlazlon T srwinnen dndunseenides waodes Wuduseuson
FOUNNIIADY

Principles, methods, techniques of body movements in performing arts and master of
ceremonies (MC), body composition’s designed with the balance to impress the audience’s interest.
Coupled with the language selected both of words and sentences, phrases, idioms, practicing in
pronunciations, vocalization and etc. by the simulation context.

1543617 MsAEIINAW 3 (2-2-5)
Visual Communication . . )
NANNIIDONUD LA FFNFIIANUIREN ITaEIdeW i Bulwnafdinnslusduuunw

fawazmwedaulng nadenlddny 18 sedumen ienmannuiadfifeigenndoiuuwldud

wWaenudasly

Principles of design and creative for the visual communication, posture, infographic, both
of the still images and motion pictures, selection of words, phrases, level of language, to produce
the multi-media that relevance to the new trend of change.

1534801 msilndszaunsaiizninmensuaznisiosns 5 (0-30-0)
Field Experience in Language Literacy and Communication
mMafnuiuetanIwlIzinanioasdazing T@ElﬁnmmﬁmzﬁﬂwsmamwﬂwaLLazm‘m

sangeluldluanunisairainisinnuase
Training with the organizations in Thailand or abroad by applying knowledge and skills in

Thai or English into the real working situations
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rangasAaumaasununa .
awawiivinyiavnqullanisdaals
s:auusnynyias

1. Bonangms
mulng 0 vangeIfadaanIddin 819133 EIINNNaNIIRE N
mMw1aenne :  Bachelor of Arts Program in English for Communication

2. BoUsryrun
melng Foufin : Aalansiodia (MEdIngwRenisdeas)
‘”}J'asia L AL, (mmé’aﬂqm‘ﬁ'amﬁmﬁ)
mmﬁaﬂqw %alﬁu . Bachelor of Arts (English for Communication)
fate : BA (English for Communication)

3. stg:0asyu (Period of Study)
nangmIUInaainieiznnis vangas 4 ¥ (Full time, Four years study)

4. USvryrwevnangns (Philosophy)

Tdinldmssongelunsests yronminmeluerdnuaznsdemmiudemalulad dedesis
LazEIIIY I INEE M Lo Feuinaandisluiundeanny Tamus s

Graduates use the English language for communication, integrate language into their professions,
and communicate through technology. They possess ethics and can integrate
language skills for lifelong learning in a multicultural context.

5. InnuUs:avAvounangns
dladuSamafnenannangestiuds Tufinaanan
Upon completion of this program, graduates will be able to:
1) abunslassaisuazranmsliineemwiaonne Adwi wazlensol Tasggneaimy nannis
doans
Explain the structure and principles of using English language skills, vocabulary, and grammar
accurately in accordance with communication principles.
2) damserinszmmsinguludsaunyisusimaznuorinldagigndasuazadounainy
wanMTR0aT
Communicate with English language skills in multicultural societies and professional settings
accurately and flexibly according to communication principles.
3) Uszendlfosdanuduasiinsensdossnmendinnelugaddraeasdaumsy Tauss
Apply knowledge and English language communication skills in the digital age of multicultural
societies.
4) YzendlfinaluladddvaniAedasivinsensdingmionsdoms iasusinanuAnsoassd
WAZMITULTUDNRIY
Apply digital technologies related to English language skills for communication to promote
creativity and presentation of work.
5) UEAIBANTNLARNNINGINAFH T385IIN ANNTUAATOU ANATIADIIAT AITiBuns FUNIaINAALTK
fau frmdeuuazdazdinlunuinn
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Demonstrate the characteristics of Suan Dusit University, ethics, responsibility, punctuality,

discipline, and the ability to listen to others' opinions, as well as being organized and attentive in the
work they do.

. AruauURvaLWITANY

1) BnAnenlneuastnAnesilIzing

2) fuSansAnsszauNseNAnsIneulane

3) fgvnmanysoineeuazialy bidutheviodulefadefaunmiafianufindnaiidugase

AONIIAN®E

4) Jugfenadsenndfuazdamantifduarudamu sufiaminedeiivug

5) Tunsaivndnerdmalmdulymudsznmavasuminense

Admission Requirements

1. Thai and international students.

2. Completed high school education.

3. Physically and mentally healthy, without any serious illnesses or contagious diseases, or any

abnormalities that could hinder education.

4. Good behavior and meeting other qualifications as specified by the university.
5. For international students, requirements are as per the university's announcements.

7. e1Bwihauisnus:naulanavdnso

1) BTl eeAN3IEnINIUIEINA NOHABENTY LAZHUIEINUINTNT
2
3
4

)
) WnAaaIuazinas IR auNwE ¥ INgE
) Bnudanazanu
) ‘uﬂmmﬁﬁwmﬂummmﬁmqmmwmwu’%m‘i
5) @aaummé’mnw fumas

Careers Available After Graduation:

) Officer in international organizations, both in private sector agencies and government agencies.
2) English communication specialists and content creators.
3) Translators and interpreters.
4) Personnel in the service industry sector.

5) English teachers, tutors.

]

1

8. wadwsn1siSvuguovnangns (Program-Level Learning Outcomes : PLOS)

PLO1 afunalassaiouaznanmslininwenmwidings Amaw uazliennsnl laagregndosmunannis
Ao

PLO1: Explain the structure and principles of using English language skills, vocabulary, and grammar
accurately following communication principles.

PLO2 dasnsserinuzamdsnguldodrgndosmunannsdemsluuiundsaunyisusisaPLO2:

Communicate effectively using English language skills in accordance with social and cultural context
communication principles.

PLO3 dazgndldnnniuazinuzameidengeienue dnTuuiundenuny inusias
PLOS: Apply knowledge and English language skills for professional work in the context of multicultural

society.

PLO4 y3os N3N w189nnuiunnyenIldfomnaluladasnaiian13dawana 9
PLO4: Integrate English language skills with digital media usage skills for presentations.
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PLO5S Ui:ﬁgﬂﬁﬂﬂmm%ﬂmmé"\mqwmuwﬁﬂmmmamﬁuu’%uwmﬂﬁqiﬁmm:miﬁiaaﬁizmwﬂi:mﬂ
WO IR TN

PLO5: Apply English language structure based on linguistic principles in a business context and
international commmunication for professional development.

PLO6 wanvoanieniiaiessanlumisdesns anusuiaseudanuesuazfiusuienufniugdn 4
sufgnuazdsrdialunuivn wazyadnamindoas

PLO6: Demonstrate ethical communication, self-responsibility, active listening to others' opinions,
professionalism in work, and a communicative persona.

9. maé‘ménﬂs@ausﬁmﬂwﬁ'\)m GuUnAnu (Year-Level Learning Outcomes: YLOs)

Ymsdnen ANNATAKIIVDI Naé’wﬁmiﬁﬂuftﬁaau?]msﬁnm

Unsdned 1 | edurenanniwinaziniinwe miﬁamimmaﬂﬂﬂﬂ%ﬂiﬂﬂ%aﬂamuwmwuﬁim
1%'year Study maimwmmmmmmm ’Jiimmmmmnqw hmmmmmmmw foanInee
ﬂ’ﬁsﬂQQHQMSL%UiU‘VWI’Nﬁiﬂ"DLLﬂ MsfamIszrinelazing ‘zwmmiﬁamimmamqw
Tudadoanoonla

Explaining the principles of language and practice English communication skills in the
context of a multicultural society, based on the foundation of English language and
literature, English grammar, business, and international communication skills in English,
including English communication in social media.

sl 2 [ femamerdingulusiunaesdiasmyiaussan iudamaluladimaluladadinanns
2 year Study | Uszgndlfinalulademwanlugalanaimi uazmslitiygnszivg ensduaimeans
FaeaEieEsId Aninwenmsuanmeiannmeidsngeiuauinewazainmsnineds
ME8INgE viedemainuznenf 3 Iiindsziniu

Communicating in English within a multicultural society context through digital technology
media. By applying future technologies in the era of globalization and using artificial
intelligence (Al) for creative knowledge exploration, training translation skills from English
to Thai and from Thai to English or communicating in a third language in daily life.

fmafned 3 | Jazgndineenisdominmsdinguiedauwiuardnluuunniegsda waznis
“ yvear Study | #oa133Enielszind nandadiaieassaniaadasniendna neldmensinnw
Tumanmw L iomuaz a3 easrraedandifomariiaiaruegileniin wiodeaarnue
Mt 3 Tusomnisnisng !
Applying English language communication skills to enhance career development in
business contexts and international communication. Creatively translating and storytelling
through digital media. Using English to develop and create multimedia content for
professional presentations or communication in various third language situations.
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Yms@nen

o o ¢ a v A 2 a
ﬂ']’]Nﬂ’]ﬂ‘Vi'N"l.la\‘lNaaWﬁﬂ”liLiﬂ%Emaa%ﬂﬂ’ﬁﬁﬂﬂ’]

Yn3@neit 4
" vear Study

AT wms;wmiﬁamsmmamqmwamiﬁi ﬂE]U'J‘IT']‘IIWi%UiUWIJENNO@N‘W‘W’NN%ﬁiiN
ﬂﬂMWIﬂﬁW’]u’Jﬁ]ﬂL‘Wa‘WW%Tﬂﬂwvﬂﬂiﬁaﬁﬂiﬂﬂw’]aﬂﬂﬂw W’]%ﬂ?iNﬂﬂ{]UWﬂi\‘l(ﬂ’Jﬁm’]i
Nﬂﬂiwﬂﬂﬂﬂimﬂj’]‘ﬂ‘wﬂuﬁﬂﬁuﬂiwﬂaUﬂ’]i@]’N °) maﬁamimmmmm 3 Tunanmmw

SIWONTN

Analyzing English communication skills for professional use in the context of multicultural
societies. Studying research projects to develop English communication skills through
real-world practice by engaging in internships with various businesses or practicing

third language skills to advance careers.

lnsvasiondngans (Course Structure)
nrisinTineaeavangasliieenit 123 niiein SdaaIuImIunkIenn LenaNMEIAm

LATNENIT ATH

1. nuamdvAnuNalU Tudesndn
2. viwondvaw: kitesnsn
2.1 Jsunu
2.2 3516w
2.2.1 J1vAu

ANNBLNNEIBIND M
NBIDINBLNDIUOITN

2.2.2 3iden (WWanlBeudes 1 nguinuaziianagines 4 1)

naNITMEdINgeieTagUsidang
ngNITIMEd L

NRNIMMBIAU

NRNITMMNBUNINR

3. SvninUs:aun1snidscw
4. viwondsndenias lutesnsn
Credits Requirement
Course Structure
1. General Education Courses: Not less than
2. Specic Courses: Not less than
2.1 Core Courses:
2.2 Professional Courses:
2.2.1 Compulsory Courses:

- English Language Skills:
- English for Professional Development:

2.2.2 Elective course Courses

(Choose only one group and select at least 4 courses):

- English for Specific Purposes:
- Japanese Language:

- Chinese Language:
- Korean Language: 1

24 Vilidanm
93 ntioann
18 nuosnmn
18 nuosynm
60 vuenn
42 vena
18 nenn

12 vaefia
12 vlefa
12 vaefia
12 vlefa
3 nuognn
6 nuognm
123 Credits

24 Credits
93 Credits
18 Credits
72 Credits
60 Credits
42 Credits
18 Credits

2 Credits
12 Credits
12 Credits
2 Credits
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3. Practicum:
4. Free Elective course Courses: Not less than

n1sYANIsISsun1sdau

Course details

nuondus1lawI: (Core courses)
Ju1unu

15651402

15651301

1652210

1651157

1652405

1652406

mmmﬁm‘mmﬁﬂﬂqm%ﬁﬁlam‘i
Communicative English Linguistics
ANNIAUT UM TIUAR BN SN0
Fundamental Knowledge of English Literature
AnANg NI INUA

Fundamental Knowledge of Translation
natnUfoRlensninmundinne

English Grammar Practice
mudingwlugalaniAdng

English in Globalization Age
medangudemsluwimusssndygn
Communicative English in Cultural Intelligence

3u16w (Professional courses)
JuNnu:n1sdonnu (English skills)

1551158

15651159

1551160

15652211

1551161

1552145

1651633

15652146

1651634

15653646

15653647

NNBLMINENMINANBIBINBENE

Global English Listening and Speaking Skills
NNWENITO U WIDIN W

English Reading Skills
NNBENINTIUNIBIDING 1

English Writing Skills
nautanmueninetazniedinne
Thai-English Translation
dneansmedingmiensdesis

English Phonetics for Communication
mMateuEesnadsuneigingealglennIoh
Refinement of English Writing with Grammar
mmﬁqﬂqmjﬁmﬁamﬁami

Business English for Communication
nadeuinmeissnnuleelifygiUizhivg
English Language Learning with Al
mMudennuiaznsiomsludoniaou
English and Commumcatlon in Mass Media
MEIEINOMIRDNLEITIRITS

English for D|g|tal Storytelling

MEBIDINOEANONI TN HUIAD N HALAE ahunsIRdedaniiie
English for Content Development and Multimedia Creation

3 Credits
6 Credits

96
18

42

nuosnn
nuosnn
3(3-0-6)
3(3-0-6)
3(3-0-6)
3(2-2-5)

3(3-0-6)

3(3-0-6)

nuosnmn
3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(2-2-5)

3(2-2-5)
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1553150 ﬁﬂmmma”oﬂqmﬂ'amaﬁmﬂummaﬂwﬁam%w
English Language Skills for Professional Presentation

1553240 msudaiivasiassAiien1sdnanInana
Transcreation for Digital Communication

1554908 n3idemamunsingmiianiidoss
Research into English for Communication

3uIN¥donnuiiioviuaTbw

15653701 m‘méquwﬁiamiLﬁaﬁjﬁﬁ]miﬁu

Communicative English for Airline Business
15653702 mmﬁmqwﬁamﬂﬁaqmmwmwmiu‘imﬁ

Communicative English for Hospitality Industry
1553703 mmﬁﬁﬂqwﬁamﬂﬂ'ammw

Communicative English for Interpretation
1553704 mwdingeiossdmivag

Communicative English for Teachers
15653705 mm%ﬁnqwmmaﬁaL‘ﬁ'amﬁ'amimﬂmmmm

Business Enghsh for I\/Iarketlng Communication
1553706 m‘maﬂﬂmsmamﬁmmumﬂmmimmm‘s

Communicative English for Culinary Arts

3u11dan (Elective Courses)

(Aandewdes 1 nguimuaziienagiines 4 3371 vielaininil 12 wiiehia)

18

(Choose only 1 group of courses and select at least 4 courses or no fewer than 12 credits.)

naxITIMEIBINnEINeIngUszadianiy English for Specific Purposes

1552672  Mw1a9nquR0aIWanIIviadne L I TIN
Communicative Enghsh for Cultural Tourism

1552673 mmamqwﬁamil,wamim\imsnmunﬁu
Communicative English for Eco-Tourism

1552674 miené’ﬂﬂqwﬁiammﬁammﬁu%‘lmmm%w
Communicative English for Career Success

1552675 mmdinguiomsdmiiaynILazmItalszgs

Communicative English for Secretary and Meeting Arrangement

1552676  mw1sennuiematiem Uz §unus
Communicative English for Public Relations
1553648 NIHNMEI8INaBIwADITNINIBISINOHAING
English Language Practice in Digital Newsroom
1553649 MEIHINORITINITIEUIIEIUINIAEL
Academic English for Research Report Writing
1553650  MEISINGWNIINVNIE
Legal English
15654608 m‘mé@nqwﬁjﬁmﬁaﬁﬁizﬂaumi
Business English for Entrepreneurs

3(3-0-6)

3(3-0-6)

3(3-0-6)

nuosunNm

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(2-2-5)

3(3-0-6)

3(3-0-6)

3(3-0-6)
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1553651

1554136

16563322

1653652

1653653

1654609

MEIAING

Digital Language
MINEWIANNATDI BTN B89N E

English Fluency Development

NILE LTI UWIRI NN

Narration of Myths
m‘]en5ﬁﬂqw§aa13Lﬁaqﬁﬁaﬂﬂ1LL@zLLWWﬁ]‘LLmuVL‘mJ

Communicative English for Spa Services and Traditional Thai Medicine

MwdInaeReELNaN1IVINIGNAN
Communicative English for Customer Services

AUTNENU TR I UNN MM I8N BADAITNAINIIN TN
Workshop on English Skills for Professional Advancement

5U'm"|U'lrﬁl]u Japanese language

15662103

15662407

1563404

15664708

15664709

1663507

mndiuimIudinden

Japanese for Beginners
mIfemImeguluiingsziiiu
Japanese Communication in Daily Life
mmaﬁﬁmﬁamaﬁamﬂ%mmumid
Japanese for Situational Communication

meddwianisiemslugaamnisunmenied

Japanese Communication in Tourism Industry
mudwiensdesslugialanm
Japanese Communication for Hotel Business
Foanuaz TuoTand

Society and Culture in Japan

15672106

15672203

15673203

1574709

15674710

1673508

NENITABIIU Chinese language
MeIndvTugEuEeu

Chinese for Beginners
mafomIneIulniinlsziniu

Chinese Communication in Daily Life
MEFUABNITRe AT a0l

Chinese for Situational Communication
mwﬁmﬁamiﬁamﬂuqmmwmﬁumiﬁamﬁm
Chinese Communication in Tourism Industry
mdwiamsdomslugiialasuw

Chinese Communication for Hotel Business
MANLAZ IMUITINAY

Society and Culture in China

naudsinuvinia Korean language

1662101

1662201

mwnmadmIiEaien

Korean for Beginners
nsfomIn s NNHAlREIadszsTu
Korean Communication in Daily Life

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(2-2-5)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)
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1663201

1664701

1664702

1663501

MEANMATRBNIIR T FE0 W08

Korean for Situational Communication
mmmmﬁLﬁamiﬁl‘aﬂwaiuqmﬂwwﬂiiuﬂﬂiﬁaﬂLﬁﬂa
Korean Communication in Tourism Industry
m‘mm’mﬁLﬁamiﬁamﬂuﬁqiﬁﬂ‘[mmu

Korean Communication for Hotel Business
FIANLAZIWNUBITINNNG

Society and Culture in Korea

3uilnUs:zaun1sniduvaBw Practicum

15654809

NnUszaunsaidman

Practicum

nuomduItdantas Free elective courses litioandn

3(3-0-6)

3(3-0-6)

(3-0-6)

3(3-0-6)

3 nuosnNm
3(270)

6 nuogNM

ImdanFeunedndy 9 anlddesndn 6 viede lunangnIrzaudigniairesiminelde

TIUARA Uaz/MToNMINeaeIATeIN8NTasTUIZULSUIATATAA (credit bank) Iagldsiunedmnneien
wuad uazldiunednndvualdzeulagliduniieinmy Tuwnueinisdnsanisdnemangns
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A1DSUIUSIUIYN
awdviMmuyiavnnulwanisdaans

1551402 nflmmamf'mmé'onqm‘%aﬁ'ams 3(3-0-6)

Communicative English ngulstlcs

LLmﬂﬂwmmmammmammmmﬂqw aaﬂﬂivﬂauwummmmm"lmmuLaﬂq AN LAY
‘]Ji‘”IEJﬂ LAZNITUIUNITADET9E mwmﬂa L%um‘mmiwmWlﬂ\‘mﬂ‘ﬁaﬂiwﬂuamﬂi”ﬂa‘umﬂmi
fosanasnwmenn Inanen ﬁ](ﬁl’mﬁﬂﬂﬂﬂﬂLLE\]""]J?I.I‘Y]‘Y]'NM?]N m‘lstg mum‘m NITUIBNITNNAINN
VN ENANERS NNEFNNUSFRDEN WqmﬂiiumiﬁamiLLammmmﬁ’am?ﬂmmm

Fundamental concepts of English linguistics, basic components of the English language at
the sound, word, and sentence levels; the process of interpersonal communication with the emphasis
on the currently used natural language and the commmunicative components in terms of physical and
psychological context, social psychology, social context; the theory of speech acts; the procedures
of semantics, phonetics, communicative syntax, and communicative behaviors and communicative
functions of the language

1551301 m’mé’ﬁy%g'mmnssmﬂﬁmm5anq19 3(3-0-6)
Fundamental Knowledge of English Literature
ANMNEIAY UnumwIantdl asdlsznaunierssmad Ussianvesissaad n1sdtased
HAZAAMABIUANANALBINIEN MBIATHNAY Sundnsal LaasuAsmBuazitewanse
Importance, roles or functions, components, and genres of literature; analysis and
interpretation of language beauty, figurative language, prosody, costume, and contents

1552210 m’m%’ﬁyuﬁ'mmammﬂa 3(3-0-6)

Fundamental Knowledge of Translation

wnAa noud uazIsuuRlumulanis anudagreinsula ¥ JupauLaENIZUIRNTLLA
FEAIAE MAeTesiumIula nadianaula ﬂ’]iﬂiwﬁlﬂﬁﬂsﬂﬂﬂ‘]ﬂ{]ﬂ’]iuﬂﬂ wUadaANIINAEN
a\‘mqmﬂumwﬂm LL@“"%’]ﬂﬂﬂ‘lst’ﬂ,“/]8L‘]J%ﬂ’]‘isﬂaﬂﬂt]‘]:}aﬁl’mﬂﬂmamm“’ﬁm 80738 ﬂmﬂumimmaummv
irasiloiiatielunauda nanmwineen Il afinsnsaniuinur s iwluansTei 21 ﬂg‘umm
FanARINUATILTLITMIRIBNLUA

Concepts and theories of and approaches to translation, importance of translation, processes
of translation, sciences related to translation, translation techniques, applications of translation theories;
accurate and euphemistic translation of texts from English and vice versa; strategies of searching
for information and tools assisted in translation skills essential for the 2 1st century and adhering to
translators’ ethics

1551157 mi‘é’lnﬂﬁﬁ'ﬁhmnmifmmé’anms} 3(2-2-5)
English Grammar Practice
Im\‘imwhmmmmmmnmﬂmvmum W wazgduuudszleade 9 Lwaﬁamwwmﬂiu
FOIWNINANY ) NTANTNINBZLAE mﬁﬂ‘j‘"aﬂﬁsl‘ﬂmm%bmmmmmmnnmwamiﬁamﬂﬁamﬂmma\i
ANNANNITIEN1E1
English grammar structure in words, phrases, and types of sentences to
convey meanings in different situations; practice skills and the application of English grammar knowledge
to communicate in language use with accuracy
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1552405 mwasngulugalaniiiag 3(3-0-6)

Engllsh in Globalization Age

NANNIIUAE Lmemmn‘umﬂmmmaoﬂf]iﬂumiﬂamﬂumuwmmnmmumlmﬂ AINANIN
wmmmmmmnqw U‘ﬂmmmmmmmmmmnqﬂmwmmmw N8N
Ny LL@‘“ﬂ’]M’]@’Nﬂ’i“’mﬁ NTIATIZANMBI0IN B IUA U B A TASLAZUSUNNIIFIANLAZ IRUTTIN
ey L*H@NTEJMHWELLMLﬂaaum\'jmmmmmwuﬁiw ANNMIUGUR wazndsy ﬂﬂﬁﬂ%"lummaumm
N0 LLamﬁiugmm

Principles and concepts of the uses of English for communication in various contexts across
the world, variations of English; the roles and functions of English as a native language, a second
language, and a foreign language; analysis of English in terms of linguistic features and sociocultural
contexts; and be linked with the exchange of cultural ideas, practices, and application to language
instruction and language acquisition

1552406 mmSanquﬁlams‘lu’a'ﬁuuﬁiwﬁmmﬁ 3(3-0-6)

Communicative Engllsh in Cultural Intelllgence

amuﬁﬁu ATHLANANN N TRUDTIN THUTTTNLAZNIZUIUNTROENT a‘nﬁwaﬁuaamaﬁami
iwmw\n&uuﬁimwmaﬂﬂL'imm@a mﬂm Mot uaza33MN 3N Uasidumeimusssaifinadensdems
Afluszandam m‘swwmmwwmiaamiivmw‘uﬂﬂasluﬂmumitmymwawuﬁ‘siu NMIRNILEREAIEY
mesingslugduuuiaionas

Culture; cultural differences; culture and communication process; the influence of intercultural
communication on individuals, society, politics, and literature; cultural issues influencing effective
communication; improving interpersonal communication skills in intercultural settings and practice of
presentations in English with a virtual model

1551158 ﬁ'nmmiﬂa—mswmmmé’anqwmna 3(3-0-6)

Global English Listening and Speaking Skills

M IR WIANBENIINILAE miammmmamqwﬁamﬂmvwmﬂa Tnenswaitaman
WARITIHFN 9 ﬂmmﬂaﬂ INYINTTH iwmnmmimwm Lo Nﬂﬂuwuﬂu
Ummi%mﬂmnumamwﬂa i’mmmmﬁmmmﬂ@mu [CERITRTE aamﬂmmwﬂi a‘ﬂﬁmwh
gounsnifiadeadeiunsawnuluiingde lunisdeasszninelssmanas Lﬁnﬂmuamwmﬂmmq
awumwummmgm

Development of listening and speaking skills in English for international communication, using
various sources of information: global news, lectures, radio and television programs; the practice of
analytical discussion on the contents of the listening texts, as well as expressing opinions, reflecting on
ideas and comments, and communicating effectively in the contexts similar to real-life conversations, in
international communication and a better understanding of the culturally and economically significant
contents

1551159 7INHENITOIRAIBIDING W 3(3-0-6)

English Reading Skills ;

miwwm‘mwmiamwuﬂi fnduauazdlizinininniuianssafitisdouainnindile
IOAMH NITIATE muam LAZNIIAANNANNANIBYDITBAIINAY ) TuiﬂLLUULLa LmemN 9 Nﬂ
N1I8T1UBDNLTILAZINEZN1T8H NIANEIITOAINN ﬁaa'ﬂﬁﬁlumimmm sugnueziiom MIiATd
Tasaievadanny Mldmdnriuas m@uﬂiumimmmmﬂwwﬂuﬂumﬂ mamﬂmﬂwumumwm

Development of effective and efficient reading skills through activities that promote text
comprehension, content analysis, and interpretation of various texts in different formats and genres;
practice of pronunciation and reading skills; selection of texts; strategies for summarizing and dissecting
content; text structures analysis; uses of vocabulary and techniques to decipher unfamiliar words and
analytical reading
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1551160 NNHENIIWARAIBIDING B 3(3-0-6)
English Writing Skills
mjwwmmwmﬁmaummaﬂﬁqwmumiﬂg‘ummuamﬂimauwumﬂum mumﬁmﬁm

miﬂuﬂm NNTIURY NITENAN LA miLLfﬂwammimﬂLLuu LAZANBIKEAN 9 matulyfinig

L?IE]NIEJW]NN@@E]EJNE\TNLWG]&NB\Iﬂ mammamwmﬂm LR miLLammmmmu v[,’mnmmmmmﬂqw

mslfiagosmaneIssnnan LLawImﬂmwﬂiiaﬂ B\Iﬂwm'ﬂLLuumﬁqummﬂmmu i) mem U388

MIlANIT e mﬂwnam LazNITUIE Em@ﬂﬂnmﬂmmiwmwwﬂi gndaw i’mmmiwwmmamuau

mmgﬂmﬂm\ﬂummm
Development of English writing skills through the practice of fundamental elements in

the writing process: researching, planning, composing, and editing texts across diverse genres and
formats on connecting ideas coherently, accentuating crucial information, and articulating informed
perspectives to develop a strong foundation in grammar, punctuation, and sentence structure; practice
different writing styles, such as narrative, descriptive, persuasive, and informative, and application of
effective writing techniques encompassing content development and grammatical accuracy

1552211 nsudaniminsuaznsdengs 3(3-0-6)

Thai- Engllsh Translation

WWIAANE ) NIEUINNT ITNT uaz Fownalulad iiagaelunmaula mil,aamﬂl,wumil,t,ﬂaw
WHNZENAUAIUNYELANFNG nsdszgnalivannisuda nazuamwnmanla LmeiﬂiwLNu@mmumma
FENTANLUaAUATUNIN B INELaz M BI8IN R

Concepts, theories, processes, strategies, and technology-assisted in  translation; selection
of types appropriate for source texts of various genres; application of the translation concepts, process
of translation, and evaluation of target texts through the translation practice of Thai and English source
texts

1551161 é’fﬂmam‘mmé’anqmﬁamsﬁ'ami 3(3-0-6)

English Phonetics for Communication

ivUULﬁﬁlﬂummaﬂﬂqﬂﬂﬁlmﬂﬂ“maﬂaﬂmmﬂa (International Phonetic Alphabet) e
N Laﬂmaﬂlﬁmw&lw%u%m Lﬁﬁma’i”iummaﬂﬂamwamiwamLﬁENLLa”miaamﬁmmﬂmaﬂ mwmmm
AuaIALTY ﬂauwmﬂmmwamammﬂﬁami LT ‘wmmﬁmm iﬂslasmawmsuﬁm WA NIBLRE
Wuﬂiu‘ivﬂ‘Uﬂ’]LL@wﬂivIﬂﬂ muamam mfswmmamamm wammmmmiwmmmm LAEAIINVIAINHANEY
‘mwuiummaqmw‘ﬂiﬁnwmiuwm 9

English sound system with the help of the International Phonetic Alphabet (IPA) - details
of consonant and vowel sounds in English for accurate articulation and pronunciation; knowledge of
significant components affecting communication in speaking, including phonemes and allophones,
syllables, word and sentence stress, intonation, coarticulation, and variations found in the English-
spoken languages

1552145 NM3i58uBgemsdisnnsdengealglennsal 3(3-0-6)

Refinement of English Writing with Grammar

ﬂ’]iﬂiuﬂiﬂﬂﬂﬁs}wﬂ’]ﬁlﬂlﬁl% msiaTzdimIlgheniot Taun Lma\mmmiiﬂmau [GRNGER
Uszlen iULL‘]_J‘Uﬂ’ﬁL‘ﬂEI% AMNTALA ‘nummﬂmmimaﬂmqmwﬂiimﬂﬁa CNRIE NIITYUaY wrle
mamwammﬂammm mip\lmiﬂmmLuammm’mmﬂuwmﬂwmmﬂLLUU LW@LWN@’J’]NL‘HEI’J‘H’mm’]i
Lmaummaﬂﬂﬂmwamiﬁami

Refinement of English writing skills, analysis of grammar use: punctuations, sentence
structures, writing style, clarity including techniques for crafting well-structured, identification and
correction of grammatical errors. Practice organizing contents through various writing assignments
and exercises to enhance proficiency in English writing for communication
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1551633 mmé’onquﬁiﬁmﬁamsﬁ'ami 3(3-0-6)
Business English for Communication
miﬁamﬂumwmwﬁim]mﬂaamﬂuﬂiwm}ﬁmwiuﬁmwLL’maauuaaww ﬂamimmaaﬂqw

mimmumm NMATEUBING N1IRDIOY NMITNABE mi‘wmﬂamﬂmﬂumamsﬂuLwamamm ey

mssamIogradunenisluilse BEY mmumawﬂmm miwmmﬁiﬂmﬂu‘mﬂ

Effective communication in international business settings and professional environments;
presentations, email writing, negotiations, interviews, informal communication with colleagues and
formal communication in meetings, focusing primarily on business writing and speaking

1552146 M3tsauimudingulaaldifygidsefug 3(3-0-6)

English Language Learnmg with AL

ﬂmmﬁﬂﬁmwmm \@3ndda Al LWamﬁL‘mmmma\‘mmstmmﬂu;uuﬂﬂmwmimlmwwmn
nane laun mﬂwmuwmmmﬂ‘um’iaamﬁm LLﬁfLﬁuvbmﬂim wazldmany mﬂwwaﬂauﬂmjmmnumi
panLaeN miLLﬁ’lmvbsnmm wazMIERFNT NIy aﬂmﬁlsﬂ ChatGPT, Duolingo LwaLﬂJuwmaLﬁuamw
Mmsv\lﬂwmwaﬂamﬂummw 13} mﬁﬂﬁvLuumwmwmmamlummumwmmmﬁmﬂmaﬂaﬂwm
hae almmamammmuwﬂwmqmmﬂmLﬂﬂuamﬂm

Artificial Intelligence (Al) and Al tools in English language learning through various learning
activities including feedback on pronunciation, grammar editing, and vocabulary uses, applying
ChatGPT, Duolingo, and virtual assistants to the conversational practice for realHife communication,
automated assessment of language skills according to the unique needs and learning styles required
for future skills

1551634 mm5\1nqmsaznﬁﬁ'ams‘luﬁ'ama%u 3(3-0-6)

English and Communication in Mass Media

mmmvlwﬂmmm dnwmenunwIresnsieastulndeaiiie wauin 51nS uay
aumaimm rgoeleluniadon i’JNENﬂ’]TWW%Wﬂﬂwwﬂ’]iﬂG]’JLﬂi’lv‘ﬁaEJ’NNLWG]N@I%W]?U%LN%@T]N
Widsdouas ﬂ’J’mﬂﬂ(ﬂawawaNQYILL‘H’EUMISHL‘HEJ@NL@ﬂi‘H,LL‘LJU‘ﬂLLG]ﬂG]’NLLa“”i“’WJ’NLLW@G]WaiNISHL‘HﬂaNLﬂﬂ
uazdafnnig mﬂﬁ]iﬂﬁiiﬂumﬁamimm

Language and social media; linguistic characteristics of social media communication,
hashtags, emajis, and internet, writing tools including developing critical thinking skills in evaluating
the credibility and authenticity of the information shared across social media platforms and ethical
considerations in digital communication

1553646 MHIBINHABNIIENIDININA 3(2-2-5)

Engllsh for Digital Storytelllng )

MNanN3 39M3 matanadawaiat nMIEsIRaNIunAY peRde ﬂaumil,mmaﬂmmwu
a9 9 lnelaldaunInmonRumeIuazinAiAN TN AINAIAT AL AREAIUMIUNATANILE S BIRIT
Tl lugsfatuiisneidonene

Principles, methods, techniques for narrative writing, conceptualization, elements of
storytelling in various forms by using computer programs and digital video production techniques as
well as applying digital storytelling techniques to be used in English entertainment business

1553647 ANBISINOMABNINAWIADHINUELAZAIWAIIARDNARALAY 3(2-2-5)
Enghsh for Content Development and Multimedia Creation
wanmi inafia 35m3 mudaniide e LLavﬂiwLﬂuﬁﬁﬂﬂJL‘Wiﬂﬂ’ﬁﬁﬁ’]ﬂﬁﬁiﬂﬁaﬂ
ﬂ?UﬂIﬂﬂUﬂWiNﬂN%Lﬂﬂ%ﬂ A8 1IN ‘HﬂLaﬁN N9 miNmLLa ﬂ?quﬁﬂﬂaa@ﬂﬂaﬂﬂUﬂa%L‘ﬂ%
4 waznfomiianermiodianeanlaiidunesinge

@flﬁa
NE54

41



Principles, techniques, methods, selection of topics, contents, and key issues for multimedia
creation; practice of techniques, styles, idioms, tones, postures, emotions and feelings consistent
with the created content and ready to be presented through social media in English

1553150 Tindem#189Ingian1siawawarefioandn 3(3-0-6)

Engllsh Language Skills for Professional Presentation

MANN3I 30M3 09RdIznaulazinalansAnss m’:?L':?EJULiENLuamam\‘]maﬂ‘nmwamwmiﬂ
golunmsinauaswlulonmasiig | Nﬂmimmuamaﬂﬁwmm miwaummmﬁqw ﬂ’J‘]Jﬂle]ﬂ‘Uﬂﬁ
Tfrjaaﬁ]ummamwﬂi ﬁ'mmwLWami‘mLauamumuaama‘[u‘[amwmm ﬂ’]iNU@ﬂﬂﬂ’]W‘ﬂmN’] REN
gwsumaduindoas

Principles, methods, components, selection techniques and content strategies for content
organization to create media for presentations on various occasions, communication; practice in oral
and written presentations in English with the use of effective non-verbal communication for new media
presentation, and having a suitable personality for being a communicator

1553240 nsuwdaBeaduassdiianisdoansnana 3(3-0-6)
Transcreation for Digital Communication
LLmﬂma\immﬂammwmiﬂLwamﬁﬁamﬂﬂanmm lnganiy nafem I Sules

wazuwanWasndafianoaular ﬂi”mumﬂummﬂaLsmmwmﬁmwamwﬂaumummﬁﬂmmuwmﬂ

AWMU TIN NN ﬂﬁmmwmiwnwummﬁmwamwwmmwaﬂumwmm FHNNTRUDTIN ULazHAIH

ﬂﬂmwaiiﬂmmmmLﬂmmﬂiuamwuﬁiiuwm AnuUaTea 98558 alaunuiua lusom Lazaan

el IuToe was LLwamWaiuﬁaﬂmuaaﬂaumo )

Concepts of creative translation for digital communication, particularly communication on
websites and social media platforms; the process of creative translation for recreating content in a new
cultural context; integration of translation skills to produce culturally appropriate and creative target
texts for the target audience in another culture; practice creative translation of slogans, advertisements,
and content on the websites and social media platforms

1554908 MTIENWMBIBINgMAaToaS 3(3-0-6)

Research in English for Communication p

ANNAHIELAZANNRIAITDINITINE Wamuammmmi’mﬂ miaammumi’ma IILIUTIOH
HNI98 NMIANBIARATINWIIY NMREeNA oL ‘]Ji”Lﬂu%mﬂﬂﬂmﬂmmaﬁﬂqmm m’iﬁam’i RSN
ﬁmimEJLsnGﬂimclu,LLm@mmW lﬂ’]ilelEJuIﬂNiN’MEJ mﬂuﬂmﬁmaﬂﬂqumaﬂw miami%masﬂa N3
mmwN%deammﬁLﬁamm:miﬁafm‘s LLafzﬁnLauawaﬂﬁi'i%slugﬂl,l,uu&iw g

Definitions and importance of research, basic principles of research, including research
designs, researcher ethics, research studies and discovery for interesting topics and issues selection
in English, and communication; research methodologies for quantitative and qualitative research,
research proposal writing, sampling technique, data analysis, interpreting data related to selected
language and communication, and presenting research findings in various forms

2

1553701 mm50nqu§ams;ﬁamﬁamsﬁu 3(3-0-6)

Communicative English for Airline Business

ﬂWﬂW‘l’]L%WW”‘i’]’N Lmvmmumma\‘mqiﬂummmiuu m’:?ﬂi“mﬂiuﬂmwuuammmaﬂ N9
Iﬁu%m‘smﬂwuﬂmmwmmm nIEnINweMIRamIUIULDUMIILEAIUNLINENNE malédemalulad
A “mwam‘mummmdmm MIULEUDINH

English technical terms and expressions in airline business; airport and on-board
announcements, ground and onboard services; practice of communication skills through role-playing;
use of new media for searching for information and giving presentation
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1553702 mmé’anqnﬁlamu‘ﬁ'aqmm‘nnisumsu‘%ms 3(3-0-6)
Communicative English for the Hospitality Industry
ﬁ‘hﬁwﬁmwwwmﬂLLawa‘hmummﬁﬂﬂﬂﬂuammwmmmm%m‘; NIUINITulaowIn N9

mmimmiu,a LATDIAN m’imum\ma nIriauNen miwnmwmiﬁamﬂmﬂLLuumiLLﬁmuwm‘n

ANNP mﬂfﬂﬂam@IuIaammaLwamiﬂu‘ﬁwaumm NNTULEUDIN
English technical terms and expressions in the hospitality industry: hotel services, food and

beverage services, travel and tourism; practice of communication skills through role-playing; use of

new media for searching information and giving presentation

1553703 mm5anqaa}§'}amiﬁm%'unﬁfci'm 3(3-0-6)

Communicative English for Interpretation

NOWHUAE mii_lgummil,l,ﬂaLLm_Jmﬂum‘U“nmﬂ 9 mmﬂauuu%wwau maswsetiies N3
muwmwaam NIANILATE wﬂm‘wﬂummﬂmmumu mmmmmwmq 9 fsudugrnsunisans Teun
MIIATIER N1788AIN NITNBAAITH ‘memﬁ‘ﬂﬂLwammwﬂmm NN39AUUNN

Theories and practice of interpretation in various contexts: spontaneous interpretation,
consecutive interpretation, simultaneous interpretation; practice of interpretation problems analysis;
learning of various skills essential for interpretation: analyzing, summarizing, paraphrasing including
listening for comprehension and note-taking

1553704 mmé’anqvﬁlamsﬁm%'um 3(3-0-6)
Communicative English for Teachers
miﬂivaﬂﬁﬂwﬂwmwmmmnqwiuuaumENmiaammvmiﬁamimﬂuwmLiauﬂﬁﬁmm

N0 Luummlfﬂmﬁmwmammua miﬁami‘mﬂi AnBmwlndaalIen N1IIUHBNINDY LAZN3

1‘Hﬂﬂ8‘ﬂﬁﬂ’]iﬁ€]%L%W’] AUSmuoTINAnaINTaNe TelnamnLIndaNluLa: HONADIUTUUNBIDIN
Application of English language skills in the context of teaching and communication in English-

speaking classrooms with a focus on language proficiency and effective classroom communication;
lesson planning, and employing specific teaching strategies with diverse cultural backgrounds both
inside and outside English classes

1553705 mm5onquﬁqiﬁa3Lﬁamsﬁ'amimsmmﬂ 3(3-0-6)

Business English for Marketing Communication

Ayt uazdwinmendingulunslason msldinsznsilugdiuvresmslasmsie 9
mimiwmﬂuﬂmﬂfmwmw ﬁaﬂﬂumimwwamwmEmﬁ‘wa mﬂ%mmmamﬂuuma mﬂ‘wwm‘s
AAIARING 33NaﬂmﬂﬁnﬁammaaﬂauaiwL’ia\ﬁnﬁua\iLLmu@mmuwammmLl,mmmsmiugmmu
poulavuazoanlay

English Technical terms and expressions in advertisement, employing the language skills
across a wide range of advertisement formats; exploration of advertising techniques, art of creating
influential messages, use of persuasive language, digital marketing terminology, encompassing social
media campaigns to make brand stories for products and services of online and offline engagement
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1553706 mfm5\‘1nqwﬁlamﬂﬁamam‘miﬁwmms 3(3-0-6)

Communicative English for Culinary Arts

mﬁwma‘wmmﬁ LAz EIWIBNIEI8INN B IWN1TYIN8113 m3tinmsdemsluauuinms mada
LATENDIYT aﬂmmmimma ’Jﬁﬂ’]iﬂiﬂa’m’]i LNYBINNT mimmmmﬂaamﬂiummma NNIUINTI
DMIUATLAZEIAN miNﬂ%ﬂw”mﬁﬁam’ﬂmﬂLLmeiLLamuwmwamm

English Technical terms and expressions in Culinary, communicative practice in hospitality,
food preparation, kitchenware and equipment, cooking methods, menus, food safety and serving
food and drinks; practice of communication skills through role-playing

1) ngudsINudonquiiiednnus:avAlaw:

1552672 M¥IBINgERaEITINaN1Maufia B Rns TN 3(3-0-6)

Communicative English for Cultural Tourism

AANTILRN N mmumﬂmmﬂqwmam‘umi‘wmmmm’muﬁiiu Wdandnasnien
ﬂ‘ummL'ﬂummmﬁmuwﬂmmmmawuﬁiw ’m WIZTTW TUIHED I‘mmn@m mmuaimmmu
AMILFIUNUINTNNA mﬂénﬁaLﬂﬂTuIaaﬂfﬂﬂaLwamiﬂumwamua NI LEUDIK

English technical terms and expressions in cultural tourism; selected issues and topics
about cultural attractions, monastery, palaces, archaeological sites, ancient artifacts; presentation in
the formats of role-playing; use of new media for exploring information and presentation

1552673 mmé’anqvﬁlamstﬁamﬂiauﬁm@aﬁnﬁﬁ 3(3-0-6)

Communicative English for Eco -Tourism

mﬂwm%wwmwm mmummaoﬂqwmmnum‘mmmmmmnﬂu FdafinnaIiedny
mmLﬂumma\mmuwﬂaqmmmwaammmmnﬂu LL‘W@G‘Y]?WEJ’]ﬂ’iﬁ’iiwﬁ’]G]I%ﬂNﬂ’]ﬂ‘llaﬂﬂ’i”mﬂI‘ﬂﬂ
M3 NWITITNIALAZFILINR DN mLﬁuaimﬂLLmeiLLamuwm‘mum mﬂﬁﬁﬁaLﬂﬂI%IﬂEJ@ﬁ]W@LW@ﬂﬁ
ﬂumwamLmeimLﬁuamu

English technical terms and expressions in eco-tourism; selected issues and topics about
the history of eco-tourism attractions, natural resources in the different regions of Thailand, and natural
and environmental preservation; presentation in the formats of role-playing; use of new media for
exploring information and presentation

1552674 mmé’anqvﬁlamstﬁaWm\la"u%a‘lm'mm%w 3(3-0-6)
Communicative English for Career Success
mmmsﬂamimmmﬂqmwammﬁlsﬂumwmﬂ 7 MINUYe wﬂuﬁluamuﬂﬁmaumi k)

HInsfwe uaz mimmammmqlamwammamuﬁim miuwmmmmﬁim

MINEUDRAYIZNOUNNT mﬁ‘uaﬂ@mﬁuummaumummmi Tﬂiiw‘qLﬁﬁﬁN?ﬁLLﬁtﬂ?iﬁﬂﬁuSLﬁ)

fingana nmsiadwaznauidgrdedamnd nInsiageuaNAIMiITeINIALARNU AN Tl

YARNMNUAZ IMUITINIUDTNEN
English communication skills in various careers: meeting people in workplace; telephoning,

and sending line messages in business contacts; making an appointment in business; giving

presentations about company performance; describing products and services; identifying goals
and making business decisions; making and dealing with complaints; checking progress on work;
understanding personality and culture in careers culture

44



1552675 mmé’onqnﬁlamsﬁ'm%'ummqmmazmﬁﬂﬂizqu 3(3-0-6)
Communicative English for Secretary and Conference Arrangement
miDJﬂwﬂwmﬁaamﬁm‘ma\‘mQML‘Wammamumﬂuamuwmmu NIINAIFOUIUYN N3

ﬁaﬂﬂ’iﬂﬂﬂi‘ﬂiﬂwqﬂ NNIBAVNIBNITIAAITN ﬂ’]iLW’iEJNﬂ’]’i‘]_]’i“"HN FHHW WW%%@GWWG@@%I@%LL@ aauvl,sm
Practice of the English language skills needed to perform secretarial communicative tasks at

the workplace: welcoming visitors, handling phone calls, appointments, and schedules, and organizing
meetings and conferences via both online and on-site platforms

1552676 M¥IBINguReaITRaN ST IFINRS 3(3-0-6)

Communicative English for Public Relations

LIIAALRY ﬂﬂ’lﬁLW@ﬂ’]iﬂ@ﬂ’]‘JL“ﬂﬂaW“H‘WG]’JEIﬂ’]‘M’]aﬂﬂﬂwaﬁl’]ﬂNﬂﬁvﬂ‘ﬂﬁﬂ’]‘W NI LA ANTILT
asménwLwam’m@miﬁammimw ﬂ’]iLﬂafﬂfﬁﬂﬂf’ﬁ/\mL%W’]‘”‘Vl’]\i“/]Lﬂmﬂllﬂ’]ﬁ@ﬂﬁﬂ’]’iﬁaﬁﬂiﬂ?ﬁ’]im‘” N9
ELGHﬂ’l‘is}’lE]Gﬂi]‘]ﬂLWE]ﬂ’]iﬁE]ﬁ’]ﬁﬂ’]ﬁiuLLﬂ”ﬂ’lﬁl%aﬂmﬂﬂi‘}’]m}uvLﬂLLﬂ miﬂi“’mumamﬁum mimmuamam
MIFHMWOL LATNITLOAITNY MIRDT I MUITINAS B WA BMWENwaiasAn T Tade

Concepts and strategies for effective professional communication using the English language;
selection of the technical terms about public communication management; use of the English language
for better internal and external communication of enterprise, product information assessment; data
presentation, interview, and press conference; sustainability of cross-cultural communication to shape
a credible image of an organization

1553648 MIHnmmd9ngulniasinnnsdinguaInag 3(2-2-5)

Engllsh Language Practice in Digital Newsroom

mafmdandn maade uile wazweunsitemdn anmadneitemdn masuiums
Fummoh Madeuunainninn Mildesrdisznaunainviate TINTINARNLAE Wz UJURAMINNANLID
YATAN993e57I8IBuwIN1909A3Ne  Tunandaanguuunenisiiivesunaanainaonlatiidune
DIN0

Selective news, creating, editing and publishing news content, modifying, and releasing
news material, performing interviews, composing news pieces, incorporating multimedia components,
and observing ethical principles within the realm of digital journalism in the context of producing TV
program formats for online platforms in English

1553649 mm5anquf‘ammstﬁams@ﬂuﬁm’m‘%i)’ﬂ 3(3-0-6)

Academic English for Research Report ertlng

miﬁamimmﬁmmmm Aansaniiedasiurnuitemedenneednms undnge uaz
iwEJmulmslsnmmmmaﬁmmmﬂmEN 1AT9E1 LAZANNTALAY LA Luunamﬁﬁlumimuwwﬁwﬁmmw
memwﬂumimmua AR UITINTINNIINT NIdazgNITINIg Uae mIsAdnemeluuIunm
WEUINENIWLTNITINT

Scholarly communication and research-related activities to write academic report, research
abstracts, and reports using appropriate language conventions, structure, and clarity and emphasize
effective reading strategies, and presentation skills to engage with academic literature, conferences,
and discussions within academical report writing contexts
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1553650 NMHIDINYBNIINHANY 3(3-0-6)

Legal Engllsh

mﬁwmmmnmgwma (1S} uww mwmmmmmnmg‘ﬁma Lsﬂu muludn nMaden
LNEITNINYNRHNY LR n3deasluAa 'ﬂmmmamumﬂWﬂmewmElmvl,ﬂfmmumﬁaammm
SINIUUTUNIDING e LLavmﬂhmmmwiﬂumumamgwmﬂ mumiﬂgumiuamwLLmaaNma
NHVHY

Legal terminology and expressions, law-related language used in contracts, writing legal
documents, and courtroom communication related to common legal terms for communication and
grammar functions applicable to legal contexts via practicing English legal settings

1553651 NIBIAING 3(3-0-6)

Digital Language

m‘maanqﬂummmhmﬂ%mmaoﬂawmiﬁami waznIgnwdisuluuIunvasdandina
i’mmﬁamﬂmaﬂau ﬁaaauv[,au LazLAdatdafomIRITa ITRminsaunwiaawlasl Lm Lma\mami
aaﬁjiaauvl,au Laz IR ILuUTaRlaaum liNaeuIRITE ﬂgmﬁamaaumaimﬁl LLazﬁaﬁmﬁ
MIfamIUUILNNAIANAING

English language in the digital age for use in communication, reading and literacy in digital
contexts, including social media, online platforms, and digital communication tools, online discourse,
and multimodal communication, digital language trends, netiquette, and communicative strategies for
evolving contexts of communication in digital society

1554136 MINARIAMNARBI BT ITNBIDINY 3(3-0-6)

English Fluency Development

mimzmmimw34fmmmiumsmlammiﬂmm nmamsmﬂmum mmmﬂﬂumiwm
e Ylms}“’ﬂ[,uﬂ’ﬁlfﬂEJ‘H,‘WEE]34ﬂ‘]Jﬂ’]ii'ﬂ]ﬂLiEl%iﬂﬂﬂsm’JEJ’mimuﬁ PG WAVANT EL“LL?ULL‘]J‘UﬂWiLiEJuiLL‘UU
WAIR T@mmimwmiﬁamﬂwnmmwNﬂivammwmummﬁmmu‘[mau mﬁamhw LAENITNDY
PRI LM IR Nﬂﬂgumammamaﬂ

Integration of listening comprehension and advanced reading strategies, speaking with
confidence, and effective writing techniques with grammar mastery and vocabulary expansion within a
dynamic learning experience to cultivate effective real-life communication through interactive activities,
discussions, and assignments for continuous improvement and practice

1553322 MstaEaImMwIBINNRENY 3(3-0-6)
Narration of Myths
b ’JG]F’]T]NL‘]J%N’W‘IJ@\‘ILWWLﬁ]’]ﬂiﬂLL@“‘IﬁN% PNWUATI LNWIAN ’Ji‘]_liie} aiammﬂumummmm
ﬂ’J’]leHE] LWIAR E]'Y]ﬁ‘W@G]E]ﬂ’]iW]L%uﬂI’J@TE]GN%HEJLL@ NINBLNAITIRNIIN F’TE\]‘]_J‘” LLE\] ’NN%ﬁiiN?JENI@ﬂ
NNEJIWN AEIBNNIANETI ’JL@?’]W‘W WIsUey uwazn1ifiam LU%‘]J‘V]‘]_J’]WIJQ\W’]?LE\]’]Liaﬁiuﬂ’]ﬁﬁ\mmﬁaﬂ
TIEUTUFIN

The history of Greek and Roman gods, gods, goddesses, heroes, and heroines that are
the origin of beliefs, ideas, influences on human life and the creation of literature, art and culture of
the modern world, by means of selection, analysis, comparison and interpretation
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1553652 Mwdsngudaasiagsnsuinsaluazunngdunnlng 3(3-0-6)
Communicative English for Spa Services & Traditional Thai Medicine
. ﬂ’]‘h}’]E]\‘]ﬂ(]ist‘ﬂ’iﬂL‘Uui%@ﬁ]ﬁ’]ﬁﬂiiﬂﬁﬁ’nm miLLWWETL‘V]EMNmuwmm‘nummmmmhmi
o IN¥IDINBaL NI jaummﬁwﬂmmmnqwmmuamm NNIQLAFININ ﬂ’]iaﬁ‘U’]EJﬂ’]ill’]
Uaaduazisnisvndalng n1I9an1IAI0INLEZNNTIBN 'mmqmimimwuﬁiiﬂumﬁamiﬂuaﬂmw
ATAUDTTINLANAINY
English language for the business development of spa services and Thai traditional medicine
for effective communication; study vocabulary related to the spa and healthcare service industry,
explaining and describing treatment methods and therapies, inquiring and managing bookings and

appointments, and understanding customers from different cultural backgrounds

1554608 mmé’anquﬁsﬁmﬁ'aﬁ'ﬂixnanm‘s 3(3-0-6)
Business English for Entrepreneurs
miwwmmwwwumﬂumﬂﬂfmmENﬂr:]isml,ﬂumﬁmﬁummurmﬂi aumwmmﬂuﬁiﬂa

Lwamiaamﬂmmwmﬂu mwaiawamnm NITLHAANNIE DTN LmeLﬁuaLLmﬂ@ﬁiﬂaaﬁmuﬂﬁ]

Pude@ninieesiumBEuians gasnew WaZNIAUAUGIND mﬂmmuﬂﬂumiﬁaaﬁmﬂ

33n93Erinelseing
Fundamental English language skills essential for excelling in the business arena to proficiently

communicate ideas, negotiate deals, write professional correspondence, and confidently present
business concepts, vocabulary relevant to entrepreneurship, startups, and business operations, all
while fostering self-assurance in international business communication

1553653 miené‘anqwﬁlamﬂﬁamiu%msgnﬁ’u 3(3-0-6)

Communicative English for Customer Services

MANTLaE mmu wanmma mﬂuﬂmimmmﬂm V’Tms}’]ilW%ﬁiiﬂﬂl’msﬂ’wﬂuﬂ’liUiﬂ’]i@ﬂﬂ’]
Nﬂﬁﬂwmﬁﬂma miwmimmmaaamiﬂmﬂm Nmﬁmiﬂi Hsznanuazn1IIANIIYNAN D\Iﬂ'ﬂm;%,
mimmaﬂmimmﬂmasamﬂmm“ﬂmmmamﬂm (1S Lﬂlﬁ%i’]ﬁlﬂ’mmﬂ

Vocabulary and expressions, principles, and techniques of customer services; study cross-
cultural issues in customer services in listening and speaking with customers. Practice compromising
and dealing with customers and reading passages about customers’ complaints and problems
including writing synopses

1554609 ausniBalfiansamwinsemedengmieananianiinisasn 3(2-2-5)
Workshop on English Skills for Professional Advancement
mim@ammmﬂgummﬂwamﬂﬂi ﬁwﬁmwmx‘immmmumiwwmaww LWN‘W%WH‘H‘“

m‘maoﬂqw‘ﬂmﬂmmmummmmﬂﬂaﬂaww LWaiaum)ﬂiiNmiLiameLﬂaauv[,m miamhw‘ﬂ

waula uae ﬂ’]i}lE]‘LJWN’]EI‘V]Lsﬂwiﬂuﬂ’liﬁaﬁ’ﬁﬂuﬂiwﬁﬂﬁﬂ’]WﬂﬂuiULLUUﬂ’liL‘ﬂEJmLa N1INA Taun n19

Lmﬂmwmﬂmm NnezlunIIuLEwe LaznIdneagia Laﬂmamaﬂumummq 9 hamumim

‘nmmmiu‘nmmu
Organizing a workshop to refine language proficiency for career advancement aiming

to enhance essential English skills necessary for success in the professional world to incorporate

dynamic learning activities, engaging discussions, and practical assignments in effective written and
oral communication including polished business correspondence, persuasive presentation techniques,
and refined language usage across various workplace contexts
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1562103 mmrﬁﬂ%ﬁw%’nﬁt’ém’%au 3(3-0-6)

Japanese for Beginners

Wnnisaanidesias mmauaﬂmaﬁmm (Hiragana) ane3ansa e (Katakana) way ANWI
AN I(Kanp) Ansuay NﬂL%HuIﬂNﬂi’Nﬂi“’Iﬂﬂwuﬁ’m Wnwy WA B7% Feumdnriuazdwinieanuns
UDNRIAN 9 J0UAD NMIINNNIY NIIULBLUIAKLDY N1INE1IRT LLazﬂizqn@ﬂ%mﬁwwmemmuslumUﬂ
lapegnaasinunzay

Practice of pronunciation and writing Japanese alphabets (Hiragana, Katakana and Kanji);
study and practice of writing basic sentence structures; practice of listening, speaking, reading, writing
vocabulary and expressions in identifying surroundings, greetings, self-introductions saying goodbye;
application vocabulary and expressions to contexts with accuracy and appropriateness in language use

1562407 msﬁ'amsmmzﬁﬂu‘l%ﬁmﬂizﬁﬁ"m 3(3-0-6)

Japanese Communication in Daily Life

Wnnnezn1Ine Ne mu LR memmmﬂuﬂmamﬂmmﬂiumm Fnwn AuaT IATeh
wazlFRFnrinaz mmummmﬂuﬂ%’lumiuaﬂﬂmmﬂi mm NIININLAZNITUBNLIRT NITUDNAIN
govuazlivoy nNIuTIENEENEmME NM3Te90e MUSeuienese 9 LATANIDNHNLATUDNNANIY UL
Uszgnaliddnvivazdmnindinlszdrivldegegndoananzas

Practice of Japanese listening, speaking, reading and writing skills used in communication
in daily life; study, investigation, analysis and use of Japanese vocabulary and expressions in talking
about routines, asking for and telling the time, talking about likes and dislikes, describing characteristics,
shopping, comparing things and asking for and giving directions; application vocabulary and expressions
to dalily life with accuracy and appropriateness in language use

1563404 mmzﬁ'ﬂmﬁ:amiﬁami@aamumsnﬁ 3(3-0-6)

Japanese for Situational Communication

Nﬂmwmiﬁamimmmﬂu Anw duad ualdmdnt 18 Uazlen dwin tionsuaasas
ARLABLAE mwmﬁﬂiuamumﬁmwmmmw

Practice of Japanese communicative skills. study, research, and use of vocabulary, phrases,
sentences for expressing opinions and feelings in various situations.

1564708 mmrﬁ'ﬂmﬁ'amiﬁ'am{luamamnsmmﬂiaav’v’;m 3(3-0-6)

Japanese Communication in Tourism Industry

mﬂwma mmu”tumnwmmm v\lﬂﬁmawwﬂmmmﬂm‘wamiaamﬂuﬁsﬂﬁmmmm k)
mamuaﬂmmﬂu mmuvmmmmmm‘mmm mmamﬂaﬂummm mimimﬂamu‘mmﬂmmmﬂm
Tutszindlng uaz ﬂ”lﬂ‘mlaNaﬁ‘ﬁﬂ(’,‘lmLU‘%‘]JT’IEJGII%LﬂEJ’JﬂUﬂﬁL@%‘Y]”I\‘]‘V]BGL‘Y]EJ"JLLﬂﬂﬂﬂ”IEUU%

Vocabulary and expressions in tourism business; practice of Japanese listening and
speaking for communication in tourism business, taking care of Japanese customers, introducing
yourself in business and exchanging business cards, describing tourism attractions in Thailand, and
giving important traveling information for Japanese customers

1564709 mmzﬁ'ﬂmﬁ"amiﬁlams’l%ﬁsﬁﬂsauw 3(3-0-6)
Japanese Communication for Hotel Business
ﬂ?ﬁ‘W‘Y]LLﬂ mmmnmnummﬂimiu P\Iﬂﬁ\?LL@wV\lﬂﬂWEWWﬂuLWaﬂ’]iﬁ@ﬁﬁii%ﬁiﬂﬁﬂﬁ%lﬁﬂ 13
Wa%ﬁu@ﬂﬁﬂfﬁﬂ%ﬁLLD\I‘HﬂW’]%‘j‘Uﬁ’J%W%’] ﬂ’]i‘UiiEﬂEJLﬂEJ’Jﬂ‘UE\NE]']%’JEJ@’J’]NNWW’JﬂG]’N °) ﬂ']EJi%IﬁﬂLLﬁN N3

&
v al

‘H'JEIL‘WQE’J@H@WEU?J%SL%INLHN W m‘ﬂmammmmLﬂuﬂ‘ﬂmummnumawnmmm

@&
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Vocabulary and expressions related to hotel business; practice of Japanese listening and
speaking for communication in hotel business: welcoming Japanese customers at the front office,
describing various hotel facilities, giving Japanese customer assistant in the hotel, and giving important
information for overnight stay

1563507 é‘l’aﬂmta:ﬁ'ﬁuuﬁsimﬁﬂu 3(3-0-6)
Society and Culture in Japan
SIpH mﬂmﬂﬂummumam nReMA Uszifianand Usznns wed nafiainsUnases
LATRYNY wmmﬁmummdu‘[m ﬂaﬂv TMUOTIN UIZINTHh WazZANNENABDIZNIIU NG
Japan in geography, climate, history, population, races, politics and
government, economy, science and technology, arts, culture, customs, and international relations

1572106 mm%uﬁm%’uﬁéuﬁﬂu 3(3-0-6)

Chinese for Beginners

Nﬂmiaamﬁﬂmm mmaumaﬂmw Ansuas NﬂL?Jﬂuiﬂiﬂaiﬂﬂﬂiviaﬂwuﬁwu Hnwy ne
811 Wenndnriuazdwieiunsuenieseg %) UMD NINNNIEY NITUBSHIABLDT NIINE1IAT LAY
‘Uivﬁgﬂ(ﬁﬂﬁﬂmﬂwmmmmﬂumuﬂmaﬁmgﬂmmmmvau

Practice of pronunciation and writing Chinese; study and practice of writing basic sentence
structures; practice of listening, speaking, reading, writing vocabulary and expressions in identifying
surroundings, greetings, self<introductions saying goodbye; application vocabulary and expressions
to contexts with accuracy and appropriateness in language use

1572203 MydaaImeIwindialszs1in 3(3-0-6)

Chinese Communication in Daily Life

Wnnneen1In WA 811 LaziTanmunIuiliaomaluiinyazsnin Anwa fuath ez uas
SR IIE mmummw‘ﬂiﬁumiuaﬂn’mmﬂi”mm NITDTHLAZNITUBNLIAT NNTUDNAITNTDULAS
Tslau MIDTIENeaNEmE NM3teras MIIeufieudesi 7 LAENMIDNLAZUDNNAN uazlse Elﬂ@ﬂsﬂ
ﬂ’]V’T‘W'ﬂLLE\]uﬁ’]uﬁuﬁl‘%‘mGlﬂiv’ﬂﬁlulﬂaﬁl’]ﬂgﬂﬁlBOLWNWWGN

Practice of Chinese listening, speaking, reading, and writing skills used in communication in
daily life; study, investigation, analysis and use of Chinese vocabulary and expressions in talking about
routines, asking for and telling the time, talking about likes and dislikes, describing characteristics,
shopping, comparing things and asking for and giving directions; application vocabulary and expressions
to daily life with accuracy and appropriateness in language use

1573203 mm1IwiiamsieasiBeaniunisnl 3(3-0-6)

Chinese for Situational Communication

Anvinwemsfomanm1dn anwn duat uazldmang 18 Yszlon druim tienanansany
1?1mL‘v“‘mu,a:mmgﬁﬂiuﬁmmﬂﬁmwwmﬂwmEJ

Practice of Chinese communicative skills. Study, research and use of vocabulary, phrases,
sentences for expressing opinions and feelings in various situations
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1574709 mmﬁmﬁ"amiﬁ'ams’luammﬁmsumsﬁaaLﬁm 3(3-0-6)

Chinese Communication in Tourism Industry

AANTILAE mmﬂuﬁiﬂﬁma@mm WnWoua Wﬂmmwmamiﬁamﬂuﬁimmmmm k)
mamuaﬂmﬁm mmmmmmawwmmmm mnmmﬂaaumwm mﬁUﬁmﬂﬁmmﬂwaommmﬂm
Tuise LV]?TVLY]EI 1} mﬂmammﬂmmﬂuﬂ?lﬂwma’mum‘mumwaﬂmmmanmw

Vocabulary and expressions in tourism business; practice of Chinese listening and speaking
for communication in tourism business, taking care of Chinese customers, introducing yourself in
business and exchanging business cards, describing tourism attractions in Thailand, and giving
important traveling information for Chinese customers

1574710 ﬂmﬁmﬁan’n‘sﬁamﬂuqiﬁﬂsauiu 3(3-0-6)
Chinese Communication for Hotel Business . .
AfnuazdwienugIfaliusy dnliuazyanmeidwienisdemslugsialsusy ns

mm‘uaﬂmﬁmmwuﬂmmumu‘wm mimﬁm‘ammﬂuﬂﬂmmEmemmrwmﬂ 9 mEJTuIi\‘]LLiN k)

mamaaaﬂmﬁ]ﬂﬂsmiu (s mﬂmaNafmﬂnmLﬂuﬂsimmﬂmnumi‘WﬂmoLLiu
Vocabulary and expressions related to hotel business; practice of Chinese listening and

speaking for communication in hotel business: welcoming Chinese customers at the front office,
describing various hotel facilities, giving Chinese customer assistant in the hotel, and giving important
information for overnight stay

1573508 FIANUATINWSIININ 3(3-0-6)

Society and Culture in China

Yszmainludundaans piienie Uszifaans Uszoins 1uind nafiesnisunaios
wWswgia Inenmaniuazinalulad fads Twusss Yssind uazannduiusszninlszina

China in geography, climate, history, population, races, politics and government, economy,
science and technology, arts, culture, customs, and international relations

1662101 mmmmﬁﬁm%’nﬁﬁ'uﬁﬂu 3(3-0-6)

Korean for Beginners

WnnIaniielas miwwmaﬂmmmmma (E‘Juﬂa) Anwuaziindeulaseaiiolszloans
L Wniy nA 8% Fansdnriazdwinisfiunsueniese 9 JOUAT NIINNNIEY NTUHSHIAWLDY
N1INA1IAN LL@wﬂiwaqﬂeﬂﬂjmmAmmemmﬂumuwi@amﬁgﬂ@]mmmwau

Practice of pronunciation and writing Korean (Hangeul); study and practice of writing basic
sentence structures; practice of listening, speaking, reading, writing vocabulary and expressions in
identifying surroundings, greetings, self-introductions saying goodbye; application vocabulary and
expressions to contexts with accuracy and appropriateness in language use

1662201 MsAoEITMBNNMAIWE sz T 3(3-0-6)

Korean Communication in Daily Life

Wnnnezn1Ine WA 8% ua FeunmsunranldasasluidnlszsTu fnw duadt Tiaseid
wazlgmAniuas mmummmeaﬂﬁﬁumiuaﬂﬂmmﬂiuﬁmu NIIDIHLRZNITUDNLIRT NITUBNAITN
gauuarliTan MIUIINEaNEmME MITaves nswSeuiiienFesig 9 LATANIDNHLATUDNNIANIY LT
Uzgnadldddnriuazdmanludindszdrinldedugndoananzas

Practice of Korean listening, speaking, reading, and writing skills used in communication in
daily life; study, investigation, analysis, and use of Korean vocabulary and expressions in talking about
routines, asking for and telling the time, talking about likes and dislikes, describing characteristics,
shopping, comparing things and asking for and giving directions; application vocabulary and expressions
to daily life with accuracy and appropriateness in language use
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1663201 MBUMUANansRaa T BIanwITaE 3(3-0-6)
Chinese for Situational Communication .
Anvinwznsfeasnesnivd @nwn Auadt waglddndnn 8 Jazlea dwan tlenisuans

mmﬁ(ﬂLﬁmmzmmﬁﬁn"luamumﬁtﬁwfmrmmEJ
Practice of Korean communicative skills. Study, research, and use of vocabulary, phrases,

sentences for expressing opinions and feelings in various situations

1664701 mmm’mﬁtﬁamiﬁ'ams‘luammwniiumsﬁaaLﬁm 3(3-0-6)

Korean Communication in Tourism Industry

AANTILAE mmﬂuﬁiﬂwa\imm Nﬂﬂﬂu,a“W@mmmeLwamiﬁamﬂummmﬂmm N9
mmuaﬂmmwa mmwmmmmmﬁﬁiﬂmm mnmmﬂawmwm mimwﬁaﬂmu‘ﬂmammmﬂm
Sluﬂivmﬁlml Loy mﬂ,wna34ammmLﬂuﬂﬁv‘[mummmJmimumwmmﬁmmaﬁmmma

Vocabulary and expressions in tourism business; practice of Korean listening and speaking
for communication in tourism business, taking care of Korean customers, introducing yourself in
business and exchanging business cards, describing tourism attractions in Thailand, and giving
important traveling information for Korean customers

1664702 mmm’mﬁLﬁanﬁﬁ'am{luqsﬁafsmm 3(3-0-6)
Korean Communiclation for Hotel Business . .
AfmrazdwimneInugInalsusy Anfaazyansinivdienideanslugsialsusy

m‘mam‘uaﬂmmemwuﬂ@amumuwm mimimﬂmmn‘ummmﬂmwa”mﬂm@ | .ﬂ’]EIT%INLLiN

mism‘amaammmwmh‘[wuw 1s} mﬂwnammmumﬂuﬂrfsmmmnu

NIWNAILIN
Vocabulary and expressions related to hotel business; practice of Korean listening and

speaking for communication in hotel business: welcoming Korean customers at the front office,

describing various hotel facilities, giving Korean customer assistant in the hotel, and giving important
information for overnight stay

1663501 FIANUATINUSIINLNIAA 3(3-0-6)

Society and Culture in Korea

Ysznanndludugficans gioine UseTfenans Yizans manf mafisinisnaio
wWsgia Inenaniuazinalulad Aads daunian el avas 338 Yszind wazanuduiusizning
Uazind

Korea in geography, climate, history, population, races, politics and government, economy,
science and technology, arts, culture, K-pop, drama, series customs, and international relations

3) dv1lnUs:aunisnidsNGw (Practicum) 3 nuoenNm
1554809 AzHnUszaunsabIzIN 3(270)
Practicum

mimtmmmmmmmnuammwwmm‘maﬂﬂqw WﬂﬂmiLLamqwgmummami 14
‘nﬂwmiﬁamimElm‘mamnﬂuwnmuwmiwﬂmﬂi ’mauu,a N1IUIZNaUNTIN LAz ILEHEIHALE
Fownaluladadra findse aumsmsm*nw“luamuﬂﬁ ﬂaumiLwaLmEJNW’:?aNNm“HWMamm

Application of English language knowledge, principles, and theories of communication; having
communication skills in English in all aspects of life from personal life to professional life; presentation
with new media; practice of professional experience in government or private organizations to confirm
the students’ readiness for future careers

51



LwunsidouluvnsiSuusdnisinus:aunisndisidwswkandas
Linking Learning to Professional Experience Plan for Core Curriculum
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1. nuoAdus1AnYINIIY
2. MUIAdBIIWN:
2.1 naudrane
2.1.1 3eAu
- NANIATANINE
- NANITININGIGATINNTINUALDIANTT
- ngrdnnialidUinenazdaaiugenaz
- naRITnaluladmsauineg
- NENINMNBIDINGY
2.1.2 G uden
2.2 ngwInAnyszaunIbITIn
3. nuandsdeniasiidesndn

N1sYANISISEUNISdau
nuoadsaw: 1ISeulitiosndn
ndudsaawn: 1Seulitiesndn
J5100AU 158U
- NdudB1dMNINgN 1IS8U
2512109 %Gﬁ‘wmLLazwqﬁmﬁuﬂmmiﬁJQG%
Introduction to Psychology and Behavioral Sciences
2511106 InINLAMUINTHYBE
Human Developmental Psychology
2512110 Amingienawdnemnmadeuinnaniia
Psychology for Potential Lifelong Learning Development
2512111 s3enuTIwdmIudnIninengalni
Ethics of Modern Age Psychologist
2512303 §OALAZNITITENNIAINE
Statistics and Psychological Research
2512112 InIngnsiAnuaznsanigseaniuy
Cognitive Psychology and Design Thinking

- NUdBIDAINYIPASMINSSUILABVANIS 1SEU
2517101 mmiﬁmﬁwﬁmﬁu%immqmmmsuLLaza\iﬁms
Introduction to Industrial and Organizational Psychology
2517201 Igingnadugiiuaznaainefinem
Psychology of Leadership and Team Building
2517203 Iningmidesnauaznigslalusednig
Psychology of Communication and Motivation in Organization
2517204 ﬂg‘wmﬂﬁm%uﬂfn%miwmaﬁmwmwLLazaoﬁmi
Law for Industrial and Organizational Psychologist
2517301 madszgndlfunuianedninenlunisriowluesdnis
Application of Psychological Test for Working in Organization

30 nldanm
86 nuosnm
81 nuena
69 nafia
18 nwena
21 Bena
9 viIena
9 viIene
12 Nena
12 “ena
5 vienia
6 nuognn

86 niuosnn
81 nuiosnn
69 nilosnn
18 vilosann
3(3-0-6)
3(3-0-6)
3(3-0-6)
3(3-0-6)
3(2-2-5)
3(2-2-5)
21 wiUdosnm
3(3-0-6)
3(3-0-6)
3(3-0-6)

3(3-0-6)

3(2-2-5)
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2519301

2519302

2512304

2512305

2512233

2513205

2513317

2513318

2517202

25172056

2517302

2517303

2512306

2512234

2512235

2517304

2517305

2513206

miéfuumLLa:ﬁmsn@mu%m’“mmqmm‘wmimm:aﬂﬁmi

Seminar and Field Trip in Industrial and Organizational Psychology
NIARATNANIZIBINNININGIGAFINNTTINLAZBIANTT

Independent Study of Industrial and Organizational Psychologist

- nguasnshiAnusnuna:doiasugunio: 1Seu
nila1UIneImnga9de
Counseling for People of All Ages
mMaldadaneluanizingd
Counseling in Critical Situation
FIANAALAzNIFILEINFEN UM AL AUTIR
Mental Health and Enhancing Well-being in Living

- naudsanalulagaisaune 1S8u
NugrnaluladmIsunauazwiansiafing
Fundamentals of Information Technology and Digital Innovation
maszgndldinaluladfdraiowaunuinnys
Applying Digital Technology for Innovation Development
waluladmIawnAf I MIURNIAINe g NNITHLAZBIANT
Information Technology for Industrial and Organizational Psychologist

- NEudBINBIBONNY 1S8U
MESIngwiamIdesIdmSuinaainen
Communication English for Psychologist
MEIBINOHADMINUEMTDINININENgAINNTINLAZBIFNT
English for Work of Industrial and Organizational Psychologist
MBIBINOBEIMIUNITNAIDIUEIANTT
English for Negotiation in Organization
MBIDINOBEITUN TULTUDNAIIUNNTATNEN
English for Psychological Presentations

5snden litisendn

MIUTUNOANTINNLWE

Human Behavior Modification
InIneyadnnnkarnIUTUMIuNIFENA TN
Psychology of Personality and Adjustment for Creating Life Balance
NMINATDULAZNTUIZLHUNANIRINEN
Psychological Testing and Assessment
FeAnen i unIneInInuLe

Psychology in Human Resource Field
miﬂmamiﬁaaammumiﬁwmqﬂiwﬂ
Ergonomics for Design Working in New Era
AMINGITIANUAZ WY IRUDTIN

Social Psychology and Multiculture

3(2-2-5)

3(0-6-3)

9 oM

3(2-2-5)

3(2-2-5)

3(2-2-5)

9 WU2YNRA

3(2-2-5)

3(2-2-5)

3(2-2-5)

12 vidosanm

3(2-2-5)

3(2-2-5)

3(2-2-5)

3(2-2-5)

12 vidosnm

3(3-0-6)

3(2-2-5)

3(2-2-5)

3(2-2-5)

3(2-2-5)

3(3-0-6)
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2517206

2517207

2517306

2517208

2511212

2513319

2517307

2517209

2513207

2512236

2511213

2517308

2513320

aa o

InIneINInaAlueAfiINg

Marketing Psychology in Digital Age

IMINGIVINT

Psychology in Hospitality

AMNINTINIR TN IATNEN

Business Knowledge for Psychologist
InInendeIniiam A TIn

Positive Psychology for Life Development
FnIneuaznaINaIIgnIIndnIuTe o uazEgele
Psychology and Enhancing Quality of Life for Adult and Aging
Ui:Lﬁu‘ﬁ'mﬂu%mﬁmiwmqmmmﬁmm:mﬁms

Interesting Issues in Industrial and Organizational Psychology
NI3ANIANNIASEALAAHLATD B Bl

Stress Management and Job Burnout
woAnTIniduilymdesdnis

Behavior Problems in Organization
FIneInIEieanNIRIUsIuyaaaluiindflng

Psychology for Building Relationships with People in New Normal Life
Anineniiawasndnenwg3ougals

Psychology for Development of New Era Learners' Potential
ININ AT NITUTTNNAUINITANUAZ TETH

Psychology and Enhancing Child and Adolescent Development
MIVIMIRAEHRWINTNEIN TR L IHEARTNA

Human Resource Management and Development in Digital Age
INYNTU

Community Psychology

ngudsriinus:aun1snidssw

2514803

nmiIinUszaum iz dndninelugaarnIIneerasnnig
Field Experience in Industrial and Organizational Psychology

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(2-2-5)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(2-2-5)

3(2-2-5)

5 nuosnm
5(450)
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ADSU1USIUIU
a1w13uv1raInyiaaainnssula:avAnNis

2512109 ﬁeﬁnmuaquﬁnﬁumam{tﬁvaaﬁ‘u 3(3-0-6)
Introduction to Psychology and Behavioral Sciences
Wumumﬂmmawqmmiumamuaw\]mﬂm aﬁmil,mwnaumm 19276 HNNDY mwg LUIAR

mwmmﬂuqummiu WmmmqmimmummmN@ﬂﬂmmﬁwmsmmm“ﬂaﬂnqumnﬁu WNWINTT

maqmgw mﬁug mﬁl,izlug n17371 NIAA YARNNIN aRdan ngﬂfu Rptialt FUNINAA NMBNIAINE

Tudszgnadldiindszlesiludusng «

Fundamental knowledge of behavioral sciences and psychology, methodology and scope,
history, viewpoints, theories, school of psychology and behavior, including basic physiology and
physical disorder related with behavior, human development, perception, learning, memory, thinking,
personality, motivation, intelligence, emotion, mental health, the application of psychology to be useful
in any situations

2511106  IAINVINAWININ e 3(3-0-6)

Human Developmental Psychology

nmasgiulelas miLﬂaauLLﬂawmuuw NANWRHUINT Wuﬁﬂﬁmm Andnwasg 9 ‘mwm
mamimimLmUImLLavwwmm‘mmuuw NOBHINTINEINARINIT memﬂawumﬂumu@m g Aaus
UHan5anieiessn 199919313078 mimﬂmNﬁlﬂﬂi:qﬂmﬁlﬂumimmmLmhqﬂﬂahmimmmm

Human growth and changing in human factors, principles of development, heredity and
influences affecting human growth and development, developmental psychology theories, human
development in various fields from fertilization to an old age, generation gap, applying knowledge to
understanding people in their lives

2512110 ﬁm%nmtﬁiaﬁmmﬁnﬂmwmiﬁﬂuf{maﬂ%% 3(3-0-6)
Psychology for Potential Lifelong Learning Development
LL%’JﬂﬂLLE\]"WE}H{]ﬂ']iLiEJ%ﬁJE]ﬂ%ﬂ’“’\]@]iﬂﬂﬂ%ﬂ@ﬂﬁ’m g i‘lJLLU‘iJmiLiEJm ANMHNLANAIITENIN

YAAR mmmanauﬁ”ﬁuﬁmsmw 21 ﬂ’]iﬂiwﬂﬂﬁlLLWJﬂﬂLL@w“nf]ﬁs}a;]ﬂ’]iLiEJ‘HﬁL‘Wmﬁmfm’]ﬂmﬂﬂﬂ’]ilﬁﬂui

ARDATIA NIIAUNULAE EwLmuw@Nmﬂﬂamwhmmawﬂﬂa mimma‘ummﬂmLwawwmmimﬂm

aﬂwm:ﬂlmn’mﬂu@maugmaﬂsﬂ’m ‘nummﬁﬁmil,iﬂu;maamnml,mﬂ'mﬁaugﬁmmmm
Concepts and theories of learning by psychologist in each group, learning style, Individual

differences, 2 1st century learning skills, the application of learning concepts and theories to integrate
into lifelong learning, discovering and promoting personal potential development, setting up a mindset
to develop learning, characteristics of being a lifelong learner including lifelong learning management
and self-learning
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2512111  3338UTIWEUSLRNIAINggalnsi 3(3-0-6)

Ethics of Modern Age Psychologlst

it mma\mm]mwm wmm‘mwmwm U‘ﬂm‘n‘wmmmummw&ﬂuﬂmmw‘ﬂ 21
mytnuwanindsinenluiunisenndesiudiaaroande s i oin ﬂgwmaﬂmmmaﬂﬂuuﬂﬁ]mwm
BRABENS N A ANTAIT1TN aiimm‘smma\mmmwm N3 UMY WoRUATAI9RNIR TN
mﬂmmmmﬁmmim waztaznmauslainds ﬁ]ﬁﬂwﬁmﬂumi‘nma‘umwmwm ITBIUTION
Mmana 937810 TIMIBNNITNTATNEN LLamﬁuLﬁmmﬂfymmqmammammmumam’mm

Type of psychologist, dynamic psychology, the role of the psychologist in 21st century,
psychologist’'s work in various contexts according to society both urban and locality, the law that
involved psychological performance as a professional, human rights, multi-disciplinary team, ethics of
psychologist, code of conduct, morality for psychologist, ethical standards and amendment, ethics
of psychological assessment, ethics of research, ethics of therapy and ethical problem analysis for a
psychologist

2512303 &NAUATNIIIVYNIIAING 3(2-2-5)

Statistics and Psychologlcal Research

NANNMINNENH 1aTIaLazeuls madenldaiis mﬂuﬂmmmﬂmmewmam nMInaFay
NNATIN miLL‘UawalﬂmmamammLmmmmmmamwnammmm la39T19N13398 miaammum‘mm
NINUNIUITINNITH m’aﬂumama mimwLmawammm’m%mwmwm miammmwmammama
T 9L finAHE o d LA AHLTIB IR TY ﬂ’]im‘Ui’J‘Ui’JWUE]N@ LAZNTTYBNANITIENNIATNEN

Principle of statistics, scales and variable, selection of statistics, statistical techniques
of data analysis, hypothesis testing, interpretation of computer programs for statistical analysis,
research proposal, research design, literature review, sampling, creating tools for psychological research,
measurement quality of tools in reliability and validity, collecting data and writing in psychological research result

2512112 IAINPINIFAAUAZNITAABIDNLLIL 3(2-2-5)

Cognitive Psychology and Design Thinking

‘]JﬁmnLmemanﬂmmwawuw FUVUIETEMULAZ N TN UYDIEN DY mﬁuiv\huﬂi:mw
RS NMIAWALNIIAN NITLIWBNIIAN gﬂu;uumiﬂ@ WAKINITAIUNIIAR N1IAIVAN miﬁﬁm N3
M33An MIBERINEY WRINMIMUNIET ANNAATTNETIALAENIATM MIldranalunIdniula
waznmsfndvesnuuugnIaduniang

Conceptual philosophy of human intelligence, nervous system and brain function, perception
through senses organ, remembering and forgetting, thinking processes, thinking patterns, thinking
development, cognitive control, cognitive measurement, language learning, language development,
creative thinking and problem solving, reasoning in decision making and design thinking for being
innovators

- NAU3BIVAINYIYAFMNSSULLALDVANS
2517101 mw%‘tﬁaaﬁmﬁmﬁuﬁmf‘mmammvzns'smm:aaﬁmi 3(3-0-6)

Introduction to Industrial and Organizational Psychology

POUIBULAL Lmemﬂ@mmnmmwmammmimm DYANTT ﬂ’]i’iU’iLLﬂ ﬂ’]’iLiEJ%’iﬂ\i
mwLmﬂmwamﬂﬂawmmwmmmmﬂqummiﬂumimmu UNUINLAZHRINYI%NIATNEN
PN IVINITNLAZDIANTT FNMNLIARBNATUNIENN ATWAN azaudslalunmarinen mawddgmnmsrinmn
TwaeANs MINATZHNB Aden Lanafuazaniwelalumn

Scope and concepts of industrial and organizational psychology, perception and learning
about individual differences related to work behavior, role and duty of industrial and organizational
psychologist, physiological, time and psychological environments at work, problem solving at work
in organization, job analysis, values, attitudes and job satisfaction
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2517201 %@ﬁ'ﬂmmslﬁm’mwuaxm‘sﬁ%’nﬁumu 3(3-0-6)

Psychology of Leadershlp and Team Bulldmg

wifa NORONNIRINEIINeITIAUNIY w‘m JuyureInIE wm wwaAalun I
‘m4 mﬁmmiﬂmm naunlatfyriuas maﬂﬂumwwmmﬂuwmm NIThANBINIE mﬂuamumam
mﬂ@ﬁnﬂuﬁmuu

Concepts, psychological theories related to leadership, styles of leadership, teamwork
concept, teamwork management, problem solving and teamwork decision, and case study of leadership
in current situation

2517203 %@1"371mmsﬁ'ammazmsm‘lﬁflumﬁms 3(3-0-6)
Psychology of Communlcatlon and Motivation in Organlzatlon
LIAIAR iﬂLLuumimmaﬁami 'ﬂqwgmi’mmmmmauwuﬁ miﬂivaﬂﬁﬂwammwm
RO IRFIFHAUEN TN wqwgmqwh MTIATIZHMBITIING ﬂaﬂmmiﬁaaﬁua mﬂuﬂmﬂummﬂﬂ
Concepts, styles of communication, transactional anaIyS|s theory, application of psychological
principles for relationship building, motivation theories, body language analysis, communication
strategies and persuasive techniques

2517204 ngwmﬂﬁ’m%'nﬁfnﬁm%ﬂmammmnssmmzmﬁmi 3(3-0-6)
Law for Industrial and Organlzatlonal Psychologlst
mwmmmﬂmgwmmmvwsnwummmamiuum}m‘wmammwmimm a\mmﬁ JIzan

ﬂ{\]‘VIN’]EJLLW\‘}LL@”W’]EWHEW]LHEJ’J?IQG miﬂumaqm\mu ANTALTE amﬂivimummg‘wmEmu,i\amuma

VLﬂﬁ‘UIﬂﬁlL%‘V\HWLLNGW%@QG@WQ ﬂa\‘]nuwummemwmaﬂﬁmuﬁmu WINUFNAUD ANNUADAAY

D1TIOUINE LLazﬂmwumﬁaﬂymiﬁwm NITRAWINA DT miﬁjumaﬁmﬂaﬁ’mqﬂm R

NIZUIUNIANARAAN LTI WD D IAY
Knowledge of law and statute ACT for industrial and organizational psychologist, concern of

civil and commercial code, labor protection, severance pay, legal benefits that workers should receive,

especially elderly workers, compensation and social security fund, labor relations, occupational safety
health and environment, skill development, personal data protection, and preliminary labor litigation
process

2517301 m3dszandlBuuuianisdainalunmsieuluwasdnis 3(2-2-5)

Appllcatlon of Psychological Test for Working in Organization

N8 WewILazn1IUIe Emﬁﬂsm,mmﬂmwm‘nmmuumﬂmwmmimmamm ARIMPL)
aﬁwmwmﬂw IG]EI‘W]L‘V]ﬂI%I@EIE\T’]iE\T%LWﬂT%ﬂ’]iﬁﬁW]LL@ nIAALEan miﬂﬁvmuwqwmaﬂumaﬂguw
Nl Lmawaﬂ?ﬁumiwwmmwmmmuw MINAWIONTIW MIIadszdndanluesdns wazuuuin
mwwawaiwamﬂmmumqﬂm

Creating, develop, and applying psychological test both maximal and typical performance
tests by using information technology in recruitment and selection, performance appraisal, tools of
human resource development, career development, measuring efficiency in organization, and examine
staff and customer satisfaction
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2519301 msé‘uumuazﬁnmm’mﬁm%nmamamnsimm:aaﬁms 3(2-2-5)
Seminar and Field Trip in Industrial and Organlzatlonal Psychology
MTIATIZAUUIANNAR vt anumMIniuae mwLﬂoauv[,mim\‘]miammna@mwmw

LAZBIANTT ﬂummommomm ﬂﬁ‘mamumommm’mma@m‘ﬂmﬁma 84ANTT miﬂi amﬂ

ammﬂmua”ﬂi aumimwi@muaﬂLﬂaﬂm‘wm AATA Faaeh Usziduen aﬂﬂi’]‘&l@]’]NLLWJﬂ@LLa“’

mwgmmmwmamwmwu,a £9ANNT mﬁmmﬁmmﬂm\imi NIDNITAATHNWN ﬁ?N‘l’NﬂﬁNﬂﬂQU@
mﬁﬁiﬁﬁuuuﬂmﬂLLUUﬂﬂmmmULLuuaaﬂou LA DNITHL IO T B UAIMT DN TR EIE TN IR

’om‘nmqmm‘ﬁmiuLLawammi
Analyzing the concepts, problem, progression and movement in industrial and organizational

psychology sectors, finding research and visiting field trip in industrial and organizational psychology,
application of knowledge and experience to exchange, analyze, synthesis, evaluate and discuss in
concept and theories of industrial and organizational psychology, project or seminars management,
including the practicum in seminar arrangement in regular format or online format for presentation to
develop career path in industrial and organizational psychology

2519302 miﬁuﬂ%’lﬁaswaaﬁn%m%nmqmamnﬁmmzaaﬁms 3(0-6-3)
Independent Study of Industrial and Organizational Psychologist
ﬂﬂ‘]:ﬂ‘ﬂivLﬂuﬂ’]ﬂ’ﬂ@’)ﬂﬁl’iaﬁlﬁ’iﬁﬂiimm a\‘1ﬂmﬁ'ﬁnﬂmﬂmﬁmauauummawammiaumﬁ

1§ mLuumiﬁﬂmoumwmaimmmLLamaﬂmmmwﬂjﬂm I@ﬂmmwmwmmmm LA3D9TlaNI g

FnInelun1IAnEn mmumimmam NATIZAND LTEWENIIBNY LAZUNANNITINDNITIHEWNT
Study contemporary issues in industrial and organizational psychology from organizations

on the basis of informations and conducting research studies under the supervision of an advisor by

using psychological research methodology and psychological tools in the study, collect data, analyze
results, write a report and produce research article for published

2512304 MIlAMUINEINNG9T 3(2-2-5)

Counseling for People of All Ages

nafiniinee 8uarsunausoinisliUsne i‘lJLLU‘U?JENﬂ’]iI‘Viﬂ’]‘iJiﬂ‘Is}’mﬁﬂﬂﬂﬂE]ﬂﬂ‘iﬁﬂ’m
Iilna ﬂmaﬂwvameammamsnmmwmﬂiﬁm ‘mmmLLammmaﬂmwmiﬂiﬂm iaTIemasuns
La‘mmwﬂﬂmwwmuwmamoaaiummmEJ

Practice counseling skills, methods and process of counseling, type of counseling that
corresponds to the new normal life, characteristics and ethics of counselor, roles and duties of
counselor to help and empower the human potential in all ages

2512305 mM3memlsnuluwanzingd 3(2-2-5)

Counseling for Critical Situation

nIHNNNBE aeALse ﬂa‘]_lilaﬁﬂ’iﬂﬁiﬁﬂ’ﬁﬂiﬂwﬂuﬂ’n Inge ABuay Tunane0IN 313N W
NIARUINBIAUNENETNENAINNE LA LLmvmmmLLow‘nummLﬁﬂmamismmmﬂﬁmﬂwaﬂi”‘numﬂ |
Tuaqiu

Practice counseling skills, components of crisis counseling services, methods and process
of counseling, counseling for people who trying to suicide and guidelines for caring persons at risk
of suicide from the current impacts
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2512233 ganwdauazmsduadagunizlunmsduiniia 3(2-2-5)
Mental Health and Enhancmg Well-being in Living
LHIAANNIATINGNASINUFVAWIALAZFINI ATTNETNNUD T NINFIMNNWNEURE mmw

an ﬂﬁzmmaﬂmmwfﬂﬂﬂmmwml,awwqmﬁm N1ILAGININNBUREAA AHARNIANIIONTHDOL

MITANIANANETEA UWAALAzaNNINNIRINenTun eI lum siiudInuaz lumsinnu

NMIfuaINAMAINTIATUN1TYIY NTHnUTRWen IWRIgrATzTIndanNguiiai lUly

TunIaAnTIaLazN1IYI%

Psychological concepts of mental health and well-being, relationship between physical
and mental health, types of mental and behavior disorder, health and mental health care, emotional
intelligence, stress management, psychological concepts and principles for enhance life and work
well-being, promoting the quality of work life, practice activities for developing various types of
well-being including happiness applied for living and working

2513205 ﬁumumﬂfu‘[aﬁmsaummmmi’mmwﬁ%ﬁa 3(2-2-5)
Fundamentals of Information Technology and Digital Innovation
29AUIZNOUIDIIZUUABNRAILADS Wuﬁmmﬂiuiaﬂmiaumﬁ LATDI1BABNTNILADITLAE

miﬁ‘amimam AaNDINNULE mn%uﬁhummauwamm waluladiun s mﬁIuIastmam

LWﬂIuTﬂﬂﬁqiﬂ’ﬂ@]’ﬂ‘ﬂ@ WIANTINAING NOUNIBUAEITBTITNNIINAIULaE T TTUNA
Computer system components, fundamentals of information technology, computer networks

and data communication, algorithms and computer programming, metaverse technology, database

technology, digital business technology, digital innovation, law and ethics in information technology

2513317 nsdszyndlsinaluladasviaiieiemiuianssa 3(2-2-5)

Applying Digital Technology for Innovation Development

MNANNIT WAA NOEHANHTBIIANTIHN NIZUIBMINMINWIANTINLAZINATUIAE NI0NKUL
winnsulaglfumdngisanuuy madszgnaldinaluladfdvia inaluladiadiouads uazimaluladdoan
ﬂ’i”@‘]ﬁ ‘LJiEmrﬂi‘ll’mﬂ’]ﬂ@’iLW@ﬂﬁW%%’]%’Jﬁm’iiNL%ﬁ’i’mﬂﬁﬂ

Principles, concepts, theories of innovation, innovation and technology development
processes, innovative design using design thinking, applying digital technology, virtual reality technology
and artificial intelligence technology, cross-disciplinary integration for creative innovation development

2513318 mﬂfufaﬁmmumwé’w%’uﬁnﬁm%mqmmwnismm:mﬁms 3(2-2-5)
Information Technology for Industrial and Organizational Psychologist
nadszgndmalulagarsswnalunuresininineigaaivnisnuazesdnis Molusunsy

mmﬁﬂum’imLuum’imwamLwaiﬁnﬂ’i ﬂa'ummﬂﬁuslﬂummmmmﬂmm milfu&wmmm

asmmsﬂmmmmimmﬁ miﬂammmmﬁaaﬂau wazmalddasawnd

Applying information technology in industrial and organizational psychology field, using
package program in data processing for decision making in personnel psychology, writing simple
set of instructions in payroll management, cyberbullying, and using information media

2517202 ME1dIngmian1sdessdmsuRnIaing 3(2-2-5)

Communication English for Psychologist

fanifeiudainen Anvinseniaw ATNA NNIEU WA NI TIUWNIWIDIND L iR
TuuSunuazan wnsnisne g Tuniedninen

Vocabulary in psychology; practice of English listening, speaking, reading, and writing skills
for communication used in several psychological contexts and situations
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2517205 masn5\1nqmﬁ'amsﬁwmuﬁm%’nﬁh%m‘iﬂmammﬁnsmuaxam‘mi 3(2-2-5)

English for Work of Industrial and Organlzatlonal Psychologist

NIDEIINIWIAIN0E AANT SwInniNe N UNI I BLAE mimmimwmmuuw
NINHABEK N1ITERONT1TNBI0INNBIRN1TENATING mﬂ,“nmma\‘mmﬂuamumﬁmma 9
Mmiﬁmumaaﬁfﬂﬁmi‘ﬂmqm’mﬂiwLLazaﬂﬁm’i

English communication; vocabulary, expressions related to work and human resource
management, job interview, writing English documents for job application; using English in various
situations for industrial and organizational psychologist

2517302 AHIDINAHEINIUNITRINADTDIIWBIANTT 3(2-2-5)

English for Negotiation in Organization

NINILAE n1IYA Thensnl fwan mﬂ‘w“nmma\‘mqmwamﬂuumﬂmm N19L9791610 384
Tuo9AnI3 NmJJ;]Ummimmmasaﬂuamumsmmam

Listening and speaking English; grammar, expressions, vocabularies for persuasion and
negotiation in organization, practice with role play in simulation

2517303 MBIDINHEIRIUNIIRIRANNITUNIIIAING 3(2-2-5)
English for Psychological Presentations
Maye N384 Lazmaden dwiwniemeisingeegidunenissmiunasiauedoya
NARINET ANl E109n BTN THLERONAIH SBLAZLUAUNAMHATONAIWITENNIRTINE
Speaking, reading, and writing; expressions for formal English presentation in psychology;
practice of English presentation, reading, and translating articles or research in psychology

2512306 m‘sﬂ%’quﬁnswmwﬁ 3(3-0-6)
Human Behavior Modification .
u,mﬁmt,awnqwﬁmiﬁﬂu%ﬁiﬁﬂumsﬂ%’uwqc?miw ABUBIUADH miﬂi”ﬂnﬁ%mwf]ﬁﬂu%

Tunsddunwgfnasn madse Luu‘wqmﬂﬁu ﬂ?i'ﬂ]ﬂIﬂiLLﬂiNﬂﬁﬂi‘UWQﬁﬂiiﬁi%ﬁﬂ?%ﬂﬁﬁ%@wﬂ FINDN

ﬂ’]‘jﬂﬁuwgﬁlﬂiiﬁﬂlaﬂﬁ_lﬂﬂﬁLLWE\]JH’N?EI INOTIBLRDLAY LﬂiNﬁﬁ’NﬂﬂElﬂ’]WNqul“ﬂaﬂllﬂﬂﬂ
Concepts and theories of learning for behavior modification, methods and process the

application of learning theories in behavior modification, the evaluation of behavior, behavior modification
program in various situations including human behavior maodification of all ages to help and empower
the human potential

2512234 IaIMgyadnnnuaznsdsudilunisasiannadia 3(2-2-5)

Psychology of Personallty and Adjustment for Creating Life Balance

WIIAR ANEIATY ﬂﬂwgumr}mw ﬂwmmwﬁwamwmnmw ﬂ’]ﬁ’J@Uﬂﬁﬂﬂ’]W NIIWHNLN
YARNIIN aﬁm’ﬂumiﬂi‘um NAITWNIIT 0N wALLEY miLaiNNi’]xﬁﬁﬂmammm”miwm% miﬂaﬂﬂu
LR LLﬁ’lqummiumﬂuﬂmm NmLﬂﬂ”‘wwqmmiuLLaW‘UﬂaﬂmwmmﬁmmiumamwElum AREHEH Emm
mwmmawwmmmama mwmwasﬂumﬁmLuwmWmmmmmumimmﬂaammm

Concepts, importance, theorles of personality, the influence factors of human personality,
measurement of personality, personality development, method for adjustment, defense mechanism,
enhancing work life balance, preventing and solving in behavior problems, practice analyzing behavior
and personality from literatures and films, applying knowledge for self-development and enhancing
happiness of living among changing situations
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2512235 MINAFBUKANITUILARHANIIIAING 3(2-2-5)

Psychological Testing and Assessment

wﬁﬂm‘uﬂaaﬁﬂumﬁ@wa NMINATAULAZNIUILLEURANNAATNGT UTLNNUaEAN LY
PDILUUNATDUNIAINEN Lmamaﬂﬁﬂumimﬁaumﬂmiﬁnm YARNNIN ANNEWLY uazlAnAf
NIFIUAE ﬂWiLﬂE]ﬂSLSHLL‘U‘UWﬂﬁE]ULL@ Lmawa‘nﬂamaammmﬂivﬁm mﬁmmumimﬁau MIARZ L
ARRISIRIAR ﬂ’]iﬂivLN%@MJW’]‘W‘UE]ﬂLﬂia\mE]ﬂﬁvLﬂ‘ﬂWN g ﬂiwmﬂumﬂmma\maTumwmaammﬂmmu
NANINEN 'eniimmimium‘mma‘umwmwm

Fundamental of measurement, testing and evaluation process in psychology, categories and
types of psychological test, assessment tools used in education, personality, interests and attitudes
test, creation and selection of test that coincide with the objectives setting, practicum in psychological
test, scoring, interpretation the result of test, quality assessment of instruments, issues in tools using
in psychological testing and assessment and ethics of psychological test

2517304 303N wamwnSngnIanwe 3(2-2-5)

Psychology in Human Resource Field

NANNIT WAA WA mwgmwmwmmamiﬂﬁ anmﬂ%ﬁlum mumimmimwmmuuw
A1TIATIZHU NITIIBRBAINIAY N1IFTINLAL ﬂmaammﬂa mﬁmiﬁﬂmmmm mimmi
ATNDUUNWILEY wamammmmmimmu nsYse Lmuwamaﬂgumm miwwmmwmmuuwﬂ
amm‘wmimuwuﬁ MINAWI D TNLAZBIANTT i’mmmwmmamummmm VULUIMIANINHIAITIN
#79 )

Principles, concepts and theories of psychology for applying in human resource management
process, job analysis, manpower planning, recruitment and selection, personnel retention, remuneration
administration, performance appraisal, human resource development, industrial relations, career and
organization development including basic knowledge of various quality management systems standards

2517305 msﬂmam‘tﬁaaammumsv‘i'muﬂﬂ‘lmi 3(2-2-5)
Ergonomlcs for Desngn Worklng in New Era
mimmwmm‘wmmmmmumammmmuuw m‘smaauvl,mmawuw mﬁmﬁﬂmmwma

N%HEI LLmﬂﬂmum’iﬂmam MITATNIWNITTINN miaaﬂLLuuamuﬂumimmu mIsanuULLAEesile

EL%ﬂWﬁﬂQUGNW% mimaaummﬁmiumm%gumm SEUUMINRIERIIARTUIATEIINT ANNURende

Tun19v1en kaznmavinuwisnuinaluladadelys
Basic physiology about human working, human motion, anthropometry, ergonomics

concepts, working condition arrangement, working station design, working instrument design, concept

of material transference while working, working system of man and machine interface, safety of
working, and working with modern technology

2513206 IAINYITIANUALNY I TTHN 3(3-0-6)

Social Psychology and Multiculture

NN10IIATINYITIAN N1TFAANIIFIAN NITTUINNRIAN DARIAIAU NARARLAZDAR
mimm’iamm QRPICINE, ﬁﬂﬂNWﬁ’JﬁN%ﬁiiN ’ﬂmwmﬁmmwuﬁiim ﬂgﬁwwuﬁi ‘mwmﬂa AINRAA
NIENINOILAL A NARIAMNIFIAN BNBNAN1IFIAN AHLEDIID ATTNANIEILaZNNINEMLNAS ﬂam‘u
UAARD LAZAINTALENNUNWATD

The science of social psychology, social cognition, social perception, The self, attitudes and
prejudice, stereotyping and discrimination, multicultural society, cross-cultural psychology, interpersonal
attraction, social quotient and emotional quotient social influence, altruism, aggression and bullying,
groups and individuals, conflict and peaceful
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2517206 InINBINMINAA LARINA 3(3-0-6)
Marketing Psychology in Digital Age .
n1sdszgndvannimmeiaingsnldluninainddng dadenddninadenisdadulazes

wmlﬂﬂ LL‘N@NH mﬁm m‘JLiﬂm YARNNIWLAL NALAR ‘U‘ﬂm‘mmummwmmﬂmmmnumwm@

ﬁnaﬂm\‘lmimmﬂaaﬂau mmwmuﬁamﬂuaaﬂaumﬂ ! WeduasaAanIsnnInIaataliie

UazAnSmwanniw
Application of psychological theories to digital marketing, influence factors in decision making

of consumer behavior, motivation, perception, learning, personality and attitude, roles of psychologist,

online marketing channels, online sales through social media involve in marketing to promote more
efficient marketing activities

2517207 IAINYIUINIT 3(3-0-6)

Psychology in Hospitality

ﬂ’]i‘]_JinJﬂ(ﬁﬂsﬁﬁﬁﬂﬁ’]i‘ﬂ’]ﬂ’ﬂG]’J‘V]EI’]L‘WE]ﬁ’]i‘]ﬁﬂﬁVlNﬂivﬁ‘ﬂﬁﬂ’lw lnafLazAHNnalalvn
mm‘; ﬂ’]iﬁi’]\‘lﬂ’s’mﬂi ‘mlﬁﬂwﬂuaﬂm Uﬂaﬂmwmmmwmmi MIU3TT NIuInTT mMawnlatym
LNa@ﬂﬂﬂNW\‘iwah mﬂ'ﬁmmﬂﬂﬂmmmmmwmnwmﬂmm@mﬁﬁu

Application of psychological principles for efficiency service, attitude and satisfaction in
service, Impressing customers creation, personality of service provider, service management, problem
solving with dissatisfaction of customer, providing services concerning cultural diversity

2517306 ANINWFINVAMIURNIAINE 3(3-0-6)

Business Knowledge for Psychologist

LWIAR ‘V]qwgmemnmim\‘iﬁimmmmmmn‘um‘mm N3RATA N19E% MU ﬂg‘wma
R memamﬁim ATLISERTIEE ﬂﬂm‘lﬁnﬂumim\‘nma\mmmwmammwmiuLm 28RN
mialmwqumﬂﬁmmmﬂﬁluammiﬁim mﬂmmmuamwmmﬂumiwmmm Wﬂmmmﬂﬁim}
L‘Waﬂ’]iLLm%ﬂmﬁﬂu’Nﬂ’ﬁﬁiﬂ’ﬂ

Concept, theones and principles of business about production, marketing, finance,
accounting, business law, and business economics for applying to working of industrial and
organizational psychologist, analysis in human behavior in business sector, forecasting the business
indicators by using psychological tools for solving problems in the business field

2517208 daINgUBevIniiemMINAWITIA 3(3-0-6)

Positive Psychology for Life Development

WINAANEINLAAINGUTILIN HANNITUAZNTZ mumimﬂmmwmawum Taeldun13An
NIDUANNAR miﬂumLL@::m’:?wwm@mmmeﬁﬂﬂmwlwmwﬁmi‘mmvlmamwmmqm m’i‘wwmamm
Tuaulad mgm%ua%’wmmw%memmL%amﬂ LLWJY]’NI%D’]?N%’]WVNNE\?H AMHAINETALAZNIIRIIDNNIH
W30 NMIRUTNREIgINDNAUIABLDILAZ NI IR BOETIANIZ TN

Positive psychology concepts, principles and procedure of mental functions of human,
focusing on thinking abilities, mindset, finding and developing strengths and potentials to live happily,
self-worth development, enhancing positive psychological capital, approaches to create happiness,
satisfaction and achieve their individual growth, goals setting for self-development and working properly
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2511212 IaInguaznisiasaasvaanmdiadmiuid vauazdgels 3(3-0-6)
Psychology and Enhancing Quality of Life for Adult and Aging
Wasnnskazmadasuudasiuamdne 9 luledinguazdgels noud sinennisieginguaz

wwa\nﬂ miﬁiumma’ia\ﬁummLﬂawuﬂmmaﬂmﬂw 10971197 ‘W?NUEJ‘HaﬂUﬂﬂaiuﬂ’]iWNW%Lm”

MIAWAUT IR mﬂwmm ﬂ’]iﬁﬂlﬁﬂﬁimﬂUﬂ’J’mﬂ’]LTﬂ LAZNILATENATINNIDN ﬂauLLammmimwmmﬂ

NIIQUATININ @mmwmm ﬂ’]i"ﬂG]ﬂ’ﬂﬂﬁMWBﬁ\iLﬁiNﬂﬂm’]Wﬂ’]El JUNINAIALAE @mmwmmamﬂﬂa

Twdeglrnuazygede
Development and changes in various aspects of adult and aging, adulthood and aging

developmental theories, adjustment for accommodate the changes of age, generation gap of people

at work and living, aging society, successful aging and pre-post retirement, health care, quality of
life, activity arrangement for enhancing physical health, mental health and quality of life for adult and
aging

2513319 ﬂsvsﬁuﬁmau‘hmo%m%wmammmnssmmmaﬁms 3(2-2-5)
Interesting Issues in Industrial and Organlzatlonal Psychology
. Ana ey LﬂumamﬂﬁmiwLsﬂmsmmi‘ﬂmmmammmmmmmmmLL@ 9YANIT
nnaulaludagduniownaldnluarian FeuFeluguuumnenuiaziiaus
Selecting issues or academic activities related to industrial and organizational psychology
in current or future trend, compiling as report and presentations

2517307 M3IAMIANNATEALATANMKTDERUIeTwew 3(3-0-6)

Stress Management and Job Burnout

AIMHNH YU mmmﬂmﬁnaﬂmmmi%m mmmuaﬂwmﬂim’m%d\maﬁiaqmma:
AMUITNNIELazARTA mumwummimu@NmﬂqmmwLmeiﬂuUﬁuumﬂmﬂu

Definitions and importance of stress and job burnout affecting physical and mental well
being through health locus of control and social support processes

2517209 wqﬁnswﬁtﬁuﬂmmdamﬁmi 3(3-0-6)

Behavior Problems in Organization

AIMTNAHNBULAE mmammmqummwmﬂuﬂmmwﬂ SINAADN1IIANITBIANTT LAe
AR EJﬂGW]E]EQ‘VI’]WG]’J‘Y]ﬂﬂmiaﬂﬂﬁﬂﬂﬂ’m‘ﬂ’mmﬂ n1INTe mmimiua\mmi NIEILaNAaLaE
NIRANTTWI

Definitions and importance of behavior problems affecting organizational management by
applying psychological theories in sexual harassment, corruption in organization, drug and gambling
addict

2513207 IAINPINTFSNANNTNNRSNUYAAS IWTIAID Inal 3(3-0-6)
Psychology for Building Relationships with People in New Normal Life
ﬂﬁ‘iﬂ’i”ﬂﬂ@ﬂ‘maﬂ‘ﬂG]’mﬂ’f[,umimLEﬁNﬂ’JWNﬁNW%ﬁ@%@i”WJ’NUﬂ@@ ﬂﬂNLLa“’ﬁ\‘iﬂN nadla

qumiuuuwa mimmaﬁami ﬂ’]i‘]_Ji‘LJGl’J‘Y]’]\‘]ﬁﬂﬂNIﬂElﬂ’]%\‘mﬂﬂ’J’mLLGlﬂG]’Ni mNUﬂﬂa meuﬁiiu

ﬂ’]ﬁWGN%’]‘]JﬂE\]ﬂﬂ’]‘W NN IIITIAN ﬁNW%ﬁﬂ’]WiuﬁlﬂIﬂ’m 19 mmmmﬂa&muﬂmvlﬂ miﬂmmﬂ‘u

IR0 A LL@“'ﬁﬂLLuumimwﬂmmmwuﬁwaamﬂaaﬂﬂummﬂwu
Application of psychological principles for encourage good relationship among person,

group, and society, understanding of human behavior, communication, social adjustment concerning

individual differences, multiculturalism, personality development, social skills, relationships in the age
of COVID-19, changing lifestyle, adaptation to a new normal life and type of relationships building
conforming to the new normal life
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2512236 %m%nmLﬁaﬁmuﬁﬁnﬂnﬁwﬁL‘%ﬂuﬂﬂiwaj 3(3-0-6)

Psychology for Development of New Era Learners’ Potential

ANNUANFNITE mwummmmam mimwmimmﬁiumimmamwaml,mumil,iam
ﬂ’]‘iﬂiuﬁlﬂ(ﬂ“ﬂwaﬂﬂ’]iLLﬂv’ﬂE]M{]’ﬂG]’JV]EJ’]WGN%’m’]i ’ﬂWJV]EJ’]ﬂ’]iLﬁEJ%ﬁLLE\]JﬂWW]EJ’] MIUHZUW A BN T
AnenwaaagiseugAlny

Individual differences of learners, creating a classroom atmosphere for promoting learning,
application of principle and theories of developmental psychology, learning psychology and guidance
psychology for new era learners potential development

2511213 3AINLIUASMTRIFESNRAWINTIANUAZ T 3(3-0-6)
Psychology and Enhancmg Child and Adolescent Development
mwmmmnmmwmwwmma NOWIWAKINT ANBATAMUINT miw‘mmu‘[mmwmm

LL@"’TJEJTH) mimmmwﬂﬂwqmmw YARNNIN LAZAMNADINITIUAIUAT ) ?Jmmmm”m’m fadeuay

LmeﬂummLLammwwwmmﬂumumwm MAN NNBETIN N1TAA LATWOFNTINNUNZTNTINTY

ATOUATILAZ AN IWANEN
Knowledge about developmental psychology, developmental psychology theories,

characteristics of development, childhood and adolescence growth, behavioral understanding,

personality and the various needs of children and adolescents, factors and guidelines to take care
and enhance emotional, social, life skills, thinking development and appropriate behaviors for families
and schools

2517308 m‘m’%mmazﬁ'@umﬂ%'wmnsmwsﬂmgﬂﬁ%ﬁa 3(2-2-5)
Human Resource Management and Development in Digital Age
nmManmuwIresnslndnedsnsassaznsaaiden M4ldsunsndsagunsssdnug

NIUGTANIK ITUUNTUIMIANDUUNY miﬁlﬂammmzﬂ’wmyﬂmm wazTUsunINNMINRUIB9ANTT
Developing modern channels in human resource recruitment and selection, using package

program in performance appraisal, remuneration administration system, training and human resource

development, and organization development program

2513320 IAINLITNTH 3(2-2-5)

Community Psychology

quﬂiimawﬂmiusﬂmu TIANTUWUNAUTIANLNDY NI mumﬁﬂmmﬁmum LUIAA
e wqwg‘nmmmm ’Jﬁmisnawmmwmu ﬂ’]iﬂivﬁlﬂ(ﬂLL‘WJﬂGW]’NQG]’JV]EJ’]LW?JQ@ﬂ’]ﬁﬂOJWﬂWHN‘H%
ﬂ’]iﬂﬂLﬂiNﬁaﬁﬂ%ﬂq‘ﬂﬂ’]Wﬂ’]ﬂLLﬂJﬂ@ﬂﬂ%ﬁWﬂ% mmuammswwmammwmm miwmmmwmmuﬂm
Tuguaw nMIasanNduuddlugnem uazAanTINNguaNAUSAUTNTY

Behavior of people in the community, rural society and urban society, urbanization,
concepts and related theories, methods of community psychology, applied psychological concepts
to problem management in the community, promoting and preventing physical and mental health
in the community, promoting the development of quality of life, human resource development in the
community, community strengthening, and encounter group in community

2514803 ms‘ilnﬂsmnmszﬁm%w%m%nm‘luamm‘nnssmmzmﬂ‘ms 5(450)
Field Experience in Industrial and Organizational Psychology
ﬂ’]il’/\lﬂ‘]_]i“’allﬂ’]imfm’]‘ﬁ‘wG]’Mﬁ]ﬁ]’mﬁl’]a@ﬂ’mr’ﬁimLL@ B9ANITIINAUFII TN 9 Turiie

uhanEBmE A ET RN DIUNTHITAINRE ﬂmaaﬂuomﬂﬂ%ammi N1351799NBY TN

mwmmuma GmE]Gm%iﬂ/iﬂ’]ﬂimsﬂLL%“’%’]’Y]LﬂEl’JﬂUO’]%‘LJTW’]iUﬂﬂﬂ

A practicum of field experience in industrial and organizational psychology with any
professions in related job including procedure of recruitment and selection in organization, retention,
human resource development and counseling in personnel function
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Chinese in Dally Life
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Situational Chinese Listening and Speaking
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Chinese Reading Strategies
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Chinese and Applied Usages
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Chinese for Career
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1571128  mM1Inindialszdnn 3(3-0-6)
Chinese in Daily Life
N1I0aNREINMBIA% ANONBIAR ManmidendionsIaw MIldadny 18 Jizlen uaz
unaun ITIndszaniu MIinme NMITaUAM NINE1IAT NMIUVBNTHLALLIAT NMTHLALAY
Chinese pronunciation, phonetic alphabets, principles of alphabet writing, using vocabulary,
phrases, sentences and making daily conversations: greetings, thanking, saying goodbye, telling dates
and time, and counting

1571207 N3N - wmmm%mﬁmmummﬁ 3(2-2-5)

Situational Chinese Listening and Speaking

nstininsemIlwaznsyan s Iu nsldmdnriuazdumerinlusniunsoilzdiu
uazlunIvinen mmm:ﬁmmammxmﬂaﬁu MIRDUITULIN N1ITO8 NIIBNARTIVDINITDUNNLAE
NNTUBNAANTIY NTUBNEAWEINTA NTUITELIIUDALIN

Chinese listening and speaking skills practice, using Chinese vocabulary and expressions
in daily situations and at work: introducing oneself and other people, welcoming guests, purchasing
and selling, borrowing and returning items, asking for and giving directions, talking about weather
and describing hobbies

1571303 NAIDNIIDIBNIBIIN 3(3-0-6)

Chinese Reading Strategies

ngwmsnInluszdudn 18 Uszloruazdentnlaeldnadinisenuioodu ﬂ’]ﬁ@’]uLL‘]J‘LJ
NIAFIEAN mimmmummammm“ N3871ulAFILNAIINATEIATY NTBTHULUFAAIH LazNIINATIEA
TAssasaesuns s mae AlFa3dludantlsediu

Reading Chinese at word, phrase, sentence and paragraph levels by using basic reading
strategies: skimming, scanning, guessing meaning from context clues, interpretation and paragraph
organization analysis through authentic media found in daily life

1571701 M Iwiumsiszana i 3(3-0-6)

Chinese and Applied Usages

wanlrenInineanszaunans uazFnrsinadadu naws NINA N1TTW LA
madendszleatudon Ll,ﬂwﬂ’]i‘lhu‘c’lﬂﬁﬂsﬂﬂﬁ?T‘W‘Y]LL@Jﬂiﬂﬁi’]\‘iﬂﬁiﬂﬂi%ﬁﬂ’]%ﬂ’]ﬁﬂwﬂﬁ 9 NNINGINTIN
Tusu1es NIee- i‘uwm mi‘uaﬂmmimuﬂw NIANWIANIRE NIRRT OLTE

Principles of mtermedlate Chinese grammar and basic academic terms, listening, speaking,
reading and writing complex sentences, application of vocabulary and sentence patterns to different
situations: banking transactions, delivering and receiving parcels, talking about symptoms of illnesses,
transportations and traveling
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1572705 MEIIBERBNTOITN 3(3-0-6)

Chinese for Career

NIRNANBENTITNY MINA 3871 NSBEwNEIIN NMTAATERkazNIUTE ﬂﬂ@qﬂﬂiﬂﬁiw
Tennsnk Adnviuas mmmwaLmemmmmaummaww NIEHNATING Ummmuaummu NN
FAATULAZUIZIREIUAT NITANABONY mmuw‘lsﬂumimﬂm waznsiaueraulaeliie
dianniafing

Practice of Chinese listening, speaking, reading, writing skills, analysis and using Chinese
structure, vocabulary and expressions for career preparation: job applications, job classified
advertisements, application forms, job application letters and resumes, job interviews, phrases for
work and presentations using electronic media

1572403 wanuarlasIasamsdiswasdn 3(3-0-6)
Principles and Structures of Chinese Writing
nanuazlanaiinadeumerin mslienzlasaidszleansdu madounsiu
a0 IWNITONEY 9 AMNITeULREINAKDY NNINTBNLULNBSN N@eantwingied1 nsantwingw 9
peldidunmenis madeuuaaanudud nadeudnady nadeuiansanidela uazniselne
Principles and structures of Chinese writing, analysis of Chinese sentence structures,
Chinese writing for various situations: self-introduction, form filling, memorandum, informal note-taking,
congratulations, invitations, condolences and apologies

1572504 mmﬁwsﬁlamsﬁlami‘lqufmuﬁim 3(2-2-5)

Chinese for Multicultural Communication

LLmﬂmLa ANBUMENIINUBITINI WA [N mmlfﬂa PN NUURA WoAnTIN WaEINTIf
nafinnsdaman s IuluuIunneFiaNLas TRUoIINTLANATW N1TLEAINTEN81N1 ﬂ’]iﬂﬂ‘ﬂ’]ﬁl
MILEAIAINLATTN NITUNNTY NITUUIEMUDIT LA miﬂi“smGﬂﬁﬁmmﬁwmwuﬁiw iiamIdoas
BEJ’NQﬂG]aQLL@uLWN’]vE‘TN

Concept and characteristics of Chinese and Thai cultures, beliefs, customs, behaviors
and lifestyles, Chinese communication practice in different social and cultural contexts: expressing
manners, greetings, paying respects, dress code, dining, application of multicultural knowledge to
communication with accuracy and appropriateness

1573202 mudnian1swane 3(2-2-5)

Chinese for Presentations

TURDUUAZ mﬂuﬂmimmua AANT SIUIN LA ALY mmmiwmwﬂa mimmmam
ANTTNNTULEUD mimwmmuﬂﬂumimLaual,ﬂummam 1797 NIFUFIEA NTUEAIBDN
NNAWIT AFE7IIN9 LLawWLﬁm msiinnslddemaluladuazdodianasnladisududonsinauony

Steps and techniques of presentations, vocabulary, expressions and signposts, audience
analysis, information preparation, drafting, confidence building in Chinese presentations: postures,
eye contact, facial expressions, gestures, and tones of voice, practice of using necessary technology
media and social media for presentations
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1573714 mm%mﬁlanﬁia,aﬁﬂ%'l,'%f'aaa%ﬁa 3(3-0-6)

Chinese for Digital Literacy

miuﬂmﬁaumwhmm woUwdiAduraalsy mmuamamaﬁmmwm ﬂﬁﬁﬂﬂmam
mnmmamwmtfnaaa nsAnnnernIWILazn1IeIwivlamne n1sieeh n1INIUANN uaz
mMIoAUTEINEase g ioWs uazmIsvszgnaldinaluladlumuwuinig

Critical media consumption on Chmas websites and applications, searching reliable
databases, listening and reading skills practice for main ideas, analysis, summary and discussion on
read, watched, and listened materials, technology application to service careers

1573606 Msudamm1Iniiacuuinig 3(3-0-6)

Chinese Translation for Service Careers

nanuazinatanudalunuwain Mawtaensimenlnedunsiis LLﬂzﬂ’]iLLﬂlaﬂ’]E’]’%‘%
Wumeilng msfininwzanludoiwnisnlnuwuinissuede 9 waznisdszendldanaifeanuais
Tun ATy UInIg

Principles and techniques of translation for interpreters, Thai and Chinese translation,
interpreting skills practice in various service careers, application of interpretation to problem-solving
related to service careers

1573715 mmﬁua‘m%’uqsﬁaaaﬂaﬁ 3(3-0-6)

Chinese for Online Business

nldidniianmz 98 dazlea wazdwaunisiinlugsfnaeenlad msiininwenisil
NMINA LA Mg IuAeIR Uz Lﬂﬂﬁiﬂﬁ]ﬂﬁ]iﬂ@uLLUUGﬂ\‘] %) wmmmwfﬂmammmm}aaﬂamu
miNﬂmuLLmamm wmmﬁﬂwwmﬁimaaﬂamm E]E]WIE\MV]‘]J%NU@’J’]NN’]LWLLG FHLUAD N1
WRWANINFNY TN A ﬂ’]’iLGliElNﬂ%ﬂ’]LL@wﬂﬁ’JNLLN%ﬁqiﬂﬂamﬂa% Madeuneazidensoeiue ez
nsilasaniuddmivgineeenlan

Using Chinese terminology, phrases, sentences and expressions in online business,
Chinese listening, speaking, and reading skills practice related to different types of online businesses,
advantages and disadvantages of Chinese online businesses, product import from overseas, product
preparation and planning online business, reading practice and analyzing case studies of successful
and failed online and offline businesses, writing product description, and advertising online business
stores

1574705 MIENAWIABEIWNDIBUSNT 3(2-2-5)
Chinese Seminar for Service Careers .
miNﬂ‘mwm{[fnm@wummmmmiﬂi“L,ﬂ‘nmﬂ 9 Tudszian ﬂ&:&%ﬁmaﬂ’cﬂ miﬁﬂmamu

WONENIW mawnauauum MMFINNEYTABTINTNY N138LEwe NI8AUTIENE NILERDUWINIY

Tunaunlatlym
Chinese skills practice related to different types of services with learners’ interests, field

trips and group seminars, criticizing contemporary issues, presentations, discussions and proposing

problem solutions
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1552666 msm‘nmaqsﬁau,azn'lsn‘%mma:n'ﬁﬁmu'lqﬂﬁnmw 3(2-2-5)
Business and Service Etiquettes and Personality Development
ANIANHITENLAE mmwwﬂumwamﬂmm BEN N’]iﬁl’mﬁ’]ﬂﬁu‘m’]‘j N’]iﬁl’]ﬂﬁ’]iﬂuﬂu’]ﬂ’]&‘l
neiak) ﬂ’]iLL@N‘W‘Hﬂ mimamﬁamua Lﬂiaﬂﬂ’i”@Ui‘VILWHW gunulanaeng °) mimwmwanwmwmmv

]

uﬂﬂﬂﬂ’]‘W'ﬂﬁﬂ’N’]N ﬂ’]iﬂiwﬂﬂﬁﬂsﬂﬂﬁ)’]NEN’]?EJ’]‘Y]W’]\TQ?W’\]LLﬂuﬂ’]i’J’l\iG]’JI%@W’]NVL@E]EJ’NQﬂG]ENL‘VIN’]WE\TNLL@Z

NUTNY

Practice of proper social manners, service etiquettes, business conversation manners,
wearing a makeup and professional dress code and accessories for different occasions, and building
good image and smart personality, application of knowledge of business etiquettes and demeanor
to society with accuracy, appropriateness and modernity

1571702 ﬂ’]’]&litﬁy’é)\‘l(;f%‘l%\‘l’luﬂ‘%ﬂ’li 3(3-0-6)

Introduction to Service Careers

AMNANSYDIIHUINT @mmﬁﬂm anee Yszsian Loy aﬂﬂﬂ‘smamammmmi ATIHAIANTY
mamnmmamimmi quﬂimﬂwwi NIALAE quﬂiw‘ﬂmwamaElwaﬂm‘wmmi IRINe
MTUINS MITANTTNBTNONIBIIUUINNT Lme\imﬂwmmiwmm NINTIVNOUAKIIWIIHLINIG
wazUINIBIENNIaAng

Definitions, importance, characteristics, types and elements of service careers, customer
expectations of services, desired behaviors and avoidance of service staff, service psychology,
emotional management in service careers, guidelines for basic services, service quality verification
and electronic services

1571703 N13IANIIIRUINTG 3(3-0-6)

Services Management

ﬂ’J’]NN’]@m“UaN’]%Uiﬂ’]i i‘}JLLuuaaﬂmiﬁiﬂ'ﬁmimi AN Gﬂaﬂwﬂi NaUNINIVINIT
NIZUINNITLAZTUABUITRUINAT ﬂamﬁm’immiaﬂm m’iﬂi‘uﬂi\ﬁ Uum’ﬂvm’imi N1ININN
ﬂ’J’lNinWUIﬁ]LLﬂQﬂﬂ’] LLquumiL@UImawmmmi

Importance of service careers, organizational models for service business, characteristics
of service entrepreneurs, procedures and steps of service, strategies for customer service, service
system improvement, creating a positive impression for customers, growth trends in service careers

1551401 miﬂawmmmﬁonqmﬁamuu%mi 3(2-2-5)
English Listening and Speaking for Service Careers
nsldadnriuazduniertuaniunianiinainnateluiinUsz s iunazluniarieu

Y33 mimam‘uwmwau NNILEBDANHNTIBLNAD mﬁﬁa‘ummmﬂmam NMILEBOAWAILAZUINTT

m‘sﬂi SIREAVERY ﬂ’]i’i]ﬂﬂ’]?llaiaﬂLﬁEJMLLE\]djEUW’]“UaﬂNﬁUUiﬂ’]i msNﬂmmmiﬂowﬂmmmﬂqﬂ@aﬁlsﬁ

ﬁaaLaﬂmauﬂmwamimmiamwaawWLLa mimwmmﬂi nulalun1suinig

Using vocabulary and expressions in various situations in daily life and service careers:
welcoming visitors, offering help, inquiring and providing information, offering products and services,
compromising, dealing with customers’ complaints and problems, English listening and speaking skills
practice by using electronic media for professional services and building impressions in services
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1552142 N132IWATBIDING 1 3(3-0-6)

English Reading

mﬂuﬂmimum‘mamqwmamimmmwwLwa‘wwammﬂm mimmmﬂmmamsﬂam
LANIE LY mnmmwNwmamﬂmuﬁlmaﬂmwwN‘WLL@ Laﬂmimaﬂmama mﬁwﬂ*nﬂwmﬁmu
mmamqmwammL*‘m%mamimmuhmmmﬂm m’ammwammammm @12 NMINUAIN
mMIneannd Milenzidaanalufofeinnuazianmsdidnnsedndeng 9

English reading techniques: skimming, scanning, and guessing meanings from contexts
in print and electronic documents, English reading comprehension skills practice: reading for main
ideas, reading for specific information, summarizing, paraphrasing, analyzing messages in print media
and electronic documents

1552143 MIWYRAIBIDING 3(3-0-6)

English Writing

MNANN13 NASA wazedAlIznaurednIsdewianss NSNIaNLULWETN Nleuanrune
diannsaiing mawnwwwmaaaummamuamwmwamau M EUINNHIADUNAUNITIDNITEN
LLawmilfummaumummmmmamqmwammmmaﬂwmwam mmmmamwmv@mm 14 Uazlen
wazgonrn Mmadeulasiailszlen dazlealamnunan dazleaaiuayu FTONATIN UaE fauag

Principles, techniques and elements of document writing, fllllng out forms, writing ema|ls,
writing inquiry letters and replies, writing acknowledgment letters of complaints, writing English digital
content to attract readers’ attention, writing messages at word, phrase, sentence and paragraph levels,
writing sentence structures, thesis statements, supporting details, transition markers and conclusions

1552144 hgnsaimedengmiensieas 3(3-0-6)
Communicative English Grammar
waﬂhmmmmmmnqw suny 1iianeedn 18av898 uazaiiaeslizlen tiofoanamane
Tuu3uneg ¢ miﬂivﬁmm%mwzﬂammmm‘maﬂﬂqmwamiaamﬂmamﬂmmmmumﬂmﬂmmm
Principles of English grammar, forms, parts of speech, types of phrases, types of sentences
to convey meanings in different contexts, application of English grammar knowledge to communication
with accuracy in language use

1551155 N132NLRLPINTBIDING 1 3(3-0-6)

Engllsh Pronunciation

waﬂmimmnwwmiaamﬁmmmmnqm ananwIsng 8leazlunnInantdes miLUaEJuLLﬂm
\Ree LHesaTr §IZAD WEIRE WEYIKEAIU NInantieeriniun e LLﬂv‘['ﬂ%LﬁﬁlﬂﬁWﬂiuﬂivIﬂﬂ
miﬂi”ﬂﬂ@%mwmmiaaﬂLﬁﬁmmmaaﬂqmwamié‘amjﬂﬂﬂmmuaGﬂuN@LLa”ﬂuuuﬁaamNaaﬂau
JIzAneg 9

Principles and English pronunciation skills, International Phonetic Alphabet (IPA), articulation
organs, liaisons, vowels, diphthongs, consonants, cluster consonants, stresses in words and intonations
in sentences, application of English pronunciation knowledge to communication with bots and human
on different types of social media
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1552404 masn5\1nqmﬁ'amiﬁ'amﬂuwwﬁ'@uuﬁsw 3(2-2-5)

English for Multicultural Communication

LLu’mmLLa ANBHEN I TNHBITTHNLANFIN mmwﬂa oyINL NI TR WoAnTIN LasINTIe
ﬂ’]‘iNﬂﬂ’]iﬂaﬁ’]iﬂ’]‘]&ﬂE]\'mE]NI%U?‘U‘V]‘V]’NENﬂNLLE\]JNN%ﬁTJNY]LLG]ﬂG]’Nﬂ% NILEAINIENDINIT NNINNMNY
AILFAIATIHLATTN NITUAINTEY N1ITVYIZNMWINTT LL@‘“ﬂ’ﬁ‘ﬂ5“8ﬂ9ﬂ“ﬂﬂ’3’miWVT’NNuﬁiiNLwaﬂ’l’iﬁaﬁﬁi
am\‘igﬂmmmmmwﬂu

Concept and characteristics of different cultures, beliefs, customs, behaviors and lifestyles,
English communication practice in different social and cultural contexts: expressing manners, greetings,
paying respects, dress code, dining, application of multicultural knowledge to communication with
accuracy and appropriateness

1551628 mmé’anqmﬁ'amiﬁnaua 3(2-2-5)

Engllsh for Presentations

IUADULAZINARANITULEUE ATANT §1UIU LA AU miv\lﬂmimwmwuﬂﬁ]
TuﬂWiuﬁLﬂuaLﬂummaﬂﬂqw 179NN NINUEIEAN MILEATEDNMNIAYTA A3ENTNNTS Lazinde
mtinnslddeimnaluladuazdefiansanlainisuiudanisinanony

Steps and techniques of presentations, vocabulary, expressions and signposts, practice
of building confidence in English presentations: postures, eye contact, facial expressions, gestures,
and tones of voice, practice of using necessary technology media and social media for presentations

1552667 nmdsngmianisuslnauaznisaseasidae 3(2-2-5)

English for Media Consumption and Creation

mip\lﬂvmw mimmm mi‘ﬂqﬁammam‘maﬂﬂqwamﬂmaﬁmmﬁm ﬂ’]i’JLﬂi’] Huaz
WisguANigLarANTFaderasdoRanaaNLrasNg 9 m’mmmmammamwﬁam’mumﬂ
Miﬂuwmw UMW Mweuas 3 lnein1381989 ﬂ’]iNﬂﬂ’]iW@Lm Lsnﬁmmmmﬂqwmumivjamaaﬂau
maaﬁmmamﬂmamamq R m‘sm’mmiﬂmammmmﬂwmmu

Critical English reading and listening skills practice with digital media, analyzing and
comparing validity and reliability of digital media from various sources, screening digital data for
information creation in various formats: texts, images, and videos with references, practice of English
speaking and writing through online learning with electronic devices and creating content from
applications

1553640 nﬁﬂﬂé‘anquﬁww%'uﬁiﬁaaau1aﬁ 3(3-0-6)

English for Online Businesses

nuwmmm}aaﬂau ‘]J':?”Lﬂmaﬂﬁ'immauv[,au fmmmm”wmma\‘lﬁinﬁ]aauvlau WIANTINT,
Wanwuammﬂiiu meﬂmmmwmm mimmmw’gLﬂﬁmmmﬂﬂwwmﬁ‘mﬁmauvlamm panlayl
fszauANNEISILATENMAY NMTIATE mmlfua waau lanauae aﬂmiﬂiumimuﬁimaaﬂau
m’iﬂumaum nstdengesmesnesawla N13RITIAN miLﬁstmUﬁEnsJ&‘um e mﬂmmmaum
Hndarg 9

Background of online businesses, types of online businesses, advantages and disadvantages
of online businesses, disruptive innovations, creative economy, reading and analyzing case studies
of successful and failed online and offline businesses, having SWOT analysis for starting an online
business, finding products, choosing online sales channels, setting prices, writing product descriptions
and promoting products through media
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1553641 NANHIDINAHIKANTUITNTIAES 3(3-0-6)

English in Delivery Services

msldm@nriuazdwiuiietueuuinisdags nsfinrinweniaws N1IWA N1387% LA
ﬂ’]iL‘IJﬂummm_lﬂmﬂﬂwm“"ﬂaﬁﬂLL‘].JUﬂ’]T'MEN ‘}JaﬂLL@‘”‘IJ@Lﬁﬂ‘}JaﬁULLUUﬂTﬂ@ﬂ\‘iLLU‘U@]’N 9 NANITHUINT
Ima@nﬁmﬂmmmnumiwmﬁum LLquNmiLMUImJmﬁiﬂﬁmimiwm AITHEINITONY
miwaw}Jamammmmmq ﬂgwmamﬂmmmnuqimmsmmﬂWm

Using vocabulary and expressions related to delivery services, listening, speaking, reading
and writing skills practice about the characteristics of delivery types, the advantages and disadvantages
of different types of delivery services, logistics activities focusing on delivery services, the growth trend
of delivery services, the competitive capability of delivery services, and the related laws of delivery
services

1573148 las9a319mudn 3(3-0-6)

Chinese Structure

Imemwhmmmmmmu 3‘1J1J'§°“T,E1ﬂwmm Fiipnaedn ninfived nIasea Uazlen
vanian Yszlgadinn Yazlondde uaz ‘]_liwIElﬂE]‘Yﬂu nldnFenliaoaaaneiulszou MIlenIe was
NIININAN I@ayimwmiﬂummmiﬂe NIIWA N1381% WAz TTEU

Chinese grammatical structures, basic sentence patterns, word classes, word functions, word
formation, affirmatives, interrogatives, imperatives and exclamations, using subject-verb agreement,
tenses, and passives integrated with listening, speaking, reading and writing skills

1573519  Usnssenidseinadn 3(3-0-6)

Reviews of China

AanufeInulszmassInIglsznauinluaugficans gleinia Yz ifiaand Uszons
TUgA N13HIN1IUNATDY LATWAY Inenmaasuazinalulad n13fnm) UFrgn 233040338 Uasindiuae
TAUDIIN ANMHRNWWDIZNINU TN

Knowledge about Republic of China: geography, climate, history, population, races, politics,
economic, sciences and technology, education, philosophy, literature, tradition culture and international
relations

1573322 N1IBMATHITWNNATBIIND 3(3-0-6)

Chinese Readlng in Business

mimumammmmmumm} NINY LAZLATEIND mimwmmwmamﬂwmmmuw nN179%
JulapnngAny mimmwammammww QREAN mimﬂmw N1INDAAINH ﬂﬁﬁmi’]‘”‘ﬂu%ﬂﬁ’mﬁiﬂ"ﬂ
N3% LAZLATEIND AN LA LLN%ﬂNi%ﬁE]NGWNWLLE\] fod&nnaeind

Readlng texts about business, finance and economics, guessing meanings of words from
contexts, reading for main ideas, reading for specific information, summarizing, paraphrasing, analyzing
business, finance and economics articles, tables and graphs found in print and electronic media
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1573409 mstﬁsumm%‘mﬁm’mqsﬁa 3(3-0-6)

Chinese Writing for Business

AANNITHTE mﬂsﬁ”ﬁwﬁWﬁLLa“ﬁwmumwﬁﬂumiﬁEJuLanmimqﬁiﬁmUmem 7 IANNY
hibe m VHETDUNINUAEADUFNBUDN AAVHNBLEUOINAUAILATUINT VNN BFITaLaE RO DS
3o ﬂmmwamﬂﬁum DUANToANaIANNTINT BN

Principles of writing, using Chinese vocabulary and expressions in writing different business
documents: recommendation letters, inquiry letters and replies, sales letters, order letters and replies,
trade agreements and memorandums of understanding

1573716 MEIBIHMTUINNTIAEY 3(3-0-6)

Chinese in Delivery Services

mﬂ%mﬂwmm FWIRMEIUALABIAUNUUINMITAd nEinRinwen1IWs nINA NI8%
LLN“’ﬂﬁL‘IJEJ%ﬂT]sH"Om’]LﬂEJ?ﬂUﬂMﬂﬂEm”?JaﬁﬂLLUUﬂﬁ‘ﬂﬂﬂﬂ ﬁnamm”ﬁnaLﬁﬂmaﬁmmumﬁmmLLU‘U@N |
mmiiummﬂm}amﬂamﬂmsﬂmnumnfﬂmﬁmm LLuﬂuNﬂﬁL@UImmaﬂﬁiﬂﬁmimiﬁmm AINTINITN
mﬂmiLmemﬁimmimiﬁmm ﬂg‘wmmmmmmmummmammamm

Using Chlnese vocabulary and expressions related to delivery services, Chinese listening,
speaking, reading, and writing skills practice about the characteristics of delivery types, the advantages
and disadvantages of different types of delivery services, logistics activities focusing on delivery services,
the growth trend of delivery services, the competitive capability of delivery services, and the related
laws of delivery services

1573717 mn%au%’mmﬁuuuméaaﬁaﬁ%ﬁa 3(3-0-6)

Chinese Learning on Digital Devices

mimwimLﬁﬂummmuuuﬁaamﬂmauﬂﬂ I Uumiﬂﬂmuiﬂmm n3neilaldnay
TS en Lmawammwmmmwaaﬂau I@aﬂiwaﬂeﬂﬂﬂmmuLL@U‘W@Lﬂﬁﬁ%ﬁi@LWﬂIulaﬂwwuﬁa
Immmmamm MW LREN m‘wmaaulm uazifle

Creation of Chinese language learning lessons for electronic media, in-class, and online
Learning Management System (LMS) by applying applications and technology through texts, images,
sounds, animations and videos

1573718 M IwdEmSIBUSITaafian 3(3-0-6)

Chinese for Travel Services

mﬂfﬁmﬂww g Yazlealusmuinmavieniier n1sfinmsfemInisiin mﬂ,mam
m‘sLLu“mamu‘m‘mmmmiuﬂi welne nIdse m@ﬂwmst GL%ﬂWﬁaﬁu’JEJﬂ’JWNNWG]’mLLﬂwﬂ’]iLLmﬂlﬂfyﬁﬁ
Wenfumauimarieaie.

Using vocabulary and expressions in travel services, Chinese communication practice,
providing information and introducing tourist attractions in Thailand, application of hospitality and
problem-solving skills related to travel services

1573719  AHIIREMILIUUIN5I59U5H 3(3-0-6)

Chinese for Hotel Services .

nmslgadann dmon Jaelealurmuuinislswss mstinnsfemanusnin malvdeyauas
nIFwNINIERINRdANAUYARINILKRENAN 9 Tulsswsn mIdszendldvineslunsdimieansazain
waenIuAT luanwnsoiene 9 vaelsousn

Using vocabulary and expressions in hotel services, Chinese communication practice,
providing information, making conversations between guests and hotel staff in different sections,
application of hospitality and problem-solving skills related to different hotel situations
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1573720 MERREIRITVIBUINTIlsongIuIa 3(3-0-6)

Chinese for Hospital Services

maldsdng drun Uazleadmsuemusmslulamenuia nsiinnisdessnwnin malw
Guam NIINUNUTL mwwﬂwﬂummmuwuﬂm\i o Tulsaweuna ﬂ’]iﬂi“’ﬂﬂﬁ“ﬂﬂmﬂ“’iuﬂﬁmulEJ?’YNN
NZAINLAE Lmﬂm‘wﬂum VIHWNIIAN ) AAnTumelulsnenua

Using vocabulary and expressions for hospital services, Chinese communication practice,
providing information, making conversations between patients and hospital staff in different departments,
application of hospitality and problem-solving skills in hospital process

1573721 MEIRUENIVINWBUINITANWAITHY 3(3-0-6)

Chinese for Airline Services

MTIAAN f W ﬂi”‘[aﬂimmmmimumiuu miNﬂﬁam’imﬂWﬁauaua NIEUNUN
I WJNmﬂﬂmiﬂumammt,munmﬂﬂ AR ARz UWATIIW N1919Y ﬂﬂmﬂmﬂﬂwiumimma
ﬂ’J’]NﬂvWJﬂLLﬂa,LLﬂﬂﬁyﬁﬂ%ﬁﬂ’]%ﬂ’]ﬁmmﬁﬂﬁi@’]uﬂ’]ﬁuu

Using vocabulary and expressions used in airline services, Chinese commmunication practice,
providing information, making conversations between passengers and crew members and ground
staff in different departments, application of hospitality and problem-solving skills in airline service
situations

1573722 TBaMANNSMEN SNBSS 3(3-0-6)
Special Topics in Chinese for Service Careers
‘m‘ua‘wLﬂwmmﬁmnmimuammwmwmﬂmmﬁwﬁuam LATRYNY NIATErINeUIzIng

LV]ﬂI%I@ﬂﬂ’]’iﬂ%mﬂ UQEJ LL@S%’J@H’E?N?@GU?&WW’U%

Special topics related to the latest news about hospitality industry, economics, international
trade, information technology, researches and innovations of China

1553239 nsudaniwiaennw 3(3-0-6)

Engllsh Translation

waﬂmiLLa watansudameiginnelazn wilng nudadaninnuas Lanmi'ﬂ‘wuuu
AoReAnnuas E\Taamﬂ‘ﬂia%ﬂﬂﬂivm‘ﬂm’]ﬂ 9 nMakdatzAue m Uszlen wazgarin MTATzALas
wannurNIBTeIRILazIAmeAIodosulaiuazeonladidonsuls

Principles and techniques of translation in English and Thai, translating messages and
documents found in different types of print and electronic media, translation at word, phrase, sentence
and paragraph levels, analysis and interpretation of the meanings of words and phrases with online
and offline translation tools

1553410 msaunmmmé’anqumofmﬁwﬁtﬁ'amuu%mi 3(2-2-5)

English Telephone Conversations for Service Careers

M3enlwnslnadnd noansanienszriuazldasnaziame Inidwy naininee Mo
mMalnsdwnianIvnuuins masfeanudsznulalunstiusnamalnsdw msldadnriuazauin
MIFUNININIANT IUTFIIBNIDRBUINIE 9 MalnIeenuwaznisiuaalnidng nnemalnidnm
n3iudonx MIdindaany nMIdududays uaznmsvuunaunuINenIdn

Telephone manners, desired behaviors and avoidance during telephoning, telephone
communication skills practice for service careers, creating impressions in providing services through
calls, using vocabulary and expressions in telephone conversations in different service situations:
making and receiving a call, connecting someone, taking and leaving messages, confirming information
and ending a telephone conversation
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1553642 n11§’]50ﬂt]iﬂ»tﬁElﬂ’]iﬂix‘li&m’]dﬁiﬁ‘{l 3(2-2-5)

English for Business Meetings

mIldAmAninazawInlunslse IANNDINT N9 wmwmm mi‘ﬂi GEN’WNVLﬂa
ﬂ’]iﬂﬂﬂ\ﬁLLao,‘W@ﬂ’ﬁs}’]a\‘mmﬂuﬂﬁiuﬂﬁu’]ﬁlﬂﬁﬁﬂﬁw‘ﬂu ﬁ’]iL‘U(ﬂﬂ’]ﬁﬂﬁJHN NIVOANNAALAK N1INEAY
ANAALAK NILEAIANNIAKAIE NMILEAIANHINANAIE NTTATITIE nsdaegn nIagUnisdaegw
waznsladszan MTAnewuazBewINTENIUIEINLAT TIENUANTU TR TN msiinmslddemaluladd
’mmu(ﬁmﬂ’]iﬂiw‘qwﬂwﬁjﬂﬁ]

Using vocabulary and expressions in business meetings, both the face-to-face meeting and
video conferencing, English listening and speaking practice in making an appointment, opening a
meeting, asking for and giving opinions, agreeing, disagreeing, interrupting, summarizing and closing
a meeting, practice of reading and writing a meeting agenda and minutes, practice of using necessary
technology media for business meetings

1553643 NHIBINOBEMILSINVFANSNEN 3(3-0-6)

English for Startup Business

MR AnNTLae mmumﬂmﬂumﬂ’«mmimw MIRNNIINY n3ye N1387% WAZNIILTE
LﬂEJ’.Jﬂ‘]J“IJ‘H:G]E]%ﬂﬁwl‘]ﬂmlmﬁiﬂ’i]ﬁﬁl’liﬂaw FTUURIATINASNEN ﬂmawmuammmwﬂi naunNII
ﬁ‘mfmm‘ma‘w m‘s‘mﬁ‘mﬁ]ﬁﬁmmwmwﬂmﬂﬁﬁmﬂm SCAMPER rmLL‘Ummwmmﬂuaummammi
Lwaaaﬂammmmﬁmi Lean Startup n13aieluiag nItAnEIiszauaNHEISIazE e LAz
MIUNEUBUNBTINT

Using vocabulary and expressions related to startup business, listening, speaking, reading,
and writing skills practice about the stages of startup, startup ecosystem, basic characteristics of a
startup entrepreneur, creating a startup by using SCAMPER technique, transforming idea into product
or services by using Lean Strategy, building startup business model, case studies of successful startup
business, and marketing plan presentations

1553644 N1B1DINGEHEINIUNITIANIHKING 3(3-0-6)

English for FinTech Management

mMIlgaAnTLa ﬂ’]ulwﬂLﬂEJ’J‘II8\1ﬂ‘Uﬂ’]ﬁ%G]ﬂ’]iL‘Y]ﬂI%I@EJ‘Y]’Nﬂ’]ﬁN% (Wumﬂ) N1IANN1IWY
NINA mia’m Loy milfuElummm_lLuammﬂﬁiﬂﬂm’mumam% n133LATY ‘ﬁwaawﬂaﬂamuu
mmmmummm wiAnRIAN TSI mmniiumamﬁlu‘[@]ﬂwaowam”'ﬂummmmammuummumm
611aﬂg‘wmEJ?Ja‘uwmmumﬂiﬂaﬁmwmfn\m ‘jﬂLL‘]J‘]_JﬂWﬁ’mEINuLWa"ﬁaﬂuﬂﬁLLavﬂJﬁﬂ’]iw’]%ﬁiwLﬂﬁL\‘m
paulayd nsdnelinundefiansoular mﬂ%umaﬂu LLquNm‘;ﬂiﬂﬁmumﬂﬂummwmummu
N3N K waznIIUIEANAY

Using vocabulary and expressions related to Financial Management (FinTech), listening,
speaking, reading, and writing skills practice about basic financial business, analyzing the weaknesses
of traditional financial institutions, cashless society concept, disruptive technology in traditional financial
institutions, laws and obligations in FinTech, payment for products and services through online wallets,
payment on social media, using bitcoins, the trend of applying FinTech into the transactions of finance,
investment, and insurance
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1574706 NIAAIAMFINILINT 3(3-0-6)

Marketing in Service Business

ATNEIAYIDINIARIALUINIT NMTIATIZAEMWLIABENNIINITARIAVINIT ATTHLANGY
nInaaIaUInLazaanfuAgUlnauilan MInaindidnniaiindg nslenedygmniInainees
3I09UINTT WWINNAIMUANTITUATEMINTAANIATBIZINILINT NITINURUNITARIALEITINIVINNT
LWIlRNNIAANA2895IAILINT

Importance of services marketing, analysis of services marketing environment, differences
between service marketing and product marketing, electronic marketing, analysis of marketing problems
related to service business and their solutions, services marketing planning and marketing trends in
service business

1574707 fusznaumsasislna 3(3-0-6)

Modern Entrepreneurs

ﬂmaﬂwm mmmimuwﬂi naun1IaNelra LmeﬂmiLﬂuwﬂi NeUNII mmiiaumu
mmﬂ‘umm ﬂﬁﬁ]@]{ﬂﬂﬁiﬂ’ﬂ NIIIURBIININIINGS N1378 WAZNITUINTT ﬂaﬂwﬂumﬁmmuﬁim
LW@LWNT@ﬂWﬁMﬂﬁLL%W NIININANTHUANFS mimwamﬂwnﬁwmm NIRDUNBEIANABDINIT
suamuﬂm memmqiﬂwaﬁmuLLawLﬂmgnwmﬂﬁwmﬂ ﬂ’ﬂNiUWWﬂBU%@Gﬁjﬂﬁ]@@ﬁﬂﬂN

Characteristics of modern entrepreneurs, concepts of entrepreneurship, knowledge of
business, setting up business, business planning, production, sales and services, business strategies
to enhance competitive opportunity, making differences, creating business identity, serving customers’
needs, roles of business in relation to society and economy, social responsibility of business

1574708 msasvusItuaallumsiugilsznauns 3(3-0-6)
Building Inspiration to Becoming an Entrepreneur
mi’mﬂ”wﬂﬁmamwmmmaﬂwﬂi”ﬂaumiwﬂi”aummmm] MIAATIZHUWIAA NTAIANT

7309 uae LL‘HQV]’Ns[,uﬂ’ﬁLLm‘ﬂﬁmwmwﬁiﬂ’ﬂ ADITHAILDTIN NINBULNKTIAN NMIIATIZAloNTLAE

mmmLi’waﬂﬁiﬂﬂmﬂuﬂﬁiﬂwmmﬁm
AnaIyS|s of success factors of successful entrepreneurs, analysis of thinking concepts,

business management, business solutions, ethics and morality, social contribution, analysis of
opportunity and success from famous businesspersons

1574802 MsElnUszaUNITAITIBNN A EIR-NB1DINg B 5(0-30-0)
Chinese-English Internship 450 %419
m‘sNﬂﬂgLUmwﬂuammmm%mamﬂLaﬂsﬂu lnan13tse EJﬂGﬂ“Hﬂ’J’]NiLLa LNNBZNEI1T

MEIDINGE mmiwmmmmmmmi waeinweisuduluanlsswi 21 Mmimmuamwamﬁﬂw
Internship at public or private organizations by applying Chinese and English knowledge

and skills, basic knowledge of service careers and 2 1st century skills to work professionally

84



LwunstdauluvmsiSuusgnisiinus:aunisndisidws
aiudviNyIduUIbDYIUUSNIS

85



L nNALMUA AR
SUAN DUSIT UNIVERSITY

MTShlablcalaaitalamItl




KU2QIBIANWYINITU QUUUSUUSY W.A. 2564

N1SYANISISaUNISdau

nangnIaIan ANl f5man 10 Medn Aansasdunginysonmidueaas 4 ngain
Taun ngadndeaneans naniTayseagad naRITINE waznguinineamaainuadmadand
lngimualmieu lidesndn 30 mihedn Al

1500202 ANuduaIUunie 3(2-2-5)
Suan Dusit Spirit

1500122 ﬁnmmiﬁaaﬁmwﬂm 3(2-2-5)
Thai Language Communication Skills

1500123 mMueainneamIvINTInadelna 3(2-2-5)
English for Modern Lifestyle

1500124  mw1denguiitenisdessaing 3(2-2-5)
English for International Communication

2500118 IMININ 3(3-0-6)
Food for Life

2500119  ADFIAGHULWIAALATEFNVINWIEN 3(2-2-5)
Lifestyle for Circular Economy

2500120  AMANIBIAIINEY 3(3-0-6)
Values of Happiness

2500121 warfatlnauazwaldoslan 3(2-2-5)
Thai and Global Citizens

4000114 AUIZNMEANNAALTNGIND 3(2-2-5)
Business Thinking Inspiration

4000115 milddinlugading 3(2-2-5)

Living in the Digital Era

NNELYIR nangaIdadaanIUmds @e13nnesinge fvualiieunsanindneinilyd 3mu
33 wihefa lrideunegdrin Swm 1 g wieliasudiwu 33 vibieia

4000112 AnemansuazAmamans wiinlszan 4(2-4-6)
Science and Mathematics in Daily Life
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1500202 m’nmﬁumuﬂam 3(2-2-5)

Suan Dusit Spirit

mmmummmmuﬂﬁm AN lenanoiLey vsmuLsrjmsmmmmammm‘mﬁwmmmm
mwmﬂumuwﬁm miwwmmaﬂmwua mwmﬂumnmwummﬁm AITNLATTNATLDILDE wau AN
L?Jﬂwummm miwwmﬂnamwmeuuuwmmmmLﬂummﬁﬁ mimmuumwnmmmﬂmmﬂﬁvmm
‘miﬁuﬁ\‘mmmu INWAL ﬁ‘mﬁﬂuummmaﬂ

History of Suan Dusit; understanding of organizational identities and expertise; building
up Suan Dusit spirit; personality development and internationalization following Suan Dusit characters;
self-respect and mutual respect; understanding and capability development of oneself based upon
Suan Dusit spirit; work with refinement, thoroughness, passion and faith in the university

1500122  vinwgmsdeasnEing 3(2-2-5)
Thai Language Communication SKills
parlIznevnaznIzuIwmIdess muilneluie mMuwiuaznmsfemsludiannmstiniinue
N3 WA 87% Weaumes naluuiunsg 9 mﬂuﬂmimaummimmmmqﬂﬁxmﬂmﬂmm
Communication elements and process; Thai language in media; language and
communication in society; listening, speaking, reading and writing skills, practice in various contexts;
techniques of writing Thai for specific purposes

1500123  n1sengeamsuIABInaas v 3(2-2-5)

English for Modern Lifestyle

vbmmmlm mﬂwwmmaﬂﬂqmvﬂumuﬂsﬂmm‘mmuﬂi‘m NIWENWIANBENI TN Ne
81w uazliswienmademsluidiinadelng mﬂ“nmﬂ‘[u‘[maLWawwmmwwmmamqwmmmﬁm&1
anelvd Taawtuwnnsldeullaunsnneidenne English Discoveries

Basic English grammar and vocabulary used in modern lifestyle; English Skills practice:
listening, speaking, reading, and writing for communication in modem lifestyle; using technology to

develop English skills for modern lifestyle by focusing on English Discoveries multimedia program

1500124 mmé’anqmﬁiamiﬁ'amsmna 3(2-2-5)

English for International Communication

Tennaniuas mﬂwmmmamqmvmﬂmuwamﬁamamna miwwumﬂwmmaﬂﬂqw
mumi‘ﬂﬂ WA 8% WAL Wenluwizaunand iInakan 1 INLae ﬂ’]iE]’mL‘WEm’]i'ﬂ’]LLUUW@]E‘IE]UI]’]E’]EN?]QELWE]
mﬁﬁam‘smﬂa m‘sp\lﬂﬂg‘ummﬂLL‘U‘U‘V]ma‘uaaum‘maﬂﬂqmwamiﬁamimﬂa

Intermediate English grammar and vocabulary for international communication; English
skills practice: listening, speaking, reading, and writing at an intermediate level; listening and reading
techniques for taking an English for international communication test; practicing English for international
communication tests
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2500118  BIW1ININH 3(3-0-6)

Food for Life

mwmmmnummﬂmmﬂivmm IMnAY azdIule ﬂaﬂummi NIIANTITUAZNTLAL
iﬂ‘]:}’]E]’]‘Vﬂi mﬂmmmuaiumiﬂm UzNouLaEg eI uasudeeiuluiinenfotszianens
A3eeRN TnTuInIuay TN1IDDNLUUINENITBINAT ?wuﬁﬁumﬁuﬂs M1 NLUUInELaZLUY
N8 ANNYADANEEIMTAZFIALIR NraeNNeIdes waze 1IN Inuludagiu

Knowledge of food in dalily life; raw materials and ingredients in food; food preparation
and preservation; tools and equipment for cooking and reheating; basic kitchen work for household;
food types; drinks; nutrition and food listing; Thai and international dining etiquette; food safety and
sanitation; relevant regulations; current food trends

2500119  INBTIAANUBIAALATHININY WL 3(2-2-5)

Lifestyle for Circular Economy

mwmwmmmmmumaamLLa I uuunﬂ AHOIMALAEENIE FIREINTA NN RV
ﬂmmm‘wmmﬁiimml,l,a”am,l,maam m'mﬂml,waaﬂﬂmﬁmm m’mcﬂLﬁnmLﬂiﬁ”ﬁﬂmaammniﬁﬁm
ﬂ’nmmvl,mﬂﬂ’mmﬂmmﬂ MINmW TS (SDGs) menﬁmumwu ANMNATEANNLAE meanmua
WammﬁwmLLau,amnmmﬂslmmmmﬂmimmagunau meommv[,‘ﬂﬂﬂumiﬁmmimwmmmamm
WAz mmmﬁmmwgﬁwguﬁﬂu NIHANEA

Basic Knowledge of environment and ecosystem; Climate and climate change; natural
resources and environment crises; learning how to live with nature; analytical thinking throughout a
life cycle; general knowledge about Sustainable Development Goals; circular economy; awareness
and drive for becoming a green citizen, and lifestyle into the circular economy; The maritime zone
of Thailand and the marine and coastal resource management according to the circular economy
concept; case studies

2500120  AMANVDIANMNEY 3(3-0-6)

Values of Happlness

ANGY N133ANITNIBIINDE m@uﬂm‘smwmmm m@uﬂm‘smwauwuﬁmwaﬁmmm
ﬁaﬂvmﬂﬁnmmmammao ﬂmj miaﬂimﬂ‘uwau aumam‘wLLavm’ﬂénﬁmmLwammmmﬁwwmmau
ANNAALTINING ARILATIZH LaTARETIETIA LWmmuwmmmﬁ]mmmﬂwv’wmmﬂumwm

Happiness; emotional management; techniques to increase happlness, teohnlques to
build long-lasting relationship; the art of living by oneself; the art of living with others; aesthetic and
happiness living; thinking development based on critical thinking, analytical thinking, and creative
thinking, to empower oneself and value happiness

2500121  walladlnsuazwatiiaslan 3(2-2-5)

Thai and Global Citizens

Fonnorseruluanised 21 nadosuridlanlnsuuau anudunaidotlineuazwaiielan
MIAITHANIHAT AR NI HUEITH GNE LETNIN ANENEMALAZAT N8 IU T2 Tua NIz Ua Y
mmummaﬂnmawmﬁ mmiwmaumammama Foan nsUntlesnadsslerdanonsoe Inaonme
5ITHNALIAMAU TR m’imamum’imm ﬂgwmawumﬂumimiwm mamumitjﬂmmummﬂﬂm

Civilized societies in the 21st century; citizenship of the borderless world; Thai and global
citizenship; respect of cultural diversity; rights, liberty, equality, and duties of citizens of the governing
states; self-responsibility and social responsibility; protection of the public interests; public volunteerism;
good governance in practice; anti-corruption; basic laws for life, and learning through case studies

89



4000114  InszMEANNAABISIND 3(2-2-5)

Busmess Thinking Insplratlon

mmmﬂmmamwmmmmwumamﬂ‘nmmm N3N 198TN miLﬂuwﬂ’i ﬂa‘umﬂuﬂﬂ
meﬂmmuawwamu mnmawﬂamﬁmﬂﬁim} mae N%’]LL@uﬂ’liﬂ’lﬂ’]uLﬂ%‘ﬂN IRVINNT NNIVINT
LIA mimmiwmimu qIN13E NN mwmﬁmm NIU3MIANHLEEY INARANIEZ19NTIR
AOUNUALAZAD mﬂuﬂmiﬁaaﬁmﬁmimm mMe uay NHVHIETIND

The importance of an economic system to living and job creation; entrepreneurship in
Gig economy; discovering business opportunities; leadership and teamworking; service mind; time
management; financial management; financial health; risks and risk management; media and contents
creation techniques; marketing communication techniques; taxes; and business law

4000115  mMslEBIalugaRdna 3(2-2-5)

Living in the Digital Era

inaluladAdnaludingizdniu madszendldimalulagfidnauazmaluladniatu asiuAnarey
AON1INIZNIIAING LaznnseaNNdbnaEpIRINg

Digital technology in daily life; digital and financial technology application; digital
responsibility; and digital citizenship skills

4000112  INYIAAAIUAZADHAAIENS LT INUTEIN I 4(2-4-6)
Science and Mathematics in Daily Life

nsdadienziuazlimana adaamaadludindszdiu Jiviviuanudasaisnisld
f3adludIndszanin en aw"twﬂum NoN ez mmmﬂmmammw WATIUNAUNT LAZ
NIYIWINIINNINGIAGAT UAEAGAAITAT mmumumﬂmmiwﬁmﬂi s iuiindazlenise
AP TITIALAZNANTT

Analytical thinking and reasoning, mathematic in daily life, know the safety of everyday
chemicals, medicines, herbs kratom leaves and marijuana, science for health, renewable energy and
integration of science and math for solving everyday problems that are beneficial to life and work.
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1500125 mm&mqmﬁamsﬁaui@aaﬂ%ﬁm 3(3-0-6)
English for Lifelong Learning

1500126 MEaINn B IBFIANW IR 3(3-0-6)
English in International Society

1500127 finwensdeansmunlng 3(3-0-6)
Thai Communication Skills

1500203 ANuduaIun e 3(3-0-6)
Suan Dusit Spirit

4000116 Anendaasiwdindizinin 3(3-0-6)
Science in Everyday Life

4000117 AtAFaR I IuTInU 7371 T 3(3-0-6)
Mathematics in Everyday Life

4000118 waluladAInaludind sz 3(3-0-6)
Digital Technology in Everyday Life

2500122 wardodlneluanisswi 21 3(3-0-6)

Thai Citizens in the 2 1st Century

Q1



ADSUIUSIUIVIRLIAITIANWINITU QUUUSUUSY W.A. 2566

1500125 mmé’anqmﬁamsﬁau%’maam%’“m 3(3-0-6)

English for Lifelong Learning

mwmmuvl,ammmmmmnqwumu ﬂ’]ﬂWﬂLLﬂJJﬂLWBﬂ’]iLﬁﬁmﬁ mwmmwmﬂ'ﬂmm
funsldseloadonls nsld present tenses, past tenses, modal verbs, future tenses, prefix uaz
suffix mimmmamﬂmrmmiﬁm,m”mimu MIADENIINNITAILAZNITE % ﬂaﬂmmimmwam
TaanaALY mATeN MEUNARATHE YITEaLBEARIAY NMITWAMINNEENBIDINY AINT
AN TIAN B IDILULUNAFDUNWI9NOE TOFIC uaznIRnUif

Basic English grammar knowledge; words and phrases for learning; knowledge and
understanding of using conditional sentences; using present tenses, past tenses, modal verbs, future
tenses, prefix and suffix; making predictions from listening and reading; identifying examples from
listening and reading; reading techniques for identifying the main idea, linking words, cause and effect,
important details; English skills development; knowledge and understanding of characteristics of the
Test of English for International Communication — TOEIC; and practice

1500126  NBIDINAHIBFIANWIWITIA 3(3-0-6)

English in International Society

¢mmmuvbEJ'mimmmamqmmma ffniazdmenisdomsludianuinad anw
immmﬂammnumﬂm perfect simple tenses, present simple tense, past simple, future simple,
passive voice LLa“’ﬂ’]ﬂfHﬂiﬁl’]%’JElﬂ’]ﬁi‘]_lﬂ’]iaufmm anwdulyle m‘mm NIEUDLUSLAEATNNNEY
Tum@amﬂm naﬂ‘nﬂumiﬁum mimul,wammwﬂﬂ miaumumam%mam ﬂ@ﬂmmimmwa
wdaifaasuazdofniu muazlddion m%mmauuauu NIBUN WNARANIIB UL skimming
82 scanning miﬂimﬂm%ﬂmmt,t,amnwummaﬂﬂqmwamiﬁamﬂummmmmm LaENIIRNU IR
ABLULNAGD UM B89N TOEIC

Intermediate English grammar knowledge; words and phrases for communication in
an international society; knowledge and understanding of using perfect simple tenses, present
simple, past simple, future simple, passive voice, and modal verbs regarding permission, possibility,
prohibition, make suggestions, and future meaning; listening and reading comprehension strategies;
using inference to understand a text; reading strategies for identifying facts and opinions, identifying
and using cohesive markers, identifying supporting details; making inferences; skimming and scanning
techniques for reading; applying English knowledge and skills for communication in an international
society; and practice with the Test of English for International Communication - TOEIC

1500127  vinwrmsdea NI ing 3(3-0-6)
Thai Communication Skills . .
9ALIZNBLLAZNIZUIBNNTAENTT AnINEINTHEET ﬁmmmﬂ%’mwﬂ‘m N13lgAN

N3N mamuaamwmm 89UANN NIguae mmm&mm’ﬂnimmwm mmwumammm 8571968998

miwmmL‘Jam,La”mLauaaum mMsdasnsnunineludadeaneeulas mIindwinuznsdossluiie

‘]Jium'm nMINe A nA 874 Wauwmuing
Communication elements and process; communication psychology; basic usage of Thai

language: words, listening, reading and summarizing, critical viewing and thinking, formal writing and

creative writing; storytelling and product presentation; communicating Thai language on social media;
practicing communication skills in everyday life: listening, thinking, speaking, reading and writing Thai
language

Q2



1500203 mwuﬂumuqﬁm 3(3-0-6)

Suan Dusit Spirit

Liﬂ%i?%uﬁﬁuﬂ?%ﬂﬂm YANNATN N38INT8IN nMIdium Aadznaldiinaiennis
ﬂjiLiﬂmmamm miaaiauﬂuwaﬂumw TWNUTTTNNM TTVUIEMUDINIT NIIANTIABAHIATU A
ﬁﬁmuLLuumu@ﬁmamwmmqm

Learning Suan Dusit culture, personality, etiquette, adaptation; the art of self-living; lifelong
learning; living with others in a society; dining etiquette; living along with Suan Dusit good practices
and happiness

4000116  INgAANIIWTINUTEININ 3(3-0-6)

Science in Everyday Life

mﬂNmﬂmmaﬂmmmamﬂmmﬂi 23717% MImMINeINIuae NIATUANNRNIIE oA
UaaadeTuiindaza1iuw Wmmmmwwmmumomaniuamw E\m’]’JuﬂNE]’m’]ﬂﬂ‘]Jﬂ’]ﬂsﬂsﬂ’JGﬂ%ﬂ’]iﬂi‘U
mLLa mauntatyw ’mmmammammLLammWLLa mmtﬂuaawﬂim’mm%u MINHUINEIE
LwamimuwaLNa@ﬁmmmmamuamﬂﬁmﬂu mmﬁﬂ‘m

Importance of science in everyday life; utilizing resources and pollution control for safety
in everyday life; energy and alternative energy in the future; climate and living in respect of adaptation
and problem-solving; science for health care and wellness in the new normal; sustainable development
for being green citizenship; case studies

4000117  AmAFMEAS TN TH 3(3-0-6)

Mathematics in Everyday Life

mmammmammmﬂ’]ﬁ@ﬁwﬂmﬂj z317% NIAALAL mﬂ‘wmmwa miaamm‘ummﬂm
bt [31F% ﬂmmmammanﬁmmi MarafieIazM AW INNLazAW naidetlsn nsriilng
NINBLAZNITRIN G adfanINenIol

Importance of mathematics in everyday life; thinking and reasoning; design thinking;
problem-solving; mathematics in food, tourism and travelling, games and sports, gambling, polling,
finance and investment; statistics for forecasting

4000118 aluladfdnaludinlszdnin 3(3-0-6)
Digital Technology in Everyday Life
walulagadnaianmaeuiluaminedeaiugds nilanelulagfdnaluiinysziniu

mﬁmmuﬁaua ANNUABANBEARING m’ﬂmamammiwmm NneeimufInauazaNNdunaLio

AINA

Digital technology for learning in Suan Dusit University; using digital technology in everyday

life; media literacy and safety in the digital era; data-driven creativity; digital skills, and digital citizenship

2500122  wailaslnaluaaassei 21 3(3-0-6)

Thai Citizens in the 21st Century

WaL:NaGimﬂﬂiwﬂu‘ﬂﬂmaElﬂﬁmamsnw windl ewaio ﬂmﬁiimmﬁiﬁﬂumimio
FIAAININ NG TIANTHIURUT ﬂ’]iagi’JNﬂusluﬂﬂﬂNWﬁ’NN%ﬁiiN ﬂgwmﬂmmﬂiumm NITUINNIT
gATIIN ANFNUBETU ANLANDNIA TITHIAVIARAZNITABAIUNIINITA FIANLATTNNYANE
ANNIURATOUADNIANLAZIRDIE

Thai citizens in a modern time in respect of the national strategy; duty, discipline, morality
and ethics for living with a Thai way of life; social harmony; living in multicultural societies; laws in
everyday life; judicial process; human rights; equality; good governance and anti-corruption; law abiding
society; social responsibility and volunteering
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