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§5.U. (FANTiATIZAmManS)

<
HEALSWAT IgN5I3UNT
AfN. (Mmanilszgne)
. (naluladnieeins)

HAATNING AN
ds.a. (MBIMER3)

AN (MIVTINIRNEA)
AR, (MB1DIN0H)

WA.A5. 55107 %uﬂs:mwgam{

filA. (MANFATUATNIINOUIBIDING )
ARA. (RNAMEASAAUINTT)

ALY, (MBILAZITIHARDINGS)

HA.A3.09ADT SIIUANA

Ph.D. (Statistics and Operations Research)
NN, (F0R)

. (@hfdszgnd)

219158 wunws 19293
WA (NRWIHARAMT gATANTIHINEAT)
AB.L. (ATAEASNEAT-EATTNNITHINEAT)

Dr. Park Hyun Hee

B.A. (Teaching Korean as a Foreign
Language)

Ph.D. (East Asian Languages and
Civilizations)

M.A. (East Asian Cinema Studies)

B.A.  (Philosophy)

B.A. (Cinema and Theater Studies)

Ms. Olivia Patricia Laurena
Diploma (Language Literacy Education)
BS.C. (Hotel and Restaurant Management)

HALAT.BENT lomunad

Ph.D. (Linguistics)

AN, MBUAZ I RUoTINRDN TR e TURE
W) 191naula

ALY, NMEININNE

HA.AT.TEING BNTN

Ph.D. (Education)
ARANNINE W B BN B IR IHEI BN
Jszine

ARU.NEININD B

WA.ATWISAYN Lazlaad o
Ed.D. (TESOL/Applied Linguistics)
NALH. (MB1DINOM)

2.4, (MBUBDINB-NBIDING )

919189US:91AM:

HELAT.LUIINA NIATARA

g1, (naluladmsaunagmnin)

AFLA. (UIIRSNEAERILAzaNINAFERT)
AF.. (UTTaNINBMAsLazaIiinamans)

HALATANLFA ﬁum:ga

dia. (Winnsaunadeniuazinalulad)

AFLN. (UTTNINBAEAILAZENIEWNA
fans)

AR, (UITONINEMERSLaZEN TN
fans)

2191385252803 RadIud

d. (MIdnaTel)

.. (Urgn)

Afg. (S3Aand)
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rHangasAaumaasununa
awidvinuwita:nisdoans
S:aquUSyny1as

1. Bonangms
mulng 0 vangeIfadmanItmin 819133 EIMAENIIREENT
mMw1aenne :  Bachelor of Arts Program in Language Literacy and Communication

2. BoUsryrun
melng Fouin : Andeanarodie (mmua:miﬁamﬁ)
fode : AfL. (mwma:miﬁiaaﬁ)
mmﬁaﬂqw %mﬁu . Bachelor of Arts (Language Literacy and Communication)
oo : BA. (Language Literacy and Communication)

dnnUs:avrvavnangmns

1) fAanuiivwnsilneg mendings Ll,f\lzﬂﬁﬁlaﬂﬂiﬁuﬁﬁu

2) fanwusnanlumsdemimenlng wazammdinguldadigndas uazaAfaILAT LazRENZaH
AUUIUNNNTIANLAZN I IMUITIN

3) fprnananlunisfadsesnuuy arnsalfmaluladfdnaionidosns ez w303
ui’mmiwwﬁmmmm ﬂﬂiﬁ@ﬁﬁﬁﬁ%%ﬂlﬂi%ﬁﬁ]L%m%ﬁﬂmiﬂ’lﬁatiwﬂﬂiwﬁw%mw

4) mﬂaﬂm‘wmwm an i lasaAns IR TRueTIN wasENIaliEEm Aanadnde
Iumimmumiuﬂi e wazandazinela

5) Nﬂ’NNLﬂ”ﬁ‘WLLﬂ:N@E%ﬁiiNﬂiElﬁﬁNGl'aM%LB\‘ILLﬂzﬁiéuaﬁiNLﬁNaﬂﬂmLaxLVi’]LﬁEJN AanuAInea
NANITINIT VANNHANIE LATVANITIETUTIOH

4. aruauUuRvevdIdAnu

1) duSanmIfnenszaudsendnunenlaendaifieurinananTwnnsRneinIEnTIsANESUTe Y
Inen

2) amauﬁ’ﬁﬁ'uﬂ Wuldamudazniraasiminenasindianisannisfnenszaudinggiad
5. uwunisisauleonisiSeuggnisiinus:aunisnidswuevnangnsAalAansuuin 10136 ELa:
n1sdeans

19713710 B IRE miﬁiamm%au‘[aﬂmm’%ﬂu%ﬁimﬁlﬂﬂﬁ gUNIAT I Tu “vdreanvnnele’
NMNINENREFINATA 13U novlIe TIANNUD ﬁuﬂmmiﬁaua §GWNWH§’1WWHVL“’HG] ﬁuawwmwuuum
Iamumm muﬂnamiwmw [T PP TR AN LLawwwmuﬂﬂnmammmmmmaﬂmmmww ot

o i 1 mmmimammmﬂu amw’lwunﬁnmLﬂu@wammm(mgltal Content Creator / Creative
Copy Writer / Script Writer / Writer) Tanuniisunelu

. T 2 HnanwUfUAn19339 LwaLﬁJuwmmﬁ/wﬁgumm (Youtuber / TikToker / Customer service /
Translator / Interpreter / Secretary) Tanuwrugawaeln

. i 3 wwmammsﬁmmm ﬂ’JEJﬂ’]‘jLﬂ%WLGHEJ’J‘H’]E]J/Iﬁﬂ’ILLuuu’]W‘iaNGONaﬂQUG\LWGLEﬁN@’J’]N
Wanudennedndw ‘Lwnwmmmmeﬂu

&

A v o a Vo |
o FUUN 4 WIDNNIIWIT Iﬂﬂu VWIENIUNEUBN
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6. erBwiaursnus:neulanavdudonisAnun Usznavednilinwilng uazmsdingulunisdess
Foondnaelus

1) gwantunu léun dwindailomada (Digital Content Creator) fa$eassrdaninuluwm
(Creative Copy Writer) Hl@ewun (Script Writer) wazninides (Writer)

2) wmmi ma wﬂgummlmﬂ wmwmmmmmmuﬁamﬂuaaulau, (awﬂwai (Youtuber) anden
a3 (TikToker)) WL“HEJ?‘HWDJ‘YHGﬂ?%ﬂﬁﬂiﬂﬁaﬂﬂﬁ (Customer service) wnuda (Translator) 874 (Interpreter)
WI%NNT (Secretary)

3) Moy vie giWduuzi 18un AvinerasdmadedeiineuTn AUinesiuimsdeduiug
A3nmEwnIdams ;:il,%mmﬁymuﬁamamﬁm A7aedIued (PA: Personal Assistant) fiatmad (Tutor)
Inenssunsiomauazmldnnm

4) {UINIIANT Y130 cﬁ'ﬁ“l%’mm‘lm%iwu Toun fauaszuuuazaoudnIy wiouaadn (Admin)
Q’U%mimmimumiﬁami NOONLULYaAN (Message Designer)

5) 1TNEW 9 Fodldvnue uas anwFFunstemauaznsliniw

D

lnsvasionanans
Tununheianuassanangaslinesndt 122 viheis Idadiudrwiwmieiawensiurainin
LARTNENIT ATH

1. MUOAIBIANENIIU 30 nuosnn
2. NUOAIBIIAWN: 86 nuounm
2.1 nandrane 81 nulehn
- A71TNAY 51 vuleie
- ArAen 30 vhefia
2.2 ngnITAnUszaunIniindn 5 niein
3. nuondsndeniashitiosndn 6 nuoann
n1sYANISISgUN1sdau
nuondsilawn: 1Ssulitiesndn 86 nuoann
1. ndudsawn: 1Seullidesndn 81 nuosnn
36I00AU FeulitoenIn 51 nuognn
1551629 mesingulugaaang 3 (3-0-6)
English in the D|g|ta| Age
1552668 mmaﬁnqmwamiaamimummmmm 3 (3-0-6)
Communicative English through Telling Story
1552209 nskdaanans 3 (3-0-6)
Document Translation
1552311 MIFEUINWIDINOWHIWITINNTIH 3 (3-0-6)
Learning English through Literature
1551156 MIFEUBUANMBIING 1 3 (3-0-6)
English Paragraph Writing
1553645 mwasnnudrIugUsznaunooulai 3 (3-0-6)
English for Online Entrepreneurs
1541602 mMadewiensfomntea eI 3 (3-0-6)
Writing for Creative Communication
1541409 s slunslgns Ine 3 (3-0-6)

Discretion in Using Thai Language
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1542410

156563129

1542218

1633208

1543901

1643506

1633106

1632601

1643608

1521201

15651630

1551631

15651632

1652669

15652670

15632671

15643609

15643610

1642217

1653407

1633204

M TITINIIN

Language in Literature
mIswieandilataznInng
Reading for Comprehension and Criticism
nata3osinde

Transmedia Story Telling
ﬂﬁ‘ﬁuwd\‘ll@ﬂ’ﬁﬂ%’mHﬂﬁ’]LﬁNVl’NLﬂiEiﬁ‘ﬂ

Folklore for Creation of Value-added Economy

FHNUWIMBWAZNINOFET

Seminar in Language Literacy and Communication

NN EILAZNIFOET

Research in Language and Communication
Senennsiesns

Communication Psychology
nIRAEveBNLUUALNIIABENS

Designed Thinking for Communication
winnssumsdomlugaRiia

Communication Innovation in the Digital Age

s nden Feuldaanin

NIEN

Interpretation
mendennelnul iz aunus
English in Public Relations Field
MDINOWEIMTUI RN
English for Office Work
MEIBINNEEIMIUINGTY

English for Journalists

M AAONIIUINNT

Language for Service Sector
mMadUTeuazlaudy

Discussion and Debate
msfealuasdng

Organizational Communication
mm%wﬂaumumﬂluﬁaqﬂﬁ%ﬁa
Content Creation in the Digital Era Media
ﬁguw%amamimqmiﬁamﬁ
Aesthetic Communication
MERENIAE1IIEN I MUETIN
Language for Intercultural Communication
MIRamIUnAFIAN
Communication on Social Media
ReTRRICEREE T

Digital Storytelling

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (2-2-5)

3 (2-2-5)

3 (3-0-6)

3 (3-0-6)

3 (2-2-5)

30 nudanNRA

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (2-2-5)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (2-2-5)

3 (2-2-5)
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15633206

15643228

1543611

15633601

1543612

1543613

1543614

15643615

1543440

15643229

15643616

1643617

mmmuﬂﬁmwﬁ;ﬁﬁ)

Persuasive Speaking for Business
menuFenlnedagin

Language and Current Thai Society

NI UEBDIULUUN DTN

Professional Presentation
Anvzuazdianeinisfoms

Art and Style of Communication

3 DUANIZNN LA NNIA DT

Selected Topic in Language and Communication
pivimikazmIaTsdaiedeln

Landscape and New Media Production

M IUTETNNUSLTINS9T TR

Creative Public Relations

NN ERSIABNTLERAS

Rhetoric for Performance
NI0ONLUULAZTEUUNAZATIINGNE

Design and Contemporary Drama Script Writing
wnwng

Voice Artist
nIpanuUULAR BRI BN ILEAILaZAENT
Choreography in Performing Arts and Master of Ceremony
nIRam AW

Visual Communication

2. ngudslnUs:aun1sSniduGw

1534801

MSHNYIE AN TN BILEEANTEDENS
Field Experience in Language Literacy and Communication

nuoAdBIdeniasiitiesndn
TWaeniFeunednaw 9 anldipenii 6 niein TurangniszaulInginivesmingiae
saugdn Ineladrivneininedsunud weliduneindimualfZeulne liiumihefarn lunost
N3dNFINaNGRI

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (2-2-5)

3 (2-2-5)

3 (2-2-5)

5 nuosanmn
5 (0-30-0)

6 nusann
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ANDSU1USIUIUN
aluvINvIa:nisdaonans

1551629 Mu1aIngulwgafdna 3 (3-0-6)
English in the Digital Age
NIRNINEEN1INY NINA N1T81% UAE miwﬂum’maﬂﬂqmwaﬂﬁﬁamﬂumummv
a3k 9 Tuiiadszsnin m‘ﬂmmmaaﬂqmwam‘sl,iﬂu%fluﬂﬂmmLLa mil,iﬂm AaATIN
Practice English listening, speaking, reading, and writing skills for communication in different
contexts and situations, using English for learning in the digital age and for lifelong learning

1552668 M¥IBINgABNMTHOEITHIBNILEGD 3 (3-0-6)
Communicative English through Telling Story
p\lﬂmwwmiﬂmmumiwmmL‘za\‘iamumimmﬂmﬂuam ﬂﬁm‘uu uazauwaa laginni9ld

AANY §wan LLavhsnmmmmaqnqwﬁiumnmLim"lumama 9
Practice English listening-speaking skills for the past, present, and future situations by using

vocabularies, expressions, and grammar used in telling story with different tenses

1552209 n1sukdatandns 3 (3-0-6)
Doccument Translation
noeduazivatunula mandadadeulszinnde g 1w Joans kuuweIn Juiindaaix
AANENE 317 wazunaNN NnesangEduaeling wazanmeilng [Iunedings Twidenaly
Theory and practice in translation; translating various types of text: messages, forms, memo,
letters, news and articles, from English to Thai and vice versa in general topics

1552311 MIFURINIHIDINBHIRITINNITA 3 (3-0-6)

Learning English through Literature

Nﬂ‘ﬂﬂ‘]&bﬂ’]‘h}’]aﬂﬂﬂww’]u’liiﬂmiiuﬂﬁ LN ImﬁlNﬂ‘mwvmimm‘wammammm nN387%
fAna mimmwammﬂ mﬁwsmt,wamﬂmml,m”mmmul,wammmwmﬂmu

Practice English skills through different types of literature by practicing reading for facts
reading for interpretation, reading for inference, writing for summarizing and expressing opinions

1551156 ms@a%aqmnmmé’anqu 3 (3-0-6)

English Paragraph Writing

mwmmmnu‘[mqmwﬂiv‘[aﬂmmaqﬂqw Andeuaanmielszlaalannaranuazdszlen
fmuauu Taelgmdana mlﬂjauﬂiiﬂﬂ Twennsoh uaz Lmawmmiiﬂmawﬂmmmmm N ARDAIU
FIUTINLRL Liﬂ‘ULiENﬂ’J’]NﬂﬂLWEm’]EME]ﬂL‘UWEJE]W%’]J’l’]‘]s}’]mﬂi]wﬂi”mﬂﬁl’m |

Knowledge of English sentence structures, practice writing paragraphs with topic sentences
and supporting sentences by using vocabularies, sentence connectors, grammatical structures, and
punctuation marks correctly and appropriately as well as gathering and ordering idea to express it in
different types of English paragraphs
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1553645 mm5anqmi’m%'mj'ﬂsznanmsaauvlmif 3 (3-0-6)

English for Online Entrepreneurs

AENY §1uan [gNIMEI8INaE SINTUNMIRAALASHEBIANNI RN ANB1uNIch
AN ILS NS BLENNTOANENUTZAUAINEINSY SIRKHENNITAAIA NMTLLIUTZLANERAT NIuL
Uszinnaann aaneaulan waznislasoneeunlay MATensaa1n Madewlawondua nIAIwIts
FunuiazIANINg MINedudunaaiaeanlas mwinginssneeulast uaz MIdemIoaulad

Vocabularies, expressions, and grammar for marketing and electronic commerce; practice
reading case studies of established e-commerce companies, marketing mix, product classifications,
market segmentation, online marketplaces and online advertisement; conducting marker research;
writing product advertisements; calculating cost and selling prices; placing the products on online
marketplaces, conducting online transaction, and having online communication

1541602 m3idwiiamsAoasadoa39asIa 3 (3-0-6)

Writing for Creative Communication

nannIuazinAtANITeu MatIsufieuseniemeyanumedew n3lda Tavns duwin
e WAEANWILINE MIWegnaIUAN MIlguenenIy Mdew ganiu Annmadewdaieasan
dendonlszaunsol Tufindszdriu madeunsasanadaiuiazinneinaiogilimana

Principles and techniques of writing; comparison of spoken and written language; use of
words, locutions, idioms, proverbs, and aphorisms, conclusion writing, extended writing, summary
writing; practice creative writing, writing based on experience, writing diaries, writing for opinions and
rational criticism

1541409 A1smsanmblwnsignsning 3 (3-0-6)

Discretion in Using Thai Language

nannsAauaznslEnwIededInsmwniae nsldan mslddszleamuenlneg lunmayauaz
mMaden sl neitefinaiuaztedndin msiinnsl¥nslneglunisfeaisegrefiinnagimee
MINALNZN LT B

Principles of thinking and discretion of Thai language usage, the use of words, the use
of Thai sentences in speaking and writing, analysis of facts and opinions, practice the use of Thai
language in critical communication through speaking and writing

1542410 M IWITIUNTIN 3 (3-0-6)

Thai Language in Literature

n3EnEINTIEAT Tavns mwwas TwiTawnITn ANNEIAYI8ITINNTIN UIZINNITIRNTTH
AN NWHDYDINIBIITIRNTINLAL I MU TTN mﬁ‘ﬁﬂmmﬂsﬁ”nwﬂmﬁmmiug‘ﬂLLUUGm 9 Wene
NN Mnenued azas #3d tnas nigu uaslaeon

Study of the use of words, rhetoric, and images in literature, the importance of literature,
literary genre, relationship of language in literature and culture, the study of language use in various
forms of literature; novels, poems, films, plays, series, songs, cartoons and advertisements

19



1553120 n1sg e lanaznInnyg 3 (3-0-6)
Reading for Comprehension and Criticism
‘mﬁmimmmuaummmwmmmmamﬂ,'«ﬂmwmﬂm Tnamaudnoniilas vinazls flnu

ialns vln aenils nénnnaenu tieAnwdaiieads Whlad@ny J5veneaefne dwin anamanenss

ANVHNBLAY LazANrENgTErIidseloaluunaNLUUNI I LuuaSuNgenAlnegs wuuiaTey

LUULAALRENS uazuuulIauey 3Lﬂ’§’]“’ﬁiﬂLLUU NI Aan 1rs mﬂ%mmm AIINNE ’W]ﬁ%

LLaw’ﬂﬁﬂiuﬁﬂﬂﬂlaﬂwLﬁlﬂu LLEmLLEMJammNaaﬁmnmmmmu DUNIU LLammmﬂ@muﬂuUﬂuuma

mamummﬂ@iuuwmu Ysziiudodeutazinneg 9 L‘Waﬂ’]’i’aLﬂi’]“%LL@”’J’%?M@E’NNL%@N@
Principles of paragraph and article reading for getting the main ideas by answering 5W 1H;

principles of critical reading, understanding vocabularies, word enlargement methods, expressions,
annotations, connotations, and meaning in connected discourses in description, illustration, analysis,
cause and effect, and comparison paragraphs; analyzing patterns language uses, styles, rhetoric,
reasoning, logics, stances and objectives of the authors; distinguishing facts from opinions, make
inferences, and express opinions to support or oppose the ideas in reading texts; evaluating various
types of articles for analyzing and criticizing with reasons

1542218 MIAERITNED 3 (3-0-6)

Transmedia Story Telling

nann1Lazinatan1sldieuaz msaamaﬁm NAIZUNE ammﬁww YANNAIN Iuﬂﬁ‘v\l@
NINANTUANN NTNATEIBAITN ﬂ’]’i‘W@L@’]L’iaﬂ Nﬂmnmnawmﬁaﬂi“mwmq 9

Principles and techniques of tone usage, rhythms and speaking styles, personalities when
speaking, summary of speech, telling story, practice transmedia storytelling

1533208 ﬂﬁﬁmﬁ:amia%ogadﬂLﬁ'umatﬁiwgﬁa 3 (3-0-6)

Folklore for Creation of Value-added Economy

mwmwmmm\mmmwm wnwgﬂmmwm mjmmamamamua”iﬂnﬂi”‘[ﬂﬁnmaumm
ARIWINE ANHLTE WENTTH F1UIW LINAIA W muﬁaﬂ At NIIUAAY ﬂﬁiﬂivﬁlﬂ(ﬁﬂ“ﬂlauﬂﬂ’mﬂwﬂ%
Twnmweuns unlninaiuazasaa mimwmmmeml,mmrmLﬂmﬂmammmmu

Basic knowledge of folklore; theories of folklore; collection and utilization of folk data;
beliefs, rituals, legends, folk tale, folk song, folk arts, folk performing arts; folklore data application in
films, TV scripts and documentary, folklore for creation of value-added economy

1543901 FUNWINHIMALNITHOES 3 (2-2-5)
Seminar in Language Literacy and Communication
‘waﬂmiLLawaﬁmi'ﬂWomNuﬂﬂﬁl%ﬂiwmuﬂﬁﬂauﬁm‘wuﬁ 3Lﬂﬁ’]w‘ﬂﬂium%ﬁ’]ﬂmLL@wﬁﬂW‘Wﬂm‘W}

Frumsldmeniunisdesns 35mauile uas mﬂLﬂuLmeﬂwwmLwamLauaimﬂuuumiammamﬂ

§5719693R AnUATANIIN PRI miaamﬂuwmﬁmumaiuaqﬂm
Principles and methods of seminar organizing using group relationship process, analyze

key issues and problems in language use and communication, how to solve them and summarize

as development guidelines for creative presentation in seminar format, practice language and
communication operations in the internal organization
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1543506 N13IVLNVMBINAZNTHOENS 3 (2-2-5)

Research in Language and Communication

ANMHNNNBLAZUIZINNTBINTTIVY ATTLIVTIRHNIY NIZUINNTIAL msaammumﬁ%’aﬁm
MELarMIRDET UIzmniuas ﬂaumamﬂ NIINIIURE mimmﬁammmwmaﬂLma\mamﬂ Agkitaty
iwﬁamam mi’ummmam mimﬂwmammm ﬂ’]iﬂiuﬁlﬂﬁﬁfﬂWﬂﬂ’]i?ﬁ]ﬂLWE]ﬂ’]iﬂﬁ]ﬁ’]i

Definition and types of research, researcher’s code of conduct, research process, research
design for communication research, population and sampling, research tool development and its
quality, data collection, data analysis, conclusion and application of research result for beneficial
communication development

1533106 A INPINMTHOES 3 (3-0-6)

Commumcatlon Psychology

qumiumiaams SnswaraenIdoas ﬂf\lﬁmfﬂ,%ﬂﬁﬂaﬁ’]i miaiwﬂgauwuﬁimawmﬂa
MeIne 3ednenunslEnenaznisdesns mimwmmﬂ’i nulausn mwgam’ﬂwﬁmmauwuﬁ
mwgmigﬂﬁ] M ILATURILAZNIIIIAANHT ALEN

Communication behavior, Influence of communication, communicational strategies,
interpersonal interaction, body language, psychology and language for communication, firstimpression,
transactional analysis, theory of human motivation, problem solving and conflict resolution

1532601 MsAaBsaanUUUALNIREENS 3 (3-0-6)

Designed Thinking for Communication

NANNIIARLAZNIZLIBNNIAATINOONLUL NMIRNMENE NMTIATIZATYNT NTIzANENDY
MIAALAT N NMIARES1IETIA MIUUTUDAINAR waznsiemInnuAnInmIAadveanuuulun i
Anwieg 9

Principles of thinking and designed thinking processes, interviews, problem analysis,
brainstorming, problem solving, creative thinking, presentation of ideas and communicating ideas
from designed thinking in various case studies

1543608 WIANIINNITOETINLARITIA 3 (2-2-5)
Communication Innovation in the Digital Age

|
=

WIANITNABUIIARA Juuuy Lmmuammummamﬂuwmmﬂuaﬂ“’%ﬁa NIROEITUDY
Uazamauas luyszawam ﬂ’]’i%%ﬂ’ia‘ﬂ’]ﬂﬁﬂﬂN vsen lulasuden sziwnumam N WOALATH NTZA
aAvne Tanwafian mavszgnoaunlal sasiidunimedony IielAn s Teniouiunndess

Innovations in concepts, models, tools for communication at work in the digital age,
synchronous and asynchronous communication, implement of social network, blog, microblog, content
community, wiki, podcast, forum, virtual world, online conference, and social bookmarking for the
benefits of communication contexts
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1551201 N8 3 (3-0-6)

Interpretation

NOBHUAE ﬂ@ﬁﬁiummﬂmmua'miuu%umm 9 Anmauaunuiunds snsaiiios s
‘W(ﬂ‘WiE]N Anwdmlumandaluuainuge Liﬁlui‘ﬂﬂwwmﬂ g fifeadasldun nMsieTed maganna
mMInannN Manaieaudnlawaznaniuiin

Theory and practice interpretation in various contexts, focusing on consecutive interpreting
with some attention to simultaneous interpreting, study problems involved in interpreting, and learn
various skills including analyzing, summarizing and paraphrasing, listening comprehension and note
taking

1551630 M®19INgB IR TzIENNKS 3 (3-0-6)

English in Public Relations Field

ATt drman uazlenIoiildlwemni sz dnwug Nﬂ‘ﬂ\iLL@”Wﬂﬁaﬂi”“mﬂNW%ﬁ AILDRG
FHNBDE Imwmwmmmmﬁmwcﬁm AnemuazdandaUsznduing niame mMaauat1 nalawon
UndoFiANN Lz LL‘]J‘]J?JB%I@%

Vocabularies, expressions, and grammar for public relations; practice listening and speaking
public relations related materials: announcements, interviews, broadcast advertisements; practice
reading and writing public relations related materials: presentations, press releases and print and
online advertisements

1551631 NIBIDINOHEIRIVINWEIRNIN 3 (3-0-6)

English for Office Work

fdwdt g warhienanimsdinge dnsunudsinem dnineeiuazya Fedud
SIMIVNBEINNTIA 84U DIHLAZIEROANNAAEAK LEAIAMHIARAIgLAZHANAE N1I9RTIIe
N1519391 FpTBILazaIUAIN ﬂﬂﬁﬂw:émuaxL%uﬁmwmaﬁjﬁﬂ Jufindaanu NITMILIEYN uae
Twiinmstsegalagldllsunsnmeniumosdminmudninmm

Vocabularies, expressions, and grammar for office works; practice listening and speaking
required for constructive works: discussing, asking for and giving opinions, agreeing, disagreeing,
interrupting, negotiating, bargaining, and summarizing; practice reading and writing business letters,
memorandums, agendas, and minutes by using Office applications

1551632 AMWIAINOHEIRIUNRNAD 3 (3-0-6)

English for Journalists

AANWY fwIn memﬁﬁmmé’mﬁ]w fnsunngn Angmdniuazileuinime nsnenam
AAHLAE aydany Andeuniaiigng adet1ies Wedn nmaldnwdizneninn wazddszney
MWE mimom‘wﬂIﬂﬁJmﬁLLa“I@ﬂaau fonwlas esls Alnu Welnd ognels vle madeuwuuu
NIRANAUAW LRz ﬂ’]il,‘llﬁlu’ﬂﬂﬁ] WnWauaz ‘n&mmmmmuﬁmm Inanew uazooulan

Vocabularies, expressions, and grammar for journalists; practice reading news stories
and through paraphrasing, interpreting and summarizing techniques, practice writing news articles:
headlines, leads, bodies, cuts and captions, direct and indirect quotations, questions; Who, What,
When, Where, Why, How, inverted pyramid writing style and click-bait writing style; practice listens
and reporting news articles for broadcast and online media.
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1552669 MHWABNITUINS 3 (3-0-6)

Language for Service Sector

nsldnmwasnawlugtuuusig o WaReanTIUUSUNIRILENNT MR WUUWWTUWRN 119
Insdnyt eowla m’imammm\lammaﬁim miLﬂuﬂuLaﬂm’imaﬁiﬂﬂ ﬂﬁfﬂﬂﬂ’i”‘ﬂﬁd‘ﬂwﬁiﬂﬂ NI1380Y
aummmwmqmﬂmaﬂm AROAIWMIANWIAUITTHWIWITNER Taewin MIfamInas nauAtlvn
Ei,uﬁmumimmimmwmmﬂ‘wma

Various functions of English use for communication in hospitality context, face-to-face,
telephone, online communication, filling business forms, composing business documents, conducting
business meeting, quick response auditing on customer requirements, as well as study of international
cultures with focusing on communication and problem-solving in various work situations

1552670 ATanUsBUaznsIaws 3 (3-0-6)

Discussion and Debate

nNIBAYINELRY m'ﬂmLLaaLﬂummamﬁ]iﬂumﬁnammmimﬂmuumaﬂi WAk TaTnULEY
Slsnﬂmﬂumiauwmm | mimummm m3laifnge nafadinaz naveldaduieisin n9ld
LARND wanrmatiauedaanazduizideoy

English discussions and debates on current events and controversial issues, using various
conversational strategies; agreeing and disagreeing, interrupting, asking for more information, reasoning
as well as well-organized and clearly expressed presentations

1552671 M3H0a1TIwEIANT 3 (3-0-6)

Organizational Communication

NANNITURE ﬁﬂLL‘]Jummamﬂuamm ANumr0IN1IaeaTIua9AnT NIAaFINUAKLDY
m’iﬁammwamwmwauwuﬁi ‘mNUﬂﬂa MIROITITHINT AU ITHLAL TRUTTTNEIANT NMIAENT
WoU3rInnUasuwuag ﬂ’]iﬂﬂ‘]:ﬂLLﬂwﬁLﬂi’]Jﬁﬂ’]iﬁ@E‘T’]i“ﬂaﬂaﬂﬁﬂﬂ%ﬂiwmmm ANy Izine

Principles and forms of communication in the organization, characteristics of communication
in organization; self-communication, communication to build interpersonal relationships, intercultural
communication and culture of organization, communication for change management, study and
analyze commmunication of domestic and foreign organizations

1543609 n’nsﬁ%ﬁmaumum“luﬁlaqﬂﬁ%ﬁa 3 (3-0-6)

Content Creation in the Digital Era Media

AMNUNIE ATNENATY sduwuy dse LANTDIADULN LA LA ﬁaiummwa NIZUIBNITEIN
ADWNUA NMITEUADUNUALIZANT UL m”nm WazHINg mi‘mLa%aﬂaumuﬁluﬁamﬂaﬂmoaauv[,au
wazaanlay

Definitions, importance, forms, types of contents and media in the digital age; content
creation process; writing entertainment, knowledge, and business content; content presentation in
both online and offline channels
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1543610 zgun'%ﬂmamﬁtﬁamsﬁ'ams 3 (3-0-6)

Aesthetic Communication

aTzd LL’ﬂvl]iwLNHW]E\T%Wiﬁlﬂ’]WWWﬂ%ﬂ’]ﬂsﬂﬂ’]E’] nuﬂmm ANNAHNBT AT miw&m
9l waznIenITALIATA LW@WNL?&M@Wwmﬂi”mumimﬂﬂmm’wmﬂaumﬂmwmuwmmﬂmm
PNENTANTHA E\T’]N’]iﬂ%?ﬂﬁ%ﬂ’]LL‘VNﬁ%‘V]iEJﬂ’]WN’]ﬂinJﬂﬁﬂﬂ%ﬂ’]iwmm LSIJEJHVL@E]EJNE\TQ’]W A39U32LAY
WNNBENeHEN LaziiNg amumuﬁtum’iﬁami

Analyze and evaluate the aesthetic values in the areas of language using, intellect, deep
meaning and understanding of others to uplift the mind. Develop learners’ cognitive process through the
aesthetics of languages available in various media. Able to effectively use language aesthetics in both
written and spoken forms to be polite, direct, contemporary and appropriate for the communication
context

1542217 MBUNBNITROEIITRINITMBEIIA 3 (3-0-6)

Language for Intercultural Communication

ANLTnEN Andna wazevRlUznaTe N IRE IR TRUIIIH ANHLANAILAZN U5
mmﬂmmm“awuﬁiw NI AN BILAZDIIUNTEN mi‘wwmwmnmw NITUIRNIIEINANENIN
BN IR T oW LL%’JI‘H;NLL’@w'ﬂiwL@Wllaﬂﬂ’]iﬁaﬁ’]iiuW’J’N’JW%ﬁiiNﬂUﬂ’]‘h}ﬂﬂﬁlLmu
MEIDINGE

Background, influences, and compositions of intercultural communication, differences and
adaptation in language and culture, verbal and non-verbal languages uses, personality developments,
scaffolding processes for work across ASEAN cultures, trends and issues of intercultural communication
with Thai and English language

1553407 MsHoEITURAOAIAN 3 (2-2-5)

Communication on Social Media

anadusnuasimunsvedefian Ussnneodsfias naziumadesssanladuasfnls
MEUUDWNDSLTR Emﬁ‘wmmmammwmammamﬂuﬂﬂwu AATZANANTENUIILINLAZALTDE
mafamkuiedeanludunades MIna1n nIRNA LL@“’ﬂ’]’i‘]Ji EJﬂGﬂ‘HﬂWHﬂ%UiUY]@@%VLa%WW |
mmmiﬁamﬂumm*ﬂa

Background, and developments of social media, types of social media, online communication
process and language arts on the internet, influences of social media towards communication at
present, analyzing positive and negative effects of communication via social media in political, marketing,
educational sides, and application of language uses in various online contexts of communication in
the digital age

1533204 M3LASDIAINA 3 (2-2-5)

Dlgltal Storytelllng

nannIAdovAnIas Lme\immum'iLﬁstmLmLiaﬂ madendenlunan svrdsznauiazinadia
mmmmaﬂmﬂuuumq g mMataEesaans Ineldlusunsnaesiamesuazinaiiansaseanadavia
mamuﬂﬁmmﬂuﬂmumLiaﬂm‘nalﬂ%iumiﬁamimﬂmiﬁnmLLavvmﬁim

Basic principles and approaches for writing a storytelling, concept map writing, storytelling
elements and techniques in various forms, digital storytelling with using software and techniques for
making digital video, as well as applying digital storytelling techniques in educational and business
communication
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1533206 mmﬂgﬂ%maqsﬁa 3 (3-0-6)

Persuasive Speaking for Business

%anmswmiummﬂfﬂ N131333168309 NaIBNITIEN B Ineua mmamqmwamaﬁlmmm
NABARLRE qumimawﬁﬂa &Jﬂmiwm‘wasﬂwm Uszrannws Uszifingdse §NDNAYBINTITYA
Lwamimmaﬁam‘mwﬁim ARDAIWILAIIY ‘wﬂmﬁmiwmwaLaumnaﬁumummmmmﬁamﬂ g

Principles of persuasive speaking, negotiation, strategies in using Thai and English to
change attitudes and behaviors of individuals, practice speaking for sale and public relations, evaluating
efficiencies in speaking for business communication, as well as analyzing speaking techniques for
selling products and services from various types of media

1543228 mnudeaalnailgin 3 (3-0-6)
Language and Current Thai Society
T&Jﬂwmma”mwLﬂﬁﬂmmawaqmwﬂmiué’mﬂmﬂﬁmﬁu it Iumu%ﬂ%aqﬁamsﬁ'ami

Tudian MIrneI LT mﬁ‘wmaiu LL@‘"Wﬂ]mummﬂmmumwsﬂUWmmamu ANMHENAUETZNIN

mmimm mmmﬂqwﬂumwﬂmuu m‘mJmmLLﬂawaommmumummmﬂu Tngdmsnzviondna

POeFIANTISIAN 9T LazdNENaI WA FiAN
Characteristics and changes of Thai in modern Thai society, languages as a tool for social

communication, study of chat speak, vocabularies for teenager, and new word dictionary of Office

of the Royal Society, relationship between Thai and English with modern society, language changes
as social context by analyzing influences of society on language and vice versa

1543611 MIWUERDINWUULND DTN 3 (3-0-6)

Professional Presentation

WaNNN3 33M3 evRsEnavLasmAlansfasI MasuEsniormanudn aemmaam
WoaeaInaslunaiaonasw Iwlamase 9 nsldTauwazeTawmusnlunisiiaus

Principles, methods, components and creative techniques for selection, strategic content
composition to produce creative media for presentation in various occasions. the use of verbal and
non-verbal language usage transfer for presentation

1533601 Ralzuazdarzasnisdesds 3 (3-0-6)

Art and Style of Communication

LLWJﬁﬂLLazﬂﬂwﬁmaﬂﬂﬁiﬁlaﬁ’]i T MUININIIROET ANHFNAUSIDIE M Tunsdteans
madesafumalawonLay ﬂi”%ﬂﬁNﬁ%g MIfemTReasInNTTeLde ﬂﬂiﬁ@ﬁﬂil,ﬁaa%ﬂﬂwwﬁﬂwai
mﬂﬁiﬁmwamiﬁami mimmmﬁmmamﬁﬂmim} MIfoasluIzUURING A3803THLATHNTNTR
P09N19AENT miaaﬂLLuum‘mamimamimea nMadeknElneuazneIINnE

Concepts and theories of communication, communication evolution, relation of power and
communication, communication and advertisement and public relations, communication for image
creation, the use of media for communication, integration of media and business, digital communication,
ethics and manners of communication, communication design with Thai and English speaking and
writing

1543612 13091ANIENIMBILAZNTHDENS 3 (3-0-6)
Selected Toplc in Language and Communication
wdandadaiianladumeuaznsdes wdawaenudadldTuusazanansfne
Specific topics of interest related language and communication. Topics are subjected to

change in each semester
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1543613 Q&A\Iﬁﬁﬁ:l,l,azﬂﬁiﬁﬁi@fﬁ%ﬂdéaiﬁﬁ 3 (3-0-6)
Landscape and New Media Production
AANMIDDNLULLAZNITEENEITANUARTIABNITR1IFIIABNRILADS MIDENUUY FI8NWYT

AN Juyy MIa519NT#n MImnLAsnIW MIgEemmeannln nsesnuuLLasRmwISUlR uaz

mummmeaaﬂﬂaa\‘muLLm‘[uuwLﬂaﬂmmmv[,ﬂmam’gm
Principles of design and communication creativity methods by computer emphasis on

communication: typography, contents, layout, illustration and graphic, retouching, animation, website
and multi-media design and development that relates to the new trend of change

1543614 MIUseB@NNWSIBIAS 198330 3 (3-0-6)

Creative Public Relations

e AMHINEY WIAALAZIIMUINTIDINTUTZINENALD Tty N3 NITUIUNMIUNE
irdaedan Iz Aniusiiedaasnan i lauas Fuiuanndus mwmﬂmmmﬂswﬂmmmamu
YT TNAUD NANTZNVIDINTUIZNTNNUIADRIAN ATNIUAATOLLAZITIENUIIMIWIBU TN THANUD

Definitions, meanings, concepts, and evolution of public relations, forms, methods,
processes, and public relations tools for promoting the understanding and good relationship, the
importance of public opinion in public relations, impact of public relations on society, ethics and
responsibility in public relations

1543615 MMAEASADNITUEAS 3 (3-0-6)
Rhetoric for Performance
NOwANeNEERs WEnn1s 38m3 mefianslian 28 Yselea duaunen dudes e
6’1334E]ILLE\]%@T]Niﬁﬂ‘ﬁIﬂaﬁﬂﬁymﬁi_l‘]_mlﬂ“ﬂ‘ﬁlLLNWGI‘HEULLUUﬂJaﬂﬂ’IﬁLLﬁﬂﬂﬂtﬂiLﬁzﬁl’J LATATAT LUUNQN
Rhetoric’s theory, principle, methods, techniques of using words, phrases, sentences,
idioms, tones, manners, emotions and the feeling that consistency with the roles, in the form of
monologue and group acting

1543440 NMIDONUULUAZIDIRUNATATIINENY 3 (3-0-6)

Des1gn and Contemporary Drama Scrip ertmg

WaNM13 38M13 Aadurinifadesazniaaies nadsn1IRIIRaIa mwmﬂﬂwﬂﬂﬁﬂ
LmeiLUaauuﬂmmmmuLmumﬂwmmamm%iwwwamﬂmmumamﬁumwmﬂﬁﬁmmﬂ 7 1 7
NANTJe ﬂummﬂmwﬂﬂwamm Taun amwmwmamw THWITIN mmlfna DTN L‘U“LW]%
G]’JEJﬂ’]‘JNﬂUQUWﬂ’]iL“HEI%UWE\l mﬁmEJTWWULMUMMW??NT@‘NLim LAWEDY WDAA FI8ZAT AN
ANTALEY LwammuaiugﬂLLU‘um':?u,am

Principles, methods, arts of story creation and storytelling, strategies to create the drama
directly with the social movement, to promote the powerful of drama to attract the audience’s interest
by analysing the impact factors through the audience’s interest; socioeconomic conditions, beliefs,
careers, etc. New Drama writing practice in plot, theme, concept, characters, setting, conflicts for
the stage presentation
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1543229 wANWINg 3 (2-2-5)

Voice Artist

wanN13 35mM3 matawazsunannaduinnndienrin nilnesnides Samaz da e19wol
SnaszAmunan nMalfidesfirainvatgenannl nanNvaIesIazaI FAINNAIEIOIWAI0E NIINNTNEUR
azasfil mIad Am Dudu Memamenudlabwilenviodazasivang dndfoinsmandimie
§19

Principles, methods, techniques and process of voice actor professional, sound practice,
rhythm, style, feeling, diphthong; voice using in various feeling, various characters, various situations
both of movies and television dramas, television documentaries, sports, etc, through understanding
the contents and characters, practicing by various medias

1543616 n1soanuuuLAdanlwItiamsuansuazians 3 (2-2-5)

Choreography in Performing Arts and Master of Ceremony

WaNN1T 353 etansadenlniTenied e 9 TUUIUNYBINTUEAILAZADNT N1
NeosAdsznavssimeliannauszminzasionieanlsziulaunfasfaugludunadonld
mnfusnzaaluwszausuazdazlon T swinnen dndunseenides waodes Wuduseuson
F0UNNIRIADY

Principles, methods, techniques of body movements in performing arts and master of
ceremonies (MC), body composition’s designed with the balance to impress the audience’s interest.
Coupled with the language selected both of words and sentences, phrases, idioms, practicing in
pronunciations, vocalization and etc. by the simulation context.

1543617 MsAEIINAW 3 (2-2-5)
Visual Communication . . )
NANNIIDONUD LA FFNFIIANRIREN ITaEImeW i Bulwnafdinnslusduuunw

fawazmwedaulng nadanlddne 18 sedumen ienmannuiadfifeigenndoiuuwldud

wWaenudasly

Principles of design and creative for the visual communication, posture, infographic, both
of the still images and motion pictures, selection of words, phrases, level of language, to produce
the multi-media that relevance to the new trend of change.

1534801 msilndszaunsaiizninmensuaznisiosns 5 (0-30-0)
Field Experience in Language Literacy and Communication
mMafnuiuetanIwdizinanioasdazing T@El‘ﬁnmmiumﬁﬂwzmammiwaLLazm‘m

sangeluldluaniunisairainisinmnuase
Training with the organizations in Thailand or abroad by applying knowledge and skills in

Thai or English into the real working situations
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rangasAaumaasununa .
awawiivinyiavnqullanisdaals
s:auusnynyias

1. Bonangms
mulng 0 vangeIfadaanIddin 819133 EIINNNaNIIRE N
mMw1aenne :  Bachelor of Arts Program in English for Communication

2. BoUsryrun
melng Foufin : Aalansiodia (MEdIngwRenisdeas)
‘”}J'asia AL, (mmﬁaﬂqm‘ﬁ'amsﬁiami)
mmﬁaﬂqw %alﬁu . Bachelor of Arts (English for Communication)
oo : BA (English for Communication)

3. stg:0asyu (Period of Study)
nangmIUInaainieiznnis vangas 4 ¥ (Full time, Four years study)

4. USvryrwevnangns (Philosophy)

Tidialdmzsongelunsests yronmsnmeluerdnuaznsdemmiudemalulad dedesis
LazEEIIYIINMINEE M Lo aFeuinaenTisluiundenny Tamus s

Graduates use the English language for communication, integrate language into their professions,
and communicate through technology. They possess ethics and can integrate
language skills for lifelong learning in a multicultural context.

5. InnuUs:avAvounangns
dladuSamafnenannangestiuds Tuiinaanan
Upon completion of this program, graduates will be able to:
1) abunslassaiuazranmsliineemwiaonne Adwn wazlensol Tasgrgneamy vannis
doans
Explain the structure and principles of using English language skills, vocabulary, and grammar
accurately in accordance with communication principles.
2) damsmerinszmmsinguludsannyisusimaznuorinldagigndasazadounainx
wanMTR0aNT
Communicate with English language skills in multicultural societies and professional settings
accurately and flexibly according to communication principles.
3) Uszendlfosdanuduasiinsensdossnmendinnelugaddraeesdaunsy Tauoss
Apply knowledge and English language communication skills in the digital age of multicultural
societies.
4) Yrzendlfinaluladddvanifedasivinsensdinguionsdoms edusinanuAnaoaTsd
WAZMITULTUDNRIY
Apply digital technologies related to English language skills for communication to promote
creativity and presentation of work.
5) LEAIBANTNUARNNINGINAFH T3853IN ANNITVAATOU AINATIADLIAT AITiBuns FuUNiaNAALTiK
fau frmdeuuazdazdinlunuin
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Demonstrate the characteristics of Suan Dusit University, ethics, responsibility, punctuality,
discipline, and the ability to listen to others' opinions, as well as being organized and attentive in the
work they do.

6. AruauURYBVWITIANYN

1) BnAne lneuasin@nsiaislszing

2) g5ansAnuIEAUNSENANEIRauUae

3) figanmanysaiioiniawssdnla bidutheviodulefadeaurmiafianufindnaiiduglase
FaN1IANEN

4) \iugfennysznndfussfananaduasudan mufinminandeimue

5) Tunstindnwndrendliduluandsznidresuniing ae

Admission Requirements

1. Thai and international students.

2. Completed high school education.

3. Physically and mentally healthy, without any serious illnesses or contagious diseases, or any
abnormalities that could hinder education.

4. Good behavior and meeting other qualifications as specified by the university.

5. For international students, requirements are as per the university's announcements.

7. e1Bwiauisnus:naulanaodnso
1) 151N 9An T3z INIUIENA NolURUIBINUENTY LAZHUISIIUIITANT
2

)

) WnAaaIuazinas e auNwE ¥ INgE

3) wnuUalazany

4) Uﬂmmﬁ'ﬁwmﬂumBowuﬁwuqmaﬂwrwiﬁw%ﬂﬁ

5) ﬁaaummé’mqw Aumes

Careers Available After Graduation:

1) Officer in international organizations, both in private sector agencies and government agencies.
2) English communication specialists and content creators.

)

3) Translators and interpreters.
)
)

]

4) Personnel in the service industry sector.
5) English teachers, tutors.
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lnsvasionangms (Course Structure)

(v

InrhisinTineaeanangaslaineenit 123 niiein Sdaaudwinniiene LenaNneInim

uazngNIT Fil
1. nuondvrAnuNalU Tlidesndn
2. nuomdvlawn: Titiesnsn
2.1 dvunu
2.2 1w
2.2.1 JvAu
ANNBLNNWIDIND B
%wmmﬁmqmﬁamum%w
2.2.2 3riden (RenFeuiies 1 ngninuazidsnagiaies 4 317)
naNINMEISInquiiaIngUszadany
NN
NRNITINNBIAY
NENITINBUNIYA
3. dv1tiinUs:aunisnidsGw
4. vimomdsudenias ludesndn
Credits Requirement
Course Structure
1. General Education Courses: Not less than
2. Specic Courses: Not less than
2.1 Core Courses:
2.2 Professional Courses:
Compulsory Courses:
- English Language Skills:
- English for Professional Development:
2.3 Elective course Courses
(Choose only one group and select at least 4 courses):
- English for Specific Purposes:
- Japanese Language:
- Chinese Language:
- Korean Language:
3. Practicum:
4. Free Elective course Courses: Not less than

n1sYANISIS8UNISaau
Course details
nuUoAJIBIIaW: (Core courses)
Juunu
1551402 m‘mmam‘mmﬁﬂﬂqm?ﬂﬁami
Communicative English Linguistics
1551301 mmﬁﬁugmmmiﬁuﬂﬁmméTﬂﬂmsL
Fundamental Knowledge of English Literature
1552210 mmiﬁugmmqmiwa
Fundamental Knowledge of Translation

24 vilidanm
93 nuognm
18 nuosnmn
72 nuognn
60 vu8An
42 viiena
18 nein

12 vilefia
12 vuena
12 viaefia
12 vwena
3 nuosnn
6 nuognm
123 Credits

24 Credits
93 Credits
18 Credits
72 Credits
60 Credits
42 Credits
18 Credits

12 Credits
12 Credits
12 Credits
12 Credits
3 Credits
6 Credits

96 MUouNM
18 nuosnNm
3(3-0-6)
3(3-0-6)

3(3-0-6)
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1651157

15652405

15652406

nafnUfuAlenaninmerinne

English Grammar Practice
mwsengelugalaniAdiag

English in Globalization Age
mMedsnauiemsuiausssatlygn
Communicative English in Cultural Intelligence

3516w (Professional courses)
JsNny:n1eIdvnny (English skills)

15651158

156561159

15651160

1652211

1651161

1652145

1651633

1652146

15651634

1553646

1553647

15653150

15653240

15654908

NNLNINENITWANBIDINBEING

Global English Listening and Speaking Skills
NNBENITONWNTBIIND

English Reading Skills

NNBENINTEWNIBIDING

English Writing Skills

mMakdame Inglazn 89N

Thai-English Translation
FnAansnedinguiansaesis

English Phonetics for Communication
MaSeuseenadennegingeaelienInt
Refinement of Enghsh Wr|t|ng with Grammar
mmamqwﬁiﬂmwamiﬁama

Business English for Communication
madeuinwssnguleelifygiUssivg

English Language Learning with Al
mmé”ﬂﬂqmm”miﬁiamﬂuﬁlamaéﬂu

English and Commumcahon in Mass Media
mmaﬂﬂqmwamil,ml,iaomm

English for D|g|tal Storytelling
MEBIBINHNONTAHUIADWINUARAE aSuasIRdedadfide
English for Content Development and Multimedia Creation
FnsemMeSingsiamM It iauenuagefioadn
English Language Skills for Professional Presentation
mMaudaieaeassdienisiemInIng
Transcreation for Digital Communication
MIITenemESingmiendesns

Research into English for Communication

ommma\)nqulwemumuw

15653701

16563702

1653703

mﬂsﬂmnqwﬁamﬂwamm}mmu
Communicative English for Airline Business
mmé’amwﬁlamﬂﬂlaqmmwmwmm%mi
Communicative English for Hospitality Industry
ﬂﬁwﬁﬁﬂﬂﬂwﬁiaﬂﬁﬂﬂlaﬂ’ﬁﬁﬂi

Communicative English for Interpretation

42

18

3(2-2-5)

3(3-0-6)

3(3-0-6)

nuosnNM
3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(2-2-5)

3(2-2-5)

3(3-0-6)

3(3-0-6)

3(3-0-6)

nuosNM

3(3-0-6)

3(3-0-6)

3(3-0-6)
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15653704

15653705

15653706

medinnuieasdmiveg

Communicative English for Teachers
mma”ﬂﬂqwmqﬁqiﬁmﬁamiﬁamﬁmﬂmmmm
Business English for Marketing Communication
MESINEdem I mMSUmMansNNITinemI
Communicative English for Culinary Arts

Ssdan (Elective Courses)

(AeniFauwiies 1 ngniTuazidenagiaiey 4 311 vialisindi 12 wieia)
(Choose only 1 group of courses and select at least 4 courses or no fewer than 12 credits.)

nguasnwdonnuiiiodnnus:avAiawn: English for Specic Purposes

1652672

1652673

1652674

1652675

1652676

15653648

15653649

15653650

1554608

1553651

1554136

15653322

15653652

15653653

1654609

MEFDINOEEOFI NN TN NTIINUITIN

Communicative Engllsh for Cultural Tourism
mmamqwﬁammwamﬁ‘nmmmmunﬁu

Communicative English for Eco-Tourism
medingedemaieanadusaluemotin

Communicative English for Career Success
ManguiomImMILAIYIN LT IIALTZYN
Communicative English for Secretary and Meeting Arrangement
MESInedeaienUss s Fuius

Communicative English for Public Relations
nIEnMEI8INn w11 E 0N BAINE

English Language Practice in Digital Newsroom
MEINOEITINITEUTILBINIAY

Academic English for Research Report Writing
MEIDINOWNIINGTNY

Legal English

mméﬁnqwqaﬁ%Lﬁaéﬂizﬂaumi

Business English for Entrepreneurs

MEIAAING

Digital Language

NIINAIANARDI LN TN B 8INaM

English Fluency Development

mMalaEesiwnnniens

Narration of Myths
ﬂ’]‘]st’]ﬁﬂﬂqwﬁlaﬁﬁrﬁlBﬁiﬁﬁ]ﬂﬂ’]LLﬂ“LLWV]ETLLW%VLV}EI

Commumoatwe Enghsh for Spa Services and Traditional Thai Medicine
mmaqﬂqwaamimamimm‘iaﬂm

Communicative English for Customer Services

aUTEIUAT AN Bz SN AIrEI M Ie1 N
Workshop on English Skills for Professional Advancement

5U'1mU'1fﬁL]u Japanese language

15662103

R TR P A R HIREA
Japanese for Beginners

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(2-2-5)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(2-2-5)

3(3-0-6)
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15662407

1563404

1564708

1564709

1663507

mIfemsmeguluiingizinin

Japanese Communication in Daily Life
m‘mtﬁﬂmﬁamﬁﬁamimamumirﬂf

Japanese for Situational Communication
misntﬁﬂmﬁ'amﬁamﬂuqmmwmwmiﬁamﬁ'm
Japanese Communication in Tourism Industry
mudiwiensdesslugiialaunm

Japanese Communication for Hotel Business
FoanuazTausTand

Society and Culture in Japan

Nauds1nN1uvdu Chinese language

1672106

1672203

1673203

15674709

1574710

1573508

M IudmIngEusen

Chinese for Beginners
mafamImeIuluiinlszsniu

Chinese Communication in Daily Life
MEFWABNITA LT EIWNI0L

Chinese for Situational Communication
mm%mﬂ:amiﬁ'amﬂuqmmwmmmi‘ﬂ'amﬁ'm
Chinese Communication in Tourism Industry
mdwiansdemslugifalaousy

Chinese Communication for Hotel Business
TANLAZINUITIHAY

Society and Culture in China

naudsinuvninnia Korean language

1662101

1662201

1663201

1664701

1664702

1663501

menmasmIiTTen

Korean for Beginners
nsfomIn s NMalREIalIzs T
Korean Communication in Daily Life

M NMATRBNIIR T E a0 W08
Korean for Situational Communication
m‘mlm'wﬁLﬂ'amﬁﬁamﬂuqmmwmiumﬁﬁam‘ﬁ'm
Korean Communication in Tourism Industry
J‘l’l‘]sﬂLﬂ’]‘ﬁﬁLﬁ@ﬂ’]iﬁaﬁﬁiuﬁjﬁﬂNLLiN
Korean Communication for Hotel Business
FIANLAZ IMUITININING

Society and Culture in Korea

3uilndszaun1sniduvnBw Practicum

1554809

NnUszaunsadnIn

Practicum

nuomduIldentas Free elective courses [litioandn

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

(3-0-6)

3(3-0-6)

3 nuosnm
3(270)

6 nuosNM

IWL@BﬂLiEI%T]EJTH’]@% °) BﬂvLN%ﬂEJﬂ’J’] 6 nIena Iuﬁf‘mﬁ@iﬁ @Uﬂimmwmmawmmmaa

NN LLa‘“/‘WiaN‘WW‘Y]El’mElLﬂia‘lﬂEJ‘VIiEJﬁUT’UUﬁ%WﬂWiLﬂi@@] (credit bank) TnglsidiunedmiaeiEen
g wazliidunednitmualmdeulaglitunieingn Tunawrinsgsamsfnennangss
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A1DSUIUSIUIYN
awdviMmuyiavnnulwanisdaans

1551402 nflmmamf'mmé'onqm‘%aﬁ'ams 3(3-0-6)

Communicative English ngulstlcs

LLmﬂﬂwmmmammmammmmﬂqw aaﬂﬂivﬂauwummmmm"lmmuLaﬂq AN LAY
‘]Ji‘”IEJﬂ LAZNITVIUNITADEI9E mwmﬂa L%um‘mmiwmWlﬂ\‘mﬂ‘ﬁaﬂiwﬂuamﬂi”ﬂa‘umﬂmi
fosnaswmenn Inanen ﬁ](ﬁl’mﬁﬂﬂﬂﬂﬂLLE\]""]J?I.I‘Y]‘Y]'NM?]N m‘lstg mum‘m NITUIUNITNNAINN
VN ENANERS NNEFNAUSLFR a1 WqmﬂiiumiﬁamiLLammmmﬁ’am?ﬂmmm

Fundamental concepts of English linguistics, basic components of the English language at
the sound, word, and sentence levels; the process of interpersonal communication with the emphasis
on the currently used natural language and the commmunicative components in terms of physical and
psychological context, social psychology, social context; the theory of speech acts; the procedures
of semantics, phonetics, communicative syntax, and communicative behaviors and communicative
functions of the language

1551301 m’mé’ﬁy%g'mmnssmﬂﬁmm5anq19 3(3-0-6)
Fundamental Knowledge of English Literature
ANNEIAY UnumwIanTdl asdlsznaunerssaad ssianvesissaad n13dtased
HAZAAMABIUANANAVBINTIEN MBIATHNEY Sundnsal laTasuAsmBuaziiewanse
Importance, roles or functions, components, and genres of literature; analysis and
interpretation of language beauty, figurative language, prosody, costume, and contents

1552210 m’m%’ﬁyuﬁ'mmammﬂa 3(3-0-6)

Fundamental Knowledge of Translation

wnAa noud uazIsuuRlumulanis anudagreinsula ¥ JupauLaENIZUIRNILLA
FEAIAE MAeTesiumIula nadianaula ﬂ’]iﬂiwﬁlﬂ{iﬂ‘ﬂﬂmﬂ{]ﬂ’]iuﬂﬂ wUadaANIINATEN
a\‘mqmﬂumwﬂm LLa‘“mﬂﬂmﬂwﬂLiJummamqwammﬂmaﬂLLa‘Vﬁm 80738 ﬂmﬂumimmaummv
iasilaatielunauda nanmwineen Il afirsnsaniuinur s iwluansTei 21 ﬂg‘umm
ranAfINUATILTUIIMIRINBNLUA

Concepts and theories of and approaches to translation, importance of translation, processes
of translation, sciences related to translation, translation techniques, applications of translation theories;
accurate and euphemistic translation of texts from English and vice versa; strategies of searching
for information and tools assisted in translation skills essential for the 2 1st century and adhering to
translators’ ethics

1551157 mi‘é’lnﬂﬁﬁ'ﬁhmnmifmmé’anms} 3(2-2-5)
English Grammar Practice
Im\‘imwhmmmmmmnmﬂmvmum W wazgduuudszleade 9 Lwaﬁamwwmﬂiu
FOIWNINANY ) NTANTNINBZULAE mﬁﬂ‘j‘"aﬂﬁ%mm%bmmmm‘mmnqmwamiﬁamﬂﬁamammm
ANNANNITIEN1E1
English grammar structure in words, phrases, and types of sentences to
convey meanings in different situations; practice skills and the application of English grammar knowledge
to communicate in language use with accuracy
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1552405 mwasngulugalaniiiag 3(3-0-6)

Engllsh in Globalization Age

NANNIIUAE Lmemmnumﬂmmmaoﬂf]iﬂumiﬂamﬂumuwmmnmmumlmﬂ AIINANIN
wmmmmmmnqw U‘ﬂmmmmmmmmmmnqﬂmwmmmw N8N
Ny LL@‘“ﬂ’]M’]@’Nﬂ’i“’mﬁ NTIATIZRNMBI0IN Y BIUA U B A TASLAZUSUNNIIFIANLAZ IR TTN
ey L*H@NTEJMHWELLMLﬂaaum\'jmmmmmwuﬁiw ANMIUGUR wazndsy ﬂﬂmﬁl%"lummaumm
AN LLamﬁiugmm

Principles and concepts of the uses of English for communication in various contexts across
the world, variations of English; the roles and functions of English as a native language, a second
language, and a foreign language; analysis of English in terms of linguistic features and sociocultural
contexts; and be linked with the exchange of cultural ideas, practices, and application to language
instruction and language acquisition

1552406 mmSanquﬁlams‘lu’a'ﬁuuﬁiwﬁmmﬁ 3(3-0-6)

Communicative Engllsh in Cultural Intelllgence

amuﬁﬁu ATHLANANN N TRUDTIN TMUTTTNLAZNIZUIUNTROENT a‘nﬁwaﬁuaamaﬁami
iwmw\n&uuﬁimwmaﬂﬂL'immﬂm ﬁ\‘mm Mot uaza33MN 39N Uasidumeimmusssifinadensdems
Afluszansam miwwmmwmﬁaamiﬁmm\mﬂﬂaﬁluﬂmumimumwawuﬁiiu NMIRNLEREAIEY
mesingslugduuuiaionas

Culture; cultural differences; culture and communication process; the influence of intercultural
communication on individuals, society, politics, and literature; cultural issues influencing effective
communication; improving interpersonal communication skills in intercultural settings and practice of
presentations in English with a virtual model

1551158 ﬁ'nmmiﬂa—mswmmmé’anqwmna 3(3-0-6)

Global English Listening and Speaking Skills

M IR WIANBENIINILAE miammmmamqwﬁamﬂmvwmﬂa Tnenswaitaman
WARITIHFN 9 ﬂmmﬂaﬂ INYINTIH i’]EJﬂ’]i’J‘Y]EJLLﬂwI‘ﬂi‘Y]ﬂ% Lo Nﬂﬂuwuﬂu
Ummi%mﬂmnumamwﬂa i’mmmmﬁmmmﬂ@mu [CERITRTE aamﬂmawuﬂi a‘ﬂﬁmwh
gounsniiadeadeiunsawnuludingde lunisdeasszninlssmenas Lﬁnﬂmuamwmﬂmmq
awumwummmgm

Development of listening and speaking skills in English for international communication, using
various sources of information: global news, lectures, radio and television programs; the practice of
analytical discussion on the contents of the listening texts, as well as expressing opinions, reflecting on
ideas and comments, and communicating effectively in the contexts similar to real-life conversations, in
international communication and a better understanding of the culturally and economically significant
contents

1551159 7INHENITOIRAIBIDING W 3(3-0-6)

English Reading Skills ;

miwwm‘mwmiamwuﬂi fndrauazdlizinininniuianssafitisdoainnindile
IOAMH NITIATE muam LAZNIIAANNANNANIBYDITBAIINAY ) TuiﬂLLUULLa LmemN 9 Nﬂ
N1I81UBDNLTILAZINEZNTEH NIANEIITOAINN ﬁamﬁﬁlumimmm sugnueziiam MIiATed
Tasaievadanny Mldmdnriuas m@uﬂiumimmmmﬂwwﬂuﬂumﬂ mamﬂmﬂwummmmm

Development of effective and efficient reading skills through activities that promote text
comprehension, content analysis, and interpretation of various texts in different formats and genres;
practice of pronunciation and reading skills; selection of texts; strategies for summarizing and dissecting
content; text structures analysis; uses of vocabulary and techniques to decipher unfamiliar words and
analytical reading

37



1551160 NNHENIIWARAIBIDING B 3(3-0-6)
English Writing Skills
mjwwmmwmﬁmaummaﬂﬁqwmumiﬂg‘ummuamﬂimauwumﬂum mumﬁmﬁm

miﬂuﬂm NNTIURY NITENAIN LA miLLfﬂwammimﬂLLuu LAZANBIKEAN 9 matulyfinig

L?IE]NIEJW]NN@@E]EJNE\TNLWG]&NB\Iﬂ mammamwmﬂm LR miLLammmmmu v[,’mnmmmmmﬂqw

mslfiasosmaneIssnnan LLawImﬂmwﬂiiaﬂ B\Iﬂwm'ﬂLLuumﬁqummﬂmmu i) mem U388

MIlANIT e mﬂwnam LazNITUIE Em@ﬂﬂnmﬂmmiwmwwﬂi gndaw i’mmmiwwmmamuau

mmgﬂmﬂm\ﬂummm
Development of English writing skills through the practice of fundamental elements in

the writing process: researching, planning, composing, and editing texts across diverse genres and
formats on connecting ideas coherently, accentuating crucial information, and articulating informed
perspectives to develop a strong foundation in grammar, punctuation, and sentence structure; practice
different writing styles, such as narrative, descriptive, persuasive, and informative, and application of
effective writing techniques encompassing content development and grammatical accuracy

1552211 nsudaniminsuaznsdengs 3(3-0-6)

Thai- Engllsh Translation

WIAANE ) NIEUINNT ITNT uae Fownalulad iiagaelunmaula mil,aamﬂl,wummﬂaw
WHNZENAUAIUNYIELANFNG nsdszgnalivannisuda nazuawnaula LmeiﬂiwLNu@mmumma
AENTANLUAAUATUNIN B INELaZ M BI8IN R

Concepts, theories, processes, strategies, and technology-assisted in  translation; selection
of types appropriate for source texts of various genres; application of the translation concepts, process
of translation, and evaluation of target texts through the translation practice of Thai and English source
texts

1551161 é’fﬂmam‘mmé’anqmﬁamsﬁ'ami 3(3-0-6)

English Phonetics for Communication

LU‘ULﬁﬁlﬂummaﬂﬂqﬂmmﬂﬂ“maﬂaﬂwimm (International Phonetic Alphabet) e
N Laﬂmaﬂlﬁmw&lw%u%m Lﬁﬁma’i”iummaﬂﬂamwamiwamLﬁENLLa‘“miaamﬁmmﬂmaﬂ mwmmm
AuaIALTY ﬂauwmﬂmmwammm@]ﬁami LT ‘wmmﬁmm iﬂslasmawmsuﬁm WA NIBNLRE
Wuﬂiu‘ivﬂ‘Uﬂ’]LL@wﬂivIﬂﬂ muamam mfswmmamamm wammmmmiwmmmm LAEAIINVIAINHANEY
‘mwuiummaqmw‘ﬂiﬁnwmiuwm 9

English sound system with the help of the International Phonetic Alphabet (IPA) - details
of consonant and vowel sounds in English for accurate articulation and pronunciation; knowledge of
significant components affecting communication in speaking, including phonemes and allophones,
syllables, word and sentence stress, intonation, coarticulation, and variations found in the English-
spoken languages

1552145 NM3i58uBgemsdisnnsdengealglennsal 3(3-0-6)

Refinement of English Writing with Grammar

ﬂ’]iﬂiuﬂiﬂﬂﬂﬁs}wﬂ’]ﬁlﬂlﬁl% msiaTgdimIlgheniat Tawn Lmawmmiiﬂmau [GENGERE
Uszlen iULL‘]_J‘Uﬂ’ﬁL‘ﬂEI% ANMNTALA ‘nummﬂmmimaﬂmqmwﬂiimﬂﬁa CNRIE NIITYuaY wrle
mamwammﬂammm mip\lmiﬂmmLuammm’mmﬂuwmﬂwmmﬂLLUU LW@LWN@’J’]NL‘HEI’J‘H’mm’]i
Lmaummaﬂﬂﬂmwamiﬁami

Refinement of English writing skills, analysis of grammar use: punctuations, sentence
structures, writing style, clarity including techniques for crafting well-structured, identification and
correction of grammatical errors. Practice organizing contents through various writing assignments
and exercises to enhance proficiency in English writing for communication
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1551633 mmé’onquﬁiﬁmﬁamsﬁ'ami 3(3-0-6)
Business English for Communication
ﬂﬂiﬁ@ﬁ?ii%ﬂiﬂ‘ﬂ%’]\‘iﬁim]ﬁ’mﬂE]'EJNNU%N‘Y]ﬁﬂ’]WEL%ﬁﬂWWLL’J@@E]NNE]E]WT‘W ﬂamimmaaﬂqw

mimmumm NMATEUBING NIADIOY NMITNBE mi‘wmﬂamﬂmﬂumom‘muLwamamm Lo

mssamIogradunenisluilse BEY mmumawﬂmm miwmmﬁiﬂmﬂu‘mn

Effective communication in international business settings and professional environments;
presentations, email writing, negotiations, interviews, informal communication with colleagues and
formal communication in meetings, focusing primarily on business writing and speaking

1552146 mM3tsauimudingulaaldifygdsefug 3(3-0-6)

English Language Learnmg with AI

ﬂmmﬂﬂﬁmwmm \@3ndda Al LWamamammmmﬂqwmmﬂu;uummwman&mwwmn
nane laun mﬂwmuwmmmﬂ‘um’iaamﬁm LLﬁfLﬁuvbmmm wazldmany mﬂwwaaamaummnumi
panLaeN miLLﬁ’lvaasnmm wazMIEAFNT NIy aﬂmﬁlsﬂ ChatGPT, Duolingo LwaLﬂJuwmaLﬁuamw
1%(1’13NﬂW@LWE]ﬁaE\T’]{LWHWWN e miﬂﬁvLuummmﬂmmaGﬂummumwmaqmﬁmﬂmaﬂaﬂwm
hae av[ﬁmmamammmuwﬂwmqmmwmLﬂ‘ﬂuamﬂm

Artificial Intelligence (Al) and Al tools in English language learning through various learning
activities including feedback on pronunciation, grammar editing, and vocabulary uses, applying
ChatGPT, Duolingo, and virtual assistants to the conversational practice for realHife communication,
automated assessment of language skills according to the unique needs and learning styles required
for future skills

1551634 mm5\1nqmsazm*sﬁ'ams‘luﬁ'ama%u 3(3-0-6)

English and Communication in Mass Media

mmmvlwﬂmmm dnwmen N wIresnsieastulndeaiiie wauin 51nS uay
aumaimm Agoeleluniadon ‘J’mmmi‘w@Nm‘nﬂmmi@mLﬂiﬁmaEJNNLWW@MHW?ULLN%MW
Widsdouas ﬂ’J’mﬂﬂ@awaO‘UaNQYILL‘H’EU%ISHL‘HEJQNL@ﬂi‘H,LL‘LJU‘Y]LLG]ﬂG]’NLLa“”i“’ﬁTNLLW@G]WaiNISHL‘HﬂaNLﬂﬂ
uazdafnnig mﬂﬁ]iﬂﬁiiﬂumﬁamimm

Language and social media; linguistic characteristics of social media communication,
hashtags, emojis, and internet, writing tools including developing critical thinking skills in evaluating
the credibility and authenticity of the information shared across social media platforms and ethical
considerations in digital communication

1553646 MHIBINHABNIIENIDININA 3(2-2-5)

Engllsh for Digital Storytelllng )

MNanN3 39M3 matanadawaiet nMIEsIRINIunAn pvRde ﬂaumil,mmaﬂmmwu
a9 9 lnelaldaunInmonRImeIuaznARAN TS RAINAIATI AL AREAIUM I NATANILE S BIRITA
Tl lugsfatuiisneidonene

Principles, methods, techniques for narrative writing, conceptualization, elements of
storytelling in various forms by using computer programs and digital video production techniques as
well as applying digital storytelling techniques to be used in English entertainment business
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1553647 MHIBINHADNIINHWIADWINBARAZESIFTIARDAANALAY 3(2-2-5)

Engllsh for Content Development and Multimedia Creation

VANN1I nAkA 35017 mimaﬂ‘msua o uas Ui LmumﬂmLwamﬁmwmiﬂﬁammmﬂ
mmvl,ﬂﬂumiv\lm\lumﬂuﬂ a67 g sudtes Yo ensnniuas mwmaﬂwaammmmmaumu Talskal
ot LLaWWiaumLauamuﬁaammaaulaw,ﬂummmmw

Principles, techniques, methods, selection of topics, contents, and key issues for multimedia
creation; practice of techniques, styles, idioms, tones, postures, emotions and feelings consistent
with the created content and ready to be presented through social media in English

1553150 TinseM#I8Ingmiansiianaswagsioardn 3(3-0-6)

Enghsh Language Skills for Professional Presentation

MNann13 35N13 09AUIENaULAINARANIANNTS mﬁLiﬁmnmmamamwﬂaemmwaa‘mmaﬂ
dolunmatianonwlulaniasg 9 Nﬂmimmuamamiwmm mwuaummaﬂﬂﬂw mwﬂv[,ﬂﬂumi
EL?IE]’J’“’\]%I]’]‘]&HE]EJ’NN‘]J? E\W]ﬁﬂ’]‘wLWE]ﬂ’]TLL’]Lﬂ%E]\TMN’]%E\TE]L‘YW’]I%I@EJ@WW@LLE‘] miumaﬂm‘wm‘wm oy
gwsunadwindeas

Principles, methods, components, selection techniques and content strategies for content
organization to create media for presentations on various occasions, communication; practice in oral
and written presentations in English with the use of effective non-verbal communication for new media
presentation, and having a suitable personality for being a communicator

1553240 msudaBeaieassaiianisdas1snana 3(3-0-6)
Transcreation for Digital Communlcatlon
LLmﬂmaammﬂaLﬁmmwmiﬂLwam‘sﬂamﬂulaﬂmwa Imam‘ww nsdam IS ulee

Lazunannasndefianaanlal ﬂ’i“mumﬂummﬂalfnmiwaﬁﬂLWamwﬂaumu@mﬂmmuwmﬂ

MU TIN NN mi‘ummmi‘vmwmmﬂmwamwwmmwawumwL‘Vim FHNNTHUOTIN LAEHAIH

ﬂmmwmiﬂmmmauLﬂmmﬂuamwuﬁiwwm Anudadoas1ea33a alaunuwiua lasm wazaan

el IuTee was LLwamWawé‘ammaaﬂaumq 9
Concepts of creative translation for digital communication, particularly communication on

websites and social media platforms; the process of creative translation for recreating content in a new

cultural context; integration of translation skills to produce culturally appropriate and creative target
texts for the target audience in another culture; practice creative translation of slogans, advertisements,
and content on the websites and social media platforms

1554908 N1IIVENWMBIBINGWADFOET 3(3-0-6)
Research in English for Communication
ANNANIBLALANNRIAIIDINITINE mmuawmmmi’ma miaamwumina IILIVTION
38 MIFNEIABATINWIAY mimaﬂmmaLLau‘ﬂ‘;vmuwmaﬂﬁmwmmmﬂqmm miaaﬁm PESIL
i’mﬂmﬂimmmw@mmw Iﬂ’]’iL?IEJuIﬂi\ﬁN’mEJ mﬂuﬂmsmaﬂﬂqumamﬂ mmmm:maaﬂa k)
ANNYTEYAMBINEBNLAZNIREET kazdauanan I TugUuuus
Definitions and importance of research, basic principles of research, including research
designs, researcher ethics, research studies and discovery for interesting topics and issues selection
in English, and communication; research methodologies for quantitative and qualitative research,
research proposal writing, sampling technique, data analysis, interpreting data related to selected
language and communication, and presenting research findings in various forms

35N
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1553701 mmSanquﬁlamsl,‘ﬁ'aﬁsﬁamiﬁu 3(3-0-6)

Communicative English for Airline Business

mﬁwmﬂwmmo LLE\lwﬁ’]u’luﬂﬁw’]aﬂﬂf]iﬂ,%ﬁiﬂ’ﬂﬂ’]ﬁuu mi'ﬂm,mﬂﬁluﬁmuumavuumim n13
iﬁﬁmimﬂwuﬂ%LLa‘“uuLmaﬂ miwnmwmiﬁamﬂmﬂLLU‘LJmiLLamuwmwaNm mal¥dewnalulad
A3 Umwamiﬂummaﬂmm NNTULED U

English technical terms and expressions in airline business; airport and on-board
announcements, ground and onboard services; practice of communication skills through role-playing;

use of new media for searching for information and giving presentation

1553702 mm5anqu§'amsvﬁ'aqmmwnssumsu’%ms 3(3-0-6)

Communicative English for the Hospitality Industry

mﬂwm%ww NI mmummaﬂﬂqﬂuamwmwmimmi NIUINIlulausn n1g
‘Uimimmma \ATDIAN mimumma nIriauLNen ms&lnmwmaﬁamﬂmﬂLmumiLLamuwmw
FNNP m{[fmamﬂIuIaElmmaLwamiﬂum%aumm NNTULEUDIN

English technical terms and expressions in the hospitality industry: hotel services, food and
beverage services, travel and tourism; practice of communication skills through role-playing; use of
new media for searching information and giving presentation

1553703 NBIBINGBADFITHIMILNTAN 3(3-0-6)

Communicative English for Interpretation

NOBHUAE mi‘dgummmﬂaLLUU@WT%U?UW\N 9 mil,mmmummau mIswdeiies M3
E\l’]N‘Wﬂ‘WﬁaN mﬁsxlmmmmﬂmmhmmﬂaLLmeu mswamﬂﬂwwm 9 fsndudmunaaas Teun
MTIATIZYA NMIE8BAINH NTNBAAIH iwmmiﬂqLwammlfnﬂmm N139AT%AN

Theories and practice of interpretation in various contexts: spontaneous interpretation,
consecutive interpretation, simultaneous interpretation; practice of interpretation problems analysis;
learning of various skills essential for interpretation: analyzing, summarizing, paraphrasing including
listening for comprehension and note-taking

1553704 mmé’anquﬁlamsﬁm%'um 3(3-0-6)

Communicative English for Teachers

RREHEH ﬂﬂ@ﬂﬁnmwmﬂmmaﬂﬂqﬂumumaﬂmiaamm mafemimeluiosdeniilénie
N0 Luumwmmmmmammm miﬁami‘mmi ANEAWINABILIEH N1TIIUKINITEEY LAZNT
slsmaﬁlmmiﬁaumww AUTmusITaivaInrane miuﬁmwumaaNT%LL@vuaﬂwammmmamqw

Application of English language skills in the context of teaching and communication in English-
speaking classrooms with a focus on language proficiency and effective classroom communication;
lesson planning, and employing specific teaching strategies with diverse cultural backgrounds both
inside and outside English classes

1553705 mmé’onqquﬁmﬁamiﬁ'amimsmam 3(3-0-6)

Business English for Marketing Communication

A uwazdwumeidingslunslasan miliinsznsilugduusesmislasonde
m’imm’ﬂmﬂuﬂmﬂ%wmw ﬁaﬂvium’imwwammma‘ﬂﬁwa mﬂ%mmmamﬂwma mﬂw*nma
ARIARING mummﬂ%ﬁaammauﬂaumwLia\‘m’ma\‘iLLmuﬂmmuwamﬂmmLLawiﬂﬁwﬂugﬂLLUU
poulavuazaanla

English Technical terms and expressions in advertisement, employing the language skills
across a wide range of advertisement formats; exploration of advertising techniques, art of creating
influential messages, use of persuasive language, digital marketing terminology, encompassing social
media campaigns to make brand stories for products and services of online and offline engagement
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1553706 mfm5\‘1nqwﬁlamﬂﬁamam‘miﬁwmms 3(3-0-6)

Communicative English for Culinary Arts

mﬁwma‘wmmﬁ LAz @ IWIBNIEI8INN B IWN1IYIN8113 matinmsdieasluiuuing nsin
LATENDIYT aﬂmmmimma ’mmiﬂi\immi LNYBINNT m‘smmmmﬂaamﬂiummma nNNIUINTI
DMIUATLATEIAN miNﬂﬂﬂ‘]st”miﬁam’ﬂmﬂLLuumiLLﬁm*U‘nm‘namm

English Technical terms and expressions in Culinary, communicative practice in hospitality,
food preparation, kitchenware and equipment, cooking methods, menus, food safety and serving
food and drinks; practice of communication skills through role-playing

1552672 mmé’anqvﬁlamstﬁamsﬁaaLﬁmtﬁﬁwuﬁsiu 3(3-0-6)

Communicative English for Cultural Tourism

mﬂwwmwwwmum mmummmﬁﬂwmmﬂumi‘maqmmlfﬁmwuﬁﬁu Fdandnanien
ﬂ‘umwLﬂumsﬂmﬁmuwﬂmmmvﬂmwuﬁﬁu ’m WIzTT TUT AU Imwmmm mmuaimmmu
AMILFAIUNUINTNNA mﬂfﬂaam@IuIaammLwams@umwaumm AT NEHDIN

English technical terms and expressions in cultural tourism; selected issues and topics
about cultural attractions, monastery, palaces, archaeological sites, ancient artifacts; presentation in
the formats of role-playing; use of new media for exploring information and presentation

1552673 mmé’anqvﬁlamstﬁlamsviaa;ﬁsm%aﬁnmf 3(3-0-6)

Communicative English for Eco -Tourism

mﬁwm%ww NIILRE mmummaaﬂgwmmﬂumﬁ'ﬂmmmvﬂmnﬁu Wdafidamsaieany
mwLﬂummmamu'ﬂwaﬂmmmwmmmmmmu LL‘WEN‘Y]?J‘WEJ’]ﬂiﬁﬁu“ﬂ’]Wiuﬂﬂﬂ’]ﬂﬁlaﬂﬂivmﬂi‘ﬁﬂ
M35 NBIBITHN AL FILINE DN mLauaimﬂLL‘uumiLLm\mﬂmwamm mﬂﬂnﬁamdﬂaamwmwami
ﬂumwaaﬂameﬁmmuamu

English technical terms and expressions in eco-tourism; selected issues and topics about
the history of eco-tourism attractions, natural resources in the different regions of Thailand, and natural
and environmental preservation; presentation in the formats of role-playing; use of new media for
exploring information and presentation

1552674 mmé’anqnﬁlamstﬁamwﬁwLga‘lmmm%w 3(3-0-6)
Communicative English for Career Success
wnmmﬁﬁamimma\‘mqmwauﬂﬂﬁumsﬂwmﬁ 9 MINUUE wmﬂuﬂmuﬂi nouN1T N3

THInIfwe uaz miawammmﬂlamwammamuﬁim mmwmamimmm

NI LEUDHNAYIZNOUNI miuaﬂ@mauumamumummmi ﬂ”l’iiwuqLﬂ’mN’]EJLLa:miéfﬂaﬂ‘ﬂ

gafia msdeduaznmsudtfymdedamnd nsasradeuanuimieeinId v anndilale

yadnnwuazImusIInlue 1 neg o
English communication skills in various careers: meeting people in workplace; telephoning,

and sending line messages in business contacts; making an appointment in business; giving

presentations about company performance; describing products and services; identifying goals
and making business decisions; making and dealing with complaints; checking progress on work;
understanding personality and culture in careers culture
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1552675 mmé’onqnﬁlamsﬁ'm%'ummqmmazmﬁﬂﬂizqu 3(3-0-6)
Communicative English for Secretary and Conference Arrangement
miDJﬂwﬂwmﬁaamﬁm‘ma\‘mQML‘Wammamumﬂuamuwmmu NIINAIFOUIURYN N3

ﬁaﬂﬂ’iﬂﬂﬂi‘ﬂiﬂwqﬂ MIBAVNIENITIAAITN ﬂ’]iLW’iEJNﬂ’]’iﬂ’iWHN FHHW WW%%@GWWG@@%I@%LL@ aauvl,sm
Practice of the English language skills needed to perform secretarial communicative tasks at

the workplace: welcoming visitors, handling phone calls, appointments, and schedules, and organizing
meetings and conferences via both online and on-site platforms

1552676 M¥IBINguReaITRaN ST IFINRS 3(3-0-6)

Communicative English for Public Relations

LIIAALRY ﬂﬂ’lﬁLW@ﬂ’]iﬂ@ﬂ’]‘JL“ﬂﬂaW“H‘WG]’JEIﬂ’]‘M’]aﬂﬂﬂwaﬁl’]ﬂNﬂivﬂ‘ﬂﬁﬂ’]‘W NIl EAANTILT
asménwLwamﬁ@miﬁammimw ﬂ’]iLﬂafﬂfﬁﬂﬁf’ﬁ/\mL%W’]‘”‘VI’]\‘I‘V]Lﬂﬂ’mllﬂ’]’ﬁ@ﬂﬁ’iﬂ’]iﬁaﬁ’]iﬂﬁmim” N9
ELGHﬂ’l‘is}’lE]Gﬂi]‘]ﬂLWE]ﬂ’]iﬁE]ﬁ’]ﬁﬂ’]ﬁiuLLﬂ”ﬂ’lﬁl%aﬂmﬂﬂi‘}’]m}uvLﬂLLﬂ miﬂiwmmamﬁum mimmuamam
MIFHMWOE LATNITLOAITNY MIADTIH T MUITINASsE WA BMWENwaiasAn T Tade

Concepts and strategies for effective professional communication using the English language;
selection of the technical terms about public communication management; use of the English language
for better internal and external communication of enterprise, product information assessment; data
presentation, interview, and press conference; sustainability of cross-cultural communication to shape
a credible image of an organization

1553648 MIHnmmd9ngulniasinnnsdinguaInag 3(2-2-5)

Engllsh Language Practice in Digital Newsroom

mafmdandn maade uile wazweunsitemdnn anmadneitemdn masuiums
Fummoh Madeuunanngnn Mildesrdsznaunainviate TINTINARNLAE Wz UJURMINMANLID
YAUAN993es7I8lnunIN19909AINe Twnmandaangduuunenisiiivesunaanainaonlaiidune
DIN0

Selective news, creating, editing and publishing news content, modifying, and releasing
news material, performing interviews, composing news pieces, incorporating multimedia components,
and observing ethical principles within the realm of digital journalism in the context of producing TV
program formats for online platforms in English

1553649 mm5anquf‘ammstﬁams@ﬂuﬁm’m‘%i)’ﬂ 3(3-0-6)

Academic English for Research Report ertlng

miﬁamimmﬁmmmm Aansaniiedasiunuitemedennendnms undnge uaz
iwEJmulmslsnmmmmaﬁmmmﬂmEN 1AT9E LAZANNTALAY LA Luunamﬁﬁlumimumﬂﬁwﬁmmw
memwﬂumimmua AR UITINTINNIINS N1IdazgNITINTg Uae mysAdnemeluuiunm
W EUINENIWLTNITINT

Scholarly communication and research-related activities to write academic report, research
abstracts, and reports using appropriate language conventions, structure, and clarity and emphasize
effective reading strategies, and presentation skills to engage with academic literature, conferences,
and discussions within academical report writing contexts
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1553650 NMHIDINYBNIINHANY 3(3-0-6)

Legal Engllsh

mﬁwmmmnmgwma (1S} uww mwmmmmmnmg‘ﬁma Lsﬂu muludn naden
LNEITININYNRHNEY URE n3deEsluAa 'ﬂmmmamumﬂvmmmgwmamlﬂmmumiaammm
SINIUUTUNIDING e LLavmﬂhmmmwiﬂumumamgwmﬂ mumiﬂgumiuamwLLmaaNma
NHVHY

Legal terminology and expressions, law-related language used in contracts, writing legal
documents, and courtroom communication related to common legal terms for communication and
grammar functions applicable to legal contexts via practicing English legal settings

1553651 NIBIAING 3(3-0-6)

Digital Language

m‘maanqﬂummmhmﬂ%mmaoﬂawmiﬁami waznigwdisuluuIunvaslanfina
i’mmﬁamﬂmaﬂau ﬁaaauv[,au LazLAdatdafoaIRITA ITRmnsaunwiaawlasl Lm Lma\mami
aaﬁjiaauvl,au Laz nMIRoaILuUTaRlAaL N aeNuIRITE ﬂgmﬁamaaumaimﬁl LLazﬁaﬁmﬁ
MIFamIUUILNNAIANAING

English language in the digital age for use in communication, reading and literacy in digital
contexts, including social media, online platforms, and digital communication tools, online discourse,
and multimodal commmunication, digital language trends, netiquette, and communicative strategies for
evolving contexts of communication in digital society

1554136 MINARIAMNARBI UM I ITNBIDINY 3(3-0-6)

English Fluency Development

mimzmmimw34fmmmiumsmlammiﬂmm nmamsmﬂmum mmuuﬂﬂumiww
e Ylms}“’ﬂ[,uﬂ’ﬁlfﬂEJ‘H,‘WEE]34ﬂ‘]Jﬂ’]ii'ﬂ]ﬂLiEl%iﬂﬂﬂsm’JEJ’mimuﬁ PG WAVANT EL“LL?ULL‘]J‘UﬂWiLiEJuiLL‘UU
WAIR T@mmimwmiﬁamﬂwnmmwNﬂivammwmummﬁmmu‘[mau mﬁamhw LAENIINDY
PRI LM IR Nﬂﬂgumammamaﬂ

Integration of listening comprehension and advanced reading strategies, speaking with
confidence, and effective writing techniques with grammar mastery and vocabulary expansion within a
dynamic learning experience to cultivate effective real-life communication through interactive activities,
discussions, and assignments for continuous improvement and practice

1553322 MstaEasmMwIBINNRENY 3(3-0-6)
Narration of Myths
b ’JG]F’]T]NL‘]J%N’W‘IJ@\‘ILWWLﬁ]’]ﬂiﬂLL@“‘IﬁN% NWUAI LNWIAN ’Ji‘]_liie} aiammﬂumummmm
ﬂ’J’]leHE] LWIAR E]'Y]ﬁ‘W@G]E]ﬂ’]iW]L%uﬂI’J@TE]GN%HEJLL@ NINBLNAITIRNIIN F’TE\]‘]_J‘” LLE\] ’NN%ﬁiiN?JENI@ﬂ
NNEJIWN AEIBNIAATTI ’JL@?’]W‘W WIsUey uwazn1ifiam LU%‘]J‘V]‘]_J’]WIJQ\W’]?LE\]’]Liaﬁiuﬂ’]ﬁﬁ\mmﬁaﬂ
TIUTUFIH

The history of Greek and Roman gods, gods, goddesses, heroes, and heroines that are
the origin of beliefs, ideas, influences on human life and the creation of literature, art and culture of
the modern world, by means of selection, analysis, comparison and interpretation
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1553652 Mwdsngudaasiagsnsuinsaluazunngdunlng 3(3-0-6)
Communicative English for Spa Services & Traditional Thai Medicine
. mma\mqwmﬂLﬂﬂuammwmiuﬁmm miLLWWETL‘V]EMNmu‘wmm‘ﬂummmmmiumi
a1 IN¥IDINOBOL NI jaummﬁwﬂmmmnqwmmuaﬂ%m NNIQLAFININ ﬂ’]iaﬁ‘U’]EJﬂ’]ill’]
Uaaduazisnisvndalng n1I9an1IAI0INLEZNNTIBN 'mmqmimimwuﬁiiﬂumﬁamiﬂuaﬂmw
ATAUDTTINLANAINY
English language for the business development of spa services and Thai traditional medicine
for effective communication; study vocabulary related to the spa and healthcare service industry,
explaining and describing treatment methods and therapies, inquiring and managing bookings and

appointments, and understanding customers from different cultural backgrounds

1554608 mmé’anquﬁsﬁmﬁ'aﬁ'ﬂixnanm‘s 3(3-0-6)
Business English for Entrepreneurs
miwwmmwwwumﬂumﬂﬂfmmENﬂr:]isml,ﬂumﬁmﬁummurmﬂi aumwmmﬂuﬁiﬂa

Lwamiaamﬂmmwmﬂu mwaiawamnm NITLHAANNIE DTN LmeLﬁuaLLmﬂ@ﬁiﬂaaﬁmuﬂﬁ]

PudeEninietesiumBEuians gasnew WaZNIAUAUEIND mﬂmmuﬂﬂumiﬁaaﬁmﬂ

33n93Erinelseing
Fundamental English language skills essential for excelling in the business arena to proficiently

communicate ideas, negotiate deals, write professional correspondence, and confidently present
business concepts, vocabulary relevant to entrepreneurship, startups, and business operations, all
while fostering self-assurance in international business communication

1553653 miené‘anqwﬁlamﬂﬁamiu%msgnﬁ’u 3(3-0-6)

Communicative English for Customer Services

MANTLaE mmu wanmma mﬂuﬂmimmmﬂm ﬁmsm@Nuﬁiimwmmiumimmianm
Nﬂﬁﬂwmﬁﬂma miwmimmmaaamiﬂmﬂm Nmﬁmiﬂi Hsznanuazn1IIANIIYNAN D\Iﬂ'ﬂm;%,
mimmaﬂmimmﬂmasamﬂmm“ﬂmmmamﬂm e Lﬂlﬁ%i’]ﬁlﬂ’mmﬂ

Vocabulary and expressions, principles, and techniques of customer services; study cross-
cultural issues in customer services in listening and speaking with customers. Practice compromising
and dealing with customers and reading passages about customers’ complaints and problems
including writing synopses

1554609 ausniBalfiansamwinsemedongmieananianiinisesn 3(2-2-5)
Workshop on English Skills for Professional Advancement
mim@ammmﬂgummﬂwamﬂﬂi ﬁwﬁmwmﬁmmmmumiwwmaww LWN‘W%WH‘H‘“

m‘maoﬂqw‘ﬂmﬂmmmummmmﬂﬂaﬂaww LWaiaum)ﬂiiNmiLiameLﬂaauv[,m miamhw‘ﬂ

waula uag ﬂ’]i}lE]‘LJWN’]EI‘V]Lsﬂwiﬂuﬂ’liﬁaﬁ’ﬁﬂuﬂiwﬁﬂﬁﬂ’]WﬂﬂuiULLUUﬂ’liL‘ﬂEJmLa N1INA Tawn n19

Lmﬂmwmﬂmm NnezlunIIRLEws LaznIdneadia Laﬂmamaﬂumummq 9 hamumim

‘nmmmiu‘nmmu
Organizing a workshop to refine language proficiency for career advancement aiming

to enhance essential English skills necessary for success in the professional world to incorporate

dynamic learning activities, engaging discussions, and practical assignments in effective written and
oral communication including polished business correspondence, persuasive presentation techniques,
and refined language usage across various workplace contexts
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1562103 mmzﬁﬂmﬁw%’né‘ﬁmmu 3(3-0-6)

Japanese for Beginners

Hnnisaanideias mimﬂuaﬂmmﬂmu“ (Hiragana) ans3ansaue (Katakana) wae ONBI
AN (Kaniji) AnEuay NﬂL?JEJ%I@]NN?WW?IEJ@WWN Wy WA 1% Fausdnriiazdwinaeiiunms
UaN&esg 9 JDUF NIINNNIEY NITUBZIIAKLEY N1INEIAT Lazlae aﬂmﬁlmmﬂwmm R IWINIUUILN
VL@E’JEJW\‘]QHG]ENMNWWEIN

Practice of pronunciation and writing Japanese alphabets (Hiragana, Katakana and Kanji);
study and practice of writing basic sentence structures; practice of listening, speaking, reading, writing
vocabulary and expressions in identifying surroundings, greetings, self-introductions saying goodbye;
application vocabulary and expressions to contexts with accuracy and appropriateness in language use

1562407 msﬁ'amsmmzﬁﬂu‘lm’?%ﬂﬁ:ﬁﬁu 3(3-0-6)

Japanese Communication in Daily Life

Wnnnsenians Ne mu LRy Lsuﬂummmﬂuﬁéﬂﬁamﬂmmﬂﬁ 7% Anw1 Aua i
walgmAnriuaz mmummmﬂuﬂ“ﬂumiuaﬂﬂmmﬂﬁ ﬁnm NIININLAZNITUBNLIRT NTUDNAIN
gauuasligan nIuTIeneanEme MIteves nswSeuiienFesg 7 ULATMIONHLRZUDNNANIY LAY
ﬂixqﬂ@ﬂsnmﬂWﬂLLawmmﬂmmﬂiwmauMaﬂﬁﬁgﬂmaﬂmmwm

Practice of Japanese listening, speaking, reading and writing skills used in communication
in daily life; study, investigation, analysis and use of Japanese vocabulary and expressions in talking
about routines, asking for and telling the time, talking about likes and dislikes, describing characteristics,
shopping, comparing things and asking for and giving directions; application vocabulary and expressions
to dalily life with accuracy and appropriateness in language use

1563404 m‘mrﬁ'ﬂm'ﬁ'amsﬁ'amﬂ%mmumstﬁ 3(3-0-6)

Japanese for Situational Communication

Nﬂ‘ﬂﬂwuﬂ’]iﬁaﬁﬁﬂ’]w’]mﬂ% fnw duad uazlFmdnT 18 Uazlon dwin ionsuaasans
AALAULAY mwmaﬂiuamumimwwmﬂwma

Prac‘uce of Japanese communicative skills. study, research, and use of vocabulary, phrases,
sentences for expressing opinions and feelings in various situations.

1564708 mmzﬁ'ﬂmﬁ'amiﬁ'ams’luammwnﬁumsﬁaaw‘im 3(3-0-6)

Japanese Communication in Tourism Industry

mﬂ‘wma mmﬂuﬁiﬂwmmm NﬂﬂﬁLLa”Wﬂmmmﬂmwamsﬁam’ﬂ%ﬁiﬂwaﬁmm N3
@amuaﬂmmﬂu ﬂﬁLLuwu’]ﬂuLaﬂﬂ’NﬁiﬂﬂLL@ mmmmﬂaﬂumwm mimﬁﬁnﬂﬁmummﬂmmmﬂm
Tude L‘VW’TVL'V]EI LR ﬂ’]ﬂ‘ﬂ“ﬂBNaﬂ’]ﬂﬂmLﬂuﬂiwiﬁlsﬂuLﬂEJ’JﬂUﬂ’]iLG]%‘Y]’N‘V]aﬂL‘Y]EI’JLLﬂﬂﬂ@’]E]JU%

Vocabulary and expressions in tourism business; practice of Japanese listening and
speaking for communication in tourism business, taking care of Japanese customers, introducing
yourself in business and exchanging business cards, describing tourism attractions in Thailand, and
giving important traveling information for Japanese customers
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1564709 mmzﬁﬂmﬁlamsﬁ'am‘s‘luﬁiﬁafﬁmu 3(3-0-6)
Japanese Communication for Hotel Business
ﬂ']ﬂ‘W‘Y]LLﬂ ﬂ?%l%Lﬂﬁ?ﬂUﬁﬁﬂﬂIﬁ\‘iLLﬁN Nﬂ‘ﬂﬂLLﬂ ‘W@ﬂﬂs}'mj‘]_]%lfwBﬂ'ﬁﬁaﬁ"lﬂuﬁiﬂﬁlb\ﬂ,ﬁﬂ N9
@1amuaﬂ@hfﬂﬂummuﬂmmumuwm ﬁ’]i‘i_lﬁﬁil’]ilLﬂEJ'Jﬂ‘].JfNa’]%’JEIﬂ'J']NE\Ta/@]’m(ﬂ’]ﬂ °) ﬂ’]EJI%Iﬁ\‘iLLiN nla

@

mﬂmaaaﬂmtyﬂﬂuhmnN 4 ﬂ’]ﬂWllaEm6{’1ﬂﬂmLﬂuﬂi”IEJ“ImLﬂEI’mUﬂ’ﬁWﬂﬂ’NLLiN

Vocabulary and expressions related to hotel business; practice of Japanese listening and
speaking for communication in hotel business: welcoming Japanese customers at the front office,
describing various hotel facilities, giving Japanese customer assistant in the hotel, and giving important
information for overnight stay

1563507 ﬁaﬂmmﬁmuﬁsimﬁﬂu 3(3-0-6)
Society and Culture in Japan
SIpH mﬂmﬂﬂummmmm nAMA Uszifienand Usznns mwed nafiainsUnases
LATEINT awmmamuavma‘[u‘[aa ﬂaﬂv TMUOTIN UIZINTHh WaZANNENABDIZNIIU NG
Japan in geography, climate, history, population, races, politics and
government, economy, science and technology, arts, culture, customs, and international relations

1572106 mm%'uﬁ’m%’uﬁém‘%au 3(3-0-6)

Chinese for Beginners

Nﬂﬂﬂ‘;aaﬂlﬁmua miwmmaﬂmw Ansuas Nﬂmau‘[mmawﬂiimwumu Hnwy ne
g IeuinAniuardwinierfunisuanesing 9 TDUFI NMINNNIY NITLWSIABLET NTINETIRT LT
‘UivEqJﬂ(ﬁﬂ“ﬂﬂﬁﬂ‘W‘Y]LLﬂwﬁﬁuQHGL%U‘jUWVL@BEI’NQﬂWMLWN’]WNN

Practice of pronunciation and writing Chinese; study and practice of writing basic sentence
structures; practice of listening, speaking, reading, writing vocabulary and expressions in identifying
surroundings, greetings, self-introductions saying goodbye; application vocabulary and expressions
to contexts with accuracy and appropriateness in language use

1572203 mMydaaImMeInindialszs1in 3(3-0-6)

Chinese Communication in Daily Life

Wnnneen1I e 811 LaziTaumunIuilidomaluiinyUazsin fnwd duat Siamzd uas
lddnriuaz mmummwﬂ%‘lum‘maﬂﬂmmﬂi‘“m’m NIIDINLASNITUDNLIRT NITUBNAINNTDULAE
THrou nIuITeneanLme misﬂaﬁna\‘} naSeufieudese 7 LAENMINNLAZUBNNANIY LL@”ﬂi”ﬂﬂﬁTsﬂ
mﬂwml,mmmﬂwm(ﬂ‘ﬂivmmlﬂamﬂgﬂmmmmwau

Practice of Chinese listening, speaking, reading, and writing skills used in communication in
daily life; study, investigation, analysis and use of Chinese vocabulary and expressions in talking about
routines, asking for and telling the time, talking about likes and dislikes, describing characteristics,
shopping, comparing things and asking for and giving directions; application vocabulary and expressions
to dalily life with accuracy and appropriateness in language use

1573203 mMm1IwiiamsieasiBeaniunisnl 3(3-0-6)
Chinese for Situational Communication .
AnvinsensfemInisdu Anen Auad uazldddnn 28 Yazlea duau tenisuansniiy

AnLAnLazANNIRNTUED W IDEAIaINTIATE
Practice of Chinese communicative skills. Study, research and use of vocabulary, phrases,

sentences for expressing opinions and feelings in various situations
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1574709 mmﬁmﬁ"amiﬁ'ams’luammﬁmsumsﬁaaLﬁm 3(3-0-6)

Chinese Communication in Tourism Industry

AANTILAE mmﬂuﬁiﬂwaﬁmm HnWouae Wﬂmmwmamiﬁamﬂuﬁimmmmm k)
mamuaﬂmﬁm mmmmmmawwmmmm mnmmﬂaaumwm mﬁUﬁmﬂﬁmmﬂwaommmﬂm
Tuise LV]?TVLY]EI 1} mﬂmammﬂmmﬂuﬂ?lﬂwma’mum‘mumwaﬂmmmanmw

Vocabulary and expressions in tourism business; practice of Chinese listening and speaking
for communication in tourism business, taking care of Chinese customers, introducing yourself in
business and exchanging business cards, describing tourism attractions in Thailand, and giving
important traveling information for Chinese customers

1574710 ﬂmﬁmﬁan’n‘sﬁamﬂuqiﬁﬂsauiu 3(3-0-6)
Chinese Communication for Hotel Business . .
AfnuazdwienugIfaliusy dnliuazyanmeidwienisdemslugsialsusy ns

mm‘uaﬂmﬁmmwuﬂmmumu‘wm mimﬁm‘ammﬂummmEmemmnmﬂ 9 mEJTuIi\‘]LLiN k)

mamaaanmaﬂuﬁmm (WS mﬂmaamfmﬂnmLﬂuﬂsiasﬂummnumi‘WﬂmaLLiu
Vocabulary and expressions related to hotel business; practice of Chinese listening and

speaking for communication in hotel business: welcoming Chinese customers at the front office,
describing various hotel facilities, giving Chinese customer assistant in the hotel, and giving important
information for overnight stay

1573508 FIANUATINWSIININ 3(3-0-6)

Society and Culture in China

Yszmainludundaans piienie Uszifaans Uszoins 1uind nafiesnisunaios
wWswgia Inenmaniuazinalulad fads Twusss Yssind uazannduiusszninlszina

China in geography, climate, history, population, races, politics and government, economy,
science and technology, arts, culture, customs, and international relations

1662101 mmmmﬁﬁm%’nﬁﬁ'uﬁﬂu 3(3-0-6)

Korean for Beginners

WnnIeaniielas miwwmaﬂmmmmma (E‘Juﬂa) Anwuaziindeulaseaiiolszloans
L Wniy nA 8% Fanddnriazdwinisfiunsueniese 9 JOUAT NIINNNIEY NIUHSHIAWLDY
N1INA1IAN LL@wﬂiwaqﬂeﬂﬂjmﬂ‘wmmemmﬂumuwi@amqgﬂ@]aqmmwau

Practice of pronunciation and writing Korean (Hangeul); study and practice of writing basic
sentence structures; practice of listening, speaking, reading, writing vocabulary and expressions in
identifying surroundings, greetings, self-introductions saying goodbye; application vocabulary and
expressions to contexts with accuracy and appropriateness in language use

1662201 MsAoEITMBNNMAIWE sz T 3(3-0-6)

Korean Communication in Daily Life

Wnnnezn1Ine WA 8% ua FeumeunranldasasluidnlszsTu fnw duadt Tiaseid
wazlgmAniuas mmummmeaﬂﬁﬁumiuaﬂﬂmmﬂiuﬁmu NITDINLAZNITUDNLIRT NITUBNAIN
gauuarliTan NMIUTINEaNEmME NMITaves naSeuiiienFesig 7 LATANIDNHLATUDNNANIY LT
Uzgndldddnriuazdmanludindszdrinldedugndoananzas

Practice of Korean listening, speaking, reading, and writing skills used in communication in
daily life; study, investigation, analysis, and use of Korean vocabulary and expressions in talking about
routines, asking for and telling the time, talking about likes and dislikes, describing characteristics,
shopping, comparing things and asking for and giving directions; application vocabulary and expressions
to daily life with accuracy and appropriateness in language use
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1663201 MBUMUANansRaa T BIanwITaE 3(3-0-6)
Chinese for Situational Communication .
Anvinwznsfeamsnesnivd @nwn Auadt waglddndnn 28 Jszlea dwan tienisuans

mmﬁ(ﬂLﬁmmzmmﬁﬁn"luamumﬁtﬁwmm/mw
Practice of Korean communicative skills. Study, research, and use of vocabulary, phrases,

sentences for expressing opinions and feelings in various situations

1664701 mmm’mﬁtﬁamiﬁ'ams‘luammwniiumsﬁaaLﬁm 3(3-0-6)

Korean Communication in Tourism Industry

AANTILAE mmﬂuﬁimm\imm Nﬂﬂﬂu,a“W@mmLmvmLwamiﬁ’amﬂumﬂwaqmm N9
mmuaﬂmmwa mmwmmmmmﬁﬁiﬂmm mnmmﬂawmwm mimwﬁaﬂmu‘ﬂmammmﬂm
Sluﬂivmﬁlml Loy mﬂ,wna34ammmLﬂuﬂﬁv‘[mummmJmimumwmmﬁmmaﬁmmma

Vocabulary and expressions in tourism business; practice of Korean listening and speaking
for communication in tourism business, taking care of Korean customers, introducing yourself in
business and exchanging business cards, describing tourism attractions in Thailand, and giving
important traveling information for Korean customers

1664702 mmm’mﬁLﬁanﬁﬁ'am{luqsﬁafsmm 3(3-0-6)
Korean Communiclation for Hotel Business . .
AfmrLazdwimneInugInalsusy Anfaazyansunivdiienisdeaslugsialsusy

m‘mam‘uaﬂmmemwuﬂ@amumuwm mimimﬂmmn‘ummmﬂmwa”mﬂm\i | .ﬂ’]EIT%INLLiN

mism‘amaammmwmh‘[wuw 1s} mﬂwnaumﬁﬂmmﬂuﬂ?{amummnu

NIWNAILIN
Vocabulary and expressions related to hotel business; practice of Korean listening and

speaking for communication in hotel business: welcoming Korean customers at the front office,

describing various hotel facilities, giving Korean customer assistant in the hotel, and giving important
information for overnight stay

1663501 FIANUATINUSIINLNIAA 3(3-0-6)

Society and Culture in Korea

Ysznanndludugficnans nieine UseTfeans Yseans mmanf mafisinisnaio
wWswgia Inenaniuazinalulad Aade dausian el avas 338 Yszind wazanuduiusizning
Uazind

Korea in geography, climate, history, population, races, politics and government, economy,
science and technology, arts, culture, K-pop, drama, series customs, and international relations

3) dv1lnUs:aunisnidsNGw (Practicum) 3 nuoeNm
1554809 AzHnUszaunsabIzIN 3(270)
Practicum

mimﬁmmwmmmmﬂuaoﬂﬂ’nmsﬂaﬂmmamqw waﬂmmmmqwgmummami 19
Wﬂwumiﬁamimammaﬂﬂqﬂuwnmuwmiummﬂi mmu,a N1IUIZNaUaNTIN LAz ILEWIWAIE
Founaluladadia Nﬂﬂivaumﬁmswnwiuamuﬂs ﬂaumiL‘WaLCﬂiEJNW’:TEJNﬂm‘HWsL%auWW]

Application of English language knowledge, principles, and theories of communication; having
communication skills in English in all aspects of life from personal life to professional life; presentation
with new media; practice of professional experience in government or private organizations to confirm
the students’ readiness for future careers
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Linking Learning to Professional Experience Plan for Core Curriculum
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Cognitive Psychology and Design Thinking

- NUdBIDAINYIPASMINSSUILABVANIS 1SEU
2517101 mmiﬁmﬁwﬁmﬁu%immqmmmsuLLaza\iﬁms
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2517201 Igingnadugiuaznaaiiefinem
Psychology of Leadership and Team Building
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Psychology of Communication and Motivation in Organization
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30 ndanm
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6 nuognn

86 niuosnn
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2519301

2519302

2512304

2512305

2512233

2513205

2513317

2513318

2517202

25172056

2517302

2517303

2512306

2512234

2512235

2517304

2517305

2513206

miéfuumLLa:ﬁmsn@mu%m’“mmqmm‘wmimm:aﬂﬁmi

Seminar and Field Trip in Industrial and Organizational Psychology
NIARATNANIZIBINNININGIGAFINNTTINLAZBIANTT

Independent Study of Industrial and Organizational Psychologist

- nguasnishiAnusnuna:doiasugunio: 1Seu
nild1UIneImnga9de
Counseling for People of All Ages
mMaldaUaneluanizingd
Counseling in Critical Situation
FIANAALAzNIREINGENTUN IR AUETIR
Mental Health and Enhancing Well-being in Living

- ndudsanalulagaisaune 1Seu
NugrmnaluladmIsunauazuiansiafing
Fundamentals of Information Technology and Digital Innovation
madszgndldinaluladfdraiowaunuinnss
Applying Digital Technology for Innovation Development
waluladmIawnAd MIURNIAINe g NNITHLAZBIANT
Information Technology for Industrial and Organizational Psychologist

- NEudBINBIBONNY 1S8U
MESIngwiamIdesIdmSuinaainen
Communication English for Psychologist
MEIBINnBADMI U MIDINININENgAINNTINLAZBIFNT
English for Work of Industrial and Organizational Psychologist
MBIBINOBEIMIVNITNA IO WD IANTT
English for Negotiation in Organization
MBIDINOBEITUN TULEUDNAIUNTATNEN
English for Psychological Presentations

55 nden litisendn

MIUTUNOANTINNLWE

Human Behavior Modification
InIneyadnnInwarnIUTUMIuNIFTENAa TN
Psychology of Personality and Adjustment for Creating Life Balance
AMINATDULAZNTUIZLAUNANINIRINEN
Psychological Testing and Assessment
FeAnenluniunineInInuLe

Psychology in Human Resource Field
miﬂmamiﬁaaammumiﬁwmqﬂiwﬂ
Ergonomics for Design Working in New Era
AMINGITIANLAZ WY IRUDTIN

Social Psychology and Multiculture

3(2-2-5)

3(0-6-3)

9 oM

3(2-2-5)

3(2-2-5)

3(2-2-5)

9 WUYNRA

3(2-2-5)

3(2-2-5)

3(2-2-5)

12 vidosnn

3(2-2-5)

3(2-2-5)

3(2-2-5)

3(2-2-5)

12 vidosnm

3(3-0-6)

3(2-2-5)

3(2-2-5)

3(2-2-5)

3(2-2-5)

3(3-0-6)
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2517206

2517207

2517306

2517208

2511212

2513319

2517307

2517209

2513207

2512236

2511213

2517308

2513320

aa o

InIneINInaAlueAfiINg

Marketing Psychology in Digital Age

IMINGIVINT

Psychology in Hospitality

AMNINITINIR TN IATNEN

Business Knowledge for Psychologist
InInendeuIniien AW TIn

Positive Psychology for Life Development
FnineuaznBaINaIIgnIIndnIuTeglrnuazigele
Psychology and Enhancing Quality of Life for Adult and Aging
Ui:Lﬁu‘ﬁ'mau%mﬁmiwmqmmmﬁmm:mﬁms

Interesting Issues in Industrial and Organizational Psychology
NI3ANIAMNIASEALAAHLATE BT Bl

Stress Management and Job Burnout
woAnTIniduilymdesdnis

Behavior Problems in Organization
FIneInIEFANNINRIUSIUYyAaaluTIndflng

Psychology for Building Relationships with People in New Normal Life
Amineniiawasndnenwg3ougals

Psychology for Development of New Era Learners' Potential
NN MAZNITUTTNNAUINITANUAZ TE U

Psychology and Enhancing Child and Adolescent Development
MIVIMIRAEHRWINTNEIN TR E U ARTNA

Human Resource Management and Development in Digital Age
INYNTU

Community Psychology

ngudsriinus:aun1snidssw

2514803

miIinUszaum i dndninelugaarnITneerasnnis
Field Experience in Industrial and Organizational Psychology

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(2-2-5)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(2-2-5)

3(2-2-5)

5 nuosnm
5(450)
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ADSU1USIUIU
a1w13uv1raInyiaaainnssula:avAnNis

2512109 ﬁeﬁnmuaquﬁnﬁumam{tﬁvaaﬁ‘u 3(3-0-6)
Introduction to Psychology and Behavioral Sciences
Wumumﬂmmawqmmiumamuaw\]mﬂm aﬁmil,mwnaumm 19276 HNNDY mwg LUIAR

mwmmﬂuqummim WmmmqﬁﬁmmummmN@ﬂﬂmmwwmsmmm“ﬂamuwqmnﬁu WNWINTT

maqmgw mﬁug mﬁl,izlug n173971 NIAA YARNNIN aRdan ngﬂfu bttt FUNINAA NMBNIAINE

Tudszgnaldiindszlesiludusng o
Fundamental knowledge of behavioral sciences and psychology, methodology and scope,

history, viewpoints, theories, school of psychology and behavior, including basic physiology and

physical disorder related with behavior, human development, perception, learning, memory, thinking,
personality, motivation, intelligence, emotion, mental health, the application of psychology to be useful
in any situations

2511106  IAINVINAWININ e 3(3-0-6)

Human Developmental Psychology

nmasgiulelas miLﬂaauLLﬂawmuuw NANWHUINT Wuﬁﬂﬁmm Andnwasg 9 ‘mwm
mamimimLmUImLLavwwmm‘mmuuw NOBHINTNEINAINIT memﬂawumﬂumu@m g faus
UHanSanielessn 199919313078 mimﬂmNﬁlﬂﬂi:qﬂmﬁlﬂumimmmLmhqﬂﬂahmimmmm

Human growth and changing in human factors, principles of development, heredity and
influences affecting human growth and development, developmental psychology theories, human
development in various fields from fertilization to an old age, generation gap, applying knowledge to
understanding people in their lives

2512110 ﬁm%nmtﬁiaﬁmmﬁnﬂmwmiﬁﬂuf{maﬂ%% 3(3-0-6)
Psychology for Potential Lifelong Learning Development
LmeLLa”wqwgmiLiammmummmﬂuﬂaumo %) i‘lJLL‘U‘LJﬂ']iL‘jEJuﬁ ANMHNLANAIITENIN

YAAR mwymimauﬁuﬂmsmw 21 miﬂiwaﬂmmmmeqwgmﬁL‘zﬁJmeammwmﬂwmminﬁlm

AROATIA NIIAUNULAE EwLmuw@Nmﬂﬂamwhmmawﬂﬂa mimma‘ummﬂmLwawwmmimﬂm

aﬂwm:ﬂlmn’mﬂu@mﬂugmaﬂsﬂ’m ‘nummﬁﬁm‘jl,iau;maaWﬂml,l,mﬂ'mﬁsmgﬁmmul,m
Concepts and theories of learning by psychologist in each group, learning style, Individual

differences, 2 1st century learning skills, the application of learning concepts and theories to integrate
into lifelong learning, discovering and promoting personal potential development, setting up a mindset
to develop learning, characteristics of being a lifelong learner including lifelong learning management
and self-learning
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2512111  3338UTIWEUSLRNIAINggalnsi 3(3-0-6)

Ethics of Modern Age Psychologlst

it mma\mnﬁ]mwm wmm‘mwmwm U‘ﬂm‘n‘wmmmummw&ﬂuﬁmmw‘ﬂ 21
mytnuwanindsinenluiunisenndesiudiaaroande s i oin ﬂgwmaﬂmmmaﬂﬂuuﬂﬁ]mwm
SnduuweTH ANTATTTN aiimm‘smma\mmmwm NIMIgIuNIYIE WoRUATAIIRNIRTINEN
mﬂmmmmﬁmmim waztaznmausloinds ﬁ]ﬁmmimﬂumi‘n@ﬁa‘umwmwm ITBIUTTION
Mmana 9378103 IBNNITNTATNEN LLamﬁuLﬁmmﬂfym‘mqmammammmumam’mm

Type of psychologist, dynamic psychology, the role of the psychologist in 21st century,
psychologist’'s work in various contexts according to society both urban and locality, the law that
involved psychological performance as a professional, human rights, multi-disciplinary team, ethics of
psychologist, code of conduct, morality for psychologist, ethical standards and amendment, ethics
of psychological assessment, ethics of research, ethics of therapy and ethical problem analysis for a
psychologist

2512303 &NAUATNIIIVYNIIAING 3(2-2-5)

Statistics and Psychologlcal Research

NANNINNENF 1aTIaLazeuls madenldahia mﬂuﬁmmmﬂmmﬂ”mam nMInNaAFay
NNATIN ﬂ’]iLL‘]JE\]NﬂIﬂiLmiNﬂBN‘W’JLG]E]iﬂ’]ﬁiU’JL@i’]uﬂﬁla‘NﬂWNﬂﬂm la39T19N13398 miaammum‘mm
NINUNIUITINNIIH miaumama mimwLmawammummwmwmwm m‘smﬂmmwmamma\ma
T 9zLfinANH T oA LA AHLTIBIRTY ﬂ’]im‘Ui’J‘Ui’JWUE]N@ LAZNTTYBNANITIENNIATNEN

Principle of statistics, scales and variable, selection of statistics, statistical techniques
of data analysis, hypothesis testing, interpretation of computer programs for statistical analysis,
research proposal, research design, literature review, sampling, creating tools for psychological research,
measurement quality of tools in reliability and validity, collecting data and writing in psychological research result

2512112 IAINPINIFAAUAZNITAABIDNLLIL 3(2-2-5)

Cognitive Psychology and Design Thinking

‘]JﬁmnLmemanﬂmmwawuw FEUVUIETEMULAZ NI UYDIEN DY mﬁuiv\huﬂi:mw
RS NMTAWALNIIAN NITLIBNIIAN gﬂu;uumiﬂ@ WAKINITAIUNIIAN NIAIVUAN miﬁﬁm N3
M33An MIBERINIEY WRINM MUY ANNAATTNETIALAENIATM MIldranalunsdaiula
waznsfndvesnuuugnIadunwiang

Conceptual philosophy of human intelligence, nervous system and brain function, perception
through senses organ, remembering and forgetting, thinking processes, thinking patterns, thinking
development, cognitive control, cognitive measurement, language learning, language development,
creative thinking and problem solving, reasoning in decision making and design thinking for being
innovators

- NAU3BIVAINYIYAFMNSSULLALDVANS
2517101 mw%‘tﬁaaﬁmﬁmﬁuﬁmf‘mmammvzns'smm:aaﬁmi 3(3-0-6)

Introduction to Industrial and Organizational Psychology

POUIBLAL Lmemﬂ@mmnmmwma@mwmimm DYANTT mi’imLLa miLiEJmm
mwLmﬂmwamﬂﬂawmmwmmmmﬂqummiﬂumimmu UNUINLAZHRINYI%NIARTNEN
PN IMINITNLAZDIANTT FNMNLIARBNATUNIENN ATUAN Lazaudslalunmarinen mawddgmnsrinn
TwaeAns MINATZHENY Aden Lanafuazaniwelalunmn

Scope and concepts of industrial and organizational psychology, perception and learning
about individual differences related to work behavior, role and duty of industrial and organizational
psychologist, physiological, time and psychological environments at work, problem solving at work
in organization, job analysis, values, attitudes and job satisfaction
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2517201 %@ﬁ'ﬂmmslﬁm’mwuaxm‘sﬁ%’nﬁumu 3(3-0-6)

Psychology of Leadershlp and Team Bulldmg

wifa NORONNIRINEIINeITINUNIY w‘m eyl [T R Falg wm wwaAalun I
‘m4 mimmi‘ﬂmm naunlatfyriuag maﬂﬂumwwwmﬂuwmm NIhANEINIL wm"luamumim
mﬂ@ﬁnﬂuﬁmuu

Concepts, psychological theories related to leadership, styles of leadership, teamwork
concept, teamwork management, problem solving and teamwork decision, and case study of leadership
in current situation

2517203 %@1"371mmsﬁ'ammazmsm‘lﬁflumﬁms 3(3-0-6)
Psychology of Communlcatlon and Motivation in Organlzatlon
LIIAR iﬂLLuumimmaﬁami 'ﬂqwgmi’mmmmmauwuﬁ ﬂ’]iﬂivﬂﬂ{?ﬂ“ﬂﬁaﬂ’ﬂﬁnﬂﬁl’]
RO IRFIFHAUEN TN wqwgmqwh MTIATIZHMBIYING ﬂaﬂmmiﬁaaﬁua mﬂuﬂmﬂummﬂﬂ
Concepts, styles of communication, transactional anaIyS|s theory, application of psychological
principles for relationship building, motivation theories, body language analysis, communication
strategies and persuasive techniques

2517204 ngwmﬂﬁ’m%'nﬁfnﬁm%ﬂmammmnssmmzmﬁmi 3(3-0-6)
Law for Industrial and Organlzatlonal Psychologlst
mwmmmﬂmgwmmmvwsnwumr:ummmuum]m‘wmammwmimm ammﬁ Jzan

ﬂ{\]‘VIN’]EJLLW\‘}LL@”W’]EWHEW]LHEJ’J?IQG miﬂumaqm\mu ANTALTE amﬂivimummg‘wmEmu,i\amuma

VLﬂﬁ‘UIﬂﬁlL%‘V\HWLLNGW%@QG@WQ ﬂamuwummemwmaﬂﬁmuﬁmu WINUENAUD ANURBANE

D1TIOUINE LLazﬂmwumﬁaﬂymiﬁwm NITAA I DIL T miﬁjumaﬁmﬂaﬁ’mqﬂﬂa R

NIZUIUNIANARAAN LTI WD D IAY
Knowledge of law and statute ACT for industrial and organizational psychologist, concern of

civil and commercial code, labor protection, severance pay, legal benefits that workers should receive,

especially elderly workers, compensation and social security fund, labor relations, occupational safety
health and environment, skill development, personal data protection, and preliminary labor litigation
process

2517301 msdszandlBuuuianisdainaluvnmsrieuluwasdnis 3(2-2-5)

Appllcatlon of Psychological Test for Working in Organization

N8 WewILazn1Ilse Emﬁﬂsm,mmﬂmwm‘nmmuumﬂmwmmimmamm ARIMPL)
aﬁwmwmﬂw IG]EI‘W]L‘V]ﬂI%I@EIE\T’]iE\T%LWﬂT%ﬂ’]iﬁﬁW]LL@ nIAALEan miﬂﬁvmuwqwmaﬂumaﬂguw
Nl Lmawaﬂ?ﬁumiwwmmwmmuuw MINAWIONTIW MIIadszdnsanluesdns wazuuuin
mwwawaiwamﬂmmumqﬂm

Creating, develop, and applying psychological test both maximal and typical performance
tests by using information technology in recruitment and selection, performance appraisal, tools of
human resource development, career development, measuring efficiency in organization, and examine
staff and customer satisfaction
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2519301 msé‘uumuazﬁnmm’mﬁm%nmamamnsimm:aaﬁms 3(2-2-5)
Seminar and Field Trip in Industrial and Organlzatlonal Psychology
MTIATIZAUUIANNAR vt anumMIniuae mwLﬂoauv[,mim\‘]miammna@mwmw

LAZBIANTT ﬂummommomm Fm‘mamumammm’mmamm‘ﬂmimm 89ANTT miﬂi amﬂ

ammﬂmua”ﬂi aumimwi@muaﬂLﬂaﬂm‘wm AR Faaeh Usziduan aﬂﬂiwmml,mﬂml,a“

mwgmmmwmamwmwu,a £9ANNT mﬁmmﬁmmﬂm\imi NIDNITAATHNWN ﬁ?N‘l’NﬂﬁNﬂﬂQ‘Uﬁl
mﬁﬁiﬁﬁuuuﬂmﬂLLUUﬂﬂmmmULLuuaaﬂou LA DNTHL IO T B UAIMT DN T FIE TN IR
ﬁ]mwmqmmﬁmiuLLawammi

Analyzing the concepts, problem, progression and movement in industrial and organizational
psychology sectors, finding research and visiting field trip in industrial and organizational psychology,
application of knowledge and experience to exchange, analyze, synthesis, evaluate and discuss in
concept and theories of industrial and organizational psychology, project or seminars management,
including the practicum in seminar arrangement in regular format or online format for presentation to
develop career path in industrial and organizational psychology

2519302 miﬁuﬂ%’lﬁaswaaﬁn%m%nmqmamnﬁmmzaaﬁms 3(0-6-3)
Independent Study of Industrial and Organizational Psychologist
ﬂﬂ‘]:ﬂ‘ﬂivLﬂuﬂ’]ﬂ’ﬂ@’)ﬂﬁl’iaﬁlﬁ’iﬁﬂiimm a\‘1ﬂmﬁ'ﬁnﬂmﬂmﬁmauauummawammiaumﬁ

1§ mLuumiﬁﬂmoumwmﬂimmmLLamaﬂmmm‘ﬂﬂiﬂm I@ﬂi%ﬁawmﬂomwml,l,a LA3D9TlaNI g

FnInelun1IAnEn mmumimmam NATIZAND TEWENIIBNY LAZUNANNITINDNITIHEWNT
Study contemporary issues in industrial and organizational psychology from organizations

on the basis of informations and conducting research studies under the supervision of an advisor by

using psychological research methodology and psychological tools in the study, collect data, analyze
results, write a report and produce research article for published

2512304 MIlAMUINEINNG9T 3(2-2-5)

Counseling for People of All Ages

nafiniinee BuarsumausoinisliUsne i‘dLL‘U‘UGUmmﬂ‘wmﬂiﬂmwﬁomﬂamnwm
v ﬂmaﬂwvaLaqﬁiﬁﬁmmamsnmmwmﬂiﬁm ‘mmmLLammmaﬂmwmiﬂiﬂm iaTaemasuns
La‘mmwﬂﬂmwwmuwmamoaaiummmEJ

Practice counseling skills, methods and process of counseling, type of counseling that
corresponds to the new normal life, characteristics and ethics of counselor, roles and duties of
counselor to help and empower the human potential in all ages

2512305 mM3memlsnuluwannzingd 3(2-2-5)

Counseling for Critical Situation

MsANNNBE BeALse ﬂa‘]_lilaﬁﬂ’iﬂﬁiﬁﬂ’ﬁﬂiﬂwﬂuﬂ’n nge ABuay TR nI0IN3UINE
MIARUINBIAUNENETNANAIANE LA LLmvmmmLLow‘nummLﬁﬂmamismmmﬂﬁmﬂwaﬂi”‘numﬂ |
Tuaqiu

Practice counseling skills, components of crisis counseling services, methods and process
of counseling, counseling for people who trying to suicide and guidelines for caring persons at risk
of suicide from the current impacts
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2512233 ganndauazmsduadagunnizlunmsduiniia 3(2-2-5)
Mental Health and Enhancmg Well-being in Living
LHIAANNIATINGNASINUFIA WAL FINI ATTNETNNUD I NINFIAWABURY mmw

an ﬂﬁzmmaﬂmmwﬂﬂﬂmmwmmmmmm N1ILAGININNBUREA AMHARNIANINDVTHDOL

MIMIANNATEA UWAALAzaNNINNIRIenlun e Nigean s lumiiudinuaz lunmsinu

NMIfRaINAMAINTIATUNTTYIY NTHnUTRWen sWaMIgraTzTIndaNguiiesi lUly

TunIauAnTIaLazN1IYI%

Psychological concepts of mental health and well-being, relationship between physical
and mental health, types of mental and behavior disorder, health and mental health care, emotional
intelligence, stress management, psychological concepts and principles for enhance life and work
well-being, promoting the quality of work life, practice activities for developing various types of
well-being including happiness applied for living and working

2513205 ﬁumumﬂfu‘[aﬁmsaummmmi’mmwﬁ%ﬁa 3(2-2-5)
Fundamentals of Information Technology and Digital Innovation
9AUIZNOUIDIIZUUABNAILADS Wuﬁmmﬂiuiaﬂmiaumﬁ LATDI1BABNTNILADITLAE

miﬁ‘amimam AaNDINNULE mn%uﬁhummauwamm waluladiun s mﬁIuIastmam

LWﬂIuTﬂﬂﬁqiﬂ’ﬂ@]’ﬂ‘ﬂ@ WIANTINAING NYUNIBUAEITBTITNNINAIUlaEFTTUNA
Computer system components, fundamentals of information technology, computer networks

and data communication, algorithms and computer programming, metaverse technology, database

technology, digital business technology, digital innovation, law and ethics in information technology

2513317 nsdszyndlsinaluladasviaiieiemiuianssa 3(2-2-5)

Applying Digital Technology for Innovation Development

MNANNTT WAA NOEANHTBIIANTIN NIEUIBMINMINWIANTINLAZINATUIAE NI0NKUL
winnsulaglfumdngisanuuy madszgnaldinaluladfdva inaluladiadouads uaznaluladdoyan
ﬂ’i”@‘]ﬁ ‘LJiEmrﬂi‘ll’mﬂ’]ﬂ@’iLW@ﬂﬁW%%’]%’Jﬁm’iiNL%ﬁ’i’mﬂﬁﬂ

Principles, concepts, theories of innovation, innovation and technology development
processes, innovative design using design thinking, applying digital technology, virtual reality technology
and artificial intelligence technology, cross-disciplinary integration for creative innovation development

2513318 mﬂfufaﬁmmumwé’w%’uﬁnﬁm%mqmmwnismm:mﬁms 3(2-2-5)
Information Technology for Industrial and Organizational Psychologist
nadszgndnalulagarsswnalinuresininineigaaivnisnuazesdnis Molusunsy

mmﬁﬂum’imLuum’imwamLwaiﬁnﬂi ﬂaUmimﬂﬁﬂﬂ%ﬂﬂuﬂmmmﬂmni milfu&wﬂﬂmm

asmmsﬂmmmmimmﬁ miﬂammmmﬁaaﬂau wazmalddasawnd

Applying information technology in industrial and organizational psychology field, using
package program in data processing for decision making in personnel psychology, writing simple
set of instructions in payroll management, cyberbullying, and using information media

2517202 ME1dIngmian1sdessdmSuEnIaing 3(2-2-5)

Communication English for Psychologist

fanifeiudainen Anvinseniaw ATNA NNIEH WA NITIUNIWIDIND L iR
TuuSunuazan wnIniane g Tuniedninen

Vocabulary in psychology; practice of English listening, speaking, reading, and writing skills
for communication used in several psychological contexts and situations
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2517205 masn5\1nqmﬁ'amsﬁwmuﬁm%’nﬁh%m‘iﬂmammﬁnsmuaxam‘mi 3(2-2-5)

English for Work of Industrial and Organlzatlonal Psychologist

NIDEIINIWIAIN0E AANT wInnNe1 N UNIINBLAE mimmimwsﬂmuuw
NINHMABEK N1ITERONT1TN B89N BIRN1TTNATING mﬂ,“nmma\‘mmﬂuamumﬁmma 9
Mmiﬁmumaaﬁfﬂﬁmi‘ﬂmqm’mﬂiwLLazaﬂﬁm’i

English communication; vocabulary, expressions related to work and human resource
management, job interview, writing English documents for job application; using English in various
situations for industrial and organizational psychologist

2517302 AHIDINAHEINTUNITRINADTDIIWBIANTT 3(2-2-5)

English for Negotiation in Organization

NINILAE n1IYA Thensnl f§wan mﬂwﬂmma\‘mqmwamﬂuumﬂmm N19L9791610389
Tuo9AnI3 NmJJ;]Ummimmmasaﬂuamumsmmam

Listening and speaking English; grammar, expressions, vocabularies for persuasion and
negotiation in organization, practice with role play in simulation

2517303 MBIDINHEIRIUNIIRIRANNITUNIIIAING 3(2-2-5)
English for Psychological Presentations
Maya N384 Lazmadon dwiwnemeisingeegidunenssmiunaiauedoya
N0ARINET ANl EME109n TN TLERONAIIH SBLAZLUAUNAMHNATONAIWITENINIATINE
Speaking, reading, and writing; expressions for formal English presentation in psychology;
practice of English presentation, reading, and translating articles or research in psychology

2512306 m‘sﬂ%’quﬁnswmwﬁ 3(3-0-6)
Human Behavior Modification .
u,mﬁmt,awnqwﬁmiﬁﬂu%ﬁiﬁﬂumsﬂ%’uwqc?miw ABUAZIUADH mim”ﬂnﬁ%mwf]ﬁﬂu%

Tunsdduwnfnasn madae Luu‘wqmﬂﬁu ﬂ?i'ﬂ]ﬂIﬂiLLﬂiNﬂﬁﬂi‘UWQﬁﬂiiﬁi%ﬁﬂ?%ﬂﬁm&lws] TINDN

ﬂ’]‘jﬂﬁuwgﬁlﬂiiﬁﬂlaﬂﬁ_lﬂﬂﬁLLWE\]JH’N?EI INOTIBLRDLAY Lmuﬁ‘mﬁﬂﬁJmWNuwmmmﬂa
Concepts and theories of learning for behavior modification, methods and process the

application of learning theories in behavior modification, the evaluation of behavior, behavior modification
program in various situations including human behavior modification of all ages to help and empower
the human potential

2512234 IaIMgyadnnnuaznsdsudilunisasiannadia 3(2-2-5)

Psychology of Personallty and Adjustment for Creating Life Balance

WIIAR ANEIATY ﬂﬂwgumr}mw ﬂwmmwﬁwamwmnmw ﬂ’]ﬁ’J@Uﬂﬁﬂﬂ’]W NIIWHNUN
YARNIIN aﬁm’ﬂumiﬂium NAITWNIIT DN WALLEY miLaiNNi’]xﬁﬁﬂmammm”miwm% fﬂi‘ﬂadﬂ%
LR LLﬁ’lqummiumﬂuﬂmm NmLﬂﬂ”‘wwqmmiuLL@W‘Uﬂaﬂmwmmﬁmmiumamwaum AREHEH Emm
mwmmawwmmmama mwmwasﬂumﬁmLuwmWmmmmmumimmﬂaammm

Concepts, importance, theorles of personality, the influence factors of human personality,
measurement of personality, personality development, method for adjustment, defense mechanism,
enhancing work life balance, preventing and solving in behavior problems, practice analyzing behavior
and personality from literatures and films, applying knowledge for self-development and enhancing
happiness of living among changing situations
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2512235 MINAFBUKANITUILARHANIIIAING 3(2-2-5)

Psychological Testing and Assessment

wﬁﬂm‘uﬂaaﬁﬂumﬁ@wa NINANAULAZNTUILLEURAN AN UTLNNUaEAN LY
PDILUUNATDUNIAINEN Lmamaﬂﬁﬂumimﬁaumﬂmiﬁnm YARNNIN ANNEWLY uazlanAf
NIETUAE ﬂWiLﬂE]ﬂSLSHLL‘U‘UWﬂﬁE]ULL@ Lmawa‘nﬂamaammmﬂivﬁm mﬁmmumimﬁau MIARZ LA
ARRISIRIAR ﬂ’]iﬂivLN%@MJW’]‘W‘UE]ﬂLﬂia\mE]ﬂﬁvLﬂ‘ﬂWN g ﬂiwmﬂumﬂmma\maTumwmaammﬂmmu
NANINEN 'eniimmimium‘mma‘umwmwm

Fundamental of measurement, testing and evaluation process in psychology, categories and
types of psychological test, assessment tools used in education, personality, interests and attitudes
test, creation and selection of test that coincide with the objectives setting, practicum in psychological
test, scoring, interpretation the result of test, quality assessment of instruments, issues in tools using
in psychological testing and assessment and ethics of psychological test

2517304 303N wamwnSngnIanwe 3(2-2-5)

Psychology in Human Resource Field

NANNIT WAA LAY mwgmwmwmmamiﬂﬁ anmﬂ%ﬁlum mumimmimwmmuuw
A1TIATIZHU NITIIBRUBAINIAY N1IFTINLAL ﬂmaammﬂa mﬁmiﬁﬂmmmm mimmi
ATNDUUNWILEY wamammmmmimmu nsYse Lmuwamaﬂgumm miwwmmwmmuuwﬂ
amm‘wmimuwuﬁ MINAWI D TNLAZBIANNT i’mmmwmmamummmm VULUIMIANINHIAITIN
#79 )

Principles, concepts and theories of psychology for applying in human resource management
process, job analysis, manpower planning, recruitment and selection, personnel retention, remuneration
administration, performance appraisal, human resource development, industrial relations, career and
organization development including basic knowledge of various quality management systems standards

2517305 msﬂmam‘tﬁaaammumsv‘i'muﬂﬂ‘lmi 3(2-2-5)
Ergonomlcs for Desngn Worklng in New Era
mimmwmmwmmmmmumammmmuuw m‘smaauvl,mmawuw mimﬁﬂmmwmﬂ

N%HEI Lm’mwmum’wmam MITATNIWNTTINN miaaﬂLLuuamuﬂumimmu m3sanuuLLAGeie

EL%ﬂWﬁﬂQUGNW% mimaaummﬁ@iumm%gumm SEUUMITNRIERIIARTUIATEIINT ANNURande

Tun19vi1en kaznavnuwisnuinaluladadelys
Basic physiology about human working, human motion, anthropometry, ergonomics

concepts, working condition arrangement, working station design, working instrument design, concept

of material transference while working, working system of man and machine interface, safety of
working, and working with modern technology

2513206 IAINYITIANUALNY I TTHN 3(3-0-6)

Social Psychology and Multiculture

NN10IFATNYITIAN N1TFAANNIFIAN NITTUINNRIAN DARIAIAU NARARLAZBAR
mimm’iamm RRPICINE, ﬁﬂﬂNWﬁ’JﬁN%ﬁiiN ’ﬂmwmﬁmmwuﬁiim ﬂgﬁwwuﬁi ‘mwmﬂa AINRAA
NIENIHOILALATNARIAMNIFIAN BNBNAN1IFIAN AHLEDIID AITNANIEILaZNNINAMLNAS ﬂam‘u
UAARD LAZAINTALENNURWATD

The science of social psychology, social cognition, social perception, The self, attitudes and
prejudice, stereotyping and discrimination, multicultural society, cross-cultural psychology, interpersonal
attraction, social quotient and emotional quotient social influence, altruism, aggression and bullying,
groups and individuals, conflict and peaceful
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2517206 InINBINMINAA LARINA 3(3-0-6)
Marketing Psychology in Digital Age .
n1sdszgndvanniimeiainesnldluninainddng dadenddninadensdadulazes

wmlﬂﬂ LL‘N@NH mﬁm m‘JL‘mm YARNNINWLAE NALAR ‘U‘ﬂm‘mmummwmmﬂmmmnumwm@

ﬁnaﬂm\‘lmimmﬂaaﬂau mmwmuﬁaﬁﬂﬂuaaﬂaumﬂ ! WeduasaAanssnninsaaialiie

UazAnSmwanniw
Application of psychological theories to digital marketing, influence factors in decision making

of consumer behavior, motivation, perception, learning, personality and attitude, roles of psychologist,

online marketing channels, online sales through social media involve in marketing to promote more
efficient marketing activities

2517207 IAINYIUINIT 3(3-0-6)

Psychology in Hospitality

ﬂ’]i‘]_JinJﬂ(ﬁﬂsﬁﬁﬁﬂﬁ’]i‘ﬂ’]ﬂ’ﬂG]’J‘V]EI’]L‘WE]ﬁ’]i‘]ﬁﬂﬁVlNﬂivﬁ‘ﬂﬁﬂ’lw lnafLazANNinalalvn
mm‘; ﬂ’]iﬁi’]\‘lﬂ’s’mﬂi ‘mlﬁﬂwﬂuaﬂm Uﬂaﬂmwmmmwmmi MIU3TT NIuInTT mMawnladym
LNa@ﬂﬂﬂNW\‘iwah mﬂ'ﬁmmﬂﬂﬂmmmmmwmnwmﬂmm@mﬁﬁu

Application of psychological principles for efficiency service, attitude and satisfaction in
service, Impressing customers creation, personality of service provider, service management, problem
solving with dissatisfaction of customer, providing services concerning cultural diversity

2517306 ANINWFINVAMIURNIAINEN 3(3-0-6)

Business Knowledge for Psychologist

LWIAR ‘V]qwgmemnmim\‘iﬁimmmmmmn‘um‘mm N3RATA N9 MU ﬂg‘wma
R memamﬁim ATLISPVRTIEE EJﬂGﬂ‘IIﬂ‘UﬂWTYﬂ\‘I’lWIJa\‘luﬂ‘-\](ﬂ’mmamﬁﬁ‘ﬁﬂﬁuLm 28RN
mialmwqumﬂﬁmmmﬂﬁiuammiﬁiﬂa mﬂmmaﬂuamwmmﬂumiwmmm Wﬂwn’mmﬂﬁim]
L‘Waﬂ’]iLLm%ﬂmﬁﬂu’Nﬂ’ﬁﬁiﬂ’ﬂ

Concept, theones and principles of business about production, marketing, finance,
accounting, business law, and business economics for applying to working of industrial and
organizational psychologist, analysis in human behavior in business sector, forecasting the business
indicators by using psychological tools for solving problems in the business field

2517208 daINgUBevIniiemMINAWITIA 3(3-0-6)

Positive Psychology for Life Development

WINAANEINLANINGUTILIN HANNITUAZNTZ mumimﬂmmwmawum Tagldun3An
NIDUANNAR miﬂumLL@::m’:?wwm@mmmeﬁﬂﬂmwlwmwﬁmi‘mmvlmamwmmqm m’i‘wwmamm
Tuaulad mgm%m%’wnumﬁmiwmL%amﬂ Lmeﬂumiﬁ%'waqsﬂ AMHAINETALAZNIIRIIDNH
W33a NMIRUdNREIgINDNAWIABLDILAZ NI IR BOETILANIZ TN

Positive psychology concepts, principles and procedure of mental functions of human,
focusing on thinking abilities, mindset, finding and developing strengths and potentials to live happily,
self-worth development, enhancing positive psychological capital, approaches to create happiness,
satisfaction and achieve their individual growth, goals setting for self-development and working properly
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2511212 IaInguaznisidsaasvaanmiadmiuisd vauazdgels 3(3-0-6)
Psychology and Enhancing Quality of Life for Adult and Aging
Wasnnskazmadasuudasiuamdne 9 luledinguazdgels noud sinennisieglnguaz

wwa\nﬂ miﬁiumma’ia\ﬁummLﬂaslml,i_lmmaﬂm\iw 10971197 ‘W?NUEJ‘HaﬂUﬂﬂaiuﬂ’]iWNW%Lm”

MIAWAUTI6 mﬂwmm ﬂ’]iﬁﬂlﬁﬂﬁimﬂUﬂ’J’mﬂ’]LTﬂ LAZNILATENATINNIDN ﬂauLLammmimwmmﬂ

NIIQUATININ @mmwmm ﬂ’]i"ﬂG]ﬂ’ﬂﬂﬁMWBﬁ\iLﬁiNﬂﬂm’]Wﬂ’]El JININAIALA @mmwmmamﬂﬂa

Twdeglrnuazygede
Development and changes in various aspects of adult and aging, adulthood and aging

developmental theories, adjustment for accommodate the changes of age, generation gap of people

at work and living, aging society, successful aging and pre-post retirement, health care, quality of
life, activity arrangement for enhancing physical health, mental health and quality of life for adult and
aging

2513319 ﬂsvsﬁuﬁmau‘hmo%m%wmammmnssmmmaﬁms 3(2-2-5)
Interesting Issues in Industrial and Organlzatlonal Psychology
. Ana ey LﬂumamﬂﬁmiwLsﬂmsmmi‘ﬂmmmammmmmmmmmLL@ 9YANIT
nnaulaludagduniowaldnluarian FeuFeluguuunenuiaziiaus
Selecting issues or academic activities related to industrial and organizational psychology
in current or future trend, compiling as report and presentations

2517307 M3IAMIANNATEALATANMKTDERUIeTwew 3(3-0-6)

Stress Management and Job Burnout

AITHVHIBURE mmmﬂmﬁnaﬂmmmi%m mmmuaﬂwmﬂim’m%d\maﬁiaqmma:
AMUINNIELazARTA mumwummimu@NmﬂqmmwLmeiﬂuUﬁuumﬂmﬂu

Definitions and importance of stress and job burnout affecting physical and mental well
being through health locus of control and social support processes

2517209 wqﬁnswﬁtﬁuﬂmmdamﬁmi 3(3-0-6)

Behavior Problems in Organization

AIMTNAHNBLAE mmammmqummwmﬂuﬂmmwﬂ SINAADN1TIANITIANTT LAe
AR EJﬂGW]E]EQ‘VI’]WG]’J‘Y]ﬂﬂmiaﬂﬂﬁﬂﬂﬂ’m‘ﬂ’mmﬂ n1INTe ‘ﬂ’ﬁ’]"ﬂi(ﬂua\‘iﬂﬂﬁ MIEILENAaLaE
NIRANTTWI

Definitions and importance of behavior problems affecting organizational management by
applying psychological theories in sexual harassment, corruption in organization, drug and gambling
addict

2513207 IAINPINTFSNANNTNNRSNUYAAS IWTIAID Inal 3(3-0-6)
Psychology for Building Relationships with People in New Normal Life
ﬂﬁ‘iﬂ’i”ﬂﬂ@ﬂ‘maﬂ‘ﬂG]’mﬂ’f[,umimLEﬁNﬂ’JWNﬁNW%ﬁ@%@i”WJ’NUﬂ@@ ﬂﬂNLLa“’ﬂ\‘iﬂN nadla

qumiuuuwa mimmaﬁami ﬂ’]i‘]_Ji‘LJGl’J‘Y]’]\‘]ﬁﬂﬂNIﬂElﬂ’]%\‘mﬂﬂ’J’mLLGlﬂG]’Ni mNUﬂﬂa meuﬁiiu

ﬂ’]ﬁWGN%’]‘]JﬂE\]ﬂﬂ’]‘W NNBENIIITIAN ﬁNW%ﬁﬂ’]WiuﬁlﬂIﬂ’m 19 mmmmﬂa&muﬂmvlﬂ miﬂmmﬂ‘u

FINI0 A LL@“'ﬁﬂLLuumimwﬂmmmwuﬁwaamﬂaaﬂﬂummﬂwu
Application of psychological principles for encourage good relationship among person,

group, and society, understanding of human behavior, communication, social adjustment concerning

individual differences, multiculturalism, personality development, social skills, relationships in the age
of COVID-19, changing lifestyle, adaptation to a new normal life and type of relationships building
conforming to the new normal life
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2512236 %m%nmLﬁaﬁmuﬁﬁnﬂnﬁwﬁL‘%ﬂuﬂﬂiwaj 3(3-0-6)

Psychology for Development of New Era Learners’ Potential

ANNUANFNITE mwummmmam mimwmimmﬁiumimmamwaml,mumil,iam
ﬂ’]‘iﬂiuﬁlﬂ(ﬂ“ﬁwaﬂﬂ’]iLLﬂw’ﬂE]M{]’ﬂ@]’JV]EJ’]WGN%’m’]i wmmmmﬁlmmvﬁ]mmﬂ MIUHTUWA BN T
Anennaaagiseugalny

Individual differences of learners, creating a classroom atmosphere for promoting learning,
application of principle and theories of developmental psychology, learning psychology and guidance
psychology for new era learners potential development

2511213 3AINLIUASMTRIFESNRAWINTIANUAZ T 3(3-0-6)
Psychology and Enhancmg Child and Adolescent Development
mwmmmnmmwmwwmma NOWIWAKINT ANBATAMUINT miw‘mmu‘[mmwmm

LL@"’TJEJTH) mimmmwﬂﬂwqmmw YARNNIN LAZAMNADINITIBAIUAN ) ‘IJI’J\‘IL@‘IﬂLL@“’?EJi% fadeuay

LmeﬂummLLammwwwmmﬂumumwm MAN NNBETIN N1TAA LATWOFNTINNNNZEINFINTY

ATOUATILAZ NN IWANE
Knowledge about developmental psychology, developmental psychology theories,

characteristics of development, childhood and adolescence growth, behavioral understanding,

personality and the various needs of children and adolescents, factors and guidelines to take care
and enhance emotional, social, life skills, thinking development and appropriate behaviors for families
and schools

2517308 m‘m’%mmazﬁ'@umﬂ%'wmnsmwsﬂmgﬂﬁ%ﬁa 3(2-2-5)
Human Resource Management and Development in Digital Age
mManmuwIresnslndneswnsassaznsaaiden M4lsunsndrsagunmsssdnug

NIUGTFANIK ITUUNMTUIMIANDUUNY miﬁlﬂammmzﬂ’wmyﬂmm wazTUsunINNMINRUIBIANTT
Developing modern channels in human resource recruitment and selection, using package

program in performance appraisal, remuneration administration system, training and human resource

development, and organization development program

2513320 IAINLITNTH 3(2-2-5)

Community Psychology

quﬂiimawﬂmiusﬂmu TIANTUWUNAUTIANLNDY NI mumiﬂmmﬂmum LUIAM
e wqwg‘nmmmm aﬁm‘mawmﬂmsﬁmu ﬂ’]ﬁﬂivﬁlﬂ(ﬂLL‘WJﬂGW]’NQG]’JV]EJ’]LW?JQ@ﬂ’]ﬁﬂOJWﬂWHN‘H%
ﬂ’]iﬂﬂLﬂiNﬁaﬁﬂ%ﬂq‘ﬂﬂ’]Wﬂ’]ﬂLLﬂJﬂ@ﬂﬂ%ﬁWﬂ% mmuammswwmammwmm miwmmmwmmqﬂﬂa
Tuguaw NMIasanNduudslugnem uazAanIINNgNINAUSAUTNTY

Behavior of people in the community, rural society and urban society, urbanization,
concepts and related theories, methods of community psychology, applied psychological concepts
to problem management in the community, promoting and preventing physical and mental health
in the community, promoting the development of quality of life, human resource development in the
community, community strengthening, and encounter group in community

2514803 ms‘ilnﬂsmnmszﬁm%w%m%nm‘luamm‘nnssmmzmﬂ‘ms 5(450)
Field Experience in Industrial and Organizational Psychology
ﬂ’]il’/\lﬂ‘]_]i“’allﬂ’]imfm’]‘ﬁ‘wG]’Mﬁ]ﬁ]’mﬁl’]a@ﬂ’mr’ﬁimLL@ B9ANITIINAUFII TN o Turuie

uhanEBmME A ET RN DIUNTHITAINRE ﬂmaaﬂuomﬂﬂ%ammi N1361795NBY WAL

mwmmuma GmE]Gm%iﬂ/iﬂ’]ﬂimsﬂLL%“’%’]’Y]LﬂEl’JﬂUO’]%‘LJTW’]iUﬂﬂﬂ

A practicum of field experience in industrial and organizational psychology with any
professions in related job including procedure of recruitment and selection in organization, retention,
human resource development and counseling in personnel function
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1571128  mMe1anindialszdnn 3(3-0-6)
Chinese in Daily Life
N1I0aNREINMBIA% ANONBIAN KannidandionsIaw MIldadng 18 Jizlen uaz
unaun ITindszanIu MIinme NMITaUAM NINE1IAT NMILVBNTHEALLIAT NMTHLALAY
Chinese pronunciation, phonetic alphabets, principles of alphabet writing, using vocabulary,
phrases, sentences and making daily conversations: greetings, thanking, saying goodbye, telling dates
and time, and counting

1571207 N3N - wmmm%mﬁmmummﬁ 3(2-2-5)

Situational Chinese Listening and Speaking

nstinineemIlwaznsyan s Iu nsldmdnriuazdumerinlusniunsoilzdniu
uazlunvinen mmm:ﬁmmaum:qmaﬁu MIADUITULIN NITB8 NIIBNARTIVDINIRDUINLAS
NNTUBNAANTIY NTUBNEANWEINTA NNTUITTEIIUDALIN

Chinese listening and speaking skills practice, using Chinese vocabulary and expressions
in daily situations and at work: introducing oneself and other people, welcoming guests, purchasing
and selling, borrowing and returning items, asking for and giving directions, talking about weather
and describing hobbies

1571303 NAIDNIIDIRNIBIIN 3(3-0-6)

Chinese Reading Strategies

ngwmsnInluszdudn 18 Uszleruazdentinlaeldnadinisenuioodu ﬂ’]ﬁ@’]uLL‘]J‘LJ
NINAFIEHAN mimmmummammm“ M3871ulAFILNAIINAIEIATY NIBTHULUFAAIH LaZNIINATIZA
TAssasaesunawrmae Alda3eludantlsed1u

Reading Chinese at word, phrase, sentence and paragraph levels by using basic reading
strategies: skimming, scanning, guessing meaning from context clues, interpretation and paragraph
organization analysis through authentic media found in daily life

1571701 M Iwiumsiszana g 3(3-0-6)

Chinese and Applied Usages

wanlrenInin e anszaunans uazfnrnsdnnadadu n1aws NINA N3 LA
madendszleatudon Ll,ﬂwﬂ’]i‘lhu‘c’lﬂﬁﬂsﬂﬂﬁ?T‘W‘Y]LL@Jﬂiﬂﬁi’]\‘iﬂﬁiﬂﬂﬁluﬁﬂ’]uﬂ’ﬁm&ﬂﬁ 9 NNINGINTIN
Tusu1AT N1Ie- i‘uwm mi‘uaﬂmmimuﬂw NIANWIANIRE MRV OLTE

Principles of mtermedlate Chinese grammar and basic academic terms, listening, speaking,
reading and writing complex sentences, application of vocabulary and sentence patterns to different
situations: banking transactions, delivering and receiving parcels, talking about symptoms of illnesses,
transportations and traveling
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1572705 MEIIBERBNTOITN 3(3-0-6)

Chinese for Career

NIRNANBENTITNY MInA 3871 NSEBEWAEIIU NMTAATERRazNIUTE Em@ﬂ%ﬁ[ﬂiﬂﬁi’]\‘i
Tennsnk Adnriuas mmmwaLmemmmmaummaww NIENATING Ummmuaummu NN
FAATULAZUIZIREIUAT NITANABONY mmuw‘lsﬂumimﬂm waznsiaueranulaeliie
dianniafing

Practice of Chinese listening, speaking, reading, writing skills, analysis and using Chinese
structure, vocabulary and expressions for career preparation: job applications, job classified
advertisements, application forms, job application letters and resumes, job interviews, phrases for
work and presentations using electronic media

1572403 wanuarlaseasamsdiswasdn 3(3-0-6)
Principles and Structures of Chinese Writing
nanuazlanaionadeumenin milienzdlasaindszleansdiu madeuneiiu
UMY 9 AMNITeULREINAKDY NNTNTBNLULNESN NMIBentwingied1 nsantwingw 9
peldidunmenis madeuuaaanudud nadeudnady nadeuiansaniidela uazniselne
Principles and structures of Chinese writing, analysis of Chinese sentence structures,
Chinese writing for various situations: self-introduction, form filling, memorandum, informal note-taking,
congratulations, invitations, condolences and apologies

1572504 mmﬁwsﬁlamsﬁlami‘lqufmuﬁim 3(2-2-5)

Chinese for Multicultural Communication

LLmﬂmLa ANBUMENIINUBITINI WA [N mmma syINLeNUURA WofnTIN WasINTIg
n9iinnsdamIn s IulunUIUNN T IANLA TRUETINTLANATW N1TLEAINTEN81NT ﬂ’]iﬂﬂ‘ﬂ’]ﬁl
MILEAIAINLATTN NITLNNTY NITVUIEMUDIT LA miﬂi“smGﬂﬁﬁmmﬁwmwuﬁiw eI
BEJ’NQﬂG]aQLL@uLWN’]vE‘TN

Concept and characteristics of Chinese and Thai cultures, beliefs, customs, behaviors
and lifestyles, Chinese communication practice in different social and cultural contexts: expressing
manners, greetings, paying respects, dress code, dining, application of multicultural knowledge to
communication with accuracy and appropriateness

1573202 mudnian1swane 3(2-2-5)

Chinese for Presentations

TURDUUAZ mﬂuﬂmimmua AFANT SIWIN LA alaiallalglaNt mmmiwmwﬂa mimmmam
ANTTNNTULEUD mmmommuﬂﬂummwLaual,ﬂummam 1797 NIFUFIEAT NTUEAIDDN
NNAWIT AFe7IIN9 LLawWLﬁm msiinmslddewmaluladuazdodianasnladisududonsinanony

Steps and techniques of presentations, vocabulary, expressions and signposts, audience
analysis, information preparation, drafting, confidence building in Chinese presentations: postures,
eye contact, facial expressions, gestures, and tones of voice, practice of using necessary technology
media and social media for presentations
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1573714 mm%mﬁlanﬁia,aﬁﬂ%'l,'%f'aaa%ﬁa 3(3-0-6)

Chinese for Digital Literacy

miuﬂmﬁaumwhmm woUwdiAduraalsy mmuamamaﬁmmwm ﬂ’]iﬁUﬂWUaN@
mnmmamwmtfnaaa nsHnnneznIWIkaznIeIwivlamine n1sieeh nN1INIUANN uaz
mMIoAUTEINEase g ioWs uazmIsvszgnaldinaluladluemuwuinig

Critical media consumption on Chmas websites and applications, searching reliable
databases, listening and reading skills practice for main ideas, analysis, summary and discussion on
read, watched, and listened materials, technology application to service careers

1573606 Msudamm1Iniiacuuinig 3(3-0-6)

Chinese Translation for Service Careers

nanuazinataniudalunuwain Mawtaensimenlnedunmsiis LLﬂzﬂ’]iLLﬂlaﬂ’]E’]’%‘%
Wumeilng msfininwzanludoiwnisaluwuinissmuede 9 uwaznisdszendldanaifeanuais
TN ATy uInIg

Principles and techniques of translation for interpreters, Thai and Chinese translation,
interpreting skills practice in various service careers, application of interpretation to problem-solving
related to service careers

1573715 mmﬁua‘m%’uqsﬁaaaﬂaﬁ 3(3-0-6)

Chinese for Online Business

nldddniianz 98 dazlea wazdwiunisrinlugsfnaeenlad nsiininwenisil
NINA LA mimummwwLﬂsnrmﬂiwmmim]aaulammumﬂ %) wmmmwfﬂmammmm}aaﬂamu
miNﬂmuLLmamm wmmﬁﬂwwmﬁimaaﬂamm aawv[,aumhvﬁummmwmm FHLWAD N1
WRWANINEY TN A ﬂmmﬂmummwmmwLquﬁqimaaulau Madeuneazidensoedue ez
nsilasaniuddmivgineeenlan

Using Chinese terminology, phrases, sentences and expressions in online business,
Chinese listening, speaking, and reading skills practice related to different types of online businesses,
advantages and disadvantages of Chinese online businesses, product import from overseas, product
preparation and planning online business, reading practice and analyzing case studies of successful
and failed online and offline businesses, writing product description, and advertising online business
stores

1574705 MIENAWIABEIWNDIBUSNT 3(2-2-5)
Chinese Seminar for Service Careers .
miNﬂ‘mwm{[fnm@wummmmmiﬂi“L,ﬂ‘nmﬂ 9 Tudsziau ﬂ&:&%ﬁmaﬂ’cﬂ miﬁﬂmamu

WONENW mawnauauum MMFINNBYTABTINTNY N138LEwe NI8AUTIENE NILERDUWINIY

Tunaunlatlym
Chinese skills practice related to different types of services with learners’ interests, field

trips and group seminars, criticizing contemporary issues, presentations, discussions and proposing

problem solutions
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1552666 msm‘nmaqsﬁau,azn'lsn‘%mma:n'ﬁﬁmu'lqﬂﬁnmw 3(2-2-5)
Business and Service Etiquettes and Personality Development
ANIRNHTENLAE mmwwﬂumwamﬂmm BEN N’]iﬁl’mﬁ’]ﬂﬁu‘m’]‘j N’]iﬁl’]ﬂﬁ’]iﬂuﬂu’]ﬂ’]&‘l
neiak) ﬂ’]iLL@N‘W‘Hﬂ mimamﬁamua Lﬂiaﬂﬂ’i”@Ui‘VILWHW gunulanaeng °) mimwmwanwmwmmv

]

uﬂﬂﬂﬂ’]‘W'ﬂﬁﬂ’N’]N ﬂ’]iﬂiwﬂﬂﬁﬂsﬂﬂﬁ)’]NEN’]?EJ’]‘Y]W’]\TQ?W’\]LLﬂuﬂ’]i’J’l\i@Qiuﬁﬂﬂﬂlﬁaﬁﬂﬂgﬂﬁ]ENL‘VIN’]WE\TNLL@Z

NUTNY

Practice of proper social manners, service etiquettes, business conversation manners,
wearing a makeup and professional dress code and accessories for different occasions, and building
good image and smart personality, application of knowledge of business etiquettes and demeanor
to society with accuracy, appropriateness and modernity

1571702 ﬂ’]’]&litﬁy’é)\‘l(;f%‘l%\‘l’luﬂ‘%ﬂ’li 3(3-0-6)

Introduction to Service Careers

AMNANSYDIIHUINT @mmﬁﬂm anee Yszsian Loy aﬂﬂﬂ‘smamammmmi ATIHAIANTY
mamnmmamimmi ‘qummwwoﬂi FIALAE quﬂiw‘ﬂmwamaﬂﬂmaqmwmmi IRINeN
MTUINS MITANTTNIBTNONIBIIUUINNT Lme\imﬂwmmiwmm NINTIVNOUAKIIWIIULINIG
wazUINIBIENNIaing

Definitions, importance, characteristics, types and elements of service careers, customer
expectations of services, desired behaviors and avoidance of service staff, service psychology,
emotional management in service careers, guidelines for basic services, service quality verification
and electronic services

1571703 N13IANIIIRUINTG 3(3-0-6)

Services Management

mmmﬂmmawwummi iﬂLLUUB\‘iﬂﬂ’]iﬁiﬂﬁm‘m’ﬁ AN Gﬂaﬂmh NaUNINIVINIT
NIZUINNITLAZTUA BUITRUINAT ﬂamﬁm’immiaﬂm m’iﬂi‘uﬂi\ﬁ Uumﬂwmmi N1ININ
ﬂ’J’lNinWUIﬁ]LLﬂQﬂﬂ’] LLquumiL@UImawmmmi

Importance of service careers, organizational models for service business, characteristics
of service entrepreneurs, procedures and steps of service, strategies for customer service, service
system improvement, creating a positive impression for customers, growth trends in service careers

1551401 miﬂawmmmﬁonqmﬁamuu%mi 3(2-2-5)
English Listening and Speaking for Service Careers
nsldAdnriLazduiniertuaniunisniinainnateluiinUsz s iueazluniarieu

Y33 mimam‘uwmwau NNILEBDANHNTIBLNAD mﬁﬁa‘ummmﬂmam NILEBOAWAILAZUINTT

m‘sﬂi SIREAVERY ﬂ’]i’i]ﬂﬂ’]?llaiaﬂLﬁEJMLLE\]djEUW’]“UaﬂNﬁUUiﬂ’]i mzw\lﬂﬂﬂmmiﬂo‘w@mmmnqﬂ@ﬂm

ﬁaaLaﬂmauﬂmwamimmiamwaawWLLa mimwmmﬂi nulalun1suinig

Using vocabulary and expressions in various situations in daily life and service careers:
welcoming visitors, offering help, inquiring and providing information, offering products and services,
compromising, dealing with customers’ complaints and problems, English listening and speaking skills
practice by using electronic media for professional services and building impressions in services

75



1552142 N132IWATBIDING 1 3(3-0-6)

English Reading

mﬂuﬂmimum‘mamqwmamimmmwwLwa‘wwammﬂm mimmmﬂmmamsﬂam
LANIE LY mnmmwNwmamﬂmuﬁlmaﬂmwwN‘WLL@ Laﬂmimaﬂmama mﬁwﬂﬂﬂwmﬁam
mmamqmwammL*‘m%mamimmuhmmmﬂm m’ammwammammm @12 NINIUAIN
mMIneannd Milenzidaanalufofeinniuazianmsdidnnsedndeng 9

English reading techniques: skimming, scanning, and guessing meanings from contexts
in print and electronic documents, English reading comprehension skills practice: reading for main
ideas, reading for specific information, summarizing, paraphrasing, analyzing messages in print media
and electronic documents

1552143 MIWYRAIBIDING 3(3-0-6)

English Writing

MNANN13 WNATA wazedAlIznauYeInIsdewansls NSNIBNLULWETN Nleuanrune
diannsaiing mawnwwwmaaaummamuamwmwamau NI EUINNHIEADUNAUNITIDNITEN
LLawmilfummaumummmmmamqmwammmmaﬂwmwam mmmmamwmv@mm 14 Uazlen
wazgonrn madeulasiailszlen dszlealamnunan dazleaaiuayu FTONATIN LAz fauag

Principles, techniques and elements of document writing, fllllng out forms, writing ema|ls,
writing inquiry letters and replies, writing acknowledgment letters of complaints, writing English digital
content to attract readers’ attention, writing messages at word, phrase, sentence and paragraph levels,
writing sentence structures, thesis statements, supporting details, transition markers and conclusions

1552144 hgnsaimedengmiensieas 3(3-0-6)
Communicative English Grammar
waﬂhmmmmmmnqw suuy Tiianoedn 1av898 uazaiiaeslizlen tiofoanamane
Tuu3uneg ¢ ﬂ’]i‘ﬂivEJﬂ(ﬁﬂ“ﬂﬂ’l’]N%bEl’mﬁﬂ)m’ﬁs}’]aﬂﬂqwmaﬂ’ﬁﬂaﬁ’]ﬂ@]E]EJ’]GDHG]E]W]’]N‘W&ﬂﬂ’]ﬂ“Hﬂ’]M’]
Principles of English grammar, forms, parts of speech, types of phrases, types of sentences
to convey meanings in different contexts, application of English grammar knowledge to communication
with accuracy in language use

1551155 N132NLRLPINTBIDING 1 3(3-0-6)

Engllsh Pronunciation

waﬂmimmnwwmiaamﬁmmmmnqm ananwIsng 8leazlunnInantdes matﬂaauuﬂm
WRee LHesdTr §IZAD WEIRE WEIKEAIL NInantieeriniun e LLﬂv‘['ﬂ%LﬁﬁlﬂﬁWﬂiuﬂivIﬂﬂ
miﬂi”ﬂﬂ@%mwmmiaaﬂLﬁﬁmmmaaﬂqmwamiﬁamjﬂﬂﬂmmuaoﬂuummmuuuﬁaammaaﬂau
JIzAneg 9

Principles and English pronunciation skills, International Phonetic Alphabet (IPA), articulation
organs, liaisons, vowels, diphthongs, consonants, cluster consonants, stresses in words and intonations
in sentences, application of English pronunciation knowledge to communication with bots and human
on different types of social media
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1552404 masn5\1nqmﬁ'amiﬁ'amﬂuwwﬁ'@uuﬁsw 3(2-2-5)

English for Multicultural Communication

LLu’mmLLa ANBHEN I TNHBITTHNLANFIN mmwﬂa syINL NI TR WoAnTIN LasINTIe
m‘mlﬂmiaamimma\‘mmﬂum‘uwmﬂammmy’muﬁﬁmLmﬂmﬂﬂu NILEAINIENDINIT NNINNMNY
AILEAIAIIHLATTN NITUFAINTEY N1ITVUIZNMIUBINTT Lm“miﬂi”amﬂﬂnmwmwmwuﬁiwLwamiﬁami
am\‘igﬂmmmmmwﬂu

Concept and characteristics of different cultures, beliefs, customs, behaviors and lifestyles,
English communication practice in different social and cultural contexts: expressing manners, greetings,
paying respects, dress code, dining, application of multicultural knowledge to communication with
accuracy and appropriateness

1551628 mmé’anqmﬁ'amiﬁnaua 3(2-2-5)

Engllsh for Presentations

IUADULAZINARANITULEUE ATANT §1UIU LA AU mic\lﬂﬂﬁmwmwmﬂﬁ]
iuﬂﬁmmuamummmnqw 179NN NINUEIEAN MILEATEDNTNIAYTA A3ENTNNTS Lazinde
mstinnslddeimnaluladuazdefiansanlainisuiudanisinanonn

Steps and techniques of presentations, vocabulary, expressions and signposts, practice
of building confidence in English presentations: postures, eye contact, facial expressions, gestures,
and tones of voice, practice of using necessary technology media and social media for presentations

1552667 nmdsngmianisuslnauaznisaseasidae 3(2-2-5)

English for Media Consumption and Creation

mip\lﬂvmw mimmm mi‘ﬂqﬁammam‘maﬂﬂqwamﬂmaﬁmmﬁm ﬂ’]i’JLﬂi’] Huaz
WisuiguANigarANTFaderasdoRanasnLrasng 9 mmmmawameamNﬁam’muMﬂ
Miﬂuwmw UMW Mweuas 3 lnein181989 ﬂ’]iNﬂﬂ’]iW@Lm Lsnﬁmmmmﬂqwmumivjamaaﬂau
maaﬁmmamﬂmamamq R m‘sm’mmiﬂmammmmﬂwmmu

Critical English reading and listening skills practice with digital media, analyzing and
comparing validity and reliability of digital media from various sources, screening digital data for
information creation in various formats: texts, images, and videos with references, practice of English
speaking and writing through online learning with electronic devices and creating content from
applications

1553640 nﬁﬂﬂé‘anquﬁww%'uﬁiﬁaaau1aﬁ 3(3-0-6)

English for Online Businesses

nuwmmm}aaﬂau ‘]J':?”Lﬂmaﬂﬁ'immauv[,au fmmmm”wmma\‘lﬁinﬁ]aauvlau WIANTINT,
Wanwuammﬂiiu meﬂmmmwmi@ mimmmw’gLﬂﬁmmmﬂﬂwwmﬁ‘mﬁmauvlamm panlayl
szauANNEISILATENMAY NMTIATE mmlfua waau lanmauae aﬂmiﬂiumimuﬁimaaﬂau
m’iﬂumaum nstdengesmesnesawla N13RIIAN mnmsmmmwﬁum e mﬂmmmaum
Hndarg 9

Background of online businesses, types of online businesses, advantages and disadvantages
of online businesses, disruptive innovations, creative economy, reading and analyzing case studies
of successful and failed online and offline businesses, having SWOT analysis for starting an online
business, finding products, choosing online sales channels, setting prices, writing product descriptions
and promoting products through media
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1553641 ANHIDINAHIKANTUITNTIAES 3(3-0-6)

English in Delivery Services

msldmdnriuazdwimiieatueuuinisdags nsiinrinweniaws NNIWA N1387% LA
mm%ummm@maﬂwm”maﬁ‘l_ll,mumi’fmm GIJa@LLaWIJaLﬁﬂ‘ﬂaﬂ’iﬂLLUUﬂTﬂ@ﬁ\‘iLLUUWN 9 NANITHUINT
Ima@nﬁmﬂmmmnumiwmﬁum LLquNmiLMUImJmﬁimmmiﬁmm AIHEINITONY
miwaw}Jamammmmmq ﬂg'ﬂmawmmmmnuqimmsmmﬂWm

Using vocabulary and expressions related to delivery services, listening, speaking, reading
and writing skills practice about the characteristics of delivery types, the advantages and disadvantages
of different types of delivery services, logistics activities focusing on delivery services, the growth trend
of delivery services, the competitive capability of delivery services, and the related laws of delivery
services

1573148 las9a319mudn 3(3-0-6)

Chinese Structure

Imemwhmmmmmmu 3‘1J1J'§°“T,E1ﬂwmm Fiipnaedn ninfived nIaseA Uazlen
vanian Yszlgadinn Yazlondde uaz ‘]_liwIElﬂE]‘Yﬂu nldnFenliaoaaaneiulszon MIldnIae uas
NIININAN I@ayimwmiﬂummmiﬂe NIINA N1381% UAZNTTEU

Chinese grammatical structures, basic sentence patterns, word classes, word functions, word
formation, affirmatives, interrogatives, imperatives and exclamations, using subject-verb agreement,
tenses, and passives integrated with listening, speaking, reading and writing skills

1573519  Usnssenidseinadn 3(3-0-6)

Reviews of China

AnufeInulszma eIz auinluaugficans glennia Yz ifianand Uszons
Tu7A N13.89N13UNATDY LATWHY Inenmaasuasinalulad n13fne) UFrgn 253040330 Uazndiuay
TAUDTIN ANHRNAWDIZNINU TN

Knowledge about Republic of China: geography, climate, history, population, races, politics,
economic, sciences and technology, education, philosophy, literature, tradition culture and international
relations

1573322 N1IBHATHITUNNATBIIND 3(3-0-6)

Chinese Readlng in Business

mimumammmmmumm} NINY LAZLATEINY mimwmmwmamﬂwmmmuw n179%
JulamnndAgy mimmwammammww QREAN mimﬂmw NIINDAAINH ﬂﬁﬁmi’]‘”‘ﬂu%ﬂﬁ’mﬁiﬂ"ﬂ
NI% LAZLATEIND AN LA LLN%ﬂNi%ﬁE]NGWNWLLE\] fod&nnaeind

Readlng texts about business, finance and economics, guessing meanings of words from
contexts, reading for main ideas, reading for specific information, summarizing, paraphrasing, analyzing
business, finance and economics articles, tables and graphs found in print and electronic media
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1573409 mstﬁsumm%‘mﬁm’mqsﬁa 3(3-0-6)

Chinese Writing for Business

AANNITHTE mﬂsﬁ”ﬁwﬁWﬁLLa“ﬁwmmwﬁﬂumﬁEmmnmimqﬁiﬁmmmmm 9 IANNE
LL‘HW‘LL'W VHETDUNINUAEADUFNBUDN AAVHNBLEHOINAUAILATUINT VNEN BT aLaE RO U5y
3o ﬂmmwamﬂﬁum DUANToANaIANNTINTBNIIN1TAN

Principles of writing, using Chinese vocabulary and expressions in writing different business
documents: recommendation letters, inquiry letters and replies, sales letters, order letters and replies,
trade agreements and memorandums of understanding

1573716 MEIBIHMTUINNTIAEY 3(3-0-6)

Chinese in Delivery Services

mﬂ%mﬂwmm FWIRMEIUALABIAUNUUINMITAd nEinRinwen1IWs nINA NI9%
LLN“’ﬂﬁL‘IJEJ%ﬂT]sH"Om’]LﬂEJ?ﬂUﬂMﬂﬂEm”?JaﬁﬂLLUUﬂﬁ‘ﬂﬂﬂﬂ ﬁnamm”ﬁnaLﬁﬂmaﬁmmumﬁmmLLU‘U@N |
mmiiummﬂm}amﬂamﬂmsﬂmnumnfﬂmﬁmm LLuﬂuNﬂﬁL@UImmaﬂﬁiﬂﬁmimiﬁmm AINTINITN
mﬂmiLmemﬁimmimiﬁmm ﬂg‘wmmmmmmmummmammwmm

Using Chlnese vocabulary and expressions related to delivery services, Chinese listening,
speaking, reading, and writing skills practice about the characteristics of delivery types, the advantages
and disadvantages of different types of delivery services, logistics activities focusing on delivery services,
the growth trend of delivery services, the competitive capability of delivery services, and the related
laws of delivery services

1573717 mn%au%’mmﬁuuuméaaﬁaﬁ%ﬁa 3(3-0-6)

Chinese Learning on Digital Devices

mimwimLﬁﬂummmuuuﬁaamﬂmauﬂﬂ I Uumiﬂﬂmuiﬂmm A3neilaldnay
T3 en Lmawammwmmwwuaaﬂau I@]aﬂiuaﬂmﬁlsﬁﬂmmuLL@U‘Wmmumamﬂlu‘[aﬂmuﬁa
Immmmamm MW LREN m‘wmaaulm uazifle

Creation of Chinese language learning lessons for electronic media, in-class, and online
Learning Management System (LMS) by applying applications and technology through texts, images,
sounds, animations and videos

1573718 M IwdEmSIBUSITaafian 3(3-0-6)

Chinese for Travel Services

mﬂfﬁmﬂww g Yazlealurmuinmavieniien n1sflnmsfemInisiiu mﬂmam
m‘sLLu“mamu‘m‘mmmmiuﬂi welne nIdse mﬁwnw SL%ﬂWiaﬁu’JEJﬂ’JWNNWG]’mLLawﬂ’]iLLf?ﬂ,‘lJ‘leyﬁW
Wenfumauimarieaie.

Using vocabulary and expressions in travel services, Chinese communication practice,
providing information and introducing tourist attractions in Thailand, application of hospitality and
problem-solving skills related to travel services

1573719 AHIIREMILIUUIA5I59U5H 3(3-0-6)

Chinese for Hotel Services .

nmslgadann duon Jazlealuouuinislswss mstinnsfemanusnin nmalvdeyauas
NIFwNINIERINRdANAUYARINILKRENAN 9 Tulsswsn mIdszendldvineslunsdimieansazain
waenIuAT luanwnsoiene 9 vaelsousy

Using vocabulary and expressions in hotel services, Chinese communication practice,
providing information, making conversations between guests and hotel staff in different sections,
application of hospitality and problem-solving skills related to different hotel situations
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1573720 MERREIRITVIBUINTIlsongIuIa 3(3-0-6)

Chinese for Hospital Services

maldsdng drumn Uazlaadmsuemuimslulametuia nsiinnisdessnwnin malw
Guam NIINUNUTL mwwﬂwﬂummmuwuﬂm\i o Tulsaweuna ﬂ’]iﬂi“’ﬂﬂﬁﬂ‘ﬂﬂmﬂ“’iuﬂﬁmulEJV’DWN
NZAINLAE Lmﬂm‘wﬂum VIHWNIIAN ) AAnTumelulsnenuna

Using vocabulary and expressions for hospital services, Chinese communication practice,
providing information, making conversations between patients and hospital staff in different departments,
application of hospitality and problem-solving skills in hospital process

1573721 MEIRUENIVINWBUINITANWAITHY 3(3-0-6)

Chinese for Airline Services

MTLIAAN f W ﬂi”‘[aﬂimmmmimumiuu miNﬂﬁam’imﬂWﬁauaua NIEUNUN
I WJNmﬂﬂmiﬂumammt,munmﬂﬂ MMARRARLRTUWATIIN N1919Y Emm“[mﬂﬂwiumimma
ﬂ’J’]NﬂvWJﬂLLﬂa,LLﬂﬂﬁyﬁﬂ%ﬁﬂ’]%ﬂ’]ﬁmmﬁﬂﬁi@’]uﬂ’]ﬁuu

Using vocabulary and expressions used in airline services, Chinese commmunication practice,
providing information, making conversations between passengers and crew members and ground
staff in different departments, application of hospitality and problem-solving skills in airline service
situations

1573722 TBaMANNSMEN SNBSS 3(3-0-6)
Special Topics in Chinese for Service Careers
‘m‘ua‘wLﬂwmmﬁmnmimuammwmwmﬂmmﬁwﬁuam LATRYND NIATErINNUIzIng

LV]ﬂI%I@ﬂﬂ’]’iﬂ%mﬂ UQEJ LL@S%’J@H’E?N?@GU?&WW’U%

Special topics related to the latest news about hospitality industry, economics, international
trade, information technology, researches and innovations of China

1553239 nsudaniwiaennw 3(3-0-6)

Engllsh Translation

waﬂmiLLa watansudameiainneLazn wlng n1udadaainnuas Lanmi'ﬂ‘wuuu
AoReAnnuas E\Taamﬂ‘ﬂia%ﬂﬂﬂivm‘ﬂm’]ﬂ 9 mManUatzAue m Uszlen wazgarin NMTAIzALas
wannurNIETeIRLazIdmeeIodosaulaiuazeonladidonsuls

Principles and techniques of translation in English and Thai, translating messages and
documents found in different types of print and electronic media, translation at word, phrase, sentence
and paragraph levels, analysis and interpretation of the meanings of words and phrases with online
and offline translation tools

1553410 msaunmmmé’anqumofmﬁwﬁtﬁ'amuu%mi 3(2-2-5)

English Telephone Conversations for Service Careers

Maenlwnslnadnd woansnienszriuazldarsnaziame Inidnwy nailnninee Mo
mMalnsdwianIvnuuins nmasfeanudsznulalunstiusnmamalnsdwn msldadnriuazduin
MIFUNWININIANT IWEFIIBNIDRBUINIE 9 MalnIeenuwaznsiuaalnidng nnemalnadnm
n3iudonnn MIdindaann nsdududays uaznssuunaunwINNInIAng

Telephone manners, desired behaviors and avoidance during telephoning, telephone
communication skills practice for service careers, creating impressions in providing services through
calls, using vocabulary and expressions in telephone conversations in different service situations:
making and receiving a call, connecting someone, taking and leaving messages, confirming information
and ending a telephone conversation
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1553642 n11§’]50ﬂt]iﬂ»tﬁElﬂ’]iﬂix‘li&m’]dﬁiﬁ‘{l 3(2-2-5)

English for Business Meetings

Il AnLarawInlunislse IANNDINT N9 Gﬂmawmm mi‘ﬂi GEN’WNVLﬂ@
m‘sﬂﬂﬁﬂLLavWmmmamﬂﬂummwmamﬁﬂ‘wﬂu ﬁ’]iL‘U(ﬂﬂ’]ﬁﬂﬁJHN NIVANNAALAK N1INEAY
ANAALAK NILFAIANNIARAIE NMILEAIANHINARAIE NTTATITIE nadsegn nIagUnisdaegw
waznsladszan MTAnewuasBewINTENIUIEINLAT g UANTU TN msiinmslddemaluladd
’mmu(ﬁmﬂ’]iﬂiw‘qwﬂwﬁjﬂﬁ]

Using vocabulary and expressions in business meetings, both the face-to-face meeting and
video conferencing, English listening and speaking practice in making an appointment, opening a
meeting, asking for and giving opinions, agreeing, disagreeing, interrupting, summarizing and closing
a meeting, practice of reading and writing a meeting agenda and minutes, practice of using necessary
technology media for business meetings

1553643 NWIBINOBEMILSINVFASNEN 3(3-0-6)

English for Startup Business

MR AnNTLae mmumﬂmﬂumﬂ’«mmimw MIRNNIINY n3ye N1387% WAZNILTE
LﬂEJ’.Jﬂ‘]J“IJ‘H:G]E]%ﬂﬁwl‘]ﬂmlmﬁiﬂ’i]ﬁﬁl’liﬂaw FTUURIATINASNEN ﬂmawmuammmwﬂi ARk
ﬁ‘mfmm‘ma‘w m‘s‘mﬁ‘mﬁ]ﬁﬁmmwmwﬂmﬂﬁﬁmﬂm SCAMPER rmLL‘Ummwmmﬂuaummammi
Lwaaaﬂammmmﬁmi Lean Startup n13aivluiag nItAnIilszauaNHEISIazE Y LAz
MIUNEUBUNBTINT

Using vocabulary and expressions related to startup business, listening, speaking, reading,
and writing skills practice about the stages of startup, startup ecosystem, basic characteristics of a
startup entrepreneur, creating a startup by using SCAMPER technique, transforming idea into product
or services by using Lean Strategy, building startup business model, case studies of successful startup
business, and marketing plan presentations

1553644 N1B1DINGEHEINIUNTIANIHRING 3(3-0-6)

English for FinTech Management

mMIlgaAnTLa ﬂ’]ulu‘ﬁLﬂEJ’J‘II8\1ﬂ‘Uﬂ’]ﬁ%G]ﬂ’]iL‘Y]ﬂI%I@EJ‘Y]’Nﬂ’]ﬁN% (Wumﬂ) N3NNI
NINA mia’m ey milfuElummm_lLuammﬂﬁiﬂﬂm’mumam% n133LATY ‘ﬁwaamammuu
mmmmummm winAARIAN TSI m@nmumam@lu‘[aﬂwmwam”wummmmammuummumm
611aﬂg‘wmEJ?Ja‘uwmmumﬂiﬂaﬁmwmfn\m ‘jﬂLL‘]J‘]_JﬂWﬁ’mEINuLWa"ﬁaﬂuﬂﬁLLavﬂJﬁﬂ’]iw’]%ﬁiwLﬂﬁL\‘m
paulayd nsdnelinundefianeoular mﬂéﬂuwaaﬂu LLquNmiﬂiﬂﬁmumﬂﬂummwmummu
NNIRINH waznIIUIEANAY

Using vocabulary and expressions related to Financial Management (FinTech), listening,
speaking, reading, and writing skills practice about basic financial business, analyzing the weaknesses
of traditional financial institutions, cashless society concept, disruptive technology in traditional financial
institutions, laws and obligations in FinTech, payment for products and services through online wallets,
payment on social media, using bitcoins, the trend of applying FinTech into the transactions of finance,
investment, and insurance
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1574706 N1IAAIAMFINILINT 3(3-0-6)

Marketing in Service Business

ATNEIAYIDINIIARIALUSNIT NMTIATIZAEMWLIARENNIINITARIAVINIT ATTHLANFY
nInaaIauInLazaanfuagUlnauilan MInaindidnniading nslenedymniInainees
3I09UINTT UWINNAIMUANTITUATEMINITAANATBIZINILINT NITINURUNITARIALBITINIVINNT
WWIlRNNIAANA2895IAILINT

Importance of services marketing, analysis of services marketing environment, differences
between service marketing and product marketing, electronic marketing, analysis of marketing problems
related to service business and their solutions, services marketing planning and marketing trends in
service business

1574707 fusznaumsasislna 3(3-0-6)

Modern Entrepreneurs

ﬂmaﬂwm mmmimuwﬂi naun1IaNelna LmeﬂmﬁLﬂuwﬂi NeUNII mwmia‘umu
mmﬂ‘umm ﬂﬁﬁ]@]{ﬂﬂﬁiﬂ’ﬂ NIINURBIININIINGS N1 WAZNITUINTT ﬂaﬂwﬂumﬁmmuﬁim
LW@LWNT@ﬂWﬁMﬂﬁLL%W NIININAMTHUANFY mimwamﬂwnﬁwmm N1IRDUNWEIANABDINTT
suamuﬂm memmqiﬂwaﬁmuLLawLﬂmgnwmﬂﬁwmﬂ ﬂ’ﬂNiUWWH@U%BQﬁjﬂ“\W}amﬂN

Characteristics of modern entrepreneurs, concepts of entrepreneurship, knowledge of
business, setting up business, business planning, production, sales and services, business strategies
to enhance competitive opportunity, making differences, creating business identity, serving customers’
needs, roles of business in relation to society and economy, social responsibility of business

1574708 msasvusItuaallumsiugilsznauns 3(3-0-6)
Building Inspiration to Becoming an Entrepreneur
mi’mﬂ”wﬂﬁmamwmmmaﬂwﬂi”ﬂaumiwﬂi”aummmma MINATIZHUWIAA NTIANT

7309 uae LL‘HQV]’Ns[,uﬂ’ﬁLLm‘ﬂﬁmwmwﬁiﬂ’ﬂ AWDITHAILDITN NINOULNKTIAN NMIIATIZAloNTLAE

mmmLi’waﬂﬁiﬂﬂmﬂuﬂﬁiﬂwmmﬁm
AnaIyS|s of success factors of successful entrepreneurs, analysis of thinking concepts,

business management, business solutions, ethics and morality, social contribution, analysis of
opportunity and success from famous businesspersons

1574802 MsEnUszaUNTAITIBNN A BIR-NB1DINg B 5(0-30-0)
Chinese-English Internship 450 %419
m‘sNﬂﬂgLUmwﬂuammmm%mamﬂLaﬂsﬂu lnan13tse EJﬂGﬂ“Hﬂ’J’]NiLLa TNNBZNEI1T

MEIDINGE mmiwmmmmmmmi waeinweisuduluanisswi 21 Mmimmuamwamﬁﬂw
Internship at public or private organizations by applying Chinese and English knowledge

and skills, basic knowledge of service careers and 2 1st century skills to work professionally
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- NdudB1ULAU
NANINAEN
naNITdenN Uiz ifenand unzImusIan
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- nduduvidean
2.3) duvnilnUs:aun1snidsIGw
3) nuondvidentas Tudiesndn
s1836funka:nuoAdL Az ILOUNLIOYNR
MUOAJIBIIaWN:
Juunu
1541216  nmsldmunlneagreaireassd
Creative Thai Language Usage
2011107 @aUnssndinsseanw
Introduction to Fine and Applied Arts
2531106 fIANLAZINWOITHINGATY
Analyze Thai Society and Culture
1541217  n@aiinen
Rhetoricology
2521303 Launlne
Thai Charisma
2521304 NITLIBNANIMNUGTIN
Cultural Paradigm
2522301 ARTBE5198IIA
Creative Folklores
3516w
Naudus1UvAU
NaudsInIun
1542219  mwnuiddislne
Thai Language and Lifestyles
1542106  mmaasiazAadznadeunmuslneg
Science and Art of Thai Writing
1543441 15MARLINUS
Integrated Literature
1543108 mwilnaiianisendn
Thai Language for Professional Purposes
1552152  mwrdennuiiteriniaue mussanlngsanasie
English for Contemporary Thai Culture Presentation

123 nuosnm

24 vilidanm
93 ntisann
21 WiloaNm
69 nuossnm
63 nUoanNm
21 efin
15 neia
21 vhefin
6 viuI8na
6 nuosnn
3 nuossnn
6 nuosnn

93 nuounNm
21 nuosnm
3(2-2-5)
3(3-0-6)
3(3-0-6)
3(2-2-5)
3(2-2-5)
3(3-0-6)
3(3-0-6)
69 nuosNA
63 nuoanm
21 nuosnNm
3(2-2-5)
3(2-2-5)
3(2-2-5)

3(2-2-5)

3(3-0-6)
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15521583 mmé’ﬂﬂﬂm‘ﬁ'anwﬁamaﬁmﬁ’wummmms
English for Food Cultural Communication
1553154 mmé’aﬂqmﬁ'amiﬁlamimgﬂmm
English for Performing Arts Communication
NduduB1doAy US:IRANENS 1a:dmusssy
2541105 RANALIMBDITH
Cultural Landscape
2531107 laniiuane
Contemporary World
2532105  FAnenAUNaneNn I AN TRUoIIN
Semiology and Sociocultural Pluralism
2522302 AnauazAnnIINAal
Art of Eatery and Home Economics
1642104 ansmeing
Thai Characteristics
ngudsaysrunisia:nasunlule
4551502 weenliuazAndzUszfingiinais
Contemporary Floral and Handicraft Art
2081101  WYIRUIIINNIWIYAE9ARNT
Multiculturalism in Performance and Music
4512231 TRUSTINEWNIRTUAIUAGFA
Suan Dusit Culinary Culture
1542605 nAlMlada 9aTIAA DWW ILAZHIANTN T MUTTIN
Creative Technology for Language and Cultural Heritage
2523303 iATe3Aaai9NTIANLImusIINIneg
Creative Economy of Thai Culture
2053707 @avznauaasiumInmuwIviodin
Performing Arts and Community Development
2093101 NMIIANILEANTIIMUGTIHLALIBIIUA
Cultural Event Management for Organization
n&auduvidvenazauuun
1543902 NNTITENWMIBILASIWNUOTINING
Research on Thai Language and Culture
1543903  ANNWINNMBILAZ INUWITININE
Research on Thai Language and Culture
nauduslaen
1543109 mwrdnlnedeadassd
Usage of Creative Thai Dialects
1542107  @avznadeuun

Art of Script Writing

3(2-2-5)

3(2-2-5)

15 nUuognM

3(3-0-6)

3(3-0-6)

3(2-2-5)

3(2-2-5)

3(3-0-6)

21 nuosnNm

3(2-2-5)

3(2-2-5)

3(2-2-5)

3(2-2-5)

3(2-2-5)

3(2-2-5)

3(2-2-5)

6 nuosnNm

3(2-2-5)

3(2-2-5)

6 nuosunNm

3(2-2-5)

3(2-2-5)
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2542106 RAEATIMBDITH 3(3-0-6)
Cultural Geography

1644101 U5 RmansnunInmuw 3(3-0-6)
Historic Towns and Development

2524301 pRmIELNARENIIANTIRLETIN 3(2-2-5)
Geoinformatics for Cultural Management

1643709 ‘[mwmﬁlﬁamimﬁnﬁ 3(2-2-5)
Archaeology for Conservation

2522303 awFeuAnE TuIATMUIIIN 3(3-0-6)
ASEAN Studies in Cultural Aspects

1633131  NIAANIARITIY AN BILAZ TR TTH 3(3-0-6)
Intellectual Repository Management of Language and Culture

2522304 ANHAAFIBONLULLADNNIROEINITMUTITH 3(2-2-5)
Design Thinking for Cultural Communication

1543110  N130ONLULADKNHEFIBMBILZ I AU TN INg§MIDA0R TS 3(2-2-5)
The Design of Thai Language and Cultural Content for Digital Media

2013305 @adzeasan 3(2-2-5)
Creative Arts

2083201  wipAntliinany 3(2-2:5)
Contemporary Dance

2053708 vnwrwAailng 3(2-2-5)
Thai Performing Arts Skills

2054706  W1)39633A 3(2-2-5)
Creative Dance

4552510 @adznulunsiuaznuwnzaan 3(2-2-5)
Leaf Art and Carving Art

4553432 \@sasvanuazansineluwianosining 3(2-2-5)
Incenses and Souvenirs in Thai Culture

2012401 Imingnsvinisiuuine 3(2-2-5)
Thai Service Psychology

1552154 mmé’\‘mqmﬁamiﬁiamm‘wmamﬁwumiuv[mEJL%mzmaﬁﬁ 3(2-2-5)
English for Creative Interpretation of Thai Culture

1573103 m‘;ﬁ'ama%mwvﬁwuﬁﬁﬂmﬁu 3(3-0-6)
Cross-cultural Communication between Thai and Chinese

1563102  msdamsiuwyimusssnne-giu 3(3-0-6)

Cross-cultural Communication between Thai and Japanese

3u1tilnds:aunisnidsBw 3 nuosnn
1544104  Andseaunmsaimndnneiwazimunsisnline 3(450)
Practicum in Thai Language and Culture

nuondsndenias lidesndn 6 muosnn

TienFeunedndu 9 8nliveenii 6 vihedn lundngIszdudiygieisesamineds
saundn Inglidriuneininedonnud weliduneindimualmdeulaeliiumiefnmg lwno
N38NTINIANINANGA
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ADSUIUSIUIUN
a1w1du1N1w ua:jcuusssuTnU

NUIANUIAIBIIAW: 93 nuosunNm
3snu 21 nuosnNm

v [ v 6
1541216 M3 BN INYad198319835A 3(2-2-5)

Creative Thai Language Usage

ANNRIATINETING ANNVHIBLAZANBIKENET [N vmﬂmmmmimumimﬂuﬂﬂm
mmiwmhmmim MIBNAAINMERIUTEINA BnBnaresnEsnelssmA g s iunE lne
maldmulneligneiasmunazfeuisly wazananieon AnvinwemsldmueilnalugUuuuse 9 egnsaioassd

The importance of the Thai language; meanings and features of Thai language; reading and
writing Thai words rules; formation of Thai words, words borrowed from other languages; influences of
foreign languages related to the Thai language; accuracy use of the Thai language following language
regulations and popularity practicing skill of creative Thai language usage

2011107 @alnssnilsnssesd 3(3-0-6)
Introduction to Fine and Applied Arts
Uszdimansuazitauinesnudatnssuinguasasiuean wanmiwmmmmmumﬂmu

neudad g3evadat uazugfad Uiz a‘umimmuaumaJlmmﬁaﬂmiﬂmL‘uamu
History and development of Thai and western fine and applied arts; basic principles of fine

arts, music and Thai dramatic arts; Thai fine and applied art appreciation

2531106 §IANUALIMUSIIN INIRTAD 3(3-0-6)

Analyze Thai Society and Culture

Aemzd Wamamedeasuaz Inuosanlng lassahomedons iAswegne uaznadeaimIUnases
NIANMITAMUSTINLAZO RN IRUsTINHeN Usziwel n13U5ud uazniswdsunlasasdeaning e
WNTHIANN TR TIN N

Analysis of development of Thai society and culture, structure of society, economy
and politics and government, cultural and wisdom heritage, convention, tradition, adaptation and
transformation of Thai society, dissemination of Thai cultural heritage

1541217 Mn@ailingn 3(2-2-5)

Rhetoricology

mmmﬁaﬂ miwwmmﬂﬂmwiumiwm mawwﬁamwwmama TAUNBILAZDTIHNEN
mia‘mmmmauﬂum‘m@ Nﬂm‘;‘wmaﬁma m‘s‘wmml,im NINARUTUBUNE ﬂ’]iW@N%’Wlﬂ‘M“‘ﬂ’]iWﬂ
Tuaounsoiae 9 am\‘lmmﬂaﬂ

Principles of rhetoric; personality developing in speaking; conveying meaning through verbal
and nonverbal communication; building confidence in speaking; storytelling; giving presentations, and
developing rhetorical speaking skills in various situations

2521303 LaWH Ny 3(2-2-5)

Thai Charisma

wnaneaianNulne YARNNINW n3usIne 138N anansoaduingluduene 9 uaz
mmimmvl,ﬂﬂivﬂﬂm‘iﬁummﬂﬁvmm LwaaswLauﬁ’mﬂummmua“uﬂﬂﬂmﬂa

Thai |dent|ty, personality, dressing, manners, Thai identity in various aspects and be able
to apply in daily life to create a charisma for themselves and bring to universality

89



2521304 NTLUIWNARIRIBETTH 3(3-0-6)

Cultural Paradigm

ANNVRNEUAZATNEIAYIDIIMBDTIN UMD IMUDTIH TMBDTINUTZITNR UaImUoTIN
Findszdn i MaUAenklamIfiaN UGN LRSI THU WIDAATRIUTTTHTNTY LWIAATLA
TAHUTTIH WAZLIIAATIANNY IMUTTTH

Paradigm, concept, value and meaning of culture; culture classification; national culture,
and culture in everyday life; change in social culture; soft power concepts; local culture concepts;
cultural ecology concepts and multicultural society concepts

2522301 AAAWEIIATIA 3(3-0-6)

Creative Folklores

ANNANIBLAE AN IATIIDI AR T msmmvbna AIALTD mﬂmmmamu UNUINIaiafaulis
viunvasdsanlng adnluyiunlne mimﬂmulﬂmwamwmmLWN

Meaning and significance of folklores, Thai lifestyles and beliefs; local wisdom; folklores
in Thai society; folklores in hew contexts; applying folklore to create added value

JuGw 69 nuosnn
Nauds10vAU 63 nuosnmn
NaudusINIvN 21 nuosnm
1542219 M nuidiialng 3(2-2-5)

Thai Language and Lifestyles

‘mﬂLLawimﬁmmomwﬂm&mﬂam ifwuu dnmoirmaasuaememsnaatiadamedins
mﬂ%mﬂwm mmulm AN mﬂ‘wmam ANELLAY ﬂﬂuwamummﬂﬁu F0IUNIENTITNBILRE
miLiJaEmwmﬂwﬂumwmﬂui‘mﬂmuu

The origin and foundation of the Thai language from past to present. The characteristics of
language change according to social factors, the use of vocabulary, Thai idioms, polite words, and
youth slangs, new words in the dictionary, and the current situation of language usage and language
transition in the context of contemporary Thai society

1542106 @aasuazdalensidiswnsnlng 3(2-2-5)
Science and Art of Thai ertmg
mwmwmmmmﬂum’mﬂu NMITIVUTINLRL Liﬂmiﬂwam AMNIIUUNANINAS mmwimmm
mm%uuwuqumwm nadlgng ot N1ITwiN Nﬂmimamamm LazIaanIng ﬂ’]iL“lJEl%L‘WEmﬂﬁqiu
nMadewmdiaieassd Madewdeinnnis Andfidnneemadeuleanisldnmeluvniadewedieddals
Basic writing; data collection and arrangement; classification of thoughts; plotting; mind
map writing; paragraph writing, note-taking; practicing writing prose and poetry; business writing;
creative writing; academic writing; practice writing skills by using artistic language

1543441 235MAAUINUS 3(2-2-5)

Integrated Literature

1TTWARAAFITIUENEFY 9 mlueuiton YLD UUIAR ATNENWHEVYDIITIHARND
AU IMUITIN GUNIBNNNN9ITIRARD Lmu@mmhmumﬂ 9 AnnmadssiusunIeeniasdszames o
INNNIANBIITINAR

Selected literature from a variety of periods in terms of content, style, concepts, the
relationship between literature and cultural arts, literary aesthetics and its values practice in composing
different types of verse from the study of literature

Q0



1543108 nmlngiianisandn 3(2-2-5)

Thai Language for Professional Purposes

¢mmmmlmwmmmamiﬂi NOUBNTN ANY was WIUNGIND nann3ldn s lne
Lwaﬁ‘mﬁ] mmiwﬂ LAZNITTEU NITEUIAVNIBUIELANAN ) mmmsmumm ﬂ’]‘iL“llEl%ﬁ’]EJﬂ’]%ﬂ’]iﬂiJHN
miw@@1@@1am\‘iﬁsﬂfﬂﬂam\mﬂmaﬂmwaﬂmmim waziendomanuilneluwomardwles

Fundamental knowledge of the Thai language for professional purposes, including business
vocabulary and expressions; principles of using Thai language for business communication, both
in speaking and writing; writing various types of business letters, taking notes, writing minutes, and
speaking in business communication correctly adhering to Thai language principles, and effective
communicating in Thai language in professional settings

1552152 mm189ngmiaiawe Iamwsssaingsinads 3(3-0-6)

Engllsh for Contemporary Thai Culture Presentation

AN IR mmumﬂﬂfmma\‘mqm‘wamLﬁua’muﬁiiﬂmﬂmw WAZEMIINEHY 5 Pt AD
£IVNT MWBUATLAZIAN AN mmammmmlmlm Aadznitesnumiuuuling uaz mﬁmaﬂ‘mwmim
inafiadsmaiiasenanwiemalinilaiuiondeln

Vocabulary, phrases and idiomatic expressions for presenting contemporary Thai culture
and Thailand’s Five Soft Powers; food, film, fashion, fighting, and festival; persuasive presentation
techniques using the new media

1552153 mmé‘fanqmﬁ'amsﬁ'amsé’mﬁ'&uuﬁimmms 3(2-2-5)

Enghsh for Food Cultural Communication

mﬁ‘wmm FIUR WU UNNIM IR MR E T ABIR DD gRIDIVNT URE
FAuITNAe W ee NI LBEIRHEN Uﬁm’i‘mmmi D1 TINIMBITINGN ) NTOBUAL L%%am
8193 NMIFUNWILAZNIAUT BT MAEITUEIMT LaZHIIENNEI MIETIN

Vocabulary and expressions used in the context of international cuisine, communication
about food, recipes, and related cultures, describing ingredients, cooking methods, foods from different
cultures, reading and writing recipes, discussing food-related topics, and cultural dining etiquette

1553154 mmé’anqmﬁamiﬁaaﬁmgﬂnsiu 3(2-2-5)

English for Performing Arts Communication

nsfemafeIiuRals NILEAINAINNAIE T2 TINIRZATIN NILABI @mm Unazas
LRZNTWEUGT Wwmmwmmimiumiﬂamimawwmmnmm umi%nmﬂum\‘iﬂgum F93InEIn
p5UNEUNALAT BBLIBNITLEAY NTLEAIDBNIILUIANSS19NTIA

Communicating about various branches of performing arts, including theater, dance, music,
plays, and film, development of the ability to communicate performance content, practical use of
language which includes describing plays, explaining performances, and expressing creative ideas

Q1



Naudv1doAL US:IRAEnS na:dmusssy 15 nuosnn

2541105 AANAKIMREITA 3(3-0-6)

Cultural Landscape

ATNIHNEY mwmﬂmmammﬁﬁmwuﬁﬁu Ugauwummwuw ﬂﬁ]wﬂmmwamaﬂNWﬁu
’J@Nuﬁﬁu LR mmmhamnwmmmwuwva NOUNIW FNWLIARON ANMNANINAR LN IRUGTIN N1
mmummm 53R NTReNTIN miLUaEJ%LL‘UMLLavmimwmiﬂﬂNﬂﬂmwuﬁi’imlwﬂ

Meaning, understanding the value of cultural landscape; spatial interaction; factors affecting
patterns of cultural landscape; understanding the identity of areas reflected through its environment;
cultural diversity; settlement and creation of architecture; changes and creation of Thai cultural
landscape

2531107 lanswaae 3(3-0-6)

Contemporary World

MINATIZA FeAN \ARINY Ua nMdeInIlnAIaY LARNI I pidAn wwaldy AAn1enng
WasnuUasluowian wansz ﬂUﬂJ@GﬁOﬂNI@ﬂﬂﬂ’J’]HLU%N’]ﬂﬂ

Analyzing society, economy, politics, significant events, trends, and directions of change
in the future; impact of global society towards international level

2532105 SWINLMUNAANBAUNTIANIAIBEIIA 3(2-2-5)

Semlology and Sociocultural Pluralism

WINAAFYINGILAZNITINANANIE FUANBOE NINBATHE NIROANNANIY AITNAATN
NAYDIFIANINUITIN mﬁmmezwatytywmuﬂﬁﬂgmimmﬂmamwuﬁim Aate AUAT 17IWNTTN
MNERAT LazAUZIINERNBAN 9 NANTTNUIDIANMNANIEY LALRYANEIFaRIAN

Concepts of semiology and the process of signification, symbols, decoding, the process
of creating and interpreting signs, the diversity of society and culture, the synthesis of semiotics
through sociocultural phenomena, art, music, literature, movies, and contemporary art, the impact of
signification and symbols on society

2522302 NAALAZANNIINAAL 3(2-2-5)

Art of Eatery and Home Economics

TausTTnuaz) i uemveding Aadznisdpemianazngdnisinsuilnaeiviig
m‘ﬂ‘ﬁﬁaﬂ”Tmmmummim ANNTINAEAT DNINNVBIBN1TEDIINANIUIZNGA mawqmmwmmﬂm
yaslng maemaendnuaiennms ﬁﬂ‘ﬂ”Iumiimiiﬂm‘ﬁﬁmuﬁﬂﬂ” NIIAANLFIENINIT NIIALAL N
MNI8ONULLANNAATIETIR MIIERDIINAAIIN NINFNNEWIWIETTH

Thai culinary culture and wisdom; the art of cooking and consumption behavior; the use
of art in culinary and home economics; influence of foreign cultures on Thai consumer behavior,
food identity communication, art in crafting food through decoration, organizing a banquet, creative
concept design, presenting food created from cultural fusion

1642104 anwmeing 3(3-0-6)

Thai Characteristics

quﬂﬂﬂiﬂ’lﬂﬂiwlﬁﬁ’]ﬁﬂﬂ‘ﬂﬂ mmmimmﬂm waﬂﬁmmﬂﬂiw’mmﬁm TUNWEDIW LA
Imwmmm‘ﬂmﬂmﬂawwm HIANNIINUBITIN URE Laﬂaﬂwmmmmﬂm

Historical development of Thailand, significant events, important historical evidence, ancient
monuments, and important national artifacts, the cultural heritage and unique identity of Thai culture

Q2



ngudsaystunisua:nasunlule 21 nuosnn
4551502 a'mmanlﬂ'uaxﬁaﬂ:ﬂs:ﬁvﬁs’waﬁﬂ 3(2-2-5)
Contemporary Floral and Handicraft Art
mwmﬂum Uzt JUupy nIeenuuy Aatznisdnmenlduuuiinads Aatznisfoeniae
uazfndzizfing ol ulam e uas AgINe
Background, types, pattern, contemporary floral design, garland weaving art and handicrafts,
use for special occasions and business purposes

2081101 WHIMHBDITANNWIYAIBWARAT 3(2-2-5)

Multiculturalism in Performance and Music

mmwmﬂﬁmﬂmmwumm m‘;LLamamnumwmwuﬁﬁmmqmgﬁaﬂ LaE AR 015
Uszinalne uaz m\ﬁh“mﬂ HED LLa‘“m‘“mumilﬁﬁm’mﬁmﬂﬁmEJ m’mﬂmwmﬂmumgﬂaﬂ WAE AU
uaznTlTe EJﬂﬁ]E]\‘iﬂﬂ’J’]Nﬁﬂ’]%WW’NN%ﬁiiN LWamwaiﬁﬂwmmmﬂmgmmmmﬂ

Cultural diversity, representation of multicultural identities in performance and music both
in Thailand and abroad through various media and learning processes, skill practices in performing
arts and music and the knowledge application in multiculturalism to create works in the field of dance
and music

4512231 "'J'muﬁswmmséq%'umuqﬁm 3(2-2-5)
Suan Dusit Culinary Culture
CRREIEYS mu,m TRUGITNDINT 15U IMNTING LWWRDINIIANIVINY UaY mmi’nwao
fmadn Aadenmadae mﬁmﬂum THUDITN LA 3ﬂLLUUﬂﬁuﬂm NI IR m‘smwmmmu
Backgrounds, values, culinary Culture, Traditional Thai set menus, Suan DuS|t s food,
desserts and snacks, decorative arts, cultural and consumption patterns, Thai cuisine, sustainable
food and values added

1542605 nAlwlada319833@IADINBAEINAZNTANNNITMUETTH 3(2-2-5)
Creative Technology for Language and Cultural Heritage
sownanikazumldrsaanaluladinalvd ngraneuazatessnlunisldinaluladfdna

AN TmusTIndemalulad ﬂaaﬂﬁm‘sﬂi aﬂ@l‘iﬁﬁmﬂ‘[uhﬂmm‘mmmﬁmmwmm w1l

LﬂﬂIuIaEJM‘nmﬁwaiﬁﬂwmmmumm LLaxWNuﬁﬁNTm
The situations and trends of emerging technologies, laws and ethics in digital technology,

cultural sustainability with technology, strategies for applying technology to promote the creative

economy and using digital technology to create language and Thai culture

2523303 Lﬁiﬂgﬁaa%’waassﬁﬁu%’m%ﬁisﬂﬂﬂ 3(2-2-5)

Creative Economy of Thai Culture

mwwmwamumﬁwuﬁﬁm NAANMINITRIBGTIN NIZUIBNTNAe TududT wuidna
megﬁm%ﬁmiiﬁ ANIAALTIDDALUY mﬁmezﬁ@fﬂﬂnﬂwmamumﬁwuﬁiiu m’sﬁ%fwmiﬁuugmmﬁ
Taus3an waznidannineg

Meaning of cultural capital; creative economic concepts; design thinking; cultural products;
commodification; the potential of culture, analysis of soft power (5F), including food, film, fashion,
Thai fight, festival; creativity on Thai culture and Thai wisdom

Q3



2053707 AaUzNTUAAIAUNMINMWINBIAK 3(2-2-5)

Performmg Arts and Communlty Development

WIIAR VHIN ANNITURATEU wmunmmimwua mmauwuﬁi MINAaYe mnmmnwmu
Hoshunaz mumimwmiﬂwmmmgﬂaﬂm mmammamiwwmmmu mmmmﬂaamiam (WS
m’immumumgﬁaﬂ LLa”miLLamLémlﬂLﬂumia\mahmimLmuﬂﬂﬂmwmawmummu

Concepts, duties, responsibilities, public consciousness, and relat|onsh|p between the
local community and performing arts, creation processes of performing arts productions for local
development, learning exchange and implement performing arts productions as a tool to raise the
potential of the local community

2093101 NNFIANITUAAIBITNWEITTNUAZINWDLING 3(2-2-5)

Cultural Event Management for Organization

LUIAR wqwfﬁmmﬁﬂmmam NIELIBNNTIANTIILEAY ’iﬂLLuumﬁ@miLLﬂmL%ﬁwuﬁi’w
NN30ONLUUNILEANTITMUDTIN miLaamuamLLa iULLumlmmiLLﬁm NMIAALRENUNLEAY N1INNU
NMILEAY N1IRAsaUIza W WI LR8N 9 fifedas ﬂ’]ﬁﬂﬁwﬁlﬂ(ﬂ‘ﬁf\mﬂ’ﬁma’]ﬂ WazNTUITINTNAUD
LR NﬂﬂgummswmﬂmmmawumwLwamumﬂma LR muamuwﬂi“mwmﬂ 9

Concepts, theories in performance management, processes of performance management,
cultural performance management formats, cultural performance design, selection of content and
performance formats, actor casting, directing performances, coordination with various related parties,
application of public relations and marketing principles and practical training in cultural performance
management for festivals and various types of events

Naudus1ddsna:guuun 6 nuoann
1543902 FUNINBIUALIMNBSTININY 3(2-2-5)

Research on Thai Language and Culture

3% LIJEIIJ’JE'J"HEJ wazgluuuleIns UaunIdeien ez TansiIning Lmemwgi
WNTIAE m’mmmzmaaﬂa ﬂ’]iL?JEJ%Lﬂ’]IﬂNﬂ’ﬁ%UEJ MITEUINLIUNITINE Nﬂﬂgmminﬂmﬁmm
LAz IRUoIINING LazNIILEUENANITIRY

Research methods and the research process on language and Thai culture, theoretical
concepts in research, writing research outlines, writing research reports, workshops in language and
Thai culture and presentation of research results

1543903 FUNWINWABIALIRINEITTN [N 3(2-2-5)

Seminar on Thai Language and Culture .

MTAATIZA m':?LLamﬂasmmws LL@”ﬂi”ﬂUﬂﬁﬂm‘UWLsﬂﬂiﬁﬂﬁmiuﬂivmu fieatoamesm
AN LLﬂwNiﬁﬁ‘ﬂN’NN%ﬁﬁN mmnmmwﬂuamumw g Lwaquwumwm uaeNNme Anaflaeudna
mwgmﬂmmmﬂumm e m@ﬂmmmuﬁﬁuwmﬁﬂmauﬁh WILEUD WELNINAIUNIITINT U
Uszgndlfinalulagdinalunmainanenanuldoganuzay

Analysis, exchange of knowledge and experiences with experts on language and cultural
heritage-related issues, study tours to various locations to enhance knowledge and skills, practicing
discussions on ideas and theories related to language and cultural heritage that students are interested,
presenting, promote academic works and appropriately application of digital technology in presentations

Q4



nauduviden 6 nuosnn

1543100 mmraulngBeadroassd 3(2-2-5)

Usage of Creative Thai Dialects

mwwmmmmmmu masuunmwranlulsznalng naw3euifiou anauans1esznig
m‘ist’f[mBmmmuﬂumwﬂmmuau 9 8n3 e Tueuldes waz m Tneutsoanidunuan 9 suaurane
YIzlanan 9 ATERMEDN WaTANMTLUAERLY A eI AN Hawe uazsnuImMuEIINNIN B Ine
Ieaeeas1easan

Meanings of dialects, distinguishment of regional dialects in Thailand and comparison of
differences between standard Thai and 3 dialects in sound and word, categorized by meanings,
practice in data collection Thai dialect analysis, dynamics of local language change creatively presents
and preserves Thai language culture

1542107 @ailznsdauun 3(2-2-5)
Arts of Script Writing
. ANHANE ANRIATY NANNTT Ryl WazIBNIITEULN Nﬂmwmﬁwauumﬁwume |
AmanzanniDas ’mmwmfﬂ e ﬂamﬂmma
I\/Ieamng, importance, pnnClpIes, script formats and ways to write a script; practice script
writing skills in various formats appropriate to media, objectives, and target audience

2542106 nﬁmam%’i&uumw 3(3-0-6)
Cultural Geography
ﬂ‘ﬂfﬂﬁmwﬂuﬂ’]ﬂ@i‘ﬂﬂﬂﬁmﬂi%uﬁﬁ}i POULYAINUDITH BWEWMJENN%HEJ FOANE KN NTIAN
TWUTITH ’Jwumsﬂmmmmmmm‘[an ﬂumﬁmawuﬁiiuim miLﬂaauLLﬂaﬁawuﬁiiﬂuhﬂﬁﬂwu
Geographic factors that cause culture, cultural areas, human impact on somocultural
characteristics, culture in each region of the world, Thai cultural geography, cultural changes in today's world

1644101 13095z IGAEATAUNTR@W 3(3-0-6)
Historic Towns and Development
ANANEUAE mmmﬂmmamu‘n LN?N UAZYHNT mmmmm miam‘nmemm m‘;amﬂw
Wonszifmans uazAufiiio nswmmw LL@“’W‘H,‘V\ILNBQ N139AN1T LNaﬂﬂ’ivmmammamwmmﬂwu
Meaning and importance of historic communities, towns and cities, value analysis,
conservation of historic towns and urban areas, urban development and renewal, historic towns
management approaches for sustainability

2524301 mﬁmsaummﬁ:ami%’ﬂmﬁwuﬁsw 3(2-2-5)

Geoinformatics for Cultural Management

ﬂ’J’miL‘UaﬂﬁluLﬂﬁljﬂULﬂﬂIMIaﬁlﬂNEﬁiﬁmmﬂ LL%’Jﬂﬂﬂ’]i‘ﬂﬂﬂ’]i%’]\‘i’JﬁNuﬁﬁN mﬂmamnm
FIIFUNARDNTIUH LA Wmmmﬂﬂuﬂmmwmmwuﬁ’i’m m’nm’m“ﬁLﬁnﬁwuwIﬂﬂiﬁnﬁuaNawN
THUDTIH mﬂmm‘[u‘[aanumiaumﬁiumaamnmwuﬁiimmwwu

Introduction to geoinformatics technology, concept of cultural management, utilizing
geoinformatics for planning and managing intangible cultural heritage, spatial analysis using cultural
data, utilizing geoinformatics technology for sustainable cultural conservation

@5



1643709 Tus’nmﬂﬁl,ﬁamimﬁnﬁ 3(2-2-5)

Archaeology for Conservation

ANNANIE ANNEIATY Yaztnm ﬂmmmmmﬂmwmm WASIlUTIRAR TUTIWED% mehﬁm
’mmﬂmﬂmmaww mwmﬂ‘s%’mwuﬁiiumumﬁﬂ wazauAedldla 139N Andin uaz m‘samﬂw
NIANTNOIMHOTIHN NMIRNBUBNTDIT

Meaning, importance, types, values of archaeology, archaeological sites, important national
historical sites and artifacts, tangible and intangible cultural resource, management, awareness and
conservation of cultural heritage, field trip

2522303 D UBaWANB IBAATMWETTN 3(3-0-6)

ASEAN Studies in Cultural Aspects

WABINIIOUETIAN TWWITIH LATBINA LLa:ﬂ’ﬁLﬁaﬂﬂﬁiﬂﬂﬂiaﬂ%aﬂﬂ@:Nﬂizmﬂiuﬂ“ﬂﬂ’]ﬂ
DUTEU UATIZANTOUANMNTINGD ANHULIIN ATINARINTAIEN I IMUDTINIBRALIZIRAERT LaZLW)
Ihaluanwian a319A0d7 19 uaz3Ianaiden

The development of society and culture, economic and politics of southeast Asian nations
countries, analysis of cooperation framework, common characteristics, cultural diversity in the historical
aspect and future trends, creating understanding and getting to know ASEAN

1633131 N1IIANIARITAAIAWATHILAZ IS TIN 3(3-0-6)

Intellectual Repository Management of Language and Culture

ANNTENEY Winfa eI ulays uazsruuadslyg ialuladfdnadunsianmsadelygn
mi'ﬂmmiﬂ’nm FINUNANIINNET LS TNUTTIN mmﬁﬂmmiﬁ)@miﬂmﬂmmwﬂiwﬁumwummwm
aﬂﬂﬂﬁﬂ’]ﬂiﬁLLﬂwﬂﬁﬂLaﬂ‘ﬂu

Meaning, concepts of databases and intellectual repository system, digital technology and
intelligence repository management, knowledge management, language and culture information, a
case study of successful repository intelligence management of government and private organizations

2522304 ANAAABIDBNUULINENTROEINIITMWETIH 3(2-2-5)

Design Thinking for Cultural Communication

LL%’Jﬂﬁﬂin’J%ﬂ’liﬂﬂLmaE]ﬂLL‘]J‘]J LIAANITRBEITNETMUETTH ATNLANFAINIIEIAN LAY
jﬁuuﬁiiu a‘V]EWﬂ‘Hmﬂ’]iﬁaﬁ’]i‘ﬂ’m’l%Juﬁii&d@]@ﬂi’m{]ﬂ’ﬁm%’mﬂﬂﬂﬂ miﬂiwﬂﬂmmwmumimmaamm‘u
iaNAUINI oM TN T MnoIIH

Design thinking process concept; cultural communication concept; social and culture
differences; influence of cultural communication towards social phenomena; application of design
thinking process for cultural communication development

1543110 NTPDNUULADMINUAMBNBINAEIAWET5H InsdnSUR AN 3(2-2-5)
The Design of Thai Language and Cultural Content for Dlgltal Media
ﬁim}ﬁammﬁluﬁﬁmuu INARALNE ﬂin’Juﬂ’ﬁaaﬂLLUUﬂi’]ﬂﬂiiﬂﬂaumu@ ﬂaa‘ﬂﬁmiLmLim

miNﬂ%ﬂw“mimWﬁmiﬂﬂaumummmmm awuﬁiﬁaﬂ,‘nﬂLwammuau%ﬁa@wa e mnﬂuw

Uznaunssnisdana
The current digital media business; techniques and processes in creative content design;

strategies for storytelling; practice of content creation skills in Thai language and culture for presenting

on digital media; and being digital media entrepreneurs

Q6



2013305 @Aalz3assa 3(2-2-5)
Creative Arts .
a9AUIzney wasinaliaidnsaeaTiada s ludinlszdn i mana massnned madu maiad

n30eNLUY wazfalzinnnisnuuiugiwdatzvasing Uszandg nIssenuuuidoaswgiaaineassd
Components and techniques for creating art in everyday life; drawing, painting, molding,

printmaking, design and crafts arts based on Thai art, apply these for creative economic

2083201 wgAailsndal 3(2-2-5)

Contemporary Dance

13z mmm‘ﬂum (WS wanmmﬁmmgﬂaﬂnmw nye mumimwmiﬂmmmgﬁaﬂiau
aNY s\lﬂwmmmimaaﬂmmama Nﬂﬂ{]u%%’]ﬂﬂﬂﬂﬂﬂﬁ@m AninwenInmuIANNANEI9ETIA UL
LL‘]_JUGIJaGﬂ’ﬁLﬂaa%vLWﬁ’Nﬂ’]EI m‘miwmmmgﬂaﬂmmmmgﬂamauam NIDBNLULYIN LATNTESIETIA
winAadauade

Backgrounds and principles of contemporary dance, the process of contemporary dance
creation, practicing body movement, practicing contemporary dance, developing creative thinking
skills in the form of body movement, applying traditional dances to contemporary dance, designing
movements, and creating contemporary dance

2053708 nnwewAaillng 3(2-2-5)

Thai Performing Arts Skills

YaiRanudunn dazinn i‘LJLL‘]J‘]_J mmmam%mmgﬂaﬂm mgaﬂww M WnU s
mgﬂaﬂlmmmmu L% WIS (FR) seUndwdes wazszdudaman 1 Tueu

Backgrounds, types, forms, costume of Thai Dance, classical dance posture terminologies,
practice basic Thai dance such as Slow Songs (Pleng Cha) - Fast Songs (Pleng Rew) (Short Version),
Thai folk dances, miscellaneous dance etc.

2054706 WIFIATIA 3(2-2-5)

Creative Dance .

WA NOUHNNIDONLUL NANNILARDKINY JULDUNITUEAY mﬁz«ﬁwmiﬁmumaﬁmmgﬁaﬂ
nmtszgndlinauluafnuaiemssdiii Bneonuuy uasaiuassanauu)fal

Concepts, theories of design, the principles of movement, forms of performance, creativity
in the field of dance, apply past works to create dance movements, practice designing and creating
dance art pieces

4552510 Aadzanlunasuaznwunzaan 3(2-2-5)

Leaf Art and Carving Art

mmmum mwmﬂm Uszlawd mimamﬁmﬂmm MIUJURNT Asvzauluma waznns
N aamﬁmuaaau ADITHOIMT LAZMNTTARNLA miﬂﬂu‘[amﬁwmmm L3990

Background, importance, advantages, material and equipment selectlon, practices, leaf
art and carving soft materials for culinary and decorative, use for special occasions and business
purposes

Qo7



4553432 A3adviaanazzats 8 wIamsssalng 3(2-2-5)

Incenses and Souvenirs in Thai Culture

ANHuan ANNRIATY LATDIVION LATYDIT1I7e miaamm‘u naian mmmamﬁmﬂmm
nandaAImenlng uaz miﬂimmmaﬂmim ‘Uiﬁ’ﬂﬂm% waznm i luly Tuie

Background and importance of incense souvenirs; design, selection and preparation of
materials and equipment; production and crafts of Thai incense souvenirs and packaging and practical
applications in daily life

2012401 3AmInsnsuinsuuuing 3(2-2-5)

Thai Service Psychology

DRANBOIAIAW BNBNULeTY &’aﬂuwwi’wuﬁﬁu %miﬂm%’m‘fwuﬁﬁu YARNAW wazNIUTUM
mﬁammmﬂgauwuﬁi ‘mwmﬂa mmmwawuw mmmmmqmwm AMHANIANNTIAN AN
A AMETRUTIIN INEOE ANNTALEY LaTNIIAIIRBTEY LIIAMAEITLEALINT Nuwﬂauwuﬁﬁlu
N1IUINTT AMNIWNITLINTT ANNAIANITIUNNIUINT  anudenelalunisuinig mwﬂimﬂﬁﬂumi
U3INNT LaEMINAWINNE: Ihn1IU3NNT

Ego identity, human rights, multicultural society, cross-cultural psychology, personality and
adjustment, analysis of interpersonal interactions, human body language, emotional intelligence, social
intelligence and cultural intelligence, empathy, conflict and negotiation, Human relations in service,
service quality, service expectations, service satisfaction, service impression and developing skills in
service

1552154 mmé’anqmﬁamsﬁamwwmsm’m’"i@uuﬁssuvlnm%m%"massﬁ 3(2-2-5)
English for Creative Interpretation of Thai Culture
mﬂﬁnmmaqﬂqmwaﬁammwmam\n@uuﬁim AANT m fruam L1309 umuwumu

mmlfﬂa JAFInvosaninin MIfumUsziundeanimussanlneivinanle sz &niug nanande

Woiawemnanunl uazsnansainnmdulng

Usage English for cultural communication, English vocabulary, phrases, and idioms to
transfer meaning, tell stories, folktales, beliefs, and the lifestyle of local people; exploring interesting
issues relating to Thai socio-cultural issues to create content for image and Thai identity

1573103 msﬁ'amiﬁwmﬁmuﬁﬁﬂﬂs_l—%'u 3(3-0-6)
Cross—cultural Communication between Thai and Chinese
ﬁiiNL%EJN‘]_JQ‘]_JGI I8T30 uaz Al Taussanine-3u fdnnsfomansdn Iwuunniedean uay
TRUTTTNNUANAIIN] ‘]_Jio,EJﬂ(ﬁﬂ‘ﬂ@ﬂﬂﬂ?’]NiL‘WaLNEILLV\Iiﬂﬂﬂ?GNuﬁﬁNvL‘ﬂEI A "Lmasmmmmmm QEY
Customs, way of life, and culture of Thai and China; practice of Chinese language
communication in different social and cultural contexts; application of the knowledge to promote
Thai - Chinese culture accurately and appropriately

1563102 msﬁlamsﬁ'wwn%’muﬁimvlﬂﬂ—zﬁﬂu 3(3-0-6)
Cross—cultural Communication between Thai and Japanese
ﬁiiNLuﬁlNUQU(ﬂ 0730 wazfalTausranine- mﬂu Nﬂmﬁﬁamimmmﬂﬂumuwmmmu
LAZIWOTTNNLANGIN Y UivﬁlﬂﬁﬂsﬁmﬂﬂﬁuimaLNEILLW3F1ﬂU’JGN%E??NVL‘Y]EJ mﬂu Iﬂamﬂm@mmm &N
Customs, way of Ilfe, and culture of Thai and Japan; practice of Japanese language
communication in different social and cultural contexts; application of the knowledge to promote
Thai - Japanese culture accurately and appropriately

Q8



8.3 JutinUs:aunisnidsBw 3 nuoann
1544104 Fndszaumsaiizdnaisinazinmnsssaing 3(450)

Practicum in Thal Language and Culture

mimcmmiammwmmmnumm LAz MWD TININY mﬂﬁnmwﬂumiﬁamiﬂﬂmuﬂumm
miwamﬂi;mm LazMILIEnaUIN NﬂﬂiuﬁUﬂﬁM’J‘H’]sﬂ‘W NIATHNEN LLmnwuﬁiiuhamummau
ﬂ’]i‘ﬂﬂaﬂﬂﬂiﬂ’]ﬂiﬁ ‘smmmﬂ LRZLONT IG]EJWW]’J’]N? mmﬂmwg LL@vﬂg‘ummﬂwﬂﬂﬂﬂuamum‘maiﬂ

LwaLmﬁluWiaNﬁm‘nwiuamﬂ@

Integration of knowledge relating to Thai language and culture; using language for
communication in every social context, both in daily life and professional settings; professional job
training in the fields of language and culture within various sectors including government, state
enterprises, and private sectors by applying theoretical and practical knowledge to reallife situations
to prepare for future careers

Q9
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1. Bonangms
mwilng  : wangeIRadeanIidie sandnnseentuudalzaiassasieynilsing
mMw1aenne :  Bachelor of Arts Program in Creative Art Design with Artificial Intelligence

2. BouSryryanazanu1dvn
melng Foufin : Andeanstodie (N3oenuuufadzaieassamelynlschivg)
Fodo : Ay (MIvanuuuAadeaiiassadmedynidisfng)
ﬂ’]‘]&ﬂ@uﬂﬂﬁ]w Touds : Bachelor of Arts (Creative Art Design with Artificial Intelligence)
%atla . B.A. (Creative Art Design with Artificial Intelligence)

3. InnuUs:avrAvovnangns
1) a5 vEIIrevRaRImwIIesnLUUAalsaaIIRmeyUEAng

(g~ a9
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2) @wnsneenuuuAadzaiassaniedyaidszauglaedszgndld Aadausssu uaz
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1) §uSamsFnesEAUsseNFnEInaulane w%aﬂﬂmawﬂ’aﬁl,ﬁauwhmﬂﬁmﬁumiﬁﬂm AlFEUMISLI0
NNTENTNANEENT dmSTnAnE g duTensdnsnsdudtendnm naulane (High School)
vidofliamantafiieuriAldFumadeuyddsssmann niznsndnedns viodusenifneszoud
mamﬂuwnmamanammiﬁnwwuwummumamaaﬂivmﬂuu wazmanIndosaneinedosduldvdo
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LIAAR 13D
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5. @1Bwhawisnus:naulAnavduSonisinun
1) wneenuuufadzaeassamedyayszfug laun
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) BHNOBNUULMNENERAING
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2) usznaunsgaiefadzaineassd
3) wilniwurasigriauidniensuiineliaimedayls

dusunissnnifnuinasAnangns
lnsvasionanans
1. nuoadsdnuanoll  Tutieendn
2. NUOAJBIaWN:
2.1) Jvunu
2.2) Ss"B6w

- ngwITINIeenuUUAazaNIIA

- ngsATMIsenuuLAnU Snanunideiud

- nEEITILERERAIREBNLULAR LT 9ETIA

- NI IMenueenuuLAaLz a9 IIA
- mjmsmﬁaﬂzmiﬁamuﬁamiaammmmﬁaﬂz

2.3 nduduviden
2.4 3p1inUs:zaun1snidsGw
3. nuomdvidentas ludesnsn

N1sYANISISguUN1saau

MUoAdBIIaW:
Jsnu

1751201 Ugdisfsgdmivnsssnuuuaineassn
Artificial Intelligence for Creative Design

1751202  na uNINNIBENUUUE I aIIALasU Iz IRmanIAats
Creative Design and Art History Timeline

1751101 n3adeassddm [aseade wazgunss
Creation of Line Structure and Form

1751102  nIsanuuuAa TR
Creative Color Design

1751103  nANLazNTaRNRUUNDINA
Two-Dimensional Graphic and Design

1751203  mninguazmwadenlniiieniseonuuuasiasse
Photographs and Animations for Creative Design

1752101  NI00NLUULAZNIIRNNETNRARA
Three-DimensionalDesign and Printing

1753901 IdarilomInenuuudatzaiiasadfietiygiyizieg
Research for Creative Art Design with Artificial Intelligence

JuBw
- NdaudusInnseaniuUAal:aS1assA

1751301  mssenuuufefsfnnAInaa oasse
Creative Digital Print Media Design

1751302 m3oenuuualaa JUANB0L Laze i

Styling, Appearance and Unisex Design

120 vildgNA

24 vilidanm
90 nLidanm
24 vilidanm
57 nuognm
15 nena
9 nena
9 vEnn
15 Bena
9 vuEnn
6 nuognm
3 nuognn
6 nuognm

90 wmuosnNn
24 niuouNM
3(2-2-5)
3(3-0-6)
3(2-2-5)
3(2-2-5)
3(2-2-5)
3(2-2-5)
3(2-2-5)
3(2-2-5)
57 nuosnm
15 nU2YUNM

3(2-2-5)

3(2-2-5)
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1752102

1752301

1752201

1752103

1753101

1753201

1752302

1753301

1753302

1751303

1752401

1752104

1752402

1753401

1751501

1752105

1753501

ﬂ’]iaaﬂLLUUﬂ%ﬁﬂﬂiiﬁﬂ]’mLL%D@@NG@@’?@Q
Creative Design based on Amulet Concept
DI3ANDY LT WFABNA

Art Toys and Mascots

N39ONLULLNAH

Fashion Design

- nduduINTseanuuUAaU:dnANBNIIGOEUA
MIDBNLULERANUNIIINUTTIN
Cultural Capital Product Design
M38BNLULANYEE5198IIANNIANNIARU LU TMUGTIN
Creative Art Design from Artistic and Cultural Heritage
mzmumﬁa@muﬁammxrmaammmﬁ:ammé’ﬂﬁu
Upcycling Process and Designing for Sustainability

- ndudvuniduswaviueaniuuAal:asS1uasseA
MInanNLUUIARASA e iuaziaAal
Museum and Art Gallery Design
MIDBNUUUNSIRENLLTUG Uaz LAT0IMNIEMIA a3 1639A
Premium Brands and Trademarks Creative Design

ﬂ'ﬁﬂ%’]ﬂNiiﬁﬁ%iﬁﬂﬂ’]ﬂl@zﬂ’]i%@LL’QW]W'W%BﬂﬂLLUU@E‘]‘U%N%’NN??@E

Creation of Exhibitions and Displays of Creative Art Design

- NdudBINISYAD MUYV UBBNIUUAaU:aS10aSSA
fsswnaLazlyueing
Information and Artificial Intelligence
AIENUNANIINITAN I UD DDLU VLR AR
Art and Design Marketing Information
NINIFIMIVNINTINIIARNU LU ASYNIUTNAUS
Psychology for Artistic Creation and Community Relations
MIRAIARaN AR AMNT TN
Digital Marketing for Sustainability
madugUsznaumsnudatzaieassn
Creative Arts Entrepreneurship

- ngudviAad:nsFeansiiioniseanuuuna:zAad:
MEBBINOBENIUNTEONWULE T TIA
English for Creative Design
AavzmahianeuaznaaesdnivnusenuuuAaUs
Art of Presentation and Storytelling for Art Design
MEFINEA BN T FRENRIWNITIETIA
English for Presenting Creative Works

3(2-2-5)

3(2-2-5)

3(2-2-5)

9 nuouNM

3(2-2-5)

3(2-2-5)

3(2-2-5)

9 nuouNM

3(2-2-5)

3(2-2-5)

3(2-2-5)

15 nuossnm

3(2-2-5)

3(3-0-6)

3(2-2-5)

3(3-0-6)

3(3-0-6)

9 nuouNM

3(2-2-5)

3(2-2-5)

3(2-2-5)
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3) du11den

1752303

1753202

1753303

1752202

1752203

17563203

1754301

1752304

1753204

1754201

1754302

mwdsznausazviidadianniaing
lllustration and Electronic Book
NN39ONUULLADNINTT

Universal Design
N798NLULAIAANEFINENTIA

Creative Pattern Design
MIoenLULLeI T LAz IaITiaEaAN

Gift and Souvenir Design
miaammumﬁgﬁmsﬁmzmumzmwa%ﬁqmaﬁ
Creative Packaging and Paper Design
NI0ONLULAIBNHILAZONBININETIA
Creative Lettering and Typography Design
MNARLAZININIINAIN AE 5198 T3A

Portrait and Creative Digital Painting
m‘;aaﬂLLUU;‘}J&'ﬂMﬁEaﬂm‘;LLa:ﬂWu:

Food Appearance and Containers Design
NI0ONLULYD LA ULAZEWINIANLAY

Toy and Playground Design
miaaﬂLLUUéﬁNmiﬁLﬁ'amimwmuazqmmw
Creative Design for Agriculture and Health

nmadenllsunsndmiviygidszfuglunuialza5ea3sd
Programming for Artificial Intelligence in Creative Art

4) 31nUs:aun1snidBGWw

1754801 #Hndszaunmaniiminniseenuuufalzaiassdmedynilssivg
Practicum in Creative Art Design with Artificial Intelligence

nuondsndenias idesndn
WaenSewneinauw 9 dnlutesnin 6 mieis TunangnIszauySyneiresNmIinelae
saundn Ingludriuneininedsunud weliduneindimualfZeulneliiumihefnrn lwnost
n3gnsaNIAnwIangms

6 nuUosnNM
3(2-2-5)

3(2-2-5)

3(2-2-5)

3(2-2-5)

3(2-2-5)

3(2-2-5)

3(2-2-5)

3(2-2-5)

3(2-2-5)

3(2-2-5)

3(2-2-5)

3 nuosnm

3(450)

6 nuosnNm
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A1PSUIUSIUIYN
awidvinisaonuuuffad:asivassAaluinyryius:ayy

1751201 Tgdszfugdmsumsaanuuudioassa 3(2-2-5)

Artificial Intelligence for Creative Design .

ANFTUN AHTENE ;qﬂLLUU?Jaﬂﬂ@tyﬂﬂizﬁis»il,ﬁaaaﬂl,l,uuLLazﬁﬁﬁmﬁﬁmiaammuaammu
Uszaunsnigld war eonuuudinfindelld Uszgndldlusunsnesnuuumetygidscivg Tunis
S NETIANRNBNNTOONLUUETNENTIA

Background, meaning, and style of artificial intelligence to design and create; user experience
and user interface designing; applying design programs with artificial intelligence in creating works
with creative design

1751202 ma'n,gnsumsaanu,ufua%"maﬁﬁua:ﬂsﬁamm{ﬁaﬂz 3(3-0-6)
Creative Design and Art History Timeline
"3’3memsmaﬁ%wﬁawi‘wmquﬁaﬂxLm:miaaﬂLLUUmuﬁammmﬂiﬁﬁmﬁm‘ LaNANE

109fnlzudnzen SninarerimusTrnndmadouifauazussdunalalunisaieassdnseaniuylneg

wazang nIdszgnalddynndssfsgdmivnstainaiyninuasnsfnenlseIhmanidail

Evolution of artistic creation and design along historical timeline; identity in different periods;
cultural influences on ideas and inspiration for Thai and universal design creations; application of
artificial intelligence for timeline designing and art history studying

1751101 MSASNAIIALEH LATIFT uazgUnsg 3(2-2-5)
Creation of Line, Structure, and Form
NOwf Nann13A 1§ lAT9Ee uazgngs Meismanedals mildinelulagfinasieassd
mmﬂmﬁ%iauﬁuﬂ@@ﬂﬂizﬁwi ﬂ’ﬁﬂi:Qﬂmﬂ%ﬂuﬂﬁﬁ%ﬂﬁﬁﬁﬁwm’m ATHLIN LUV INELAE 699 F
Theory and principles of drawing lines, structures, and forms using artistic methods; using
digital technology to create drawings together with artificial intelligence; applications in creating works
in Thai and international styles

1751102 AT28NUUUREI19ETIA 3(2-2-5)

Creative Color Design .

noed) waznanmisenuuu® nalinelulagfdvauas g ssivg eniaseassd nsvsend
1alunseanuuukanulidenadosiunanineuszaina InUfidnsesnuuud

Color theory and design principles ; using digital technology and artificial intelligence for
creativity; application of color to design works in accordance with Thai and international principles;
practice in color design

1751103 nAnUaznIIBanLUURaING 3(2-2-5)

Two-Dimensional Graphic and Design

ANHTUNT ANATHNY NANNNTDENLUL AZIZUUNIIAMNIUNTIAN  UUUEDIRR aanwUULaE
1lUsunannfinlunisaiassdnuaesdd Andjofinsaieassd wasiauenanwlugluoudan
U3z Augiioaionssn

Background, meaning, design principles and layout systems of two-dimensional graphics;
design and use graphics programs to create two-dimensional works; practice creativity and presenting
the work in the style of creative artificial intelligence
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1751203 mwazuaznmniadeulnaiansesnuuuasieassa 3(2-2-5)

Photographs and Animations for Creative Design

AINVINE Uszinn FBmauazaiesielunsaeassdmnienaznmaieulm mIseasse
ﬂ’]Wﬁ’]EJLLﬂvﬂ’]WLﬂﬂauiﬁlﬂﬁvLﬂﬂﬁl’N 9 MIFTNETIARE LaZARAIUIZNOUMN ﬂivﬂﬂm%ﬂumﬂmwmw
Uszanduniug wazdoddvinooulay mslidannysehvg Tunsdesssdmwieuazmniadenln Hnufus
MINENINLAY mimwmiﬂmwmaaulm

Meaning, types, methods and equipment for creating photographs and animations; creating
various types of photographs and animations; motion picture sound and music creation applied to
advertising, public relations and online digital media; using artificial intelligence to create photographs
and animations; practice in photo shooting and animation creation

1752101 N192BNUUUUATNSANNANAA 3(2-2-5)
Three-Dimensional Design and Printing
WIAA IBN1T ua ’mﬂaammwmmﬁaﬂ §51987IAEINAR NITVIBNITURE mﬂuﬂmﬁ‘wuw
SRR NITIIARLUUEIHIUNIRNA Nﬁ‘ﬂgummiaaﬂLL‘UUmaﬂmmﬂimwmmmnw%mmmmmu
Concepts, methods and materials for designing three-dimensional creative art works; three-dimensional
printing processes and techniques; prototyping for printing; practice in designing with artificial
intelligence and printing prototypes

1753901 35&1vﬁamiaammuﬁaﬂza%’wassﬁé‘uslﬂzymu"nﬂsxﬁﬂﬁ 3(2-2-5)

Research for Creative Art Design with Artificial Intelligence

32108035398 LazJULUDYRINTTUIMMTITBLAL AR WiAa N lun13Ide MIITeLEInI3
gonuuuAalzaieassd madeumlannside madeuunanuide  Andjifnsuaziiauenaide
LazWmwILRaNIoanLUUAsUsaINIIAmTgUszfing

Research Methodology and format of the research and development process; theory
concepts in research; creative design research writing; research proposal writing; research articles
writing; practice in presenting of research and development results for creative art design with artificial
intelligence

1751301 MsaaNUUURDRIRANAINAXIHITE 3(2-2-5)
Creative Digital Print Media Design
. ’i“U’J%ﬂ’]‘iﬂ’]’iaaﬂLLUUﬁaaGWNW@’JﬁlL‘VW’]I%I@EI@Q‘YI@ MIoenuUY RedeRaw nide miﬁmmm
NofeAunlamomn uaz ﬁamwuwﬁmwmwmwu msldlUsunInpaNRLADILaY LLmJ‘WﬂLmummumiaammu
NoFANN v\lﬂ'ﬂg‘ummiaaﬂLLuuaamwuwmwmm Jaziansng mEJLWIMT@Emwmmzﬂfyfymﬁmwi
Process of designing printed media using digital technology; designing print media; book,
packaging, print media for advertising and standee media; using computer programs and applications
for designing print media; practice in designing various types of creative print media using digital
technology and artificial intelligence
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1751302 mseanuuudlas juanwal uazgildn 3(2-2-5)

Styling, Appearance and Unisex Design

LLWJ@@SLuﬂ’ﬁE}E]ﬂLLUU‘Uﬂ@ﬂﬂ’]‘W LLﬂwUﬂ@ﬂﬁﬂ‘]ﬂrmw MINYIUA ANETT LA ﬂﬂLL@OIWLﬂ@ﬁI@@
mﬁaaﬂLLumﬂaﬂmﬂmmmamwmmqwgmﬁmm fAate MIBENLULEINEIIANE RS LT URENS
1ﬂnqwuﬂunﬂLWﬂnﬂaﬂ Nﬂﬂgummiaammuaim gﬂaﬂwm e gumnnuwmmaammum ) AIBAING
wasyoiazhing

Concept of personality and characteristics design; defining, selecting, and arranging to
create style; physical appearance design based on theories of perception and art; creative design
of fashion products for all genders and ages; usage practice in designing styles, appearances, and
unisex of various art works using digital and artificial intelligence
1752102 miaammua%’wmsﬁmnLtmﬁﬂmﬂaﬁ'm 3(2-2-5)

Creative Design based on Amulet Concept

LLmﬂ@muwmm’ma\imﬂmm 1389719 wazlraan ANFaNemauw ﬁuuumimuw
inl,wmwmmmaaﬂumiaamm‘uﬂaﬂ §519693R ﬁmaﬂwmmm p9rlazney nAaUziinsuazliags
MIuwNIasaIIARR U0 InaLa IR FA NﬂﬂgumaammuwmmmwmsﬂmaLmemmmq
meilyglschivg

Concept of anthropology of amulet fortune and fetishism; religious beliefs, customs and
traditions related to creative art design; auspicious symbols; understanding elements of arts’ does
and don’ts in creating of works of Thai and various nationalities; practice in designing creative works
base on the amulet concept using artificial intelligence

1752301 813ANaY WAz NFADA 3(2-2-5)

Art Toys and Mascots

LA UL wardszinnraaanfalzuazaasazaandals gitanmesananAaly
mimwmmmﬁmmwami‘ﬂiwmauwuﬁ NI E0s e iFANI Nnﬂgmaammumwmiﬂ
mwmmawmﬁﬂammElﬂzyfymsmwgmuLLmﬂmVLwaLmvmﬂa

Concepts, styles, and types of art toys and art collectible items; business of selling art toys;
creating mascots for public relations; creating stories and personalities; practice in creative designing
art toys and mascots using artificial intelligence based on Thai and universal concepts

1752201 N1I0ONRULKAT® 3(2-2-5)

Fashion Design
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Principles of fashion design; using materials and techniques; building inspiration and design
ideas; appearances of costume and accessory; practice in creative fashion design with artificial
intelligence applied to a variety of occasions design products and target groups
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1752103 miaammnﬁuﬁ’muma%’wuﬁsw 3(2-2-5)

Cultural Capital Product Design
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Concepts, theories, and cultural capital product; designing the community products and
products from Thai wisdom product; styles and standards based on community product standards
requirements, cultural products and soft power of various wisdom products; practice in designing
community and Thai wisdom products from the cultural capital of various Thai regions using artificial
intelligence

1753101 nseanuuuAalzadvasAanasannsAatsuaz Yns s 3(2-2-5)
Creative Art Design from Artistic and Cultural Heritage
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Uazfng
Background of Thai and international artistic and culture heritage; creative design of products

from artistic and cultural heritage; applying artistic and cultural heritage to create designs for various

target groups; practice in designing creative art and products from artistic and culture heritage with
artificial intelligence

1753201 ni:mumﬁamwuuﬁﬂuuazmsaanLn.lfuw"w'amwﬂl'aﬁ% 3(2-2-5)
Upcycling Process and Designing for Sustainability
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Concept of designing applied upcycling materials and unwanted products to create
innovative products; principles of durability and use of renewable resources; management of design
resources sustainable; environmental impact assessment; practice designing and creating prototypes
using digital and artificial intelligence for environmental protection

1752302 MTRBNUUUIARRSAMNLAzraAall 3(2-2-5)

Museum and Art Gallery Design
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Concepts, styles, types, and techniques for designing museums and art galleries; exhibiting
creative products; organizing activities in the exhibition: building prototype of museum and art gallery;
practice in designing museum and gallery with artificial intelligence and three-dimensional design
programs
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1753301 N1T0ONMUUNSIRENUUTHEA LA LASBINANENITANEI9ETIA 3(2-2-5)

Premium Brands and Trademarks Creative Design
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Methods and technlques of creating personality and identity for products and creative
designing for premium and luxury work; copyright and trademark law; methods for checking and
registration copyright, patent, and trademarks; creating designing work to enhance brands and
designing trademarks; practice in designing brands and trademarks; practice in applying artificial
intelligence to brand and trademark design

1753302 NNTESWATIABNITIANITUALATIALAANMABANUULARALLES198T5A 3(2-2-5)

Creation of Exhibitions and Displays of Creative Art Design

FURLL NI2UIUM T kANATAYTEINTENKULANIIAN TLA TIVEINE AN NIIALTAINAUANLE
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Styles, processes, and techniques of designing exhibitions and collectlng items; displaying
art work in various styles; art exhibition, trade show, and electronic exhibitions; practice in designing
exhibitions and displaying collectible items with the use of artificial intelligence

1751303 a@sawnauazilgailssfivg 3(2-2-5)

Information and Artificial Intelligence
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Needs of information; information resources; information access; digital technology for
information retrieval; history of artificial intelligence; concepts of artificial inteligence and machine
learning; types of artificial intelligence; principles of writing prompts; benefits and limitations of artificial
intelligence; ethics and safety in using artificial intelligence; verifying creative works with artificial
intelligence

1752401 &1IEUINANWNIIARIAIWDANLUDLAZ AR 3(3-0-6)

Art and Design Marketing Information
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Principles of searching art and design marketing information; the types and sources of
marketing data; marketing data collection; data processing; information interpretation; information
reporting; information technology and artificial intelligence in marketing; and the use of information
for marketing
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1752104 3@INPIEMTUMIATWAIIARAULUALTUBUANNUS 3(2-2-5)

Psychology for Artistic Creation and Community Relations
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Aesthetics and humans; psychology for art designer; sensation and perception psychology;
psychology of appearance; psychology of creativity; art therapy; community psychology and human
relation in community and multi-cultural society

1752402 Msaa1nRINaLiaANTIE® 3(3-0-6)

Dlgltal Marketlng for Sustalnablllty
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Fundamental knowledge of digital marketing for sustainability: sustainability in creative design
innovation, city and community, and responsible production, study and plan marketing strategies,
internal and external factors, social media marketing, creating marketing content for creative art; the
process of formulating digital marketing strategies, market segmentation, target market identification,
packaging, branding, pricing, distribution channels, marketing promotion, and marketing ethics;
application of artificial intelligence to marketing

1753401 msidudusznaumsswdadzaiieassa 3(3-0-6)

Creative Arts Entrepreneurship

mwmwawummﬂumimuwﬂjmaum‘maﬂ fﬁ’mfﬁiﬂ ﬂmaﬂwmv maﬂwﬂimaumi MTAATIEA
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Fundamental knowledge of creative arts entrepreneur, entrepreneurial characteristics;
environment analysis; searching for business opportunity; business plan, marketing strategies; human
resource management; basic finance and accounting; laws for entrepreneurs; traits of successful
entrepreneurs, and entrepreneurial ethics; application of artificial intelligence to entrepreneurship

1751501 ABIDINOHAIMIUNTODNULUFIFTIA 3(2-2-5)

English for Creative Design .

madilawndna nafiaiugiueeyplssfsvgninerdesiunmsssnuuutaze5uieaienu
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Understanding concepts; fundamental techniques of artificial intelligence relevant to design
and articulate them in English, making presentation in the design process through Artificial Intelligent
technologies; practice writing and speaking English to communicate with artificial intelligence; using
artificial intelligence with dictionary for language learners to enhance vocabulary learning; essential
terms and concepts in art and design
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1752105 Aadznsianauaznsianizasdnsuswaanuuudas 3(2-2-5)

Art of Presentation and Storytellmg for Art Design

353 i‘LILL‘]_J‘]_J LA NAI TR UM TNE RN ULA M ILELTS mimvmmmﬁivmmmimﬂLiaﬂ
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Methods, formats, and strategies for presenting work and telling stories; objectives and
storyline setting; language using; media and messages creation; appearance creation; practice in
presentation and storytelllng for creative art deS|gn with artificial intelligence
1753501 AMHIDINOHNDNITHNABDNAINBAITAIWETIA 3(2-2-5)

Engllsh for Presenting Creative Works

ANANT mmummmngwﬂsﬂumuﬁaﬂu mmmaﬂ%ﬁimaumﬁmLaua YARNTINLAE
viu mal¥men munide minsdassadoges ﬂ’]iﬁi’]\iﬁaﬂi‘“ﬂa‘uﬂ’]i%’]LﬂuaNaﬂ’M'ﬂ’Nﬁaﬂ“’ uazNIIAN
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Vocabulary and expressions used in arts; body language used in presentations; personality
and posture, geseye contact, and gestures, story structure and creating media for presenting artistic
works; and practice presenting artistic works in English

1752303 N130ONMULINONIAT 3(2-2-5)

Universal Design
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Anatomy of various people; environment and I|festyle principles; and elements of designing
products, appliances, environments, graphic media, and motion graphic media to serve masses;
practice designing a variety of appliances and products for the masses using artificial intelligence

1753202 N1T2BNUUUAIDNHIUALONHIAIETIA 3(2-2-5)

Creative Lettering and Typography Design

JUuDD 33 wasnafianseanuuunys MIldllsunsnaenimaiazLaUnaadueig 9
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Styles, methods, and techniques for letter designs; using computer programs and various
applications in typography design; creative letter and logo design; practice in applying typography
and creative letters in designing with artificial intelligence

1753303 ATNARUAZIATNIINAINASIIATIA 3(2-2-5)

Portrait and Creative Digital Pamtmg

3513 JULUY uaz WNARANITEUNINA NIIFNETIAIAINTINAINAUAZINTNTINA TR AE
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Methods, styles, and techniques for portraiture; creation of digital painting and mixed
media digital painting; using programs and applications for drawing and painting; practice in creating
portraits of people and creative painting with digital and artificial intelligence
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1752202 mwidsznauuaznisdadidannyaind 3(2-2-5)
Illustration and Electronic Book
. i‘]JLL‘U‘U mﬂummaﬁm‘saammumwmiﬂmwﬂimau ﬂ’]iﬂiu&m&ﬂﬁuﬂ’]iﬁi’mﬂiiﬁNf\]\‘i’]%
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frsunmsaeassamwUszneuuasiiidedianniafing Nﬂﬂgumm’iaammumﬁmﬁﬂ AMndsznay
waznisRedidnnIafindimeiydizing
Styles, techniques and methods for designing creative illustrations; applied in creating book,
printing media, and digital media; procedure of designing and creating electronic books; programs
and applications for creating illustrations and electronic books; practice in creative design lllustrations

and electronic books with artificial intelligence

1752203 N1T2BNUULAIAAIYFIWETTA 3(2-2-5)

Creative Pattern Design

Anuuan JULUY uae mafieaitemiEesireiaInaenineazaing mwlneaglng
LLazmﬂmﬂugﬂammq g mﬂummwaﬁmiaammumﬂmﬂmiﬂi:qﬂmﬁl%mmmEflummmaammuu,a:
Aatea59a936 ANUURNI00NLUUAIAANEHIUNITI N TIANRN O ONLULLAE AU 8519633769 )
melfynniching

Background styles, and content interpretation of Thai and international patterns story;
Thai pictures, Thai patterns, and patterns from various periods; techniques and methods designing
patterns; applying patterns in designing task and creative art with artificial intelligence

1753203 miaammngﬂé’nmﬁmmmazm%u: 3(2-2-5)

Food Appearance and Containers Design
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Styles, techniques, and processes for designing food appearances; art elements and
food appearance design; designing food containers with various materials; apply containers and
food appearance design to food products in catering and various businesses; practice in designing
photography and presenting food appearances; creating images and video clips with artificial intelligence

1754301 MIDONULUVDILABUATARINLANLA® 3(2-2-5)

Toy and Playground Design

WK N3 JUUUY Usvanavmvmummammmmﬂ‘[,mvﬂumq 7 ranmILazasrlIznaufag
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aammmamammwﬁmuL@maumﬂﬂtyfywﬂimwg

Development, patterns, types, and learmning processes of children at various levels; principles
and art elements in designing children's toys; equipment and playground design; activity and game
design; practice in designing toys and playgrounds with artificial intelligence
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1752304 msaammnmaam%’muawaaﬁs:ﬁn 3(2-2-5)

Gift and Souvenir De51gn
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Background, styles, cultures, beliefs, customs and traditions regarding gifts and souvenirs;
creating concept, and principles for designing gifts and souvenirs according to different regions and
ethnic groups; the art of wrapping and packaging to create new experiences; practice designing
creative gift and souvenir using artificial intelligence

1753204 msaanu,fufunssqﬁmsﬁua:munszmmﬁwmsﬁ 3(2-2-5)

Creative Packaging and Paper Design
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Principles, elements, and styles of packaging; box and bag packaging; design packaging
using materials and techniques creative art; creating two-dimensional and three-dimensional paper art
to develop products in various styles; practice designing packaging and creating paper using artificial
intelligence

1754201 msaanu,mJa%'mmsﬁl,ﬁ'amimwmuammmw 3(2-2-5)
Creative Design for Agriculture and Health
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Styles and types of agricultural and health products; the design and art used in developlng
agricultural and health products; applying knowledge of geosocial and wisdom in agriculture and health
to design work; practice in creative designing and applying art to agricultural and health products
using artificial intelligence

1754302 ms@gwldsunsudwnsuilgydszangluwnudalzasioassa 3(2-2-5)

Programmmg for Artificial Intelllgence in Creative Art
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Fundamental knowledge of algorithms; basic programming principles; variables and variable
types; expression operators; receiving and displaying data; conditional commands; loop commands;
designing user experience and user interface with artificial intelligence; processing images and audio
data with artificial intelligence; practice in writing prompts using artificial intelligenc
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1754801 Andszaunisaiizndnmsesnuuudadzasvassanailyyilszang 3(450)
Practicum in Creative Art Design with Artificial Intelligence
YImNIosAaNILaznsUszgnaldluandnniseonuuudatzaineassn Jazgnaldilonn
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Integrate knowledge and application in the creative arts design profession; creative

application of artificial intelligence within various sectors including government, state enterprises, and

private sectors; by applying theoretical and practical knowledge to real-life situations to prepare for
future careers

115



LwunistdauluvmisiSuusgnisiinus:aunistdisidws
awidvinisoonuuuffad:asivassAaluidoyryius:auy

116



L INIAMILAAR
SUAN DUSIT UNIVERSITY

HangasfAaumaasununa
awlviNnuyiovnnula:
NMYINTHAIWDN1SEDaNs
UIJICQUUSSSUNIYIDVINNY




rangasfauvmaasununa . _
aw3giNyiaunqula:NMuinIBaioN1sd&aaisviuiausSsSuNIyIDvNOY
S:aquUSyny1as

1. Gonangms
mwilne 1 vangeIAaUeanTiudin @1iTmssengELazEINraiiantIAesT
PINTAUITINNIBIDINO W
MueaInne : Bachelor of Arts Program in English and Korean for Transcultural Communication

2. Bousryrynnazaiu1dvn
mulng Fofin : AaUmanITeia (MesIngeLazMwINWaALaNNTAeE TN
TMUITIN)
fade : AAL. (MBIBINOHLAZMHINARRBNTROM TN I MU TIN)
mmé’oﬂqw %mﬁu . Bachelor of Arts (English and Korean for Transcultural
Communication)
fode : BA. (English and Korean for Transcultural Communication)

3. InnUs:avAvovnandns

1) whnddinlfdanaduazanumananlunidomsnmedingsuaznisunvisdiogndasmy
vannmewasih o aitiomls wazfinnadlaegedntedennumainnatenemen §an uaz
TNUDTTHYDINBIDINOBLAZ N B UMV LA

2) nantufinliianuminsnlumaszendlfuazysonmIssdanadifomsienzidoyamens
AN LAZIMUDTIHYDINBIDINOWUAZN W UNINAR TINTINTUDAINLA
WFoIwanlel

3) wanTudinlidanusannlunindenlddedinauazinaluladedroaiiassd finivude
Wiadselemiuinmafnesuasduahsuwazilugmadeudnaoniin

4) wamTalR A nnER 30l LAz LE e a1 TR A AT auazinalulad

5) wWanUmAslAdANNmEInluMIUFURNRegdyAinwEIngFe J3380738 AnzEr e

o v

FAUgaula YR AMANINIEINNNTIANLAZNIITINIRLNNALAEIZALEING
4. aruauUAYaLYITNANY

1) duSanamnessdusteEnemoulmeriaisurhanamTunsAnEinIE NI ENEIB NS UTeN

2) natirnsemigiSansAnuszaudsenAnEIneulae (High School) niaLfieuwh assndeas
munlnels wialiiduldmudatirnueesnmineaeniivug

3) WNIRNIIINEINITMELMRERIeE I IT AR nIEa U ENANI el aevsaLTieuri NI
vosfindEnsildldaunmadnesnanmaninmeunma fdrdnsrezdendiunmanienananiautewie
madsudenadeunginmeinmainmemangass inualy

4) Nmmwmau51’3anwﬁummﬁﬁlaﬁimﬂuwmﬁLm:qmﬁﬂwm:ﬁ'mmzauﬁumiﬁnm
Tumein leedasiamandaddgdensd@ne) Ao ANNEIRNINAEEIMIENBISINGBUAL/NIBNTEN
imvadoeduld

118



5.uwunasidaulonisiSauggnisiinUs:aunisnidssw

{igumawﬁ' 1 Pre-Internship Preparation

- Language Proficiency Assessment U3zt AnN#e NN 109N 0 BLAZABUNIUAIINNITNATO LAY
JOFaUINIZTAVMBIDINBULAZNBUNINA

- Cultural Training '%’mﬂizsquL%qﬂﬁﬁ'amiﬁmmséiamai’hui’wuﬁiw NITEINMNNTIANLAZNI TN
TWUFUNIDIM BN BULAZNBULNAR

- Industry Selection AnvuAsIIMIFIUIBiFeu THun nsuda maviaadien 3379 M3fnEI uaz
Audniamideainon e

- Resume and Interview Coaching AnWuii3ewlAmINII000NLULLAEEIINIIALITHLAZI1689N1
FuM WIS BLAZM NS

%guﬂau‘ﬁ' 2 On-the-Job Experience and Skill Application

- Language Application n3zaulvigiieuldnmuidingsuaznmsunvaiuiiodse i fudwenusla ns
ﬁamimqqiﬁﬁ] uazmMInenauARedafda

- Cultural Mediation RnlvnnAnsisudianuanudlafanieimuossnluuiunisdn

~ Mentorship and Guidance p191387iu3nwliaU3nwrnaaanstinUszaunisaidsin

ﬁgumauﬁ 3 Post-Internship Integration and Career Development

- Networking Opportunities 9fian3ssta3adnesenitoglsznaunisuazinfne

_Internship-to-Employment Pathways 1gmaatinanunfifinamfinyszaumanisinaidenvnnulaz

- Showcasing Achievements #28HNANBIEI1IULANTZENBLAZ IR DE1IHDETN

- Continued Leaming shiauatszmeaiiednsvisasfaonsnszerawieriunsdoastuuiongaiadm
TNHITIN

6. e1BwhawsnUs:neulAnavdSonisfnun
1) HNITINTT HNLTEUNBIDINDBUAZNIWUNHAR
2) WInNUlUgINauinig MudszanNwus wazginasenielssne
v v A

)
3) 1N THeIANIIZNINUINA BIANTLONTH WIONUIBIHINTNT
4) FRARHENILTIETIEITANBIDIN WLAZN W UNINE

lnsvasionanans
SrusumntssnnnAnyInaoAnangns 120 wuosnin
Usznaume
1. nuondusadnuNoll Titieandn 24 nowiin
2. NUOAdBIaWN: 90 nuodynn
2.1) dsunu 21 vildanm
2.2) dB6w 66 nLoYNM
2.2.1 331sAu 57 niaeia
Usznaueme
- NRNITNBIDINA 24 viefin
- NANINANBUMNA 24 wiefin
- ﬂqmmmmimwmiﬁlamﬁm:miﬂ‘szna‘um%w 9 niaehin
2.2.2 311a0n 9 viena
2.3) d1tinUs:zaunisnidsGw 3 ndosnn
3. nuondvideniasiitiesndn 6 nuosnn
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N1SYANISIS8UN1ISsdau
nudAdBIIawI:

156561162

1661110

1551163

1551403

1662102

1661501

1741101

1551164

16562147

15652148

15652149

156562150

15652151

15653241

1653151

1661111

Us:naundg

Jusunu
msﬁamammé"&nqwmna
Global English Communication
NIROFIINIBUNINE

Korean Connect
MEEEasRen1I a1
Linguistics for Communication
TNWTTINDINBIINENE
Contemporary English Culture
TWUITININNATINGNE
Contemporary Korean Culture
MIdam It NI RuETIN
Cross-cultural Communication
dalmiiiiannsdeaslugaddsia
New Media for Communication in Digitalization

6w

Us:naumndg

JsUvAU 54

sznausie

NaudsINIdVNNY
Fnenansiianiseenidesnendinge
Phonetics for English Pronunciation
MEIBINABEINT

Business English

M INANUINNEENITETRNIBIBIND
English Reading Skills Development
M INENUWININEE N ITEUNEIDIN G
English Writing Skills Development
MIWANBIBINHEING

Global English Speaking
mIdnATeuarni1ailae

Speech and Debate
nmsudanmendingslugaddang
English Translation in Digitalization

ﬂ’ﬁLiﬂ%‘EINﬂ'J’]NW%BNﬂ'ﬁW@ﬁaU'?@ﬂ’NNﬂﬁﬂﬁiﬂﬂﬂﬂﬂﬁwﬂﬁﬂﬂﬂw

English Language Proficiency Test Preparation

NaudsINIvIIN G
AneansiianisaantdesnIwINIva
Phonetics for Korean Pronunciation

90

21

66

24

24

nuosnm

nuosnm
3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(2-2-5)

nuosnm

nuosnm

nuosnm
3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(2-2-5)

3(3-0-6)

nuosnm
3(3-0-6)
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1662103

1662104

1662105

1662106

1663101

1663601

1663102

1744101

1744102

1664101

15654209

1643205

1643206

15653323

16563152

15563153

1744103

15653411

1664601

NNBENITFUNBINIBUNIAR BTN
ReaHife Korean Conversation Skills
NIROFIMNUIUNNNFIANMBUNTA
Korean Social Context Communication
NIEUNWINEUNIRALTITTINITUAENITEN
Korean Academic Talk and Etiquette
irdLaaNelr

Modernization of South Korea
AMBUMAAGINT

Business Korean
nmskdanmeinvalugaiing

Korean Translation in Digitalization

MIATENAMNNIONNIINATOUIAAHEIHIION WA BUNAR
Korean Language Proficiency Test Preparation

nduduiysruinisdeansua:n1sus:nouaBw
maaFesiadelugafinafeamssingeuazmeinma
Transmedia Storytelling in Digitalization in English and Korean
FHNWIUAZITENWILA THUDTINDINO BUAZINIVA

Seminar and Research on English and Korean Languages and Culture
MINMULARNANLAZANHNNT DN TUNITYINY

Personality Development and Career Readiness

3u11den

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(2-2-5)

3(3-0-6)

9 muosnNmn

3(2-2-5)

3(2-2-5)

3(2-2-5)

9 muosnNn

83 IUANIAITLE N AN ITDINUNIANBIAIUNANN W) F9ANLAZ IMBDTIN TaeniIen
axIndanFewiTexaNauly 911% 3 31

mmﬂadmmmﬁﬂﬂquﬁaoﬁu
Basic English Interpretation
TAusTINANED B 9fH
Introduction to Cultural Studies
UnsmandInys

Greek and Roman Mythology
1ITRARDIND M

English Literature
IIWNITTHLAEMINEUAT
Literature and Film

M AT EWTIEIETIANBIDING =
English Creative Writing
IRNATIZHAITTWNTIN
Psycho-analysis Literature
TNWTTINDIITAIND

English Food Culture

ML aLUDENHMBLNAEL 898
Basic Korean Interpretation

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)
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1663103

1663502

1663104

1663401

1663503

1664102

1661112

1661113

1TIRAALNIAR

Korean Literature

Fooanva

Tales of Korea
ALATLATNNEUATNINA

Korean Dramas and Movies

AT EWTINS A TIANEUNNR
Korean Creative Writing
TRUTITHNOIIININA

Korean Food Culture
m‘mmeﬁiu@mxmm&hmﬁxmﬁ
Korean as a Foreign Language
AIFUNWINBUNINE T IAY 72310
Korean Easy Talk for Navigating Daily Life
Thennsnimw N oo

Basic Korean Grammar

3utnus:zaun1snidusGWw

1744104

JinUszaunsalindn
Practicum

nuomdvdontas Tudesnsn

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3 nuosann
3(450)

6 nuosnn
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A1DSUIUS1UIUT
a1w13viNyiavnqula:NIyINIKalwaN1sdaaisiiuicusSsuNIyIDvNOy

1551162 miﬁ'amimmﬁanqumna 3(3-0-6)

Global English Communication

sUMareIAINTen UazloAnnulfed ANTIN bas anndau nendeiiavenanaviaziu
aranduldle anndudu nsayuu mImeeziu uazgldszleagnn dizleanssunannangzunig
LATUTUN JRYNUNUAEANAATINAY §11IUAEN

Verb tenses; simple, compound and complex sentences; modal verbs for possibility,
probability, necessity, deduction, speculation and polite forms; passive voice in various tenses and
contexts; prepositional phrases and collocations; idiomatic expressions

1661110 MIHOFITAIBUNAA 3(3-0-6)

Korean Connect

sUnmavaiAINIen ﬁmamméfmmmamw AnnasnsaLazaNdulyld anudainiuas
mwmmu miaummavmsmu mmummmﬂ LARNBLAZE LN NMITIYOLAZNNITIBVAD NINANDY
Folnal miLLNMﬂ’J’mﬂﬂmuLLﬂ“’ﬂ’ﬁLL%“’%’l mwmﬂmm NIV ﬂwmsﬂammmwmiaﬁmﬂ ﬁmﬂi”mﬂ
LATAINALD

Verb tenses; honorific expressions; ability and possibility; demands and obligations,
permission and prohibition; expression of hope; reasons and causes; making requests and assisting;
trying new things to experiences; asking opinions and making suggestions; intentions and plans;
background information and explanations; purpose and intention

1551163 mmIddasiiansioas 3(3-0-6)

ngmstlcs for Communication

LLmﬂ@lwmmmﬂmmmﬁm aqﬂﬂﬁmauwummmmwﬂmmmﬁm A Yazlen aAnunane
TudPURamanT mmaqnqﬂan

Basic concepts of English linguistics; language components: sounds, words, sentences
and meaning; pragmatics; global Englishes

1551403 IHWDIINDINOBIINANY 3(3-0-6)

Contemporary Engllsh Culture

mﬂmm”awuﬁiiua\‘mqw PUNTITHLHYH ‘LJT"L‘WEH: PIakipld ﬂmmwwa HITNUAS TIWUITIN
mmmﬂqw ﬂﬂwwmimu nMIRaEdATz Larmadewieiunmenas do Jeanudeinnig nads
nItEEo AN IINLERD

English society and culture, tradition, custom, way of life, and belief; English etiquette and
culture; reading, critical thinking, and writing skills about film, media, academic texts; storytelling
techniques for presentation
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1662102 IMWTIININIRAIINANY 3(3-0-6)

Contemporary Korean Culture

PEINFINGINT FNBeMIETH MIRATIIATZR Laemadewieanunneuns &o Jaaw
3TNNT LAy Nawammmwummwa ﬂﬂw’]ﬂﬁ’m{]ﬂ’]immGMEJNLLE\]JNN%E??N“U@GLH’WTGIG] AuaTANHTN
%W@LﬂﬂﬁﬂiuLiaﬂi“UUﬁ]Mﬂ’]mLG]N FUVTNTUTN ANMIUATEUATI TIRREN LAZIUUTITTHREN INYNNDI
mammﬂﬂwmauﬂiﬁuiﬂqmmﬂﬂm

Interdisciplinary course; reading, critical thinking, and writing skills about film, media,
academic texts, and products of the Korean Wave; exploring ethnographic phenomena and cultural
phenomena of South Korea; investigating Koreaness in traditional value systems: collectivism, familism,
fatalism, and customs from the perspective of postmodernity to Neoliberalism

1661501 MIHDAIITNN IS I 3(3-0-6)

Cross—cultural Communication

mwm%mwLLmﬂmﬂmmwuﬁiiN TN BIAEDTIUNTEN N@Lm WQE{]%N’NM%S??N N9
USUMILazANE aulMIN I TRUDITHN LONANBIN M BILA S IMUETIN mﬁaamﬁmmﬂmm D1TIWIZA
§1N8 NTHIANNTHWUDI N IMUTIIN

Understanding cultural differences; verbal and non-verbal communication; cultural dimensions
and theories; cultural adaptation and sensitivity; language and cultural identity; global business and
professional communication; building cross-cultural relationships

1741101 ﬁlaiw&itﬁamiﬁ'am{luﬂﬂﬁ%ﬁa 3(2-2-5)

New Media for Communication in Digitalization

AHLTwa memﬂmaamm nszuImnsdamIsanlaiuas aﬁmﬂmmmamqwuu
aumaimm a“nﬁwmlaeé‘ammmmamaﬁamﬂuﬁmuu IATIZERANIENUEILINLAZALIBIN1I RO
HuiodonnTudueng 9 kAN EJﬂGﬂ“IIﬂTleﬂaﬂﬂt;]‘]s}LLﬂ‘”ﬂTisﬂLfﬂ‘ViﬂL‘WaﬂﬁﬁaﬁWﬂHU§U‘ﬂaa‘ﬂﬂ%

Background and development of social media, online communication process and the art
of using English on the Internet, the influence of social media on today's communication; analyzing
the positive and negative effects of social media communication in various aspects, the application
of English and Korean for communication in online contexts

1551164 anedafiianseaniiigenimsongy 3(3-0-6)

Phonetics for Engllsh Pronunciation

mﬂmwmmmomua‘nmﬁmu,a a‘ﬂ’mmmmmﬂqwi VULRYY NI Re a1l asWa T
Ny ANHOUNULRE AnwNanEmzaiL e iy(ﬂ‘]_JLE\TEN LLE\]vﬁyWUﬂl’]Nm%aﬂLﬁm mmwﬂﬁﬁ]ﬂmvmmmiwm
NMBIDING mir,\lﬂNm‘uLLuumumLﬁaﬂl,wamimumlm MIReAMNnETEY

Fundamental knowledge of English phonetics and phonology; the system of speech
sounds; vowel and consonant phonemes; IPA transcription of speech sounds; exploring tone, pitch,
and volume; understanding the rhythnm of English speech; practicing intonation patterns for emphasis
and meaning
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1552147 mmé’anquﬁiﬁa 3(3-0-6)

English Business

nMIRMWITNwEMIRoaIad il Nmmwiumumﬁimmmmm ﬂ’]ﬂW‘ﬂ‘Yﬂ%ﬁLWH’mﬂi N
MIUUTUNNITINY nIFNABOL mi‘wmﬂm‘wamamm AMTUTUD UaE ﬂ’]iﬂaﬁ’]ﬂ%ﬂ’ﬁﬂiv“ﬁ}l N3
LmﬂuLLawﬂ13m®1HUiquiﬂaLﬂummy

Effective communication skills improvement in an international business setting; vocabulary
used daily in a work context: interviews, speaking with colleagues, giving presentations and
communicating in meeting; focusing on writing and speaking aspects of business

1552148 NITNAWINNBENITDIRATBIDING W 3(3-0-6)

English Reading Skills Development

miwwmm‘smmwammLsnﬂfﬂ mIdszAnAioEafionn ﬂaaﬁmimu ulapny mimu
LL@:memmﬂﬂmummuaL’iawmﬂﬁmaﬂizm‘ﬂ ithmmmmyﬁuaﬂmalﬁaﬂ figw ’i:ymwmmu
WAZYIAUARYD IR

Reading comprehension improvement; appreciation of written texts; skimming and scanning;
reading and forming responses to texts in a variety of genres; identifying main idea of texts; identifying
the author’s point of view and attitude

1552149 NIINMRINNHENIIDLUNIBIDIN W 3(3-0-6)

Engllsh ertlng Skills Development v

MINMWINNEzNLden aeAllse ﬂaumamwnaﬂwmaumimau NIAKAIT NITINUNG 1T
L%EJ%LL@xLLﬁ’lWammﬁmnwmaﬂixmmmgmmu nadBiedonlasnnnan Lumaﬂammy LEAIAITH
ARLAWTI T

Writing skills development; basic elements of writing process: researching, planning,
writing, and editing texts in several genres and formats; strategies to link ideas, highlight significant
information; expressing critical viewpoints

1552150 MINANTHIDINHEING 3(3-0-6)

Global English Speaking

miwwumnwmﬁwﬂiuwmmimﬂumumiﬂﬂmﬂa ‘Y]ﬂ‘]&lwﬂ’]i%’]Lﬁ%E]LLﬂ §9LATI8AE
A vanviane Ande mﬂmaﬂm MIDENUULLAZMILEEY Jaumuidaauwazlininale A
mmmﬂizLN%LLmamammm@

Public speaking skill improvement in global business contexts; presentation and networking
skills through a variety of approaches: rhetoric, design and storytelling; clear and persuasive verbal
communication; ability to assess and critique verbal performance

1552151 n1slsnassuaznisandsiy 3(3-0-6)

Speech and Debate

NINHINNBEULAY mmuuﬁhﬂumiw@Tu‘ﬂmm‘mw mmumw uazeaAdne mMslennezniy
amJi’]Elslumi?Lﬂiﬂ”ﬁﬂi”L@%Y}NmﬂN MDY Uae VAT ﬂi‘“muﬂﬁﬂmmauﬂammﬂmﬂﬂ N9
NAE NIESEOIUNIT0E mimmmﬁu ﬂmmﬁmiaﬂﬂiwm ‘Wmm ﬂﬁWﬂI%‘ﬂﬁ’]ﬁ’lim RN
Uszansnm maftdminlumsldnilududon

Development of skills and confidence in the areas of public speaking, research, and debate;
use of debating skills in analyzing various social, political, and economic issues; argumentation,
refutation, case construction, adjudication; debating strategies and fundamentals of effective public
speaking; in-class debate participation
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1553241 mmﬂammé’anmﬂuma%ﬁa 3(2-2-5)

Engllsh Translation in Digitalization

VANNIT WWIARA mwgmmﬂa 5‘1_]LL‘]_J‘LJﬂ’]iLL'L]ﬂﬁﬂ’]ﬂﬁ@’]ﬁmuﬂ’]ﬂ“ﬂLﬁﬂIuIﬂEIL‘LJ‘Lmaﬂ@N 'L]ivEmG]
Haonfnnosgieula mireanuinauta maudagleiiasiio uas LNRIARITDY Anrumsutadun
ﬁnﬂmmamﬂmﬂumwﬂmLmewﬂmLﬂumma\‘mqw

Principles, concepts, theories in translation; different forms of translation mediated by
technology; applying computer-assisted translation (CAT) tools: translation memories, machine
translation, and corpus resources; English-to-Thai and Thai-to-English text translation

1553151 NITLAIINAMANIDNNIINAFILIAAMNEINITANABIDING 3(3-0-6)

English Language Proficiency Test Preparation

nmaeignmridesouinszAunmwdInge viglieinint viied @198 eudizlea Yizlen
avAtznavreizlea Yisinnastendizlen migeuazveneiddszlen mifiniumefisgidonauin
TEAUM BN ELTIITINITURZ DTN

Preparation for English language proficiency tests; grammatical units: morphemes, words,
phrases, clauses, sentences, clause elements, clause types; reducing and expanding sentences;
practice with sample English academic and professional proficiency tests

1661111 &nedafilansaanifensiniva 3(3-0-6)

Phonetlcs for Korean Pronunciation

mwmwmmmomuﬁ‘ﬂmﬂmu,a ININNNBUNINA TTVULEET NIELE T TZ LA WE YT
Anwanwmzas e immﬂﬁm WaZIY ﬂummmmamam mmLmﬂwomaﬂmm‘mﬂmmmea
m'mm\lmﬂLLuumuaqLﬁmeamimumLl,a MIAaANHANNY

Fundamental knowledge of Korean phonetics and phonology; the system of speech sounds;
vowel and consonant phonemes; exploring tone, pitch, and volume; understanding the rhythm of
Korean speech; practicing intonation patterns for emphasis and meaning

1662103 NAWEANTARWNWINMBUAINA IWTIND3 3(3-0-6)

Real-life Korean Conversation Skills

AFNTILaE mmummmmaLwamiaamﬁ mwmﬂmmur}mq NNIUUEIIALDY NITUAN
Lﬂaﬂu‘nammum maaﬁmﬂmmwa ﬂ’]iWﬂLiaﬁ’anlﬂi 1 TuLaziEaeiHIuN N1IUBNNY ﬂ’]iLLW’%’]
mmm ﬂUVLNL‘]J“Lm’I\’mﬁLL@ JEAVMNNNINNIT ﬂi“&ﬂﬂsﬂ’gmmmmmmwm zaunaluinwrMIioas

Essential Korean vocabulary and expressions for intermediate interpersonal communication
skills: self-introduction, personal information exchange, reason explanation, daily life and past events
talks, giving directions, suggesting; informal and semi-formal honorific particles; intermediate Korean
grammar application in communication skills

1662104 NIADEIIAALSUNNIFIANLNINE 3(3-0-6)

Korean Social Context Communication

MLy mmummLm‘wai‘"ﬂumiﬁamiiwmwmﬂm‘“@mma MINNMBLa Lmewau
mjmmmﬂmam msmmwumﬁmw mimammu,a mﬁLLmﬂu NITANNTIERBLAENIaELNY
oy mmmmmmﬂum@ ﬂ’]‘].lﬂ“ﬁi“’m_lv[,mLﬂ%“ﬂ’]\m’]iLLa“3“’6’1‘Uﬂ\‘1“mﬂﬂ’1’§ ﬂiwﬂﬂmﬁlﬂammmmmmma
I ﬂmmﬂu‘mmmmamﬁ

Essential Korean vocabulary and expressions in intermediate level of interpersonal
communication: greeting and introducing a new person, asking and answering information, personality
description, invitation and sharing, asking for help and explaining problem; expressing concern; informal
and semi-formal honorific particles; intermediate Korean grammar application in communication skills
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1662105 MIEWNWIABUMRABIIBINITUALHNITEIN 3(3-0-6)

Korean Academic Talk and Etiquette

AFNTILAE IR B MARIZAUN IR EN T2 mwummmum AN TEINNTIANLNIN
Tuusunmens ﬂ’]iﬂ’]EJ‘ﬂa@‘inﬂ‘Uﬂﬁim MR LEIn D3UN81E09I17 MI30990 NMILAFI NMILTAIAIN
Lﬁﬁﬂﬁ] NITIGLN ﬂ’]‘]JGGH’i“’ﬂ‘]J’i”@‘]Jﬂﬂ“ﬂ’mﬂﬁ’il,l,a“"‘n’]ﬂﬂ’]i ﬂi”ﬂﬂ@ﬂ%’hmmmmmLﬂmm”@ua\ﬂuwnw
N30T

Essential Korean vocabulary and expressions in advance level of interpersonal
communication; understanding Korean etiquette in formal contexts: sharing experience, giving advice,
speaking about experience, explaining stories, making a request, making excuses, saying the regrets,
talking about the plan; semiformal and formal honorific particles; advanced Korean grammar application
in communication skills

1662106 LMwAlasas v 3(3-0-6)
Modernization of South Korea
mimﬂfﬂmwwuﬁmmaommai@*nmmmamumawwmmeﬂmm nades Anwunmala

mwa@mumﬁ%uu u‘[ammmmnm m’iwwmm’imaamumumimaauimmamwmimvmmmﬂ

uazazavlan §11une wummia\ﬁwmwmLiwammmim

Understanding of South Korea’s modernization relative to its economic and political
development; taking a closer look into South Korea’s past to present, its economic policies, political
development along with its diplomatic activism in the region and the world; exploring and reviewing

South Korea’s success story

1663101 mmmmﬁﬁqiﬁa 3(3-0-6)

Business Korean

AANYILaY mmummLm‘waﬂﬁumimmu miﬂuwuﬂumuwm@mm} N1INNMIE N3N
AN nMIdaees uae mﬁmumﬂmaﬁim mﬂmﬂ‘w*ﬂmqﬁﬁﬂmmnumﬂumm MIATLUDLNAUNZIVENT
B NIAWIIRUAZLATE NN DN TI NN B ORI

Korean terms and expressions used at work; business conversation, greeting, socialization,
meeting, business travel, business call, dealing with customers, e-mail and report writing, job search
and preparation for a job interview

1663601 n’nmﬂan’nmm’mﬁ"luqﬁaﬁﬁa 3(2-2-5)

Korean Translation in Translation .,

nannsLaznaIdnsidanmeinniiden Msudaszaua 28 & wau Yszlea unaunm
wazdaay Inrunsudaninmeunvdidunmerlnawaz e lnaiduwnisinvma

Principles and techniques of basic Korean translation involve practicing words, phrases,
expressions, sentences, conversations and texts; translation practice from Korean to Thai and vice versa

1663102 NITLATINAMANIDNNIINAFDLIAANNEINITANIIAIBIUNINAR 3(3-0-6)

Korean Language Proﬁcnency Test Preparatlon

MaATENAYINTaNaUInIAUNEUNIUA TOPIK Wetdensullivszdude n1stsznaetin
MINUNIBLIENN IR A LA A ANTINTD O URIUNITE Y mﬁ'ﬂumummumﬂmm AINVRINVRY
PDINIWIU LAY miaamﬁmmﬂmaaaumumiﬂﬂ nagaUNTasaUa N Indasay TOPIK

Preparation for the TOPIK test to promote students’Korean language knowledge to
professional level; reviewing the core grammar and vocabulary for the reading part; reviewing the
core expressions and variations of them and pronunciation for the listening part; test students on the
questions from the sample TOPIK tests
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1744101 mim'”nL‘%f'aai'l'wﬁ'a‘luQﬂﬁ%‘ﬁaé’f'mmmé'anqmmzmmm’mﬁ 3(2-2-5)
Transmedia Storytelling in Digitalization in English and Korean
mwmmLﬂummummmmm mﬁmtmmiﬂaawﬂumiﬁamma mwmmammmamnm

Foinde DJﬂﬂ\lumil,mLimmElmma\‘mqw,mmﬁsnl,ﬂma 3L@1§%‘Wﬂamﬂmm'ﬂ miaiwﬂgauwuﬁ

Aunguvang madenlddsnunnuazinalulagianaluniasidos
Essential skills for storytelling; integrating communication strategies and language knowledge

for transmedia storytelling; storytelling practices in English and Korean; target group analysis; interaction

with target group; selection of traditional cross-platform  and digital technologies for storytelling

1744102 ANAWILAZIVYATHIMASIMNUSITNDINBUASINIAA 3(2-2-5)
Seminar and Research on English and Korean Languages and Culture
mMyleNzAlTeuiey amhw LaziEue Iz S ura N IR E AU B A TRUETIN

aﬂﬂqmm MAd MIITEMen e B eR ﬂﬂwmiﬁuvmmmam MIFNNWILIZLAY

NNMDINUM BN IHBITTHNOIND BUAZINAR
Analysis, comparison, discussion, and presentation in different issues relevant to topics

about English and Korean languages and cultures; fundamental language research; information

searching skills; seminar relevant to English and Korean language and culture

1664101 miﬁmmuﬂﬁnmwuaxﬂ'rmw%au‘lumsﬁ'm'm 3(2-2-5)

Personality Development and Career Readiness

ﬂg‘wmﬂwml,ﬂummumimmu THWOTINNINNWIBIING A IBANUAZININA mm@um
Uﬂaﬂmwmuﬂam mLﬁiu%mmmstwmmumimmmﬂuﬂau AMNANESIINTIA MIAADATIZA NI wm
LaZNTRBENT ﬂ’]i'ﬂiuﬂﬁmﬁlsﬂﬂﬂwuﬂ’]iﬂaN’]ﬂ%ﬂ’]i’ﬂ@m’n?ﬁm NIFHATNG NMITHMBONIK NMIUINNT
AN TIBLAZLIAT LAZNTINLNBNITAVLIN

Regulations and laws necessary for work; Thai, Western, and Korean work culture;
personality development within the framework of Suan Dusit personality; fostering soft skills for
teamwork, creativity, critical thinking, leadership, and communication; communication skills application
in resume, job application, job interview, money and time management, and savings plan

1554209 mmﬂauuu&i’mmmé’anqmﬁaaﬁu 3(3-0-6)

Basic English Interpretation

‘nﬂwmwmmwamiLL‘Uamummamqmmwmnwmamuw mii_li PYNNGIND NIRNHNW
waznsaunuiagelaiidunenis ﬂmammﬂammuamu nIuUasuA oo Az S UNAK ANLANGNS
NTHUDTIN Lmemuqmwm

Essential skills for Korean interpreting in various settings: business meetings, conferences,
and informal conversations; basic interpretation techniques: consecutive and simultaneous interpretation,
cultural nuances, and idiomatic expressions

1643205 Smusssadnwiosan 3(3-0-6)
Introduction to Cultural Studies
SEpH mmammmmwmmmﬂmu,a NUBEINEN miﬂﬂmawuﬁiimmﬁNEJLumm N
PN THUOTTHULA mam“[,ﬂ%‘[,uum‘wmm]u,a AMINEINITIANAIEAS NAIENITLEE B REMIELEHE
A history of ideas in phllosophy and anthropology; an introduction to contemporary cultural
studies; theories of culture and their practical application in business environment and interdisciplinary
social science; storytelling techniques for presentation
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1643206 Unsmkaninysn 3(3-0-6)

Greek and Roman Mythology

. UszdRanadunnzaanwianninuaz sy WWYAT DA ’nmw FaapaTidudunfines

ANNLTD LA a‘nﬁwamamimLuumma\imgwLLawmiﬂam@ﬁimmiN ﬁ‘aﬂx uazImuoIsnvedlan
auelud MeiBnIangss Aweh Wisuiey waznsfiany

The history of Greek and Roman gods, gods, goddesses, heroes, and heroines that are
the origin of beliefs, ideas, influences on human life and the creation of literature, art and culture of
the modern world, by means of selection, analysis, comparison and interpretation

1553323 237WARDING 1 3(3-0-6)

English Literature

ATHNEATY wmmmawmw aﬂﬂﬂi“ﬂaummﬁmﬂ@ ‘].]i“’Lﬂ‘Y]?Ja\ﬂ’iiMﬂﬂ MIIATNZFUAEFAINN
FUANHNTBINTEY MEINTANAY SUnanwal tedasudsneuaziiamanse

Importance, roles or functions, components of literature, literary genres; analysis and
interpretation in literary aesthetics, figurative language, prosody, fashion, and contents

1553152 235NTINUALATNEUAT 3(3-0-6)
Literature and Film . .
mw34ﬁnﬁuﬁsm’hmﬁmmwﬁﬂivﬁuﬂﬂummé’@ﬂqwﬁumwaum’ iﬂLLUUﬁLﬂuﬁﬂHmv

L%W’]“"Ha\T’J’iimﬂ’ﬁNLLa”ﬂWWﬂ%@’i Ui”L@%LL@”ﬂEUVﬁEL%ﬂTiLL‘Uﬂﬁi’imﬂi’iﬂmﬂ%ﬂﬂ/\lﬁl%@]’i NIUATIZA

LaEIINIUNITIUNTINTIA AT
Relationship between literary works written in English and films; the distinctive nature of

literary works and films; issues and problems involved in adapting literary works to films; analysis and

criticism of selected literary work

1553153 NdawIBIaaITANBDINg M 3(3-0-6)
Engllsh Creative ertlng Y
ﬂTiL‘IJﬂuﬂ’ﬁsﬂaﬁﬂﬁ]‘]s}lﬂjx‘iﬁ’i’]\‘iﬁi’iﬂmLLG]Lia\‘iLLCﬂwumﬂ’ﬁLEﬂﬂ%UVl@”ﬂi mmma mﬂwwwuﬁm

wazsndwRenudendasoassn %ﬁammLwamiﬂummwam AN®IINNITOITWTEUTINTNE

AU T I FIEE19TIIAF8AINTINNIE WA DT 5 TN
English creative writing from fiction to scriptwriting; the basic knowledge and terminology

of the fine art of creative writing; digital media application for further research; further study through

reading contemporary works; creative writing presentation via a public reading

1744103 I@NATIZHITIWNITH 3(3-0-6)

Psycho analysis Literature

VANNIT LA mwgmaﬂmw IRIATE 'mewamawmmiwmma A7 TwduInLazay
MIFUATIZN NITWBNUES ﬂ’]iLﬂiEl‘]JmEJ‘UL‘W@‘HWVL‘L]E\Tﬂ’]il]io,ElﬂGﬁ,‘ﬂuﬂ’ﬁ’lLﬂi’]vWJﬁMﬂﬁNLLauﬂﬁmL%WH’JG]
iu’gﬂLLuummﬁﬂmmmﬁmmwmmﬂnm

Principles, concepts, personality theories, psychoanalysis that positively and negatively
affects character behavior; synthesizing, discriminating, comparing to lead to application in literary
analysis and life in the form of international case studies
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1553411 AMBSITNDIRITDING 1 3(3-0-6)

English Food Culture

’nwmmim‘miamqw\nmmmaqElﬂﬂmwummii‘uﬂi mummiﬁﬁ]ﬁmu DIV ITNLABLAY
Yazindinatsznaue nisanyiasdnsestinge o Inesdwiazdiwliznay UV]U’]“/]‘IJ@Q@’]W]{MMQN
29NN awﬁwamammﬂuumiﬂi NOUDIMIINING m’iLWN%maﬂmm’iﬂwu ﬂﬁwauwmmammﬁmiﬂm
prIUUALANLazaTe T miL‘UumLmummiamqﬂmiimm NTATUAZMINEUGH

The evolution of English food from medieval feasts to modern-day dining; the unique dishes
and culinary traditions from different regions of England; traditional dishes and ingredients; the role
of food in English social life; the influence of global culinary trends, the rise of food sustainability, and
the fusion of traditional and modern cooking techniques; representations of English food in literature,
drama, and film

1664601 msudanuuaamenmatbasan 3(3-0-6)

Basic Korean Interpretation

NN WmL‘UuLWammﬂamNmmmmmnnwmnwmamum Taun ﬂ’]iﬂi YHNNDIND
MafNEw wazmssunwagnsliiduniems nadsnmaudasadodu ﬂ’ﬁLLﬂﬂﬂ’]N@laLuaﬂLL@“’%‘UWQ%
AMHLANANN T IO TTN LREEWIUFNEA

Essential skills for Korean interpreting in various settings: business meetings, conferences,
and informal conversations; basic interpretation techniques: consecutive and simultaneous interpretation,
cultural nuances, and idiomatic expressions

1663103 3IWAALNINA 3(3-0-6)
Korean Literature
Y32 IAITINARNING ANBOAZLAY ATKAT LAZAITNNNIEVIITINAR NAINWITIHAFNBUNVA
ALY ANNTNAUSNUUIZIRANERAT AEW LAZFIAN NMIBTWINIATIZA LAz M TIATIZALNARNTTLARZ SN E
History of Korean literature; characteristics, values and meanings of Korean significant literary
works; relations to Korean history, religions and society; analytical reading and analysis of selected
excerpts of each period.

N

1663502 (3091A1LN%A 3(3-0-6)
Tales of Korea

o Wmmmm mwmﬂmmaﬂmmmmwa mmmwﬂ’i mmﬂmlm”mmmiu FAUIHNINA

Lﬂuﬁﬂ%amm Amuiuineazszdinnadasias ﬂauﬂmm ANNETD uaz LLUULLN%WNM@M@G

ﬂmmwammm Tﬁ]mmmﬂmm amaﬂwmmmwuﬁﬁm amwammmuﬁﬁmamiwm mﬂ,mumuaw

ﬂi’ﬂwumﬂaﬂwm”wLﬂumﬂamaﬂmnmLiaﬂLLa mmfvmm‘umLﬂuLaﬂaﬂwmﬂJaﬂmﬂﬂmmwuﬁiimmﬁa

The origins and significance of Korean mythology; historical and cultural context; well-known

Korean myths and legends; folktales and oral traditions reflecting the values, beliefs, and social norms

of traditional Korean society; cultural themes and symbols; influence on modern culture; gaining a

broader perspective on the universal nature of storytelling and the unique aspects of Korean cultural
heritage

e Sp_

1663104 ATATUATAINEWATININE 3(3-0-6)

Korean Dramas and Movies

mﬁ‘wwmemmummmeammnummummwEmmmwa FPULAE RNNNBEMIIATIEA
@m@hLLaxLNﬂmnﬂa:mm:mwaummma T ORI SUIT: By LY PY

Korean vocabulary and expressions used in Korean dramas and movies; report and
practice in analytical thinking on values and food for thought provided by Korean dramas and movies;
presentation through new media

130



1663401 NTDYWIBIATATIANBIUNNAA 3(3-0-6)
Korean Creative Writing
mamaummmeammwmmmmﬂmnmmmauwwmﬂwmEl mumwammwummimﬂu
UNazasI mwma mﬂwwwummm sudwitprwdondiadomsad hﬁammLwam’iﬂummwam
ANWNIAINMIE RN WE BUTINETY TLERN T B W EE I IIR A AINTINNNTB MR T A
Korean creative writing in multiple genres, from fiction to scriptwriting; the basic knowledge
and terminology of the fine art of creative writing; digital media application for further research; further
study through reading contemporary works; creative writing presentation via a public reading

1663503 IMWSIINDIWITLNING 3(3-0-6)

Korean Food Culture .

ez ieanssaimsienmanninudednauilagdu daudsznevuaznais
NNINNINNT @mwmﬂwmﬂwa\mmaomimmmimma miwnﬂgmmmmmm N8N NIIUNT
wmmmmmimmambn ANFWAVDINTZUAAMNTRYNNAR LAZNIINTNNEIUWIBILWILRNNNITINIMNT
maAnLaz aElna FUNWLaEIATUINTS

The historical development of Korean cuisine from ancient times to the present; ingredients
and techniques; the regional diversity of Korean cuisine; culinary practices and etiquette; the global
spread of Kfood, the influence of the Korean Wave (Hallyu), and the fusion of traditional and modern
culinary trends; health and nutrition

1664102 mmm’mﬁ‘lug’m:mmdwﬂs:mﬁ 3(3-0-6)

Korean as a Foreign Language

miﬂ’i”‘aﬂmmwmm\‘immmamﬂumilﬁﬂum ¥MINABMBUNTE MINATIZHUNE Lmﬂmm
mnmummmmmmmiﬂum’ﬂ‘m IPH ﬂﬂmnaaﬁmiaaummmﬂﬂi mﬂﬁmmaummmmmwaw
Feuriing

Applying the knowledge of linguistics in Korean language learning and teaching; analyzing
and solving Thai learners’ problems in Korean learning; applying foreign language teaching methods
to Korean teaching for Thai learners.

1661112 MITEWNHIABUNRA ITINUTEINI 3(3-0-6)

Korean Easy Talk for Nav1gat1ng Daily Life

AANALRZ R WIBIBUNINRTE ﬂU@uLwamiﬁamﬂWﬂmﬂﬁ $79% M3deeI MItevns
NMINHUAZUBNTAANT NITHANRNNE mmmmmmmamwamuLﬁJmuLmLLavimuamw ﬂ’]ﬁﬂiwﬁlﬂ(ﬂ
1lhensoimwnmassauduluinyznisdess

Basic Korean vocabulary and expressions for daily life communication: food ordering,
shopping, asking and telling directions, appointment; casual and polite honorific particles; basic
Korean grammar application in communication skills

1661113 Tagnsalmsnmaiiiesdn 3(3-0-6)

Basic Korean Grammar

ThenIalimnai aesmn Imamwﬂﬁiaﬂwmm Uszlaauania? Vazlaadnauazaszlondds
mmmﬂaamﬂmmmm mwmﬂww m‘auﬁamimﬂ?hﬂ mmmmmmmﬂmm auldidumenisuas
AIN19N13

Basic Korean grammar; basic sentence structures: affirmative, interrogative and imperative
sentences; conjugation of verbs and adjectives; connecting sentences; honorific particles: informal
and semi-formal
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1744104 HnUszaunsaiizndn 3(450)

Practicum

mimwnmimmﬁmmﬂumﬂmwmmmmmmnqwu,a mmmma mnmmm”mwgmu
ﬂ’]iﬁ@’ﬂ’]‘jIsﬁ‘ﬂﬂ‘]s}vﬂﬁiﬁaﬂ’]iﬂ’lElﬂ’]‘isﬂa\‘mE]‘]sLLLE\]vfﬂ‘]s}’]Lﬂ?ﬁ@l%ﬁﬂﬂiﬂﬂﬂﬂzwﬁjﬁlﬂi IBuazN1IUIZNaU
a1FW wazianonwsaedslnd Andszaunisaiimanin amuﬂi”ﬂa‘umimaLmﬂumammﬂjwh
DA

Application of English and Korean languages’ knowledge, principles and theories of
communication; having communication skills in the English and Korean languages in all aspects of life
from personal life to professional life; presentation with new media; practice of profession experience
in government or private organizations to confirm the students’ readiness for their future careers
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1500202 ANuduaIUnRe 3(2-2-5)
Suan Dusit Spirit

1500122 ﬁnmmiﬁam‘mwﬂm 3(2-2-5)
Thai Language Communication Skills

1500123 mMueainneamIvItTInanelna 3(2-2-5)
English for Modern Lifestyle

1500124  mw1denguiiteni1sdesIang 3(2-2-5)
English for International Communication

2500118 IMNININ 3(3-0-6)
Food for Life

2500119  ADFIAHULWIAALATENVINWIEN 3(2-2-5)
Lifestyle for Circular Economy

2500120  AMANIBIANEY 3(3-0-6)
Values of Happiness

2500121 watfatlneuazwaldoslan 3(2-2-5)
Thai and Global Citizens

4000114 AUIzNMEANNAALTNGIND 3(2-2-5)
Business Thinking Inspiration

4000115 milddinlugading 3(2-2-5)

Living in the Digital Era
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FDSUIUSIUIYIRLIAIBIFANWINITIU QUUUSUUSY W.A. 2564

1500202 m’nmﬁumuﬂam 3(2-2-5)

Suan Dusit Spirit

mmmummmmuﬂﬁm AN lenanoiLey vsmuLsrjmsmmmmammmimwﬂmmmm
mwmﬂumuwﬁm miwwmmaﬂmwua mwmﬂumnmwummﬁm AITNLATTNATLDILRE wau AN
L?Jﬂwummm miwwmﬂnamwLm\muuuwmmmmLﬂummﬁm mimmuumwnmmmﬂmmﬂﬁvmm
‘miﬁuﬁ\‘mmmu INWAL ﬁ‘mﬁﬂuummmaﬂ

History of Suan Dusit; understanding of organizational identities and expertise; building
up Suan Dusit spirit; personality development and internationalization following Suan Dusit characters;
self-respect and mutual respect; understanding and capability development of oneself based upon
Suan Dusit spirit; work with refinement, thoroughness, passion and faith in the university

1500122  vinwemsaeasnEing 3(2-2-5)
Thai Language Communication SKills
parlzneunaznIzuIwmIdeas muilneluie mMuuaznmsfemsludiannmstiniinue
N3 WA 87% Weaumes naluuiunsg 9 mﬂuﬂmimaummimmmmqﬂﬁxmﬂm{lmm
Communication elements and process; Thai language in media; language and
communication in society; listening, speaking, reading and writing skills, practice in various contexts;
techniques of writing Thai for specific purposes

1500123  n1sengeamsuIABInaas v 3(2-2-5)

English for Modern Lifestyle

vbmmmlm mﬂ‘wwmmaﬂﬂqmvﬂumuﬂsﬂmm‘mmuﬂi‘m TN AN BENI TN NA
81w uaziiswienmafemsluiddinadelng mﬂ“nmﬂ‘[u‘[maLWawwmmwwmmamqwmmmﬁm151
anelvd Taawtuwnsldeullsunsnniendenne English Discoveries

Basic English grammar and vocabulary used in modern lifestyle; English Skills practice:
listening, speaking, reading, and writing for communication in modem lifestyle; using technology to

develop English skills for modern lifestyle by focusing on English Discoveries multimedia program

1500124 mmé’anqmﬁiamiﬁ'amsmna 3(2-2-5)

English for International Communication

Tennaniuaz mﬂwmmmaoﬂqmvmﬂmuwamaﬁamimﬂa miwwm‘nﬂwmmamqw
mumi‘ﬂﬂ WA 8% WAL Wenlwizaunand inakan 1 Innae ﬂ’]iE]’mL‘WEm’]i'ﬂ’]LLUUW@]E‘IE]UI]’]E’]ENHQELWE]
mﬁﬁam‘smﬂa m‘sp\lﬂﬂg‘ummﬂLL‘U‘U‘V]ma‘uaaum‘maﬂﬂqmwamiﬁamimﬂa

Intermediate English grammar and vocabulary for international communication; English
skills practice: listening, speaking, reading, and writing at an intermediate level; listening and reading
techniques for taking an English for international communication test; practicing English for international
communication tests
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2500118  BIW1ININH 3(3-0-6)

Food for Life

mwmmmnummﬂmmﬂivmm IMnAY uazdIule ﬂaﬂummi NIIANTITUAZNTLAL
iﬂ‘]:}’]E]’]‘Vﬂi mﬂmmmuaiumiﬂm UIzNauLaEg eI uaFudeeiuluiinenfotszianens
A3eeRN TnTuInIuay TNIDDNLUUINGNITBINAT ?wuﬁﬁumﬁuﬂs Mu1IIANLUUINELaZLUY
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Knowledge of food in dalily life; raw materials and ingredients in food; food preparation
and preservation; tools and equipment for cooking and reheating; basic kitchen work for household;
food types; drinks; nutrition and food listing; Thai and international dining etiquette; food safety and
sanitation; relevant regulations; current food trends

2500119  INBTIAANUBIAALATHININYWLIL 3(2-2-5)

Lifestyle for Circular Economy

mwmwmmmmmumaamLLa I uuunﬂ AHDINMALREENIE FIREINTA NN RV
ﬂmmm‘wmmﬁiimml,l,a”am,l,maam m'mﬂml,waaﬂﬂmﬁmm m’mcﬂLﬁnmLﬂiﬁ”ﬁﬂmaammniﬁm
ﬂ’nmmvl,mﬂﬂ’mmﬂmmﬂ MINmW TS (SDGs) menﬁmumwu ANMNATEANNLAE meanmua
WammﬁwmLLau,amnmmﬂmmmmﬂ‘swiﬂﬁmgunﬂu meommv[,‘ﬂﬂﬂumiﬁmmimwmmmamm
WAz mmmﬁmmwgﬁwguﬁﬂu NIHANEA

Basic Knowledge of environment and ecosystem; Climate and climate change; natural
resources and environment crises; learning how to live with nature; analytical thinking throughout a
life cycle; general knowledge about Sustainable Development Goals; circular economy; awareness
and drive for becoming a green citizen, and lifestyle into the circular economy; The maritime zone
of Thailand and the marine and coastal resource management according to the circular economy
concept; case studies

2500120  AMANVDIANNFY 3(3-0-6)

Values of Happlness

AINGY N133ANTTNIIBIINDE m@uﬂm‘smwmmm m@uﬂm‘smwauwuﬁmwaﬁmmm
ﬁaﬂvmﬂﬁnmmmammao ﬂmj miaﬂimﬂ‘uwau aumam‘wLLavm’ﬂénﬁmmLwammmmﬁwwmmau
ANNAALTINING ARIATIZH LATANTTIETIA LWmmuwmmmﬁ]mmmﬂwv’wmmﬂumwm

Happiness; emotional management; techniques to increase happlness, teohnlques to
build long-lasting relationship; the art of living by oneself; the art of living with others; aesthetic and
happiness living; thinking development based on critical thinking, analytical thinking, and creative
thinking, to empower oneself and value happiness

2500121  walladlnsuazwatiiaslan 3(2-2-5)

Thai and Global Citizens

Fonnorseruluanised 21 nadosuridlanlnsuuau anudunaidotlneuazwaiiedan
MIAITHANIHAT AR T HUGITH GNG LETNIN ANENEMALAZAT N8Il I 9 TUa NIz UaY
mmummaﬂnmawmﬁ mmiwmaumammama Foan nsUntlesnadsslerdanonsoe Inaone
5ITHNALIAMAU TR m’imamum’imm ﬂgwmawumﬂumimiwm mamumitjﬂmmummﬁﬂm

Civilized societies in the 21st century; citizenship of the borderless world; Thai and global
citizenship; respect of cultural diversity; rights, liberty, equality, and duties of citizens of the governing
states; self-responsibility and social responsibility; protection of the public interests; public volunteerism;
good governance in practice; anti-corruption; basic laws for life, and learning through case studies
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4000114  InszMEANNAABISIND 3(2-2-5)

Busmess Thlnklng Insplratlon

ANNRIATYIDITE ummmmmmamﬂ*nmmm N3N 98 TN ﬂ’]iLﬂuNﬁi ﬂa‘umﬂuaﬂ
menmmuawwamu miLmef[amﬁmﬂﬁim iz N%’]LL@uﬂ’]iﬂ’lﬂ’]%Lﬂ%‘ﬂN IRVINNT NNIVUINT
LIRN mimmiwmmu mmamwmmu mwmﬁmm NIU3MIANHLEEY INARANIEZ19FIIR
AOMNUALAZAD mﬂuﬂm'ﬁﬁamaﬁmqmmmﬂ mMe uay NHVHIETIND

The importance of an economic system to living and job creation; entrepreneurship in
Gig economy; discovering business opportunities; leadership and teamworking; service mind; time
management; financial management; financial health; risks and risk management; media and contents
creation techniques; marketing communication techniques; taxes; and business law

4000115  mMslEBIalugaRdna 3(2-2-5)

Living in the Digital Era

inaluladAdnaludingizdnu madszendldmalulagfidnauazmaluladniatu asiuAnrey
AON1INIZNIIAING LaznnseaNNdbnaEpIRINg

Digital technology in daily life; digital and financial technology application; digital
responsibility; and digital citizenship skills
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KU2QIBIFANYINITU AUUUSUUSY W.A. 2566
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1500125 mm&mqmﬁamsﬁaui@aaﬂ%ﬁm 3(3-0-6)
English for Lifelong Learning

1500126 MEaINn B IBFIANW IR 3(3-0-6)
English in International Society

1500127 Winwensdeasmunlng 3(3-0-6)
Thai Communication Skills

1500203 ANuLTuaIUn e 3(3-0-6)
Suan Dusit Spirit

4000116 Anendansiwdindizinin 3(3-0-6)
Science in Everyday Life

4000117 AtAFER T IuTInU 7371 T 3(3-0-6)
Mathematics in Everyday Life

4000118 waluladAInaludindsz913% 3(3-0-6)
Digital Technology in Everyday Life

2500122 wardodlneluanigswi 21 3(3-0-6)

Thai Citizens in the 2 1st Century
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1500125 mmé’anqmﬁamsﬁau%’mam%’“m 3(3-0-6)

English for Lifelong Learning

mwmmuvl,ammmmmmnqwumu mﬁwmmy’smwamimam mwmmwmﬂ'ﬂmm
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Basic English grammar knowledge; words and phrases for learning; knowledge and
understanding of using conditional sentences; using present tenses, past tenses, modal verbs, future
tenses, prefix and suffix; making predictions from listening and reading; identifying examples from
listening and reading; reading techniques for identifying the main idea, linking words, cause and effect,
important details; English skills development; knowledge and understanding of characteristics of the
Test of English for International Communication — TOEIC; and practice

1500126  NNBIDINOHIBFIANWIMITIA 3(3-0-6)

English in International Society

¢mmmuvbEJ'mimmmamqmmma ffnfiazdmenisdomsludianuimi anw
immmﬂmnmmmﬂm perfect simple tenses, present simple tense, past simple, future simple,
passive voice LLa“’ﬂ’]ﬂfHﬂiﬁl’]%’JElﬂ’]ﬁi‘]_lﬂ’]iaufmm anwdulyle m‘mm NIEUDLUSLAEATNNNEY
Tum@amﬂm naﬂ‘nﬂumiﬁum mimul,wammwﬂﬂ miaumumam%mam ﬂ@ﬂmmimmwa
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Intermediate English grammar knowledge; words and phrases for communication in
an international society; knowledge and understanding of using perfect simple tenses, present
simple, past simple, future simple, passive voice, and modal verbs regarding permission, possibility,
prohibition, make suggestions, and future meaning; listening and reading comprehension strategies;
using inference to understand a text; reading strategies for identifying facts and opinions, identifying
and using cohesive markers, identifying supporting details; making inferences; skimming and scanning
techniques for reading; applying English knowledge and skills for communication in an international
society; and practice with the Test of English for International Communication - TOEIC

1500127  vinwrmsdea NI ing 3(3-0-6)
Thai Communication Skills . .
9ALIZNBULAZNIZUIBNNTAENTT AnINEINTHEETT ﬁmmmﬂ%’mwﬂ‘m n13lgAN

N3N mimuaamwm 89UANN NIguae miﬂ@am@mﬁnimmwm ﬂ’]iLGIJEl%‘V]’Nﬂ’]ﬁLLﬂ 8571968998

miwmmL‘Jam,La”mLauaaum mMsdasnsnunineludadeaneeulas mIindwinuznsdossluiie

‘]Jium'm nMINe A nA 874 Wauwmming
Communication elements and process; communication psychology; basic usage of Thai

language: words, listening, reading and summarizing, critical viewing and thinking, formal writing and

creative writing; storytelling and product presentation; communicating Thai language on social media;
practicing communication skills in everyday life: listening, thinking, speaking, reading and writing Thai
language
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Suan Dusit Spirit

Liﬂ%i?%uﬁﬁuﬂ?%ﬂﬂm YANNATN N38INT8IN mMIdium AadznTldiindieanis
ﬂjiLiﬂmmamm miaaiauﬂuwaﬂumw TNUTTTNNTTVUIEMUDINIT NIIANTIABAHIATU A
ﬁﬁmuLLuumu@ﬁmamwmmqm

Learning Suan Dusit culture, personality, etiquette, adaptation; the art of self-living; lifelong
learning; living with others in a society; dining etiquette; living along with Suan Dusit good practices
and happiness

4000116  INgAANIIWTINUTEININ 3(3-0-6)

Science in Everyday Life

mﬂNmﬂmmaﬂmmmamﬂmmﬂi 23717% MIlmMINeINIuae NIATUANNRNNIE oA
UaaadeTuiindaza1iuw Wmmmmwwmmummaaniuamm ﬁm’gwﬂummﬂnumfbﬂmmiumiﬂiu
mLLa mauntatyw ’mmmammammLLammWLLa mmtﬂuaawﬂim’mm%u M INHUINEIE
LwamimuwaLNa@ﬁmmmmamuamﬂﬁmﬂu mmﬁﬂ‘m

Importance of science in everyday life; utilizing resources and pollution control for safety
in everyday life; energy and alternative energy in the future; climate and living in respect of adaptation
and problem-solving; science for health care and wellness in the new normal; sustainable development
for being green citizenship; case studies

4000117  AmAFMEAS IKTInUzI I 3(3-0-6)

Mathematics in Everyday Life

mmmﬂmsna\mmmmﬁmﬁwnmﬂj z317% NIAALAY mﬂ‘wmmwa miaamm‘ummﬂm
bt [31F% ﬂmmmammanﬁmmi mMareufieIazM AW INNLazAW naidetlsn nsriilng
NINBLAZNITRIN Y adfanINenIol

Importance of mathematics in everyday life; thinking and reasoning; design thinking;
problem-solving; mathematics in food, tourism and travelling, games and sports, gambling, polling,
finance and investment; statistics for forecasting

4000118 aluladfdnaludinlszdnin 3(3-0-6)
Digital Technology in Everyday Life
walulagadnaianmaeuiluaminedeaiugda nslanelulagfddnaluiinysziniu

mﬁmmuﬁaua ANNUABANBEARING m’ﬂmamammiwmm NneeimufInauazaNNdunaLio

AINA

Digital technology for learning in Suan Dusit University; using digital technology in everyday

life; media literacy and safety in the digital era; data-driven creativity; digital skills, and digital citizenship

2500122  wailaslnaluaaassei 21 3(3-0-6)

Thai Citizens in the 21st Century

WaL:NaGimﬂﬂiwﬂu‘ﬂﬂmaElﬂﬁmamsnw windl ewaie ﬂmﬁiimmﬁiﬁﬂumimio
FIAAININ NG TIANTHIURUT ﬂ’]iagi’JNﬂusluﬂﬂﬂNWﬁ’NN%ﬁﬁN ﬂgwmﬂmmﬂiumm NITUINNIT
gATITN ANFNUBETU ANLANDNIA TITHIAVIARAZNITABAIUNIINITA FIANLATTWNYANE
ANNIURATOUADNIANLAZARDIE

Thai citizens in a modern time in respect of the national strategy; duty, discipline, morality
and ethics for living with a Thai way of life; social harmony; living in multicultural societies; laws in
everyday life; judicial process; human rights; equality; good governance and anti-corruption; law abiding
society; social responsibility and volunteering
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