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Guangxi University, China
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Ph.D. Aerospace Engineering ,Royal
Melbourne Institute of Technology
(RMIT), Australia
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219138911 8a1 danas

M.Sc. Hospitality and Tourism
Management, Bournemouth
University, UK
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N, §OA
NN INENFETITHATAS

21913811y uasdy
B.A. Hospitality Management,
Victoria University, Australia
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d1u1du1 Hospitality Management
(International Programme)
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Ph.D. Tourism and Hospitality
Management University of
Newcastle, Australia.
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HEasMmans13d asiawane Izdad

Ph.D. Tourism and Leisure
Bournemouth University, UK.

M.A. Tourism and Leisure
LancasterUniversity, UK.
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D.P.S. Tourism Research
Central Queensland University,
Australia
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MS.C. Hospitality and Tourism
Management. Bournemouth
University, UK.
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2191588111 HlavsIwT

M.Sc. Intercultural Business
Communication
De Montfort University, UK.
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NINN

2191989751 Asia

uaw. mMIsamanaly
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0.4, MEIBINE
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2191386391 Usziaigdn

MBA. Marketing
Suffolk University USA.
Diploma certificate:Hotel Operation
Management,
Swiss Hotel Management School,
Switzerland.
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Ph.D. Event Management
International University of America,
UK.
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rangasfaumaasuouna
a1w13y1ssNINIsuu Kangasusuusy W.A. 2565
s:auustynyias

1. Bondngns
gonwlng nangasAaUeansimia a19133g3nanIin
Banwwndunnu  Bachelor of Arts Program in Airline Business

2. Bousryrynnaza1u1dun

nwlng Foudn . AadeansTudin (g3nan13du)
Fode : Ad.L. (g3fansdu)

mudonqe  deufin © Bachelor of Arts (Airline Business)
fada : BA. (Ailine Business)

3. dnnUs:avAvavnangns

o tiudielidaudnenizuazanania foil

1) fianudennandnle vinee dszaunaol anademngnfugaa N IINM IR IREINALSE
gasMNIINAIAEtamMITUgIAIN 3TN

2) fiquoyan Weo3IN Tadnd uazfenaasnolunslivimaglaemamedauing munsadamsuins
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3) AannannIndszandldaing Wam3fn 1oz dazifinanades 1IN uazuiilym
Tusorunsohawizninlugasmnssnnsduldegnefilsz@ninn

4) ﬁuﬂaﬂmwﬁiﬂm@iuﬁ%mﬂuuazmEmaﬂ fEnsuaTunuanulugaaivnssunisduuas
manuintugdulded il sz ansam

5) fianuaninlunsdomamemeidinguuazmuAsalugaavnsss Msdulaznuuinsdu 9
TFaghudemg Mumminndfodnuluiunidanuuands meTamssasls

6) fianuansotumisliineluladlunuuazianudnaadiiedusingaavnissnnaiuld

4. AruaudAveuwIgIANY

mafudsin@nsnduiunnafinminedeimua Tnsanuifurensassmanineds daasiasay
Hoefinosans Aol

4.1 duSamadnenluszduisenfnunendaemesiln viafsurhanamiuiinsznsedneisnig
T¥n13uT09 via duSanadnerluszdudsematedniugs (aa) undngaaildsumasusesnanenssmms
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4.2 Jugdgumwanysoiiienmeuaziale lhduthe viadulsadiade$euss viofanuinnaiide
guassariansfnemianisUsznavaninluouian Lm:il'mmw%au'ﬁ"ﬂ:ﬁ@ummmaﬁﬁﬁqﬂﬁnmwﬁmm:auﬁu
NuAugInanIin
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5. 1Bwhawisnus:naulAnavduSonsinun
5.1 Wineuusuwasesin (Flight Attendant)
5.2 WINMUINT Lazdansunais (Ground Attendant)
5.3 winouaaniseslugsianisdu (Flight Catering Officer)
5.4 winouuInilugaainnIsunisuudedudiniseinie (Air Cargo Officer)
55 WinMaIasRILazoanATlaeEs (Airline Reservation and Ticketing Officer)
5.6 WinwMIaINARwLiiUIzinelne (Airport of Thailand Officer)
5.7 WINWNINYINaINFAEs (Department of Airport Officer)
5.8 wineuannewndunadanuslszinalne (CATT Officer)
5.9 WHNKUINIIGNAILAZNANTNAKS (Customer Service)
5.10 Wﬁﬂﬁ?%ﬂ?ﬂU%ﬁ’]‘jﬁb’JvLﬂI%ﬁqiﬁf\mﬁﬁu (General Administrator in Airline Business)
5.11 wiiniwdeniulugifalstuss (Hotel Front Desk Officer)

lnsvasionanans
dnumbheiefideunaoavangas 126 mihein F8ndmImumheAnLENAAMNIAITILaZNENIT
Soit
1. nuamdvinuINolU 30 ntiosnn
2. MUOAIBIAWN: 84 nuosnn
2.1 naaimiugnudnin 21 nhgin
2.2 neNIT AN IZTIAY 36 viuein
2.3 nauITanzLiaen 27 vhgin
2.3.1 nanimansanlaaniz 15 vaie
232 nguinmeidlazinaiionuein 12 nbegin
3. nuondvlnus:aunisnidsGw 6 nLiognm
4. vuandsudenias lutiesndn 6 nLiounm
N1sYANISISBUNISdau
NUOAIBIIAWN: 84 nuosnn
nEuIBLUFIEIBW 21 nuoynn
3571414 anadidesdulumasaniagsianisiin 3(3-0-6)
Introduction to Airline Business Management
3571415 U%wmﬁﬂmiqmmwmmu“‘ﬁmmafsmiviamﬁm 3(3-0-6)
Hospitality and Tourism Industry Management Context
8571416 manmmyadnnluginanisdn 3(2-2-5)
Personality Development in Airline Business
3571417 A@INGIUINMITINIMNUDIIN 3(3-0-6)
Cross-Cultural Service Psychology
3572419 mITanIstAnILaznIneININuLdlugIfianisin 3(3-0-6)
Organization and Human Resource Management in Airline Business
3572420 minaaluginansdu 3(3-0-6)
Marketing in Airline Business
3573418 ngrisneuazszdeunsdunaiouluginanisiu 3(3-0-6)

Laws and Civil Aviation Regulations in Airline Business
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Naudu1awI:UvAY
3573419 MI3ANIIMUINIUWATBITH
Inflight Service Management
3573420 nmavannadaneuazanndasanaluniadn
Aviation Safety and Security Management
3571418 MsaANIoImILazLAsesRNiliusmMIuwAiesin
Inflight Food and Beverages Management
3571419 afinsduuazlnruinig
Airline Catering and Nutrition
3573421 mﬁmm‘muu’%ma;ﬂmmimﬂﬁu
Passenger Ground Service Management
3572421 inaluladadielmidmiudsosfiniluginanaiu
Advance Technology for Reservation in Airline Business
3572422 nI9ANIINIIBEIEUAINIIDINA
Air Cargo Management
3572423 N1I9ANIIVINEINTAL
Airport Management
3571420 mﬁamﬁmmSaﬂqwﬁugmﬁw%’uqmmwmwaﬁma
Communicative Fundamental English for Hospitality Industry
3572424 mMIWInAMBI8INg¥EINILTININII0N
English Listening and Speaking in Airline Business
3573422 mﬁa'muatzﬁaumméhﬂqwém%fuﬁqiﬁﬁamiﬁu
English Reading and Writing in Airline Business
3574419 mmm%smmww%’aNfgui'm%wﬁm%bq‘sﬁamiﬁu
Career Preparation for Airline Business

naudslaw :idgon
naudusiAowauforaw:
3571421 Lm‘k@mﬁmiﬁyaaﬁmﬁ'aﬁjﬁamsﬁu
Introduction to Airline Business Economics
3571422 mﬁ{fﬂLﬁya\‘i(?fu‘luaqmmmmﬂﬁﬁu
Introduction to Research in Aviation Industry
8571423 dunupididiaanszninlszsimne
Air Freight Forwarder
3571424 mnﬂuﬁﬂﬁ:ﬂaumﬁﬁaLquqiﬁﬂﬁaoLﬁm
Entrepreneurship in Travel Agency
3571425 mIiansinn
Accommodation Management
8572425 Uszmanandeunuginanisiu
ASEAN Community and Airline Business
3572426 ﬂ’]iﬂ%ﬁﬂNiiﬁLLax%’?@lﬂiiNIu@ﬁﬁWﬁﬂiiNﬂ’]iﬁu
Creative and Innovation in Aviation Industry
3573427 midnkazmMIamudIvyanaate i
Modern Finance and Personal Investment
3573423 ﬂ’]ﬁ{fﬂﬂ’]‘jl,l,@:iﬂ’]ﬁﬂﬁﬂﬁﬂ’lﬂaﬂﬁqiﬁﬁ]ﬁ’]ﬂﬂ’]iﬁ%ﬁun%@i’]
Low Cost Airline Operation and Administration

36 nuosnm
3(2-2-5)

3(3-0-6)

3(2-2-5)

3(2-2-5)

3(3-0-6)

3(2-2-5)

3(3-0-6)

3(3-0-6)

3(2-2-5)

3(2-2-5)

3(2-2-5)

3(2-2-5)

27 ViUo9NM

15 nuosnm

3(3-0-6)

3(2-2-5)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(2-2-5)

3(3-0-6)

3(2-2-5)
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3573424

3573425

3573426

5073359

4511208

5074322

5072347

5073380

35715625

3572548

3572549

3573589

3571526

3572550

3572551

3573550

3571627

3572552

3572553

3573556

3571528

3572554

MIIANIANNUANAIIN I MU TINIUGIAINTTU
Intercultural Management In Airline Business
masamaanaideduginaniaiu

Risk Management in Airline Business
UIZINALAZNITIANTI IR UN1INTD U
Country and Route Management
MIHARNTREN TSN TUIATD I
Food Production for Airline Services
awnwanauqﬁn(awnwsun:muuina)
Suan Dusit Thai Cuisine (Thai Cuisine and Desserts)
Kusznaunsaselvnlugiiaenis
Modern Entrepreneur in Food Business
FansLazAalLeInI

Gastronomy

i 1 wazlnld

Coffee Tea and Cocoa
NEuU3BINEIOUS:INALGBV B
(IasnSeunmuandizmaianuandnmenlamenritsldiaonit 12 mizeina)
ME1AuAUgIL

Fundamental Chinese

MR IMIVTIAU T2

Chinese for Everyday Life
nwwn%mnﬁanwaﬁaawaanqiﬁa

Chinese for Business Communication
nwwn%mnﬁaqaﬁanwaﬁu

Chinese for Airline Business

s uing

Fundamental Japanese
nwwwﬁﬂuﬁwn%ﬂ%ﬁnﬂi:ﬁwiu
Japanese for Everyday Life
nwwwmlhnwanwaﬁaawanw053nﬂ
Japanese for Business Communication
nwww@ﬂm&ﬁaqaﬁanwaﬁu

Japanese for Airline Business

M UMMAR UG

Fundamental Korean

M UNRAENIVTInU 291 7%

Korean for Everyday Life
ﬂ?kruﬂﬁﬁaLwaﬂﬂﬁﬂaﬁﬁiﬂﬂﬁﬁiﬂ%
Korean for Business Communication
nwwﬁwnnﬁrﬁaqiﬁanWiﬁu

Korean for Airline Business
nwwnN%mnaﬁﬁgwu

Fundamental French
MEINT AT UTIAUTE I W

French for Everyday Life

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(2-2-5)

3(1-4-4)

3(2-2-5)

3(3-0-6)

3(2-2-5)

12 nuosnm

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)
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3572555

35735562

3571529

3572556

3572557

3573553

35715630

3572558

3572559

35735567

3571531

3572560

3572561

3573576

3571632

3572562

3572563

3573559

3571533

3572564

3572565

3573562

35715634

m‘mN%'J@Lﬂmﬁaﬂﬁﬁiamimaﬁqiﬁm
French for Business Communication
msTiaaiagsiansin

French for Airline Business
mmmaiﬁuﬁy@m

Fundamental German

ML TRWRIIVTIAU T2 T]
German for Everyday Life
miemLﬂaﬁﬁmﬁ:amﬁamimagiﬁm
German for Business Communication
mmmmﬁmﬁaﬁjﬁﬁmﬁﬁu
German for Airline Business
mmﬁﬂﬂmuﬁugm

Fundamental Viethnamese

M dgamnanIvTIndazinin
Vietnamese for Everyday Life
mienﬁﬂmmuLﬁ'amiﬁ'amimﬂﬁjﬁﬂ
Vietnamese for Business Communication
m3samnaiiiagaian i
Vietnamese for Airline Business
mwmﬁaumi‘ﬁugm

Fundamental Burmese
Muudenansariviindizdniu
Burmese for Everyday Life
ﬂ’]‘ie}’]LﬁF;IuN’]{LVd\iaﬂ’liﬁiaﬁ’]ﬁ“mﬂﬁjﬁfﬂ
Burmese for Business Communication
meflewinfifegsianisiu
Burmese for Airline Business
MmN

Fundamental Arabic
MEIVENIVTInUIZ31T%
Arabic for Everyday Life
ﬂ’]isﬂBWW%ULﬁaﬂﬁﬁlaﬂ’liﬂ’Nﬁjﬁ’ﬂ
Arabic for Business Communication
mwamIuiogiiansin

Arabic for Airline Business
MEHUAEAUF Y

Fundamental Malay
MENAgEMTUTInUTZI1 T
Malay for Everyday Life
m‘mmmE]‘w‘\"jaﬂﬁ?famﬁwwﬁjﬁﬂ
Malay for Business Communication
mmmm&ﬁaqsﬁamiﬁu

Malay for Airline Business
mzn¥mdeiugin

Fundamental Russian

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)
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8572566 Muiadedmiviindszaniu 3(3-0-6)
Russian for Everyday Life

3572567 mm%’m%Lﬁamiﬁamﬁmaqiﬁﬂ 3(3-0-6)
Russian for Business Communication

3573555 mm%m%tﬁaqiﬁﬁ]miﬁu 3(3-0-6)
Russian for Airline Business

3571535 mwﬂmﬁugm 3(3-0-6)
Fundamental Thai

3572568 mw1lnganIvdializanin 3(3-0-6)
Thai for Everyday Life

3572569 mwﬂmaw‘\"jamﬁ'amﬁmﬂﬁjﬁﬂ 3(3-0-6)
Thai for Business Communication

3573590 ﬂﬁEWIﬂﬂLﬁ@ﬁqiﬁﬁmﬁﬂu 3(3-0-6)

Thai for Airline Business

nuandsiinus:aunisnidsnsw 6 nLoEnn
3574809 Aniszaumaniimdnginanisdn 6(400)
Field Experience in Airline Business

nuondsdeniasiitiesndn 6 nuosnn
Tdendeuneinle 9 lunangasszauSanned svninenseavgdalae llniuneginneedey
a7 upzazdodliiiunedniiwualiiseulagliiuneiasn lwnarinsduianmsfnuasmangns
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A1PSUIUSIUIUN
a1w13y1ssSNINISUU Kandasusuusy W.A. 2565

NUIAJBIIAW:

ngu3sdiuguEEw
3571414 mwi’tﬁaaﬁ'u‘lumi%'ﬂmiqiﬁ%msﬁu 3(3-0-6)

Introduction to Airline Business Management

ﬁmN;?Lﬁyaaﬁmﬁmﬁuwmwmwmsﬁu AMERINE ANENAT UsrTRnnaduan dnwmeiidfn
mﬂﬁﬁmigmmwm | aﬂﬁﬂizﬂaﬂuqmm‘wm‘mmﬁﬁu LAZENIZLINRDN ﬁLﬁm%’aﬂﬁuqmmwmwmiﬁu
wihsnuiiiedos meuazmdnrinaia wfﬁﬁummwﬁuﬁmauﬁ"ﬂﬂmmLqunU%mipﬁmaﬁmﬁg\imﬂﬁmm:
YWDINIALIN mwﬁwé’tymawhmmﬂmmm:uwmwwﬂﬁﬁiuqmmwmwmiﬁu ANNEIAYIaInAlulagsa
gATIMNITNNTIN KANTENUINGATIMNTINUINT LATHTAD FAN ke ﬁam&'awiaamﬂmmqﬁﬁfﬂmﬁﬁu

Fundamental of knowledge of aviation industry including definitions, importance, history,
significance, type of services, element of aviation industry, and aviation industry related environment; related
organizations; language and terminology; general duties and responsibilities of ground and in-flight passenger
service; importance of airport and its role and responsibility in aviation industry; importance of technology
on airline business; impacts from hospitality industry, economy, society, and environment toward the future
of airline business

3571415 u%uﬂmsi"fﬂmiqGm’mnisuu%mmaxmsviaatﬁm 3(3-0-6)
Hospitality and Tourism Industry Management Context
mwij'l,ﬁyaﬁﬁwﬁmﬁuqmmﬂ‘mJmiu%milmzmiﬁauﬁm U3z ihanadun Lazdtmuinig

LLmﬁmLazmw34éhﬁﬁymaﬂqmmﬂmiuu’%mmasmiﬁaﬂL‘*?'im a\‘iﬁﬂixnamaﬂaqmmmiw%mimzmiﬁaﬂL'*?'im

LLamJﬁ:mmaﬁqﬁﬁﬂﬁtﬁﬂa%ae uwmmaqqiﬁﬁ]ﬁuﬁm UIEnFununnsanie) Awnusx ganan13dn
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Concept and importance of hospitality and tourism industry; the components of hospitality

and tourism industry and related types of businesses; role of tour operator, travel agent, lodging, aviation
and other service businesses in hospitality and tourism industry; meaning, importance and differentiation of
consumers in the hospitality and tourism industry to other industries; the study of consumer behavior for
promoting success in the industry; the factors affecting advancement in the industry
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Personality Development in Airline Business
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Meaning and importance of personality to airline business; personality components; the

importance of personality development towards oneself and to the promotion of airline corporate image;

desirable personality for cabin crew and ground service staff; external and internal personality development;
grooming; make-up; hair styling; public impression communication skills; manners and social grace; job
application procedures; job interviews; group discussion skill; teamwork skills
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Cross-Cultural Service Psychology
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Service psychological concept; the growth mindset; individual characteristic differences;
tourist’s cultural behavior; cultivating a service mindset; service cycle and service quality; service strategies;
Customer Relationship Management (CRM) and CRM program design; persuasive communication; the art of
negotiating and creating impressive service; cross-cultural communication principles to develop relationships;
cross-cultural conflict management
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Organization and Human Resource Management in Airline Business
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Definition of organization and organizational management; concepts and theories relation to

organization and human resources management in airline business; international organizational networking

management in airline business; low cost airline management; Lean organization strategy; outsourcing
management; strategic planning; customer relationship management; competitive strategy; supply chain
management; quality management in airline business; service quality management (SERVQUAL); risks and
changing management; using technology in airline business; customer relationship management; Corporate

Social Responsibility; human resource management for inflight and ground service; manpower analysis; job

design; recruiting; selection; appointment; training; compensation; maintenance; labor relations
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Marketing in Airline Business
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Marketing meaning; marketing concepts and theories; importance of marketing to airline business;
factors influencing to the success of marketing in airline industry; current and future passenger behavior;
behavioral analysis of passenger to design marketing processes for enhancing the passenger experience;
the role of technology in marketing promotion in airline business; online marketing; personalize marketing;
emotion-based marketing; airline business marketing mix; competition and market share analysis; marketer
thinking skills; sales and negotiation skills; systematic thinking skills; marketing plan; professional marketing
plan presenting skill in airline business
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Laws and Civil Aviation Regulations in Airline Business
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Fundamentals of laws and civil aviation regulations both internationally and nationally; legal
systems, national and international aviation laws; government enforcement and oversight; relevant case
studies
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In-flight Service Management
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Meaning and nature of in-flight service; type of passenger; type of aircraft; use of equipment;
normal and specialty routes; inflight service procedures; route plans; document preparation; special conditions;
special handling arrangements; passenger special services in each flight route; relevant factors and supporting
elements according to the standards of each airline; flight management methods to ensure the passengers’
maximum comfort and satisfaction; safety, security and Cardiopulmonary Resuscitation (CPR)
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Aviation Safety and Security Management
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Definition of aviation safety and security; aviation industry safety, aviation rules and regulations,

dangerous goods and prohibited materials, safety management system
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In-flight Food and Beverages Management
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Importance of inflight food and beverages management; types of food and beverages served

onboard; background, types, procedures and production processes; mixology; food rotation; food and
beverage terminology; knowledge of food and beverage related to international cultures; dining etiquette;
in-flight food and beverage service skills; introducing suitable food and beverage menus for passengers
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Airline Catering and Nutrition
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Introduction to nutrition for airline catering; principles of inflight food service; food ingredients;
food menu design and development; selection of food menu and special diets for health or religion; cooking
and preserving food in the airline catering; food sanitation; process of transporting food, beverages and
duty-free goods takes into account the hygiene and safety of passengers in accordance with international
standards of the airline catering
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Passenger Ground Service Management
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The process in providing ground passenger services of airlines and airports; international rules

and regulations for disembarkation or embarkation; passenger safety; special passenger care; Special Service

Requests (SSR); baggage control; balance of the air craft; document preparation and coordination; flight

schedule; apron equipment; special service; problem and solving skills; case studies in ground passenger

service management
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Advance Technology for Reservatlon in Airline Business
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The importance of reservations; airline reservation system; airline computerized system; self-
reservation via applications; technical terms and abbreviations used in airline reservation; domestic and
international flight schedule and route; code registration reservation system; Amadeus reservation system
practice; modern technology for reservation; rules and regulation for reservation and ticketing; different types
of air fare
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Air Cargo Management
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Fundamentals of air cargo management; air cargo business principles; factors and importance
of air cargo; logistics system; air cargo planning process; transportation rules and restrictions; regulations on
packaging and labeling; product types and restrictions on air transportation; dangerous goods; documents
and formalities for import and export; criteria and customs procedures; customer relationship skills
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Airport management
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Importance of airports to the aviation industry; airport system management concept; composition
of the airport; smart airport management; airport layout; air traffic management; security management;
airport signs and symbols; airport activities; airport laws and regulations; preparation of related documents;
corporation with relevant agencies in airport; airport security systems in the digital era
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Communicative Fundamental English for Hospitality Industry
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English listening, speaking, reading and writing skills used for the English International

Communication (TOEIC); basic English communication skills for hospitality industry contexts; vocabularies,

grammar, and language patterns; English communication strategies for application in service problem solving

for accommodation, restaurant, tourism business, airline business, cruise, and transportation
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English Listening and Speaking in Airline Business
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Listening and speaking English skills for ground operations and flight attendants in a variety

of contexts include greeting passengers, making reservations and ticketing, checking in, providing safety
information, food and beverage inflight service, passenger service, public announcement, immigration
checking, air cargo services, giving public speech, master of ceremony and pitching; speaking principles
and strategies; technical terms; grammar and idioms necessary for communication
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English Reading and Writing in Airline Business
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English reading and writing skills for airline business operation; reading to increase vocabulary;
reading for information; reading comprehension; reading strategies; operational document reading; sentence
writing; paragraph writing; essay writing; short story writing; digital content writing; correct grammar,
conjunction, and punctuation
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Career Preparation for Airline Business
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Career preparation, career path, proper attitude towards career in airline business, technology
use in the office, modern media presentation techniques, media for presentations, media for public relations,
writing for basic communication at work, group activity skills, teamwork skills, moderators and speakers,
persuasive speaking, building a good image, analyzing and optimizing outward appearance for service
excellence in airline business
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Introduction to Airline Business Economics
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Economic concepts, theories and principles; the differences between micro and macroeconomics;
application of economic concepts in airline business; factors influencing economic growth; business cycle;
inflation and economic policy; demand and supply analysis to manage airborne pricing equilibrium in airline
business; factors influence market failures in airline business; production concepts, cost and efficiency in
airline business; application of economic concept in route planning
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Introduction to Research in Aviation Industry
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Concepts and theories of social science research; importance of research in the aviation
industry; situational analysis and research problem formulation in airline business; literature review and related
researches; research conceptual framework design; research methodology, Quantitative, Qualitative research
methods, data collection and URcollection, data analysis, research report, research result publication, research
proposal writing, research article writing, plagiarism checking, reference writing, seminars for research
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Air Freight Forwarder
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Customs clearance principles and procedures; customs broker service; import and export rules
and regulations; international trade rules and regulations for customs clearance; documents necessary for
customs clearance

28



3571424 mst?ﬂwﬂ'ﬂsznaumséfmmuﬁqiﬁaﬁmLﬁm 3(3-0-6)
Entrepreneurship in Travel Agency
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Meaning and importance of travel agents and tour operator; roles and duties; organization and

management; tourism market trend analysis; itinerary planning; marketing in the tourism business; network

and cooperation to promote tourism; modern technology for travel agents; sale promotion platform; tourist
service; tour operation; relevant laws
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Accommodation Management
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Type of accommodation; hotel operation and management pattern; hotel establishment and
administration; hotel standard; information systems in hotel management; marketing in hotel businesses;
related agencies to the hotel business
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ASEAN Community and Airline Business
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History, society, culture, economy and tourism of countries in the ASEAN community; policy
and action plan for tourism development in accordance with the cooperation framework of member countries;
the differences and competitive potential in the aviation industry; cooperation model for the development of
the tourism industry and aviation services in according to the policy of proactively opening the airspace to
promote business aviation personnel at the international level
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Creative and Innovation in Aviation Industry
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Principles, concepts, theories related to innovation development; importance and history of
innovation in aviation industry; innovation typology; creativity and innovative design; prototyping service
innovation
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Modern Finance and Personnal Investment
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Financial management; basic financial analysis; time value money; personal liquidity management;
the basic principles of investment; rate of return and risk; application of financial theories for making financial
decisions; financial analysis and decision making in asset investment; alternative investment; the laws &
regulations related to financial and investment transactions; financial technology
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Low Cost Airline Operation and Admlnlstratlon
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Characteristics of low-cost airlines; low-cost airline management systems that affect to business
models; business structure; human resources management; marketing and sales management; cost strategies
and sources of income; fleet management strategy; passenger service at the airport; inflight passenger
service system; passenger registration system; food service and distribution systems; baggage and loss
management system; different types of passenger care systems; air transport management security system

3573426  USEINALAZNNTIANTLEWNIONNTIN 3(3-0-6)

Country and Route Management

UazinALazI§un1n190% ANANIBLAEAMHEIAYIDIEUN1NITD UL LA BN IDUA LAY
WU TR BdUN1INIDU enmadenlafiay nsdansuinsumfisrdiuuaznsuimsfiasusaiaediu
mawdenuinaglaeas ssutuneunsuinslumslinisinaglaessludasdunedu Anerdadouas
aaﬁﬂisﬂaumumm;ﬁsmmEJmiﬁmzéTuIaﬂ

Country and route; route and route specialty definition and significance, flight route plan, special
conditions documents, service arrangements and special service on board, providing passenger services,
service procedure to different route passenger, the factors and elements study according to global airline
standards

3573424  N13WANIIANALANGWNIIMWS TN IwgsRansiin 3(3-0-6)

Intercultural Management in Airline Business

ANAN LR mmmmmammwuﬁﬁu mwNmﬂmmamwuﬁﬁma‘mmwuﬁ p9AlIzNaLYeY
TAUTTIN IRINGINTAOTIITINTMUTITH NANNITROFITLAY miﬁamﬁnm@uuﬁﬁuamwﬂﬁ z8nBual
nN1IU3NN3 ﬂ’]iﬁaﬂ’li‘lﬂwlwuﬁﬁuﬂLﬂEJU‘IJE]ﬂﬂUﬂWiUiﬂ’]ﬂ%ﬁﬁﬂﬂﬂﬁU% mwi”leaﬂmnmﬂmaﬂiumimmi
Aadznsfenivuaznsuinislugsfianmsin ansuandssznitsnnsgiwessmenisiuszaulan nMsdanei
auauazimslumsaewe e §lfuinia

Meaning and cultural differences; importance of culture toward ethnicity; elements of
culture; cross-cultural communication psychology; principles of effective communication and cross-cultural
communication in service; cross-cultural communication related to airline business services; knowledge of
service excellence; the arts of hospitality and service in airline business; differences between global airline
standards; self-analysis and guidelines for self-development to become a good service provider

30



3573425 mﬁﬂm‘smwLﬁlﬂa‘lufgiﬁamsﬁu 3(3-0-6)

Risk Management in Airline Business

matanmaanadedugsfanitu TededdeliAnanudewazisieiugiamgaesgifa
fen13Dn MINATITHANNELY NIVINIIANIIANEEE TZUUNIIATIEIVUAZNN T ITLAUNE n1IAILAN
ATHLAEY BIRNILAZAUIBITUE Y 9 fifieados npazideudoisay miéht,ﬁumimummgmazuumﬁ@miﬁm
Anudaaane (SMS) ssanismsdunatianszrinszing

Risk management in airline business; factors causing risks and accident prevention of airline
business; risk analysis; risk management; risk audit and evaluation system; risk control; other related
organizations and agencies; rules and regulations; Implementation of Safety Management System Standards
(SMS)

5073359  MIWAAEMTIENITUSMTUBATaI TR 3 (2-2-5)

Food Production for Airline Services

ANEULAZTRATEID N TLAzIATEIRNA RSN T WATeI DU FEAARDIMEVANEING NI 1IN
wazWanyl¥ranadasiuaudoinsvesdlagas szUunITANIUINITEIMNTUBATETN NIATFIN
MIvimIemIkaziaiosinumeiosduiioniesann Rewolalvuiglagms

Features and types of inflight food and beverage service emphasis on international standard,
planning and developing menu focusing on passenger needs, airline catering system, standard of in-flight
food and beverage service to fulfill passengers needs and gain satisfaction

4511208  2IMTAINAAR (2 wnsuazawalng) 3 (1-4-4)

Suan Dusit Thai Cuisine (Thal Cuisine and Desserts)

Laﬂaﬂwmmmimumﬁm Lﬂiaﬂﬂiﬂ LATBILMN LATDIIN LASENLABY nafAn1TUIzNaueIng
MIAINFITLENAT aﬂmmmia\maua N1I9AUINITNNNT ﬂ’]i"\]ﬂ@lﬂLLmI@ 91m13 MadanldirluniIanuInag
aplzak ﬂ’]if\]ﬂﬂaﬂvLNU%I@ 01N mmmumimmimeumﬂmwwmm zanluNIiLINITOIT wae WnUUA
Teun mimmﬂwaﬂmmmﬁmﬂ 9 Gmmumm mmummn mummm\mmmm “IJ’]]N@ ‘Iﬂ?ﬂﬂﬂﬂ 7
mwmmwmiau Gmmuv[,ﬂ §17ldi3en Aedien faefeads delne Mefeidndsy mammmln
mammmwm ﬂﬂsnﬂ weld 41minln Yasestion wneuaaien LnIuIAWNNeY e Nwg

Unique of Suan Dusit Food; seasoning condiments; dipping side dishes; cooking techniques;
food course; equipment and food service; dining table decoration; selection of clothes for food service
and practice; flower arrangements for a dining table; service standards and personality in food serving
and practice include menus include rice cooking; khanom jeen nam ya (rice noodles in fish curry sauce);
khanom jeen nam prik (rice noodles in peanut curry sauce); khanom jeen kaeng khew wan (rice noodles in
green curry sauce); kao phad (stir fried rice); kao klook kapi (shrimp paste fried rice); kao moo daeng moo
krob (rice with roasted pork and crispy pork); kao mun kai (chicken rice); kao khai jeiw (Thai omelet with
rice); kuaytiao (noodle); kuaytiao reu (pork and beef stew noodle); phad Thai (Thai style stir-fried noodles);
kuaytiao phad siew (stir fried noodle with dark soy sauce); kuaytiao khua kai (stir fried noodle with chicken);
kuaytiao rard nha (noodle with gravy); suki (sukiyaki soup with glass noodle and pork); kai pla loh (boiled
egg and pork in sweet brown sauce); kao na kai (rice with chicken gravy); bua loy pheuk (taro dumpling in
coconut milk); kaeng buad pheuk (taro in coconut milk); kaeng buad fakthong (pumpkin in coconut milk);
sam-shae (shaved ice dessert)
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5074322  Hilsznaumsaaizinailugsioainis 3 (2-2-5)

Modern Entrepreneur in Food Business

PANNIIUAE memﬂmnumﬁmuwﬂi ﬂaumﬁﬁiﬂﬂmmmﬂiwu JWUUUgINIBINNT miLLmﬂm
LLﬁwﬂiwLN%Iaﬂ’]ﬁ‘ﬂNﬁﬁﬂﬁl miﬁmmmm} amﬂimamaamnmmwmm ﬂawﬂumimmumiﬁim Ao
Tomalunsudedn NI 19aaLaAnsnY MIE3LeNaNEilFaIRNT NITLIUNINTINMIAAIARDABUAHDIAI N
ma\‘imwmqﬂm ﬂﬁﬂ%LﬂﬂI%IﬂF_J'lumimLuumiﬁjﬂﬂwuﬂi:ammwLLazﬁizﬁumman miﬁmmuwuﬁjﬂ?ﬂ
memmwwﬂﬁ‘ﬁ'maeqiﬁ%ﬁaﬁaﬂu

Principles and concept of modern entrepreneur in food business; types of food business;
pursuit and evaluation for business opportunities; business established element of business pland; business
strategy for competitiveness; differentiation and corporate identity marketing process; apply of technology
to efficient and successful conducting food business; business plan; business taxes and related laws; and
roles of business to society

5072347 @aAsuazAalzainig 3 (3-0-6)

Gastronomy

Liﬂmﬂimgmimwuvmmmiuﬂmmawuwmmamamu,a AavzAifeato ﬁﬂmmﬂwuaq
Wisuieuanneanaduiaanuaranndndean Jiamzdnsdanudiuers nInsasniIin duiade
Uz IRAEAT TRU0TIN NBT §IAN LATEINY wmaumuwuwmmﬁmummm:ﬂﬁ:mﬂim

Learn phenomenon influences human consumption through both related science and art;
contrast and compare with lens, individual and social member; analyze case studies which foods; culinary
and eating situated in history; culture; language; socio-economy in international and Thai foodscapes

5073380 nud 21 uazlnln 3 (2-2-5)

Coffee Tea and Cocoa

Uszdaaadun anamang Yszimsasmiud 1 wazlnld Saussanmaannun 91 wazlnld
a@m@m aﬂmmu,a tp3evilaluni1ssausnatadesiadidandu mimmumuwu WMARANIIINANMNA287E
f79 ) INARANIIIWBIUN N1ITILAE Uiﬁmiammﬂ'ﬁfumwmuw 9 Tl ouvvZonuazidn T8un oawsald
aNIN U NoAAD mgﬂu HNDL LL@z‘HBﬂIﬂLLﬁGl qmamwmemwﬁaama‘uaﬂwumm VIIEA uaenIRNNUAURA

History and definitions types of coffee, tea and cocoa; coffee, tea and cocoa culture; raw
materials; equipment and tools for serving caffeinated beverages; cost calculation; techniques for extracting
coffee in different ways; techniques for frothing milk, brewing and concocting hot and cold coffee, tea, cocoa,
and other beverages include espresso, americano, mocha, cappuccino, matcha and chocolate; health and
safety of employees; baristas; and practice

ﬂaUOU'lﬂ‘]l:}"IFI"IDUS mmwamumum
3571525 mmamwuﬁ'm 3(3-0-6)
Fundamental Chinese
lATeasouay mﬂhmﬂimmwwuwmm NNz AN TN WA DIULAE Lsusju,‘wmm NNwrNI708N
Be sdmriiazdnmenIudodin fian Tausrsnuazanuduanvonlssndiu
Fundamental Chinese structure and grammar; fundamental Chinese listening, speaking, reading,
and writing skills; pronunciation skill; fundamental Chinese vocabulary and expressions; society, culture and
history of China
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3572548 MEBIAREMIVBINUIZINN 3(3-0-6)

Chinese for Everyday Life

TassahouasvdanliennininmenIufiduden Wnsedumis wa ewmuazdouidudon inwe
mIsandes mdniuazdmnmunInildluidadszsnin nmafemanuumenisuaszladnionig

Complex Chinese structure and grammar; complex Chinese listening, speaking, reading, and
writing skills: pronunciation skills; Chinese vocabulary and expressions for everyday life; formal and informal
communication

3572549 mm?mvﬁamsﬁ'amswmﬁqiﬁa 3(3-0-6)

Chinese for Business Communication

mmwmmmmumiﬂa WA 8% Wau AMANTLAZEIWIN AANHNE IANHIBDENNTRNG LAz
ﬁmwmaLmemuLmeaamNm ﬂﬁﬂ%ﬂ%ﬂﬂ@@ﬂ mmwﬂ‘ﬂumimmaﬁamimﬂﬁim MIFNABORY
mimLﬁmam‘ulummam\‘lmuﬁﬁﬂwmwmiw

Business Chinese for listening, speaking, reading, writing, vocabulary and expressions; letter,
email, and self-recommendation letter for job application; Chinese comprehensive conversation in business
communication; job interview; presentation on given business topics

3573589 mm%mﬁaqsﬁamsﬁu 3(3-0-6)
Chinese for Airline Business
Anwndndndt Tanafolazlaslunsniu tefamsfugsiamstuuaznuuinsfifedos
Study Chinese vocabulary and sentence structure for communication in airline business and
other related business

3571526 mmzﬁ'ﬂuﬁug'm 3(3-0-6)
Fundamental Japanese
[GCRSLERAIEF wan%mmmmmmﬂuwmm NNBEAIWNIIN WA BIULAE Lmﬁuwumu NN
N30BNLREY ANANTILA mmummmﬂmuawu FoAn ImuoTInuazANduNe9lz mﬁmﬂu
Fundamental Japanese structure and grammar; fundamental Japanese listening, speaking,
reading, and writing skills; pronunciation skill; fundamental Japanese vocabulary and expressions; society,
culture and history of Japan

3572550 mmzﬁﬂuﬁm%’uﬁmﬂszﬁ'ﬁu 3(3-0-6)

Japanese for Everyday Life

Tasoaouazvanhennsainmendiuidudon fnsedunsie wo suuazdenidodon inws
mIoanides ManiuazdwnedUuilfluniioszirin msfomaunumennauazliniems

Complex Japanese structure and grammar; complex Chinese listening, speaking, reading, and
writing skills: pronunciation skills; Japanese vocabulary and expressions for everyday life; formal and informal
communication

3572551 misnzﬁﬂmﬁ'amsﬁ'am‘imaqsﬁ% 3(3-0-6)

Japanese for Business Communication

mmmﬂuﬁiﬂﬂmmumiﬁa WA 8% e AMANTLAZEIWIK AAHNE IVHEBLANNTORNS uaz
AN BUHSN IO IR D FTA T mmuwuﬂmau mmmﬂuwiﬂumﬁmmaﬁamimﬂﬁiﬂa MIFNABONY
mimLﬂuamﬂumsﬂamﬂmuﬁjmmm‘wmiw

Business Japanese for listening, speaking, reading, writing, vocabulary and expressions; letter,
email, and self-recommendation letter for job application; Japanese comprehensive conversation in business
communication; job interview; presentation on given business topics
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3573550 mmzﬂﬂmﬁaﬁqsﬁamiﬁu 3(3-0-6)

Japanese for Airline Business

mmmﬂuﬁiﬂﬂmmumiﬁﬂ nA 1% Wew AMANTLATEIWIN AAHNE IVNEBLANNITORNS uay
AL AW LA BNAATI mmuwm‘[mmau mmmﬂuﬂﬂummmaﬂam‘smaﬁiﬂf\] MIRNABONY
mimLauamu’IumﬁJamﬂmuﬁjﬂwmwmiw

Business Japanese for listening, speaking, reading, writing, vocabulary and expressions; letter,
email, and self-recommendation letter for job application; Japanese comprehensive conversation in business
communication; job interview; presentation on given business topics

3571527 mmmmﬁﬁugﬁu 3(3-0-6)
Fundamental Korean
laseaouae waﬂhmmmmmmmawumu NNEzAIWNIIN WA BIULAE Lmauwuﬁm e
mIpenides Mdwiiazdunmunraoiu doan Tamosnuazanmduisasssmeainva
Fundamental Korean structure and grammar; fundamental Korean listening, speaking, reading,
and writing skills; pronunciation skill; fundamental Korean vocabulary and expressions; society, culture and
history of Korea

3572552  MBIUNIRASINIUBINU 21N 3(3-0-6)

Korean for Everyday Life

Tassadouaznanhennsalnmeunmanduden fnsedunsis wa sruuazdauidodou ines
mIsenides mManuazdmnme Lt Fludialszsnin nsfemauuumemanazlinims

Complex Korean structure and grammar; complex Chinese listening, speaking, reading, and
writing skills: pronunciation skills; Korean vocabulary and expressions for everyday life; formal and informal

communication

3572553 m‘mm’mﬁt‘ﬁlamiﬁ'amimaﬁqsﬁa 3(3-0-6)

Korean for Business Communication

M UNMPRGINAENIUNING e 81 Weu Adnriuazd1min anraneg aanaedidnnIsing waz
snvsnguuzihamaioninsnm misuninldney meunmaililunsdededammiegaia madumealn
miﬁnmem‘iuﬁﬁamﬂﬁmqiﬁﬁ]ﬁﬁwm’tﬁ’

Business Korean for listening, speaking, reading, writing, vocabulary and expressions; letter,
email, and self-recommendation letter for job application; Korean comprehensive conversation in business
communication; job interview; presentation on given business topics

3573556 ﬂﬂﬂﬂtﬂﬂ%ﬁtﬁ:QQSﬁ%ﬂﬂiﬁ% 3(3-0-6)
Korean for Airline Business
Fnwedny Iﬂim%fwﬂiﬂaﬂiummme&'Lﬁaﬁamié’mﬁjﬁﬁmﬁﬁmmz UUSMITAETes
Study Korean vocabulary and sentence structure for communication in airline business and
other related service businesses

3571528 mmsl%"amaﬁugﬁu 3(3-0-6)
Fundamental French
laseaieas waﬂhEnmmmmmqmawuﬁ’m NNBZAIUNIING WA BIULAY Lﬁlﬁmwm’m N
nIpenides fdniiazdumedsaamaoin doan FannTINLazAN NI wNT0 I AR S AE
Fundamental French structure and grammar; fundamental French listening, speaking, reading,
and writing skills; pronunciation skill; fundamental French vocabulary and expressions; society, culture and
history of France
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3572554  mmdSoiasEnsUEIalsEe R 3(3-0-6)

French for Everyday Life

mmwmﬂﬂﬁﬁﬂﬂmmumiﬂﬂ WA 81U Wen MANTLAZ 1IN IATHEY IAVIEBLRNNIOTNT uas
AU AWLD LA DR AT mmuﬂuﬂmau m‘mr;haLﬂﬁﬂ%‘l%ﬂﬂim@maﬁaaﬁﬂwﬁim] MINNABOL
Nl mimLfomamﬂummamﬂmuﬁjmmmwmﬁlw

Business French for listening, speaking, reading, writing, vocabulary and expressions; letter,
email, and self-recommendation letter for job application; French comprehensive conversation in business
communication; job interview; presentation on given business topics

3572555 ﬂ’]‘]sl"'lﬂ%ﬂlﬂﬁlﬁan’ﬁéaﬁ’]iﬂ’mﬁqiﬁ% 3(3-0-6)

French for Business Communication

ﬂ?EﬁN%ﬂLﬂﬂﬁqiﬁﬂﬁ’M%ﬂﬂ’ﬁﬂﬂ WA 814 deu MANTLAZ 1IN AT IVHEBLANNIORNE uas
AATHELBZNAWE LA DEA AT NIERNIFREU m‘mN%@Lﬂﬁﬁiﬁuﬂﬁﬁﬂ@iaﬁlamﬁmﬁﬁjﬁﬂ AINABOL
e mabisuonulwidamesugsiafiiinuels

Business French for listening, speaking, reading, writing, vocabulary and expressions; letter,
email, and self-recommendation letter for job application; French comprehensive conversation in business
communication; job interview; presentation on given business topics

3573552 mmrl%"ammﬁaqsﬁamiﬁu 3(3-0-6)
French for Airline Business
Anwddndt TanahlazlealumsiTnaadodaasdnugAansduiazauuimaiiiedas
Study French vocabulary and sentence structure for communication in airline business and
other related service businesses

3571529 mmmmaﬁ'uﬁ%g’m 3(3-0-6)
Fundamental German
Tansasouazndnlienninimsisasduiingiu Anszdunsie wo euuazieuiingu inws
mIoanies Mdniuazdumeeasiudodn fian Saussnuazaniduaeoissnaeosdu
Fundamental German structure and grammar; fundamental German listening, speaking, reading,
and writing skills; pronunciation skill; fundamental German vocabulary and expressions; society, culture and
history of Germany

3572556  NBILYDINRAIMRIVTINUILININ 3(3-0-6)

German for Everyday Life

Tasosauaznanheninimw e siuidudou vinsedunans wa erusideouidudau vinse
mIpenides ManiuazdmnmueaTuilduddinlszs T Mademanuunmenauazlaniemis

Complex German structure and grammar; complex Chinese listening, speaking, reading, and
writing skills: pronunciation skills; German vocabulary and expressions for everyday life; formal and informal
communication

3572557 mfmwasaﬁ'mﬁamsﬁ'amsmaﬁjﬁa 3(3-0-6)

German for Business Communication

M LEpINUGINAEMIUMING A 814 Wen AdnriLazdIIu avEne evanedldnnIaing uaz
avsngunzinmmanioninzew miaunuldney meieesiuililunmidadedassmgiia masuasol
e mahisunulwidamesugsiafiiimuels

Business German for listening, speaking, reading, writing, vocabulary and expressions; letter,
email, and self-recommendation letter for job application; German comprehensive conversation in business
communication; job interview; presentation on given business topics
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3573553 mmwasﬁmﬁaﬁqsﬁamiﬁu 3(3-0-6)
German for Airline Business
Ansndndn Tassadalszlealunmsigasiuiadomasugsiamsduaznuuinmsiiieadas
Study German vocabulary and sentence structure for communication in airline business and
other related service businesses

3571530 n'nenlfis.lmwmﬁug'm 3(3-0-6)
Fundamental Vietnamese
Tansaouaznanlenninimsidonauaiugin insedunle wa suuaziBouiiugiu inws
m3sonides ManiuazdwInnESeawnndodu fian Saussruazanuduinreslszimaionus
Fundamental Vietnamese structure and grammar; fundamental Vietnamese listening, speaking,
reading, and writing skills; pronunciation skill; fundamental Vietnamese vocabulary and expressions; society,
culture and history of Vietnam

3572558 AW IIYAWINEIMIUBIN9291 0 3(3-0-6)
Vietnamese for Everyday Life
Tasoasauazvanhenninimsdsanafidudau vneeduniaie wa eruazdeuiduden rinse
mIpenides mdniuazdmnmuIsannildluddnlszaru Mademanuunemasazlaniemis
Complex Vietnamese structure and grammar; complex Chinese listening, speaking, reading,
and writing skills: pronunciation skills; Vietnamese vocabulary and expressions for everyday life; formal and
informal communication

3572559 mmﬁﬂﬂ‘muLﬁamsﬁ'amsmaqiﬁﬁl 3(3-0-6)

Vietnamese for Business Communication

m‘mnmmmiﬂﬁ]mmumiﬂa WA 1% Weu AMFnruasdIwin anrane avanediannsaing
LREIANHYLE mmmauwaaumem miau‘ﬂuﬂmmau m‘mLwﬁmuﬂﬂﬂumimmaﬁamimﬂﬁim
MIHNABOLYU m’u‘mtﬂuammﬂummamqmuﬁjﬂwmwuﬂiw

Business Vietnamese for listening, speaking, reading, writing, vocabulary and expressions;
letter, email, and self-recommendation letter for job application; Vietnamese comprehensive conversation in
business communication; job interview; presentation on given business topics

3573557 mmﬁﬂﬂmmﬁaﬁjﬁamiﬁ% 3(3-0-6)
Vietnamese for Airline Business
Ansndndndt Tassadslszlealumedsamaiofessdnugsiansduuazuuinsiiiedag
Study Vietnamese vocabulary and sentence structure for communication in airline business
and other related service businesses

3571531 minnl,ﬁﬂuuﬁﬁug'm 3(3-0-6)
Fundamental Burmese
Tassasoune waﬂvbmmmmmwEJumiwmm NNWEAIUNITNG WA BIUUAE L%uwmm NN
m3sonides Maniuazd Wi Eieninfidodu dian Tauosrnwazanaduanessmadewsns
Fundamental Burmese structure and grammar; fundamental Burmese listening, speaking,
reading, and writing skills; pronunciation skill; fundamental Burmese vocabulary and expressions; society,
culture and history of Myanmar
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3572560 MBNRIWNITEIMTUTIAUTEININ 3(3-0-6)
Burmese for Everyday Life
Tawashauazvanhennnimunideusnsidodou inwedunaie wa eruazdeuidudon rinse
mIsenides Mdniuazdwnmuilonssilduidindszsniu nsfomanuumenasazlsiniina
Complex Burmese structure and grammar; complex Chinese listening, speaking, reading, and
writing skills: pronunciation skills; Burmese vocabulary and expressions for everyday life; formal and informal
communication

3572561 mmLﬁﬂ%mﬁﬁami?iamimoqsﬁa 3(3-0-6)

Burmese for Business Communication

m‘mmEmmmim]mmumiﬂa WA 8% Weu AANTILAZEIWIN ATHNE AnrHNeBaNNIadng
LREIANNIBLUL m@lma\uwammmu maauwm‘[mmau mmmﬂumwiﬂumimmﬁamimeﬁiﬂﬁ]
MIFNABOLY fﬂﬁ‘uﬂLﬂ%aﬁuiwrn“ﬂaﬂﬁﬂ@’]%ﬁﬁﬂﬁmﬂﬂ‘ﬁ%ﬂi‘w

Business Burmese for listening, speaking, reading, writing, vocabulary and expressions; letter,
email, and self-recommendation letter for job application; Burmese comprehensive conversation in business
communication; job interview; presentation on given business topics

3573576 mwuﬁﬂumﬁﬁafgiﬁamsﬁ% 3(3-0-6)
Burmese for Airline Business
Anendndnd TassadelazlaalumsifisnsndfifiedossdugsAamsduuaziuinsfifeda
Study Burmese vocabulary and sentence structure for communication in airline business and
other related service businesses

3571532 mma’m%’nﬁ%g’m 3(3-0-6)
Fundamental Arabic
[GERERETE mﬂhmmmmmmmuwmm NNEzAIBNIING WA BIULAE Lmﬂuwumu NNy
nIpentdes ManiazdwIunEe U aein dean Tmussrnuaranuduinesizmaonsy
Fundamental Arabic structure and grammar; fundamental Arabic listening, speaking, reading,
and writing skills; pronunciation skill; fundamental Arabic vocabulary and expressions; society, Arabian culture
and history

3572562  ABIDIMIUEINIUTINLI2I1IN 3(3-0-6)

Arabic for Everyday Life

Tasvaauazvanhennsninmenamiuidudoun finsedunsie wa omwssidouidudon fnes
nmIsandes Amfniuazdwun 1o uMFuidnlses1in nsfematuunmenisuazlinimis

Complex Arabic structure and grammar; complex Arabic listening, speaking, reading, and
writing skills: pronunciation skills; Arabic vocabulary and expressions for everyday life; formal and informal
communication

3572563 mma’m%’mﬁ‘aﬂ'\iﬁ'amsmoﬁqsﬁa 3(3-0-6)

Arabic for Business Communication

mmmmmimmmumﬁﬁa WA 814 Wenu AMANTLAZEWIY IUNNE IANEBENNTORNE uaz
AR BUHSN AL LA D TTATIN ﬂ’ﬁauwuﬂmau mmmmuﬂ%‘lumm@maﬁamimﬂmﬂﬂ MIFNAEOE
NI mimLﬂuamﬂumsﬂammmﬁjmmmwmiw

Business Arabic for listening, speaking, reading, writing, vocabulary and expressions; letter,
email, and self-recommendation letter for job application; Arabic comprehensive conversation in business
communication; job interview; presentation on given business topics
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3573559 mmmm%’mﬁaqsﬁam‘sﬁu 3(3-0-6)
Arabic for Airline Business
Anwndndnd Tassndelazlealumsiemiviodeasdugaianmaduuaznuimsiiiedos
Study Arabic vocabulary and sentence structure for communication in airline business and
other related service businesses

3571533 mmmtaz‘fﬁug'm 3(3-0-6)
Fundamental Malay
Taseasouasnanlenainesnadiugin Fnsedunil wa suuazdouiugin vinws
m3ponides MANTLaziWIRN BN IASIT eI Foan TeusTInuazaniDuingassznanade
Fundamental Malay structure and grammar; fundamental Malay listening, speaking, reading,
and writing skills; pronunciation skill; fundamental Malay vocabulary and expressions; society, culture and
history of Malaysia

3572564 mmNNaganIUBInlszin T 3(3-0-6)

Malay for Everyday Life

Tasoauaznanliennsoinmesiagidudau vnseduniie wa sruazideuidudou vnue
nIpenides MfnuazdmInmMe el ndInUsrd1 i Madeasuuunisuazliniemis

Complex Malay structure and grammar; complex Chinese listening, speaking, reading, and
writing skills: pronunciation skills; Malay vocabulary and expressions for everyday life; formal and informal
communication

3572565 mmmmﬁtﬁamsﬁ'amimdﬁqsﬁa 3(3-0-6)

Malay for Business Communication

mmmmﬁqﬁ%‘im%ﬁmaﬂq WA 814 Wenu AFNTILAZEIWIN AATIHIE AAVHIEBLENNIORNS LA
AAnEnEuUz AR IR RATNY MIFwnwlERoU m‘isnmLaﬁﬁiﬂumiﬁ@ﬁiaﬁ'amimaﬁjﬁ% MIFNAN 0N
mahiaunuluidomedugsiafiinueli

Business Malay for listening, speaking, reading, writing, vocabulary and expressions; letter,
email, and self-recommendation letter for job application; Malay comprehensive conversation in business
communication; job interview; presentation on given business topics

3573562 mmmtasﬁﬁaqsﬁamsﬁu 3(3-0-6)
Malay for Airline Business
Ansndndnd Tassadslazlealumsaniadifiodaasdugifamiuuaznuuinsiinedos
Study Malay vocabulary and sentence structure for communication in airline business and other
related service businesses

3571534 mm%’awﬁﬂﬁu@% 3(3-0-6)
Fundamental Russian
Tassadauazndnhenasimenimdeiugin fnsedunaie wa sruuazidouiugin inws
mIsonides Maniuazd IR e T oo dinn Tanssrnuazanuduinesssinasade
Fundamental Russian structure and grammar; fundamental Russian listening, speaking, reading,
and writing skills; pronunciation skill; fundamental Russian vocabulary and expressions; society, culture and
history of Russia
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3572566 NIMTABAEMILBIALITININ 3(3-0-6)

Russian for Everyday Life

Tassafuaznanliennsimensmdsidudon inuedunsie wa suuazdouidudau vnse
nmIpeandes mMdniuazdwnmunsadeildluiialszsnin mafemauuumenisuaszladnionig

Complex Russian structure and grammar; complex Chinese listening, speaking, reading, and
writing skills: pronunciation skills; Russian vocabulary and expressions for everyday life; formal and informal
communication

3572567 n’]H’l%ﬁL%ElLﬁaﬂﬁiﬁlaﬁ’ﬁﬂ'\ﬂﬁqiﬁﬁ) 3(3-0-6)

Russian for Business Communication

M ImFegIiadmIun N ya 811 Wen Adnrikazdwiu anane annanedidnnIeding waz
Iavsnguuzinpwauiiasiazw misumnldnen mimdedlflunsfadedommigsia madumsainm
mashiauanulwidonsfugaiafidmuald

Business Russian for listening, speaking, reading, writing, vocabulary and expressions; letter,
email, and self-recommendation letter for job application; Russian comprehensive conversation in business
communication; job interview; presentation on given business topics

3573555 mwﬁfﬁvﬁmﬁaqsﬁamsﬁu 3(3-0-6)
Russian for Airline Business
Anwndndnnt Tassadelazlaalumsnimdaiadomadugsiansduuas nuuinsfiiedos
Study Russian vocabulary and sentence structure for communication in airline business and
other related service businesses

3571535 ﬂ’]H’ﬂ‘nEl‘ﬁ%g’]% 3(3-0-6)

Fundamental Thai

Tama$ouazndnhiensoimsilnedugiu dnsedunsis wa druszdeuiugiu finus
nIpenides mdniuazdummelnedesdu dien Saussnuazanaduanvedsznalne

Fundamental Thai structure and grammar; fundamental Thai listening, speaking, reading, and
writing skills; pronunciation skill; fundamental Thai vocabulary and expressions; society, culture and history
of Thailand

3572568 M Ingdamsusindszann 3(3-0-6)

Thai for Everyday Life

Tassafauazvanhiensnimulnefidudan fnsedumais wa suuazdouidudon vinwe
mIsanides sdniuazdwnmeinefldluwiinUszsnin mafeamsuuumenisuazlainienis

Complex Thai structure and grammar; complex Chinese listening, speaking, reading, and
writing skills: pronunciation skills; Thai vocabulary and expressions for everyday life; formal and informal
communication

3572569 m‘mvlﬂmﬁams?&amsmaqﬁa 3(3-0-6)

Thai for Business Communication

mwlnegafadmivnmais wa 8 @en Mdnviuazdwu aavane anranediannIsdng uwaz
AANHBUNSINARE LR BFIATIIW MIFwnuilERoy mmlmﬁiﬂumiﬁmaT?I'amimﬂﬁqiﬁﬂ NIFNAEOYH
msﬁnLauamﬂuﬁ’ﬁamqﬁmﬁqiﬁﬁ]ﬁﬁmmiﬁ

Business Thai for listening, speaking, reading, writing, vocabulary and expressions; letter,
email, and self-recommendation letter for job application; Thai comprehensive conversation in business
communication; job interview; presentation on given business topics

39



3573590 mmlnmﬁaﬁqsﬁamiﬁu 3(3-0-6)
Thai for Airline Business
Ansndndnd Tassadelszlealumenlnaiiodeasdugananaduuazuimsiineidos
Study Thai vocabulary and sentence structure for communication in airline business and other
related service businesses

naulinus:aunisnidsdwssnonisiu
3574800  HniszaumsalizBngsionmisdn 6(400)

Field Experience in Airline Business

Anyszaumaniindnlugsionsdu uazgsiadu 9 Miedos WenlesanudgmaiiRnueis
nneen AUy lnaownsoianizrin 3Lﬂﬁzﬁf\méam}mﬁqLmzLLu’mNmiﬁwmmmm Aanzvilans
mMaulugaannIsanIiu W luamwwIndenaTiazuwIN N IUTuM

The exposure to on-the-job-training in airline business and other related business; linking
knowledge to real practice; immediate situation problem-solving skills; analyzing weaknesses, strengths
and ways of self-improvement; analyzing career opportunities in the aviation industry; understanding real
circumstance and adaptive approach
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s:auustynyias

1. Bonangms
gonwlng nangaIAaUAERTTMAN 61213715309N3IITH
Benwdonne  Bachelor of Arts Program in Hotel Business

2. BeusSryrymazanvdvn

4 = o A a
nmulng TaLAN . ARUAERTUTN (qinf\]mﬂmnu)
Tade : FA.L. (ﬁqiﬁ‘ﬂﬂﬁﬂiﬂm&l)
nydonny ToL6n : Bachelor of Arts (Hotel Business)

#adn : BA. (Hotel Business)

3. InnUs:avAvavnangns

o idinl#iaudnunizuazAnaaTa foil

1. UddRnuedraliameisn 9380730 d3n3gnsesinuinig TneBasuauassenusssininlsouss

2. dannsauimeldnmauazinezdninlumaainislsnsy R0l oRNuaINaaIgIunITLInIg
szumng iluyaanaRinannm (Productivity) Meldimussinguanysal Tuosdns (Wellness Culture) uaz
Ml juanudngaamnIanle

3. Annwzmalenzianiunmiaol lneshesdanudlidszgndld aansndangw Usudmldoganmnzas
H1INYIWINIEFNETIANTUINTIREINLIINuez JORu ngaarnsnldedefivssdnianw

4. waaspaniyadnmw Mwansol wasvimadndvosmaduinmalsussfiondn Adleagsdeoud
TUMIFFNAMNINNITUINT LAZABUFUBIADANINABINITLALAINAIAN T BN ITUTNTLA

5. munsndazgndlfinaluladasmmng uazaunndomsnneilng Msdings vanwdn 9 au
MfianuamameiausTas susnUidaiusluanamainuaiemeiausiamneldanuimetesgaads uaz
fanoudszaunmanlliiuyaeaiifedomnszaulunuoinisld

6. THITNIIUHL TANT W HAMNUFUEIALININ JINIFEAN LAZATINNTINDINIEU ) 1)
Aedos Tnemadszanauaziienzifoyannansianuasnanlumslfinedeiugin uazsUuunndonles
natiaaanile

4. aruauuRYeLUITNANY

1) §uSansAnenseausenFneneutaie niawieuwin

2) foiwL%ﬂmaﬁnmazﬁuﬂizmﬁﬁﬂﬁm‘isﬂﬁw%guqﬂ (Uad)

3) WIKNIAARDNEININRTILDINTENTNMITRANANEY INeNMmand IRBUasHIANTIN WIBNMINEae
AINAER

5. a1Bwhawsnus:naulanavdnSonsinun

fiudiluainimanantsznanendnlunslduing maiianm uazmamlumbhenunonady
WREMALDNTUIDIGINALTILTH qsﬁaqmmwLLa:aqmwmiNﬁmiﬁ'u 9 Mifeafos lngmunIndjoanulugiia
f19 9 1a femelUn

- WHNWUGTANULNWNENG T,uqiﬁﬁﬂmmu w%aqiﬁaﬁﬁﬂ L9 WAWAUINTEIUAT WNUNUINI019NS
LAZIATBIRN LNINLENTOWLNTNY LNUNMNIARIALAZNT T2 LNUNNIWEINTYAABLAZRNEUIN WHUNTT TR
NI LLmLqunmJ”nLﬁaqmmw s

- winulfoRenulugsiagunn

- WENIBUINIUBEaA Y
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- gInadu 9 1w weRnIRUIMI deusesgndn ueu
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Tnumbeianteusaaarangns 126 mihedia I
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\l

Fhe

v

1. MUaA3BANYINDIU
2. UOAJdBIIaWN:
2.1 Afugwiniin
2.2 AMBNE

2.2.1 Amnzlidy (NgNITNIILTnIn)

2.2.2 ATaniziaan
narIaNNanlaane
ﬂq'mmm‘mthﬂizmmﬂ"aqmm%w
(imdonmwrsndszmamionuendnmuslaniwwity)

3. nuandvidantas ludesndn
4. nuoA3BTnUS:aun1SnIdBGW

n1sYANISISsUN1saau
nuandsataw: Tilssulitesnd
SBugUBIGW

3571334

3571335

3571336

3571337

3571338

3572316

3573321

3573322

ganalssusuadelng

Modern Hotel Business

ARgEAIZLA TMUDTINGIENY I

Wellness Dimension and Culture
AINEIUIN TN INUDIIN

Cross-cultural Service Psychology
nIRAMIYARNINLAzMNANwaiaIENN1TlsL I TW
Personality and Image Development of Professional Hotelier
mmdangeiugudmIvinmlauandoain

Basic English for Professional Hotelier
ngnanefiieadasiugifalssus

Hotel Business Laws
m‘;u%m‘s%’@n’m.mmmaEmﬁam%wsluﬁqﬁﬁﬂﬁuw
Professional Human Resource Management in Hotel Business
MIFUNWINIBIBING BE1AIUBNN T TILIN T D0 TN

English Conversation for Professional Hotelier

ANIBIIWIBAIBNAUENATHANIAIT WA NG NI

30 nuognm
84 nuiognn
24 AI8ne
60 nuI8na
30 nulene
30 nuaena
15 Neie
15 nuena

6 nuosnm

6 ntiognn

84 niLounn
24 viiosnm
3(3-0-6)
3(3-0-6)
3(3-0-6)
3(2-2-5)
3(3-0-6)
3(3-0-6)

3(3-0-6)

3(3-0-6)
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36w :00AU (ndudsinidsousw)

3572317

3572318

3573323

3573324

3573325

3573326

3573327

3573328

3572319

3572320

MIuin1Ie1vn1 winednuazuiaiaedugiialiuss
Food, Beverage and Catering Services in Hotel Business
mMIvanIaTlugsialiusy

Kitchen Management in Hotel Business
nIuimssiurinluginaliusy

Front Office Service in Hotel Business
MIuIMIueNTIulugialsusn

Housekeeping Service in Hotel Business
mﬁﬁ%ﬁw‘\iamsﬁ@ﬁﬂﬂuqﬁﬂmum

Accounting for Decision-making in Hotel Business
MInaAtUgINALTINTH

Marketing in Hotel Business
dunwdazianiinadelugialsusy

Seminar on Contemporary Issues in Hotel Business
maﬂ%’maﬁﬁuazaaﬂLLumwmimmiLﬁaqmmw
Creation and Design of Healthy Food Menus
aﬂmﬁaqmmwm:mwmw

Spa for Health and Beauty
n3dszgndldnwidinguanivinnislsusndoadn
Applied English for Professional Hotelier

Spawziden (ndudsiAowaufoawa:)

3571339

3571340

3571341

3572328

3572321

3572322

3572323

3572324

3572325

3572326

3572327

3573330

MIANIIUISuazAaUEMINaNLATo AN

Bar Management and the Arts of Mixology
mﬁﬂ’mﬂuﬁunu@hummma:Lﬂ%mﬁﬂuﬁqiﬁﬂmmu
Food and Beverage Cost Control in Hotel Business
gunisnmneas)ivnaiuinislugsialsusy
Servicescape Aesthetics in Hotel Business
mIvimatimaefiiosesiuinrondieadnanings
Butler Service for High-Spending Tourist
n3dansvesemlugInalsuas

Restaurant Management in Hotel Business
mmﬂur&fﬂizﬂaum‘s‘luﬁqiﬁﬂﬂLmJLm:ﬁ"ﬁﬂmmmEiammzﬁﬁﬂmmﬁaﬂ
Entrepreneurship in Small and Alternative Hotel and Accommodation Business
mi‘u%‘mimmL?ilmLm:mﬁ@mﬁﬂqm"luqiﬁﬂiamm
Risk and Crisis Management in Hotel Business
§33FNEASLAZN1TUINIINE

Physiology and Body Exercise
MIGUATININHFIDE

Health Care for Older Adults
‘]J%U‘V]QG]N’Mﬂﬁ&l‘ﬁaﬂLﬁﬂ?ﬁ?ﬁ%ﬂﬁqiﬁﬂﬁ\uﬁw
Tourism Industry Context for Hotel Business
m‘sviam,ﬁml,%ﬂqmmw

Health Tourism

winnssnnsuInsluginalsmsu

Service Innovation in Hotel Business

30 niUoaNm
3(2-2-5)

3(3-0-6)

3(2-2-5)

3(2-2-5)

3(3-0-6)

3(3-0-6)

3(2-2-5)

3(3-0-6)

3(2-2-5)

3(3-0-6)

15 nuUdsNM

3(2-2-5)

3(2-2-5)

3(2-2-5)

3(3-0-6)

3(2-2-5)

3(3-0-6)

3(3-0-6)

3(2-2-5)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)
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8573331 M139ANNIZINALTINAT e 3(3-0-6)
Green Hotel Business Management

3573332 MidafiA¥N19gINanITliouIN 3(3-0-6)
Special Topic for Hotel Business

Ssawrziden (3uanwktous:inAliioviuaGw) 15 nuoenn
(Tﬁl,ﬁaﬂmm@haﬂi:mﬁLﬁamuaﬁwmwﬂﬂmmwﬁ:ﬁmm 15 Mihafie)

3571525 mm%uﬁugm 3(3-0-6)
Fundamental Chinese

3572548 mMedwaIvdiinlzanin 3(3-0-6)
Chinese for Everyday Life

3572549 M iwanisdomniegiie 3(3-0-6)
Chinese for Business Communication

3573591 mwiwdamadszgndldlugialauy 3(3-0-6)
Applied Chinese for Hotel Business

3573592 mwn3wiennnslouindeandn 3(3-0-6)
Chinese for Professional Hotelier

3571526 mmmjﬂuﬂyugm 3(3-0-6)
Fundamental Japanese

3572550 mwdiudmiuiinuszdiiu 3(3-0-6)
Japanese for Everyday Life

3572551 ﬂ”l‘i:;’]ﬁﬁlﬂ%l,ﬁlaﬂﬁaiaﬂﬁwmﬁqiﬁﬁ] 3(3-0-6)
Japanese for Business Communication

3573593 mmfﬁﬁuLﬁamaﬁazqn@ﬂ%‘luﬁﬁﬁﬂwLmJ 3(3-0-6)
Applied Japanese for Hotel Business

3573594 m‘mcﬁﬁmﬁaﬁfmmﬂmmuﬁam%m 3(3-0-6)
Japanese for Professional Hotelier

3571527 mmmmﬁﬁyugm 3(3-0-6)
Fundamental Korean

3572552 M umuasnIviingizanin 3(3-0-6)
Korean for Everyday Life

3572553 m‘mmwﬁw‘\iami&iamimqqiﬁﬂ 3(3-0-6)
Korean for Business Communication

3573595 m‘mLm‘ﬁﬁL‘ﬂ'amiﬂizqﬂﬁﬂuﬁjﬁﬂiomu 3(3-0-6)
Applied Korean for Hotel Business

3573596 mwnmatiennnislsiusniionndn 3(3-0-6)
Korean for Professional Hotelier

3571528 mmw%'“maﬂ"ugm 3(3-0-6)
Fundamental French

3572554 muwdTnAasswuiialsziniu 3(3-0-6)
French for Everyday Life

3572555 misnN%ﬁmmﬁamiﬁlamsmmiﬁm 3(3-0-6)
French for Business Communication

3573597 mwWInAaiienIuszgneldlugsialzusw 3(3-0-6)

Applied French for Hotel Business
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3573598

35715629

3572556

3572557

3573599

3573600

35715630

3572558

3572559

3573601

3573602

3571531

3572560

3572561

3573603

3573604

35715632

3572562

3572563

3573605

3573606

35715633

3572564

M wsaaaAninnslausnioatdin
French for Professional Hotelier
mmwmﬁuﬁy@m

Fundamental German

ML INWRMIVTINU 231 T]

German for Everyday Life
ﬂ’]‘leﬂLEJE]?N%LWE]ﬂ’]‘JﬁE]N’]iWNﬁiﬂ"ﬂ
German for Business Communication
m‘mLaaiﬂmﬂ'amiﬂizqﬂmﬁmuqiﬁﬂimm
Applied German for Hotel Business
mMeneaItmiennmnsliuinioondn
German for Professional Hotelier
mmﬁammuﬂy@m

Fundamental Viethamese

M dgannE1nIuTIndiza1in
Vietnamese for Everyday Life
mmL’Jmmmwamiﬁamimvﬁim
Vietnamese for Business Communication
m‘mLﬁsrmn34Lﬁamiﬁifzqnmﬁlﬂuqiﬁﬂmmu
Applied Vietnamese for Hotel Business
M 3eamsiiatinnslanaadoandn
Vietnamese for Professional Hotelier
msflewanfiugn

Fundamental Burmese
MBUREUNTIATVTIAUTEI1TU
Burmese for Everyday Life
m‘mLNEmmnwammamimvﬁim]
Burmese for Business Communication
mufsundifionalszandlflugaialzouss
Applied Burmese for Hotel Business
meleusnsiiannnislausadoadn
Burmese for Professional Hotelier

MBI MILNUg

Fundamental Arabic

M1 MIVENILTIAU I

Arabic for Everyday Life
mw’lmmuLwamiﬁ‘amimvﬁim

Arabic for Business Communication
ﬂ’]'i:}’la’m%‘]_lLﬁaﬂ’liﬂitﬂqﬂ(ﬂﬂ%ﬁjﬁﬂﬁLLﬁN
Applied Arabic for Hotel Business
mmorsuiasnnslandoain
Arabic for Professional Hotelier
MBI

Fundamental Malay
MENNATINIVTINYTZ1T0

Malay for Everyday Life

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)
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3572565 mmmmsﬁﬁaﬂﬁﬁiamimaﬁqaﬁﬂ 3(3-0-6)
Malay for Business Communication

3573607 mwwnadiiamszgndldluganalauns 3(3-0-6)
Applied Malay for Hotel Business
3573608 e nuadiiannn1IlIINdea1Tn 3(3-0-6)

Malay for Professional Hotelier

nuondsudentas udesndn 6 nLosfin
TdenFeunednla 9 TundngasrzaudInget aminendemundn lagldniuneiniee
BFauauad wazazdasliidunedniimuelmdeulaglinumhein awlunmsinnsdniansfnuaemangns

nuondsTiinUs:aunisnidsnGw 6 wuosnn
3574810 #niUszaunsaiisndwgsianislusy 6(400)
Internship in Hotel Business
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A1DSUIUSIUIYN
aw13g1ssNaNISIsulsy Hangasusuusy W.F. 2565

MUOAJBIIaWN:
S5dugusBIGW
3571334  ginalssusnanslnal 3(3-0-6)

Modern Hotel Business

ANHLTnan AnEEnALY Uz ga9l3ausnuazTiin Taseadonisusm s JWUDUMILIMTNULEE
NI BT NIU3NTIT A LﬂﬂTuIaﬂmmumﬁﬁw%’uqiﬁﬁﬂiaLL‘;N HIMTZIU NITVINTT mm@mﬁlmméjau
Tulsousn anasgugrannsde Tadeffinansznudogaialauss snwmaoiuszwnlinsesgsfalansuuazivn

Evolution; importance; types of hotel and accommodation; management structure; types of
administration and operations; new normal service; service standards, hotel environmental standards; hygiene
standards; factors affecting hotel business; situations and trends of hotel and accommodation business

3571335  AAFVAIZUAIMBDIINFVAAY T 3(3-0-6)

Wellness Dimension and Culture

LLmﬁmﬁ'mﬁuqmmwmezﬂmmw%ﬁmﬁ'ﬁ Nﬂmiiﬁuﬂﬂiﬁ%ﬁuﬁjﬁﬂﬁLLiNLﬂIGQ‘UﬂW‘W dazinnuaz
oedtlaznovveilauaiagenw vannsTiuinmadeganm §luins unAnnsaheesdniduaisguanis 47
FUNIE ARENINIDIDIAUIENDUFINIE UATIRUTITINGYNNYION

Health and wellbeing concept; hotel operation standard for health; types and components of
hotel for health; healthy service principle; customers; concept to create a well being promoting organization;
wellness dimensions; balance of well being elements and wellness culture

3571336  AAINYIUINITTININWSTIN 3(3-0-6)

Cross-cultural Service Psychology

LWIARIAINGIUINIT NIDUWNAALULIALTA ATNULANAIIIDIAMANHILEZTDILARY NOANTTNAH
TaussInreeinieuniien M einuing WITNMIVINMILBEAKNIWAITLINT ﬂaqﬂﬁnwsu%nﬂi n33ANT1
uazmMIsanLULAINTINgNEFRRUS nsfamaieliariala AadzmideTasuaznmisieanadaziulalunm
V3N nANMIRem s musITRAaaME NS nadansanadaudinnimussaw

Service psychological concept; the growth mindset; individual characteristic differences; tourist’s
cultural behavior; cultivating a service mindset; service cycle and service quality; service strategies; Customer
Relationship Management (CRM) and CRM program design; persuasive communication; the art of negotiating
and creating impressive service; cross-cultural communication principles to develop relationships; cross-cultural
conflict management

3571337 mINWILARNMNLaznwansaizasknnslssusaiioain 3(2-2-5)

Personality and Image Development of Professional Hotelier

whAnAyadnmw madlanwes madhlaanuuanssszninyaas mMIvaman Ny
1 MauAIMemNIAIIWITENTlsis) maiewyadnaw Wesanmansoinuinsieandnlugiia
T59U3H MIFFILUIUAYAAR NIIFFINUBETNAUST auaa%ﬁmmsﬁwmﬁlﬁ

Concepts of personality; self-understanding; understanding of personal differences;
self-development; adaptation; hotelier professional standards for grooming; personality development for
image-building of professional hotelier; personal branding; building good human relations and work-life balance
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3571338 mmé’enqHﬁugﬁmi’m%‘nﬁnm{[‘sauwﬁam%w 3(3-0-6)

Basic English for Professional Hotelier

anndiugwAnIiuMeanudmivgitalansn musannslunuuinisgenwnsldédny
g Tassaaszloamly nmaldaourinme wizihdues cumaudoyn mifasda melnadwd nasushn
Faau nadearsoenlal WAZNITNAIVBLIAH

Basic knowledge of English for hotel business; English in health service; using technical
terms; general sentence structures; greeting, self-introduction; asking and answering questions; telephone
correspondence, leaving messages; online communication and saying thank you

3572316 ng‘nmﬂﬁtﬁlmﬁaaﬁuqsﬁafiamu 3(3-0-6)

Hotel Business Laws

ﬂg‘wmsmLﬂmmaﬂuﬁimﬂiwjmm a@lm‘wmwmmi NOVHIEI98lILIN NYUNIEINeIe
m’u‘ﬂmiammmu ﬂgwmamﬂmﬂuamuﬂi ﬂa‘umnwamm‘w UIUNVDINGUNE SL%BG]E\I’W‘WH??N‘UiﬂWi
f\]iiEJ’]UiiM’Jsﬂ’lsﬂWI%ﬁq‘mﬁ]INLLiNLLEME]‘G]ﬂ’MﬂﬁmﬁﬂW‘J

Laws related to hotel business and hospitality industry; hotel act; labor protection act; laws
related to health establishment; legal contexts in hospitality industry; professional ethics in hotel business
and hospitality industry

3573321 mw%mi{fﬂmsqﬂmnsas.haflam%w‘l%ﬁqsﬁafsauw 3(3-0-6)
Professional Human Resource Management in Hotel Business
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Human resource operations in hotel business; roles, duties and importance of human resource;

human resource management process; human relations in organization; leadership in organization; conflict

management; creating wellness culture in the hotel business

3573322  NMSARNWINBIDINARERIURNNSIsInIN DTN 3(3-0-6)
English Conversation for Professional Hotelier
‘wnwmﬁﬁamﬁmma\‘mqmwamﬂgumwﬂuﬁiﬂﬂﬂLLiuLLa qmmmﬁmummw NIAOUIY
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mMInBLneya1s miuidesieadauuazuiladiym
English communication skills for hotel and health service employees; welcoming and caring of

guests; accommodation reservation, registration; giving information; telling directions; taking food orders;
explaining food menus; taking complaints and solving problems

Juaw:UvAU (nauommsi‘snusu)
3572317 N13UIN32IKN3 Lmamuu,avmuaﬂLam‘l%ﬁsnafiama\l 3(2-2-5)

Food, Beverage and Catering Services in Hotel Business
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Principles and types of food and beverage service; organizational structure; food and beverage
planning and operations; types of catering services; planning and operational processes in catering service;
designing different types of catering service; table setting; practicing food and beverage service
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3572318  M139AN13A33 Iwgsnalasusa 3(3-0-6)

Kitchen Management in Hotel Business
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Basic knowledge of kitchen management; types and organizational structures; kitchen styles;
kitchen management; standard and food safety process of raw materials; meat types and preparation; cooking
methods and techniques; cleaning and maintenance of kitchen equipment and appliances; sanitation system
and safety standard control for kitchen; coordination of kitchen and service areas

3573323 msu%msd’muﬁfﬂuﬁqiﬁﬂiau,sad 3(2-2-5)

Front Office Service in Hotel Business
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Principles of hotel front office; structure and responsibilities of front office; room reservation
system; room allocation; room rates; reception; registration; luggage service; telephone communication;
tools and equipment of operations; documents and forms for hotel front office service; interdepartmental
coordination; quality management of front office and using technology

3573324 msu‘%msa’mu&iﬁ’ﬁ%‘luﬁqsﬁaﬁau,m 3(2-2-5)

Housekeeping Service in Hotel Business
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Principles of housekeeping service; structure and responsibilities of housekeeping; operational
procedures for standardized room cleaning; public area cleaning; laundry room tasks; flower room tasks;
planning, data collection, composing report documents; controlling daily necessities disbursement; selecting
appropriate tools, chemical products and equipment for tasks; occupational hygiene and safety; complaints
management

3573325 msﬂ'zyi?Lﬁamsﬁmﬁﬁlﬂuﬁqiﬁﬂiau.sad 3(3-0-6)

Accounting for Decision-making in Hotel Business
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Basic accounting principles for hotel business; definitions and importance of accounting and
finance; objectives of accounting; account types; basic financial statement; interpretation of financial statement
from financial ratio analysis; and accounting information for decision-making
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3573326 msma’m‘luﬁqsﬁafimm 3(3-0-6)

Marketing in Hotel Business
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Hotel marketing concepts; marketing environment analysis; consumer behavior; market
segmentation; target market; product positioning; marketing communication; brand management; analysis
for decision-making of marketing mixes; planning; strategy formulation; plan implementation and marketing
control; sales; modern marketing; customer relationship management in hotel business; future marketing
management trends

3573327 5&&%’11]‘5:Lﬁ%équaﬁﬂiuqiﬁafiauﬁu 3(2-2-5)
Seminar on Contemporary Issues in Hotel Business
ﬂuNmﬂiwLﬂuﬂmmiammﬂuﬁiﬂﬁﬂimwLL@ IINIFVMN FOIUNI0 b NIMANEINWIAE NANTZNY
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Seminar on contemporary issues in hotel and wellness businesses; case studies; research;

impacts of economy, society, politics, environment and disasters on hotel and wellness businesses; knowledge

sharing with experienced hoteliers

3573328 ﬂﬂiﬂ%ﬂdﬂiiﬁllaxaaﬂLLUfIJi']Elﬂ’]ia’l‘lﬁ']iLﬁaq&Iﬂ’lw 3(3-0-6)

Creation and Design of Healthy Food Menus
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Principles of nutrition; principles of dietetics; nutritional valuation; calorie calculation; knowledge
of healthy food and beverages; organizing healthy food and beverages; suitable food for different age group;
anti aging food; food for health and beauty; food and nutrition for longevity; nutritional therapy; food safety;
hygiene and eating behaviors; guidelines on healthy food development; designing healthy food menus

3572319 aﬂuﬁaqwmwuazmﬂm'\u 3(2-2-5)
Spa for Health and Beauty
mwmwmmmmmﬂmamnm §399Ine1 FERIN1IWIA gARSLTA MIQUE UAZUITIgINN
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Basic knowledge of anatomy and human physiology; science of massage; aroma therapy; facial
and body care; skin treatment; types of spa services, space uses; using materials, tools spa, products;
hygiene in spa; ethics of staff

52



3572320 msszandlBEnssengudnsuinnslsiusuiaaidn 3(3-0-6)

Applied English for Professional Hotelier
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Writing reports and documents of each department of hotel business; presentation of work with
different forms; coordination and negotiation with customers; problem management and complaint solving;
English listening and speaking fluency development

Spawziden (ndudsiAowaulorawn:)
3571339 M9ANISUNTuazRalsmsnaaaIasna 3(2-2-5)

Bar Management and the Arts of Mixology
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Background of beverages; types and characteristics of beverages; beverage service planning
and operations; cost calculation; bar arrangements; storage of beverages; designing beverage menus; mixing;

mixing styles and serving; responsibility, manner and ethics of bar and beverage staff; practicing bar job

3571340 msmunuﬁun%ﬁ’mmmmazLﬂéadﬁuiuﬁsﬁafsoLLiaJ 3(2-2-5)

Food and Beverage Cost Control in Hotel Business
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Purchasing and inspecting raw materials; storing; disbursement; checking; preparation of raw
materials; cost calculation; cost control of food and beverage; inventory management; principles of food
cooking and beverage; designing food menus; food and beverage pricing

3571341 qun‘%slmwwaegﬁﬁ'ﬁﬁu‘%ms‘luﬁqsﬁarﬁu,su 3(2-2-5)

Servicescape Aesthetics in Hotel Business
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Concepts and importance of arts; perception of manmade beauty following cultural trends; types
and design concepts of hotel decorations for each type of hotel; aesthetic creation at hotel areas; experience
enhancement for appreciation; artistic beauty; exquisiteness; attentiveness of servicescape as selling points
of hotel business
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Butler Service for High-Spending Tourist
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Concepts, roles, duties, key characteristics of personal service providers; arts of high-class service
expertise; communication for professional image building; understanding of important customers’ lifestyles;
forecasting customer needs for service excellence; details attentiveness to develop for service quality in the
hotel business, wellness business and related service industry

3572321 ﬂ’]i’sﬂﬂ’liﬁadE]’]ifl’li‘l%ﬁqiﬁﬁltiduiw 3(2-2-5)

Restaurant Management in Hotel Business
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Principles of restaurant management; structure; planning; restaurant management strategies;
selection of kitchen and restaurant tools; types and methods of food serving; food menus; manpower
planning; opening and closing of a restaurant

3572322 msuﬂué’ﬂs:naumﬂuﬁqsﬁafiausmmzﬁﬁ'nwmmiau wazfinnniaidan 3(3-0-6)
Entrepreneurship in Small and Alternative Hotel and Accommodation Business
wndenmadugusznoums Indggiamadugusznouns ananwme 909§UIzNauNT ABnaan
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Concepts of entrepreneurship; entrepreneurial spirit; characteristics of an entrepreneur; business

initiation methods; business analysis and opportunity evaluation; feasibility study; business planning; business

establishment; business establishment process; startup business; hotel business planning and development

3572323 mm’%msm’mtﬁlmu,azmi%'ﬁmﬁnqmi%qsﬁafiaLLsN 3(3-0-6)

Risk and Crisis Management in Hotel Business
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Organizational risks; types of risks; risk factors; impacts of risks on organization; risk assessment,
control and management; impacts of crises; types of crises; analysis methods and estimations; planning for
crisis management; tools and strategies; organization communication during crisis; occupational health and
safety in organization; case studies of hotel business crisis
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3572324  &35ANEATUATNITUSHITNNG 3(2-2-5)

Physiology and Body Exercise
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Exercise physiology; basic knowledge of exercise; guidelines on choosing exercise types and
applying to everyday life; physical capability; relationship of physical capability and health; physical capacity
enhancement; process for developing and enhancing exercise; principles of correct exercise and body
exercise

3572325 msguaqwmwu:gamq 3(3-0-6)

Health Care for Older Adults
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Principles of health care for older adults physical, mental and social changes of older adults ;
standard criteria; principles of self care for older adults; food for older adults; body movement and exercise
for health; diseases that course health problems; mental health care; and rehabilitation of older adults

3572326 U%Uﬂqma’mnii&lﬁadLﬁﬂ?ﬁ’lﬂ%ﬂﬁqiﬁiﬁidlﬁu 3(3-0-6)
Tourism Industry Context for Hotel Business
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Tourism industry context for hotel business; elements of tourism industry; tourism business; airline
business; MICE business; restaurant business; souvenir business; impact of tourism industry on economy,
society, and poalitics; tourism management; technology in tourism industry; impacts and trends of tourism

3572327 msviaal,ﬁm@aqwmw 3(3-0-6)

Health Tourism
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Concepts; background; elements; and types of health tourism; tourist attractions; health tourism
promotion; health tourism activities; roles and responsibilities of national and international tourism organizations;
health tourism business; health tourism services; tourist behaviors; trends and opportunities of health tourism
in hotel business
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Service Innovation in Hotel Business
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Principles of service innovation; components of service innovation, types and process of innovation
development in hotel business; integration of creative thinking process for value creation of services; new
forms of service creation to serve customer’s value and expectations; case study of service innovation in
hotel business; factor analysis and discussion

3573331 n1sRan1IgInalssusadiden 3(3-0-6)

Green Hotel Business Management
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Definitions, principles, importance, benefits of the environment; impacts of environment on
services; processes and techniques of managing hotel business for environment; integration of ecosystem
management for value creation; problems and impacts of environmental responsibility and conservation;
environmental laws and regulations related to hotel business

3573332 ﬁaﬁaﬁmwmaqsﬁams‘[sau,w 3(3-0-6)
Special Topic for Hotel Business
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Sciences related to hotel business, wellness business and other relevant service industry; modern
hotel business, wellness business and other relevant service industry; research; innovation of sciences

Ssawziden (3vanvstous:indiiioviuasw)
3571525 mmﬁuﬁy%g'm 3(3-0-6)
Fundamental Chinese
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Fundamental Chinese structure and grammar; fundamental Chinese listening, speaking, reading,
and writing skills; pronunciation skill; fundamental Chinese vocabulary and expressions; society, culture and
history of China

3572548 NIHIIREINIUTINI2I1IN 3(3-0-6)

Chinese for Everyday Life
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Complex Chinese structure and grammar; complex Chinese listening, speaking, reading, and
writing skills; pronunciation skills; Chinese vocabulary and expressions for everyday life; formal and informal
communication
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Chinese for Business Communication
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Business Chinese for listening, speaking, reading, writing, vocabulary and expressions; letter,
email, and self-recommendation letter for job application; Chinese comprehensive conversation in business
communication; job interview; presentation on given business topics

3573591  mwnduiamsdszyndlslugsnalsousa 3(3-0-6)

Applied Chinese for Hotel Business
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Listening, speaking, reading, writing; vocabulary; expressions; communication with Chinese
in various departments operation in hotel and wellness businesses; welcoming; making an appointment;
providing information; reading and information searching on technology and digital media in hotel and wellness
businesses

3573502  mIwtaRnMslsousaiioanin 3(3-0-6)
Chinese for Professional Hotelier
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Communication with formal Chinese in hotel and wellness businesses; expressing opinions; small

group meetings; report and document writing skills; coordinating and negotiating with customers; answering

inquiries; handling problems and solving complaints; use of language, tone of voice and gestures appropriate
to the occasion and situation

3571526 mm{ﬁ'ﬂ%ﬁugﬁu 3(3-0-6)
Fundamental Japanese
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Fundamental Japanese structure and grammar; fundamental Japanese listening, speaking,
reading, and writing skills; pronunciation skill; fundamental Japanese vocabulary and expressions; society,
culture and history of Japan

3572550 mmzﬁﬂuﬁm%’wﬁ"‘mﬂs:ﬁﬁu 3(3-0-6)

Japanese for Everyday Life
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Complex Japanese structure and grammar; complex Japanese listening, speaking, reading, and
writing skills; pronunciation skills; Japanese vocabulary and expressions for everyday life; formal and informal
communication
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3572551 mmzﬁﬂmﬁlamiﬁ'amsmdq‘sﬁfo 3(3-0-6)

Japanese for Business Communication

mmmﬂummmmumiﬂa WA 8% deu AFANTILAZEIWIN AANHNY ANNNEBLANNTOANT Az
ATHIBLBEIN AW RO EIATITW miauﬂuﬂmmu m‘mmﬂu ﬂﬂum’mmaaamim@mm MIANABONIY
mimLﬁmamvﬂ%mmamm’mﬁjﬂwmwmiw

Business Japanese for listening, speaking, reading, writing, vocabulary and expressions; letter,
email, and self-recommendation letter for job application; Japanese comprehensive conversation in business
communication; job interview; presentation on given business topics

3573593 mm@:ﬂmﬁ'amiﬂs:qnmﬂ%‘l%qsﬁ%fsauw 3(3-0-6)

Applied Japanese for Hotel Business

mM3ls MIna M3ew Madeu fmdws drwan mademsmendiulunsfrRnumunsie 9 Tu
33M9l39uINUATMIALINIMRFEAIW NMIFBUTU NMIkanEne MIlrdays mIgmuaziududayamanalulad
LLZ\]Zﬁlaa%ﬁﬂiuq‘jﬁﬂiﬂLLiNLL@$i§iﬁﬂZﬁlﬂ’]’w

Listening, speaking, reading, writing; vocabulary; expressions; communication with Japanese
in various departments operation in hotel and wellness businesses; welcoming; making an appointment;
providing information; reading and information searching on technology and digital media in hotel and wellness
businesses

3573594 mmzﬁﬂmﬁaﬁnmﬂsaLtsuﬁamfb’w 3(3-0-6)
Japanese for Professional Hotelier
mﬁﬁlamﬁmmrﬁ'ﬂu‘ﬁ'Lﬂum\‘]mﬂumiﬂﬁﬁ'ﬁmuﬁiﬁahaLLiNLLaWﬁﬁﬁﬂmmw NILEAIAIINAALAY

MIUszgunaugas NNEeMITenINgNuLazienas NIUIEAUNY Lay NILATIFDIBINLYNAT NIRBLTD

Sialagty mﬂﬂmiﬂwmm uiladadonden mal¥nwn ideuazvihmefimane am‘u‘[ammm A0UNI0
Communication with formal Japanese in hotel and wellness businesses; expressing opinions;

small group meetings; report and document writing skills; coordinating and negotiating with customers;

answering inquiries; handling problems and solving complaints; use of language, tone of voice and gestures
appropriate to the occasion and situation

3571527 mmm’mﬁﬁug’m 3(3-0-6)
Fundamental Korean
Tassafrauaznanlaennsaineunmaiugn Fnsedunsie ywa druuazidouiugiu fnse
mIoenies MEnLazdwmEIIRRLD i N Tmussnnazanalun sesszinanina
Fundamental Korean structure and grammar; fundamental Korean listening, speaking, reading,
and writing skills; pronunciation skill; fundamental Korean vocabulary and expressions; society, culture and

history of Korea

3572552 AHUNRASINIVBINI2I1IN 3(3-0-6)

Korean for Everyday Life

Tassadsuazvanhennsalmeunmanduden finsedunais wa srmuazideon Adudon e
mIpenides ManiuazdwnmMe A luiialszsnin nsdemauuunmems wazlinimis

Complex Korean structure and grammar; complex Korean listening, speaking, reading, and
writing skills; pronunciation skills; Korean vocabulary and expressions for everyday life; formal and informal
communication
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3572553 mmtmm‘itﬁamsﬁ'amsmeqiﬁfa 3(3-0-6)

Korean for Business Communication

ﬂ’nst’n,ﬂmaﬁiﬂﬂﬂ”nmunﬁﬂ\i WA B Weu AMANTLazEwIn 3IrNNY INNNEBLANNIERNT LA
AU ANLD LA DEA AT miauwuﬂmau MBEUNINE wi%‘lummmaﬁamamamm MINNABOL
Nl mﬁmLauamlﬂ,ummamﬂmuﬁjﬂwmwuﬂiw

Business Korean for listening, speaking, reading, writing, vocabulary and expressions; letter,
email, and self-recommendation letter for job application; Korean comprehensive conversation in business
communication; job interview; presentation on given business topics

3573595 mfmm'mﬁLﬁ‘anﬁﬂszqnmﬁlﬁuﬁqsﬁﬂiaLt‘m 3(3-0-6)

Applied Korean for Hotel Business

MIWs MIwa N384 MITen MAN §un miﬁlamim‘]snmeﬁiumiUg’jﬁﬁmuLquﬂﬁm 7 %
gINALTUINLAZNMITILININUGIIN MIRaniy mskansne n3lidaya NI uwariuaudayanianalulad
uazAoAdralugIfalasuInuagIAgIAN

Listening, speaking, reading, writing; vocabulary; expressions; communication with Korean
in various departments operation in hotel and wellness businesses; welcoming; making an appointment;
providing information; reading and information searching on technology and digital media in hotel and wellness
businesses

3573506 mwunMaaRnnslsIusHAa1EN 3(3-0-6)
Korean for Professional Hotelier
miﬁamﬁmmLm‘wﬁﬁ"L‘flumamﬂumaﬂ@ﬁﬁmumﬁﬂwLLimLaWﬁiﬁmmmw NILEAIAINAALAL

nsUszgnngNeae NNBNTTIBIETWBLAZLANET NTUIZEIWIN LA ﬂ’]iLﬁ]iﬁ]’maiﬂﬂﬂU@ﬂﬂ’] nIneuda

Tno mifmmiﬂmmua wiladesonsen mal¥mun vdeuazyimefivsne Nmiﬂamau,a SOWNI0E
Communication with formal Korean in hotel and wellness businesses; expressing opinions; small

group meetings; report and document writing skills; coordinating and negotiating with customers; answering

inquiries; handling problems and solving complaints; use of language, tone of voice and gestures appropriate
to the occasion and situation

3571528 mmel%"omaﬁug'm 3(3-0-6)
Fundamental French
Tasoasouaznanhenainedioaaiugu fnsedunaie wa omwssdouiiug i fnse
masendes AMdwazdumeWsuan Do doan TausrrnuazanuduangssszmanToas
Fundamental French structure and grammar; fundamental French listening, speaking, reading,
and writing skills; pronunciation skill; fundamental French vocabulary and expressions; society, culture and
history of France

3572554 mdSIAREIMSLE alsEs 0 3(3-0-6)

French for Everyday Life

Tamsaauaznanliennsainmendsuaaidudou insedunsie wa sruuaziden Adufou inwe
nIpenidey ManuazdmnmMuWTnAsFuInUzs T nsdemauuunmens wazliniemis

Complex French structure and grammar; complex French listening, speaking, reading, and
writing skills; pronunciation skills; French vocabulary and expressions for everyday life; formal and informal
communication
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3572555 misn&l%"amal,ﬁ"amiﬁ'amsmaﬁqsﬁa 3(3-0-6)

French for Business Communication

mmr;hﬂmaﬁiﬂammm’ﬁﬂﬂ NA 8% e MANNLAZEIWIN IRNKNE InaNeBlannIaing was
AN ALO A DRA AT mmu*nmimau ML ﬂiﬁ%ﬂﬁimmaﬁaaﬁmﬂﬁiﬂﬂ MIRNABOL
Nl m‘smmuamﬂummaﬂwmuﬁqiﬂﬁmmwmﬁlw

Business French for listening, speaking, reading, writing, vocabulary and expressions; letter,
email, and self-recommendation letter for job application; French comprehensive conversation in business
communication; job interview; presentation on given business topics

3573597  mwdSaiaaiiansszyndlslugsielsusa 3(3-0-6)

Applied French for Hotel Business

mMIle MIna N3e MIdiew FfnY dwan MIReaImuHILAw TwmIUHUANHUNBNFN 9
TugafalsswsnuazmsiuInIseuguaIn mMIsdewdy mIsdariie mslteya n1sguuazfuaudayanis
iealuladuazdofdnalugsialsussuazgsiaganm

Listening, speaking, reading, writing; vocabulary; expressions; communication with French
in various departments operation in hotel and wellness businesses; welcoming; making an appointment;
providing information; reading and information searching on technology and digital media in hotel and wellness
businesses

3573508 mmdSaAERaBnNslsousaiiaanin 3(3-0-6)
French for Professional Hotelier
ma&"amimmN%'JﬂLﬁaﬁLflwmﬂﬂﬂi’lumiﬂﬁﬁﬁmuﬁiﬁﬂwLLiNLLawﬁﬁ'ﬁﬂmmw NILEAIAITHAALTAL

nmsUszgnngNeae NNBENATYBIEIBLAZLONET miﬂiwmmm e mimimmaiammﬂm nIneuda

ialagty miwmiﬂmmm uiladesoden mal¥niwn ideuazvihmefioane ﬂmﬁﬂammm §OWNI0E

Communication with formal French in hotel and wellness businesses; expressing opinions; small
group meetings; report and document writing skills; coordinating and negotiating with customers; answering
inquiries; handling problems and solving complaints; use of language, tone of voice and gestures appropriate
to the occasion and situation

3571529 mmmasﬁuﬁ%g’m 3(3-0-6)
Fundamental German
Tasoasouazvanlienninimuneasiuiugin Anuedunmaif wa sruuazideuiugin finse
mIoenies Mdniuazdumeeasiudodn fian Sausssnuazaniduavoiszsnaeosdu
Fundamental German structure and grammar; fundamental German listening, speaking, reading,
and writing skills; pronunciation skill; fundamental German vocabulary and expressions; society, culture and
history of Germany

3572556 AHIYDINWEIRIUBINL 329170 3(3-0-6)
German for Everyday Life
Tamafuaznanliennsaimeieassuidudon vneedunans wa snuuazideu Aduden inwe
mIpenides ManiuazdmnmMu LTIl udInUsra1 T Madeasuuunienis uazliniinig
Complex German structure and grammar; complex German listening, speaking, reading, and
writing skills; pronunciation skills; German vocabulary and expressions for everyday life; formal and informal
communication
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3572557 mfmmasﬁmﬁ'amiﬁ'amsmoﬁqsﬁa 3(3-0-6)

German for Business Communication

mmmawuﬁﬁﬂﬂmmumiﬂﬂ WA 8% Weu AMANTLAZEIWIN IVNNE Ve BlannIanng uay
AT AL D FR AT mmuwuﬂmmau MBUNYDTNY w‘lﬂummmaaamammam MINNABOL
Nl mammuamwﬂummamﬂmuﬁjﬂwmwuﬂiw

Business German for listening, speaking, reading, writing, vocabulary and expressions; letter,
email, and self-recommendation letter for job application; German comprehensive conversation in business
communication; job interview; presentation on given business topics

3573599 mmwasﬁmﬁ'amiﬂizqnmﬂ%‘luqiﬁﬂsaLt‘su 3(3-0-6)

Applied German for Hotel Business

NIW9 N1IWA NNTETW NMadew AFNY §1uan NIRDENIMHNE T TN FUAURNULNUNGT
TugafalssusnuaznslauInsnuganIn n3souiy nImansneg MIdeya nseukazfurutayanis
eluladuazdofdnalugiialsussuszgiiagenm

Listening, speaking, reading, writing; vocabulary; expressions; communication with German
in various departments operation in hotel and wellness businesses; welcoming; making an appointment;
providing information; reading and information searching on technology and digital media in hotel and wellness
businesses

3573600 M ugasNwiainnslsiusudoangn 3(3-0-6)
German for Professional Hotelier
miﬁamim‘mLEJmﬁuﬁtﬂumqnwﬂumiﬂﬁﬁﬁmuﬁiﬁﬂwanmwmﬁﬂmmw NILEAIAITHAALAL

nsUszgnngNeas NNBENTTIRTIETWLAZLANET NTUIZEWINT LA miwiﬁnmiamuaﬂm MInaLde

Tnos mimmiﬂmmua uiladadoaden naldnwn dudesuasrimefiang amu‘[ammm §0UNI0
Communication with formal German in hotel and wellness businesses; expressing opinions; small

group meetings; report and document writing skills; coordinating and negotiating with customers; answering

inquiries; handling problems and solving complaints; use of language, tone of voice and gestures appropriate
to the occasion and situation

3571530 mmﬁmmuﬁug’m 3(3-0-6)
Fundamental Vietnamese
Tansauazndnlienninimsidonuaiiugin finsedunale wa onusasifouiugin finse
mIsenides sdwitazdumedoawndodu fan Sausssauazaniduiresznadsauu
Fundamental Viethamese structure and grammar; fundamental Vietnamese listening, speaking,
reading, and writing skills; pronunciation skill; fundamental Vietnamese vocabulary and expressions; society,
culture and history of Vietnam

3572558 AHIILAWINEIRIVBINI2ININ 3(3-0-6)
Vietnamese for Everyday Life
Tasaauaznanhieninimuisamnaidudon inwedunsis we suuazdeuidudon nwe
mIsendes ManuazdwnmMu I Isaaildudinlszdn i Madesswuuneniuazlinimis
Complex Vietnamese structure and grammar; complex Vietnamese listening, speaking, reading,
and writing skills; pronunciation skills; Viethamese vocabulary and expressions for everyday life; formal and
informal communication
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3572559 mmfimmuLﬁamsﬁam‘smaqiﬁa 3(3-0-6)

Vietnamese for Business Communication

M IgaunIngInadnIunInls ye 61 len Amdnrikazdinin aanane aananedianniaing
LAZAANNIBLUZIARLE RIS naawnuldney A isauw ﬁiﬂumaﬁmaﬁiamimﬂqiﬁa
MITHAEL miﬁnLauamﬂuﬁﬁamqﬁwuqaﬁaﬁﬁmmiﬁ

Business Vietnamese for listening, speaking, reading, writing, vocabulary and expressions; letter,
email, and self-recommendation letter for job application; Viethamese comprehensive conversation in business
communication; job interview; presentation on given business topics

3573601 ﬂ’li:ﬂﬁﬂﬂ%’]&lLﬁaﬂﬂiﬂizqn@ﬂﬁ%ﬁqiﬁﬁ]fidLli&l 3(3-0-6)

Applied Vietnamese for Hotel Business

NIWY NIWA N387% MIdeu AANT dwin MIResnImEIeauy M IUJUANBUNUNEN )
Tugafalssusnuazmsliuinisaugenw m3denwdy msdenang nslvideya nsguuazfuautayanie
mnaluladuazdofdnalugaialsussuazgsiaganm

Listening, speaking, reading, writing; vocabulary; expressions; communication with Vietnamese
in various departments operation in hotel and wellness businesses; welcoming; making an appointment;
providing information; reading and information searching on technology and digital media in hotel and wellness
businesses

3573602  mudzawiaiiannnislsousaiioandn 3(3-0-6)
Vietnamese for Professional Hotelier
miﬁamim‘mLielm‘mNﬁLﬂumﬂmﬂumiﬂ@ﬁ'ﬁmuﬁjﬁﬂwu,i34LLazqiﬁﬂqmnww NILEAIAITHAALAL

MIUszganaugos MNBeMIdeuingnulazienas MIUsemuu LAZNIILIIAFBIDINUGNAT N1IRBLTD

Fnon masamatiymuazutladedonden maldnen ddewssrimefisnzantulonmauazaniuniand
Communication with formal Vietnamese in hotel and wellness businesses; expressing opinions;

small group meetings; report and document writing skills; coordinating and negotiating with customers;

answering inquiries; handling problems and solving complaints; use of language, tone of voice and gestures
appropriate to the occasion and situation

3571531 ﬂ']ieVlLﬁEl%N’l%“ﬁ%ﬁ’]% 3(3-0-6)
Fundamental Burmese
Tansasouaznanhennsaimsiflewsniugnn fnsedumail wa swazdeuiugin finee
m3sonides maniuazd Wi Eieninfidoiu fian Taussrnazanadusessmmadewnns
Fundamental Burmese structure and grammar; fundamental Burmese listening, speaking, reading,
and writing skills; pronunciation skill; fundamental Burmese vocabulary and expressions; society, culture and
history of Myanmar

3572560 MBURIWNITEMTUTINUTEININ 3(3-0-6)
Burmese for Everyday Life
Tasoadauasnanheninimwideusniidudon inwedunisi wa suuazndenidudon inwe
mIpandes mdniuazdmnmuilonn il udindszsniu nsdeas woumenisuasladnionig
Complex Burmese structure and grammar; complex Burmese listening, speaking, reading, and
writing skills; pronunciation skills; Burmese vocabulary and expressions for everyday life; formal and informal
communication
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3572561 mml,ﬁﬂumﬁﬁamsﬁlaawmaﬁqsﬁa 3(3-0-6)

Burmese for Business Communication

ﬂ’ﬁ:ﬂLNEJ%N’]?ﬁiﬂ‘-ﬂﬁ’]‘ﬁﬁUﬂ’]iﬂ\‘i WA 8% Jen MANTNLALEIWIN IUNNE AArEEBIEaNNIBTINS uas
AT AW LA BN AATIT mmuwuﬂmau m‘jemLuﬂumw‘lﬂumwmmaﬁamimﬂﬁim} MIRNABOL
Nl ﬂ’]i‘uﬂLN%E]\?W%I%WJ“UE’J‘V]’Nﬂ’]%ﬁjﬂ’imﬂ’muﬁﬁm

Business Burmese for listening, speaking, reading, writing, vocabulary and expressions; letter,
email, and self-recommendation letter for job application; Burmese comprehensive conversation in business
communication; job interview; presentation on given business topics

3573603  mwuRswanfiienisszandldlugsialssusy 3(3-0-6)

Applied Burmese for Hotel Business

MW NINA N3 MIdlen AIFNWH § W miﬁ'amim‘mLﬁEJmJﬁGlumiﬂﬁﬁ’?mul,muﬂﬁm 9
TugafalasusnuaznslauInsenugunIn n3souiy nInandng MIldeya niseukazfuAudayanis
maluladuazdofdnalugsnalsusauazgsiaganm

Listening, speaking, reading, writing; vocabulary; expressions; communication with Burmese
in various departments operation in hotel and wellness businesses; welcoming; making an appointment;
providing information; reading and information searching on technology and digital media in hotel and wellness
businesses

3573604 mwndlznaniiiawnmslsousaiioondn 3(3-0-6)
Burmese for Professional Hotelier
miﬁamﬁmmLﬁsmm%ﬁLﬂum@mﬂumﬁﬂ@ﬂﬁwuﬁiﬁaﬂwLL?NLLa“ﬁiﬁmﬁumw NILTAIAITNAALTL

nsdszgnnaneas NNBENINTIUINENRLAZLONTIT NTUTZEUNT WA miwﬁmmiam‘uaﬂm mManouda

ialauky ﬂ’mmmﬁﬂmmm uiladadouden mal¥nwn ideuasvimefiaane amiﬂamau,a S0WNI0

Communication with formal Burmese in hotel and wellness businesses; expressing opinions;
small group meetings; report and document writing skills; coordinating and negotiating with customers;
answering inquiries; handling problems and solving complaints; use of language, tone of voice and gestures
appropriate to the occasion and situation

3571532 mma’m%’nﬁugﬂu 3(3-0-6)
Fundamental Arabic
Tassaduasndanleninimsiainiuiugin finseduniile wa srunazidouiiug i finse
mIoenies MdnLazdnumeemsuileedu dian Sausranuazanaduanvesnieniy
Fundamental Arabic structure and grammar; fundamental Arabic listening, speaking, reading, and
writing skills; pronunciation skill; fundamental Arabic vocabulary and expressions; Arabian society, culture,
and history

3572562 A¥IIMRIVEIRIVBINL TN 3(3-0-6)

Arabic for Everyday Life

Tamsaauaznanlennsainmenamividudon finsedmunie wa euazdauiidudan inwe
nIpenidey MfnuazdmwmMeomSUAlEuEInUsra1 T Madeasuuunens uazldniinig

Complex Arabic structure and grammar; complex Arabic listening, speaking, reading, and
writing skills; pronunciation skills; Arabic vocabulary and expressions for everyday life; formal and informal
communication
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3572563 m‘ma’m%’mﬁ‘amiﬁ'amimaqsﬁa 3(3-0-6)

Arabic for Business Communication

mmmmumﬂﬂmmumiﬂa WA 811 Weu MANTLAZEIWIN IVHNE InaneBiannIadng was
AARHEUHSI AR DTTATIN miaumuﬂmmau misﬂmmuﬂ‘ﬂumimmaﬁam‘smaﬁiﬂﬁi NIFNAEOE
Nl fﬂi%’]Lﬁ%a0’1%1%‘1"171%a‘ﬂNﬂ"luﬁqﬁﬂ‘ﬂ‘ﬂﬂ"l‘Wuﬂiﬂ

Business Arabic for listening, speaking, reading, writing, vocabulary and expressions; letter,
email, and self-recommendation letter for job application; Arabic comprehensive conversation in business
communication; job interview; presentation on given business topics

3573605 mma’m%’uLﬁamsﬂszqnmﬂ%’l%ﬁqiﬁaﬁau,w 3(3-0-6)

Applied Arabic for Hotel Business

NIWY NINA N1987% MIadew AANA §1I% n3RRENINENa T TumIUGUANULRUNE
Tugifalssusnuazmsliuinismugenw Msdenwiy nsdananeg mMslvideya nseuuaziuautayanie
aluladuazAofdnalugsialsusuazgsiaganm

Listening, speaking, reading, writing; vocabulary; expressions; communication with Arabic
in various departments operation in hotel and wellness businesses; welcoming; making an appointment;
providing information; reading and information searching on technology and digital media in hotel and wellness
businesses

3573606 M@ mSUIRaRNNsTssusaiiaandn 3(3-0-6)
Arabic for Professional Hotelier
m’a?ﬁlam'im‘mmw%fuﬁﬂumamﬂumiﬂﬁﬁ@muﬁiﬁﬂiﬂLLiNLLaWﬁﬁﬁﬂamﬂww NILEAIAIINARLTN

nsUizgnngNeas NNEENIATIHBINBNBUAZLONEIT NIUTZT WL LA mimimmaiaeﬂuaﬂm N1IRaUYD

ialaukY mifﬂmmiﬂmmua uiladadousen nal¥nwn ideuasrimefiany amu‘[ammm §0WNI0

Communication with formal Arabic in hotel and wellness businesses; expressing opinions; small
group meetings; report and document writing skills; coordinating and negotiating with customers; answering
inquiries; handling problems and solving complaints; use of language, tone of voice and gestures appropriate
to the occasion and situation

3571533 mmmtas‘fﬁug’m 3(3-0-6)
Fundamental Malay
Tassafouaznanlignasimeinnadiugin Fnsedunsie ya sruuazdouiugiu fnse
mIpantdes fMEniazd MR e ooin doan Tmussrnnazanuduen seslszinanaie
Fundamental Malay structure and grammar; fundamental Malay listening, speaking, reading, and
writing skills; pronunciation skill; fundamental Malay vocabulary and expressions; society, culture and history
of Malaysia

3572564 MINUASEMIVTIAUTEIN N 3(3-0-6)

Malay for Everyday Life

Tassaauaznanhennsoinmensiagidudau Hneeduniie wa sruuazdeuidudon inwe
mIpenides AMfnuazdunmMe el udinUsranu Madeasnuunemauazlinimis

Complex Malay structure and grammar; complex Malay listening, speaking, reading, and
writing skills; pronunciation skills; Malay vocabulary and expressions for everyday life; formal and informal
communication
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3572565 mmmLaﬁtﬁlamsﬁ'amimaqsﬁa 3(3-0-6)

Malay for Business Communication

mmmmﬂﬁﬁﬂﬂmmumiﬂﬂ WA 9% Weu MANTLazEIWIN AANNE IVNEBLANNIORNS uay
AU ALO LA D FA AT miﬁu‘ﬂmimau MBINUAY w‘l%‘lumwmaﬁamimaﬁim MINNABOL
Nl mammuamﬂummam\im%ﬁjﬂwmwuﬂﬁlw

Business Malay for listening, speaking, reading, writing, vocabulary and expressions; letter,
email, and self-recommendation letter for job application; Malay comprehensive conversation in business
communication; job interview; presentation on given business topics

3573607 MW ladiienisiszgndlalugsialssusy 3(3-0-6)

Applied Malay for Hotel Business

MIWe NMINA NIEU MITen AFWY dwIn miﬁlamim‘mmLaﬂumiﬂﬁﬁﬁmumuﬂﬁm 9
TugafalasusnuazmslauImsmugenn n3seuiy nImansne MIdeya niseukazfuAutayanis
eluladuazdofdnaluginalsussuszgsiagenm

Listening, speaking, reading, writing; vocabulary; expressions; communication with Malay in
various departments operation in hotel and wellness businesses; welcoming; making an appointment;
providing information; reading and information searching on technology and digital media in hotel and wellness
businesses

3573608 mmINuagiannn1slssusaiiaaItn 3(3-0-6)
Malay for Professional Hotelier
miaamimmmmEmLﬂwmﬂmﬂumiﬂgummﬁiﬂﬂwLLiNLm gINFININ NIIUTAIAIINARN

LAY nsdIzguNaNeae NNBENINTEUINENREAZLONTIT NIV IZEUINT LA mimimmmam‘uaﬂm nIReY

G AAEY ﬂ’lﬁﬂﬂ’]iﬂm‘ﬁ’ma uwiladadouden maldmun ddesuasrimefiaane amﬁf[ammm S0wNI0
communication with formal Malay in hotel and wellness businesses; expressing opinions; small

group meetings; report and document writing skills; coordinating and negotiating with customers; answering

inquiries; handling problems and solving complaints; Use of language, tone of voice and gestures appropriate
to the occasion and situation

nuoAdBlinUs:aunisnidsasw
2 ea a

3574810 Nnﬂizaumsmam%wq‘inams‘[‘saum 6(400)
Internship in Hotel Business
AnUszaumInfindnluginalsusy gafageaw wazgammnsuuiniidug fneidas
Professional internship in hotel business, wellness business and other relevant service industry
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3571127 amufidasiunadugsznonns
Introduction to Entrepreneurship
3572120 MIUIMITIAMILALMIRNAWIBIRNIFIHNITUSNITUAZM T B aLTE
Hospitality and Tourism Organizational Management and Development
3571128 nslidszlemianmaluladdmivgsfiauiniawaznimaaied
Utilization of Technology for Hospitality and Tourism Business
3571129 mmmﬂﬁ‘im%"uQ’ﬂi:ﬂauﬁqiﬁw%mumzmi‘ﬂ'auﬁaﬁuqﬂ@ﬁ]ﬁa
Marketing for Hospitality and Tourism Entrepreneurs in the Digital Era
3573131 miﬁ'@%ummmmuﬁm%’uﬁﬂi:ﬂaumaq‘;ﬁeﬁmnm:maﬁmLﬁ'm
Accounting and Investment for Hospitality and Tourism Entrepreneurs
3573132 ﬂgwmeJﬁqiﬁfnﬁm%’umiﬁmﬁﬂm’aqaﬁmﬁmnmzmiviam;ﬁm
Business Laws for Hospitality and Tourism Business Management
3572121 ma:;ﬁﬁnmzmm%mﬁmmmﬂeazﬁm%’uﬁﬂﬁzneumiqiﬁw%mmmmiﬁaﬂLﬁm
Leadership and Personnel Management for Hospitality and Tourism Entrepreneurs
3573133 mﬁem‘sﬁ’lﬂlmuﬁiﬁw%mma”ﬂ'mimv?im
Revenue Management in Hospitality and Tourism Busmess
3572122 mﬁﬁemimma\‘1ﬂqwmmmmummmmma mrieafien
Business English Communication for Hospitality and Tourism Business
3571130 miﬂ’wmuﬂﬁﬂmwL‘ﬂ'ammﬂu@’ﬂizﬂaum‘sﬁjﬁw%mil,mzmivieaL'ﬁ'm
Personality Development for Hospitality and Tourism Entrepreneurs
3571131 AN UIN 9N IRBITIH
Cross-Cultural Service Psychology
Jsaw:
Js11aw1:UvAY
3573134 ﬂ’]ﬁﬂﬁ:ﬂa‘].lﬂ’]iﬁqiﬁﬂ]‘iﬁﬂ’]‘il,mzﬂ’ﬁﬁaﬁL“?]IEJQ
Hospitality and Tourism Business Entrepreneurship
3572123 mdeaaadmIudsznounsgIiauinmaLaz e

Marketing Research for Hospitality and Tourism Entrepreneurs
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3573135

3573136

3573137

3571132

3573138

3571133

3571134

3572127

3572128

3572129

3573139

3573140

3571526

3572550

3572551

3573580

mia%f’]aaﬁﬁﬂa%muﬁm”mw5ﬂmﬁﬁw%’m§ﬁw%mim”miﬁa\iLﬁm 3(2-2-5)
Content and Image Creation in Hospitality and Tourism Busmess

ﬂamﬁmmmﬂﬁamemaauvl,aummummmimim marieafien 3(2-2-5)
Social Media Marketing Strategies for Hospitality and Tourism Business
mwlfﬂm‘mmmum‘smaiuﬁimmmma mareuien 3(3-0-6)
Sales Expertise in Hospitality and Tourism Business
ﬁanﬂﬁ@mﬁwLmzia%aﬁﬂﬁﬁw%’uﬁﬂ3zﬂaumiﬁqiﬁw%mimzmiviawﬁm 3(3-0-6)
Value Chain and Logistics for Hospitality and Tourism Business Entrepreneurs
mw%mﬁﬂmimmLE‘%FNLmﬁﬂqmﬁm%m:\fﬂi:ﬂaumiﬁqiﬁw%mim:miﬁaw?'itn 3(3-0-6)
Risk and Crisis Management for Hospitality and Tourism Business Entrepreneurs
mmmmmé’maﬂuﬁmmim: 3(2-2-5)
Public Speaking in English

MIAAEIDDNLUL NIENNTIA wazInnIINluNILITMIIANIIgIAILINT 3(3-0-6)

waznITieNfien

Design Thinking, Creativity and Innovation in Hospitality and Tourism

Business Management

Im\imuﬁjﬁw%miLmeiviaﬂLﬁm 3(0-6-3)
Hospitality and Tourism Business Project

Jsnaw:idan 24 vlognn
ngu3snowauorow: 12 muidgnn
Qmmﬁusi,umiﬁ’lﬁjﬁﬁm%mimzmiﬁamﬁm 3(3-0-6)
Integrity for Hospitality and Tourism Business
megmamiﬂ'aQ’Uizﬂaumiﬁjﬁw%mmaxmiviam,ﬁm 3(3-0-6)
Economics for Hospitality and Tourism Business
m‘sﬂ%ﬁaLLmuﬁﬁm%’UQ‘Uizﬂa‘um‘sqsﬁ%?mmmxmaﬁaaL‘ﬁ'm 3(3-0-6)
Branding for Hospitality and Tourism Entrepreneurs
mﬁLﬂsvﬂamamqmwmmmaqﬁﬂivﬂaumﬁ 3(3-0-6)
Entrepreneurlal Marketing Opportunity Analysns

nmﬂummnwaﬁiﬂﬁmimma N137I N7 3(3-0-6)
Servicescape for Hospitality and Tourism Business
mﬂ“[u‘[aéﬂmmﬂizﬁwﬂuﬁiﬁaﬁmma“miviamﬁ'm 3(3-0-6)
Artificial Intelligence Technology in Hospltallty and Tourism Business

SIpE mmmawﬂiuﬁiﬂﬁamimmma N13NBLNe7 3(3-0-6)

Contemporary Issues in Hospitality and Tourism Business

ndu3sInuwinous:nAliiau U W 12 nuosnn
(MideniSsunnssnous:inAioviueBwhitiesndn 12 wviloenn)
MEguug 3(3-0-6)
Fundamental Japanese

mmm‘jﬂuém%&%ﬁmﬂﬁzﬁﬁu 3(3-0-6)
Japanese for Everyday Life

ﬂ’]H’]ﬁﬁﬂ%Lﬂlaﬂ’ﬁéaﬂﬁV}Nﬁiﬁ’w] 3(3-0-6)
Japanese for Business Commumca’non

mmmﬂﬂummmmma oo 3(3-0-6)

Japanese for Hospitality and Tourism Business
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3572549

3573581

3571528

3572554

3572555

35735682

3571627

3572552

3572553

3573583

3571529

3572556

3572557

3573584

3571530

3572558

3572559

3573585

3571531

3572560

3572561

M Iuiugn

Fundamental Chinese
MEAIUSAIVTIAU 2910

Chinese for Everyday Life
mmwmamiﬁamimﬂmm}

Chinese for Business Communication
ﬂ”l‘l:ﬂ%%Iuﬁjﬁﬁm%ﬂ’]ﬁl,m:ﬂ’]iﬁmL‘?]IEJ’J
Chinese for Hospitality and Tourism Business
muHIaAEiugIn

Fundamental French
mudSassmsUTIadazs T

French for Everyday Life
m‘mN%ﬂLﬂﬁLﬁ@ﬂﬁiﬁ@ﬂﬁﬁﬂﬂqqiﬁﬁ]

French for Business Communication
Iﬂi&ﬁDJ%JQLﬂﬁﬂ%ﬁjﬁ%ﬂ%ﬂﬁ&ﬂtﬂ’ﬁﬂavL“?]IEITJ
French for Hospitality and Tourism Business
MUY

Fundamental Korean

M UMPASNIVTINU 5291 7%

Korean for Everyday Life
m‘mmmaLwamiﬁ’amimvﬁim

Korean for Business Communication
m‘manwﬁiuqiﬁﬂu%ﬂﬂil,l,a:m‘;‘ﬂ'aﬂL‘ﬁ'm
Korean for Hospitality and Tourism Business
mmmaiﬁuﬁyugm

Fundamental German

ML INUEINIVTIAUIZANTI

German for Everyday Life
mmmaiﬁmﬁamiﬁamimqqiﬁﬂ

German for Business Communication
mmwaiﬁﬂuﬁqiﬁw%mmazmiﬁauﬁm
German for Hospitality and Tourism Business
mmﬁmuwﬁyugm

Fundamental Vietnamese
MAgAwINENIUTINY 7291 7%
Vietnamese for Everyday Life
m‘mLi“aﬂ‘mmLﬁami&iamiquiﬁﬂ
Vietnamese for Business Communication
m‘mﬁﬂmm‘tuqaﬁaﬁmnm:miw’amﬁ'm
Vietnamese for Hospitality and Tourism Business
Mo ifugu

Fundamental Burmese
medgwinsimniuiiaUszsniu

Burmese for Everyday Life
mmLNEmmmwamiﬁamﬁmvﬁiﬂ%
Burmese for Business Communication

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

7



3573586

3571632

3572562

3572563
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3572564

3572565

3573588

3574808

mw”n,ﬂEmmﬂuqﬁﬁw%mmﬂzmi“n'a\‘iL“?iﬂa
Burmese for Hospitality and Tourism Business
MmN

Fundamental Arabic
MEIAIUEAIUTINY 7291 7%

Arabic for Everyday Life
mmmw%mﬂ'amiﬁamim\‘iﬁjﬁﬁ]

Arabic for Business Communication
mmaw%’u’luqiﬁﬂﬁmim:mi'ﬂ'awﬁ'm
Arabic for Hospitality and Tourism Business
MEALaEHugIN

Fundamental Malay

MBI NRgUIUTInUsEITH

Malay for Everyday Life
fﬂi:ﬂNWLﬂgLﬁaﬂﬁiﬁaﬁﬁWNﬁjﬁﬂ

Malay for Business Communication
m‘mmLaa‘“luﬁjﬁw%mmmzmwiamﬁm
Malay for Hospitality and Tourism Business

Juniinus:aun1sniduGw

AnUszaumsnfindnlugifiauinuaznimaiien

Internship in Hospitality and Tourism Business

nuondsdeniashitesndn
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uvAnendesaugdn Tngliiiuneininedeuuds uagbiduneiniimueliEeulaglitomhefnns
Tuinoinsdusanangns
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3(3-0-6)
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3571127 anusilasawnisidugdisznauns 3(3-0-6)

Introduction to Entrepreneurship

ANHNYINIE ATNATATY L.LazuwmmmmmL‘flu&:{ﬂimaumwiaﬂizmml,aﬂaﬂ TAAIINAR
AN NNk Lm:m:mumiﬁ@ﬁu‘hLLUUQ’Ui:ﬂaumi g‘ﬂLLUUEﬂmm‘JLﬂuﬁwaeﬁjﬁﬁ] lanaLazANiINIg
Adertasiuenudugusznaums gaamndw viamaiamwgialv maiawumAaigsia Madnen
ansdulldaasgine nadidnsuiAeriuanudiSaszandamaisesdszneuns

Definition, importance and roles of entrepreneurship in domestic and global level; entrepreneur’s
mindset, characteristics, skills, and decision-making process; form of business ownership; opportunities and
challenges regarding entrepreneurship; start-up business or new business development venture; developing
business ideas; business feasibility study; entrepreneurial success and failure case studies

3572120  MISUSHITIANITUAZNTAAIKIDIANIAIHANTLSMTUATMSTIBsTE7 3(3-0-6)

Hospitality and Tourism Organization Management and Development

ANNANIE LR iﬂLL‘iJmJaﬂmimmﬁwmiLLa miwwmammmmmmmm mariouiedlu
Emmma LmawaLwami‘wwmLmu‘ﬂﬁwLamwamﬁmmiwmiammﬁim mﬁaamﬁmamwmmL?Jﬂﬁuamm
m‘sﬂi:qnmﬂl‘ﬂmn‘[u‘[aﬂmmLmNﬂﬁyﬁymi:m@@mmmﬁmmifmmilmwmiw@Nmmﬂﬂima%mﬂmimﬂm
wazdedn mtflﬁmemnﬂaﬂﬁ'ﬂiﬁjﬁﬁ]ﬁmmiu%mma:ﬂﬁﬁaﬂLﬁm

Definition, goals, and concept of organizational management and development in digital era;
development and assessment tools of business organization management; communication to create
organizational understanding; applied technology and Artificial Intelligence (Al) for organizational management
and development; case studies of hospitality and tourism business organizations

3571128 mslfiselamionmaluladdmiugsiouinsuaznisvasiiion 3(2-2-5)

Utilization of Technology for Hospitality and Tourism Business

A udunaluladdmivgiavinuazmmenienadentfimaluladunzuinnim
TumﬁéwLﬁuqiﬁﬂu,azmau‘%mi@ﬂﬁwLLmIfENLLafzmmJf?zlﬂmmawaqmﬂIuIa?Jﬁa'ﬂwaGiaﬁjﬁw%milmzmwiamﬁm
mafindfiamalfinelulagdmivgaiasimauazmamsaiien nadidnsuazwnyjiaffsesmadonldinalulad
uazwinnsanlumasuiugafauinmausemviondien

Basic knowledge in technology used in hospitality and tourism businesses; selection of technology
and innovation for business management and customer service; trends and changes of technology that
affect hospitality and tourism businesses; technological practices for hospitality and tourism business; case
studies and best practices of hospitality and tourism business
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3571129 mmmmi”m%’uu:'ﬂsznauﬁqsﬁw%mmazmﬁﬁaaL‘f‘iﬂﬂuqﬂa%ﬁa 3(3-0-6)

Marketing for Hospitality and Tourism Entrepreneurs in the Digital Era

WIIAA VNN LLa:m’hﬁ@ﬁummmmiuﬁjﬁw%mmmzmiﬁmLﬁm WhlangAnssngnénlugwid
%3miwmﬁaﬁwﬂiwﬁumicﬁm AT IHE IR IZENNNIN1IAAA mﬁLm%ﬁﬂﬁimﬂmmEwmmimm
wdaeilouay ﬂaﬁmmimmﬂiuﬁﬂmm ﬂ?‘éﬁaﬂ’liﬂ’liﬁlﬂ’]ﬂLLUUUiM’m’]iL‘WaﬁlaUI’ﬂVlﬂﬂﬂﬂﬁﬁlﬂﬂﬂma NIRaIALY
WAITE nItiEnBILAE LLmﬂgummﬂmaﬂmummmmnﬂﬁim)mmitm mavieaien

Concept, roles and functions of marketing in hospitality and tourism business marketing;
understanding customers in the New Normal to create experiences and confidence through marketing mixes;
target market analysis; tools and marketing strategies in digital era; integrated marketing communication
to serve digital tourists’ needs; marketing in Metaverse; case studies and best practices of hospitality and
tourism business

3573131 n’nﬁ’mﬁua:n’namuﬁ’m%’u{{ﬂsznaumiqsﬁmu'%mmazmivimLﬁm 3(2-2-5)

Accounting and Investment for Hospitality and Tourism Entrepreneurs

nanmIt AR i miugUIznoumIgItiaim Mo lugadivia asenuTIindn
SUMTINMLAZERTIE NI TN Usziandunm vannmaamuiingin wansznuresnaluladddnadenisiyd
ialuladmefunnadn masnsenuiuasasesedulnuefien duind naddnsannosdnisgaiadu
MIUSMILaENIITieNien

Basic principle of accounting for entrepreneurs in hospitality and tourism business in the digital
era; ethics and accounting, financial statements and ratios; types of cost; fundamental investment; the impacts
of digital technologies on accounting; financial technology (Fin Tech); proactive accounting cybersecurity;
case studies of hospitality and tourism business

3573132 ngvimslﬁqiﬁaﬁm%'umsu‘%mﬁﬂn’n‘sﬁqiﬁw‘%n'\mazmiﬁmLﬁm 3(3-0-6)
Business Laws for Hospitality and Tourism Business Management
MWIINIDINYVHIETINAIVINTIURE marenfiealulsznalne m;]wmslﬁimml,mnlm Nﬂﬂmﬁﬂ

norNedIIulIonIN ﬂg‘wmmmmu ﬂmmmﬂﬁﬁmaomﬂﬁmimma m’u‘waammwmﬂm AIYTITNNAW

m;]wmamaﬁimmmﬂm Maviadied LnaInANTINE YN mﬂmiwmmiwmmmmm SR NN
ﬂgwmmmmmuwwm% NOVIENEENTIDMINELATANNUdaANE meg‘wmElmﬂmmamuqiﬂﬂmm NI0LAN®A

LLazLmeaU@ﬂﬁﬁLﬂmaﬂmaqqsﬁﬁm%mnm:msﬁmL*?‘imﬁgﬂml,awmﬂi:mﬁ
Thailand’s overview laws and regulations in hospitality and tourism business; tourism business

and tour guide laws; laws for hotel; labor law; crucial ethical problems of hospitality and tourism business;
tourism and hospitality legal ethics; hospitality and tourism business legal documents such as establishment
of legal entity management, contract, negotiation, civil law, and commercial law, health and safety law, and
laws related to digital business; domestic and international case studies and best practices of hospitality and
tourism business
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3572121 m'azé‘u’i’unazmsn‘%mﬁmm‘sqﬂﬂaﬁm%‘uN:ﬂsxnanmiﬁqiﬁau%mmax 3(3-0-6)
g

nN1INBILNYD

Leadershlp and Personnel Management for Hospitality and Tourism Entrepreneurs

‘Viaﬂmiwummmmqwmmma wm NGIIREAALN ﬂmaﬂwmw JuyL memmmmwnmﬂmmm
wm e wmmimaﬂuwm n3es10I e AL Lﬁmmmm“mmﬂi”am mﬁmﬁufl?\] MIUTEEUIWIZNIN
NUIBNBLAZDIANTAY ) waﬂmiwumﬂumimimﬂu Waran wazuImaanlimiuawieiddnenmn uaz
NmmLﬂuwuﬂmmﬁ‘mﬂmmma nIveuflen nIdmEnuIuae LL%UV]WU{]UGW]LU%L@FT‘IJENﬁiﬂﬁmiﬂ’]il,l,@“’
mMaoaferiluasssne

Basic principles and theories of leadership; elements, traits, forms, roles and main duties of leader;
transformational leadership; visioning, goals and purposes; decision- making; interorganizational coordination;
basic principles of human resource recruitment; human resource development and talent management to
promote competency and leadership in human capital in tourism and hospitality establishment; domestic
and international case studies and best practices of hospitality and tourism business

3573133 msfﬁ'ﬂmﬁ'\ﬂlmuqiﬁnn%nﬁiLtaxnﬁsﬁaaLﬁm 3(3-0-6)
Revenue Management in Hospitality and Tourism Business
AEvENEuaTANNEIAY 89N TIANITElE nagnSnIRimen AnaFuRus Ty ad ez T

NIANANTIINNAINNADINIT NTUIANTRUAIAUARBUAZIIAN N1TIANTITBINIINTIIVUIERUAT Inaluladfang

dmiumadanmneld nadiAnengafavinauszmavioniien
Definitions and importance of revenue management; pricing strategy; relationship of value and

price; demand forecasting; inventory and price management; distribution channel management; digital
technology for revenue management; case studies of hospitality and tourism business

3572122 miﬁ'amsmmé’anqugeﬁae‘im%’nqsﬁau‘%mma:msﬁaaLﬁm 3(2-2-5)
Business English Communication for Hospitality and Tourism Business
miwmmmwmﬂﬂﬁmmaﬂﬂqmmﬁiﬂﬁ)mu miﬂﬂ WA 8% Lavilen Nﬂmiau“nm NNIRLEUD

% NIYILIN NILRTFDTDY mﬂmawmm mummmamnfnmﬂ"ﬁm Mol uUNUIN AN AR

FOUNITUIADY mwLmﬂf\]mumwmemﬁsmwawuﬁiiu NI NFIAN m‘sﬁamwﬁﬂq‘mﬁ] LREUIUNYDY

MRt NTmusITH
Business English skills development:listening, speaking, reading and writing; conversations

practice, presentations, meetings, negotiations; giving information and recommendations for hospitality and

tourism business through role-plays and simulation; understanding cultural differences; social etiquette;
business communication and cross-cultural communication

3571130 msﬁmmqm‘inmwLﬁ'ammﬁ%é’ﬂsznaumsqsﬁ%u%m‘iuazmiviaavﬁm 3(3-0-6)
Personality Development for Hospitality and Tourism Entrepreneurs
ANMNRIAYIDIYARNNIN MINRBNABNYARNAITNW NOBIJYARNAIN qﬂﬁﬂmwﬁﬁaﬂizmﬁmm

mmﬂuﬁﬂizﬂaumiﬁiﬁw%mumwm‘mamﬁ'm andwananlumIvmuyadnmn MIUFuFuaRLazI19INT %

Iumiwwmmmmw miwwmmmmwmﬂmm zneuan N1IUIUNIYINeIeNun InaanILAIMEILeS

NNILAINIE miwﬂmwuuwmwuﬁ fnwenadndensnelnuunindunemauazlddunens
The importance of personality; personality shaping; personality theories; desired characteristics

of the hospitality and tourism entrepreneurs, main influences on personality development, attitude adjustment

and foundation for personality growth; internal and external personality development; appearance and visual
poise, makeup and clothing techniques; interpersonal skill; social skills both formal and informal contexts
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3571131  3@INYIUIATTINIHNWSITN 3(3-0-6)

Cross-Cultural Service Psychology

LHIAATATNEIUINT NTBUWIIAALLULALLA ANLANFAIIYDIAMMAN B YBILAAY WOANTIN
FuimusIINTInTiandie) MIFFeiauInng WITNITVIN IUAEAKNIWAITLINT ﬂﬁﬂﬂﬁﬂ’]i‘lﬁﬂ’ﬁ nMI9ANN3
uazMIBenLULAINTINgNEFRUS nfemaiteliarinala Aavzmadesasuaznmasieanadseivlaluem
V3N MaNNNI8eeTT N mnoT IR A MHENRUS MITan1IanaTaudedna Tmuosax

Service psychological concept; the growth mindset; individual characteristic differences; tourist’'s
cultural behavior; cultivating a service mindset; service cycle and service quality; service strategies; Customer
Relationship Management (CRM) and CRM program design; persuasive communication; the art of negotiating
and creating impressive service; cross-cultural communication principles to develop relationships; cross-cultural
conflict management

nuonJIBIIawN:
J3s11aw1:00AU
3573134 msﬂsznaumsqsﬁau’%mmazmsﬁmLﬁm 3(3-0-6)

Hospitality and Tourism Business Entrepreneurship

ﬂiz‘iﬂuﬂ’ﬁ“ﬂa\‘]ﬂ’]iﬂizﬂﬂUﬂWﬁﬁqiﬁ‘ﬂ‘U%ﬂ?iLLazﬂﬁi‘ﬂ'a\‘iL‘ﬁlﬁn ﬂ’ﬁﬁ@u%’nmuﬁjﬁ?ﬂLL@ﬂNLﬂaﬁjﬁﬁ]
msi’f@mL'T‘mnw,mxmiimunu ﬂaEmﬁ‘l,‘ﬂ'amiL@UImLLﬂxﬂﬂw*&nﬂqiﬁﬁl IUHITNUNEANMNIVRATOUFDRIANT DY
DRIAR

Entrepreneurial process for hospitality and tourism business; developing business plan and
business models; financing and funding; business growth and scale up strategies; business ethic and
Corporate Social Responsibilities (CSR)

3572123 mﬁ%'ﬂmmmﬁ'm%’ug’{ﬂiznaumsqsﬁau’%mma:miﬁmLﬁm 3(2-2-5)
Marketing Research for Hospitality and Tourism Entrepreneurs
3uifeu3FI98uaznIzuIun1IvII98N19N130a19 1AT99199 I T8ARIAAIRTINILINITLAE

maeafefiiuszfuimais maszendlfinaluladlumaiufoyaussiienzidoyanmninausdoyais

UrzAnBamannwanside naddnenuidegaiaimaasmarionfiemluwazdeszing
Marketing research methodology and process; marketing research proposal in contemporary

issue of hospitality and tourism business; applying technology for data collection and analysis; effective data

presentation derived from marketing research findings; domestic and international research case studies of
hospitality and tourism business

3572124 mia%"maisﬁﬂaumwi‘ua:mwé’m:mfﬁ'm%'uqsﬁau‘%mma:msﬁaoL*ﬁﬂ'g 3(2-2-5)
Content and Image Creation in Hospitality and Tourism Business
sUuuuRanuddnIuAaAdia vandAglunIsenemnudiesianudaiuias MmN LA

nagnsMIn INaTIARNLA Inaflamsdeumnaiuazmaaniiss matnaieasdaomnudludiaunaaiy

MIIAUAUITLAUNAADUNUA mzﬁ?ﬁﬂmmﬂﬁjﬁw%mmmzmiﬂa@Lﬁm
Types of content for digital medias; essential principal for content creation to maximize confidence

and brand image; content creation strategy; headline and storytelling technique; content creation practices

in digital platform; content measurement and evaluation; case studies of hospitality and tourism business

76



3572125 nagnimsaaadedeanaaulaidmiugsiouinisuazmsvaiien 3(2-2-5)
Social Media Marketing Strategies for Hospitality and Tourism Business
Uszinnuazanunizansdodoanaaula yalszmiduainmriiminaindedianaoulad ULy

Tawonludedonnoulal mim\‘iLLNuﬂaqwﬂumiﬁwmmmﬂﬁaﬁmuaaﬂmﬁ nMaaLAxtU A E MY

ﬁjﬁw%mmazm‘mmL‘ﬁ'mﬁlmwamv\Ia{mm 7 MyTanaztszidunauaniley mcﬁﬁnmmﬂﬂaqm{mmﬁiaﬁﬂﬂu

aauiaﬂuﬁjﬁﬁm%mmazmiviam;ﬁ'm

Types and characteristics of social media platforms; social media marketing objectives; social
media advertisement format; strategic planning for social media marketing; creating advertising campaigns
for hospitality and tourism business in various social media platforms; measurement and evaluation of social
media campaigns; case studies of social media marketing strategy in hospitality and tourism business

3572126 m’mL’ﬁiﬂ'mﬁmﬁ'ﬂun'ﬁmﬂ‘luqsﬁan%mmazmiﬁaatﬁm 3(3-0-6)

Sales Expertise in Hospitality and Tourism Business

manelaeBandnamsisnaiesssn maliinszmanefisanindomatugndlugsfieuinmauas
mirienflen Nelulszmauazgnéndnsszmadioniienmdila fgaanaauly Tasila uaziasndaes
Tnefiaansniniannduinsiogndl3ld maszgndlfinalulad nmswnefimanzaniuansdoinisses
gnean ﬂitﬁﬁﬂmmﬂﬁjﬁamm%mimzmiﬁaﬂLﬁm

Ethical selling; sale communication skills in hospitality and tourism business for domestic and
international customer to create understanding, attracting, persuading, negotiating to maintain customer’
relationship; applying sell technologies to suit customers’ need; case studies of hospitality and tourism
business

3573135 ﬁaafeﬁqmﬁh!,Lazfa?)aanzfﬁ'm%'uﬂ:ﬂs:naumsqsﬁau%mmazmsviaoLﬁm 3(3-0-6)
Value Chain and Logistics for Hospitality and Tourism Business Entrepreneurs
mi‘u%mﬁ‘vhq‘[ﬁrf'@mmLm:Ia%a@inﬁﬁm%uﬁﬂﬁzﬂaumiﬁjﬁﬂm%miLmzmiﬁauﬁm nAIEA

wnlinuazanudedluewian NIIQUARUTNAT ﬁaﬂLLﬁiﬂﬂiﬂﬁWﬁ(ﬂgﬁu MMAALINET NIIFIRUAINIOUINNT

udimIuimaanaionelarasgnd mildmaluladfnzas walanselonigge nadidnwaingsia

MIUENITUAENITIoNTE)

Value chain and logistics management for hospitality and tourism entrepreneurs; trends and
potential risk analysis; partner support starting from raw materials sourcing, warehousing, product or service
delivery to customer satisfaction management; appropriated modern technological used for maximum benefits;
case studies of hospitality and tourism business

3573136 msu’%m?%'ﬂmsmwLﬁlﬂouaﬁnqmd’m%'né’ﬂsznauansﬁau’%n’lmaz 3(3-0-6)
o od

N13NBINYD

Risk and Crisis Management for Hospitality and Tourism Business Entrepreneurs

nImanIniansLEeiLazaslduinouandasamenanesins fenarlesdnaiananszny
matanalfszdusssanudsiaiansznuiizifstuluemanogluszdufiasdniseniuldmunuld uazna
souldagaiszuy naldipdasilomanalulagangaelunismananianudes mﬁﬂmiﬁmimwL?ilmiﬁ’ms@
Whnnnead1daienian ﬂitﬁﬁﬂ‘w’]ﬁnﬂﬁjﬁ"ﬂlﬁﬂ’]ﬂmzﬂ’]iﬁa\‘iL‘ﬁIEJU

Risks and uncertainties forecasting of organization’s external factor that may affect organization;
managing future risks and impacts at the level which are acceptable, controllable, and systematically verifiable
for organization; risk forecasting using technological tools; ethically accomplished risk management; case
studies of hospitality and tourism business

77



3573137 mimﬂmimé'onqﬂ%ﬁmmimz 3(2-2-5)

Public Speaking in English

mﬂuﬂmiwﬂmmmnmﬂummmimw miﬂmmumww nMIadUNeuaznIlaugs nInAenlne
mmumﬂfmﬁwaammm NNTUINTT WRIELREILeS miaaﬂLamiumﬂﬂmmmnqw mﬂmﬂmmmw
gﬂ@laﬂ mmnﬁumiwﬁLLaw’Wmﬂum‘mqﬂ

English public speaking techniques; delivering speeches, discussion and debates; discussion for
tourism and hospitality business; developing English accent, pronunciation, accurate tone of voice, speed
and pause of speaking

3571132 msamwjoaammu A3E39FTIA LLa“"WJGlﬂii&ﬂ%ﬂ’liuiﬂﬂiﬂﬂﬂ’]iﬁiﬂ%‘u5ﬂ’li 3(3-0-6)

wazn1IMafian

Design Thinking, Creation and Innovation in Hospitality and Tourism Business Management

NITVIBNIIAALTIDDNLULY mm%ﬁﬂmaﬁua:uﬁ’mmimﬁ'aﬁﬂﬂﬂazqﬂmﬁ%*lumiaammmmzu%mi
Jamavszaunmaoifidwaaliuigniuazuimiasdnigafalivszauanaduiy Uszgndlfinaluladriin
ﬂ’]iﬁﬁL%ﬂaaﬂLL‘]_JUiuﬂﬁﬂ%}’mﬂﬁiﬁ%’:‘fﬁ]ﬂiﬁNI%Q?ﬁﬂU%ﬂWiLLﬂZﬂ’]iﬁaﬂLﬁﬁn nsiaTzinIadidnwIuazuwUfus
‘ﬁlﬁsﬂmﬁqiﬁﬁm%ﬂ’]iuatﬂ’]iﬁau‘ﬁﬁn

Design thinking process; creation and innovation to be applied in designing customer’s excellence
experience management and organizational management; applying technology through design thinking
for innovation creation in hospitality and tourism business; analysis of case studies and best practices of
hospitality and tourism business

3573138 Tmaa’mq‘sﬁan%mmazmsviaaLﬁm 3(3-0-6)

Hospitality and Tourism Business Project

nMslenzdannwnsansazUsziaugr msdnsanuduldladmivnissiunilasenn
é’mq’u‘ﬁw“immazmiﬂa\uﬁm FFeiAiuaz IngUrairsolaseum I IdiulaswLazMIina s
matansanuilasuasiifniutsdiiulasenunmiiunalasens mavszgndlfinaluladlumaduin
TAT991%

Environment and problem analysis; feasibility study for hospitality and tourism project; vision
and objective formulation of project; project planning and monitoring; change management during project
implementation; project evaluation; applying technology for project

NUOA3BIWN:Id0N

ngu3snowaufoowi:
3571133 qmﬁssu‘lumsﬁ'\qsﬁan%mmazmﬂiadLﬁm 3(3-0-6)

Integrity for Hospitality and Tourism Business

ANAMANY ANNEAY IR M IRAMsTINLa s AN dedadlum sngsRatenAnTnegediin Tade
uazusnaduiionnuglasradomadiiugsiaeasfiaosin unumasadiosiamauasdidmlddmdelu
mﬁ%’mmwﬁamﬁﬁimamﬂm mrﬁﬁnmmnqsﬁmﬁﬁ@mmiuLmzmw%'uﬁWnaumqﬁqﬂwﬁqaqﬁm (CSR) 289
ﬁqiﬁﬂu%ﬂ’]ﬂmzﬂ’ﬁﬁﬂmﬁﬂ’)

Definition and importance of business integrity for sustainable growth ; factors and pressures
that might become obstacles for running business with integrity; roles of entrepreneurs and stakeholders
in evaluating the personal integrity; case studies of integrity business and Corporate Social Responsibilities

(CSR) of hospitality and tourism business
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3571134 Lmugmamﬁﬁ'aﬁﬂixnanmsﬁq‘sﬁw%mma:msﬁmLﬁm 3(3-0-6)

Economics for Hospitality and Tourism Business

LLmﬁﬁmﬂmemam% mwﬁaﬂmﬁm gUmu anudandurasglasdazgunmulugaavnis
MIU3MIuasyioaiien L\mnﬂa RURALAZLIWFIE ’Jgﬁ]ﬂiLﬂ‘jHﬁﬂﬁ] ﬂamimu,a AaNITN TN miwwmmmﬁm}
Tm\miwwmmm mia\‘mum\‘imimmma NINLNe? LLquumemmf\]m NANIZNUNIILATEINAIN
DANINNITHLINTURE mavaaien miwwmﬁimmammma mﬁ‘ﬂmmmamw\‘iﬂu@amumﬁmm

Concept of economics; demand and supply theories; flexibility of demand and supply in
hospitality and tourism industry; inflation, deflation, and tight money; economic cycles; trade balance and
payment equilibrium; economic development; hospitality and tourism infrastructure and investment; digital
economy trends; economic impacts from hospitality and tourism industry; sustainable hospitality and tourism
development on economy

3572127 msa%"mLLﬂS%@T&?’M%‘Ué’ﬂiznanmsqsﬁau’%nwuazmsﬁmLﬁm 3(3-0-6)

Branding for Hospitality and Tourism Entrepreneurs

ANHNNIEY ANEIATY DIAUIZNOU UAT NIZUIUNIFINLUITUAGINITUGINILITN UGS mavioafien
NILIMILUIUATINGENS N1ITANIAMAMLTUALURAG 9 m{ifanIuIaEJLLawmmmiuL‘wamimmmim
NIHANEILAY LL%DﬂgU(ﬂYILU%LNWﬂ’]ﬂﬁiﬂ‘ﬂﬂ']iﬂiﬂ’]iu,a mMareuien

Definition, importance, components and process of branding in hospitality and tourism industry;
strategic brand management; brand value management in different dimensions; application of technology
and innovation for branding; case studies and best practices of hospitality and tourism business

3572128 ms’)Lﬂi’]zﬂamamem‘mmﬂwmé’ﬂsznaumi 3(3-0-6)
Entrepreneurial Marketing Opportunity Analysis
mﬁLﬂﬁ’]sﬁ%mjaﬁmmwmmaammﬂurﬂ'ﬁizﬂaumi WIANTIN NIzUINNT JULUY \3esile

milfinalulagadelnd wazuwimdjoddmivnisailonmanisgifiadiwnmsieszideya nadidneiain

ﬁqiﬁw%mimxﬁamﬁm

Data analytics of entrepreneurial marketing; innovation, processes, models, tools, modern
technology utilization and practices on creating business opportunities through data analytics; case studies
of hospitality and tourism business

3572129 gﬁﬁ'ﬂﬁn%msvﬁ'aqsﬁw%mma:msﬁaaw”im 3(3-0-6)

Servicescape for Hospitality and Tourism Business

Aeu LL‘WJV’]@ N JULLY mifmﬂau UNUIN ANNEALATNANTE wwamuwﬁummwmmﬂ%
YINIUAY mi‘ﬂaﬂmm m’saammunmﬂummﬁ ﬂﬁ’]NL%@NIBQ%@GﬂN%ﬂ%U?ﬂWiLm aﬂwmwmwméﬂa\‘]ﬁimmmi
waznIITiaNiien .ﬂu‘ﬂﬁummim mi‘ﬂgauwuﬁixmwwmmuﬂmﬂmLL@ WINOIWADWENI N3y ﬂﬂﬁﬂ‘ﬂ
mﬂIuIaEﬂumifﬂmmﬁmﬂﬂummmwaﬁiﬂﬂmmim N3N NITHANBILEY LLmﬂgummﬂuLamammﬁu
‘Uimﬂuﬁjﬂﬂmmumwmimamm

Definitions, concepts, theories, models, classification, roles, importance and impact of servicescape
on hospitality and tourism business; servicescape design; connection of servicescape and characteristics of
hospitality and tourism business; servicescape and employee-customer and employee-employee interaction;
applying technology in hospitality and tourism business servicescape management; case studies and best
practices for servicescape of hospitality and tourism business
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3573139 mﬂt%‘[ag‘ﬂiyEy’]ﬂizaﬂleQiﬁ%D%ﬂﬂitlazﬂﬂiﬁ80L‘ﬁlzl'a 3(3-0-6)

Artificial Intelligence Technology in Hospitality and Tourism Business

anxdidosdu onum wazsanIznuresnaluladiygnuszdugluginauinmauszmavioniie
LAANIILINITuAENTBNieIsanie: naRawnaluladiyids: rAuglugInauInIuas n1IroaLien
miﬂiwaﬂ@ﬂ%mﬂIuIaﬂﬂmmmhwmﬂumiﬂmammmﬂwm Lwamwmmimﬁﬂwamnm uazaliu3ms
mmmmu mmﬁﬂmmumﬂmmﬂiu‘[aﬂﬂmmﬁi AwgaingIfauiniuas Moo

Introduction of Al technology; role and impacts of Al technology in hospitality and tourism business;
concept of smart hospitality and tourism; Al development in hospitality and tourism business; application of
Al technology in big data warehouse to stimulus customers’ decisions and provide standardized services;
case studies of Al used in hospitality and tourism business

3573140 ﬂs:Lﬁ%éauaﬁﬂuﬁqsﬁaﬁmmazmivimL‘ﬁ'm 3(3-0-6)
Contemporary Issues in Hospitality and Tourism Business
Uazimntaztmliunalere9gnavnIsNnIsuinuas mavieiien Si,u:ﬁ@nmmﬁﬂ FIAN TNWOTIN

ﬁx‘imﬂaaw walulad ngvane m‘smaa FINNWUAL mwﬂaa@m Aanssnnavieudien Luumwaﬂwmw k]

marioufiendeine miwa@mmmmmw mavoadies Weiw g Snmeissfuuazunliudnaien

uamwamqiﬂﬂmmma zMIrieuien

Contemporary issues and trends of hospitality and tourism industry in the dimensions of economic,
society, culture, environment, technology, law, political, health and safety; special interest tourism such as
ecotourism, health tourism, sport tourism etc.; analysis of contemporary issues and trends influencing on
hospitality and tourism business

nauommmm\)Us lnmwamumuw
3571526 mmmﬂuwumu 3(3-0-6)
Fundamental Japanese
Tassaouazvdanliennasimsdiuiingin Wneedunail wa druuazifeuiugiu inse
masenides Adwviuazdmumendiuiosdiu e Teusssuszanmduntes Uszmadiu
Fundamental Japanese structure and grammar; fundamental Japanese listening, speaking,
reading, and writing skills; pronunciation skill; fundamental Japanese vocabulary and expressions; society,
culture and history of Japan

3572550 n’nmtﬁﬂuﬁ’m%’uﬁf‘mﬂi:ﬁiﬁ% 3(3-0-6)

Japanese for Everyday Life

Tassaauaznanbiensaimwndiuidudon Hnwedumsils wa emuazideuiidoden finuwe
RrRLIIGEN ﬁ’]ﬁwﬁLmzéﬁmummtﬁﬁuﬁi‘i‘lu%mﬂizfﬁﬁu mafemauuumemItazlinienis

Complex Japanese structure and grammar; complex Japanese listening, speaking, reading, and
writing skills; pronunciation skills; Japanese vocabulary and expressions for everyday life; formal and informal
communication
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3572551 mmrﬁﬂmﬁamiﬁ'amsmaqsﬁa 3(3-0-6)

Japanese for Business Communication

mmmﬂuﬁim}mmumiﬂﬂ WA 814 deu AFNTILATEIRIN AANKNY INNNEDLEANNITORNT uaz
AU AWO LA BN ATIT mmu‘ﬂmimmau mmmﬂuﬂ‘tﬁ?ﬂumimmaﬂami‘maﬁiﬂﬁ] MIRNABONY
mimmuamlﬂummamﬂm%ﬁjﬂwmwuﬂiw

Business Japanese for listening, speaking, reading, writing, vocabulary and expressions; letter,
email, and self-recommendation letter for job application; Japanese comprehensive conversation in business
communication; job interview; presentation on given business topics

3573580 mB’uﬁ'ﬂ%’luqiﬁﬁm%m‘suazmsviaaL‘ﬁ'm 3(3-0-6)
Japanese for Hospitality and Tourism Business
Fnwgiistloauazdmnurosmundiuililugsfisninisuazvonded 1Wu g3favionden gife

[SXTEEY gInanIdn LIudn AManiannznanan ?Jﬂm'iﬁ'amﬂé’fmau‘iuﬁjﬁﬁ)ﬁmmazmiviam;ﬁ'm NTLEA

UnumansdluaowmIniiiivue
Japanese sentences and idiom use in hospitality and tourism business such as tourism business,

hotel business, airline business; technical vocabulary; comprehensive commmunication practice in hospitality

and tourism business; role play in the given situations

3571525 mmﬁuﬁug’m 3(3-0-6)

Fundamental Chinese

IﬂiﬂﬁiﬂeLL@manbmmmmwwuwmm NN A1WN1TH WA BIULAY Lsusluwmm NNwNI788N
Bew sdwiiuazdnmenIudoodu dian Sausanuazanuduaneonlssnain

Fundamental Chinese structure and grammar; fundamental Chinese listening, speaking, reading,
and writing skills; pronunciation skill; fundamental Chinese vocabulary and expressions; society, culture and
history of China

3572548 NIHIIREINIUTINLIZI1IN 3(3-0-6)

Chinese for Everyday Life

Tasaauaznanliennioineduidudon ineeduniiie wa susasdoudidudon vinue
nIsenies AMfniuazd e Iuildluiinlszsniu nadeasuuunimasazlinenis

Complex Chinese structure and grammar; complex Chinese listening, speaking, reading, and
writing skills; pronunciation skills; Chinese vocabulary and expressions for everyday life; formal and informal
communication

3572549 mmﬁmﬁ:amiﬁ'amsmoﬁqsﬁﬁl 3(3-0-6)

Chinese for Business Communication

MeingItadmivmIfle wa 8 @en Amdnriuazdiin enaeg aananedidnnisdng uaz
AN BLUZIN IO LR BFAATIIN NIEwNWIFReaU mm%uﬁiﬁumﬁﬁ@Giaﬁiamimﬂﬁq‘sﬁ%mﬁummﬁmu
miﬁnLauamﬂuﬁﬁamqé’ﬁuﬁjﬁﬁ]ﬁﬁmu@iﬁ

Business Chinese for listening, speaking, reading, writing, vocabulary and expressions; letter,
email, and self-recommendation letter for job application; Chinese comprehensive conversation in business
communication; job interview; presentation on given business topics
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3573581 mmﬁ%’f,ufgiﬁan%mmaxmsﬁaaLﬁm 3(3-0-6)
Chinese for Hospitality and Tourism Business
AnwnguUdstlauazdmnnrasmenduililugsiauinsuasviondien 1w gsiavionien gaialsausw

gInanIbn Hudu Adnriannznmeianan ?Jﬂm’u‘ﬁ'amﬂé’fmaﬂuﬁjﬁw%mmmzm'wiam;ﬁ'm NTHEAIUNUIN

FNNATUFD WA TIHA
Chinese sentences and idiom use in hospitality and tourism business such as tourism business,

hotel business, airline business; technical vocabulary; comprehensive communication practice in hospitality

and tourism business; role play in the given situations

3571528 mmsl%"amaﬁug'm 3(3-0-6)
Fundamental French
Tasoassuaznanhennsoinmedfoasiugiu fnsedunsie wa omuasdouiiug i finse
m3sonides MnikazdwInnEHTAnD e fan Teusrrnuazanuiuinvesszsnad s
Fundamental French structure and grammar; fundamental French listening, speaking, reading,
and writing skills; pronunciation skill; fundamental French vocabulary and expressions; society, culture and
history of France

3572554 mdSoAEEIMILE AU Es T 3(3-0-6)

French for Everyday Life

Tasondauaznanhiennsainedsuaaidudau fnsedunmaie wa snuuazideuiidudon inwe
mIpenides MdniuazdmnmuWaasilfluiinlszsnin nmadesuuumematazldnmenis

Complex French structure and grammar; complex French listening, speaking, reading, and
writing skills; pronunciation skills; French vocabulary and expressions for everyday life; formal and informal
communication

3572555 mmd%"aLﬁmﬁamssamimoqsﬁ% 3(3-0-6)

French for Business Communication

ﬂ?HWN%ﬂLﬂﬁgiﬁﬁ]ﬁ’M%ﬂﬂ’]iWﬂ WA 811 Weau AFNTILAZEIWIN AAHIE AIRHNEBLANNIBRNE Laz
AAAHEUHSIN AR LA BFTATIIU NIERIEReL ﬂ’nsﬂr}\l%b\iLﬂﬂﬁiﬂumiﬁ@@iaﬁamiﬂwq3ﬁﬂ MIFNAEOE
o mahisunuluwidamedugsiafiinueld

Business French for listening, speaking, reading, writing, vocabulary and expressions; letter,
email, and self-recommendation letter for job application; French comprehensive conversation in business
communication; job interview; presentation on given business topics

3573582 mm&I%"aLﬁﬁ‘l%qiﬁau"}mma:miﬁaavﬁm 3(3-0-6)
French for Hospitality and Tourism Business
ﬁﬂmgﬂﬂi:‘[mLLazﬁﬁmmaﬂmmN%’ﬁLﬂﬂﬁi‘*ﬂuﬁjﬁw%mﬂm:ﬁawﬁlm 51} ﬁqiﬁﬁ]ﬁaﬂlﬁﬁlﬁn gIna

Tsousw gaAamsn udu ddniianzmadnin Annnsdeasldnoulugifavinnauazmavioniien mausng

UNUANENNA I UN TR U
French sentences and idiom use in hospitality and tourism business such as tourism business,

hotel business, airline business; technical vocabulary; comprehensive communication practice in hospitality

and tourism business; role play in the given situations
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3571527 mmtmm‘iﬁyugﬂu 3(3-0-6)
Fundamental Korean
Taseainouas mnvbmmmmmmmawmm NNBZATBNITN WA BIULAT Lmﬂu‘wm’m NNwe
mIsenides Mdwiiazdumuinradodu dan Tamosanuazanmduinsasssmeinva
Fundamental Korean structure and grammar; fundamental Korean listening, speaking, reading,
and writing skills; pronunciation skill; fundamental Korean vocabulary and expressions; society, culture and
history of Korea

3572552 AHINIAAAIRIVBINUIZINN 3(3-0-6)

Korean for Everyday Life

Tanosouazvanlienninimwunvaiduden fneedunsle wa dnuuazdeuiidudon finuws
mpaniies AMfnuazdwmwmennmranFluiiaUszsnin msdemauuumematazlinems

Complex Korean structure and grammar; complex Korean listening, speaking, reading, and
writing skills; pronunciation skills; Korean vocabulary and expressions for everyday life; formal and informal
communication

3572553 mienmeﬁtﬁamsﬁ'am‘mwﬁqiﬁa 3(3-0-6)

Korean for Business Communication

mmmmaﬁimmmumiﬂﬂ WA 8% Weu AAnrLazfwIn 3nrNNe IVHEBLaNNIORNS uay
AATHELTZTN AL A D TR AT m'ﬁﬁuﬂuﬂmmu m‘mmeaﬂﬁummﬂmaaami‘mﬁm‘m} 3NN BOINY
ms‘mLﬁua\ﬁiﬂ,umsuam\imuﬁqiﬂwmwmiw

Business Korean for listening, speaking, reading, writing, vocabulary and expressions; letter,
email, and self-recommendation letter for job application; Korean comprehensive conversation in business
communication; job interview; presentation on given business topics

3573583 m‘mm’mﬁsluﬁqsﬁ%u%miua:msviamﬁm 3(3-0-6)
Korean for Hospitality and Tourism Business
Fnengulseloanszdmnurssmeunmanlilugsiesinmaazvianier 1w giiavenden gifa

Trouss gAamsDu udu ddnianznalndn dnnnsdesaldnoulugsfauinuszmaviondien nsuang

UnumaNsFluaowmIniAiviue
Korean sentences and idiom use in hospitality and tourism business such as tourism business,hotel

business, airline business; technical vocabulary; comprehensive communication practice in hospitality and

tourism business; role play in the given situations

3571529 mmwasﬁuﬁyug'm 3(3-0-6)
Fundamental German
Taseasouaznanlienininmuneasiuiugin Fnszdunmiife wa sruuazieuiugin finse
m3sonides ManiuazdwInnEteaTTmdodun dan Tausssnuazanmduansoiszmaeasiv
Fundamental German structure and grammar; fundamental German listening, speaking, reading,
and writing skills; pronunciation skill; fundamental German vocabulary and expressions; society, culture and
history of Germany
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3572556 ANHIYDINREIRIUTINUIZI1TY 3(3-0-6)

German for Everyday Life

Tasssauagnanhennaineieesiuidudon finuedunaie wa suuandouidudou inwe
mIpenides Afnuazdunmeneesiuilduddinlszsniu nMsfemanuumemauazlainiems

Complex German structure and grammar; complex German listening, speaking, reading, and
writing skills; pronunciation skills; German vocabulary and expressions for everyday life; formal and informal
communication

3572557 mmmasﬁmﬁamsﬁ'amsmaqiﬁa 3(3-0-6)

German for Business Communication

ML INUGINAEMTUNIN WA 811 @eu Mdnrikazdwin annane aanmnedidnniofing uaz
savsngunzinmmanioninzew mawnldney meieesiuililunifadodeasmogiia maduasol
o mahisunulwidamefugsiafiiinueli

Business German for listening, speaking, reading, writing, vocabulary and expressions; letter,
email, and self-recommendation letter for job application; German comprehensive conversation in business
communication; job interview; presentation on given business topics

3573584 mismLﬂasﬁu‘luqsﬁau’%mmazms‘n'aaLﬁm 3(3-0-6)
German for Hospitality and Tourism Business
?iﬂmgﬂﬂﬁﬂamm:ﬁwmmaam‘mLs;laiﬁuﬁiﬁuﬁjﬁﬂﬁmmazﬂamﬁm 51} ﬁqiﬁwiawﬁ'm 7N

[eXIeEY ganan1sdn Hudn Aawiianiznieindn ?Jﬂmiﬁiamﬂéfmaﬂuﬁjﬁﬁm%mmaxmi‘ﬂ'awﬁ'm NITLEAY

unumanaaluaowmaniiiivue
German sentences and idiom use in hospitality and tourism business such as tourism

business,hotel business, airline business; technical vocabulary; comprehensive communication practice in
hospitality and tourism business; role play in the given situations

3571530 mmﬁmmuﬁuﬁ’m 3(3-0-6)
Fundamental Vietnamese
Tanasuazndnhennioimsidoaunaiiugin finsedunle wa snuuasifouiugin finse
mIsenides fdntazdumendeamndodu dan Tausrsuazaniduinsen)ssnddsaus
Fundamental Viethamese structure and grammar; fundamental Vietnamese listening, speaking,
reading, and writing skills; pronunciation skill; fundamental Viethamese vocabulary and expressions; society,
culture and history of Vietnam

3572558 AHIDYAMINEIRIVBINUIZINTN 3(3-0-6)
Vietnamese for Everyday Life
Tanoauaznanheninimedenunaiduden insedunsi ya suwwssidouidudon finse
mIoaniies MdnriuazdumedeanafldluiinoUsediu msfemauuunmenmauazliniemis
Complex Vietnamese structure and grammar; complex Vietnamese listening, speaking, reading,
and writing skills; pronunciation skills; Vietnamese vocabulary and expressions for everyday life; formal and
informal communication
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3572559 mmﬁmmuLﬁ'amiﬁ'amsmaﬁqsﬁa 3(3-0-6)

Vietnamese for Business Communication

mmnmmuﬁimmmumiﬂﬂ WA 8% Jen MANTLAZEIWIN INNNE AAVHEBLENNIRNT LAz
AT AWO LA BN AT mmu‘ﬂmimma‘u migmnammmwiﬁummmaﬂami‘maﬁiﬂﬁ] MIRNMBOL
% mimLfoma\ﬁu’lummamﬂmuﬁjﬂ’immwmiw

Business Vietnamese for listening, speaking, reading, writing, vocabulary and expressions; letter,
email, and self-recommendation letter for job application; Viethamese comprehensive conversation in business
communication; job interview; presentation on given business topics

3573585 .ﬂ’lflsl"]I.’dJS.Iﬂ%’]&lsl%ﬁqiﬁf\]ﬂ%ﬂ’]ﬂm3ﬂ’l‘§7ia\iWdiﬁ_l’l 3(3-0-6)

Vietnamese for Hospitality and Tourism Business

iﬂﬂi”IﬂﬂLLﬂ mmwuaemmnmumﬂ%’luﬁimmmmama\imm LT ﬁiﬂﬁma\‘]mm ﬁﬁﬂﬁf[iﬂl,nu
ganan1Ibn LHudn sranrianizmeianan p\lﬂmiaamﬂwaﬂuﬁimrmmnm zmIvieafien NILEAsUNLM
ﬂwmiuamumimwm‘wuﬂ

Vietnamese sentences and idiom use in hospitality and tourism business such as tourism
business, hotel business, airline business; technical vocabulary; comprehensive communication practice in
hospitality and tourism business; role play in the given situations

3571531 mm@ﬂums‘ﬁugﬁu 3(3-0-6)
Fundamental Burmese
Imﬂmwmmaﬂhmmmmmmwmiwumu NN AIWNIIN WA BIUUAE Lmauwmm NNy
nIpantdes fdwiiazdumeflounniidodu fan Sausrsnuazanuduavonlssnadouwsns
Fundamental Burmese structure and grammar; fundamental Burmese listening, speaking, reading,
and writing skills; pronunciation skill; fundamental Burmese vocabulary and expressions; society, culture and
history of Myanmar

3572560 MBUAIRINTEINTUTINUTEININ 3(3-0-6)
Burmese for Everyday Life
Tasoeauaznanheninimuideusnindudon vnwedunisi wa suuazdenidudon e
mIsanies AmfniuazdwinmesnisnnSilFuiialszsu mademsuuumenisuazlinims
Complex Burmese structure and grammar; complex Burmese listening, speaking, reading, and
writing skills; pronunciation skills; Burmese vocabulary and expressions for everyday life; formal and informal
communication

3572561 mi:nLﬁﬂ%mﬁﬁaﬂ'ﬁﬁ'amsmaqsﬁa 3(3-0-6)

Burmese for Business Communication

M RenanIganiadnIunIie wa 81w deu AMdnriuazdiun aamane aananedidnniefing uaz
AnENuns AW LR FTATNY MIFuNnlEnay m‘mLﬂEluuﬁﬁﬁl%*lumﬁﬁﬂGiaﬁl‘amimaﬁjﬁﬂ IR
% mi‘ﬁnLﬁuamﬂuﬁﬁamaé’wuqaﬁmﬁﬁmumiﬁ

Business Burmese for listening, speaking, reading, writing, vocabulary and expressions; letter,
email, and self-recommendation letter for job application; Burmese comprehensive conversation in business
communication; job interview; presentation on given business topics
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3573586 mienLﬁﬂ%&'\%‘l%giﬁ%ﬂ%ﬂ'ﬁtl@:ﬂ'ﬁﬁaoLﬁm 3(3-0-6)
Burmese for Hospitality and Tourism Business
ﬁﬂmgﬂmﬂmLm:ﬁwmmmmmLﬂaumi‘ﬁiﬁuﬁqiﬁim%milm:‘ﬂ'mL‘*?']Ian LU ﬁqiﬁf\]ﬁauﬁlm 33N

139u3H gananbn Hudn Adwiianizniadndn ?Jﬂmié?'amﬂ@fmaﬂuqaﬁw%mmmzmiviam,ﬁm NITHEA

UnumaNspluaowmIniiivue
Burmese sentences and idiom use in hospitality and tourism business such as tourism business,

hotel business, airline business; technical vocabulary; comprehensive commmunication practice in hospitality

and tourism business; role play in the given situations

3571532 mma’m%’nﬁug’m 3(3-0-6)
Fundamental Arabic
Tassaduasndanlieninimsamiuiugin finseduniile wa sruazidouiiug i fnse
mIoenies MEniLazd M eI e Foan Tausrsnuaraaduangssrieniy
Fundamental Arabic structure and grammar; fundamental Arabic listening, speaking, reading,
and writing skills; pronunciation skill; fundamental Arabic vocabulary and expressions; Arabian society, culture
and history

3572562 AMHIDMIUEIMIVBINIEIIN 3(3-0-6)

Arabic for Everyday Life

Tasssfauaznanhennsaineemividudon finsedmunaile wa eussideuiidudon inwe
nIsandes AMEnLazd WM s LR FRE AUz T madeauuumematazliniems

Complex Arabic structure and grammar; complex Arabic listening, speaking, reading, and
writing skills; pronunciation skills; Arabic vocabulary and expressions for everyday life; formal and informal
communication

3572563 mfma'm%'uLﬁamsﬁ'amsﬂ'\aqiﬁ% 3(3-0-6)

Arabic for Business Communication

mmmmumﬂﬂmmumiﬂﬂ ne 8% Wen MANTLAZEIWIN IV IANKNEDENNITOANE Lz
AANHB AN AR OTHATIW m‘jau‘ﬂmi@@la‘u m‘mmmuﬂ‘ﬂ%mmﬂmﬁamimﬂﬁiﬂﬁ] MIFHNAE0
NI mm’uauam‘ﬂum%amﬂmuﬁjﬂwmwuﬂiw

Business Arabic for listening, speaking, reading, writing, vocabulary and expressions; letter,
email, and self-recommendation letter for job application; Arabic comprehensive conversation in business
communication; job interview; presentation on given business topics

3573587 mmmw%’u‘luﬁqsﬁw%mmaxnﬁﬁaaLﬁm 3(3-0-6)
Arabic for Hospitality and Tourism Business
?ﬁﬂmgﬂﬂiﬂaﬂLLazﬁwmmaqmmmw%’uﬁ‘l%’luﬁjﬁw%mmatzﬁamﬁm Lsﬁuﬁjﬁwiauﬁm 5N

139u3H gananIdn Hudu ardnriannzmeindn E"Jﬂmifﬁ'amﬂéfmaﬂuqiﬁw%mnm:miﬁmL‘ﬁlm NTLEAY

unumanafluaowmIniiiivue

Arabic sentences and idiom use in hospitality and tourism business such as tourism business,
hotel business, airline business; technical vocabulary; comprehensive communication practice in hospitality
and tourism business; role play in the given situations
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3571533 mmmsaﬁf‘fugm 3(3-0-6)
Fundamental Malay
Taseainouas waﬂl’ammmm‘mmmﬂwmm NNBEATWNIING WA DIUUAL L%uwmm NNwe
mIpenides ManiiazdunmMeNadiiaein doan Tmussrntaranudninvesizmanade
Fundamental Malay structure and grammar; fundamental Malay listening, speaking, reading, and
writing skills; pronunciation skill; fundamental Malay vocabulary and expressions; society, culture and history
of Malaysia

3572564 MENUASEINIUTIAUTEI1IN 3(3-0-6)

Malay for Everyday Life

Tasossauazvanhennsnimeauadfidudau Anszdunaile wa duuazdeuidudon finws
mIpenides Manuazdmwme el udinlszd i mafemswuumensuazlanimis

Complex Malay structure and grammar; complex Malay listening, speaking, reading, and
writing skills; pronunciation skills; Malay vocabulary and expressions for everyday life; formal and informal
communication

3572565 mienmtaﬁtﬁlamiﬁ'amsmaqsﬁa 3(3-0-6)

Malay for Business Communication

mmmmaﬁiﬂ’ﬂmmumiﬁﬂ WA 1% Weu AAnTLazEwIn IArNNE IVNEBLANNIORNE LaY
AANHBLTETN AL LA DFAATI T miﬁu‘wmlmma‘u mienmLaﬂwisﬂummmmaﬂamimﬁﬁim} AIFNA BRI
mi‘mLﬁmam%ﬂummam\‘imuﬁqimwmwu@iw

Business Malay for listening, speaking, reading, writing, vocabulary and expressions; letter,
email, and self-recommendation letter for job application; Malay comprehensive conversation in business
communication; job interview; presentation on given business topics

3573588 mmmtaﬂﬂuqiﬁau%nﬁstta:nﬂiﬁaatﬁm 3(3-0-6)
Malay for Hospitality and Tourism Business
Fnwgudazleauazdmnnsssmeiiadililugsiinassvionien Wugsiaviondien gine

Taousa gaAamadu udu ddnianznaindn Innnsdeasldeouluganavinnuazmaviondien naudng

UnumansFluaoumIniiiivue
Malay sentences and idiom use in hospitality and tourism business such as tourism business,

hotel business, airline business; technical vocabulary; comprehensive communication practice in hospitality

and tourism business; role play in the given situations

MUOAJGAW:
Junilnus:aunisnidsniw
= ea a a 1 =

3574808 Hniszaunsalizdnlugsiouinsuaznisviaaiian 6(400)
Internship in Hospitality and Tourism Business
Andszaunmsaiizndnlugiiagaairnisng3nis gasvnssunsvieadie uazgsiadn 9 ffierdes
Internship in hospitality industry, tourism industry and other related businesses
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3571208 anadidavdmiiugaavnizaien
Introduction to Tourism Industry
3571131 A@INeIWINITINIRUOIIN
Cross-cultural Service Psychology
3572228 msaI‘uImElmwal,waﬁimmammm
Digital Technology for Tourism Business
3572229 mﬁmmmumgw‘ﬁmmiﬁmL‘ﬁ'm
Human Capital Management in Tourism
3571209 ﬁ)iimmimim%wlmzﬂgﬂma"luqmmv‘miiuﬁawﬁ'm
Professional Ethics and Laws in Tourism Industry
3572231 mavieufienodedein
Sustainable Tourism
3572232 mﬁmmﬁﬂqmLLazmamaTﬂﬁm%“uammwmmﬁawﬁm
Crisis and Hyglene Management for Tourism Industry
3572233 "l,mlﬁﬂml,wamiwmmm
Thai Studies for Tourism
JuawUvAU
3572230 wanmIRAgMATLAZELTE
Principles of Tourist Guide and Tour Leader
3571211 mﬁmmﬁmﬁﬂﬁ%ﬁmLm:ﬁumuﬁauﬁm
Tour Operator and Travel Agent Management
3573294 UszTamanilneiiamavonien
Thai Hlstory for Tourlsm
3573295 mmﬂmmamimﬂmm

Geography for Tourism

30 nuognn
87 nuosnm
24 uaenn
63 nuIene
33 nuaena
30 nuena
15 vena
15 niIena

6 nLiognm

6 nuogNM

87 nuosnm

24 vilioonm
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3(3-0-6)
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3(2-2-5)

3(3-0-6)

3(2-2-5)

33 nuosnm
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3(2-2-5)
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3571212

3573296

3573297

3571210

3572570

3571536

3573609

TndaAnddmIugaamnInmaiien

Logistics for Tourism Industry
Funuwddememarionien

Seminar on Research in Tourism
MIIILHRLAENTIATLTEA

Travel Planning and Tour Organizing
wizTrEnnanaInuindund

Court Life in Rattanakosin Period
mmdangedmivdiaamearfidosdiu

Basic English for Tourist Guide
m‘m5@nqmﬁam‘sﬁ'amﬂua‘mmwmwﬁamﬁm
English Communication in Tourism Industry
mdsnquimisisinnulugasmnIaraien
English for Office in Tourism Industry

JB1awI:1den (neju5mnmuauT0|aw1:)

35715637

3571538

3571135

3571213

3573298

3573299

3573709

3573710

3573711

3573712

3573713

3573141

3573142

3573714

mdanqudmideamatidonuanin
Tourist Guide English for Careers
m‘m5\mqwm\‘1qﬁﬁﬁﬂu@mmwmimam‘ﬁm
Business English in Tourism Industry
megmamiﬂ'amﬁ@mimm%mi
Economics for Service Management
NIz maveufienieduneia inssanns uazmvonfieafanTsniies
MICE and Event Tourism

91785738 LaNLUTIRAE TN

Western Ancient Civilization
p11857INlaNlUTIMAE THaaN

Eastern Ancient Civilization
Uszifmandananateieadelrd

History from Medieval Times to Modern Ages
Lﬂﬂﬂﬂimiﬂﬂﬁﬂ@ﬂ%ﬁUﬂ’ﬁﬁaﬂL“?]IEJ’J

Current Affairs for Tourism
Yszfunwinewionsrieniien

Iconography for Tourism
Tunmadaderioulszifmansiudszmalnaionavonden
Prehistoric Archeology in Thailand for Tourism
Qﬁmuﬂiﬁﬁmﬁm{ﬁmﬁmﬁami‘viamﬁ'm
Toponymical for Tourism
VANNITDONULLLNIKUINT

Principle of Service Design
mﬁmmﬁammwmuﬁmi

Service Quality Management
mﬁmm'ﬁmiﬁmLﬁ'muuuwgmw

Luxury Tourism Management
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3(2-2-5)
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3(3-0-6)

15 nUognm
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3(3-0-6)
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3573143

3573428

3573144

3573145

3573715

3573716

3573717

3573718

3573719

3573146

3573720

3573147

3573721

3573722

3573148

3573149

3573150

3573151

3573723

MITamInULEM I Tuinden

Service Management for Tour Leader
N1I9ANITIULINTVIE18N1T0%

Airline Service Management
N1I0ONLULIKTINIVINITFVNIN

Healthcare Business Design
mﬁ@mm%mimmiLLazLﬂ%aﬁﬂuqmmwmiuﬁauﬁm
Food and Beverage Management in Tourism Industry
anndauazmManianIsTieuien

Beliefs and Religions for Tourism
nIanlanmeimussTaiumenden

World Cultural Heritage and Tourism
mavienealupinaedens Tuaan

Tourism in East Asia

maanfienlugimeoidens Suaanidelsd

Tourism in Southeast Asia
mavaufielugfinmeiedels

Tourism in South Asia

mﬁmmﬁmiﬁmL‘ﬁlmimsgmu

Community-based Tourism Management
FudmeTmussINd UM Ivanien

Cultural Product for Tourism
MIANIININENNINIIN I TiE DA IN I TN 9T TS
Tourism Resources Management for Creative Activities
gIngmaiamIsaniarieaiiendeaiensae
Interdisciplinary for Creative Tourism Management
nIReANHnENERBNIITIB e

Interpretation for Tourism
M3anwianIINAan o uien

Innovation Management for Tourism
MIsansRRsAmFE vEIIiemariafien
Creative Museum Management for Tourism
mﬁmmﬁﬁqﬁﬁfﬂLﬁamiﬁamﬁm@m%mﬁﬁ

Business Management for Creative Tourism
mIdamanuuaasgalsiian e aien

Event Management in the Modern Age for Tourism
2979NTINLAE M AT ewRaN 1 ITiauTien

Literature and Writing for Tourism

J1awI:1den (nejuﬁmmmvh\)Us:mﬁuTiamume)

35715625

3571526

M Iuiugn
Fundamental Chinese
mduiug
Fundamental Japanese

15
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3571627

35715628
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3571530

35715631
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3571533

3572548

3572550

3572552

3572554

3572556

3572558

3572560

3572562

3572564

3572549

3572551

3572553

3572555

3572557

3572559

MBUMTATg I

Fundamental Korean
nwmﬂ%ﬂuﬁﬂﬁugm

Fundamental French
mmwmﬁuﬁyugm

Fundamental German
mmﬁmmuﬁyugm

Fundamental Chinese
mwm,ﬂsmmfﬁyugm

Fundamental Burmese

MBI WMILNg

Fundamental Arabic
AEINLAERUG

Fundamental Malay
MEIAURIMIVTINUIZINTI

Chinese for Everyday Life
mdiudminiingsziniu
Japanese for Everyday Life
MBUNMARENILTINY 5291 7%
Korean for Everyday Life

M HTnATEMTUTInUIZI T
French for Everyday Life
MBNLDTRURINTVTINUIZINTI
German for Everyday Life
MENTLAWINEIVTINU 237170
Vietnamese for Everyday Life
MundeuansanIvindszs1in
Burmese for Everyday Life
MEDMIVEMILTIRU 29170
Arabic for Everyday Life

MBI NATINATVTIUTEIN TN
Malay for Everyday Life
ﬂ’]H’I%%Lﬁ}aﬂ’liéaﬁ’]iﬂ’Nﬁjﬁﬁ]
Chinese for Business Communication
mmnjﬂmﬁ'amﬁﬁiamﬁmqﬁjﬁﬁ]
Japanese for Business Communication
mmmmﬁLﬂ'amiﬁamimqﬁﬁﬁm
Korean for Business Communication
fﬁﬁ:ﬂN%ﬁLﬂﬁLﬁﬂﬂ?iﬁﬂﬂﬁﬂNQiﬁ‘ﬂ
French for Business Communication
mmmmﬁmﬂ'amiﬁiamimﬂﬁqiﬁm
German for Business Communication
mmﬁElﬂmmﬁamiﬁiamimﬂﬁqiﬁm
Vietnamese for Business Communication
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3572561

3572563

3572565

3572571

3572572

3572573

3572574

3572575

3572576

3572577

3572578

3572579

3572580

3572581

3572582

3572583

3572584

3572585

3572586

3572587

3572588

ﬂ’l‘hﬁLﬂEJ%N’]{Lﬂ:aﬂﬁﬁlaﬂ’ﬁWNﬁﬁﬁﬁ]
Burmese for Business Communication
mmmw%’mﬂ'amiﬁiamimﬂqiﬁa
Arabic for Business Communication
ﬂ’]‘]e}’lN’]Lﬂ&]‘Lﬁaﬂﬁﬁlaﬂ’liﬂNﬁjﬁf\]

Malay for Business Communication
mMuIusmsuReTui

Chinese for Entertainment Media
mwdiuiniudotinis

Japanese for Entertainment Media

M nmaFWSURaTw

Korean for Entertainment Media
mwHTnagswsURaTu

French for Entertainment Media

ML ITuErS AT

German for Entertainment Media
medsanndnsudetui
Vietnamese for Entertainment Media
melenanisnsudeuie

Burmese for Entertainment Media
M UEnIL AT

Arabic for Entertainment Media
MuELadnsD AT

Malay for Entertainment Media
MR IMesfieILaznI3ns
Chinese for Tourism and Service
mm@'ﬁmﬁami‘ﬂ'amﬁmmzmiu’%mﬁ
Japanese for Tourism and Service

M nmaTeNIMefeILaznIu3M3
Korean for Tourism and Service
mudSeasRan e ieILarn1Iu3nI3
French for Tourism and Service

M eaTiwianmvonfieauazn1suinig
German for Tourism and Service

M Beawaiiamvonfieiuazn1suinig
Vietnamese for Tourism and Service
mwflewsnsiianmvonfieataznsninig
Burmese for Tourism and Service
msevsuianvieaiiearnIusna
Arabic for Tourism and Service
muLagiianveaiieILaznITUInIg
Malay for Tourism and Service

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

@5



nuondsdentas lutiesnda 6 nUosnn

IrdonFeunedndw 9 Snlddeendt 6 vieis lunangniszauySynairosnmineiqeaiugde
Tagldgnunedmieeseuaiwal wazldidusnedninnualiseulaeldiumiieinga Tunmsinisasa
N13ANEN

uoRdBlNUS:aun1snidBIGw 6 nuosnn
3574811 Hndszaumiasiindnlugaainnisavioiien 6(400)
Internship in Tourism Industry
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3571208  anailiasaniiaInuaaaImnIINN1TIasLTED 3(3-0-6)

Introduction to Tourism Industry

FTAWINIT ANNVNIY UNLIN ANEIATY Lmﬂuumimamm uiﬂmElmmﬁmmﬂumimqmm
aﬂﬂﬂivﬂamaﬂamwmwnﬁmﬂmmm mimmi A amwmmmmmaﬂ WA iTiaTien ﬁ‘m'ﬂ‘*nwn DIVT
LATLATEIAN NMIANWIANINEY Sua8989iszan ganandn Nﬂﬂi“"‘nwﬂmBGIE\T’MﬂﬁNY]BGLV]EJTJ

Evolution, definitions, role, importance, tourism trends, government policy on tourism
industries, elements of tourism and hospitality industry and related industries; tourist attractions, business
of accommodations, food and beverages, transportation, souvenir and gift shop, the aviation business; the
impact of the tourism industry

3571131 3@INYIWINTTNIHNWSTIN 3(3-0-6)

Cross-cultural Service Psychology

LWIARTATNEILINT NIBUWNAALULIALLA AHLANAIITDIAMANHILEZYDIUARS WOANTINAK
TaussINveinrieniien nIEeinusnig WITNIVINIWBEAKNINNITLING ﬂﬁ&;’ﬂﬁ MIUINNT N1I9ANTT
LazNIIDNUULAINTINGNAENTUE NMsfemaialiuinle AaUznadesasszmasieanudszilaluem
V3N nanMIae T i mnsITiieanudNius matamsanadaudednaimussan

Service psychological concept; the growth mindset; individual characteristic differences; tourist’s
cultural behavior; cultivating a service mindset; service cycle and service quality; service strategies; Customer
Relationship Management (CRM) and CRM program design; persuasive communication; the art of negotiating
and creating impressive service; cross-cultural commmunication principles to develop relationships; cross-cultural
conflict management

3572228 mﬂfufaﬁﬁﬁﬁaLﬁaqsﬁaﬁaatﬁﬂa 3(2-2-5)

Digital Technology for Tourism Business

ANBE UNUIMN ﬂ’J’]NN’]ﬂﬂJ”ﬂa\“lLV]ﬂI%IﬂEJﬁ’liﬁ%mﬂLm miﬁamﬂuﬁiﬂﬁmmmm madaeuutag
ginaluladdadnag mmmiumimﬂmmmmm ﬂaﬂﬂﬁmimmmmmm miﬁamimw}mﬂ Fodeansoula
ﬂumﬂﬁ]ﬁ%ﬁa NONHBUAE ﬁ)iaﬁiiumaaLWWIuIaaﬂﬁaﬂaLwaqiﬂﬂﬂaﬂmea miﬂizqm“lsﬁwm‘[u‘[mlmmaiuﬁjm
vioiien

Characteristics, roles, importance of information and communication technology in tourism;
the transition to digital technology, digital tourism innovation, digital marketing strategy and marketing
communications, social media on digital business; laws and ethics of digital technology for tourism; application
of digital technology in tourism business
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3572229 msfﬁ'mmsv‘!uuwwﬁﬁﬁumsﬁmLﬁm 3(3-0-6)

Human Capital Management in Tourism

yaNM3 NOE ReRUMITAMIMINeNTNLEE MINURWINTIAY MITTITN MIdadonuas
MIUITAWEINU MIUTNIANA NMTANDUINUAZNMITAMUY MIRRHUWUTUNIIDNEN NMITINURUARUINTNEINT
wuwdadelrisosmaiguazmaongu wwaliunIannmineInsnusdluauian

Principles, theories of human resource management, manpower planning, recruitment, recruiting
and staffing, orientation, training and development, career path development, planning for modern human
resources of the public and private sectors; trends on the management of human resources in the future

3571209 i)ismuﬁmam‘%wLtazng%mﬂ‘l%qma’mnﬁuﬁamﬁm 3(3-0-6)

Professional Ethics and Laws in Tourism Industry

ANHWNIY AITHEIATY 511aﬂﬁ)iimmimiﬂmgﬁwiuamm'ﬁmwﬁamﬁ'm et osiunIzLINMT
ﬂmﬁiﬁmaﬂlwaaumm‘*namungwmEJLLa Ll,mmmﬂ'ﬁ WO AUJURY 9 m’nm’m ‘ViLLﬂu‘]_NﬂUI?TﬂQ‘WN’]EJ‘V]
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Tunaaznauandn

Definitions, the importance of professional ethics in the tourism industry related to the Thai judicial
process in terms of various laws and practical procedures; analysis and enforcement of laws in terms of
tourism and hotels; laws relating to the tourism industries; including morality and ethics in the occupation

3572231 msnedfiglediededin 3(2-2-5)

Sustainable Tourism

LnAALAZUANNIINITBNeIag 988 seAlsznaufiiertesiuniaiamIn e ieragn
Fofn anaNnInlunTIn S U sRuTRan N E9EW miau%’ﬂﬁw%’wmmmiﬁaqLﬁ'muuuébﬂﬁu ﬁﬂLLamﬁaN
SIINTIR mwmuwwaumaﬁmmaau UYIUW]‘IJaﬂﬂ’mﬁ mﬂammwmwmﬁm\imm Winvieien m‘m‘nammu
martenfieneedein uaz NﬂﬂgumwLquW@Nmmi‘ﬂaﬂmmaquEm

Concepts and principles of sustainable tourism, elements related to sustainable tourism
development, sustainability of the carrying capacity, sustainable conservation of the tourism resources; the
role of government sectors, tourism industry sectors, tourists and local communities with sustainable tourism,
practicing planning for sustainable tourism development

3572232 m‘ﬁfﬂmﬁnq61uazqwauﬁaﬁ'ﬂﬁﬁw%'nqma”mnﬁuﬁmLﬁm 3(3-0-6)

Crisis and Hygiene Management for Tourism Industry

ﬂ?’mﬁu’]ﬂLL@‘“ﬂT"Lﬂ‘Y]‘UE]WﬂE]G] ATNEIATYTDINTITIANTINO A ﬂaﬂ‘nﬁimmumﬂ 7 §1MIUNIIIANTT
mnmiua@ﬁmmmmaomm nafemluaniz mqmmmuammwmwwmmm mifﬂﬂmﬁmmﬂaaﬂﬂml,m
qma‘muﬂslwﬂuuﬂ“nmmm‘iuqmmmiwﬂmmwu&_j’gj@mq qmnwmmmaqmmwmawﬂwaﬁmm wwaloia
Mzingauazguowdieluamsisd 21 Adwmadogaavnsimvaien

Definitions and types of crisis, importance of crisis management, various strategies for crisis
management in tourism Industry, crisis communication for tourism Industry, safety and hygiene for tourists
in the new era especially senior citizen , beneficial for health and well being of all tourists; crisis and hygiene
trends in 2 1st century effecting tourism Industry
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3572233 Ina@nsuienimendian 3(2-2-5)
Thai Studies for Tourism
ANV ANENATY ANELTWEN ﬁﬂEMWﬁuﬁwumaﬂﬁmmmﬁ’wuﬁiiﬂm WNOAAWILAL
‘W‘Vi’NNuﬁﬁN ME 27IWNIIN A3 wast Naudal wmena Yaziwi ermu ﬂaﬂmiummﬂmum
ﬂlmﬂ,m @aammﬂuﬂmmﬂm I@EJ%WN’]‘UT’EJﬂGﬂ‘HﬂUaﬁlﬂ’lﬁﬂiimﬂ’ﬁ‘ﬂmmm iwmumswﬂﬂgummmﬂamu
Definitions, importance, background, and characteristics of Thai society and culture; Buddhism,
pluralistic, culture, language, literature, music, dance, visual art, festival, tradition, handicraft, fine arts, Thai
food and Thai dessert; Thai wisdoms; apply in tourism Industry; including field training

JB11aw":UvAU
3572230 wé’nmiﬁﬂqmﬁﬁuazéﬁuﬁm 3(2-2-5)

Principles of Tourist Guide and Tour Leader

ANNNE AINFIATY ATAANEUE UNUY ety LAZAIIIUTINIDINAALNAT mﬁﬂ'ﬁ:nauﬁugm
yossmiagaiiazfrinier anadifertunsuiiinuiagmaiiazgine) ngssdenes 9 lwnudagmer
uazfifien namsznaumnAnn sedeuininds - san Meendng sedeufiinisganing mawan
Wasnduam ansdmldieniulzndlnewssaonuivondieafidadny Tulsznelng nadgawenoaidosdu
m3dafanTsniunnnIfmansaudnsuinreniiey TamednsfinUiuinuwmasmns

Definitions, importance, attribute, roles, duties, and ethics of tourist guide; basic elements of
tourist guide and tour leader; knowledge of tourist guide and tour leader, regulations on tourist guide and tour
leader, travel documents, kingdom entry and exit ritual, customs, currency exchange; general knowledge of
Thailand and tourist attractions; first aid; appropriated recreation activities for tourists; including field training

3571211 msﬁ'ﬂmsqsﬁaﬁ’nﬁml.l,azél"u,muviaal,ﬁm 3(3-0-6)
Tour Operator and Travel Agent Management
mm%ﬁ,ﬁy@aﬁwﬁmﬁuﬂiwl,m Jduuy mﬁﬂmiﬁiﬁﬂﬁ%ﬁmm éhl,muﬁiﬁﬂﬁ%ﬁm ABNIANAIG
n3dse mumﬂunﬁquLﬂﬂa N3RS N0 TUAENITEY mimmmmm IﬂiLLﬂ‘éN%’]LWS’JLU@GW%
ﬂ’]iﬂaﬂ‘uﬁﬂ(ﬂﬂﬂ’ﬁ seifeudatenusne 9 Tunisdse ﬂaumﬂmmmmm n3sainen RN AP IR RIS

|
a

‘mﬂmmamuqimmmmummﬁ]mﬁﬂ

Basic knowledge relating to types, formats, tour operation management and travel agency;
proceeding method, organizing tours cooperation, planning, accounting and finance, pricing calculation,
preliminary tour programs; ticketing; regulations in operating tour business and organizing tours; businesses
including agencies related to tour operators and tour guides

3573294 Usziaaaasinsiiianisviasiien 3(2-2-5)
Thai History for Tourism

@

Aanduan anwddy NMIdIaugAaNE WwuIN1INIeLaE i’ﬁmﬂmﬂwsléfm,wiaﬁmuﬁ\iﬂwuu

mmmimmﬂmiumumm IWMUDIIN LATBININAE mimaamiﬂﬂmm s erioaiteInelay ’mmamwmmy
Iml‘mmﬁi EJﬂmﬁlﬁnﬂua@mwmwmimemm iwmwmir;lﬂﬂgummmﬂﬂ%w

Background, important, chronology of Thai historic; period development from ancient to present;
important event of society, culture, economics, and politics; important of historical attraction and to be applied
with the tourism industry; including field training
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3573295 gﬁmamﬁﬁ'amsﬁauﬁm 3(2-2-5)
Geography for Tourism
ﬂmnwmmﬂ | mammmmammwmﬂm mwmmﬁﬁmmm mmmaauiﬁmwum’mmwuﬁﬂu
mavaaiien Yssmaasurseriondemeossnmiuas N%Eﬂﬁi’]ﬂsﬂu mimmmmmmqmmm LEUNIANWIAN
miﬂumﬂ‘mﬂmmﬂmﬂﬂumwmmm iwmmimwﬂ]mmmiumiamﬂw iwmumir;\lﬂﬂg]ummmﬂﬂmm
Landform of important tourist attraction; natural resources and environment which related to
tourism; type of natural attraction and man-made attraction; accessibility and transportation routes; geographic
information system; including create awareness towards environmental conservation; including field training

3571212 Ta%aﬁnagzi’m%'uqmmwnimviaotﬁM 3(3-0-6)
Logistics for Tourism Industry
ANNTIIE i‘]JLLmJLLaWUiWm‘mlaﬂa%aﬁmfﬁm%’uammwmﬂwiaaLﬁ'm nanIzNUYnIlaldnfAngse
LATEIND Foan uazdiuingon ﬂ?ﬁ‘UiﬂWimﬂﬂﬁ’]ﬂ%ﬁiﬂﬁ]“ﬂ%ﬂﬁﬂﬁwmﬂﬂ’m | mwmmmwmmmmi N19IRAA
mmumﬂwum memmmﬂlﬂaamlmﬂma waznIUse EJﬂﬁﬁlﬁ@ﬁ]ﬂmﬂﬁﬂuaG]ﬂ’]ﬁﬂﬁ}l‘ﬂa\‘imtn
Definitions, mode, and type of logistics for tourism industry; economy, society and environment
impact on logistics; passengers service in transportation sector; the needs of passengers; marketing for
transportation business; role of technology in logistics; and apply logistics in tourism industry

3573296 ANNWIITENIIMITTIBIRAET 3(2-2-5)

Seminar on Research in Tourism

AHYINNE A3 INNNY FULDLY AanzdAanunant T wwiliuuae ﬂ‘idﬂ%ﬁ’]i’)ﬁ]ﬁﬂ%ﬂivﬂ‘ﬂaﬂ
mﬁwmmmm AIUINNT mim‘wu@ﬂmmmimmﬂ NTNUNIWITINNITTH T2 L‘]JEJU’Jﬁ’J’”ﬂEIYNL‘H\‘]ﬂMﬂ’WWLLﬂu
Foianne Tueennszuannslunnhise maldnaluladlunisuling msmu,‘uuaa'umu NINNAE0L
ﬁlugﬂu,um’m 9 mﬂfnmmﬂﬂmLwaﬂmmi'lzw,‘myimwmﬂu@mmwmwmiwmmm IwTINdenUNANITe
AnUfsevnuemItaduawitemimmaniien

Definitions, purpose type and process of seminar; situation analysis, problems, tourism trends,
patterns and methodology of research for tourism including research paper related to tourism; define research
questions, population and sampling group, research methods, data collection, data analysis by technology;
using case studies for integrative analysis in the tourism industry and writing research report; practicing the
skills of seminar for research for tourism

3573297 NNIIGUAWLAZNNIIAKLTE? 3(2-2-5)

Travel Planning and Tour Organizing

p9AlIZNaUAY wmﬂmﬁnam"mmmmm nmMsALTien uﬁmiwmmm NIIRITIVUAUNI
MIAUM NIB LA T EUHUTLEUN NN IFUN NIRRT mumaummmmmwﬂgumm
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mstinUgtacmensialasmsdasmisnminiesiaes

Important elements of travel planning and tour organizing, tour organizing process, exploring travel
routes, reading and mapping travel routes, tour program production, operation and operation procedures,
developing recreational activities, marketing and public relations, solving immediate problems during tour
operation, practicing simulated tour activities by organizing tour trainee company project
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3572570 mmé’onm&é’m%’uﬁﬂﬂmﬁﬁtﬁmﬁu 3(2-2-5)
Basic English for Tourist Guide
miﬁam'imisnmnqwmumi‘wmaomﬂmﬁrﬂumﬂmammmuuﬂwmmm MILIIAARANTT

Wiien mﬂmammmnmmamaamm mﬂmammmﬂmwuﬁiimm Uszindiiaeiin miLmemmi

Lz AuETiarandazsnin mﬂmmLmemmrmmiﬂgummLm e L‘]JEI‘]Jﬂ’]iL‘}J’]‘HNLma\W]aGLYIEJ’J NN

mi‘wwmmw‘tumimwmmﬂumﬂﬂuuﬂwaqmmammm BEX immumiNﬂﬂgummmﬂﬂum
English communication in speaking of tourist guide to inform tourists; tourist itinerary, tourist

attractions, local culture and tradition, local food and souvenir, rule and regulation of visiting tourist attractions,
specific terminology, appropriate language communication skill to familiarize with tourists; including field
training

3571536 mmé’onqmﬁamsﬁ'am‘s‘luq@lmwn*ssmiaal,ﬁm 3(3-0-6)

English Communication in Tourism Industry

AFWN miﬂu‘nmmmamawmamummﬂmmmmi ﬁﬁﬂﬁ]mmm ﬁiﬂf\mwn s1en13du gIne
a1 immasﬂaam an uIALAE miﬂ\immmmuﬂmomm mimﬂuam\mﬂmniummm N1387%
LONEINIM e aen

Terminology; basic speaking communication related to hospitality services: travel agencies,
accommodations, airline, restaurants, souvenir shops, and catering; listening the inquiry from the tourist;
grammatically correct writing; reading tourism documents

3573609 n”liel"l5\iﬂ§’|Nﬁ’m%ﬂﬁ’lﬁﬂd”lﬁl%qGlﬁ’l‘ir‘mi‘iuﬁadLﬁﬂ’l 3(3-0-6)
English for Office in Tourism Industry
musinguiefndedomameludinnuiazmenandineyu mafasensindnrluanmwnod

Ao 9 mMIdszgnludineu m':?ﬁwmuamuiuﬁ'ﬂim;u MIFNNBOLNY
English communication within and outside the office; talking on the phone in various situation;

run a business meeting; presentation at the meeting; job interviews

3571210  Wszwdawnanasanlniwns 3(3-0-6)

Court Life in Rattanakosin period

AMNNNIE ANEATY ANMTUN enanel Ny DITNREN 9130 WIzIIRE AT ur
ansdunsznsdiinlngluadeioulndund aevioufefifmedaunimuuazfannusdanauiediagiu unun
wizTwiinineludidlnafiiuesdnavilefidduuiedesdunmarondies wu Tassnswszmedd Tasins
Sudlosnannazeing Taninamate uazlasimadiunazesd Weillgnissnseinen Auaueazienen
mMemarieadien

Definitions, important, background, history of royal court, unique rules, traditional, royal ceremony,
wisdom of court life in Rattanakosin period reflected to fine art and social since past to present inventing
roles of royal court life for tourism such as projects initiated by his majesty king Bhumibol Adulyadej; the
royally-Initiated, and royal project for maintenance keep on and applied to tourism

S awrziden (ndudvindwautoawn:)

3571537 mmé‘fanquﬁm%’nﬁﬂqmﬂﬁﬁamum%w 3(2-2-5)
Tourist Guide English for Careers
miﬁaTmimisna\‘iﬂqwmumiwmJa\‘imﬁmﬂrﬂumimmmqLLavmmﬁmmamJivmﬂim WA NN

ﬂ’]i‘Lliiﬂ’]Elﬂ’JEJﬂ’]V“TW‘Y]L%W’]W?JENLLWEN‘Y]@QL“/]EI’J‘]J? LnnTUTIEDH UNEaT a0l AN TARETIN LaZLnRY

vieuieImisssnnfvesdszindlneg iwmmmiwﬂﬂgummmﬂﬂmu
English communication in speaking to introduce the important palaces and temples in Thailand;
specific terminology of tourist attraction about archeology, culture, and nature; including field training
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3571538 mmé’enqumeqiﬁfa‘luqmmﬂnssuﬁamﬁm 3(3-0-6)

Business English in Tourism Industry

mwﬂamwmamﬂﬁjﬁwmmmq | mIvszawnwiensieanulsusainn Aaanans
wsioafien nsremAew wazaenadn wannsnaiadams mmmn@imaamﬂﬁjﬁi}

Writing various forms of business letter; coordinating for organizing tour with the hotel, restaurant,
tourist attraction, airports and airlines; principles of listening; business negotiations

3571213  msilszyn mavenigniaduseda Anssamsuaznisvaafisafonssaivee 3(3-0-6)

MICE and Event Tourism

AMNNNIE JULUY N1I9A9I% NMITINUAK NIIANARY LLazmammﬂﬁﬁﬁ%ﬂ@@ﬂﬂﬁﬂiﬁuiueﬁt,l,az
mMareafeaRanTInivas WOANTINMTAUNT LI TINY T2 muu%mi%gugﬁﬁm%hﬁﬁﬁuN‘Ui:ﬁgu
mtﬁﬁﬂwwaaqmm‘wmiuiwﬁummiﬁamﬁmﬁamiuﬁmiﬂuﬂﬁxmﬁimmmxgﬁmﬂﬁm 9 vhlan wwlinee
qﬂm‘wmiﬂwﬁl@zmﬁﬁauﬁmﬁﬁmﬁiuﬂLmzr

Definitions, format, organization, planning, process, marketing for MICE industry and event
tourism; travel behavior of participant; high class service for participant; and case studies of MICE industry
and event tourism in Thailand and foreign countries; trend of MICE industry and event tourism

3571135  ATBGAEATAENIIIANINITUINNS 3(3-0-6)

Economics for Service Management

ansdibsfwAenATsgmManimIsansnuuing gasd gunu aasnm msinianineins
fogodnsinda nodnssufuilaaluamauinagaiiagin maeneidiunuuaneld Tassa$emaia nang
renlugaianing madadulaneu wlewiesosaeifeadasiugsiininng wansenurninzATEgAY
Heiag3tauing

Basic knowledge of economics for service management; demand, supply, equilibrium,

=Sy =Sp

management of limited resources; consumer behavior in the modern service market; cost and revenue
analysis; market structure; pricing in service businesses; investment decisions; public policies related to
service businesses; economic impact on service businesses

3573298 @15usTINlanluTIMALINAN 3(3-0-6)

Western Ancient Civilization

wseNTesTINTIE A ueslanas Tuan NIANN AT AUTIAN TWMUDTIN LATBTAY N1Tdes
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Important civilizations of the western ancient world; the intellectual heritage of social, culture,
economy, politics, and fine arts distinctive identities reflecting prosperity; relationship between civilizations
contact and interaction; analyze western ancient civilization affected the development, and change of the
world; basis of important information; applied tourism industry
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3573299 aﬂiﬂﬁiﬁ&ltﬂﬂrﬂﬁ’lmﬂ:&%ﬂaﬂ

Eastern Ancient Civilization

3(3-0-6)
Wnae1IesTINNAAredlanazTuaan NIANNNRTQRMUTIAN TMUDTIN L1ATEFAY NTles
LazAaUNTIN ABEANILENANBILARNNZNOUANITYTIIDT ANETNNUEIZNINN0N1TE0IIN NIRnABLAY

Mg usIznInetu Aamed onsestanlanaz Tuaniiunadewmuwinisuaznadsuudameadlan faya
a1Any mmmﬁnmmEmamimmqﬁmwmmmﬁmiﬁmL“?iﬁﬂ
Important civilizations of the eastern ancient world; the intellectual heritage of social, culture,
economy, politics, and fine arts distinctive identities reflecting prosperity; relationship between civilizations
contact and interaction; analyze eastern ancient civilization affected the development and change of the
world; basis of important information; applied tourism industry
3573709 iszifaansananarsfeana v

History from Medieval Times to Modern Ages

De D)
>

3(3-0-6)
waTanedszifamaniuar Imussanlaanuluadeganaivanitgaadelnisoslan Nsanne
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Distinctive historical and cultural dynamics from the Middle Ages to the modern era of world

history the intellectual heritage of society, culture, economy, politics, and fine arts as well as distinctive identity
reflecting prosperity basis of important information applied to tourism industry

3573710 mqmsnﬁanﬂaqﬁuﬁnmiﬁml,ﬁm

Current Affairs for Tourism

3(3-0-6)
nanas anmdunirasfanlan wgnioluazaniunanidagiundiany anuedenln waz
nmadiumlamiiudenszusuiinaddsuidaatlanluewan iWoisnduldlugaamvnssnnimenien
Background of world history; important event and current affairs social movement; and adaptation
to current in future change; applied to tourism industry

Ao o
3573711  Usz@nwingiianismasiien

Iconography for Tourism

3(3-0-6)
ANNANIEY ANNEIATY WIAA AfANNTD AauwIdIAnTetlan 3INNIAIwIK inwdnIoin HRTaN

wislanaziuanuazlanazinean aeriowiIwwAaUNIINTBLINIAN 9 07 Ufnnsan andaenssn uae
Ananasnidudn ilugnisiened fann uaznisdauedmiunivaaie?

Definitions, importance, concept, belief in important religions including to legend myth of civilization
in western and eastern; and reflected through arts such as sculptures, architectures, and painting etc. to
analyze interpret and present for tourism

3573712 lusmananananilszifeaasinilszmalnaianisnasiig
Prehistoric Archeology in Thailand for Tourism

3(3-0-6)
ANENHNE AINAIATY NN IULEATEE WM InNFiaNuaz ImuoTINuganeud sz i ans
nangunelunmed wratlumuadaienendszifmaasndaylulszindlng asznindgmdwazindiiin
Tunsauing welddriunisvaaien

Definitions, important, division of period, social development, and culture in prehistoric period,
artifacts and important prehistoric archeological sites in Thailand; and awareness of conservation in order to
applied in tourism
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3573713 gﬁmuﬂsz%’ﬁmam%ﬁaaﬁ'mﬁ'amiﬁmL'ﬁ'm 3(3-0-6)

Toponymical for Tourism

ANNYINIE ATNRIATY Foaowi AN IHEIRAERNIBINEIIU ANHLTE L'%Ia\‘n,mmumqmid
wazlizifeansiosin wraanfisiuazaonwilaadndinaulaludszinalng weriaUsulfluamenn
Qmmwmwmiﬁamﬁm

Definitions, important, name of places, origin in meaning form legend belief, oral history event,
and local history; outstanding tourist attractions in Thailand to applied to tourism industry

3573141 WANN1I02NULULIIMUINIT 3(3-0-6)

Principle of Service Design

BEINLAZANEIAYTDINITOONLULINBUTNNT DanLuUwUInIInelauwIfAnaainiIdnnis
\A3efleneNLULWLENS mwé’faﬂmiﬂna\i@ﬂﬁw WIANTINBUINIT AINTINVANIDINITOONUULNIHUINIT
NILUIRNIINNTDONLUUTEULINWUINNT Lm:mtﬁﬁﬂmmiaaﬂLLuumuU%mﬂuqmmwmimau‘ﬁm

Definition and importance of service design, design service under the concept of management,
service design tool; needs of customers; service innovations, main activities of service design, process of
service design system, and case studies of service design in the tourism industry

3573142 m‘si’fmmsqmmwm%u'%nﬁ 3(3-0-6)

Service Quality Management

LWIAANIIANTAMINIIULINNT imm:ﬁmz?ﬂmmmﬁawa%mmqﬂﬁw memmﬁﬁmiqﬂﬁw
TiAnaafiswalagega nagnimsinmagmnmauuinsleesaiulufinadnaoaduduazuing nid
Anwlaganzngugnéngeong wazmItazgndlinisinnmaaamnnuuinislugamvnismaien

Service quality management concept; analyze and measure customer satisfaction; customer
service plans for maximum satisfaction; service quality management strategy focusing on adding value to
products and services; case studies especially senior customer; and application of service quality management
in the tourism industry

3573714 m‘sﬁﬂmim‘sﬁadtﬁmuuuwgwﬁ 3(3-0-6)
Luxury Tourism Management
mm‘mmaLmzwé'ﬂmﬂamﬁﬁamﬁmuuuwgmw; Vﬁwﬂ,mmmmiﬁauﬁaumuwgmw; NOANTIN
ANILAUNY; wﬁﬂmimﬂmmwgm’l mﬁ’JNLLW%EULLUUﬂ’ﬁﬁmLﬁEJQLLUUWE%i’] NNIDBNLUUIZUDUINTLUY
ynoneulszsumanigaiaslug e ifinUndsUuuuTna nadidnsinmsianissn dedng uazaluasim
Definitions and principles of luxury tourism, definitions of luxury tourism, travel behavior, principle
of selling luxury, planning luxury tourism, design luxury service systems to provide a special experience in
new normal period; case studies of spa management, cruise, and sport clubs

3573143 ms%'mmsa’mu‘%msﬁ’m%’ué"u‘f'nﬁm 3(2-2-5)

Service Management for Tour Leader

mwmwmm LN NIZUIRMITTBINTOONLULLINIT ILATIERAMNEDIN1TDBN B ILTE"
‘Wqmmiuuﬂmemm‘sﬂwuma | mi’mwmiﬂﬂ‘s ﬂumimmimemml,mmnaaﬂmmmmﬂﬂmmmﬂwm
ﬂ’]iUiWﬁ‘ﬂﬂﬂ’ﬁﬂﬁNLﬁﬂ\‘iﬁ’]‘ﬂiﬂN%’]L‘ﬂEﬂ Nﬂﬂgummﬁaammmmwmmm

Basic knowledge, trends, processes of service design; analysis of tourist needs, different types
of tourist behavior, creating an outbound travel experience based on a new normal lifestyle; risk management
for tour leaders; practices in the design of tour leaders
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3573428 NISAANITIHLINITVDIALNTLY 3(3-0-6)

Airline Service Management

mwmmmﬂumiﬁmmwmmmwaqmﬂmi‘uu LLqumaaﬁimmamiuu JEUUNIE IO
hae miaaﬂumﬂmaﬁ mummimmmsmﬁwmu ﬂ’mmmimﬂamiummawu NBUINIIBFIFUAINI
2INNA NIAAIALAZNNTRILETNNNTIE miwmiqﬂmﬂuwuﬁ NORAIBLAETDTIAUAIWNTTH

Knowledge of airline service management; airline business trends, reservation and ticketing
system, passenger ground service, passenger in-flight service, air cargo service; marketing and campaigns;
customer relationship management; aviation laws and regulations

3573144 miaammnmussﬁan%msawmw 3(3-0-6)

Healthcare Busmess Design

ﬂ’J’]NSW%ﬁ’]HLﬂﬂ’JﬂUﬂ’]iaaﬂLL‘U‘UE‘mﬁJU'ﬁﬂ’]iN‘Uﬂ’]W OWNTOE LLquummmmmﬂuﬁiﬂﬂmmi
qIAN ﬂaqmmimmmmmiqmmw Waﬁmmsmmmuqmmw ﬂﬁ)mimwamiwmqmmww mimwﬂimumim
Lﬁl@ﬂl?NﬁﬂW@iﬂQOQ@ﬁ?ﬁ%ﬂﬁﬂﬁaﬁLﬁﬁlﬂﬂﬂLﬂW?:ﬂﬂiN@ﬂﬁ’@ﬁ@’]ﬂq a0ULIZNBUNIININALINTFENMNIUUUD
19 9 npIsidey ﬂgwmﬂLﬁ'mﬁumiﬁmiqmmw

Basic knowledge of healthcare business design; situation, demand trends in healthcare business;
health service marketing strategies, health products, wellness activities; creation of an experience to highest
tourist satisfaction especially senior customer; various types of healthcare establishments; regulations, laws
on healthcare services

3573145 mi%'ﬂn'lsu'%mia’lmil,l,azm'%'mﬁ'&l‘[uqmmﬂmmﬁaaL'ﬁ'm 3(3-0-6)

Food and Beverage Management in Tourism Industry

Usz3f nanmI uaziwmAnaeigaainIIne s ssriesnislfuinisanvmauaziniasis
Mgﬂl,mwiw 9 WITINMNNTIANLAZHITBINUWIAZ D113 mw%mw%wmmmwﬁ FINTHNIIEONULUIZUL
miu’%mimmit,l,azm‘%mﬁNﬁﬂﬁ%ﬂgﬂﬁmmﬂwmamju

History, principles and concepts of the food industry; the custom of serving food and beverages
in various forms; social manners and table manner; human resources management, including the design of
food and beverage service systems for various groups of customers

3573715  analBakazeawianisrianiien 3(3-0-6)

Beliefs and Religions for Tourism

meﬁiwngmimmﬂmﬂumsluﬂiwmml,a R PH mﬁmﬂuﬂi mum\nwuﬁiwmmmmvmmaﬂ
JRUDTINENUANHTBUAZ AT AT LAz EWAoNNTEY LaznITANIIRIwINILTEFiaade
LAZATEUN

Social phenomena both domestically and internally, cultural issues, cultural beliefs and religions
spreading of cultural beliefs effecting tourism and beliefs and religions for tourism management

3573716  asAnlanmeTamsssniumMsnaiian 3(3-0-6)

World Cultural Heritage and Tourism

ANMNAN TR mwmwmi‘wmmmLsﬁmwuﬁﬁu Lma\maammmm@mﬁim Yszmasmavioadien
FETRUETIN HANTZNUM IO NAENETTRUETIH WHIRANMITANNINITIB e NT T mUITIN MIRBANNRENENS
TAuDTIH LaTNIANMOIRUETIN MEnINIanlanfiduiusiunmmauien

Definitions and characteristics of cultural tourism, cultural attractions, and types of cultural tourism,
impacts of cultural tourism concepts of cultural tourism management, cultural interpretation and cultural
heritage including World heritage sites related to tourism
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3573717 msviaaL‘f‘im’lugﬁmmavﬁﬂmi’uaan 3(3-0-6)
Tourism in East Asia
AnadAYadadenz Tuoanluifiuszifiaand Fean @Iwgia AsUImusIsn n13an3
mi'ﬂ'aaL*?ilﬂﬂugﬁnmmﬁamﬁ’uaaﬂ Lm:LLquﬁumaqﬁqiﬁﬁm%mma:mwiaqLﬁmiugﬁmmm?‘ﬂmﬁuaaﬂ
Importance of East Asia in terms of history, society, economy, art and culture, tourism management
in East Asia and trends of service business and tourism in East Asia

3573718 msviam,ﬁm’luga‘immal,%ﬂm'“a'uaamﬁm‘lé’f 3(3-0-6)

Tourism in Southeast Asia

NANRIN NI IRManSLaz a8 auiNafAaN1IMAINAINIULUUFIAN LAz IRUDTINIBIUTZING
e T odenziwoanidedld AsUiaustan wnlinsesnsveadeluedensusendedld anudnie
NLATEFNY ?o"fmuLLazi’wuﬁ‘siNﬁluéﬁ’mﬁqiﬁw%mma:miﬁamﬁm

The history background and factors affecting the society and cultures of different countries in
Southeast Asia, art and culture and trends of tourism in Southeast Asia including the economic cooperation,
society and culture in hospitality and tourism business

3573719 msnsatiisnlupimaiedele 3(3-0-6)

Tourism in South Asia

Aanudnoodeldluifivizifaans 01395330 Fean 1ATEgAY AaUTMUEIIN N139ANT3
mavaufierlunfimaeideld uazumlineesgsfavinuazmvoniedlugimaieideld

Importance of South Asia in terms of history, society, economy, art and culture, tourism
management in South Asia and trends of service business and tourism in South Asia

3573146 ms{fﬂm‘smsviaaLﬁmfﬂm;u%u 3(3-0-6)

Community-based Tourism Management

WIAR AMENNIY HANMT BeRUIzney SRansl AanssNmarienfien uazia3adienvenien
Taeguyw Mafdmdmeasuanlunsinnsnseaien woiniaeiniaaien mansenuannmavenfieiiise
THY% NIRANEIUITINAINE

Concepts, definitions, principles, elements, identities, tourism activities and community-based
tourism; participation of community networks in the tourism management; tourist behavior, the impact of
tourism to communities; case study of Thailand

3573720 AwammeimusIsadamiumMsriaciien 3(3-0-6)

Cultural Product for Tourism

AKAT ANNVINE 1389917 FIWTMHEIIN uAnle Lmmmﬁmmisu‘tuﬁmﬁmawmuﬁmﬂu
I AlE UM sduaw fUNBANINUITNY L MLL@'atz{]ﬂmﬂsﬂaﬂﬂismﬂlmﬁmmmmLﬂmaﬂﬁﬂmﬁuaz
dmanmal MIsheyadin mMadesansisaTIdanEmMeiausId wnltimanaedudmeiauss Tag
yaonmsduedenlugneu suazihlugnmashosssdnumeiausiadwduamsgia ganudiduosun

Values, definitions, cultural stories, local arts, and handicrafts of the community which is the
root of continuance and inheritance from ancestors in each region of Thailand that shows its uniqueness
and identities; creating added values, creative extension for cultural products; marketing trends of cultural
products through integration driven in the communities; leading to the creation of cultural capital economically
towards the sustainability of the communities

106



3573147  MIsaMINSNEINsTMenrasigaiianenssaBeaieassd 3(3-0-6)

Tourism Resources Management for Creative Activities

ATNNENE WA FFNITANMININEINIIIiendien nMsewemmslinineansmrendietadn
uszuy tymianudaudsainisldnineins ANTHIEYBIE IR Y mﬁﬂmﬁéwmﬂmﬁu W dn
ﬁf\]ﬂiiNLL@ZL%EN‘J’]’JL%\?E\T%’]\?Niiﬂi@ﬂisﬁtmiﬁ@]ﬂ’]i"i.]/ﬂﬂ?ié?%’ﬁ]ﬂmﬂ%ﬂ%ﬂﬂwﬁﬁﬁﬂ

Definitions, concepts, and management of tourism resources; systematic planning in the use of
tourism resources; conflicts in resource management; definitions and management of soft power; developing
creative activities and contents in terms of soft power management

3573721  @wIngImsiiamssamsnasfiandesinessse 3(3-0-6)

Interdisciplinary for Creative Tourism Management

ANTINIY ANENATY B9AUIZNaU JULDY uwaifa winldurosnsrenfieniiadomssruas
mavaaiierdingds NMIdeTeinIzuanIvenierinateniiunl s mAlNeLaL IR UEING I TINRLAT R
FAMIUNET a9 B EIRSIEIIAEILWIAATHINEINNT

Definitions; significances; elements; forms; concepts and trends of creative tourism; forms of
contemporary tourism; analyzing trends of contemporary tourism in Thailand and international; planning and
managing creative tourism with interdisciplinary concept

3573722  msdaananangLiian1sTiasfian 3(3-0-6)

Interpretation for Tourism

NANNIT Nt U nnee9nIaaiessn maades madesnmnseenlaiuazeawlay s
Fordra dulnnyiin maveafienaionads maduasuaion anuduadusss Toyaiazdng malulad
laniadowads woUwaladu Ui:ﬂqﬂ@ﬂﬂumiﬁmL‘ﬁ'mzﬁwmiﬁ‘

Principles; theories and types of stories; storytelling; offline and online communication; digital
media creation; infographics; virtual tour; virtual reality; augmented reality; artificial intelligence; metaverse;
new applications for applying in creative tourism

3573148 mssanIwianssaiianisviasiien 3(3-0-6)

Innovation Management for Tourism

AMEVNE WA Usznn Yszlend nansznuresdansssiemariondien 3awimavoanalulad
Wenavenien Semzilemawazanudulyldlumslinianssnienisvenfiermuaniunisoilanuas
WOANTINTB NN TIBLTE?

Definitions; concepts; types; advantages; effects of innovation management for tourism; evolution
of technology for tourism; analyzing the opportunities and possibilities by using the innovation for tourism in
difference situation and tourist’'s behavior

3573149  MvansARsAMIIBIaseassAiansraaiien 3(3-0-6)
Creative Museum Management for Tourism
anEvang Uazian noedvesnssansiisiueimeludnsmzanineasUuouing winnssu
nIdnRAsAeT sanuuuMITARRE IS eI I RanAd BN T AsuuUaasanun1Inilan
Definitions; types; theories of museum management in traditional way and in new style; museum
innovation management; design creative museum with the changing of the world’s trends and situation
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3573151 msfﬁ'mmsmmmmqﬂ’[,mil,ﬁ'amsﬁm!,‘ﬁ'm 3(3-0-6)

Event Management in the Modern Age for Tourism

Aananme Yazn Yazlemdl Tgmuazgiassn maluladeain1sdnnuuans winnisngninsim
mmmmqﬂiwmﬂlamiﬁamﬁ'm LmeamﬁmwmmmluamﬂmLﬁ:aiwhﬁmmzw%aNU%’UGT’NiamiLﬂﬁﬂmmm
AINEDIUNI0NAN

Definitions; types; advantages; problems; threats; exhibition technology of organizing; event
management innovation in the new era for tourism; models of exhibition management in the future for
adapting in changing of the world’s situation

3573150 n'l‘sé'fﬂmsﬁqsﬁmﬁ:an'l‘svimLﬁﬂdL%aa%"maﬁﬁ 3(3-0-6)

Business Management for Creative Tourism

LLU‘]Jash\‘]LLazLLmﬁ@iumié%ﬁmmmﬂqiﬁa ymn ol Nﬂﬂixﬂﬂﬂ’mﬂﬂ’]%ﬂ’lifﬁﬂﬂ’ﬂﬁ%ﬁgﬂ
meluuazmenenfifimadaswidasmsamunisoilan JUUUUYITIND Taea51989ANT NTUTININEINT
yaan madanaansdes malfinaluladifonmaiawgsia manwsunagnsszinnaasgsianieanlaiiaz
paulasl MInanaAdna midamimddmigiiammeaiendaioaisd

Models and concepts in business operation; analyzing SWOT in terms of changing of World’s
situation; business models; organization chart; human resources management; crisis management; adapting
technology for developing business; business strategy in off-line and online business; digital marketing; tax
management for creative tourism business

3573723 23ImMNsINMArNslswiansriasfian 3(3-0-6)

Literature and Writing for Tourism

ANANIBY89ITIRNTIH U3zl Lilen nadBlumsldnwuazdelunisiiauenisvendes
sHuasrdwRelidoyn Ussndiusnmmeaden wazlininigdadenadevediafiirsmiad

Definitions of literature; types; content; methods for using language and media in tourism
presentation; creating literature works to inform tourist; promoting tourism and motivating tourist by literary
writing

Juawziden (nq‘u:‘)ugmmvi'l\JUs:mﬂuTiamua'\Bm)
3571525 NIHIIWNBZIH 3(3-0-6)
Fundamental Chinese
Tansafauazndnlionioinmuniuiiugiu fnsedunafs wa duuazifounugin nse
mIsaniies MdniuazdiumenIuiedu dian Tausranuazanaduanvesszinaiu
Fundamental Chinese structure and grammar; fundamental Chinese listening, speaking, reading,
and writing skills; pronunciation skill; fundamental Chinese vocabulary and expressions; society, culture and
history of China

3571526 mmzﬁﬂ%ﬁug'm 3(3-0-6)
Fundamental Japanese
Tamsa$ouaznanliensaimerduuiugin insedunais we owuazdouiiugin inbs
erRLIIGEN @hﬁwﬁuazﬁwmummzﬁﬂmﬁy@ﬂﬁu oA i’wuﬁiwme’nNLfJumﬂJmﬂizmmﬁ'ﬂu
Fundamental Japanese structure and grammar; fundamental Japanese listening, speaking,
reading, and writing skills; pronunciation skill; fundamental Japanese vocabulary and expressions; society,
culture, and history of Japan

| v
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3571527 mmm”mﬁﬁugwu 3(3-0-6)
Fundamental Korean
Tasonfrauaznanlaennsaineunmaiugin insedunsi wa druuazdoniugiu fnse
mIsendes AMdniiazdumerad i §oan SanosnazanNiwinsaslizmenva
Fundamental Korean structure and grammar; fundamental Korean listening, speaking, reading,
and writing skills; pronunciation skill; fundamental Korean vocabulary and expressions; society, culture, and
history of Korea

3571528 mm&l%"amaﬁug'm 3(3-0-6)
Fundamental French
Tassadsuasndnlenainmedioaaiugu fnsedunsie ya omuasdeuiiug i finse
mIoanties Mdniiazd M HTAmDoein dan Tmussrnnazanuiunineslsmansuas
Fundamental French structure and grammar; fundamental French listening, speaking, reading,
and writing skills; pronunciation skill; fundamental French vocabulary and expressions; society, culture, and
history of France

3571529 mmwasifuﬁug'm 3(3-0-6)
Fundamental German
Tasoasouazvanlieninimusnieasiuiugin insedumIns wa enuuazdouiiugiu ines
mIoandes maniiazdmnmu ettt acdu dan Saussnazanuduinvelznden st
Fundamental German structure and grammar; fundamental German listening, speaking, reading,
and writing skills; pronunciation skill; fundamental German vocabulary and expressions; society, culture, and
history of Germany

3571530 n’m’uﬁ”mmu’mﬁug’m 3(3-0-6)
Fundamental Chinese
Tansasuazndnhenninimsdonunaiiugin finsedunaile wa suuasdouiugin finse
mIpanies Mdniuazdumedeawndodu fas Sausssauazanidunreiszsnadsaus
Fundamental Vietnamese structure and grammar; fundamental Vietnamese listening, speaking,
reading, and writing skills; pronunciation skill; fundamental Viethamese vocabulary and expressions; society,
culture, and history of Vietnam

3571531 mm@smm%ﬁug’m 3(3-0-6)
Fundamental Burmese
Tasoauazvanliensaimusifionand Augin Hnsedunasils wa suwszdeuiugin finwe
masondes MAnTuazdwInMELTEunT e Fian Teusssnuazanaiuwinvssdssnadensnd
Fundamental Burmese structure and grammar; fundamental Burmese listening, speaking, reading,
and writing skills; pronunciation skill; fundamental Burmese vocabulary and expressions; society, culture, and
history of Myanmar

3571532 mmmw%’nﬁyugﬂu 3(3-0-6)
Fundamental Arabic
Tasoadauazndanhienininsainiuiiugin finsedunmaile wa sruuazidouiugiu finse
nIpentdes ManiaziwIunEerIUE avin dean TmusTrntaranEluinesIzmAn Sy
Fundamental Arabic structure and grammar; fundamental Arabic listening, speaking, reading,
and writing skills; pronunciation skill; fundamental Arabic vocabulary and expressions; society, culture, and
history of Countries of the Arab League

109



3571533 mmmmﬁv”‘rugﬁu 3(3-0-6)
Fundamental Malay
Tassafauaznanlignasimeaadiugin Ansedunsi ya sruuazdouiugiu fnse
mIsendes AEniiazdum N adii et doan Teussrntaranuduinvesizmanalde
Fundamental Malay structure and grammar; fundamental Malay listening, speaking, reading, and
writing skills; pronunciation skill; fundamental Malay vocabulary and expressions; society, culture, and history
of Malaysia

3572548 AHNAIREMIVTINUILININ 3(3-0-6)

Chinese for Everyday Life

Tnssaouaznanhennininmeniuidudon Wneeduniails wa druazdeuddudau finus
mIsenides mdniuazdmnmuIuildluidadszsiun mafemauuumenisuazldniinig

Complex Chinese structure and grammar; complex Chinese listening, speaking, reading, and
writing skills: pronunciation skills; Chinese vocabulary and expressions for everyday life; formal and informal
communication

3572550 mmzﬁﬂ%&m%’nﬁf‘mﬂﬁ:ﬁﬁu 3(3-0-6)

Japanese for Everyday Life

Tassadauaznanhienninimudiuidudon Fnuzdumsils wa swmuszdeuiidodou vinse
arRLIIGEN fﬁwﬁwﬁuazﬁ‘hmummtﬁﬂuﬁiﬂu%ﬁmﬂﬁzﬁﬁu nadeaIuuuNMemaLazlinenis

Complex Japanese structure and grammar; complex Japanese listening, speaking, reading, and
writing skills: pronunciation skills; Japanese vocabulary and expressions for everyday life; formal and informal
communication

3572552 AHIUNAAAIRIVBINUIZININ 3(3-0-6)

Korean for Everyday Life

Tasoaouazvanlienninimwunvaidudeu ineedunisle wa snuuazdeuidudon finuws
mIsenides maniuazdmmnme It uiialszsnin nsfemauuumemanazlinems

Complex Korean structure and grammar; complex Korean listening, speaking, reading, and
writing skills: pronunciation skills; Korean vocabulary and expressions for everyday life; formal and informal
communication

3572554  mudSaasdEnsLEIalES1 N 3(3-0-6)

French for Everyday Life

Tasssauaznanhennsaimendsuaaidudou finszdunnaie wa snuuazideuidudon e
mIpenies MdnuazdmwmeWuasilFludinUaszsin nademauuumemanazlinems

Complex French structure and grammar; complex French listening, speaking, reading, and
writing skills: pronunciation skills; French vocabulary and expressions for everyday life; formal and informal
communication

3572556 ANHILADINBEINIUTINIZI1TN 3(3-0-6)

German for Everyday Life

Tassauaznanliennainmeieasiuidudon finuedunie wa suuazdouidudou e
nmIpenides AdniuazdmnmeeasiuilduddinlszsnTu Mademanuumenauazlinims

Complex German structure and grammar; complex German listening, speaking, reading, and
writing skills: pronunciation skills; German vocabulary and expressions for everyday life; formal and informal
communication
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3572558 AHIIPAWINEIRIVBINI2I1IN 3(3-0-6)
Vietnamese for Everyday Life
Tasssauaznanhieninimuisanaidudon ineedunsie wa suuazidenidudon s
misanides Mdnuazdumendeawnailfludingsziniu nsfessuuumanisaglinims
Complex Vietnamese structure and grammar; complex Vietnamese listening, speaking, reading,
and writing skills: pronunciation skills; Viethamese vocabulary and expressions for everyday life; formal and
informal communication

3572560 MBUAIRNTEIMTUTINUTEININ 3(3-0-6)
Burmese for Everyday Life
Tassaauaznanheninimendeusnindudon inwedunsie wa suuazdenidudon inwe
mIpenides mdniuazdmwmeilonsnsilduwiingszsniun nsfomanuunmniauazlsininis
Complex Burmese structure and grammar; complex Burmese listening, speaking, reading, and
writing skills: pronunciation skills; Burmese vocabulary and expressions for everyday life; formal and informal
communication

3572562 MEIDIMIVENILBINYIZT1TN 3(3-0-6)

Arabic for Everyday Life

Tassadauaznanhennsainenamiviidudan fnsedunsie wa sruazdeuddudon inws
mIsenides MdniuazdwnmuemLilFuiinUsrsiiv madeasuuunemasazliniems

Complex Arabic structure and grammar; complex Arabic listening, speaking, reading, and
writing skills: pronunciation skills; Arabic vocabulary and expressions for everyday life; formal and informal
communication

3572564 MENMASEMIUTIAUTEIN N 3(3-0-6)

Malay for Everyday Life

Tamafuaznanliennsaimensiagidudau fnsedunaie wa suuazdeuidudon inwe
mIpenides MenuazdmwmMeE el udInUsrd1 T MadessuuunnLazliniemis

Complex Malay structure and grammar; complex Malay listening, speaking, reading, and
writing skills: pronunciation skills; Malay vocabulary and expressions for everyday life; formal and informal
communication

3572549 mmﬁmﬁamiﬁ'amsmaﬁqsﬁa 3(3-0-6)

Chinese for Business Communication

MwAugIiadminmIte wa 81 Wen Mdwviuazdvwiu v ananedldnnIeding uaz
aprngLuzinaweRoadAIn Maswnwliney mm%uﬁiﬁumiﬁ@@ia&iamimaﬁjﬁﬁ] MIANABHY
maiisupnulwidonmedugsiafiimueld

Business Chinese for listening, speaking, reading, writing, vocabulary, and expressions; letter,
email, and self-recommendation letter for job application; Chinese comprehensive conversation in business
communication; job interview; presentation on given business topics
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3572551 mmtﬁﬂmﬁamsﬁ'amsmaqiﬁa 3(3-0-6)

Japanese for Business Communication

mmmﬂuﬁﬁﬂﬂmmumiﬂﬂ nA 8% deu AFNTILAZEIRIN AANNNY RNKNEDLEANNIORNT waz
AL AW LA BNAATI mmuwm‘[mmau mmmﬂuﬂisﬂumimmaﬁamimaﬁiﬂf\] MIRNABONY
mi‘mLaua\ﬂu’lummamﬂmuﬁjﬂwmwmiw

Business Japanese for listening, speaking, reading, writing, vocabulary, and expressions; letter,
email, and self-recommendation letter for job application; Japanese comprehensive conversation in business
communication; job interview; presentation on given business topics

3572553 misnLmviﬁtﬁamiﬁ'amiwwﬁqiﬁa 3(3-0-6)

Korean for Business Communication

mmm’maﬁimmmumiﬂa WA B Weu AMAnrLazd L anrNNe InHnedlannIatng uaz
AATNHBUHE TN ATLB LA DNAATITH mmuwuﬂmau m‘mmeawi‘*ﬂumwmaaamﬁmﬂﬁim} ANIFNABOL
mimLauamus[,um‘ﬂamemuﬁjﬂﬁmmwuﬁiw

Business Korean for listening, speaking, reading, writing, vocabulary, and expressions; letter,
email, and self-recommendation letter for job application; Korean comprehensive conversation in business
communication; job interview; presentation on given business topics

3572555 mrml%"ammﬁaﬂ'ﬁﬁ'aa'ﬁmaﬁqsﬁa 3(3-0-6)

French for Business Communication

ﬂ’]H’]N%Lﬁﬁﬁqiﬁﬁ]ﬁ’m%ﬂmiﬁﬁ WA B7% Jet AMANTLAZEIWIL IUHIE AAHIBBLIANNIO RN uaz
savsnguuzinawaniondinzn masunmnldney Medsuasildlunsfadadommigiia maduamsol
% miﬁnLﬁuamﬂuﬁﬁamaﬁmqaﬁaﬁﬁmmiﬁ

Business French for listening, speaking, reading, writing, vocabulary, and expressions; letter,
email, and self-recommendation letter for job application; French comprehensive conversation in business
communication; job interview; presentation on given business topics

3572557 mienLﬂaiﬁmﬁamsﬁam‘imaqiﬁ% 3(3-0-6)

German for Business Communication

M e IANGINAEIUNING Wa 611 deu AMdnwriLazdwiu aanane aananedianniefing uaz
AANHBUNSIN AR BFTATIIW NIEUunulgRey ﬂﬂHWLﬂaiﬁuﬁzﬁ%ﬂ’]iaﬂﬁiaﬁlaﬂ’]i“m%ﬁjﬁ‘ﬂ MIFNMB
% miﬁnLﬁuamﬂuﬁﬁamqﬁmqiﬁﬂﬁ'ﬁmuﬂiﬁ

Business German for listening, speaking, reading, writing, vocabulary, and expressions; letter,
email, and self-recommendation letter for job application; German comprehensive conversation in business
communication; job interview; presentation on given business topics

3572559 m‘mﬁﬂﬂwmuﬁamsﬁ'amimaqsﬁa 3(3-0-6)

Vietnamese for Business Communication

MdeawngInadnIunIie wa 81w deu AMdnriuazdiun aanane aananedidanniefing uaz
AnENEuUs AW LR ATATNY MIFwnIERey m‘mL"Smmmﬁiﬂumiﬁ@Giaﬁiam‘smaﬁjﬁﬁ] MIFNAE
o e nulwhdamefugsiafiiinuels

Business Vietnamese for listening, speaking, reading, writing, vocabulary, and expressions;
letter, email, and self-recommendation letter for job application; Vietnamese comprehensive conversation in
business communication; job interview; presentation on given business topics
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3572561 mmuﬁﬂums{tﬁamsﬁ'aaﬁmaﬁqsﬁa 3(3-0-6)

Burmese for Business Communication

ﬂ’ﬁ:ﬂLNEJ%N’]?ﬁiﬂ‘-ﬂﬁ’]‘ﬁﬁUﬂ’]iﬂ\‘i WA 8% Jen MANTNLALEIWIN IUNNE AArEEBIEaNNIBTINS uas
AT AW LA BN AATIT miauwuﬂmau m'jemLNmmwiﬂumwmmaﬁamimqmm MIRNABOL
Nl mﬁmLauamﬂummam\‘imuﬁjﬂ@'\mmwmﬁlw

Business Burmese for listening, speaking, reading, writing, vocabulary, and expressions; letter,
email, and self-recommendation letter for job application; Burmese comprehensive conversation in business
communication; job interview; presentation on given business

3572563 misna”m%'mﬁ:am‘sﬁlamiﬂ'mqsﬁa 3(3-0-6)

Arabic for Business Communication

mmmmmiﬂ’ﬂmmumiﬂﬂ WA 8% Weu MANTLAZEIWIY INNNE IAVNEBLANNTORNT LAz
AATHBLBENAWLO LA DR AT mmuwuﬂmau m‘mmmuﬂﬂumﬁmmaﬁamimﬁﬁ‘mﬁl 3N
NI} mi‘mLﬂuamiﬂummamamuﬁqiﬂwmwmiw

Business Arabic for listening, speaking, reading, writing, vocabulary, and expressions; letter,
email, and self-recommendation letter for job application; Arabic comprehensive conversation in business
communication; job interview; presentation on given business topics

3572565 m‘mmLaﬁtﬁamiﬁamimoﬁqsﬁa 3(3-0-6)

Malay for Business Communication

ﬂﬁ@?ﬂ%ﬁﬁ?ﬁjﬁﬁ]ﬁ’]ﬁ%ﬁm’ﬁﬁﬁ WA 9% Wen AFNTLAZE W% 9K WNHNEBIANNTORNT Uaz
avaneuuzihameniaadau MIsuwmnldnoy Mestesildlunfadedammiegiie mIsumsol
% mi‘ﬁhmuamu‘tuﬁﬁamqﬁmqsﬁmﬁlﬁwmiﬁ

Business Malay for listening, speaking, reading, writing, vocabulary, and expressions; letter,
email, and self-recommendation letter for job application; Malay comprehensive conversation in business
communication; job interview; presentation on given business topics

3572571  mundndmsuietnwiie 3(3-0-6)

Chinese for Entertainment Media

917 3l was Mweuas UNAH ﬂﬁwmumﬂwﬂuﬂmaqﬂi”mmﬂuamumimﬁaf\mu nIwn
Nneelun1Ine nINA NIEH M TeURTUTUINT 1 AUELUTUALLNE To1ANTY wmmaﬂ‘naumumumﬂﬂ
TLIF]’J’]N%EJNEL%‘]hwmﬂﬁ]u

News; videos; songs; films; columns in terms of popular content in China in current situations;
complex Chinese listening, speaking, reading, and writing skills: pronunciation skills; brand names; specific
names; history of popular brand names in China

3572572 mm{y"ﬂuﬁ’m%'uﬁlaﬁ'mﬁa 3(3-0-6)

Japanese for Entertainment Media

9717 35l twas mMweuas LNAN ﬂiwLmﬁmuwuﬂmaaﬂiwmﬁmﬂu‘luamumimﬂwuu mMaRnnee
Tun13Ws MIne N1sen MaTeuiFudounnts FuALuInALas Jomnz mmmawmmiumumﬂmu
mwuw’tuﬂiwmmyﬂu

News; videos; songs; films; columns in terms of popular content in Japan in current situations;
complex Japanese listening, speaking, reading, and writing skills: pronunciation skills; brand names; specific

names; history of popular brand names in Japan
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3572573  m¥nNMAERSUReTwI 3(3-0-6)

Korean for Entertainment Media

917 38T e mweuas unaa dszAuiiiuiidenyael: mmmwﬁiuamummﬂﬂwﬁu
nsininwelun1sls nsya n1eu NI TeuATUTouNINTw FUAILUIRALUNS Falaniz An1109T0
LusuAHETLESUA M RenTulsznanng

News; videos; songs; films; columns in terms of popular content in Korea in current situations;
complex Korean listening, speaking, reading, and writing skills: pronunciation skills; brand names; specific

names; history of popular brand names in Korea

3572574 AEdSILAFEIRIURD WA 3(3-0-6)
French for Entertainment Media
917 35l e Mwennd unane Ussiuiiduitenveelss mﬁwmﬁaiuﬂmumimﬂ%ﬁu

'
a =

nsinneelwn1 9w nINA n387% M Tenddutonainiu auduusudinad folaniy fanvesie
LuIUAHETLASUA M RenTu sz ARSI AT

News; videos; songs; films; columns in terms of popular content in France in current situations;
complex French listening, speaking, reading, and writing skills: pronunciation skills; brand names; specific
names; history of popular brand names in France

3572575 AHINYDINWEIRIUFDIWLNG 3(3-0-6)
German for Entertainment Media
117 3dle At mweund unan U mumﬂmuﬂmawi At siulugnwn Il

'
=

nIfnnee NI N1INA N1TE% NITeRATUTOUNINTI FUAILUIRALUNS Folaniz An1109T0
LLmumumﬂmumwuuﬂﬂuﬂimmﬂaiuu

News; videos; songs; films; columns in terms of popular content in Germany in current situations;
complex German listening, speaking, reading, and writing skills: pronunciation skills; brand names; specific
names; history of popular brand names in Germany

3572576 M dzawindmsURatiiie 3(3-0-6)

Vietnamese for Entertainment Media

9717 AAle WA MWEUAT UNAIN Ui mumﬂu‘wuﬂmmﬂiwmﬂnmmﬂuﬁmumﬁmﬁwﬁu
nIRnnee NI N1INA NNTET% M TenATUdounnTu FUAILUIRALANS Foranz ‘nmﬁﬂaﬂ%a
LLUi%ﬂL%N@‘ﬂI@iUﬂ’J’]N%ENIHU‘QWWML’JEI@H’]N

News; videos; songs; films; columns in terms of popular content in Vietnam in current situations;
complex Vietnamese listening, speaking, reading, and writing skills: pronunciation skills; brand names; specific

names; history of popular brand names in Vietham

3572577  mwdlawansansuiatinifs 3(3-0-6)

Burmese for Entertainment Media

917 3fle WaY MNEUAT UNAINN ‘L]i udiiuiieneoalsy mmuﬂumﬂuamumimﬂmuu
nIRnnee NN N1INA N1TE% NITOURTUFOUNINTH FHEILUIRAUNE Tolantz Ax190970
LUTHAR AT SUA T NTenlu sz alouans

News; videos; songs; films; columns in terms of popular content in Myanmar in current situations;
complex Burmese listening, speaking, reading, and writing skills: pronunciation skills; brand names; specific
names; history of popular brand names in Myanmar
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3572578 MEI@MSUAMILAaTWIR 3(3-0-6)

Arabic for Entertainment Media

917 3dle Was MWEUAS UNAIN ‘1.]3 Lﬂumﬂuwmmaﬂﬂi mﬂmmﬂuﬂmumﬁmﬂawu
nsinnnezluniIws N1INA N1IBH NI e RATUTOUNINT I FUAILDTUALUNS ToLANE AN
maLLmuﬂLmWim‘ummuﬂﬂuﬂizmﬂmmu

News; videos; songs; films; columns in terms of popular content in Countries of the Arab League
in current situations; complex Arabic listening, speaking, reading, and writing skills: pronunciation skills; brand
names; specific names; history of popular brand names in Countries of the Arab League

3572579  mmANNAsEMSURatwLR 3(3-0-6)

Malay for Entertainment Media

9717 3l LWaY MWEUAT UNAN ke LﬁuﬁﬂmuﬁmmmwmﬁmmL%ﬂiuamumidﬂ%ﬁu
nTRnNneelun1IN n1INA N1387% NMSFenAFudonnindn AuALDIUALNS Foianiy ‘nm*‘naﬁa
LLmumuuﬂﬂimumwNuaﬂuﬁ‘swmﬁmmwm

News; videos; songs; films; columns in terms of popular content in Malaysia in current situations;
complex Malay listening, speaking, reading, and writing skills: pronunciation skills; brand names; specific

names; history of popular brand names in Malaysia

3572580 mm"IntaMsnasigILazMsU3NS 3(3-0-6)

Chinese for Tourism and Service

A duosmsnin Mdaieriumvioniior maflninezlunaile maye Mg madeu
Wansdasiufien miliuinauazdegansendeunineaieinidu wisnieuimusasasszmndlne
MUUIzinadn

Chinese vocabularies; idioms in communication level for tourism subject, practicing in listening,
speaking, reading, and writing skill for tourism management; tourism service and tourism information to
Chinese tourist; comparing Thai culture with Chinese culture

3572581 mwliﬁ:ﬂmﬁ:amiviaatﬁmuazmiiﬁmi 3(3-0-6)

Japanese for Tourism and Service

fndnyt drwnsesmsndiu Wdaideaiummaaien matininselumaie maya Mg maden
Womadatiifien maluinmauazdeyamamaafewtineaieimadiu wisuieu iaussmsesnzindlne
ﬁuﬂnmmﬂu

Japanese vocabularies; idioms in communication level for tourism subject, practicing in listening,
speaking, reading, and writing skill for tourism management; tourism service and tourism information to
Japanese tourist; comparing Thai culture with Japanese culture

3572582  mmuNMAiamsTiasfiEILarN1ITUSNT 3(3-0-6)

Korean for Tourism and Service

fdwdd dnnssemsunvd sdaifeadunmmeniien matinineelunsife maa nIgm
mMadeuwionsdainien mﬂﬁ’u’%mmam’faHami‘ﬂ'aﬂL‘*ﬁ'sml,riﬂfﬂﬁamﬁmﬂnnLm‘wﬁ WisuieuImnoIINg e
Uszindlnanuiszimaniva

Korean vocabularies; idioms in commmunication level for tourism subject, practicing in listening,
speaking, reading, and writing skill for tourism management; tourism service and tourism information to
Korean tourist; comparing Thai culture with Korean culture
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3572583 mdSadERaNMsafigInazNsUSMS 3(3-0-6)

French for Tourism and Service

fdwy dnusasmsWTads Wdaiieriunmmender nsfindinelunaie e nIsu
madewiansimihifies miliuinmaesdeyammeniewiinvaaierninTues Wisnfeuiaussases
UszmalneAuysemensuaa

French vocabularies; idioms in communication level for tourism subject, practicing in listening,
speaking, reading, and writing skill for tourism management; tourism service and tourism information to
French tourist; comparing Thai culture with French culture

3572584 mwuzasAnianIManfisauasnisusnis 3(3-0-6)

German for Tourism and Service

fdwd dnnssmseativ wdeiieiiumviender mafninsglunaie mage 3
madewianmsiniuies nslduinmassdoyamvouieunindonierraeesiu Wisudeniaussi
P09Uazinalnenulizinele o1t

German vocabularies; idioms in communication level for tourism subject, practicing in listening,
speaking, reading, and writing skill for tourism management; tourism service and tourism information to
German tourist; comparing Thai culture with German culture

3572585 m¥IzawIatRamMsasfisauarmsusnns 3(3-0-6)

Vietnamese for Tourism and Service

fdwyt duueasmsisaunn sdaifeiummenien mafininelunsile mawe s
madewRensiaiier miliuinuazdeyanienfioudineafoiniienws WisuiieuTamssis
sovdazindlnenulszinaisnuis

Vietnamese vocabularies; idioms in communication level for tourism subject, practicing in listening,
speaking, reading, and writing skill for tourism management; tourism service and tourism information to
Vietnamese tourist; comparing Thai culture with Vietnamese culture

3572586 mndanaNsamMsiaRgIazMsYINS 3(3-0-6)

Burmese for Tourism and Service

A drwwresasiensnd sdaifeiunmaveniien mafindinselunails e Mg
mMadeuwionsdainien ﬂ’]ﬂﬁﬂ%ﬂ’lﬂmz%}aﬁjﬂﬂ’ﬁﬁmL“?iEJ’JLLﬁﬁﬂﬁBﬂLﬁﬂ?%ﬁ?Lﬁ&%Nﬁf WIsUIAeUTmuneIIN
ovdzindlnenulszinadensng

Burmese vocabularies; idioms in communication level for tourism subject, practicing in listening,
speaking, reading, and writing skill for tourism management; tourism service and tourism information to
Burmese tourist; comparing Thai culture with Burmese culture

3572587 Mm@ wmSUiamsriasigInarnILSNT 3(3-0-6)

Arabic for Tourism and Service

fdel drwwrasmenemin sdaifsaiummenden maflndnsglunaie nawa NI
mMadeuionsdainien ﬂ’]ﬂﬁu%ﬂ’]ilmz‘ﬂja?dﬂfﬂi“ﬂlaﬁLﬁEJULLﬁﬁﬂYiENLﬁEJ’J“H’]’JB’m%‘].l W UeUTmunoIINID Y
Uszindlnanuiszimaainiu

Arabic vocabularies; idioms in communication level for tourism subject, practicing in listening,
speaking, reading, and writing skill for tourism management; tourism service and tourism information to
Arabic tourist; comparing Thai culture with Arabic culture
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3572588 mEIRNagianIsrafizanazn1sUSMs 3(3-0-6)

Malay for Tourism and Service

fdny dwwrssmziniad wdaieiunaendes nsfinineelunaile mIye NI
madewianmsdainien malduinmsussdoyamosieuiinonfiernsed Wisuifeuiausimees
Yazmnalnenulazinaniag

Malay vocabularies; idioms in communication level for tourism subject, practicing in listening,
speaking, reading, and writing skill for tourism management; tourism service and tourism information to
Malay tourist; comparing Thai culture with Malay culture

nuaAdBIINUS:dauNISNIdBIEW 6 nuoann
3574811 ‘E’lmJizafun'lsnf"nj'lﬁwsluqmmwnﬁmimu?';m 6(400)

Internship in Tourism Industry

Aninweon3wlueHunet 9 19MiIswnInTg Lazienaw MAe I UM Iia LA LA o WA
vigwad Aneg Lazvinszvasindned Mowmanind Aldsuneumingldegianzan dfiRmuaiden uaz
fothAvniasdnld munsldanuimenged wemedfld smdonayannisenaslumanififedag
Lﬂ"amsﬂg‘jﬁ’ﬁmm%mmmumizﬂﬁaEi“mmmzﬁm

Internship in public and private organizations related to tourism in order to develop attitude,
knowledge and skills of students, finish task appropriately, respect rules and regulations of organization,
apply theory and practice including to integration of related sciences to work appropriately in real situation
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KU2QIBIANYINITU QUUUSUUSY W.A. 2564

n1svANISISgUNI1sdau

wangnavaIndIn@ns il #9110 Medn Aaneasdunednysonnsdiaegas 4 nguin
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1500202 ANuLTuaIUN e 3(2-2-5)
Suan Dusit Spirit

1500122 Fnwemadas s lng 3(2-2-5)
Thai Language Communication Skills

1500123 muainneaIVINTInanelna 3(2-2-5)
English for Modern Lifestyle

1500124  medennwiiensdessang 3(2-2-5)
English for International Communication

2500118 IYNINNIN 3(3-0-6)
Food for Life

2500119 AFIANLIAALATEFNINY WY 3(2-2-5)
Lifestyle for Circular Economy

2500120  AmA2RIAINNEY 3(3-0-6)
Values of Happiness

2500121 naavlnauaznaiiaslan 3(2-2-5)
Thai and Global Citizens

4000114 AUITNMEANNAALTNGIND 3(2-2-5)
Business Thinking Inspiration

4000115 m3leTinlugaddna 3(2-2-5)

Living in the Digital Era
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FDSUIUS1UIYIKRLIAIBIFANWINITIU QUUUSUUSY W.A. 2564

1500202 m’nmﬁumuﬂam 3(2-2-5)

Suan Dusit Spirit

mmmummmmuﬂﬁm AN lenanoiLey vsmuLsrjmsmmmmammmimwﬂmmmm
mwmﬂumuwﬁm miwwmmaﬂmwua mwmﬂumnmwummﬁm AITNLATTNATLDILRE wau AN
L?Jﬂwummm miwwmﬂnamwLm\muuuwmmmmLﬂummﬁm mimmuumwnmmmﬂmmﬂﬁvmm
‘miﬁuﬁ\‘mmmu INWAL ﬁ‘mﬁﬂuummmaﬂ

History of Suan Dusit; understanding of organizational identities and expertise; building
up Suan Dusit spirit; personality development and internationalization following Suan Dusit characters;
self-respect and mutual respect; understanding and capability development of oneself based upon
Suan Dusit spirit; work with refinement, thoroughness, passion and faith in the university

1500122  vinwemsaeasnEing 3(2-2-5)
Thai Language Communication SKills
parlzneunaznIzuIwmIdeas muilneluie mMuuaznmsfemsludiannmstiniinue
N3 WA 87% Weaumes naluuiunsg 9 mﬂuﬂmimaummimmmmqﬂﬁxmﬂm{lmm
Communication elements and process; Thai language in media; language and
communication in society; listening, speaking, reading and writing skills, practice in various contexts;
techniques of writing Thai for specific purposes

1500123  n1sengeamsuIABInaas v 3(2-2-5)

English for Modern Lifestyle

vbmmmlm mﬂ‘wwmmaﬂﬂqmvﬂumuﬂsﬂmm‘mmuﬂi‘m TN AN BENI TN NA
81w uaziiswienmafemsluiddinadelng mﬂ“nmﬂ‘[u‘[maLWawwmmwwmmamqwmmmﬁm151
anelvd Taawtuwnsldeullsunsnniendenne English Discoveries

Basic English grammar and vocabulary used in modern lifestyle; English Skills practice:
listening, speaking, reading, and writing for communication in modem lifestyle; using technology to

develop English skills for modern lifestyle by focusing on English Discoveries multimedia program

1500124 mmé’anqmﬁiamiﬁ'amsmna 3(2-2-5)

English for International Communication

Tennaniuaz mﬂwmmmaoﬂqmvmﬂmuwamaﬁamimﬂa miwwm‘nﬂwmmamqw
mumi‘ﬂﬂ WA 8% WAL Wenlwizaunand inakan 1 Innae ﬂ’]iE]’mL‘WEm’]i'ﬂ’]LLUUW@]E‘IE]UI]’]E’]ENHQELWE]
mﬁﬁam‘smﬂa m‘sp\lﬂﬂg‘ummﬂLL‘U‘U‘V]ma‘uaaum‘maﬂﬂqmwamiﬁamimﬂa

Intermediate English grammar and vocabulary for international communication; English
skills practice: listening, speaking, reading, and writing at an intermediate level; listening and reading
techniques for taking an English for international communication test; practicing English for international
communication tests
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2500118  @1IW1ININH 3(3-0-6)

Food for Life

mwmmmnummﬂmmﬂ’i”mm IMnAY azdIule ﬂmﬂummi NIIANTITUAZNTLAL
iﬂ‘hﬂm‘mi mﬂmmawaiumiﬂm UszNouLazEweI1II uaudeeiuluiinenfotszianens
A3eeRN TnTuInIuay TN1IDDNLUUINENITBINAT ?W%ﬁﬁNﬂ’]ﬁ‘U‘ﬂi MDA NLUU I NELaZLUY
N8 AMNYADAAEEIMTAZFIALIR NraeNNeIdes waze 1IN Inuludagiu

Knowledge of food in dally life; raw materials and ingredients in food; food preparation
and preservation; tools and equipment for cooking and reheating; basic kitchen work for household;
food types; drinks; nutrition and food listing; Thai and international dining etiquette; food safety and
sanitation; relevant regulations; current food trends

2500119  INBIAANUBIAALATHININY LI 3(2-2-5)

Lifestyle for Circular Economy

mwmwmmmaﬂmumaamLL@ k] Uuunﬂ AHDIMALREENIE FIREINTA NN RV
ﬂmmwﬁwmmﬁﬁwmmLLa”mLLmaaN m’m&mmaaﬂﬂumimm m’iﬂﬂLﬁzmLﬂiﬂ”ﬁﬂmaammmﬁm
ﬂ’nmmvl,ﬂmsrmmﬂmmsl MINAWINENEn (SDGs) meﬂﬁmumwu ANMNATEVTNLAE LLND\Iﬁ\mﬁ‘%E\T
WammﬁmmLLawamnmmﬂimLLuaﬂmLﬂ‘swﬁﬂwuunau meemLav[maﬂumﬁﬁmmimwmmmaml,@
LRSI mmmﬁmﬂmﬁﬁwguﬁﬂu NIHANEA

Basic Knowledge of environment and ecosystem; Climate and climate change; natural
resources and environment crises; learning how to live with nature; analytical thinking throughout a
life cycle; general knowledge about Sustainable Development Goals; circular economy; awareness
and drive for becoming a green citizen, and lifestyle into the circular economy; The maritime zone
of Thailand and the marine and coastal resource management according to the circular economy
concept; case studies

2500120  AMANVDIANNFY 3(3-0-6)

Values of Happlness

AN N139ANIINNBITNDE m@uﬂm‘smwmmm m@uﬂm‘smwauwuﬁmwamwwu
ﬁaﬂ”mﬂﬁnmmmwmaﬁ ﬂmj miammﬂuwau au‘ﬂiﬂﬂﬂwLL@”mﬂ*H‘HDCﬂLW@MWNN"HM?WGM%WH?@U
ANMNAATINING ARILATIZN LAZANNS1IETIA L‘WE]Lmuwmm‘mﬁ]mumﬂm@mmﬂumwm

Happiness; emotional management; techniques to increase happlness, technlques to
build long-lasting relationship; the art of living by oneself; the art of living with others; aesthetic and
happiness living; thinking development based on critical thinking, analytical thinking, and creative
thinking, to empower oneself and value happiness

2500121  walladlnsuazwatiiaslan 3(2-2-5)

Thai and Global Citizens

Fonoseruluanised 21 nadasurilanlfnsuuau anudunaidotlineuazwaiiedan
MIAITHANIHAT AR HUGTTH GNG LETNIN AMENEMALAZNT T8Iz TUa NIz UaY
ﬂ’]iLNaﬂﬂ’ﬁﬂﬂﬂiaﬂ‘Haﬁﬁ mwmuwmaumammama foan nsUntlesnadszlerdanonsoe Insonme
5ITHNALIAMAU TR mimamumimm ﬂgﬁmﬂwumﬂum’imiwm maamumiljﬂmmummﬂﬂm

Civilized societies in the 21st century; citizenship of the borderless world; Thai and global
citizenship; respect of cultural diversity; rights, liberty, equality, and duties of citizens of the governing
states; self-responsibility and social responsibility; protection of the public interests; public volunteerism;
good governance in practice; anti-corruption; basic laws for life, and learning through case studies
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4000114  InszMEANNAALBISIND 3(2-2-5)

Busmess Thlnklng Insplratlon

ANNRIATYIDITE UUmemmmamﬂﬁnmmm N33 198N ﬂ’]iLﬂuNﬁi ﬂa‘umﬂuﬂﬂ
menmmumsﬂwamu ﬂ’]iLLﬁ’NW’]IE]ﬂ’]E\W]’Nﬁiﬂ’% e wmummwwwmﬂu*nu IRVINNT NNIVINNI
LIRN mimmiwmmu mm’amwmmu mml,ﬁsmu,a NIU39IANHLEEY NARANIEZ19§TIR
AOUNUALAZAD mﬁuﬂmiﬁamimﬂmwmﬂ mMe uay NHVHIETIND

The importance of an economic system to living and job creation; entrepreneurship in
Gig economy; discovering business opportunities; leadership and teamworking; service mind; time
management; financial management; financial health; risks and risk management; media and contents
creation techniques; marketing communication techniques; taxes; and business law

4000115  mMslEBIalugaRdna 3(2-2-5)

Living in the Digital Era

walula8finaluiinyzdrin midszendldnalulagfiinauazmalulagniatu aAsiuAarey
AON1INIZINIIAING LaznneeaNNdnnaEpIRINg

Digital technology in daily life; digital and financial technology application; digital
responsibility; and digital citizenship skills
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1500125 m‘m5ﬂﬂqmﬁamm’§8u§maﬂ%ﬁm 3(3-0-6)
English for Lifelong Learning

1500126 MEaINnEIBFIANWIWIIA 3(3-0-6)
English in International Society

1500127 winwemsdeansmunlng 3(3-0-6)
Thai Communication Skills

1500203 ANuduaIUn e 3(3-0-6)
Suan Dusit Spirit

4000116 Anegndansiwdindizdnin 3(3-0-6)
Science in Everyday Life

4000117 AtAFaR I IuTInU 31T 3(3-0-6)
Mathematics in Everyday Life

4000118 waluladAInaludind sz 3(3-0-6)
Digital Technology in Everyday Life

2500122 wardotneluanisswi 21 3(3-0-6)

Thai Citizens in the 2 1st Century
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1500125 mmé’anqmﬁan’m‘%mu%’maﬂ%"‘m 3(3-0-6)

English for Lifelong Learning

@mmmuhmmmmmmﬂqmumu mﬂwma”'amwamimam mwmmmm"lmnmnu
malduszleaionls n9ld present tenses, past tenses, modal verbs, future tenses, prefix_uaz
suffix m‘smﬂLma‘mﬂmﬁnnm‘sﬂma“mimu NIANFIDENIINNITNILAZNITE ﬂﬁEJ'Y]ﬁﬂ’]iB’]‘LLLW@W]
laanaAy RRIL Gt PIEUAAURENR YINTN8Y WBEARIAY NIIWMULINNBEN1EI09NTE mmg
ANHEIN TN IBILUUNANAUABIBINN TOEIC wazn1sinUJif

Basic English grammar knowledge; words and phrases for learning; knowledge and
understanding of using conditional sentences; using present tenses, past tenses, modal verbs, future
tenses, prefix and suffix; making predictions from listening and reading; identifying examples from
listening and reading; reading techniques for identifying the main idea, linking words, cause and effect,
important details; English skills development; knowledge and understanding of characteristics of the
Test of English for International Communication — TOEIC; and practice

1500126  M¥1BINOEIRFIANWIWIBIA 3(3-0-6)

English in International Society

mwmmufbmmmmmaﬂﬂﬂwuﬂmq fAnfiazdienisfomsludoanuininnd anu
im'mlﬂrfiﬁ]l,ﬂmﬂurnﬂﬂi perfect simple tenses, present simple tense, past simple, future simple,
passive voice kg m{lfﬁmmmammumiaumm Aansdulyle mi‘mu mamuaumummmwma
iumaamﬂm ﬂaﬂwﬂumi‘ﬂaLl,a“m‘zmw,wammlmsla miaummwawﬂmuam ﬂaﬂmmimmwa
miaiiaasnazdoAndin muazldsden ‘Vlﬂﬁlmmmuauu NNID B INARANIIB LU skimming
LR scanning miﬂiwﬂﬂm%mwmmmnwummaqﬂqmwamiﬁamﬂuﬂmummmm waENIHNY IR
ABLULNANOUN®I89NT TOEIC

Intermediate English grammar knowledge; words and phrases for communication in
an international society; knowledge and understanding of using perfect simple tenses, present
simple, past simple, future simple, passive voice, and modal verbs regarding permission, possibility,
prohibition, make suggestions, and future meaning; listening and reading comprehension strategies;
using inference to understand a text; reading strategies for identifying facts and opinions, identifying
and using cohesive markers, identifying supporting details; making inferences; skimming and scanning
techniques for reading; applying English knowledge and skills for communication in an international
society; and practice with the Test of English for International Communication — TOEIC

1500127  Wnw¥n3RasEsNEIng 3(3-0-6)
Thai Communication Skills . . .
29ALUITNBULAENITLINNNIFOE1T F0Ine1n13deas Wuguwnisldnwilng naslddn

N3 miamﬂammua fyUAN mmLm”miﬂﬂaﬁmmmimmm ﬂ']iL?JﬂWﬂ’Nﬂ’]iLL@ 8519330

miwmmLimLmeLﬁuaﬁum miﬁamimwﬂmiuﬁamwaauvl,au mstinduineenstemsluiin

ﬂiwmau MIWe A WA 874 Weumslne

Communication elements and process; communication psychology; basic usage of Thai
language: words, listening, reading and summarizing, critical viewing and thinking, formal writing and
creative writing; storytelling and product presentation; communicating Thai language on social media;
practicing communication skills in everyday life: listening, thinking, speaking, reading and writing Thai
language
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Suan Dusit Spirit

Liﬂmawuﬁﬁummﬂm YARNATN N38INT8IN mMIdium Aadznaldiinaiennis
ﬂjmﬂmmamm miaaiauﬂuwaﬂumm TWNUTTTNNM TTVUIEMUDINIT NIIANTIABAHIATU A
ﬁﬁmuLLuumu@ﬁmamwm’mqm

Learning Suan Dusit culture, personality, etiquette, adaptation; the art of self-living; lifelong
learning; living with others in a society; dining etiquette; living along with Suan Dusit good practices
and happiness

4000116  INgAEANIIWTINUTEININ 3(3-0-6)

Science in Everyday Life

mﬂNmﬂmmaﬂmmmamﬂmmﬂi 23717% MIlmMIneInIuae NIATUANNRNIIE oA
UaaadeTuiindaza1iuw Wmmmmwwmmumomaniuamw E\m’]’JuﬂNE]’m’]ﬂﬂ‘]Jﬂ’]ﬂsﬂsﬂ’JGﬂ%ﬂ’]iﬂi‘U
mLLa mauntatyw ’mmmammammLLammWLLa mwmﬂuamﬂiummmiwu MINHUINEIE
LwamimuwaLNaﬁﬁwmmﬂiamuamﬂﬁmﬂu mmﬁﬂ‘m

Importance of science in everyday life; utilizing resources and pollution control for safety
in everyday life; energy and alternative energy in the future; climate and living in respect of adaptation
and problem-solving; science for health care and wellness in the new normal; sustainable development
for being green citizenship; case studies

4000117  AmAFMEAS IKTIAUEINTH 3(3-0-6)

Mathematics in Everyday Life

mmmﬂmsna\mmmmﬁmﬂwnmﬂj z317% NIAALAL mﬂ‘wmma miaamm‘ummﬂm
NNy ﬂmmmammam’immi mMaraufieIazM AW INNLazAW naidetlsn nsilng
NIIBUAZNITRIN G adfianINeNIol

Importance of mathematics in everyday life; thinking and reasoning; design thinking;
problem-solving; mathematics in food, tourism and travelling, games and sports, gambling, polling,
finance and investment; statistics for forecasting

4000118  maluladadanaludinlszdnin 3(3-0-6)
Digital Technology in Everyday Life
walulagadnaianmaeuiluaminedeaiuads nslanelulagfddnaluiinysziniu

mﬁmmuﬁam ANNUABANEEARING m'ﬂ‘mamammiwmiﬂ NneeiufInauazaN L dunaLio

AING

Digital technology for learning in Suan Dusit University; using digital technology in everyday

life; media literacy and safety in the digital era; data-driven creativity; digital skills, and digital citizenship

2500122  wallaslnaluaaisssd 21 3(3-0-6)
Thai Citizens in the 21st Century
‘W’ﬂLNENV[,V]EJEMTWNGL%‘YWTWNElﬂﬁﬁ’lﬁﬁlisﬂ’m windl ewaio muﬁiimmﬁiiﬂumimw
FIAANIN NG TIANTHIURUT miaauiwﬂuslummwmwuﬁﬁu ﬂgﬁmﬂwﬂmﬂiwmm NITUINNIT
gAnIIN ANFNUBETU ANHENDNIA TITNIAVIALAZNTADFIUNITNITA FIANAITWNYNHIE AN
JURATOUADNIANLAZINDIE
Thai citizens in a modern time in respect of the national strategy; duty, discipline, morality
and ethics for living with a Thai way of life; social harmony; living in multicultural societies; laws in
everyday life; judicial process; human rights; equality; good governance and anti-corruption; law abiding

society; social responsibility and volunteering

U
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