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Innovation and Technology in Hotel Business and Tourism Industry
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Risk and Crisis Management in Hotel Business
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Social Skills and Performance Art for Professional Service in Hotel Business
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Basic English in Hotel Business
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English for Communication in Hotel Business
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Kitchen Management in Hotel Business
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Room Division Management and Administration in Hotel Business
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MUY
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Korean for Communication
mmmmﬁlﬁaﬁjﬁﬂimw
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NUOAIBIIAWN:
S5dugusBIGW
3571342  anasgInaINelIusHkarMIETNlsEaUMsainTLINY 3(3-0-6)

Hotel Business Standards and Service Experience Creation

A dunn anuddny Ussan seslsiusnuasiinn ndnnisdanslauwsy Tasea®e mavdmsnu
JULDUMTUIMTUAZNITA ARG HIATFIVNITLING mmgmﬁieLLmﬁaN‘LuI‘NLLiN NAIPUANNUaBANBLAL
growsly inaluladasswnadiviuginalsus daiedfinonsznudagsialsuan aowmaniezunlives
ﬁqiﬁﬁﬂiﬂﬁﬂ&ﬁ:ﬁﬁﬂ anﬂiﬁmﬂlaﬁffﬂﬁaﬂtﬁlﬁl"} mausnilng nMauimamuuansreniienieautionna
manainaluladfidmasogiialaunan M aunmaoiialiiugnd wezmasuiugaiefidedn madox
Tevgafalasusnuazmavionfien maauiwmiusesgaamnsiidedas

Background, significance, and types of hotels and accommodations; principles of hotel
management; organizational structures; management and operational models; service quality standards;
environmental standards in hotels; safety and hygiene standards; information technology for hotel business;
factors influencing hotel business; current situations and trends in hotel and accommodation business; tourist
behavior; new normal service; inclusive tourism - oriented service; technological advancements impacting
hotel business; creating positive customer experiences; sustainable business practices; integration between
hotel business and tourism; collaboration with related industries

3571337 mINewIYARnANLazanansalzaswnnslisusaiiaatdn 3(2-2-5)

Personality and Image Development of Professional Hotelier

LHIAAUARNAN M lannuiog mn*ﬁﬂ%mmLLm@hﬁ:wdﬂmﬂﬂa MINHWIAY LazN1IUTY
f MaauIgINLazdals MIeFenuBedNius nannskazkwIn M IRRIYAin M wneTukazeRen
HITEINNNTIANLAZNITINGN miLLﬁiﬂmElmummimﬁﬁﬁwmﬂmmu mﬁm'wﬁlmLLa:miw“mMﬁmmﬁmz
mMuwanwoiinuInslugaialsuss miﬁ@ummﬁnmww‘\"l'aa%wmwﬁ’ﬂmﬁﬁfnu%mﬁﬁam%w NIEFINLTUA
YAAs SNANTIAN IR

Personality concept; self-understanding; understanding individual differences; self-development
and adaptation; emotional and mental development; building human relations; principles and guidelines for
developing internal and external personalities; social etiquette and personal conduct; dressing according to
hotel professional standards; storytelling and public speaking; image of service personnel in hotel business;
personality development to create an image of professional service personnel; personal branding; good
work-life balance
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3571343  daInswinstnaimunsyvalugsnalsousa 3(3-0-6)

Cross-cultural Service Psychology in Hotel Business

LWIRATFINELINNT ANNUANFINYDIAAAN U TDIYAAR noeimeininenfiieadasiumienes
WOANTINFIUUINT 1IN IUINMIUazAMMINNITUINT Madmaninineg 1 luld Tueuu3inis anwrainvane
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AMHRR AN TR BITIHUAY ﬁmiaumwawuﬁﬁmaamﬂa MIReEIuas mwmuwuﬁmmwuﬁﬁﬂuwmmu
NIUINITIANTIIANNDALE S

Concepts of service psychology; individual differences in personal attributes; psychological
theories related to analyzing client behavior; service cycle and service quality; application of psychological
principles in service contexts; cultural diversity; the influence of national culture on workplace collaboration;
ethnocentrism; cultural intelligence and individual cultural competence; intercultural communication and
relationships in the workplace; conflict management

3572329 msn%msn%’wmﬂimwsﬂ%qiﬁafimw ** 3(3-0-6)

Human Resource Management in Hotel Business

Unum v mwﬁwﬁr:ymmmau’%mw%wmmmwwﬁluﬁjﬁﬂNuW NITVIUNMILIMTNBYAAR
MITNUNBIRTITAIAL NINTIVN ARLREN NN NMIUIIRWHE mm%wmmmh memﬁﬂ‘mmmm ANTUIVNT
AABUUNULAZTIFANIT NMAEINETINHNIUTNNUD 1UDIANT NYVANBUITNU ﬂJaUﬁﬂumﬂmmaﬂm’mmﬂa
N39ANIANNIALE IR ENINS19ETIA ﬂ’]iﬂﬂLNiNWM%ﬁﬁNEl\‘iﬂﬂ’]imaa(ﬂaﬂ’l’mammu‘]_]i ﬁmmwiumimmu
Tuganalsousu

Roles, duties, and importance of human resource management in hotel business; personnel
management processes; workforce planning, recruitment, selection, development, evaluation, motivation and
employee retention; compensation and benefits management; strengthening employee relations within the
organization; labor laws; HR-related regulations; constructive conflict management; promoting an organizational
culture that enhances happiness and work efficiency in hotel business

3573333 msiiwdlsznaumsinaasmnssuuing 3(3-0-6)

Hospltallty Industry Entrepreneurship

mwmwmmm wnwwmmmimuwﬂi ﬂaumﬂuammmwmmi ﬂmaﬂwmwﬂlmwﬂimaumi
ﬂmiwuwﬁiwaumwmn’ﬂ NTINILNULRE mwmﬂuv[,ﬂv[mumﬁﬂi naugIng ﬂgwmsmmmmm MTNATIEA
amwumaaumaqam miawﬂaﬂmﬁmﬁmwmﬂiwﬁaﬂﬂamnuﬁﬂaquim ﬂ@ﬂqﬂﬁﬂ’]iﬁi’]\‘iﬂl’mLLG’m(ﬂ’NLLE\]w
NIEIILONANBILADIANT WNBINT miﬁ%aualalﬁﬂqiﬁﬁ] MITAFTILAZUIAITNITNEINT MILIANIA WAL
wnARMUANEEIEY WWesTTNLIz AT URATURdIAN 909g1aznaUNINR

Basic knowledge and skills of entrepreneurship in service industry; characteristics of successful
modern entrepreneurs; business planning and feasibility analysis; relevant laws; business environment analysis;
aligning marketing strategies with business potential; strategic differentiation and creating organizational
identity; business plan; business idea presentation; resource allocation and management; risk management;
sustainability concepts; ethics and social responsibility of good entrepreneurs
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3573334  wianssuuaznaluladlugsielssusauazgaamnssaviasiiien 3(2-2-5)

Innovation and Technology in Hotel Business and Tourism Industry

WWIRA UNLIN UaANNAIARIRIWIANTINNILINMILazinalulaglugInalstusnuazaaarniTnyes
e maldlsunsndiSeguifenaanzuasiuadielumasinnugilusuazgaavnisamoniie nsld
Tsunandndagulumslianzvideys m;]‘wmslLLam%aﬁﬁuﬁLﬁm%’aﬂ nadAnE N TINMILINM Uz auA N
ﬁwL%WaaqiﬁﬂhaLLiNLLa:qmﬁwwniiuviaﬁLﬁaa 3mezﬁumifﬂuLﬂ'aLm%'emmmw%fautjmim?iﬂmmmiuﬂqﬂﬁﬁﬁa

Concepts; roles; and importance of service innovation and technology in hotel business and
tourism industry; Utilization of specialized and up-to-date software in hotel business and tourism industry
operations; utilizing a ready-made software tool for data analysis; relevant laws and ethics; case study on
successful service innovations in hotel business and tourism industry; analyzing trends to prepare for digital
transformation

3572323 n'lsn'%‘msﬁ'a'lmﬁ'mu,azm‘s%'ﬂmﬁnqm‘l%qsﬁﬂsmm 3(2-2-5)

Risk and Crisis Management in Hotel Business
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anaUaeadafefuiinuazningau minmaseulazUsmifinannlasnie Malemziiazmanoiaonuning
amm m’mmmﬂﬂmiuﬁiﬂﬂiwju nMaAIENANENSaNLazNTNNETURD Mstlasiudeluan unnisng
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Principles of risk management in hotel business; risk assessment and control; risk and safety
management concerning life and property; safety inspection and evaluation; crisis analysis and forecasting;
crisis management in hotel business; preparedness and response planning; emergency prevention; crisis
communication; emergency evacuation; basic first aid; stress management and psychological support;
organizational image recovery after crisis; case study analysis related to hotel business

3572330 ﬁnmé’cﬂuuaxﬁaﬂzmmamLﬁ'amsu‘%miﬁam%w’luﬁqsﬁaﬁou,su** 3(2-2-5)
Social Skills and Performance Art for Professional Service in Hotel Business
Aavzmauaniuazmandenlmiineiefoms ﬂﬂﬁﬂmmimmmwmﬁ ﬂ”ﬁﬂ%’wammzmw
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TiinsensusauiansiomIogeedeassd maouhinAugdu maieuazdin insemnedasiuns

% MITAMIANNATER LazmMIdadulnaseossindnlunnuninig
Performance art and body movement for communication; body control skills; balancing body and

mind; practicing acting skills through role-play; adapting and responding to on-the-spot situations; applying

performance skills for creative communication; teamwork; leadership development; social etiquette in the
workplace; stress management; and commitment to professional ethics in service
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Basic English in Hotel Business
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Basic vocabulary and sentence structures in hotel business; English communication skills for
customer service; basic conversations for guest reception; self<introduction, greetings, room reservation,
English for front office, housekeeping, food and beverage services, and catering; providing basic information
about hotel; telephone conversations; listening and comprehension skills; reading and listening English from
various media and hotel-related documents; writing reports; writing resume
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English for Communication in Hotel Business
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Listening and speaking skills; interactive conversations in various situations; making room
reservations; check-in and check-out procedures; providing information about guest rooms; food and
beverage service in the restaurant; housekeeping service; introducing hotel facilities; providing information
about available hotel services; giving basic information about local tourist attractions and local products;
interdepartmental communication within hotel; sales promotional speaking; handling guest complaints; using
appropriate vocabulary, expressions, and sentence structures in hospitality contexts to solve immediate
problems
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Food and Beverage Management and Administration in Hotel Business
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Role and importance of the food and beverage department in hotel business; organizational
structure and responsibilities of each position; standards of food and beverage service; safety and hygiene
standards; quality control of food and beverages; service planning; management of raw materials, purchasing,
stock control, and cost control; handling customer complaints and enhancing customer satisfaction; application
of technology to improve food and beverage service efficiency; and sustainable practices in food and beverage
operations
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Food and Beverage Service in Hotel Business
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Types of food and beverage service in hotel business; service skills and techniques appropriate

to types of food and beverages; customer reception process; handling customer requests and complaints;

selection and maintenance of equipment; effective commmunication; service-related equipment; table setting
according to service styles; napkin folding techniques; dining room management to support efficient service;
providing in-room food and beverage service effectively and accordance with hotel standards
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Catering Service in Hotel Business
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Types and forms of catering services in hotel business; selecting appropriate tools, equipment,
and utensils for various types of banquet ; concepts and principles of banquet design aligned with event
objectives and client needs; banquet planning process; preparation, operation, evaluation; management of
protocols and procedures for both formal and informal banquet events; roles of banquet team members,
communication, and event management under time, budget, and resource constraints; application of
technology in banquet operations to enhance service efficiency and customer satisfaction
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Kitchen Management in Hotel Business
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Designing kitchen structures in hotel business; kitchen zoning and space allocation; planning
and managing kitchen operations according to types of food service; principles of kitchen layout; selection
of cooking equipment; managing ingredients; receiving, storage utilization; hygiene and quality control
under kitchen safety standards; prevention of workplace; accidents; managing emergency situations in the
kitchen; applying technology, software, and automation to enhance operational efficiency; and evaluation for
continuous and sustainable improvement of kitchen operation
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Bar Management and the Art of Mixology
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Background of beverages; characteristics and types of beverages; wine knowledge and tasting;
beverage service planning and operations; cost calculation; customer service; bar arrangements; bar tools
and equipment; storage of beverages; designing beverage menus; mixing; techniques and styles of beverage
mixing and service; garnishing; responsibility, manner and ethics of bar and beverage staff; practical training
in bar operations
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Room Division Management and Administration in Hotel Business
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Roles, importance, structure, responsibilities and duties of rooms division; service standards; safety
and hygiene standards; inspection and quality control in rooms division operations; resource management; cost
control; service planning; service efficiency improvement; complaint management and customer satisfaction;
application of technology in rooms division; and sustainable operations
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Front Office Service in Hotel Business
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Responsibilities and functions of various departments related to front office operations; front
office procedures and workflows; reservation management; night audit; telephone operations; qualifications
and professional ethics of front office personnel; application of property management systems (PMS); tools,
equipment, documents, and forms used in front office operations; interdepartmental coordination within hotel;
data privacy protection laws and relevant legal regulations; practical training in problem-solving in front office
tasks; coordination of service delivery under international standards and contextual operational practices
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Housekeeping Service in Hotel Business
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Concepts, principles, and roles; organizational structure; responsibilities of housekeeping in
hotel business; procedures for cleaning guest rooms and public areas according to international standards;
laundry room operations; floral room operations; security operations; work planning; data storage; report
documentation; daily supply usage control; selection of appropriate tools, equipment, and chemicals; hygiene
practices; workplace safety; relevant service standards; Complaint Management; integration of knowledge
to sustainably improve housekeeping operations in the context of hotel business
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Butler Service for VIP Guests
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Concepts, roles, duties, types, qualifications, and key characteristics of personal service
providers; the art and expertise of delivering high-level personalized services; understanding lifestyles and
preferences of VIP guests; anticipating client needs to achieve service excellence; planning and designing
service, communicating to exceed client expectations; attention to detail in enhancing service quality in hotel
businesses and related service industries; legal, ethical, and risk-related considerations in personal service
provision
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Marketing and Sales in Hotel Business
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Concepts and characteristics of hotel business marketing; marketing situation and environmental
analysis; market segmentation; marketing and sales strategies; market positioning; marketing plans; branding;
public relations; digital marketing; marketing trends for hotel operations; marketing ethics; marketing laws;
sales channel utilization; revenue management; developing customer relationships; creating satisfaction;
customer retention strategies; negotiation; building long-term loyalty
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Accounting and Finance in Hotel Business
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Basic accounting principles related to operations in hotel business; meaning and importance

of accounting and finance in hotel business; objectives, types of accounts, preparation and understanding
of basic financial statements; profit and loss statement, balance sheet, and cash flow statement; financial
statement analysis using financial ratios; application of management accounting in cost control and financial
planning; tax laws related to hotel business; utilization of accounting information for effective managerial
decision-making
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Professional English in Hotel Business
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Reading and writing documents in hotel business contexts; writing meeting agendas and minutes;
composing professional emails; writing summaries; taking notes; vocabulary commonly used in business
meetings; analyzing and discussing key issues; exchanging opinions; using polite expressions and sentence
structures; applying language appropriate to social and cultural norms of native speakers; using English for
workplace interactions; using proper language and vocabulary in job interviews; delivering presentations;
applying English independently in diverse contexts through modern media
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Hotel Concierge Management
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Roles and responsibilities of a concierge; service delivery and coordination; knowledge of tourist
attractions and local services; storytelling skills; service booking management; coordination for comprehensive
travel services; handling issues and needs; technology and personal data management; professional ethics;
work standards; analysis of consumer behavior trends for service improvement; and relevant laws and
regulations
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MICE and Event Management in Hotel Business
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Concepts, forms, and components of MICE and event businesses in the context of hotel
business; planning and designing events aligned with specific objectives; effective operations management;
budgeting, resource, and personnel management; creating memorable experiences for attendees through
service and atmosphere design; application of digital technologies, registration systems, communication,
and data management; growth trends of the MICE and event business; sustainable event management
approaches with consideration for the environment, communities, and efficient resource utilization
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Wellness Spa Management
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Basic knowledge of anatomy and physiology; principles of massage and wellness massage
techniques; hydrotherapy; aromatherapy; facial, body, hair, hand, foot, fingernail, and toenail care; herbal
applications for wellness and beauty; spa management, operations, and service models; spa products, tools,
equipment, and hygiene standards in wellness spas; application of light, color, and sound in spa environments;
spatial design for enhanced wellness experiences; ethics and legal issues related to wellness establishment
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Seminar on Contemporary Issues in Hotel Business
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Analysis of contemporary issues affecting hotel business operations; impacts of economic, social,

political, and environmental factors; changing consumer behavior and service expectations; hotel adaptation
to crisis situations; sustainability management; technology and innovation in the hospitality industry; cultural
diversity and equity in the workplace; workforce transformation in the service sector; emerging tourism trends;
application of case studies, research, and participatory discussions; proposing creative approaches to hotel
business development
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Servicescape Aesthetics in Hotel Business
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Concepts and significance of aesthetics and art; the relationship between art and the perception
of beauty in human-created objects shaped by cultural influences; design concepts and decorative styles in
various types of hotels; aesthetic enhancement of different hotel spaces; creation of appreciation experiences
through sensory design; the art of hotel landscape design; beauty, refinement, service Landscape maintenance,
lighting, color, materials, and spatial design as key selling points in hotel business
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Sustainable Hotel Management
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Operations based on the concept of environmental, social, and governance (ESG) responsibility
in organization; energy, resource, and environmental management; community and local engagement;
compliance with environmental and sustainability laws; hygiene and safety legislation; eco-friendly service
standards; carbon emission reduction approaches; greenhouse gas emission reduction; communication of
information and news; technological applications in environmental management for hotel business
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Health Tourism Management
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Principles, concepts, components, standards, and regulations of health tourism; trends and
factors influencing health tourists' behavior; analyzing health tourists' needs; designing health experiences;
managing health tourism itineraries; pre-service management; facilitating during service; postservice health
tourism offerings; sustainable development concepts in health tourism business
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Wellness Dimension and Culture
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Concepts of health and quality of life; dimensions of well-being; balance of well-being components;
well-being and balanced living; well-being in modern society; standards of wellness-oriented hotel business
operations; types and elements of wellness hotels; principles of wellness service delivery; wellness service
consumers; concepts of creating a wellness-promoting organization and culture of holistic well-being; wellness
promotion activities in hospitality organizations; well-being concepts for service professionals; workplace
happiness; and strategies for achieving work-life balance
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Elderly Health Care
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Principles of elderly care; physical, psychological, and social changes in the aging process;
common health problems among older adults; health promotion and preventive care; financial health
preparedness; legal rights, entitlements, and health insurance for the elderly; design and provision of
facilities to support quality living for older adults; mental health care and emotional well-being; standards and
guidelines for elderly self-care practices; nutrition for the elderly; physical activity and movement for healthy
aging; recreational activities for older adults; and the selection and application of innovative technologies in
elderly care

5u1den (AuanwFUSINAIbovuaBW)
3573615 mmﬁuﬁug’m 3(3-0-6)
Basic Chinese
I?mﬁﬁwLLaméJﬂVbmmwfmwﬁuﬁymm Finzdum i wa e uazidauiugu insennendes
fnruazdwmiwdeoiu doan Teusssnanudunseszinain
Basic Chinese structure and grammar; basic Chinese listening, speaking, reading and writing
skills; pronunciation skill; basic Chinese vocabulary and expressions; society, culture and history of China

3571539  mwudniandaans 3(3-0-6)
Chinese for Communication
Tanaauaznanliennanimenduidudou inuzdunai wa 61w Adudouluuiummedons $in
U9375% $1e9113 M3T0980 MAAUIMI MI18ANNTIEmaSs INNIReE159INM I8 IUNUMANEONWNNI0E
Complex Chinese structure and grammar; complex Chinese listening, speaking, reading; skill
in social contexts, daily life, restaurants, shopping, traveling, and asking for help; practicing communication
through role-play in various situations

31



3572339 mm%‘mﬁaqsﬁaﬁaum 3(3-0-6)

Chinese for Hotel Business

MIWs NIWA N1387% M3Ten AN §19an ma&%mamm%u‘tumiﬂﬁﬁﬁmu wwnuneing 9 TugIna
3933 MIuaAIANNANAL NMIUIzEmWIw NMaraudadnan n13aematlym uwazudladadoadeu madeuiansem
uazmuoTInlunILINIgna Nl shideuasyiime Ansnsasiulenauazaniunnint

Chinese listening, speaking, reading, writing, vocabulary, expressions, communication in working
for various hotel departments; expressing opinions; coordination; inquiry responses; problem management
and complaint resolution; learning etiquette and cultural aspects of customer service; appropriate language
use, tone, and gestures for different occasions and situations

3573618 mm{ﬂ'ﬂ%ﬁugﬁu 3(3-0-6)

Basic Japanese

Iﬂiqmmmmaﬂhmmmmmmﬂuwuﬁm NNBEATWNIING WA B LA Lsuauwumu NNBzNI00NLEe
AANTLaE mmumﬂmuamu AN mumwmwmﬂummaﬂm mﬂmﬁu

Basic Japanese structure and grammar; basic Japanese listening, speaking, reading and writing
skills; pronunciation skill; basic Japanese vocabulary and expressions; society, culture and history of Japan

3571540 mmzﬁﬂmﬁamsﬁ'ami 3(3-0-6)

Japanese for Communication

lAseauae Waﬂhmmmmmrﬁﬂu‘wsﬂumau NNBZATWNITNG WA 814 Pfudenluusunmegas
FAnUazanTu Fuerns MITev09 NMIAUNTY NNIPOAINTILNAD r;\lﬁmiﬁ‘afmimﬂmiﬁnaawwm‘ﬂmm
FIWNI0

Complex Japanese structure and grammar; complex Japanese listening, speaking, reading, skill
in social contexts, daily life, restaurants, shopping, traveling, and asking for help; practicing communication

through role-play in various situations

3572340 ﬂﬁﬂﬂtﬁﬂ%t‘ﬁﬂﬁqiﬁﬁltﬁduim 3(3-0-6)

Japanese for Hotel Business

M3 NINA NM38% NMITew ANANT EUIU mi&iamﬁmmzﬁﬂu‘tumﬁﬁﬁ’ﬁmmmmﬁw 91
uﬁiﬂﬂiﬁﬂuﬁm MILEAIANNAALAIY NMIUIEEWNY NMIRBLTaTNON m‘sfmm‘sﬂmm wazuilataionden mmﬂm
NITEINULRE awuﬁiiﬂumimmiaﬂm msldnen iidesuazvime Amsnzantulenaazanuwnnd

Japanese listening, speaking, reading, writing, vocabulary, expressions, communication in working
for various hotel departments; expressing opinions; coordination; inquiry responses; problem management
and complaint resolution; learning etiquette and cultural aspects of customer service; appropriate language
use, tone, and gestures for different occasions and situations

3573621 mmmmﬁﬁugﬁu 3(3-0-6)

Basic Korean

[GRAGEREIE wanhmmm;w’nsmmwawumu NNEZAIWNIIN WA 81U WA Lmﬁuwuﬁm NNWe
misendes fdniiazdunradadn dan Seussrnanaduanassdssmamning

Basic Korean structure and grammar; basic Korean listening, speaking, reading and writing skills;
pronunciation skill; basic Korean vocabulary and expressions; society, culture and history of Korea
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3571541  mwnnmaiien1siesns 3(3-0-6)
Korean for Communication
TaneauaznanhennInimeunvaniudeu inwsedumai wa s Adudeulusiunmeies #in
U3237%1 Fmenvns mMateres Matium nmaseanatiemae dnn1sdemInnmisiassununneasown ot
Complex Korean structure and grammar; complex Korean listening, speaking, reading, skill in
social contexts, daily life, restaurants, shopping, traveling, and asking for help; practicing communication
through role-play in various situations

3572341 mmmmﬁtﬁaﬁq‘sﬁafwuw 3(3-0-6)

Korean for Hotel Business

MW M3ye Mg Maden mdn dmw mafea e immaumMsUiRnumunens 1 lugiie
T3040 NMILEAIANAALAK NTUTZEWINM MInaudadnoin nsaanstym wazudladeinaden milﬁﬂui
unsenuaz Taussanlumauinisgnér naldne sudeuasriine Ausnzaaiolomauszaniuniant

Korean listening, speaking, reading, writing, vocabulary, expressions, communication in working
for various hotel departments; expressing opinions; coordination; inquiry responses; problem management
and complaint resolution; learning etiquette and cultural aspects of customer service; appropriate language
use, tone, and gestures for different occasions and situations

3573624 mmsl%"amaﬁugﬁu 3(3-0-6)

Basic French

TansadauaznanliennanimsdToaaiugn finsedunaile we e1w uasidouiugin insens
pandes fanuazdundSaamdodn dan Sausrsnanaiuinesizman o

Basic French structure and grammar; basic French listening, speaking, reading and writing skills;
pronunciation skill; basic French vocabulary and expressions; society, culture and history of France

3571542  mdSodsiansieas 3(3-0-6)
French for Communication
Tansa$rauazvanbiennanimunssaaadudou inwsedunai ya 61w Adufouluuiummedons #in
U32313% $11eT n3Tev01 MRARIME MILeANNTIBmas InnIRea39INMITeIUNUIMANEINwNI 0l
Complex French structure and grammar; complex French listening, speaking, reading, skills in
social contexts, daily life, restaurants, shopping, traveling, and asking for help; practicing communication
through role-play in various situations

3572342 ﬂﬂﬂﬂﬂ%ﬂlﬁﬂlﬁaﬁqiﬁﬁltﬁdlﬁﬂ 3(3-0-6)

French for Hotel Business

MIWe N1IYA N8 NSl AFNWY W miﬁ'amim‘mDJ%L@Lﬂaslumiﬂg'jﬁﬁmmwmﬁiw 9
Tugafialsauwsn manaasanaAaLin mMatseamemw manaudadnon Mssanstym wasutladadoaden naFeus
insenuaziausTinlumIuinagnd milinen shifeasyhme fsnsansulanmauazaniunin

French listening, speaking, reading, writing; vocabulary, expressions, communication in working
for various hotel departments; expressing opinions; coordination; inquiry responses; problem management
and complaint resolution; learning etiquette and cultural aspects of customer service; appropriate language
use, tone, and gestures for different occasions and situations
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Su@inds:aunisnidusw
3574810 ‘flnﬂszauminﬁm%wqiﬁamﬂsau,s&l 6(400)

Internship in Hotel Business

Wniae ﬂumimmwﬂuﬁiﬂﬂwum ey ammwmwmmiau ! fifieada mimﬂmawuﬁﬁm
aoﬂmu,a msﬂﬁumhmimﬂm MIRAWITNEEMILINT NM3dems manwduiia wazanusuinsaude
Wi NIFFanARTIRNIZEN LLazmiﬁizqﬂmaﬂﬂmmgqmiﬂgumiuﬂmumﬁm%iﬂ

Professional internship in hotel business and related service industries; learning organizational
culture and workplace adaptation; developing service skills, communication, teamwork, and responsibility;
cultivating appropriate attitudes and applying knowledge to practical setting

nsiinus:aun1snidsnsw a1wdsissionidsousy
Asoi 1 - sm3wnAMsANYIA 2 Un1sAnuni 1 na: nAAnuR 1 UnasAnuni 2
dhlamwnnvasmaineulugsialsus fauadfigndasdanu Feufnwdneoiuazumumassin
vimadioaninannwinnuaivlusnudasznounms I8sudaUszsunaim e idusmwndanidnngua
wazdunzagilndde LﬁaLa‘%uﬂ%ﬁﬂLmﬁumaiﬂumiﬂ%’uﬂwmﬁﬂmwLLa:sz5ﬂmﬁmammaﬂﬁmm:mﬁu
ununaulugsialssusnegrsioniin Tnef U UADNTIN “Toaauas gi3gudrawangemlusy’ Fepenuuy
mmiﬁﬂwuﬂﬁﬂmm‘um‘[mNﬂﬂgummufluwummwmmmummmaa (Excellence Center) uaztfugalaanis
Nﬂﬂgwmuﬂuhaannumiuwmn’;omwumum

ASLA 2 - mAmMsANuIA 2 UmsAnwIi 2 ua: nAnsinean 1 Unasfinuai 3

HiFeudvinee fanudngindasfuRnuldiud ningasdodimmnszuomaEnUiianuamoei
msden Tneliindnwdhiaslassmannsdud orenAneAnUURnugsiamalsusw Imauﬂﬂﬂmwmﬂﬂgm
Aulsssandwinluaangourmmamuasiiasnslulasmiansndion eidumaiandnenniien wazi
MIFEUILULYIINIIGNIITINUIITY (Work-based Learning) ﬂ‘]_Jﬁqiﬂ?ﬂi\‘iLLiNﬂ’]Eﬂéﬂﬂi\‘iﬂ’]iﬂ’ﬂNi’JNwamuﬂﬁﬂkﬁ
AnufiAnuganalauas MoU fiysanmasmiumein

ASOA 3 - MmAMsANUA 2 Umsfinui 4

Tndneldianezahaainlzaunaol uasiannininmssnwansdueiilusomlsznaums
Wnuwanmelunisdsznavaninselumerasandisanisdne nangas Svivualdinfneiladndszaunsol
maswngifalansn IeefinmsfinUszaunisaldeiiasiuliviesnit 400 1lus suanuastarosindnw
Tunednindszaunfningiamalauiugaialaus uazgeemnIsnuinsan 9 Aiierdamiszine
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Eamma\)nqu Bachelor of Arts Program in Entrepreneur in Hospitality and Tourism Business
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nydonny ToL6n : Bachelor of Arts (Entrepreneur in Hospitality and Tourism Business)

Fadn : BA. (Entrepreneur in Hospitality and Tourism Business)
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lnsvasionanans
TnumbeianEeusaearangns 120 viedn JFadinduniigialenmInaIAITLaNgNIT

Soit
1. nuaAdLANYINIIU
2. UIAJBIIaWN:
2.1 %wﬁugmim%w
2.2 31NAY
2.3 A1 udan
2.3.1 AMANNTWlARNIE
2.3.2 39 WA L ITINALR DI TN
AFdonmursnelszmaianuwordnmenlane i)
2.4 Aindszaunsnbindn
3. nuomdsdenias lutiesanan
n1svANISIS8UN1sdau
MUoAJBIIaWN:
S6qdugusBIGW
3571136 mw%lﬁméw’uﬁlumu‘fluﬁﬂimaumﬁﬁiﬁw%mmazmﬁﬁauﬁm
Introduction to Entrepreneurship in Hospitality and Tourlsm Business
3571137 LWI%I@EJLLa“ﬁmmwﬂi“@wﬂuﬁiﬂﬂUiﬂﬁLLa znvioudien
Technology and Atrtificial Intelligence in Hospitality and Tourism Business
3571138 ﬂ’]‘jf;‘f@ﬂ’]iﬁq‘jﬁﬁm%ﬂ’]ilmxﬂ’liﬁmLﬁEJ’JE]EJ"]\‘iEaJIJ\TFﬁ%
Sustainable Management of Hospitality and Tourism Business
3572121 ma:r&fﬁnLL@:miﬁmif{‘fﬂmmﬂﬂaﬁm%'u%Tﬂizﬂaumiﬁqiﬁﬁm%mma:mﬁﬁawﬁ'm
Leadership and Personnel Management for Hospitality and Tourism Entrepreneurs
3571139 mimm@ﬁw%“uqiﬁf\m%miLm:miﬁmLﬁ'm
Marketing for Hospitality and Tourism Business
3572130 ﬂgwmaﬁjﬁfnLLazmﬁz%m%Juﬁq'ﬁﬁw%mnmzmﬁﬁamﬁm
Business Laws and Taxation for Hospitality and Tourism Business
3572131 MINYUAZNITITINABIBIGIND
Sales and Business Negotiation
3572132 wWpAnIInKUsINALazInINe TN TN IRUDTIN
Consumer Behavior and Cross-Cultural Service Psychology
3572133 miﬁm%ﬁm%’uﬁiﬁﬁm%mmaxmiﬁmL‘ﬁ'm
Accounting for Hospltallty and Tourism Business
3573152 mItanIannLieuas mqmmmmimmmim mIrioufien
Risk and Crisis Management for Hospitality and Tourism Business
J6100AUY
3571130 miﬁwmyﬂaﬂmwL‘ﬂ"amilﬂu;:Jﬂi:ﬂa‘umiﬁqiﬁﬁm%mnm:miﬁamﬁm
Personality Development for Hospitality and Tourism Entrepreneurs
3572134 ﬂﬁﬁ@ﬁ’ﬁﬂ’]‘]&ﬂaux‘lﬂE]‘Mﬁiﬁﬁ]ﬁ?ﬂ%ﬂﬁ‘iﬁﬁm%ﬂ’]ﬂm“’ﬂ’ﬁﬁa\‘]L“?]IEJ]
Business Engllsh Communication for Hospltallty and Tourism Business
3572135 ﬂ’]iﬁi’mLLU?%@N’HW?Uﬁiﬂ‘ﬂ‘Uﬁﬂ’ﬁLLﬂ N13N8ILNe7

Branding for Hospitality and Tourism Business

24 niuognn
90 nuoynn
30 nuaena
30 nulena
24 AuI8ne
12 Mene
12 Neie

6 viuIena

6 nLioanm

90 nuosNA
30 nuosnn
3(3-0-6)
3(2-2-5)
3(3-0-6)
3(3-0-6)
3(3-0-6)
3(3-0-6)
3(2-2-5)
3(3-0-6)
3(2-2-5)
3(3-0-6)
30 nuosnn
3(3-0-6)
3(2-2-5)

3(3-0-6)
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3572136

3572137

3573153

3573906

35731564

35731565

3573156

3572138

3572139

3572125

3572140

3572343

3572141

35731567

35731568

3573159

3573160

3573161

3573162

ﬂaa‘ﬂﬁ‘ﬂaumuﬁm“miﬁ%wmaumw‘fﬁ%ﬁaﬁww%’umﬁﬂﬁmma“miviamﬁm

Content Strategy and Digital Content Creation for Hospltallty and Tourism Business

mﬂmmmm”haamﬂﬂmmumnfnmmmm N3N ILNe7
Value Chain and Logistics for Hospitality and Tourism Business
madamaneldlugsiainiuazmmaaien

Revenue Management in Hospitality and Tourism Business
ma"‘;%’ﬂmmm@%wﬁumﬁw%mmawmi‘viaw?im

Marketlng Research for Hospitality and Tourlsm Business
ﬂasl‘ﬂﬁu,a NIINUABIINIVINTTURE mrieafien

Strategies and Business Planning for Hospitality and Tourism Business
mimGwmmﬁﬂm:]wiu'ﬁ'mmimumxmiﬁﬁLﬂuamﬂqiﬁﬁl

Public Speaking and Business Pitching in English
Iﬂ‘mmuqsﬁﬁm%mmaxmiﬁmLﬁ'm

Hospitality and Tourism Business Project

Jsuden

31powaulorawn:

mw%maqné’wﬁtﬂmﬁﬂ

Customer Service Excellence
Qﬁﬁﬁﬁu’%mmﬁaﬁqiﬁw%mmaxmiﬁamﬁm

Servicescape for Hospitality and Tourism Business
rmﬂ‘ﬂffmwmmf\i'aﬁmNaaﬂmfﬁw%'uﬁiﬁ'ﬁm%mnm“miﬁmL‘ﬁ'm

Social Media Marketing Strateg|es for Hosp|ta||ty and Tourism Business
mﬁmuwﬂi ﬂaumﬂuﬁﬁﬂﬁmwmmmaﬂLLamwmeaaﬂ
Entrepreneurship in Small and Alternative Accommodation Business
N39AN IR IAN LI TN

Hotel Operations Management

gaRvfeuazm Iy

Tour Business and Operations
NMI0ONUULTI TN I IIALAZNNTIIIUHILRUN

Creative Tour Design and Itmerary Planning

MI0ENLUULATFS 1T TIAATE AN A e NN

Design and Creation of Modern Beverages
NMIIANIILAZNMIA LR UIIUITUAZALHIWIALEN

Small-scale Restaurant and Café Management and Operations
mﬁmmnmzaammu5Lmﬁmwwzﬂq'uLmzmwwzqﬂﬂa

Niche and Personalized Event Management and Design
miaaﬂLm'umamﬁmﬁm:'uiiﬁ;ﬁmﬁ%aa%ﬁomﬁﬁm%’uqiﬁﬂﬁmimzmiviamﬁ'm
Creative Product and Packaging Design for Hospitality and Tourism Business
m'ﬁﬁwmﬁq'ﬁﬁﬁ]ﬁfuwmmﬂmzﬁﬂn'ﬁm%ﬁqmﬁﬁ‘

Recreation Business and Creative Activity Development

3(2-2-5)

3(3-0-6)

3(3-0-6)

3(2-2-5)

3(2-2-5)

3(2-2-5)

3(0-6-3)

24 nuodsnn

12 nuognn

3(3-0-6)

3(3-0-6)

3(2-2-5)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(2-2-5)

3(2-2-5)

3(3-0-6)

3(2-5-5)

3(2-2-5)

3(2-2-5)
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3573615

35715639

3572549

3573611

3573618

3571540

3572551

3573610

3573621

3571541

3572553

3573613

3573624

3571542

3572555

3573612

3574812

551N uritoUs:InFAldiavuaBw
AFdanmurssdszmaianuardnmelaneming)
M Iuiugn

Basic Chinese

MuIuien1Idesns

Chinese for Communication
mm%mﬁ'amiﬁ'amimﬂqiﬁ%

Chinese for Business Communication
muAulugsianinauazviosiiien
Chinese for Hospitality and Tourism Business
mmﬂﬂuﬂy@m

Basic Japanese

m‘mgﬁﬂmﬁamiﬁ'ami

Japanese for Communication
ﬂ’]‘hﬂﬂjﬂutﬁlaﬂﬁiﬁaﬁ’ﬁﬂwﬁqﬁﬁi}

Japanese for Business Communication
mwdiulugsfainauaznavaiien
Japanese for Hospitality and Tourism Business
MUY

Basic Korean

MunMaRenIRoa3

Korean for Communication
m‘mmeﬁlﬁamiﬁ'amimeﬁﬁﬁﬁ]

Korean for Business Communication

M malugsfisuinuazmiviosiies
Korean for Hospitality and Tourism Business
mwm%"amm‘\iyugm

Basic French

mwdSiasanIdaans

French for Communication
m‘mN%bﬂmmﬁamiﬁamsmoﬁjﬁﬂ

French for Business Communication
m‘mN%"aLﬂas[,uﬁjﬁw%mmazmiﬂamﬁm
French for Hospitality and Tourism Business

Jplnds:aunisniduisw 6 nuosnn
AnvszaumIniindnlugifiauinuaznisveiien
Internship in Hospitality and Tourism Business

nuondsdenias lutesndn

TWaendeuneindu 9 nluieenin 6 nieie TunangnITeaulIgnInTresNmInenaeaIugdn
Taglsdniunedndeedeonnuds uazliidunedndsmmeldidewlaglisuniieinsn lwnosinsdise
MIANWINANGNT

12 nuosnn

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

6(400)

6 nuoann
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NUIAIBIIaWN:
S5qdugusBIBW
U 42' U [ % Aa a 1 ~
3571136 m’msmaamﬂ%mstﬂuwﬂsxnaumsﬁsnammmazmsﬂaamm 3(3-0-6)

Introduction to Entrepreneurship in Hospitality and Tourism Business

LLmﬂ(ﬂLLaWm‘wmmaﬂammwﬂﬁumimmim“mimﬂmm ‘Ui“Lﬂmaﬂﬁiﬂﬂua@mwmmmﬂmm
uazuINT laun ﬁiﬂ’waamm ﬁiﬂ’ﬂ‘ﬂWﬂ gINveIMITURY Lﬂiamu ﬁ‘smal,’mm ﬁim}au‘ﬂmmi UNUINYDN
Nﬂi“ﬂaum‘sﬁiﬂammma mavaiien mmmﬂﬂLLa“ﬂﬂwwmmmawﬂi“ﬂaumi ‘sﬂJLLumlaﬂmiLUuLm%m
g Iammmm'gmmmmaaﬁqﬁﬂ'ﬂmmimwmimomm miﬂmznmmtﬂﬂﬂlmmqam ﬂﬁmﬁﬂmmﬂﬁjm
U3msuazmavieaiien

Concepts and overview of the tourism and hospitality Industry; types of business inthe tourism
and hospitality industry: including tour business, accommodation business, food and beverage business, event
business, and recreation business; role of entrepreneurs in tourism and hospitality business; entrepreneurial
mindset and fundamental skills; types of business ownership; opportunities and challenges in the hospitality
and tourism business; business feasibility study; case studies in hospitality and tourism business

3571137 Lnﬂfu'[aﬁu,azﬁzymgﬂszﬁﬂfluﬁqsﬁw%mmazms‘n'aaw"is.n 3(2-2-5)
Technology and Artificial Intelligence in Hospitality and Tourism Business
ﬂ’nmwumumumﬂiﬂamm ﬂmmmi Gw‘m‘wmmmaﬂmﬁinﬂmmim nsriaaiigIunuIn

LaE D\Iﬂﬂﬁz‘m_lﬁla\‘iL%ﬂIuIﬂﬂiuﬁiﬂﬁmﬁﬂ'ﬁLLﬂ nIvipaien %aq‘mamnmLmaﬂsﬁmuﬁmmﬂﬁmmﬂﬁwm‘nmqf]
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Fundamental knowledge of technology and artificial intelligence related to the hospitality and

tourism business; the roles and impacts of technology in the hospitality and tourism business; channels for
accessing various types of artificial intelligence; technology evaluation and selection; application of digital
tools to enhance competitiveness; technology usage security; ethics and responsibility in technology use;
emerging technology trends; hands on practice through simulations; case studies in hospitality and tourism
business
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Sustainable Management of Hospitality and Tourism Business
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Concepts, importance, and approaches to sustainable hospitality and tourism business
management; basic resource and environmental management in business; social and community responsibility;
creating business value in line with global trends; ethical and transparent business management; basic use of

technology and innovation to support business sustainability; case studies in hospitality and tourism business
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Leadershlp and Personnel Management for Hospitality and Tourism Entrepreneurs
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Basic principles and theories of leadership; components, characteristics, types, roles, and
key responsibilities of leaders; transformational leadership; creating vision, goals, and objectives; decision-
making; coordination among departments and organizations; fundamental principles of recruitment, people
development, and talent management to enhance leadership and potential in the hospitality and tourism
business; domestic and international case studies and best practices in the hospitality and tourism business
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Marketing for Hospitality and Tourism Business
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Concept, theories and principles of marketing for hospitality and tourism business; target group
analysis; customer journey design; development of marketing strategies and marketing mix; marketing
plan development; use of technology and artificial intelligence to enhance marketing efficiency; marketing
measurement and evaluation; sustainable marketing strategies; marketing ethics; marketing trends; case
studies in hospitality and tourism business
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Business Laws and Taxation for Hospitality and Tourlsm Busmess
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Basic business law for hospitality and tourism entrepreneurs; business entity formation and
management; commercial contracts; employment and labor law; taxation for entrepreneurs including VAT,
corporate income tax, and withholding tax; business ethics and legal responsibilities; case studies in hospitality
and tourism business
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Sales and Business Negotiation
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Principles of strategic and ethical selling; communication skills for creating understanding, attracting
attention, persuading, negotiating, and closing sales in hospitality and tourism business; techniques for
handling objections and business conditions; maintaining customer relationships after the sale; customizing
strategies for different target customers; case studies in hospitality and tourism business
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Consumer Behavior and Cross-Cultural Service Psychology
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Consumer psychology theories and cross-cultural service psychology; psychologicalfactors

influencing cross-cultural customer decision-making processes; service experience management in diverse

cultural contexts; cross-cultural communication and persuasion techniques; customer complaint and conflict
management; customer relationship recovery strategies; case studies of applications in hospitality and tourism
business

3572133 miﬁ'm%’ﬁﬂﬂ%’ﬂﬁiﬁ%ﬁ%n'ﬁua:n'ﬁﬁaaLﬁm 3(2-2-5)

Accounting for Hospitality and Tourism Busmess
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Basic principles of accounting for hospitality and tourism business; professional ethics in
accounting; financial statements and financial ratios; types of costs; fundamental principles of investment;
case studies in hospitality and tourism business
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Risk and Crisis Management for Hospitality and Tourism Business
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Concepts and principles of risk and crisis management; risk identification and assessment;

risk mitigation and monitoring; preparedness and response planning; business continuity planning; crisis

communication; post-crisis business restoration; emergency management; threat prevention; ethics in risk
management; case studies in the hospitality and tourism business
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Personality Development for Hospitality and Tourism Entrepreneurs
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Importance of personality; personality shaping; personality theories; desired characteristics of
the hospitality and tourism entrepreneurs, main influences on personality development, attitude adjustment
and foundation for personality growth; internal and external personality development; appearance and visual
poise, makeup and clothing techniques; interpersonal skill; social skills both formal and informal contexts
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Business English Communication for Hospitality and Tourism Business
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Development of business English skills in listening, speaking, reading, and writing; practicing

conversations, meetings, and negotiations; development of English pronunciation and accent; use of intonation

and pacing for effective speaking; providing information and recommendations for the hospitality and tourism
business through role-plays and simulations; understanding cultural differences, social etiquette, business
communication, and cross-cultural communication
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Branding for Hospitality and Tourism Business
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Meaning, importance, and components of branding for the hospitality and tourism business;
concepts and processes of brand building; creating and managing brand equity; brand performance evaluation;
personal branding; defining brand identity and brand personality; brand communication; designing brand
experiences; developing brand identity guidelines; utilizing technology and artificial intelligence in the branding
process; case studies from hospitality and tourism business
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Content Strategy and Digital Content Creation for Hospitality and Tourism Business
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Concepts, importance, and strategic content planning for hospitality and tourism business; creation
of various digital content formats tailored to target audiences and platforms; application of digital technology
and artificial intelligence in digital content creation and management; content calendar planning; analysis,
measurement, and improvement of content strategy; case studies from hospitality and tourism business
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Value Chain and Logistics for Hospitality and Tourism Business
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Concepts and importance of value chain and logistics in hospitality and tourism business;
components and key activities in the value chain; stakeholder relationship management; fundamentals of
logistics and supply chain management in hospitality and tourism business; application of technology and
innovation to enhance value chain efficiency; designing environmentally friendly and sustainable value chains;
case studies from hospitality and tourism business
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Revenue Management in Hospitality and Tourism Business
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Definition and importance of revenue management; pricing strategy; relationship of value and
price; demand forecasting; inventory and price management; distribution channel management; case studies
of hospitality and tourism business
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Marketing Research for Hospitality and Tourism Entrepreneurs
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Research methodology and marketing research process; Conducting marketing research;

Research proposals on contemporary issues in hospitality and tourism business; Application of technology

in data collection and analysis; Summarizing and presenting research findings; Case studies of hospitality

and tourism research in domestic and international contexts
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Strategies and Business Planning for Hospitality and Tourism Business
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Study and apply business strategies in the hospitality and tourism industry; use of design thinking

to create and develop business ideas; application of strategic analysis tools; design business model canvas;

development of a business plan integrating marketing, financial management, cost control, human resources,
and technology; assessment of business idea feasibility and sustainability; practical exercises in creating and
presenting a business plan
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Public Speaking and Business Pitching in English
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Techniques for public speaking and business presentations in English; narrative and persuasive
speaking; techniques for presenting business ideas and sales; debates and arguments in business meetings;
discussion speaking for tourism and hospitality business; hands on practice in speaking in business situations
and formal presentations
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Hospitality and Tourism Business Project
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Analyze business contexts in the hospitality and tourism industry; identify problems, opportunities,
or challenges and develop them into project topics; plan and implement the project systematically; integrate
interdisciplinary knowledge to propose practical solutions for businesses; apply digital technologies to support
project execution; communicate and present outcomes effectively; promote ethics, social responsibility, and
sustainability within the hospitality and tourism context
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Customer Service Excellence
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Definition and importances of customer service in the tourism and hospitality industry, the

differences of general service and excellent service, customers’ actual needs analysis, customer communication,

interpretation, excellent personnel, and communication manner in the organization, case studies and best
practices include
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Servicescape for Hospitality and Tourism Business
whAnuAzVINMIaIATmiINslugIAaUiMILaz M vianfien MIsanuuy uazdamIuTIENMe

UINIRE IR NOURUNIENTII 119 W9 & LJE9 NAW LaEMIANLAY Lﬁaa%fwﬂivﬁumitﬁﬁmml,a ZUANFENS N3

L%ﬂNIEJﬂﬂN‘YIﬂ%Uiﬂ’]iﬂUE]Gmme}mmﬁuﬁLL@“’?ULLUUﬁiﬂﬂI‘ﬁN LIARANEIEuLAE ﬁﬂLL’maaMumiaammum

NANUINT ﬂ’]iﬂiwﬂﬂﬁ]ﬂlsﬁmﬂI%INEINNEISLWN WasnszauUszaunMIniu3na mmﬁﬂmmmmmim maviaiien
Concepts and principles of servicescapes in hospitality and tourism business; designing and

managing service atmospheres using physical elements such as light, color, sound, scent, and décor to create

attractive and distinctive experiences; linking servicescapes with brand identity and new business models;
sustainable and environmental approaches to servicescape design; application of modern technologies to
enhance service experiences; case studies from hospitality and tourism business
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Social Media Marketing Strategies for Hospitality and Tourism Business
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Types and characteristics of social media platforms; social media marketing objectives; social

media advertisement format; strategic planning for social media marketing; creating advertising campaigns
for hospitality and tourism business in various social media platforms; measurement and evaluation of social
media campaigns; case studies of social media

marketing strategy in hospitality and tourism business
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Entrepreneurship in Small and Alternative Accommodation Business
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Concepts of entrepreneurship in small-scale and alternative accommodations; analyzing

business opportunities and accommodation industry trends; developing unique business concepts and value

propositions; designing customer experiences and managing guest relationships; planning and managing
small-scale accommodations; managing costs and setting prices; managing service quality and operational
standards; applying technology and innovation; case studies in small-scale and alternative accommodations
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Hotel Operations Management
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Evolution of the hotel business; types of hotels; organizational structure; front office management;
housekeeping management; food and beverage management; revenue management; technology and
innovation; service standards; customer relationship management; legal issues and ethics; case studies from
hospitality and tourism business
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Tour Business and Operations
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Types and structure of tour businesses and travel agencies; tour company operations; basic pricing
and cost calculation; supplier management; ticket issuance and sales channel management; related laws
and regulations; use of technology to support tour management; basic customer experience management;
hands-on practice through simulations; case studies from tour business
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Creative Tour Design and Itinerary Planning
NANAALAZNIZUIBNITOONUUUNIATOEIEIINEITA NITUATIEHNOANTIHLAZANADINITVDY

ﬁﬂﬁﬂmﬁ‘c’nLﬂWﬁNWEJLﬂIaﬂ”ﬁE]EmLLUUﬁ?%ﬁ@BUH%ETL%WWzﬂﬂ;N N130eNLUULRNNA Tz FUN I RiaE 9

AINLANATILAZTLONANWOL N1TIILHHLERNIUALAANTINDE9HlUTZENTAN N1TLE LT DIHIRNTTLARNS

nmslfinaluladuazdynissasglunisesnuuy mitnd jofuazsiauaidunisannadidnuiade
Concepts and processes of creative tour design; analysis of target tourists’ behavior and needs

for designing tours that meet niche demands; designing experience-based packages that are unique and
differentiated; effective route and activity planning; storytelling through travel; use of technology and artificial
intelligence in tour design; hands-on practice and presentation of itineraries based on real case studies

3573158 N13DDNMUUKAYES9EIALATaInaaaTe Inal 3(2-2-5)

Design and Creation of Modern Beverages

Uszinnaadiaiadis wwaliuaaaadosdnadelnd msonuuukasimmngaaaiosisliaonndes
ﬁun@jmﬂwm& m‘slﬁaﬂfﬁlqﬁULLa:mﬁU@:imwﬁ ﬂﬁﬂ%’mﬂﬁﬁm%a\iﬁzw‘%mumBﬁrﬁ\h‘ﬁﬁlﬁjﬁﬁ]@’]ﬁﬁLLf\]:Lﬂ%aﬂﬁIN
mIsonuuulszaumIniasesanlfdenlonuiusng malfmaluladuazuinnsaslumaimwiadosis MIrwin
ﬁunuuazmiﬁﬁwmmﬂ mmgm@mmwumqmamﬁa ﬂ?iﬂﬂﬂﬁﬂ@]@@ﬂLLUULL@&WJGN%’]M%EN?]IN NIHANEIIN
ﬁqiﬁfﬂm%‘l@ﬂ(ﬁlw

Types of beverages; trends in modern beverage markets; beverage recipe design and development
aligned with target groups; ingredient selection and flavor pairing; creation of signature beverages for food
and beverage business; beverage experience design connected to brand identity; use of technology and
innovation in beverage development; cost calculation and pricing; quality and hygiene standards; hands-on
practice in beverage design and development; case studies from beverage business

3573159  N1SIAMIUAZNIIANRUITUIIMIAITUAzANADWIALED 3(3-0-6)
Small-scale Restaurant and Café Management and Operations
NANMIUIMILBZALARN UM IUAEANHIUALRN NMTEBNLULLIIARTIWEYNT WAZLNY NN

NNIHNAR mmuﬁunuﬁ'@qﬁu LAZNITLINIEABN N1IIANIIATI NIATENDINT Lm:mmgmqmamﬁﬂ LA

‘U%miu,afza%f”mﬂizaumitﬁ@uﬂﬁw NIRANALAZNIIIERIUTDINIRaNa Nsldnaluladluiiwermanazan

NITAMN I WA ILAEATNTIH WInID3mInenrT uazandogedadn ﬂicﬁﬁﬂmmﬂﬁjﬁﬁmmmi

wazANNIWIALEN
Principles of management and operations of small-scale restaurants and cafés; restaurant

concept and menu design; production planning, raw material cost control, and inventory management;
kitchen management, food preparation, and hygiene standards; customer service and experience creation;,
marketing and sales through digital channels; use of technology in restaurants and cafés; back-of-house and
front-of-house team management; sustainable restaurant and café management approaches; case studies
from small-scale restaurant and café business
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3573160  MIVANIIUAZDDNUUUBIRARNIZNFNUAZIANIZYAAR 3(2-2-5)
Niche and Personalized Event Management and Design
LL%’JﬁﬂLLﬂzIﬂﬁ\‘iN%”NﬁjﬁﬂﬁLiuﬁL%WW‘L’ﬂq‘NLLE\]%Q’]%LLUUL%WW&‘LJ@]@@ miaammuﬁnuﬁﬁ@aulwﬁmju

anfiamz manakuuazsIMIruinudliminzaniuladsladiazanudainisaegnd madeananiud

N1I9BNLULEN LaZNIUIMIITnnareess n3dan1ssudsziimuaznisnsna maldnaluladidoia

ﬂi:ﬁumifﬁmwwzyﬂﬂa‘luﬁLmﬁ ﬂﬁ‘]ﬁ‘ﬁ’]iﬂ’ﬂNLfﬁ‘IEJ\‘iLLa:ﬂﬁLLm“IJ‘]jQJUWMﬁNW% MIRENLULBIWA I RaAAdaIN

WIARANEIE N miﬂﬂﬂg‘jﬁ?}aaﬂLLUULL@zﬁwmuauwuﬁnuﬁmwwmﬁjm
Concepts and structure of niche and personalized event business; designing events that meet

the needs of specific target groups; event planning and management tailored to customer lifestyles and
preferences; venue selection, theme design, and supplier management; budgeting and pricing strategies;
application of technology to enhance personalized event experiences; risk management and on-site problem-
solving; sustainable event design approaches; hands-on practice in designing and presenting niche event
plans

3573161 MIDINUUUNAAAMITLAZLTIVAMIIBIAT9ETIAE IS LTI NUTMSUAS 3(2-2-5)

nsvaaiien

Creative Product and Packaging Design for Hospitality and Tourism Business

LLmﬁ@LLazﬂizmum‘saaﬂLLUUwﬁmﬁm%umms@ﬁmﬁﬁm%’uﬁqiﬁﬁm%ﬂﬁl,l,axﬂﬁviauﬁm N7y
TaunIndiSagUdmiunmIsenuun 2 fif neenuuukdnimiifedosiunaeniien seeiisedn wazndnime
vimIfizfausnanuoiasdiwuazdilsionnudediu dnjianseonuuwamniniriazussndoidod
\NNITBNTiB e MILI BT TIR

Concepts and processes in product and packaging design for the hospitality and tourism
business; use of software for 2D design; designing tourism-related products, souvenirs, and service products
that reflect local identity and sustainability; hands-on practice in designing and developing creative products
and packaging to promote tourism and hospitality

3573162 miﬁ'@umqsﬁaﬁuwmmma:ﬁanswa%”massﬁ 3(2-2-5)
Recreation Business and Creative Activity Development
ﬂizmwLLa:Lme\imicﬁwLﬁuﬁq‘sﬁﬁ)ﬁuwmmsmzﬁﬁmﬁua%ﬁmﬁﬁ NI0BNLUUNINTIHUAL

Urzaunmaniiidenlasiuiuivinslineulandnguihanaame madenuaziszgnadlfinalulaguszuwinnim

TunsanuuufianTsaviaiui mnwuwmm:ﬁwmLLmﬁ91ﬁqiﬁwmmﬁnﬁﬁﬁﬂmimﬂu@uﬁﬂma Wndua

pBNULLLIAAAINTIN WanuazrakaumAnianssnlugduuugsiuwiadn nadidnwiaingsfiaiunuinis
Types and approaches of recreation and creative activity businesses; designing activities and

experiences linked to service areas that meet the needs of specific target groups; selecting and applying
technology and innovation in designing activities or spaces; planning and developing small business concepts
centered on activities; hands-on practice in activity concept design; developing and presenting activity concepts
in small business formats; case studies from recreation business

ju1den (AsnuFvUs:INFAllioviuaGw)
3573615 mmﬁuﬁugﬂu 3(3-0-6)

Basic Chinese

TansadauaznanliennanimenIuiugin Fnusedun1aie wa 61w uazideuitugiu insznisoon
R fAnriarduiwoodn dian SaussananaiduineosssinaTy

Basic Chinese structure and grammar; basic Chinese listening, speaking, reading and writing
skills; pronunciation skill; basic Chinese vocabulary and expressions; society, culture and history of China

49



3571539  mudIwiiensiess 3(3-0-6)
Chinese for Communication
Tamoashauazvanlenninimunduidudou vneedunsil wa e Adufauluudunneiay 33n
U331 S0 n3Terne Madiume nMIsennNdieman dnn1sdes3annIsassunumannanwn1od
Complex Chinese structure and grammar; complex Chinese listening, speaking, reading; skill
in social contexts, daily life, restaurants, shopping, traveling, and asking for help; practicing communication
through role-play in various situations

3572549 n’mﬁmﬁamiﬁ'amsmoqsﬁa 3(3-0-6)

Chinese for Business Communication

MeingItadmivnmIfle wa 8 Wen Amdnriuazdiin anaeg aenanedidnniedng uaz
anEngunsaweLReaiaTn MIsunldne ﬂﬁwﬂ’%%ﬁiﬂ%ﬂ’liﬁﬂﬁaﬁlaﬂﬁ“nwﬁjﬁﬁ) MIFNAEN
mashiauauluwidondugafafidmuald

Business Chinese for listening, speaking, reading, writing, vocabulary and expressions; letter,
email, and self-recommendation letter for job application; Chinese comprehensive conversation in business
communication; job interview; presentation on given business topics

3573611 mmﬁu‘luqsﬁau‘%mmazmsﬁaoLﬁm 3(3-0-6)
Chinese for Hospitality and Tourism Business
Anegszleauazdmnroinmeriuiililugsisuinisuazvionden Adnianiznieinin

?Jﬂmié"amﬂéfmaﬂuqiﬁw%mmazmiﬂaaL'ﬁlm MILTAIUNUN AN AT N0
Chinese sentences and idiom use in hospitality and tourism business; technical vocabulary;

comprehensive communication practice in hospitality and tourism business; role play in the given situations

3573618 mmzﬂﬂuﬁug'm 3(3-0-6)

Basic Japanese

Tnsoadnaunzvianbenanimenduuiugin insedumail wa 8w uasdouiug  insensoonides
andnriuazdnudimdaedu Fan Tausrmenaduanvanlszinadgs

Basic Japanese structure and grammar; basic Japanese listening, speaking, reading and writing
skills; pronunciation skill; basic Japanese vocabulary and expressions; society, culture and history of Japan

3571540 mmzﬁﬂmﬁamiﬁ'ams 3(3-0-6)

Japanese for Communication

Tassauazvanhennsaimundiuiduden fnsedumsils wa e Adudouluiunmeieey
FAnUazsnin eI N3Ter09 MIARN MIBOANNTIBED HNNNIAEEITIINNITIIABILNLANAH
F0IUNI0%

Complex Japanese structure and grammar; complex Japanese listening, speaking, reading, skill
in social contexts, daily life, restaurants, shopping, traveling, and asking for help; practicing communication
through role-play in various situations
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3572551 mmtﬁﬂmﬁamiﬁ'amsmaqsﬁa 3(3-0-6)

Japanese for Business Communication

mmmﬂumﬂﬂmmumiﬂﬂ WA 1% Wen AANTILAZEIWIN 9ANHNE AAVHIEBLENNTORNS LAz
AANHBUHLINAHLD LR B FTATNY miau‘ﬂmimmau mmmﬂuwiﬂummmaﬂamimoﬁim} MIFHM B0
mammuamﬂummamﬂmuﬁjﬂwm‘wmiw

Business Japanese for listening, speaking, reading, writing, vocabulary and expressions; letter,
email, and self-recommendation letter for job application; Japanese comprehensive conversation in business
communication; job interview; presentation on given business topics

3573610 mfmzﬁlﬂ%iuqsﬁau%mmazmiﬁEmvﬁ'm 3(3-0-6)

Japanese for Hospitality and Tourism Business

ﬂﬂH’]iﬁﬂi“’IEJﬂLLa mmufnmmmmﬂu‘ﬁiﬂuﬁiﬂwimma viewdien Adwrianzmeimin
Nﬂﬂ’]iﬁaﬁ’]ﬂ(ﬂ@]aUIuﬁ‘mﬁ]‘Uiﬂ’]‘jLLﬂ zmaviondien ﬂ’]iLLN@QU‘Y]‘U’W]NNN@Iuﬂﬂ’]%ﬂ’]im‘ﬂﬂ’m%ﬂ

Japanese sentences and idiom use in hospitality and tourism business; technical vocabulary;
comprehensive communication practice in hospitality and tourism business; role play in the given situations

3573621 mmmmﬁﬁug'm 3(3-0-6)

Basic Korean

TasosdouazvanliennInimeunvanugin Fnwedumaie wa 81w wasideuiiugu inee
mIsenies Mdniuazdmnwiidodu fan Samssananaduanveslszmanng

Basic Korean structure and grammar; basic Korean listening, speaking, reading and writing skills;
pronunciation skill; basic Korean vocabulary and expressions; society, culture and history of Korea

3571541 A umwaiansaaans 3(3-0-6)
Korean for Communication
ImqmwLLamaﬂhmmmmmmwawﬁwnau NNBEAMUNITNG no g AiFutanluuunmedean 30
U937T% 5148113 MIT0989 MIARAUN MILOANNTIBNEE Nﬂmiﬁam‘smnmiﬁ]’ma\‘mwmﬂmmﬂm%mim
Complex Korean structure and grammar; complex Korean listening, speaking, reading, skill in
social contexts, daily life, restaurants, shopping, traveling, and asking for help; practicing communication
through role-play in various situations

3572553 m‘mtm‘mﬁtﬁamiﬁ'amsmdq‘sﬁa 3(3-0-6)

Korean for Business Communication

mmmﬂmﬁimmmumiﬂe WA B Weu mAnrLaziwIn anrNne InanedlannIating Lz
AANHBUHE TN ATLB LA DN ATITH m’aﬂumuﬂmau m‘mmeawiﬂumimmaaamﬁmﬂﬁim} AIFNABOL
m‘smLauamﬂummamﬂmuqiﬂf\mmwmﬂw

Business Korean for listening, speaking, reading, writing, vocabulary and expressions; letter,
email, and self-recommendation letter for job application; Korean comprehensive conversation in business
communication; job interview; presentation on given business topics
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3573613 m‘mLnﬂﬁﬁiuqiﬁ%u%nﬁsttaxnﬁiﬁaaLﬁm 3(3-0-6)
Korean for Hospitality and Tourism Business
ﬁﬂmgﬂﬂiﬂmLm:ﬁwmma\immmeﬁﬁi%‘luﬁﬁﬁw%ﬂmm:ﬁa\‘iLﬁ'm AaWan1zN13ITTw

?Jﬂmi&iamﬂéfmaﬂuqﬁw%mnm:miﬁau‘ﬁ'm MILEAIUNUIMENH AT IIAI WU
Korean sentences and idiom use in hospitality and tourism business; technical vocabulary;

comprehensive communication practice in hospitality and tourism business; role play in the given situations

3573624 mmsl%"omaﬁug'm 3(3-0-6)

Basic French

TasoaduaznanhinainewWinasiug i fnsedumile wa o wasdouiugin finse
misendes fdniiazdudsaamiadn doan SmussrnanaduanaosssmnanToed

Basic French structure and grammar; basic French listening, speaking, reading and writing skills;
pronunciation skill; basic French vocabulary and expressions; society, culture and history of France

3571542  mmdSaAsiRansHoas 3(3-0-6)

French for Communication

TasoaauazvanliennnimuiTuasdudan finsedunats wa s1u Adudauluuiunnedoa
FAnU9zsniu eI N13Te204 MIARNTY MIBBANNDIBWED HNNNIABEITIINNMTIIRBILNLAINATN
AUk

Complex French structure and grammar; complex French listening, speaking, reading, skills in
social contexts, daily life, restaurants, shopping, traveling, and asking for help; practicing communication
through role-play in various situations

3572555 mwwl%"oLﬁatﬁanﬂiﬁlaaﬁsﬂﬁaqiﬁa 3(3-0-6)

French for Business Communication

ﬂ’]E’]N%Lﬁﬁﬁqiﬁﬂﬁ’m%ﬂﬂ’ﬁﬁﬁ WA 81% Weu MANTLAZEIWIN INKNE ArENEBIaNNIB RN uas
nENEunsIwaLRaaiATu nMIFunwlEney m‘jsnN%"ﬁLﬂﬂﬁi‘ﬁumiﬁmaﬁlam‘mwﬁjﬁﬁ] NIFNAE0E
e Mahisuonulwhdamesugsiafiiinuels

Business French for listening, speaking, reading, writing, vocabulary and expressions; letter,
email, and self-recommendation letter for job application; French comprehensive conversation in business
communication; job interview; presentation on given business topics

3573612 mmcl%"aLﬁa‘luﬁqiﬁan%n’mmzmsﬁmLﬁm 3(3-0-6)
French for Hospitality and Tourism Business
ﬁﬂmgﬂﬂﬁﬂmLmzﬁwmmmmmN%’ﬂLﬂaﬁiﬂuﬁjﬁw%mmazﬁmL‘ﬁ'm ANz NeITTn

?\lﬂﬂ’ﬁ&iaZ\T’]ﬂﬁ@lﬁmiuﬁqiﬁﬁm%ﬂ’]ﬂmZﬂ’]‘éﬁ@ﬂtﬁlm MILFAIUNUANENHF TN I0iAiUA
French sentences and idiom use in hospitality and tourism business; technical vocabulary;

comprehensive communication practice in hospitality and tourism business; role play in the given situations
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Ju1inUs:aunisniduGw
3574812 ‘ElmJizamn"l‘sm“lufgsﬁau%nﬁuazmiviaaLﬁ'm 6(400)
Internship in Hospitality and Tourism Business
’E’Jmhzammatﬁ%%wiuqaﬁw%maLLazmiﬁamﬁm imﬁ\iqmmwmwﬁlﬁm%’m MIFeuIIMuoIIN
peAnIuazUSURluM TR madenleamasiiunsufialuaounmsniade weRauniinezmainnzd
uazmauiTgyiniegsie masdna$enizfin ansmanmlumsinnuinduddn ansifiareusdoning
LAZWAIMINIBUANNAALULRYIZNOUNT ARDAIUNITUEAIEENTIAMETIN F385TTH ANNTURATELADRIAN
Internship in hospitality industry, tourism industry and other related business; learning organizational
culture and adapting to real workplace practices; bridging theory with practice in real situations to develop
analytical and practical skills; enhancing leadership, teamwork, responsibility, and an entrepreneurial mindset;
demonstrating ethics, integrity, servicemindedness, and social responsibility in professional practice

nuondBIIawN:
Js1inUs:aun1snidsGw
= éa a a ' a

3574808 slnﬂi:aumsm’amﬁw‘l%ﬁqinauimma:miﬂaamsn 6(400)
Internship in Hospitality and Tourism Business
?@Iﬂﬂi:ﬁumirﬁﬁm%wiuqiﬁﬁ]qmmwmmﬁmi gAIMNIINNTVNNED LazgINdU 9 NiAEITey
Internship in hospitality industry, tourism industry and other related businesses
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1. nuamdBAnvINaIU Titlesndn

2. UOAdBILAWN:
2.1 %ﬁugmmiﬁamﬁmu,azﬁﬂamﬁﬁ‘
2.2 3319AY
2.3 3188n

2.3.1 Aanuawlaan
2.3.2 MBI NUINAND WO TN
A danmursidszinaianveinneilansinii)

2.4 FEnYIz UM I T IN
3. nuandsidentas ludesndn

msdAnNIsISsunIsaau
VLOA3BIAWA:
Suliugunsrisvifgona:iAAINF

3571214

3571215

3571216

3571217

3573724

3571218

3571219

3572233

anadideduiiugaavnizmaien

Introduction to Tourism Industry
%miﬂmﬁmnﬂ'mmﬁﬂ@mﬁﬂmquﬁmsuﬁfﬂﬁamﬁm
Service Psychology for Tourist Guide and Tourist Behavior
wanmataamnAtLaziien

Principles of Tourist Guide and Tour Leader
msaI‘uIaﬁﬁ%ﬁmﬁ:aﬁjﬁﬁmauﬁm

Digital Technology for Tourism Business
MIILHULAZMTTALTE )

Travel Planning and Tour Organizing
ﬂg‘ﬁmaLLa:ﬁ]ﬁiamﬁmimﬁwiuqmmwmmﬁam‘ﬁ'm
Laws and Professional Ethics in Tourism Industry
nsanIImarieafieedededin

Sustainable Tourism Management
Tne@nwuianmarouien

Thai Studies for Tourism

310vAU

3571220

3573725

3572234

3571221

mﬁ@mﬁﬁjﬁfﬂﬁ%ﬁmLm:ﬁumwiamﬁ'm
Tour Operator and Travel Agent Management
Yszdhmanslneianisrieniien

Thai History for Tourism
paemanfiansvonfien

Geography for Tourism
mﬁmmmum%w‘ﬁmmiﬁaﬂtﬁﬁlm

Human Capital Management for Tourism

24 nuognn
90 nLiosnn
24 uaenn
39 nuena
21 nuena
9 nefn
12 vene
6 viIene
6 nuognn

90 WL2YNA

24 vilioonm

3(3-0-6)

3(3-0-6)

3(2-2-5)

3(2-2-5)

3(2-2-5)

3(3-0-6)

3(3-0-6)

3(2-2-5)

39 nuosnm

3(3-0-6)

3(2-2-5)

3(2-2-5)

3(3-0-6)
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3571222

3572235

3571210

3571140

3571223

3572236

3571543

3573614

3572592

mﬁﬂmiﬂ’nNLﬁlmme’nz‘iﬂqmém%uqiﬁﬁ)ﬁ%ﬁm

Risk and Crisis Management for Tour Operator Business
FrunutazLiunmonimadien

Seminar in Tourism Issues

wizgTrEnnanaInuinduns

Court Life in Rattanakosin Period
wﬁﬂmmm@Lﬁ'aqmmwmwmw%mi

Principle of Marketing for Service Industry
Tuduarnssanmanisrieaieniedine

MICE and Event Tourism Management

AIABANINANIBFAIIATIALAZADUNUARATDTUL A DN TID N7
Creative Communication and Content Creation for Tourism

m‘isn5\1nqmﬁamﬁémsﬁm%mﬁmL‘ﬁ'm
English for Tourism Communication
misné]”\mqul,ﬁamiﬁ'amsmoﬁjﬁﬂ

English for Business Communication
m‘mé’mqmﬁamum%wé‘im%’uﬁﬂ@mﬂﬁ
English for Tourist Guide Careers

Ju11dean
5svpowauloawn:

3573726

3573727

3573711

3573728

3573713

3573729

3573730

3573731

3573732

3573733

3573428

3573145

asenasnlanaz Tuaniienaviedien

Western Civilization for Tourism
asepTsnlanaziuaanianisriaiien

Eastern Civilization for Tourism
Yazfnuwingienisriaaiien

lconography for Tourism
Turmadiienaadien

Archeology for Tourism
Qﬁmuﬂix?ﬁmam‘ﬁaﬂﬁ'mﬂ'amiﬁmL‘ﬁm
Toponymical for Tourism
MIUsMIIanTlszauNMIniinaaien
Tourist Experience Management
NNI8ONLULLATRAWINARA NN IiBaLTie"
Tourism Product Design and Development
winnImnuimamnnzyaaslugiiavaiien
Personalized Innovation in Tourism Business
nagnsanauidmiugusznoumamavaiien
Branding Strategies for Tourism Entrepreneurs
NI0BNLULEMSASNIRBN B LTE

Startup Design for Tourim
NNITANIINUUINIIE18N1IDH

Airline Service Management
mﬁ@ma‘u%miawmLm:m%‘m?{Niuqmmwmiu‘ﬂ'mLﬁm
Food and Beverage Management in Tourism Industry

3(2-2-5)

3(2-2-5)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(2-2-5)

21 nuosnm

9 VUouNM

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)
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3573734

3573735

3573163

3573736

3573737

3573738

3573739

3573740

mavafieaiadnng

Cruise Tourism
mMaudidmIugaanTTNvinNien
Transportation for Tourism Industry
mMIvaMINuUITeIgIiafing
Accommodation Service Management

NM300NUUDUIZNUNM I Vo 0NenTea5198998

Creative Tourism Experience Design

AN TARBA WL TI 31985 IALNaN1 TV D LNE
Creative Museum Management for Tourism

mM3damInavienfiendefinn

Sport Tourism Management
ﬂﬁfi’fﬁnﬁmiﬁamﬁmmqmm‘w
Wellness Tourism Management
mMItananTsrieafiendeetms
Gastronomic Tourism Management

5s1MmuriUs:InAlliovuaBWw

(Midennvsous:infiiieviuedunisianivnio)

3573615

35715639

3573616

3573617

3573618

3571540

3573619

3573620

3573621

3571541

3573622

3573623

3573624

M uiugn

Basic Chinese

MuIuien1Idsns

Chinese for Communication
NIBBUAZN T UNEI1T%

Chinese Readlng and Writing
MuIuienIvesfeILaznIu3nis
Chinese for Tourism and Service
mduiug

Basic Japanese
mmfﬁﬁwﬁamiﬁ'ami

Japanese for Communication
Mgz ITeunedn
Japanese Reading and Writing
mwdifwianaenfienaznising
Japanese for Tourism and Service
MUY

Basic Korean
mMenmMndienIdoss

Korean for Communication
NIETRLAZNIITEWNTB NN
Korean Readmg and ertlng
MELMARenIieaiguaznIu3InIg
Korean for Tourism and Service
BT AU

Basic French

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

12 nuosnn

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)
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3571542 mwdTuAaiensdess 3(3-0-6)
French for Communication

3573625 NMITIHLATMIT B BRI LA 3(3-0-6)
French Reading and Writing
3573626 MeHILARANDNIVIDUNLILAZNIIUINIT 3(3-0-6)

French for Tourism and Service

Js1lnUs:aunisnidsnsw 6 nuosnn
3574811 Hndszaunmaoiindnlugaainnssnvioaiien 6(400)
Internship in Tourism Industry

nuondsdenias ltiesndn 6 nuosnn

Waendeuneingu 9 dnlidesndn 6 mihefa TUnANgAITZAUUTYTIRININEIR BT IUAFA
Taglsidniunednfiredeunuds warldiduneininmualizenlagliiomieAnmg Twnurinidsa
MIANWINANGAT
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3571214 anajiiasauinaanuaaannssunisvasiien 3(3-0-6)

Introduction to Tourism Industry

FTRUINTT ANHANIE UNUIN ANNEIATY Lmﬂuumimamm ‘u{[ﬂmElmmmﬂmmmimqmm
amﬂimamaaammmﬁumimﬂmml,m msmms A amm‘wmﬁummmaﬂ WA iTiaTien ﬁiﬂwwn DIVT
LATLATEIAN NMIANWIANIHEY Suae98efiszan gananabn Nammmlmammwmwmﬂmm

Development, definitions, role, importance, tourism trends, government policies on tourism
industries, elements of tourism and hospitality industry and related industries; tourist attractions,
accommodations business, food and beverages, transportation, souvenir shop, aviation business; impact of
the tourism industry

3571215 ﬁmfmarm%n’mﬁaa’mifﬂqmﬁﬁuazwqanﬁuﬁnﬁaaLﬁﬂ'a 3(3-0-6)

Service Psychology for Tourist Guide and Tourist Behavior

WWIARTAINEIUINIT NTDUWNAALULLALIA AITHUANAIIYDIAMANHILEZYDIUARS WOANTIHA U
TausrInvetinvoaiier MIasedauing NAIINIVINIUAZABNINAITLING ﬂmmfi'miu%mi MITANTIUAE
mIsankuuRanTINgnidiug nsdesadeliuiiala AaUznmadasasazmisieanadasyiilalununins
VAN IR BT TN NI RUETIHA DA NNFNAUS NMITanIIANTALE s TmuaTTx

Service psychological concept; the growth mindset; individual characteristic differences; tourist’'s
cultural behavior; cultivating a service mindset; service cycle and service quality; service strategies; Customer
Relationship Management (CRM) and CRM program design; persuasive communication; the art of negotiating
and creating impressive service; cross-cultural commmunication principles to develop relationships; cross-cultural
conflict management

3571216 wé’nmiﬁﬂqmﬁﬁuazﬁﬁnﬁm 3(2-2-5)

Principles of Tourist Guide and Tour Leader

UNum w7 uas ﬂmmuwmawmmﬂmﬂmm Nmmm aﬂﬂﬂi”ﬂauwummawmuﬂﬂmﬂﬂ
hae wmmm waﬂﬂﬁmmﬁm m;mmEmmmma@numﬁmmm “nﬂwmiﬁamil,l,awwmmﬂmLﬁaq ANTUINNT
wmmauuﬂ'ﬂaamm wnasdsznaumadnne wideuRsniag - aanTeIwIANT i”L‘]JEJ‘]JWﬁﬂ’]iﬂ@ﬂ’mi
hae LmeamﬁLLrﬂﬁnﬁmmLawwwwmﬂmfﬂmmmwmwmimmm WiauNﬂﬂgummimmmmawu

Roles, duties, and responsibilities of tour guides and tour guides; basic elements of the work
of tour guides and tour guides; laws related to travel, communication skills and storytelling principles; tourist
group management, travel documents; entry and exit procedures; customs clearance regulations and
guidelines for solving immediate problems that may arise during the tour, along with basic tour operations
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3571217 inaluladasriaiiegsiaviasiien 3(2-2-5)

Digital Technology for Tourism Business

ANWAE UNUIN maﬂLwﬂIuImequmﬁwaﬂmm nanmsvetaanlay i“’U‘]_Jﬂ”li*mmiﬂﬂﬂ’mNW%ﬁ
waluladdoynlizhivg Mﬁiﬂﬁ]ﬂ@ﬂ'ﬂﬂq mimeﬂammmmiwmmiﬂumimmﬁmmiﬁiﬂwmmm NOVNTE
LLawﬁaiﬂﬁﬁmaﬂmﬂhﬂaﬂﬂﬂwaLwaqiﬂawaﬂLWSa Gla@@%%ﬂ’]ﬁﬂ‘iuﬁjﬂﬁlﬂ‘ﬂmﬂiubﬂﬂfﬂ%ﬂiuﬁjﬂﬂﬂBGL‘V]EJ’J

Characteristics and Role of Digital Technology in Tourism Business Online Booking Principles
Customer Relationship Management System Artificial Intelligence Technology In tourism business; using of
big data in tourism business management; law and ethics of digital technology for the tourism business, as
well as the application of digital technology in tourism business

3573724 ms’nal,mmmzmsﬁ'ﬂﬁuﬁm 3(2-2-5)

Travel Planning and Tour Organizing

29AUIZNOUAN 9 wmﬂmsﬂmmimmwum M9ariTien ’gﬁmiﬁmmmm NIE1TIAUTUNG
MIAUN NITETULAZT BULHUTLEUN NN TEUN NIREATIBNN 17 mmaummmmmxﬂgumm
MINAIAINITNAUNIINT MInaasasdotsznduius masidynianizninszninenisd jUansg
msfinUitacemitalastnuiamiussninieinaes

Important elements of travel planning and tour organizing, tour organizing process, exploring travel
routes, reading and mapping travel routes, tour program production, operation and operation procedures,
developing recreational activities, marketing and public relations, solving immediate problems during tour
operation, practicing tour operation by organizing a simulated tour company

3571218 ng‘nmﬂu,ams‘sﬂ’mismﬁmﬁwiuqGm'mnssa\wiaaLﬁm 3(3-0-6)

Laws and Professional Ethics in Tourism Industry

AMHNNIY ATNEIATY °ﬂmﬂ]iimmimisﬂﬁwiuammwmmﬁauﬁ'm fiRgrToeiunIzLINMT
Emﬁiima@v[,mla%mﬁnmmﬂmgwmmm LL%’J@?’]N‘U?WQ@‘UQU@G\’W | mi’gLﬁm“‘wLLa“UﬂﬂUTSﬁﬂQWMEJWLﬂEmJaG
AUNIVDNNET WazNIILI0LIN m;mmamﬂmmaﬁﬂuamm‘wmwmimamm ﬁaum@mmwLLaufﬂiﬁlﬁﬁﬂumi
Usznauanaiw

Definitions, the importance of professional ethics in the tourism industry related to the Thai judicial
process in terms of various laws and practical procedures; analysis and enforcement of laws in terms of
tourism and hotels; laws relating to the tourism industries; including morality and ethics in the occupation

3571219 miﬁmmsmiﬁadtﬁmadﬂaﬂ:\aE'm 3(3-0-6)

Sustainable Tourism Management

NANNIT LWIAA LA LLngjummmimommamwwu I@muumiwwmammmwwaamm
aenedoin wam“‘ﬂummmmﬂﬂ FIANTMUTITN LA RIINGDH ANWILINIINIEBNLUULASANTLAG I BgLTiE"
Feilng nMarnmuwinniazuInsveniefiindnsfuiuindon mamuﬂaﬂmmqmsmmm AREIERN
’«mmmmuﬁﬂLLmaaummuuﬂmammLLa mJi naunI nIddnEelulaznaLazsnssznaiadn Tz
HANIENULALUWINIINNITANIIM VBT Tidain

Principles, concepts, and practices of sustainable tourism; sustainable development of the
tourism industry; economic, sociocultural, and environmental impacts; design and management of ecotourism
destinations; development of eco-friendly accommodations and tourism services; marketing strategies and
environmental awareness for tourists and entrepreneurs; domestic and international case studies on sustainable
tourism management
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3572233 Ina@nwuianimendian 3(2-2-5)
Thai Studies for Tourism
Anavang aadAny ansfiuan Ansuriugosdinsuaziauosinlng  wnomawuazny
TAUOITH NI 1TIMNTIN AnAT WAl awdst) inana Uaziwl vennsan Astnisnermslneuszauulng
anaananddyglng Tashandszgndldiugaavnisumavaniens e SnsfinUdeonumeansuy
Definitions, importance, background, and characteristics of Thai society and culture; Buddhism,
pluralistic, culture, language, literature, music, dance, visual art, festival, tradition, handicraft, fine arts, Thai
food and Thai dessert; Thai wisdoms; apply in tourism Industry; including field training

JB10vAU
3571220 msﬁ'mmsﬁsﬁaﬁ'uﬁmLtazﬁumwiaatﬁm 3(3-0-6)

Tour Operator and Travel Agent Management

NANNIIUAE Lm’gﬂgummmmmmmm mLmu‘ﬂaqmm‘iumumaqammmimmimammmiwu
AATIZANITLINMIINILNG NeeniuLTUaunInrioniies Maudmssansuininaiag LLﬂwﬂﬁﬂizﬁ’]u\?’]%ﬂU@ﬂ’]
Iumqwaﬂmumiﬁauﬁm waANInaIARiInakarNIN sz U IigNATlReARINE ARaAIRNIIUTNT
mmlﬁama miﬂgummmgwmwmmmm Luumiﬁﬂ‘mLmeﬂmimmuﬁimLL@ mifmmilfmﬂaam S el
WL?EJHL‘?J’]I’“GI@N@?NLLN mumumﬁmmmmmﬂﬂmmﬁmm Frunurieaiieragaiuazuy

Principles and practices of tour operators (T/O) and travel agents (T/A) within the modern tourism
industry; analyzing the planning process, tour program design, package tour management, and coordination
with partners in the tourism supply chain; digital marketing techniques and customer experience strategies
in the digital era; risk management and legal compliance related to the industry; business operations and
strategic management to provide students with a systematic understanding of the structure and processes
of tour operators and travel agencies.

3573725 ﬂi:i’ﬁmamﬂﬂmﬁ‘amsﬁaatﬁm 3(2-2-5)
Thai History for Tourism
ANHLuan ATNEATY m‘smﬂwﬂz\iw Wwmm‘mwﬂi‘“ammamﬂmmuma@mumﬂﬁ]%u Waﬂﬁm
mﬂmwmv’mm“ﬂi“mmam mmmimmﬂfﬂumumw IHWTTITH meﬂ’faLm"’mimaﬂmiﬂﬂmaﬂ wAsTiD e
Ny ’mmﬂmwmﬂm Imauwmﬂa ﬂﬂ@ﬂﬁmuammmiumimqmm i’mmum‘sﬁ\lﬂﬂgummmﬂﬂmm
Background, important, chronology of Thai historic; period development from ancient to present;
archaeological evidence and historical evidence, important event of society, culture, economics, and palitics;
important of historical attraction and to be applied with the tourism industry; including field training

3572234 ga‘imamﬁﬁamiﬁamﬁm 3(2-2-5)

Geography for Tourism

Qﬁé’nmﬁmmmdaﬁamﬁmﬁﬁwﬁq n3ida Maasuulas uazwaannITUdsuuas
nFnenssTInndsasiunndenlanifanuduiusiunsvender anadmounniidoedu naddund
ioufluszidumensmnan asmwnamigiaaniitilumvenier masheindiiinlunsoyingssmma
uaednIHNUJTRNRIAEHIN

Topography of important tourist attractions, the origins, changes and results from changes in
natural resources and the global environment that are related to tourism, basic map knowledge, access to
tourist attractions and transportation routes, geographic information used in tourism, awareness creation of
environmental conservation, and field work training
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3571221 mﬁmmsvgumguﬁﬁﬁumsﬁmLﬁm 3(3-0-6)

Human Capital Management for Tourism

VANMT N AU ITAN I uamIE MInauHwiIdAL MIFITNLAZAREENYANINT NIV
wasAnaUIN MIYIEHBNaNI UL TR miﬂ%ﬁumgﬂﬁ]Lmzwamammu ma%’nmqﬂmm N139ANIIAINH
wannnaen e IausTINlneIRn B Tien maﬁwm@fﬂﬂmwuﬂmﬂﬂﬁmmmmauauaﬂﬁiaﬂﬁtﬂﬁlammawm
aqmmmwmaﬁmLﬁmimzﬁuﬁaaﬁmmzmﬂa u,azLLm‘[fﬂumﬁ@miw%’wmﬂimgwﬁtuamm

Principles, theories related to human capital management; manpower planning, recruitment
and selection, training and development, performance evaluation, motivation and compensation, employee
retention, and managing cultural diversity in tourism organizations; developing human potential for effectively
responding to the dynamic changes of the tourism industry at both local and global levels and future trends
in human resource management

3571222 msé’mmsm’na\lLﬁlmmem'az%nqmﬁ'm%'uﬁ‘sﬁaﬁﬁvﬁm 3(2-2-5)

Risk and Crisis Management for Tour Operator Busmess

NANNIIUR LmeamimmimmLaml,mwmanmmmﬂmmmﬂuamwmimmmm J3zinnaay
AMNLEY MILIzfinuazInTziae miﬁmmuwummimﬁmﬁm mﬁﬂmima”mqmwﬂumumimmmu
NIRDUAUDY miﬁamﬂumawmmu Lme\W\IW\Iﬁiﬂ’«a MWANBULAZANN TN UIDIINTIBLNE AN A Fnw)
natkNeRUR lapszna meifﬂmmcﬂﬂ@ waﬂmi@l,l,al,l,mm’mﬂaa@ﬂa NIUFHNELA ﬂ’]i‘diwqﬂmﬂl‘nmﬂ‘[ﬂaa
wazlnFaadifelunisaanmsingadiunadenituuanIunisnisnassuaznItifne

Principles and practices of risk and crisis management in tourism industry; types of risks, risk
assessment and analysis, development of risk management plans, and crisis response strategies including
planning, emergency communication, recovery, emphasising placed on rebuilding tourist confidence and
business recovery post-crisis, with case studies covering disasters, pandemics, unforeseen events, principles
of care and safety, first aid; examines the use of technology and social media in modern crisis management
through scenario-based learning and real-world applications

3572235 duawilsz@wniemavieiion 3(2-2-5)

Seminar in Tourism Issues

rzianilgminay mwﬁwmﬂﬁ?wﬁmsluammwmwiamﬁmﬁgﬂmm renvyIzing o\immﬁmi%ﬁﬁﬁﬁﬂ
ﬂ’]i@ﬂ‘].]ﬁ’]EJ LRZNITH TN ATUA NN L%%mﬂ‘ﬁ‘ﬂmim‘ﬂﬂﬂi”ﬂﬂw AluladfINa uazwinAnlvd 9 1 ATINEIE
MIMD0TEI5aRIEE LATNANTENUNIFIANLAZRILINGDN LRDRMUTNEENIANEITZUL MLy waena
ﬁamﬂﬂﬁmimmu@inﬂamsmsﬁwmumimamaﬂuqﬂiwu

In-depth exploration of critical issues and emerging challenges in the tourism industry, both locally
and globally, emphasizes evidence-based analysis, discussion and seminar presentations, key topics include
sustainability, smart tourism, digital transformation, and socio-environmental impacts, to develop systems
thinking, problem-solving, and professional communication skills essential for modern tourism practitioners

3571210  WazsmdEwnaNasaulniuns 3(3-0-6)

Court Life in Rattanakosin Period

ANEnEne anndAy annduan enansol ng s3saLilen 9130 wazTaRs HATyauisandn
wazrwdvinlnelusdiosaulndund azvouisifnefanssnuasdeannudofnoudofogin  onomwszne
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Definitions, important, background, history of royal court, unique rules, traditional, royal ceremony,
wisdom of court life in Rattanakosin period reflected to fine art and social since past to present inventing
roles of royal court life for tourism such as projects initiated by his majesty king Bhumibol Adulyadej; the
royally-Initiated, and royal project for maintenance keep on and applied to tourism
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3571140 wé’nmmmmﬁ:aqmmﬁnswmsn%mi 3(3-0-6)
Principle of Marketing for Service Industry
wﬁﬂmmmmLm:mmﬁmamﬁﬁaaﬁuﬁm%’mmﬁmﬁ nalnaan Q‘}Jmﬁ‘ aUnu lAeaemnann

miﬁmummm@xﬁunu FIndIzaNn19NIINaIe Wqﬁmiuﬁuﬂm mﬂ%’mmgmamiﬂum’%aaﬁaﬁm%

AATTVINMINENIEMNTINATHEAY MINsuHuNagnsMInanalugaddra Milfiainsdeaaulaiuazlnds

sflderfiaaegmauigndn uazmilenzvinsdidneinnmaninig
Principle of marketing and economic for service-based businesses, market mechanisms, demand

and supply, market structures, pricing, and cost strategies, marketing mix, consumer behavior, using
economics as a tool for analyzing and forecasting the overall economy, strategic marketing planning in the
digital era, using of online tools and social media to create customer value and case studies from real-world
service sectors

3571223  lagduazniseanismsviasiienBediang 3(3-0-6)
MICE and Event Tourism Management
ANENEIE UIzinn JULLY MI3AU nIukn MIdfiuny ladafinduaznisnaadmivlag
LMoo ndeding Wﬂﬁmmmﬂﬁumwaﬂﬁjlﬁ?hﬁ'amm G’]%U%ﬂﬁ%%ijﬂﬁ’m%uéﬁﬁlw nItkAnevelud
LLa:mim'a\‘lL‘ﬁ'mL%q5meﬁluﬂi:mﬁiwEJLLazgﬁmﬂ@m6] mlan wnliuresluduasnsviondendeding
Definitions, type, format, organization, planning, process, marketing for MICE and event tourism;
travel behavior of participant; high class service for participant; and case studies of MICE and Event tourism
in Thailand and foreign countries; trend of MICE and Event tourism

3572236 MSABANANANLEINFTIARATADMINUAATIET MR STIB9TE? 3(3-0-6)

Creative Communication and Content Creation for Tourism

WWIAR OB navnwmsieanamneluunsesnseaiieanonsaess FENINIYAARD MIReE3
MWD IATULAZABAITA TLATIZ wuwmmmwﬁamwwma WindaanunaiesunIviondie) was wm’maﬁ‘m
dtomlumadaasaunasiooden miamswwmmmnm miumﬂmwammimmnamnm ANWINTZLIWNNT
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nafirrasnsdennNmneiien1Iviondley NawnEENINEALAINELN LT m'im\‘m,wuﬂmmﬁmmm@
wonseas mslfedasfiouazmaluladddna iaNmm‘mmwmwammmmmu ANDAAUITUTIINLAY
anwsuRnreulumadunounudediamasiunisrieniien

Concepts, theories, and processes of communication in the context of tourism, including
interpersonal communication, mass media, and digital media; analysis the roles of communicators, tourism
communication professionals, and content creators in promoting tourist destinations, analysis customer,
analysis customer’s behavior; studying the processes of content creation in various formats such as text,
photography, video, and storytelling for communication on online platforms, interpretive techniques for
tourism; developing skills in content production and distribution, strategic marketing communication planning,
digital tools and technologies; analysis of audience engagement, along with the ethical considerations and
responsibilities of being tourism content creator

3571543 m‘m5\1nqmﬁamsﬁlamsﬁﬂﬂ%'umﬂiaorﬁm 3(3-0-6)

English for Tourism Communication

AIANT miau‘wmmma\mmeamumF_J’mumimmm ﬁiﬂﬁ]“m/\lﬂ fen13in ﬁimmummi Sl
PEDINIEaAN mmmam mMassmuaninveniiey madeunemainiie s forsemFins uazemuinig
fwsuinTieufien

Terminology; basic speaking communication related to tour leader, accommodations, airline,
restaurants, souvenir shops, and catering; listening the inquiry from the tourist; writing travel itineraries and
information graphics; and hospitality services for tourists
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3573614 mmé’enqmﬁamsﬁ'amsmaﬁqiﬁa 3(3-0-6)

English for Business Communication

madededomsmeludinnuLazMeuandinmn MafasemansduwilugnwnIoiEng g maden
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Communication within and outside the office; talking on the phone in various situation; writing
the letter; run a business meeting; presentation at the meeting; job interviews, hotel and ticket reservation
through application

3572592 mmé'onqmﬁ'amum%wém%'uﬁﬂqmﬂﬁ 3(2-2-5)
English for Tourist Guide Careers
waiamasEamesipamarlumahen s inddguosszmnalng Wannvineenmisensdas
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vasdszndlng Daninsindfifnunmasns
Story telling technique to introduce the important palaces and temples in Thailand; specific

terminology of tourist attraction about archeology, culture, and nature; including field training

Jsnden

ngu3dsnowauforowi:
3573726 @13ussINlanaLIRAnIianIsasfien 3(3-0-6)

Western Civilization for Tourism

wseNT85TINTIEdueslanas Tuan NIANN AT AUTIAN TWMUDTIN LATBTAY N1Tdes
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Important civilizations of the western ancient world; the intellectual heritage of social, culture,
economy, politics, and fine arts distinctive identities reflecting prosperity; relationship between civilizations
contact and interaction; analyse western ancient civilization affected the development, and change of the
world; basis of important information; applied tourism industry

3573727 @13usssNlanazineaniiionisvaoiian 3(3-0-6)

Eastern Civilization for Tourism

wnsensesTINTiddnetlanas Tusen N3NNI AT udIRn TMUsITN LWTegiannies
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Important civilizations of the eastern ancient world; the intellectual heritage of social, culture,
economy, politics, and fine arts distinctive identities reflecting prosperity; relationship between civilizations
contact and interaction; analyse eastern ancient civilization affected the development and change of the
world; basis of important information; applied tourism industry
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3573711 Usz@snwingiianisvaadian 3(3-0-6)

Iconography for Tourism

AMAVNNE ANEIATY WAR ARANITE M ATelan TN InWUNIoEN pAtfeyguvislan
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Definitions, importance, concept, belief in important religions including to legend myth of civilization
in western and eastern; and reflected through arts such as sculptures, architectures, and painting etc. to
analyze interpret and present for tourism

3573728 lummadiianaiasiiien 3(3-0-6)

Archeology for Tourism

ANENEIEY ANNEIATY wwiRauasngudnlunoed inarinsudseaatenslunmad vangn
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Definitions, important, Archaeological concepts and theories, division of period, archaeological
evidences and archaeological sites, value and awareness of conservation to applied in tourism
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Toponymical for Tourism
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Definitions, important, name of places, origin in meaning form legend belief, oral history event,
and local history; outstanding tourist attractions in Thailand to applied to tourism industry
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Tourist Experience Management
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The principles and concepts of tourist experience management, features of experiential tourism
Benefits of Experiential Tourism An analysis of travelers' expectations with a focus on designing memorable
experiences and using technology to improve the quality of the travel experience
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Tourism Product Design and Development
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The concepts and processes of design and development of tourism products, the local context

and local identity of the tourist attractions, Guidelines for the development of sustainable tourism products
and services Presenting a model for developing community products to promote tourism. It focuses on
market analysis, Product differentiation and the use of technology to increase the value of tourism products
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Personalized Innovation in Tourism Business
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The concepts and processes of creating personalized service innovations in the tourism industry,
with an emphasis on the application of digital technology artificial intelligence (Al), Big Data Analytics to
understand behavior, Practice designing personalized service innovations to improve competitiveness in the
modern tourism industry
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Branding Strategies for Tourism Entrepreneurs
wﬁﬂLmezmumiéﬁﬁﬂmwﬁuﬁwﬁm%ﬂqiﬁﬂﬁamﬁm Iﬂmfmﬂaqwﬁmﬁa%ﬁﬂLaﬂé'ﬂmﬁ MIReE3

amienARd I slfdefdrauasndeaiiie madanmaszaumsaignd wazmsaeanslfUieumens

uged ML agNSI N AUA T TRT sened s UL ENgRs N TR LT O AnTTinTiB e fien
galva

Principles and processes of branding for tourism enterprises, focuses on brand identity creation,
value communication, digital and social media strategies, customer experience management, competitive
positioning, design practical branding strategies aligned with current industry trends and the behaviors of
next-generation travelers
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Startup Design for Tourism
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Meaning and role of start-ups in the tourism industry, along with the principles and processes of
innovative business design. Students will explore key frameworks such as design thinking, business model
creation and testing, market and stakeholder analysis, prototype development, and strategies for pitching
to industry experts, to develop systems thinking, creative problem-solving, and competitiveness within the
digital-era tourism industry
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Airline Service Management
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Knowledge of airline service management; airline business trends, reservation and ticketing
system, passenger ground service, passenger in-flight service, air cargo service; marketing and campaigns;
customer relationship management; aviation laws and regulations
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Food and Beverage Management in Tourism Industry
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History, principles and concepts of the food industry; the custom of serving food and beverages
in various forms; social manners and table manner; human resources management, including the design of
food and beverage service systems for various groups of customers
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Cruise Tourism
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Concepts and principles of cruise tourism, types and characteristics of cruise, routes of cruising,
facilities safety and recreation activities on cruise; various types of service and operations, marketing planning,
public relation advertising, human resource management; laws related to cruise tour; service on the port;
shore excursion
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Transportation for Tourism Industry
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Introduction of land, naval, air transport, the pattern of transport, passenger’s vehicle, service
scheduling, integrated marketing communication for transportation business, international transportation,
race issues and apply logistics into tourism industry
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Accommodation Service Management
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Structures and scopes the room division operations; positions and responsibilities in room division;
management and administration of front office department, management and administration of housekeeping
department; work processes of room division in relation to the characteristics of guest occupancy; marketing
and room sales promotions; environmentally friendly services; environmental impacts of hotel business
operations on environment; Hotel Acts; Customer service concept to create the highest impression beyond
expectation, advanced service skills and image, the importance of providing VVIP customer service, social
etiquette and table manners
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Creative Tourism Experience Design
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Principles, concepts, creative tourism experience design processes; trends and opportunities
of global creative tourism; value creation of tourism by history, art, culture, local wisdom and technology;
creative tourism activities and experience design co-operating by tourist and local, principles, theories and
types of story; storytelling and influencing; offline and online communication; applying media for creative
tourism; interpretation strategy canvas for tourism; evaluating performance of interpretation for tourism
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Creative Museum Management for Tourism
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Principles, concepts, processes of creative museum management; designing activities, exhibitions,
and visitor experiences for increasing value of culture and economics; development of strategic planning,
marketing, communication, and community engagement skills; emphasis on approaches for elevating

museums as dynamic learning spaces and inspiring tourist destinations
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Sport Tourism Management
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Definitions, types of sports tourism, sports activities; designing of sports tourism routes and
programs; sports tourism management; role of the sports industry in promoting tourism; strategies development
and management for sports events for tourists; case studies from both domestic and international contexts;
analysis of economic, social, and environmental impacts of sports events related activities, marketing and
destination branding for promoting sustainable sports tourism development
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Wellness Tourism Management

AINNANEY ﬂiwmmaﬁmim\immmmmw mmﬁmwamm‘w nIanLUULEwnIILazlUunTN
V]ENW]EJ’JL‘NE\I’M’]W ’JLﬂ‘S’]“"WLLuﬂuNLLE\]“’WE]Glﬂ‘éiwﬂmuﬂﬂaﬁL‘V]EJ’JL‘NE\VIJJﬂW NINAIALAE mimmiwmiﬁim
wmmmmaﬁnmw ﬂaﬂ‘ﬂﬁﬂ’]iﬂ’iﬂﬂaﬂ’]LWNIuﬁiﬂ‘W]anEJ’JmemWW Lmﬂumﬁmﬂmammﬂmi‘wmmm
VBN ﬁﬂ‘]s}’mim@?E]EJ’N‘IJaxiﬁqiﬂfﬂLL@WLLWEN“HENL‘V]EDL%GQ‘IJI]’]WY]UﬁwﬂUﬂ’J’]Nﬂ’]Liﬁ]

Definitions, types of health tourism, health activities; designing health tourism routes and programs;
analysis trends and behaviors of health tourists; marketing and management of health tourism business;
strategies for creating added value in the health tourism business; growth trends in the health tourism market;
studying case studies of successful businesses and health tourism destinations
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Gastronomic Tourism Management
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Principles, concepts of gastronomic tourism, gastronomic tourism activities, healthy food, local
and national food, culture of local food, popular cuisine tourism attractions in regions; behavior of tourism;
program design for food tourism; advising and educating food for tourists; food tourism management and
gastronomic tourism promotion
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Basic Chinese
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Basic Chinese structure and grammar; basic Chinese listening, speaking, reading and writing
skills; pronunciation skill; basic Chinese vocabulary and expressions; society, culture and history of China
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Chinese for Communication
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Complex Chinese structure and grammar; complex Chinese listening, speaking, reading; skill
in social contexts, daily life, restaurants, shopping, traveling, and asking for help; practicing communication
through role-play in various situations
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Chinese Reading and Writing
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Complex Chinese structure and grammar; principles of reading and writing; reading contexts
for understanding the content; writing for storytelling; writing for summarization in formal and informal
communication; influential media in language and cultural education
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Chinese for Tourism and Service
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Chinese vocabularies, idioms in communication level for tourism and hospitality; practicing in
listening, speaking, reading and writing skill for tourism management; tourism service and tourism information
to Chinese tourist; comparing Thai culture with Chinese culture
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Basic Japanese
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Basic Japanese structure and grammar; basic Japanese listening, speaking, reading and writing
skills; pronunciation skill; basic Japanese vocabulary and expressions; society, culture and history of Japan
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Japanese for Communication
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Complex Japanese structure and grammar; complex Japanese listening, speaking, reading, skill
in social contexts, daily life, restaurants, shopping, traveling, and asking for help; practicing communication
through role-play in various situations
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Japanese Reading and Writing
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