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5. 1Bwhawisnus:naulAnavduSonsinun
5.1 wWineuousuwasesin (Flight Attendant)
5.2 WINMUINT Lazdansunais (Ground Attendant)
5.3 winouaan1seslugsianisdu (Flight Catering Officer)
5.4 winnuuInilugaainnssunisaudsdudiniseinie (Air Cargo Officer)
55 WinMaIasILazoanAIlaeEs (Airline Reservation and Ticketing Officer)
5.6 WiNwMINaINIARwLiiUIzinelne (Airport of Thailand Officer)
5.7 WINUNINTINaINFAEs (Department of Airport Officer)
5.8 winouamnewndunadanusiszinalne (CATT Officer)
5.9 WHNIKUINIGNAILANAENAKS (Customer Service)
5.10 Wﬁﬂﬁ?%ﬂ?ﬂU%ﬁ’]‘jﬁb’JvLﬂI%ﬁqiﬁf\mﬁﬁu (General Administrator in Airline Business)
5.11 winiwdeniulugifalstusn (Hotel Front Desk Officer)

lnsvasionanans
dnnumbheiefideunaoavangas 126 mhein F8ndmImumheAALENAAMNIAITILZNENIT
Soit
1. nuamduinuINolU 30 nLiosnn
2. MUOAIBIAWN: 84 nlosnn
2.1 naaimiugnudnin 21 nhgin
2.2 nHNITNANIZTIAY 36 viuein
2.3 NN aNIzLaen 27 vhgin
2.3.1 nanimandanlaaniz 15 Meie
232 nguinmeidlazinaiionueiin 12 nbgin
3. nuondvlnus:aunisnidsGw 6 nLiognm
4. vuamdsudenias lutiesndn 6 nLiounm
nN1sYANISISBUNISdau
NUOAJILIIAWAN: 84 nuosnn
nguIBLUFIBIBW 21 nuoynn
3571414 anadidesdulumisaniagsianisiin 3(3-0-6)
Introduction to Airline Business Management
3571415 U%wmﬁﬂmiqmmwmmu“‘ﬁmﬁmfsmiviamﬁm 3(3-0-6)
Hospitality and Tourism Industry Management Context
3571416 manmmyadnnluginanisdn 3(2-2-5)
Personality Development in Airline Business
3571417 A@INGIUINMITINIMNUDIIN 3(3-0-6)
Cross-Cultural Service Psychology
3572419 mITANIBeAnILaENINeININULElugIAINIIIN 3(3-0-6)
Organization and Human Resource Management in Airline Business
3572420 minaaluginansdu 3(3-0-6)
Marketing in Airline Business
3573418 ngrianeuazizdeunsdunaeuluginanisiu 3(3-0-6)

Laws and Civil Aviation Regulations in Airline Business
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NauduawI:UvAY
3573419 M1I3ANIIMUINTUWATEITH
Inflight Service Management
3573420 nmavannadaneuazanndaananaluniadn
Aviation Safety and Security Management
3571418 MsaANIoIMILazLAdesRNiliusMIUwAesin
Inflight Food and Beverages Management
3571419 adinadunazlnruinig
Airline Catering and Nutrition
3573421 mﬁmm‘muu’%ma;ﬂmmimﬂﬁu
Passenger Ground Service Management
3572421 inaluladadielmidmiudsosiinilugananaiu
Advance Technology for Reservation in Airline Business
3572422 n1I9ANIINIIBEIEUAINIIINA
Air Cargo Management
3572423 N1I9ANIIVINEINAL
Airport Management
3571420 mﬁamﬁmmSaﬂqwﬁugmz%m%uqmmwmmﬁma
Communicative Fundamental English for Hospitality Industry
3572424 mMIWINAMBI8INERINILTININTI0N
English Listening and Speaking in Airline Business
3573422 ﬂ”lia"mLLa::L%El%ﬂﬂs}”laU\‘iﬂﬂiﬂﬁﬂﬁ%ﬂﬁjﬁﬂﬂﬁﬁ%
English Reading and Writing in Airline Business
3574419 ﬂ’]iLW%EJNﬂ’J’]NW%E]NQBW%WE\%WW%UQ‘E?WW]?G%
Career Preparation for Airline Business

naudslaw :idgen
naudvinowauforaw:
3571421 Lﬂm;ﬁsmﬂm‘ﬁaaﬁmﬁaqaﬁmwﬁu
Introduction to Airline Business Economics
3571422 mﬁ{fﬂLﬁya\‘n?m‘luaqmmmmﬂﬁﬁu
Introduction to Research in Aviation Industry
8571423 dunupgididiaanszningszine
Air Freight Forwarder
3571424 mnﬂuﬁﬂﬁ:ﬂaumﬁﬁaLquqiﬁﬂﬁaoLﬁm
Entrepreneurship in Travel Agency
3571425 m3iamsinn
Accommodation Management
8572425 Uszmanandeunuginanisdu
ASEAN Community and Airline Business
3572426 mia%fwmaﬁumui’mmiﬂuqmm‘ﬁmﬁumiﬁu
Creative and Innovation in Aviation Industry
3573427 midnkazmIamudIvyanaate i
Modern Finance and Personal Investment
3573423 ﬂ’]ﬁ{fﬂﬂ’]‘jl,l,@:iﬂ’]ﬁﬂﬁﬂﬁﬂ’lﬂaﬂﬁqiﬁﬂﬁ’]ﬂﬂ’]iﬁ%ﬁun%@i’]
Low Cost Airline Operation and Administration

36 nuosnm
3(2-2-5)

3(3-0-6)

3(2-2-5)

3(2-2-5)

3(3-0-6)

3(2-2-5)

3(3-0-6)

3(3-0-6)

3(2-2-5)

3(2-2-5)

3(2-2-5)

3(2-2-5)

27 ViUo9NM

15 nuognm

3(3-0-6)

3(2-2-5)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(2-2-5)

3(3-0-6)

3(2-2-5)
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3573424

3573425

3573426

5073359

4511208

5074322

5072347

5073380

35715625

3572548

3572549

3573589

3571526

3572550

3572551

3573550

3571627

3572552

3572553

3573556

3571528

3572554

MIIANIIANNUANAIIN I MU TINIUGIAINTTNU
Intercultural Management In Airline Business
masamaanaideddugananiai

Risk Management in Airline Business
UIZINALAZNITIANI TR UNIINTD U
Country and Route Management
MIHARBINTREN TSN TURATD I
Food Production for Airline Services
awnwanauqﬁn(awnwsun:muuina)
Suan Dusit Thai Cuisine (Thai Cuisine and Desserts)
Kusznaunsaselvnlugiiaeinis
Modern Entrepreneur in Food Business
FansLazAalLeInI

Gastronomy

i 1 wazlnli

Coffee Tea and Cocoa
NEu3BINEIOUS:INALTBV DB
(IasnSeunmwandizmaienuandnmenlameiritsldiaondt 12 mizeina)
ME1IuAUgIL

Fundamental Chinese
MEIAIREIVTIAU 2T

Chinese for Everyday Life
nwwn%mnﬁanwaﬁaawaanqiﬁa

Chinese for Business Communication
nwwn%muﬁaqaﬁanwaﬁu

Chinese for Airline Business

s uingu

Fundamental Japanese
nwwwﬁﬂuﬁwn%ﬂ%ﬁnﬂi:ﬁwiu
Japanese for Everyday Life
nwwwmlhuwanwaﬁaawaanﬁinﬂ
Japanese for Business Communication
nwww@ﬂm&ﬁaqaﬁanwaﬁu

Japanese for Airline Business

M UMMAR UG

Fundamental Korean

M UNRAENIVTInU 291 7%

Korean for Everyday Life
nwerunwnaLwanwaﬁaﬁwanwaﬁina
Korean for Business Communication
nwwwwnnﬁrﬁaqaﬁanwaﬁu

Korean for Airline Business
nwwnN%mnaﬁﬁgwu

Fundamental French
MEINT AT UT AT W

French for Everyday Life

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(2-2-5)

3(1-4-4)

3(2-2-5)

3(3-0-6)

3(2-2-5)

12 nuosnm

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)
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3572555

35735562

3571529

3572556

3572557

3573553

35715630

3572558

3572559

35735567

3571531

3572560

3572561

3573576

3571632

3572562

3572563

3573559

3571533

3572564

3572565

3573562

35715634

m‘mN%'J@Lﬂmﬁaﬂﬁﬁiamimaﬁqiﬁm
French for Business Communication
msTiaaiagsiansin

French for Airline Business
mmmmﬁuﬁy@m

Fundamental German

ML TRWRIIVTIAU T2 T]
German for Everyday Life
miemLﬂaﬁﬁmﬁ:amﬁamimagiﬁm
German for Business Communication
mmmmﬁmﬁaﬁjﬁﬁmﬁﬁu
German for Airline Business
mmﬁﬂﬂmuﬁugm

Fundamental Viethnamese

M dgamnanIvTIadizinin
Vietnamese for Everyday Life
mienﬁﬂmmuLﬁ'amiﬁ'amimﬂﬁjﬁﬂ
Vietnamese for Business Communication
m3samaiiiagiian i
Vietnamese for Airline Business
mwmﬁaumi‘ﬁugm

Fundamental Burmese
Muudenansariviindszdniu
Burmese for Everyday Life
mismLﬁaum{w‘\"jamiﬁiamﬁmqqﬁﬁﬂ
Burmese for Business Communication
msflewinfifegsianisiu
Burmese for Airline Business
MmN

Fundamental Arabic
MEIUENIVTInUIZ31 %
Arabic for Everyday Life
ﬂ’]isﬂa’m%ULﬁaﬂ’]iﬁlaﬂ’liﬂ’wﬁjﬁ’%
Arabic for Business Communication
M mIuiogiianmsin

Arabic for Airline Business
MBHUAEAUF Y

Fundamental Malay
MENLATEHTUTIRUTZI T
Malay for Everyday Life
m‘mmLaﬂ‘w‘\fﬂmiﬁaaﬁmqqiﬁﬂ
Malay for Business Communication
ﬂWEWNWLaE](L‘ﬂIaﬁjﬁﬂﬂ’ﬁﬁu

Malay for Airline Business

Mz ¥mdeiugin

Fundamental Russian

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)
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8572566 Muiadedmiviindszaniu 3(3-0-6)
Russian for Everyday Life

3572567 mm%’m%Lﬁamiﬁamﬁmaqiﬁﬂ 3(3-0-6)
Russian for Business Communication

3573555 mm%m%tﬁaqiﬁﬁ]miﬁu 3(3-0-6)
Russian for Airline Business

3571535 mwﬂmﬁugm 3(3-0-6)
Fundamental Thai

3572568 mw1lngamIvdializanin 3(3-0-6)
Thai for Everyday Life

3572569 mwﬂmaw‘\"jamﬁ'amﬁmﬂﬁjﬁﬂ 3(3-0-6)
Thai for Business Communication

3573590 ﬂﬁEWIﬂﬂLﬁ@ﬁqiﬁﬁmﬁﬂu 3(3-0-6)

Thai for Airline Business

nuondsiinus:aunisnidsnsw 6 nLoTnn
3574809 Aniszaumaniimdnginaniain 6(400)
Field Experience in Airline Business

nuondsdentasiitiesndn 6 nuosnn
Tidendeuneginla 9 lunangasszauSanned svminenseavgdalae llniuneginneedey
a7 upzazdodliiiunedniimualiiseulagliiuneiasn luwnarinsduianmsfnuasmangns
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a1w13y1ssNINISUU Kandasusuusy W.A. 2565

NUIAJBIIAW:

ngu3sdiugUIEIEW
3571414 mwi’tﬁaaﬁu‘lumiﬁ'ﬂmiqiﬁ%msﬁu 3(3-0-6)

Introduction to Airline Business Management

ﬁmuivﬁyaqé’uﬁmﬁuqmmmwmﬁu AMERINE ANENAT UsrTRnnaduan dnwmeiidfn
mﬂﬁﬁmigmmwm | aﬂﬁ‘ﬂizﬂauluqmammwmﬁﬁu LAZENIZUINREN ﬁLﬁm‘F@ﬂﬁU@ﬁ]ﬂ’]ﬂﬂﬁNﬂ’]‘éﬁu
wihsnuiiiedos meuazmdnrinaia wfﬁﬁm:mwﬁuﬁmauﬁ"ﬂﬂmmLqunU%mipf\f[mamiﬁg\imﬂﬁmm:
YWDINIALIY mwﬁhﬁtymawhmmﬂmmmwwmwwﬁwﬁiuqmmwmwmaﬂu ANNEIAYIaInAlulagsa
gATIMNITNNTIN KANTENUINGATIMNTINUINT LATHTAD FAN uay f?ilm,l,m&’awiaamﬂmmqﬁﬁfﬂmﬁﬁu

Fundamental of knowledge of aviation industry including definitions, importance, history,
significance, type of services, element of aviation industry, and aviation industry related environment; related
organizations; language and terminology; general duties and responsibilities of ground and in-flight passenger
service; importance of airport and its role and responsibility in aviation industry; importance of technology
on airline business; impacts from hospitality industry, economy, society, and environment toward the future
of airline business

3571415 u%uﬂms{fﬂmiqGla'mnimu%mma:msﬁaaLﬁm 3(3-0-6)
Hospitality and Tourism Industry Management Context
mwuil,‘ﬁmﬁmﬁ'Enf'ﬁ_lqmwm‘iumiu%milmzmiﬁauﬁm Uiz ifanadun Lazdtmuinig

LLmﬁmLazmw346?1ﬁﬁymaﬂqmmﬂmiuu’%mmasmiﬁmL‘*?'im a\‘iﬁﬂixnamaﬂaqmmmiw%mimzmiﬁaﬂL'*?'ien

LLamJﬁ:mmaﬁqﬁﬁﬂﬁtﬁﬂa%ae uwmmaqqiﬁﬁ]ﬁnﬁm UIEnFununnsanie) Awnusw ganan13dn

LL@zﬁjﬁ’ﬂU%ﬂ’liS% g &iaaqmmwmmu%mmmzmiﬁa\‘iL‘*?'im mwwmammﬁ’]ﬁﬁymzmmLmﬂﬁhwaaﬁﬁim

Mqﬁmwmmu%mmazmjﬁamﬁsmiaaqmmwmwﬁ'u 9 miﬁﬂ‘quﬁmimaﬂﬁuﬁﬂmﬂlamimLa%umm

f5elugaamnITy ﬂﬁﬁﬂﬁ'ﬁimaﬂi:'ﬂ‘u@iamwﬁnwﬁﬂuqmwmiu
Concept and importance of hospitality and tourism industry; the components of hospitality

and tourism industry and related types of businesses; role of tour operator, travel agent, lodging, aviation
and other service businesses in hospitality and tourism industry; meaning, importance and differentiation of
consumers in the hospitality and tourism industry to other industries; the study of consumer behavior for
promoting success in the industry; the factors affecting advancement in the industry

3571416  nsnawIuadnmwlngsiansin 3(2-2-5)
Personality Development in Airline Business
ANNVNNBLATANNEATIBIYARNMNAagININITN BeAUIENoLIBIYARNIN ANEATDY

MmNy ARNMNATdanwo LAz e stuaINM AN iR TlugIAan D YaAnmwiifeszaddnu

Qm’%auazwﬁfﬂmumﬂﬁu MIRmILARN MW BRenkazell NIudIne NIUFIVITT NITIAUFHINTINN TN

MIdom I Rea9ANEUIEHLIY FNWENNILAAIARAEETTNTM ATETNITEMUAZATNEIIN TUABMITNAT

9% FNMwaliw inwensadUnengy nnwemarinnwduis
Meaning and importance of personality to airline business; personality components; the

importance of personality development towards oneself and to the promotion of airline corporate image;

desirable personality for cabin crew and ground service staff; external and internal personality development;
grooming; make-up; hair styling; public impression communication skills; manners and social grace; job
application procedures; job interviews; group discussion skill; teamwork skills
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3571417  3@INLIUINTTNIMWETIN 3(3-0-6)

Cross-Cultural Service Psychology

WWIARIAINEIUINTT NIBULWIAAKLLLALTA AINHLANGIITDIAANHIZTBIUAAN NOANTINAH
JauoTINTNTiouiien nMInednuing WAIINIVINIUAEZANINNITLINT ﬂaamﬁ‘mi‘u%mi N139ANN3
LazMIBENLULAINTINGNAMANTUS MaRemaieliainly AsUzmidetassznsaeanudsziulaly
IIUUINIT AENM IR T MU TIHRBAMHENTUS MITansanTauddnaSmussTw

Service psychological concept; the growth mindset; individual characteristic differences;
tourist’s cultural behavior; cultivating a service mindset; service cycle and service quality; service strategies;
Customer Relationship Management (CRM) and CRM program design; persuasive communication; the art of
negotiating and creating impressive service; cross-cultural communication principles to develop relationships;
cross-cultural conflict management

3572419 mi%'ﬂmimﬁ'nmazﬂ%'wmnm%mﬂuﬁqiﬁamiﬁu 3(3-0-6)
Organization and Human Resource Management in Airline Business
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Definition of organization and organizational management; concepts and theories relation to

organization and human resources management in airline business; international organizational networking

management in airline business; low cost airline management; Lean organization strategy; outsourcing
management; strategic planning; customer relationship management; competitive strategy; supply chain
management; quality management in airline business; service quality management (SERVQUAL); risks and
changing management; using technology in airline business; customer relationship management; Corporate

Social Responsibility; human resource management for inflight and ground service; manpower analysis; job

design; recruiting; selection; appointment; training; compensation; maintenance; labor relations
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Marketing in Airline Business
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Marketing meaning; marketing concepts and theories; importance of marketing to airline business;
factors influencing to the success of marketing in airline industry; current and future passenger behavior;
behavioral analysis of passenger to design marketing processes for enhancing the passenger experience;
the role of technology in marketing promotion in airline business; online marketing; personalize marketing;
emotion-based marketing; airline business marketing mix; competition and market share analysis; marketer
thinking skills; sales and negotiation skills; systematic thinking skills; marketing plan; professional marketing
plan presenting skill in airline business
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Laws and Civil Aviation Regulations in Airline Business
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Fundamentals of laws and civil aviation regulations both internationally and nationally; legal
systems, national and international aviation laws; government enforcement and oversight; relevant case
studies

Naudu1awI:UvAY
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In-flight Service Management
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Meaning and nature of in-flight service; type of passenger; type of aircraft; use of equipment;
normal and specialty routes; inflight service procedures; route plans; document preparation; special conditions;
special handling arrangements; passenger special services in each flight route; relevant factors and supporting
elements according to the standards of each airline; flight management methods to ensure the passengers’
maximum comfort and satisfaction; safety, security and Cardiopulmonary Resuscitation (CPR)
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Aviation Safety and Security Management
AdnannnrasisAsuazanndaaadelun1sdu msinsianwdasadelugnaimnssunisdn

nizidauuazdateAumunIdn Auaduaneuazingaeima szUuNIIaNIANNUaenade
Definition of aviation safety and security; aviation industry safety, aviation rules and regulations,

dangerous goods and prohibited materials, safety management system
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In-flight Food and Beverages Management
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Importance of inflight food and beverages management; types of food and beverages served

onboard; background, types, procedures and production processes; mixology; food rotation; food and
beverage terminology; knowledge of food and beverage related to international cultures; dining etiquette;
in-flight food and beverage service skills; introducing suitable food and beverage menus for passengers
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Airline Catering and Nutrition
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Introduction to nutrition for airline catering; principles of inflight food service; food ingredients;
food menu design and development; selection of food menu and special diets for health or religion; cooking
and preserving food in the airline catering; food sanitation; process of transporting food, beverages and
duty-free goods takes into account the hygiene and safety of passengers in accordance with international
standards of the airline catering
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Passenger Ground Service Management
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The process in providing ground passenger services of airlines and airports; international rules

and regulations for disembarkation or embarkation; passenger safety; special passenger care; Special Service

Requests (SSR); baggage control; balance of the air craft; document preparation and coordination; flight

schedule; apron equipment; special service; problem and solving skills; case studies in ground passenger

service management
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Advance Technology for Reservatlon in Airline Business
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The importance of reservations; airline reservation system; airline computerized system; self-
reservation via applications; technical terms and abbreviations used in airline reservation; domestic and
international flight schedule and route; code registration reservation system; Amadeus reservation system
practice; modern technology for reservation; rules and regulation for reservation and ticketing; different types
of air fare

3572422  MSIANINTUBEIRWAINIDINNA 3(3-0-6)

Air Cargo Management
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Fundamentals of air cargo management; air cargo business principles; factors and importance
of air cargo; logistics system; air cargo planning process; transportation rules and restrictions; regulations on
packaging and labeling; product types and restrictions on air transportation; dangerous goods; documents
and formalities for import and export; criteria and customs procedures; customer relationship skills
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Airport management
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Importance of airports to the aviation industry; airport system management concept; composition
of the airport; smart airport management; airport layout; air traffic management; security management;
airport signs and symbols; airport activities; airport laws and regulations; preparation of related documents;
corporation with relevant agencies in airport; airport security systems in the digital era
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Communicative Fundamental English for Hospitality Industry
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English listening, speaking, reading and writing skills used for the English International

Communication (TOEIC); basic English communication skills for hospitality industry contexts; vocabularies,

grammar, and language patterns; English communication strategies for application in service problem solving

for accommodation, restaurant, tourism business, airline business, cruise, and transportation
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English Listening and Speaking in Airline Business
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Listening and speaking English skills for ground operations and flight attendants in a variety

of contexts include greeting passengers, making reservations and ticketing, checking in, providing safety
information, food and beverage inflight service, passenger service, public announcement, immigration
checking, air cargo services, giving public speech, master of ceremony and pitching; speaking principles
and strategies; technical terms; grammar and idioms necessary for communication

3573422 NI MUAziERMBIdINgREIMITUSINOM N 3(2-2-5)

English Reading and Writing in Airline Business
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English reading and writing skills for airline business operation; reading to increase vocabulary;
reading for information; reading comprehension; reading strategies; operational document reading; sentence
writing; paragraph writing; essay writing; short story writing; digital content writing; correct grammar,
conjunction, and punctuation
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Career Preparation for Airline Business
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Career preparation, career path, proper attitude towards career in airline business, technology
use in the office, modern media presentation techniques, media for presentations, media for public relations,
writing for basic communication at work, group activity skills, teamwork skills, moderators and speakers,
persuasive speaking, building a good image, analyzing and optimizing outward appearance for service
excellence in airline business

ndudsalawI:igen 3
3571421 Lﬂ‘mgmamﬁﬁaaﬁmﬁ'aq‘sﬁam‘zﬁu 3(3-0-6)

Introduction to Airline Business Economics
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Economic concepts, theories and principles; the differences between micro and macroeconomics;
application of economic concepts in airline business; factors influencing economic growth; business cycle;
inflation and economic policy; demand and supply analysis to manage airborne pricing equilibrium in airline
business; factors influence market failures in airline business; production concepts, cost and efficiency in
airline business; application of economic concept in route planning
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Introduction to Research in Aviation Industry
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Concepts and theories of social science research; importance of research in the aviation
industry; situational analysis and research problem formulation in airline business; literature review and related
researches; research conceptual framework design; research methodology, Quantitative, Qualitative research
methods, data collection and URcollection, data analysis, research report, research result publication, research
proposal writing, research article writing, plagiarism checking, reference writing, seminars for research
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Air Freight Forwarder
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Customs clearance principles and procedures; customs broker service; import and export rules
and regulations; international trade rules and regulations for customs clearance; documents necessary for
customs clearance
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Entrepreneurship in Travel Agency
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Meaning and importance of travel agents and tour operator; roles and duties; organization and

management; tourism market trend analysis; itinerary planning; marketing in the tourism business; network

and cooperation to promote tourism; modern technology for travel agents; sale promotion platform; tourist
service; tour operation; relevant laws
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Accommodation Management
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Type of accommodation; hotel operation and management pattern; hotel establishment and
administration; hotel standard; information systems in hotel management; marketing in hotel businesses;
related agencies to the hotel business
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ASEAN Community and Airline Business
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History, society, culture, economy and tourism of countries in the ASEAN community; policy
and action plan for tourism development in accordance with the cooperation framework of member countries;
the differences and competitive potential in the aviation industry; cooperation model for the development of
the tourism industry and aviation services in according to the policy of proactively opening the airspace to
promote business aviation personnel at the international level
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Creative and Innovation in Aviation Industry
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Principles, concepts, theories related to innovation development; importance and history of
innovation in aviation industry; innovation typology; creativity and innovative design; prototyping service
innovation
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Modern Finance and Personnal Investment
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Financial management; basic financial analysis; time value money; personal liquidity management;
the basic principles of investment; rate of return and risk; application of financial theories for making financial
decisions; financial analysis and decision making in asset investment; alternative investment; the laws &
regulations related to financial and investment transactions; financial technology
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Low Cost Airline Operation and Admlnlstratlon
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Characteristics of low-cost airlines; low-cost airline management systems that affect to business
models; business structure; human resources management; marketing and sales management; cost strategies
and sources of income; fleet management strategy; passenger service at the airport; inflight passenger
service system; passenger registration system; food service and distribution systems; baggage and loss
management system; different types of passenger care systems; air transport management security system
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Country and Route Management
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Country and route; route and route specialty definition and significance, flight route plan, special
conditions documents, service arrangements and special service on board, providing passenger services,
service procedure to different route passenger, the factors and elements study according to global airline
standards
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Intercultural Management in Airline Business
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Meaning and cultural differences; importance of culture toward ethnicity; elements of
culture; cross-cultural communication psychology; principles of effective communication and cross-cultural
communication in service; cross-cultural communication related to airline business services; knowledge of
service excellence; the arts of hospitality and service in airline business; differences between global airline
standards; self-analysis and guidelines for self-development to become a good service provider
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Risk Management in Airline Business

matanmaanadeddugsfanitu TadeddeliAnanudewazisieiugifvgresgifa
fen130n MINATIEHANNELY NIVIINITANIIANNEEE TZUUNIIATIEIVUAZNNTUITAUNE n1IAILAN
ATHLAEY BIRNILAZAUIBITUE Y 9 fieados npazideudoisay miéht,ﬁumimummgmazuumﬁ@miﬁm
Anndaaane (SMS) aeanismsdunatianszrinszing

Risk management in airline business; factors causing risks and accident prevention of airline
business; risk analysis; risk management; risk audit and evaluation system; risk control; other related
organizations and agencies; rules and regulations; Implementation of Safety Management System Standards
(SMS)

5073350  MIWAMEMTENITUSMTUBATaI TR 3 (2-2-5)

Food Production for Airline Services

ANEULAZTRATEID N TLAzIATEIRNT RS M T WATe DU FaAARDIMEVANEING NI LAY
wazWaylranadasiuanudoinisvesdlaeas szUunI9ANIUINITEIMNTUBATEIN NIATFIN
mMIviMIemIkaziaiosinumeiosduiionisann Rewolaliuiglngmns

Features and types of inflight food and beverage service emphasis on international standard,
planning and developing menu focusing on passenger needs, airline catering system, standard of in-flight
food and beverage service to fulfill passengers needs and gain satisfaction

4511208  2IMTAINAAR (2 wnsuazawaing) 3 (1-4-4)

Suan Dusit Thai Cuisine (Thal Cuisine and Desserts)

Laﬂaﬂwmmmimumﬁm Lﬂiaﬂﬂiﬂ LATBILMN LATDIIN LASENLARY naRAn1TUIzNaueImg
MIIAFITLDNAT aﬂmmmia\maua N1I9AUINITNNNT miﬂﬂmmmﬂm 91113 MadanldinluniIanuinag
aplzak maamaﬂwu‘[m 01V mmmumimmimeumﬂmwwmm zanlunNIALINITOIT wae WnUU
Teun mimmﬂwaﬂmmmﬁmﬂ 9 Guumumm mmummn mummmammmm “IJ’]]N@ ‘IJTJﬂﬂﬂﬂ 7
mwmmwmiau Gmmuv[,ﬂ §17ldi3eq Aedien faefeads delne fMefeidndsy ﬂ?EILG]EI?ﬂ]VLﬂ
mammmwm ﬂﬂsnﬂ weld 41minln Yaseelian wneuaaien wnIuIAWNNey anwg

Unique of Suan Dusit Food; seasoning condiments; dipping side dishes; cooking techniques;
food course; equipment and food service; dining table decoration; selection of clothes for food service
and practice; flower arrangements for a dining table; service standards and personality in food serving
and practice include menus include rice cooking; khanom jeen nam ya (rice noodles in fish curry sauce);
khanom jeen nam prik (rice noodles in peanut curry sauce); khanom jeen kaeng khew wan (rice noodles in
green curry sauce); kao phad (stir fried rice); kao klook kapi (shrimp paste fried rice); kao moo daeng moo
krob (rice with roasted pork and crispy pork); kao mun kai (chicken rice); kao khai jeiw (Thai omelet with
rice); kuaytiao (noodle); kuaytiao reu (pork and beef stew noodle); phad Thai (Thai style stir-fried noodles);
kuaytiao phad siew (stir fried noodle with dark soy sauce); kuaytiao khua kai (stir fried noodle with chicken);
kuaytiao rard nha (noodle with gravy); suki (sukiyaki soup with glass noodle and pork); kai pla loh (boiled
egg and pork in sweet brown sauce); kao na kai (rice with chicken gravy); bua loy pheuk (taro dumpling in
coconut milk); kaeng buad pheuk (taro in coconut milk); kaeng buad fakthong (pumpkin in coconut milk);
sam-shae (shaved ice dessert)
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5074322  Hilsznaumsaaizlnailugsioainis 3 (2-2-5)

Modern Entrepreneur in Food Business

NANNIIUAY memnmnumﬁmuwﬂi ﬂﬂUﬂ’ﬁﬁiﬂ‘ﬂmWﬁﬂﬂI‘ﬁN JWUUUgINBINNT MU
LLﬁwﬂiwLN%Iaﬂ’]ﬁ‘ﬂ’Nﬁﬁﬂﬁl miﬁmmmﬂﬁ] amﬂimamaamnmmwmm ﬂawﬂumimmumiﬁim [HaLAw
Tomalunisugedu NIasenuLansne nIaFuendnuailifesdns NIzu I IMINIIAM AR ABLEHEIATIN
ma\‘imwmqﬂm ﬂ?ﬂ“ﬁL‘ﬂﬂIuIﬂEﬂuﬂﬁﬂﬁLuuﬂ’]iﬁqﬁﬂﬂ‘ﬁ&lﬂizﬁ‘ﬂﬁﬂﬁwLLatﬂ'i;‘:ﬁ‘]JﬂTmﬂ’]Liﬁ] miﬁmmuwuﬁjm
LL@zummwwﬂﬁﬁmaeﬁjﬁ%ﬁaﬁmu

Principles and concept of modern entrepreneur in food business; types of food business;
pursuit and evaluation for business opportunities; business established element of business pland; business
strategy for competitiveness; differentiation and corporate identity marketing process; apply of technology
to efficient and successful conducting food business; business plan; business taxes and related laws; and
roles of business to society

5072347 @aAsuazAalzainig 3 (3-0-6)

Gastronomy

Liﬂmﬂimgmimwubmmmiuﬂmmawuwmmﬂmamu,a AavzAifeato ﬁﬂmmﬂumaq
Wiguifeuanneanaduiaanuaranndndean Iiamzdnsddnudiuems nInsasniIin duiade
U3z IRAEAT TRUOTIN NBT §IAN LATEINY wmamquwuwmmﬁmmmmm:ﬂﬁ:mﬂim

Learn phenomenon influences human consumption through both related science and art;
contrast and compare with lens, individual and social member; analyze case studies which foods; culinary
and eating situated in history; culture; language; socio-economy in international and Thai foodscapes

5073380 nud 21 uazlnln 3 (2-2-5)

Coffee Tea and Cocoa

Uazdhaadun anamang Yszimsasmiud 1 wazlnld Saussanmaannun 91 wazlnld
a@m@m aﬂmmu,a wp3evilaluni1ssausnatadesadidandu mimmumuwu WMARANIIENANMNA287E
f79 ) INARANIIIWEIUN N1ITILAE Uiﬁmiammﬂ'ﬁfumwmuw g Tl ouvvZouuazidn T8un oawsald
aNIN U NoAAD mgﬂu HNaL LL@z‘HBﬂIﬂLL@Gl qmamwmemwﬁaama‘uaﬂwumm VIIEA uaenIRNUAURA

History and definitions types of coffee, tea and cocoa; coffee, tea and cocoa culture; raw
materials; equipment and tools for serving caffeinated beverages; cost calculation; techniques for extracting
coffee in different ways; techniques for frothing milk, brewing and concocting hot and cold coffee, tea, cocoa,
and other beverages include espresso, americano, mocha, cappuccino, matcha and chocolate; health and
safety of employees; baristas; and practice

ﬂaUOU'lﬂ‘]l:}"IFI"IDUS mmwamumum
3571525 mmamwuﬁ'm 3(3-0-6)
Fundamental Chinese
lATeaouay mﬂhmﬂimmwwuwmm NNz AN TN WA DIULAE L‘usju,‘wmm NNwNI708N
Be sdwriuazdumenIudodn fian Taustsnuazanaduanvonssndiu
Fundamental Chinese structure and grammar; fundamental Chinese listening, speaking, reading,
and writing skills; pronunciation skill; fundamental Chinese vocabulary and expressions; society, culture and
history of China
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3572548 MEIAREMIVBINUIZIIN 3(3-0-6)

Chinese for Everyday Life

Tasahouasvdanliennininmenufiduden Wnsedumsis wa ewmuazdouidudon inwe
mIsendes mMdniuazdmnmuInildluidalszsniu nmafomawuumnisuaszladnionig

Complex Chinese structure and grammar; complex Chinese listening, speaking, reading, and
writing skills: pronunciation skills; Chinese vocabulary and expressions for everyday life; formal and informal
communication

3572549 nﬂwﬂﬁutﬁanﬁsﬁlaﬁﬂsﬂﬁaqiﬁa 3(3-0-6)

Chinese for Business Communication

mmwmﬂfﬂmmumiﬂa WA 8% Wau AMANTLAZEIWIK AANHNE ANHIBDENNTRNE LAz
ﬁmwmaLmemuLmeaamNm ﬂﬁﬂ%ﬂ%ﬂﬂ@@ﬂ mmwﬂ‘ﬂumimmaﬁamimﬂﬁiﬂfﬂ MIFNIBONY
mimLﬁmam‘ulummam\‘lmuﬁﬁﬂwmwmiw

Business Chinese for listening, speaking, reading, writing, vocabulary and expressions; letter,
email, and self-recommendation letter for job application; Chinese comprehensive conversation in business
communication; job interview; presentation on given business topics

3573589 mm%mﬁaqsﬁamsﬁu 3(3-0-6)
Chinese for Airline Business
Anwndndndt Tanafolazlaslunmsniu tefamsfugsiamstuuaznuuinsfifedos
Study Chinese vocabulary and sentence structure for communication in airline business and
other related business

3571526 mmzﬁ'ﬂuﬁugm 3(3-0-6)
Fundamental Japanese
lAveainonas wan%mmmmmmﬂuwmm NNBEAIWNIIN WA BIULAE Lmﬁuwumu NNue
N30BNLREY ANANTILA mmummmﬂmuawu Foan ImuoIrnuazaNduaele mﬁmﬂu
Fundamental Japanese structure and grammar; fundamental Japanese listening, speaking,
reading, and writing skills; pronunciation skill; fundamental Japanese vocabulary and expressions; society,
culture and history of Japan

3572550 mmzﬁ'ﬂuﬁ'm%'uﬁmﬂszﬁﬁ'u 3(3-0-6)

Japanese for Everyday Life

Tasoaauazvanhennsalmendiuidudon fnsedunsie wo suuazdeunidodon inws
mIoanides ManiuazdwsndUuilfluniiosziriu msfomaunumennauazliniems

Complex Japanese structure and grammar; complex Chinese listening, speaking, reading, and
writing skills: pronunciation skills; Japanese vocabulary and expressions for everyday life; formal and informal
communication

3572551 ﬂ’]‘ﬂ’]iﬁﬂ%lﬁaﬂ’]iﬁlaﬂ’]i‘ﬂ’ldﬁqiﬁ% 3(3-0-6)

Japanese for Business Communication

mmmﬂuﬁiﬂﬂmmumiﬁa WA B W AMANTLAZEIWIK AAHNE IVHNEBLANNTORNS LaY
AN BUHS IO IR D FTATY mmuwuﬂmau mmmﬂuwiﬂumﬁmmaﬁamimﬂﬁiﬂa MIFNABONY
mimLﬂuamﬂumsﬂamﬂmuﬁjﬂwm‘wmiw

Business Japanese for listening, speaking, reading, writing, vocabulary and expressions; letter,
email, and self-recommendation letter for job application; Japanese comprehensive conversation in business
communication; job interview; presentation on given business topics
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3573550 mmzﬂﬂmﬁaﬁqsﬁamiﬁu 3(3-0-6)

Japanese for Airline Business

mmmﬂuﬁiﬂﬂmmumiﬁﬂ WA 1% Wew AMANTLAZEIWIN AAHNE IVNEBLANNITORNS uay
AU AW LA BNAATI mmuwm‘[mmau mmmﬂuﬂﬂummmaﬂam‘smaﬁiﬂf\] MIRNABONY
mimLauamulummamﬂmuﬁjﬂwmwmiw

Business Japanese for listening, speaking, reading, writing, vocabulary and expressions; letter,
email, and self-recommendation letter for job application; Japanese comprehensive conversation in business
communication; job interview; presentation on given business topics

3571527 mmmmﬁﬁugﬁu 3(3-0-6)
Fundamental Korean
[GRSGEREIE waﬂhmmmmmmmawumu NNEzAIWNIIN WA BIULAE Lﬂlﬂuwuﬁm NN
mIpenides AMdwiiazdumenradoiu dan Tamosanuazanmduisasssmainva
Fundamental Korean structure and grammar; fundamental Korean listening, speaking, reading,
and writing skills; pronunciation skill; fundamental Korean vocabulary and expressions; society, culture and
history of Korea

3572552  MBIUNIRASINIUBINL 210 3(3-0-6)

Korean for Everyday Life

Tassadouazvanhennsalnmeunmanduden fnsedunsis wa sruuazdauidodou fnes
mIsenides manuazdmnmMe Mt Fludinlszsnin nsfemauuumemanazlinems

Complex Korean structure and grammar; complex Chinese listening, speaking, reading, and
writing skills: pronunciation skills; Korean vocabulary and expressions for everyday life; formal and informal

communication

3572553 m‘mm’mﬁt‘ﬁlamiﬁ'amimaﬁqsﬁa 3(3-0-6)

Korean for Business Communication

M UNMRGINAENIUMING e 81 Weu AMAnriuazd1min anraneg aanaedidnnIising waz
snvsnguuzihamanioninsnu misuninldney meunvaililunmsdededammiagsia madumealn
miﬁnLaumm‘iuﬁﬁamﬂﬁmqiﬁﬁ]ﬁﬁwm’tﬁ

Business Korean for listening, speaking, reading, writing, vocabulary and expressions; letter,
email, and self-recommendation letter for job application; Korean comprehensive conversation in business
communication; job interview; presentation on given business topics

3573556 ﬂﬂﬂﬂtﬂﬂ%ﬁtﬁ:QQSﬁ%ﬂﬂiﬁ% 3(3-0-6)
Korean for Airline Business
Fnwedny Imm%ﬁaﬂiﬂaﬂ’tummme&'Lﬁaﬁiamié’mqsﬁﬁmﬁﬁmm: MU ITAETes
Study Korean vocabulary and sentence structure for communication in airline business and
other related service businesses

3571528 mmsl%"amaﬁugﬁu 3(3-0-6)
Fundamental French
laseasaas waﬂhEnmmmmmqmawuﬁ’m NNBZAIUNIIN WA BIULAY Lﬁlﬁmwm’m N
nIpenides fdniiazdumedsaamaoin doau TanunTINL AN TR0 AR S AE
Fundamental French structure and grammar; fundamental French listening, speaking, reading,
and writing skills; pronunciation skill; fundamental French vocabulary and expressions; society, culture and
history of France
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3572554  mmdSoasEnsUEIalsre R 3(3-0-6)

French for Everyday Life

mmmﬂmﬂﬁﬁﬂﬂmmumiﬂﬂ WA 8% Wen MANTLAZ 1IN NI IAVIEBENNTORNT uas
AU AWLD LA DR AT mmuﬂuﬂmau m‘mr;haLﬂﬁﬂ%‘l%ﬂﬂim@maﬁaﬁﬁﬂwﬁim] MINNABOL
Nl mimLfomamﬂummamﬂmuﬁjmmmwmﬁlw

Business French for listening, speaking, reading, writing, vocabulary and expressions; letter,
email, and self-recommendation letter for job application; French comprehensive conversation in business
communication; job interview; presentation on given business topics

3572555 ﬂ’]‘]sl"'lﬂ%ﬂlﬂﬁlﬁan’ﬁéaﬁ’]iﬂ’mﬁqiﬁ% 3(3-0-6)

French for Business Communication

ﬂ?EﬁN%ﬂLﬂﬂﬁqiﬁﬂﬁ’M%ﬂﬂ’ﬁﬂﬂ WA 81U Jeu MANTLAZ 1IN AT IVHEBLANNIORNE uas
AATHELBZNAWO LA DEA AT NIERN AR ﬂ’]H’]r}\l%"OLﬂﬁﬁiﬁﬂuﬂﬂig}ﬂﬁiagaf\ﬁﬁﬂwﬁqiﬁf\l nINABOL
o mahissonulwidamesugsiafiiimuels

Business French for listening, speaking, reading, writing, vocabulary and expressions; letter,
email, and self-recommendation letter for job application; French comprehensive conversation in business
communication; job interview; presentation on given business topics

3573552 mmrl%"ammﬁaqsﬁamiﬁu 3(3-0-6)
French for Airline Business
Anwddndt TanahazlealumsiTuaadofeasdnugAanmsduiazuuimaiiiedas
Study French vocabulary and sentence structure for communication in airline business and
other related service businesses

3571529 mmmmaﬁ'uﬁ%g’m 3(3-0-6)
Fundamental German
TansasouazndnliennInimsisasduiingiu Anszdunsie wo euuazidauiingu inws
mIoanies Mdniuazdumeeasiudodu fian Sausssnuazaniduaroissnaeosdu
Fundamental German structure and grammar; fundamental German listening, speaking, reading,
and writing skills; pronunciation skill; fundamental German vocabulary and expressions; society, culture and
history of Germany

3572556  NBILYDINRAIMRIVTINUILININ 3(3-0-6)

German for Everyday Life

Tamosauaznanheninimwieasiuidudou vinsedunans wa eusideouidudau vinse
mIpenides ManuazdmnmMu e aTuildludinlszsnu Mademanuumenauazlaniemis

Complex German structure and grammar; complex Chinese listening, speaking, reading, and
writing skills: pronunciation skills; German vocabulary and expressions for everyday life; formal and informal
communication

3572557 mmwasaﬁ'mﬁamsﬁlamimaﬁjﬁa 3(3-0-6)

German for Business Communication

M gpINUgINAENIUMIN A 814 Wen AdnriazdIau avane evanedldnnIaing uas
avsngunzinamaioninzen miaunuldney meieesiuililunifadedassmogiia masuasol
e mahisunulwindamesugsiafiiinueld

Business German for listening, speaking, reading, writing, vocabulary and expressions; letter,
email, and self-recommendation letter for job application; German comprehensive conversation in business
communication; job interview; presentation on given business topics
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3573553 mmwasﬁmﬁaﬁqsﬁamiﬁu 3(3-0-6)
German for Airline Business
Ansnddnd Tassadelszlealumsisasiuiadomasugsiansduaznuuinsfiiieadas
Study German vocabulary and sentence structure for communication in airline business and
other related service businesses

3571530 n'nenlfis.lmwmﬁug'm 3(3-0-6)
Fundamental Vietnamese
Tansaouaznanlienninimsidonuaiugin insedunl wa suuaziBouiiugin inws
m3sonides ManiuazdwInnESeawndodu fian Jaussriazanaduinessimaionus
Fundamental Vietnamese structure and grammar; fundamental Vietnamese listening, speaking,
reading, and writing skills; pronunciation skill; fundamental Vietnamese vocabulary and expressions; society,
culture and history of Vietnam

3572558  MBILAUINEINRIUTIN 91N 3(3-0-6)
Vietnamese for Everyday Life
Tasoashauazvanhenninimedsanafidudau inwedunaie wa sruazdeniduden rinse
nmIpenides MdniuazdmnmuIsannildluddinlszariu Mademanuunemasazliniemis
Complex Vietnamese structure and grammar; complex Chinese listening, speaking, reading,
and writing skills: pronunciation skills; Vietnamese vocabulary and expressions for everyday life; formal and
informal communication

3572559 mmFmﬂ‘muLﬁamsﬁ'amsmaqiﬁﬁl 3(3-0-6)

Vietnamese for Business Communication

m‘mnmmmiﬂﬁ]mmumiﬂa WA 1% Weu AMenruasdIwin anrane nvanediannsafing
LRZAANHIYLE mmmauwaﬂumﬂm mmu“nuﬂmmau m‘isnLwﬁmuﬂﬂ’ﬂumimmaﬁamimﬂﬁim
NIFNABOLYU m’u‘mtﬂuammﬂummamqmuﬁjﬂwmwuﬂsﬁw

Business Vietnamese for listening, speaking, reading, writing, vocabulary and expressions;
letter, email, and self-recommendation letter for job application; Vietnamese comprehensive conversation in
business communication; job interview; presentation on given business topics

3573557 mmﬁﬂﬂmmﬁaﬁjﬁamiﬁ% 3(3-0-6)
Vietnamese for Airline Business
Anwndndndt Tassadslszlealumedsamaiodessdnugsiansduuazuuinsiiiedag
Study Vietnamese vocabulary and sentence structure for communication in airline business
and other related service businesses

3571531 minnl,ﬁﬂuuﬁﬁug'm 3(3-0-6)
Fundamental Burmese
lassasoune waﬂvbmmmmmwEJumiwmm NNWEAUNIITNG WA BIRUAE L%uwmm NN
mIsonides maniuazd Wi Enieninfidoiu dian Taussrnwazanaduaessmmadewsns
Fundamental Burmese structure and grammar; fundamental Burmese listening, speaking,
reading, and writing skills; pronunciation skill; fundamental Burmese vocabulary and expressions; society,
culture and history of Myanmar
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3572560 MBNRIWNITEINTUTINUTEININ 3(3-0-6)
Burmese for Everyday Life
Tawashauazvanhennnimuidewsnsidudou inwedunaie wa eruazdeuidudon rinse
mIpenides mdniuazdmnmuiilonssilduiindszsniu nsfomauuumenauazlsiniena
Complex Burmese structure and grammar; complex Chinese listening, speaking, reading, and
writing skills: pronunciation skills; Burmese vocabulary and expressions for everyday life; formal and informal
communication

3572561 mmLﬁﬂ%mﬁﬁami?iamimaqsﬁa 3(3-0-6)

Burmese for Business Communication

m‘mmEmmmim]mmumiﬂa WA 8% Weu AANTILAZEIWIN ATHNE AarHIeBanNNIadng
LREIANNIBLUL m@lma\uwammmu mmuwm‘[mmau mmmﬂumwiﬂﬂummmaﬁamimﬂﬁim
MIFNABONY m’q“mLauamﬂummamomuﬁq'ﬁﬂﬁmmwumiw

Business Burmese for listening, speaking, reading, writing, vocabulary and expressions; letter,
email, and self-recommendation letter for job application; Burmese comprehensive conversation in business
communication; job interview; presentation on given business topics

3573576 mwnﬁﬂumﬁﬁafgiﬁamsﬁ% 3(3-0-6)
Burmese for Airline Business
Anwndndnd Tassadelazlealumsisusndfifiedossdugsiamsbuuazouinafifeda
Study Burmese vocabulary and sentence structure for communication in airline business and
other related service businesses

3571532 mma’m%’nﬁ%g’m 3(3-0-6)
Fundamental Arabic
laseaouas mﬂhmmmmmmmuwmm NNEZAIWNIING WA BIULAE Lmﬂuwumu Ny
nIpentdes ManuazdwIunEe U avin dean Tmussrntaranuduinesizman sy
Fundamental Arabic structure and grammar; fundamental Arabic listening, speaking, reading,
and writing skills; pronunciation skill; fundamental Arabic vocabulary and expressions; society, Arabian culture
and history

3572562 ANV INIUTINL 21N 3(3-0-6)

Arabic for Everyday Life

Tasvaauazvanhennsninmenemiuidudoun finsedunsie wa omwssidouidudon fnes
nmIsendes Amfniuazdwun 1o uMFuidnlsedin nsfomauunmenisuazlinimis

Complex Arabic structure and grammar; complex Arabic listening, speaking, reading, and
writing skills: pronunciation skills; Arabic vocabulary and expressions for everyday life; formal and informal
communication

3572563 mmm‘n%’mﬁ‘aﬂ'\iﬁ'amsmoﬁqsﬁa 3(3-0-6)

Arabic for Business Communication

mmmmmimmm‘umiﬁa WA 814 Wenu AMANTLAZEWI IUNNE IRNEBENNTORNE uaz
AR BUHSIN AL LA D THATIN ﬂ’ﬁauwuﬂmau mmmmuﬂ%‘lumm@maﬁamimﬂmﬂﬂ MIFNABOL
NI mimLﬂuamﬂumsﬂamﬂmuﬁjﬂﬁmmwmiw

Business Arabic for listening, speaking, reading, writing, vocabulary and expressions; letter,
email, and self-recommendation letter for job application; Arabic comprehensive conversation in business
communication; job interview; presentation on given business topics
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3573559 mmmm%’mﬁaqsﬁam‘sﬁu 3(3-0-6)
Arabic for Airline Business
Ansndndnd Tassndalazlealumsiamiviiodeasfugaianmaduuazuimsiiiedos
Study Arabic vocabulary and sentence structure for communication in airline business and
other related service businesses

3571533 mmmtaz‘fﬁug'm 3(3-0-6)
Fundamental Malay
Taseasouasnanlenainesnagiugin Fnszduniil wa suuazdouiugin vinws
m3pondes MANTLazAWIRN BN IASIT eI Fian TeusTanuazaniduingassznanade
Fundamental Malay structure and grammar; fundamental Malay listening, speaking, reading,
and writing skills; pronunciation skill; fundamental Malay vocabulary and expressions; society, culture and
history of Malaysia

3572564 mwNNaganIUBInlszinTn 3(3-0-6)

Malay for Everyday Life

Tassauaznanliennsoimensiagidudau fnsedunais wa sruazndeuidudou vnue
nmIpenidey AMfniuazdumwmMe el ndInUsrd1 i Madeasuuunisnuazliniemis

Complex Malay structure and grammar; complex Chinese listening, speaking, reading, and
writing skills: pronunciation skills; Malay vocabulary and expressions for everyday life; formal and informal
communication

3572565 mmmmﬁtﬁamsﬁ'amimaﬁqiﬁa 3(3-0-6)

Malay for Business Communication

mmmmﬁqﬁ%‘hw%ﬁmaﬂq WA 8% Wenu AFNTILAZEIWIN AATHIE AAVHIEBENNIORNS LA
AAnENEUUz AR IR B RATNY MIFwnwlERoU ﬂ’]‘kﬂu’lLf\lgﬁiﬁumiﬁﬂ@iaﬁlaﬁﬁﬂwﬁjﬁ% MIFNANBON
maiiaunuluidomesugsiafiinueli

Business Malay for listening, speaking, reading, writing, vocabulary and expressions; letter,
email, and self-recommendation letter for job application; Malay comprehensive conversation in business
communication; job interview; presentation on given business topics

3573562 mmmmsﬁﬁaqsﬁamsﬁu 3(3-0-6)
Malay for Airline Business
Anwndndnd Tassadslszlealumeaniadifiodaasdugifamtuuaznuuinsiinedos
Study Malay vocabulary and sentence structure for communication in airline business and other
related service businesses

3571534 mm%’awﬁﬂﬁu@% 3(3-0-6)
Fundamental Russian
Tassadauazndnhenasimenimdeiugin fnsedunaie wa siuuazdouiugin inws
mIsonides ManiuazdwInnE g oo dian Tanssrnuaranuduinesssinaiage
Fundamental Russian structure and grammar; fundamental Russian listening, speaking, reading,
and writing skills; pronunciation skill; fundamental Russian vocabulary and expressions; society, culture and
history of Russia
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3572566 MI¥TABAEMILBIALITININ 3(3-0-6)

Russian for Everyday Life

Tassafuaznanliennsimensmdsidudon inuzdunsie wa suuazdouidudau vnse
nmIseandes mMdniuazdwnmensadeildluiialszsnin mafemauuumenisuaszladnionig

Complex Russian structure and grammar; complex Chinese listening, speaking, reading, and
writing skills: pronunciation skills; Russian vocabulary and expressions for everyday life; formal and informal
communication

3572567 ﬂ’]‘H’l%ﬁL%ﬂL‘ﬁlaﬂ'ﬁéaﬁ'ﬁﬂ'\dﬁqiﬁﬁ) 3(3-0-6)

Russian for Business Communication

M IMFegIiadmIun N ya 811 1Wen Adnrikazdwiu anane annanedidnnIsding waz
IavisnguuzihpwauiiasiaTw misuminldnen msimdedlflunsfadedommigsia madunsalnm
mashiauanulwidonsfugafiafidmuald

Business Russian for listening, speaking, reading, writing, vocabulary and expressions; letter,
email, and self-recommendation letter for job application; Russian comprehensive conversation in business
communication; job interview; presentation on given business topics

3573555 mwﬁfm%mﬁaqsﬁamsﬁu 3(3-0-6)
Russian for Airline Business
Anwndndnnt Tassaelazlaalumsnimdaiodomadugsiansduuas vuuinsfiiedos
Study Russian vocabulary and sentence structure for communication in airline business and
other related service businesses

3571535 ﬂ’]H’ﬂ‘nEl‘ﬁ%g’]% 3(3-0-6)

Fundamental Thai

Tama$ouazndnhiensimeilnedugiu vnsedunsds wa drunszdeuiugiu finus
nIpenides mdnwiuazdummuilnedesdu dien Sausrsnwazanuduanvesdsznalne

Fundamental Thai structure and grammar; fundamental Thai listening, speaking, reading, and
writing skills; pronunciation skill; fundamental Thai vocabulary and expressions; society, culture and history
of Thailand

3572568 M Ingdamsusindszann 3(3-0-6)

Thai for Everyday Life

Tasoafauazvanhiensnimulnefidudan fnsedumais wa suuazdouidudon vinwe
mIsandes sdniuazdwnmenefldluwiinUazsnin mafeasuuumenisuazlainienis

Complex Thai structure and grammar; complex Chinese listening, speaking, reading, and
writing skills: pronunciation skills; Thai vocabulary and expressions for everyday life; formal and informal
communication

3572569 m‘mvlﬂmﬁams?&amsmaqﬁa 3(3-0-6)

Thai for Business Communication

melnegafadmivnmais wa 8 @en Mdnviuazdwu wavane annanediannIsding uaz
AANHBUNSIN AR BFIATIIW MIEwnulERoy mmlmﬁiﬂumiﬁmaT?I'amimﬂﬁqiﬁﬂ NIFHAELY
msﬁnLauamﬂuﬁ’ﬁamqﬁmﬁqiﬁﬁ]ﬁﬁwmiﬁ

Business Thai for listening, speaking, reading, writing, vocabulary and expressions; letter,
email, and self-recommendation letter for job application; Thai comprehensive conversation in business
communication; job interview; presentation on given business topics
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3573590 mmlnmﬁaﬁqsﬁamiﬁu 3(3-0-6)
Thai for Airline Business
Ansndrdndt Tassadelszlealumenlnaiodeasdugafanmaduuazuimsiinedos
Study Thai vocabulary and sentence structure for communication in airline business and other
related service businesses

naulinus:aunisnidsdwssnonisiu
3574800  HniszaumsaiizBngsionmisdn 6(400)

Field Experience in Airline Business

Anyszaumaaiindnlugsiansdu uazgsiadu 9 Medos @enlesanudgmaiiRnueis
nneen AU lnaownsoianizrin 3Lﬂﬁzﬁf\méam}mﬁqLmzLLu’mNmiﬁwmmmm Aanzvilans
mMaulugaannIsanIiu W luamwwIndenaTiazuwIN N IUTuM

The exposure to on-the-job-training in airline business and other related business; linking
knowledge to real practice; immediate situation problem-solving skills; analyzing weaknesses, strengths
and ways of self-improvement; analyzing career opportunities in the aviation industry; understanding real
circumstance and adaptive approach
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1. Bonangms
gonwlng nangaIAaUAanITMAR 61213313309N13139UTH
Benwdonne  Bachelor of Arts Program in Hotel Business

2. BeusSryrymazanvdvn

4 = o A a
nmulng TalAN ¢ ARUAERTUTNA (qinf\]mﬂmmu)
Tade : FA.L. (ﬁqiﬁ"ﬂﬂﬁhﬂmu)
nydonny ToLn : Bachelor of Arts (Hotel Business)

#adn : BA. (Hotel Business)

3. InnUs:avAvavnangns

o dinldiaudnunisuazAnaaTA foil

1. UddRnuedreliameisn W3eo738 d3n3gnseinuinig TneBasuauasseu s inlsouss

2. dannsauimeinmasazinesdninlumaninislsusy sxnndfufnumasnasguniuinig
szusng iluyaanaRfnannm (Productivity) meldimussanguanysal Tuosdns (Wellness Culture) uaz
sl juanudngaamnIanle

3. Annwzmalenzianunaol lneshesdanudlidszgndld aansndangw Usudmldogrananzas
H1INYIWINIEFNETIANTUINTIREINLIINuez JORu ngearnsnldegefivssdninaw

4. waaspaniyadnmw Mwansol wasvimadndvosmaduinmalsussfiondn Ad-laagsdeoud
TUMIFFNAMNINNITUINT LAZABUFUBIADANINABINITLALANAIANTIIBIRITUTNTLA

5. munsndazgndlfinaluladasamng uazsunndomanmeilng Msdings vianedn 9 au
MfanuaaameiausTas sesnUidiusluenamanuaiemeiausisneldanuimeresgaads uaz
fanoudszaumalliiuyaraiifedomnszaulunuoinisld

6. THITNIUHL TANT W HAMINUFUEIALIININ §INIFEAN LAZgATINNTINDINIEU ) 7
Aerdos Tnemadszanauaziienzifoyannansianuasnanlumslfinedeiugin uazsUuuunmadonles
neAtiamanile

4. aruauuRYeLUITNANY

1) §uSansAnenseaussenfnsneutaie niawieuwin

2) f\%’]L%"aﬂﬁﬁﬂ@’]izﬁuﬂizﬂ’]F’Tﬁ&lﬁﬁ]ﬁ‘ﬂ’]’iW%%ﬁjﬂ (Uae)

3) WIWNIAARDNEINNRTILDINTENTNMTRANANE INeNManT IFBUALUIANTIN WIBNMINERE
AINAER

5. a1Bwhawsnus:naulanavdnsonsinun

fiudieluainimananysznanendnlunslduinig maiiaom uazmaumlumbhenuionady
WREMALDNTUIDIGINALTILTH qsﬁaqmmwLLa:aqmwmiNﬁmiﬁ'u 9 Mifeafos lngmunIndjoanulugiia
f19 9 1a femelUn

- WHNWUGTANULNWNENG 1uqiﬁﬂIiGLLiu w%aqiﬁaﬁ'ﬁﬂ L9 WAWAUINTEIUAT WNUNDUINT019NS
LAZIATBIRN LNINLENTOIWLNTNY LNUNNNIAAIALAZNT T2 LNUNNIWEINTYAABLAZRNEUIN WHUNUT TR
NI LLmLqunmJ”nLﬁaqmmw s

- winulfuRenulugsiagunn
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1. MUaA3BANYINDIU
2. UOAJdBIIaWN:
2.1 Aniugwinin
2.2 AMBNIE

2.2.1 Amnzlidy (NgNITNIlanIn)

2.2.2 ATanwiziaan
nyrIaNNanlaane
ﬂq'mmm‘mthﬂizmmﬂ"aqmm%w
(imdenmwrsndszmamionuendnmusnlaniwwily)

3. nuandvidantas ludesndn
4. nuoA3BlnUs:aun1SnIdBGWw

n1sYANISISsUN1saau
nuandsataw: Tilssulitesnd
SBugUBIGW

3571334

3571335

3571336

3571337

3571338

3572316

3573321

3573322

ganalssusuasdelng

Modern Hotel Business

ARgIAIZLA TMUDTTNGIENY I

Wellness Dimension and Culture
AINEVIN TN INUDIIN

Cross-cultural Service Psychology
nIRaMWIYARNINLazMNANwaiaIENN1TlsL 0T
Personality and Image Development of Professional Hotelier
mmndangeiugudmIvinmlauandonin

Basic English for Professional Hotelier
ngnanefiieatasiugifalauss

Hotel Business Laws
m‘;u%m‘s%’@n’m.mmmaEmﬁam%wsluﬁqﬁﬁﬂﬁuw
Professional Human Resource Management in Hotel Business
MIFUNWINBIBINGBE1AIUBNN TR TN T D0 TN

English Conversation for Professional Hotelier

ANIBIIWIBAIBNAUENATHANIAIT WA NG NI

30 nuognn
84 nuiognn
24 AI8ne
60 nuI8na
30 nulena
30 nuaena
15 Neie
15 nuena

6 nuosnm

6 ntiognn

84 niLouNn
24 viiosnm
3(3-0-6)
3(3-0-6)
3(3-0-6)
3(2-2-5)
3(3-0-6)
3(3-0-6)

3(3-0-6)

3(3-0-6)

44



36w :U0AU (ndudsinidsousw)

3572317

3572318

3573323

3573324

3573325

3573326

3573327

3573328

3572319

3572320

MIu3nTe1mn1 winedsuazudaiaedugiialiuss
Food, Beverage and Catering Services in Hotel Business
mMIvansaTlugsialiusy

Kitchen Management in Hotel Business
nIuimssiurinluginaliusy

Front Office Service in Hotel Business
MIuIMIukNTIUlugIialsusn

Housekeeping Service in Hotel Business
mﬁﬁ%ﬁw‘\iamsﬁ@ﬁﬂﬂuqﬁﬂmum

Accounting for Decision-making in Hotel Business
MInaAtUEINALTINTH

Marketing in Hotel Business
dunwdazianiinadelugialsusy

Seminar on Contemporary Issues in Hotel Business
maﬂ%’maﬁﬁuazaaﬂLLumwmimmiLﬁaqmmw
Creation and Design of Healthy Food Menus
aﬂmﬁaqmmwm:mwmw

Spa for Health and Beauty
n3dszgndldnmeidingudnivinnislsusndoadn
Applied English for Professional Hotelier

Spawziden (ndudsirowaufoawa:)

3571339

3571340

3571341

3572328

3572321

3572322

3572323

3572324

3572325

3572326

3572327

3573330

MIANIIUISuazAaUEMINENLAT DN

Bar Management and the Arts of Mixology
mﬁmmwﬁunuﬁmmmma:Lﬂ%‘la\‘iﬁﬂuﬁqiﬁﬂmmu
Food and Beverage Cost Control in Hotel Business
gunisnmneasinaiuinislugsialsusy
Servicescape Aesthetics in Hotel Business
mIvmtimaefiiosesiinrondeadnanings
Butler Service for High-Spending Tourist
n3dansviesemilugInalsuas

Restaurant Management in Hotel Business
ﬂ’]iLﬂ%éﬂitﬂaUﬂ’]‘ﬂuﬁqiﬁﬂI‘NLLiNLLaz‘ﬁIWﬂﬂJu’mﬂaNLLa:ﬁWﬂﬂ’NLﬁaﬂ
Entrepreneurship in Small and Alternative Hotel and Accommodation Business
mi‘u%‘mimmL?ilmLm:mﬁ@mﬁﬂqm"luqiﬁﬂiamm
Risk and Crisis Management in Hotel Business
§33FNEASLAZNTUINIINE

Physiology and Body Exercise
MIGUATININHFIDE

Health Care for Older Adults
‘U%U‘mqmmwmwﬁmLﬁ&l’aﬁm%’uqiﬁﬂmmw
Tourism Industry Context for Hotel Business
m‘sﬁamﬂlmﬁoqmmw

Health Tourism

winnssnnsuInsluginalsmsu

Service Innovation in Hotel Business

30 niUosNM
3(2-2-5)

3(3-0-6)

3(2-2-5)

3(2-2-5)

3(3-0-6)

3(3-0-6)

3(2-2-5)

3(3-0-6)

3(2-2-5)

3(3-0-6)

15 nuUdsNM

3(2-2-5)

3(2-2-5)

3(2-2-5)

3(3-0-6)

3(2-2-5)

3(3-0-6)

3(3-0-6)

3(2-2-5)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)
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8573331 M139ANNIZINALTLINAT e 3(3-0-6)
Green Hotel Business Management

3573332 MidafiAwN19gINANITlIouIN 3(3-0-6)
Special Topic for Hotel Business

Ssawrziden (3vanwktous:inAliioviuaGw) 15 nuoenn
(Tﬁl,ﬁaﬂmm@haﬂi:mﬁLﬁamuaﬁwmwﬂﬂmmwﬁ:ﬁmm 15 Mihefie)

3571525 mm%uﬁugm 3(3-0-6)
Fundamental Chinese

3572548 mMAwanIviinlzanin 3(3-0-6)
Chinese for Everyday Life

3572549 mwiwfanisdomniegiia 3(3-0-6)
Chinese for Business Communication

3573591 mwiwdemadszgndldlugaialaouy 3(3-0-6)
Applied Chinese for Hotel Business

3573592 mwn3wiennnsliouinieandn 3(3-0-6)
Chinese for Professional Hotelier

3571526 mmnjﬂuﬂyugm 3(3-0-6)
Fundamental Japanese

3572550 mwdiudmiuiinuszdiiu 3(3-0-6)
Japanese for Everyday Life

3572551 ﬂ”l‘i:;’]ﬁﬁlﬂ%l,ﬁlaﬂﬁaiaﬂﬁwmﬁqiﬁﬁ] 3(3-0-6)
Japanese for Business Communication

3573593 mmfﬁﬁuLﬁamaﬁaan@ﬂ%‘luﬁﬁﬁﬂwLmJ 3(3-0-6)
Applied Japanese for Hotel Business

3573594 m‘mcﬁﬁmﬁaﬁfmmﬂmmuﬁam%m 3(3-0-6)
Japanese for Professional Hotelier

3571527 mmmmﬁﬁugm 3(3-0-6)
Fundamental Korean

3572552 M umMuasnIviingszanin 3(3-0-6)
Korean for Everyday Life

3572553 m‘mmwﬁw‘\iami&iamimqqiﬁﬂ 3(3-0-6)
Korean for Business Communication

3573595 m‘mLm‘ﬁﬁL‘ﬂ'amiﬂi:qﬂﬁﬂuﬁjﬁﬂiomu 3(3-0-6)
Applied Korean for Hotel Business

3573596 mwinmatennnialsousniionndn 3(3-0-6)
Korean for Professional Hotelier

3571528 mmw%'“maﬁ"ugm 3(3-0-6)
Fundamental French

3572554 muwdTnassviuTiagszaniu 3(3-0-6)
French for Everyday Life

3572555 misnN%ﬁmmﬁamiﬁlamsmmiﬁm 3(3-0-6)
French for Business Communication

3573597 mwWsaAaiienIuszgneldlugsialzusw 3(3-0-6)

Applied French for Hotel Business
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3573598

35715629

3572556

3572557

3573599

3573600

35715630

3572558

3572559

3573601

3573602

3571531

3572560

3572561

3573603

3573604

35715632

3572562

3572563

3573605

3573606

35715633

3572564

M wsaaaAninnslausnioadin
French for Professional Hotelier
mmwmﬁuﬁymﬁm

Fundamental German

ML INWRMIVTINU T2 T]

German for Everyday Life
ﬂ’]‘leﬂLEJE]iN%LWE]ﬂ’]‘JﬁE]N’]iWNﬁiﬂ"ﬂ
German for Business Communication
m‘mLaaiﬂmﬂ'amiﬂizqﬂmﬁmuqiﬁﬂimm
Applied German for Hotel Business
mMeneaItimiennmnsliuinidoondn
German for Professional Hotelier
mmﬁammuﬂy@m

Fundamental Viethamese

M dgannE1nIuTindiza1in
Vietnamese for Everyday Life
mmL’Jmmmwamiﬁamimvﬁim
Vietnamese for Business Communication
m‘mLﬁsrmn34LﬁamaUazqnﬁ%‘luq‘sﬁﬂmmu
Applied Vietnamese for Hotel Business
mMe3eamsiiatinnlansadoodn
Vietnamese for Professional Hotelier
msflewanfiug

Fundamental Burmese
MBUREUNTIATVTIAUTEI1TU
Burmese for Everyday Life
m‘mLNEmmnwammamimvﬁim]
Burmese for Business Communication
mufsundifonalszandlflugaialouss
Applied Burmese for Hotel Business
medleusnsiiannnslausadoodn
Burmese for Professional Hotelier
MBI

Fundamental Arabic

M1 MIVENILTIAUIZI I

Arabic for Everyday Life
mw’lmmuLwamiﬁ‘amimvﬁim

Arabic for Business Communication
ﬂ’]'i:}’la’m%‘]_lLﬁaﬂ’liﬂitﬂqﬂ(ﬂﬂ%ﬁjﬁﬂﬁLLﬁN
Applied Arabic for Hotel Business
meorsuiasnnslandoain
Arabic for Professional Hotelier
MEINLAERUE

Fundamental Malay
MENNATINIVTINY T2 0

Malay for Everyday Life

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)
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3572565 mmmmsﬁﬁaﬂﬁﬁiamimaﬁqaﬁﬂ 3(3-0-6)
Malay for Business Communication

3573607 mwwnadifiamszgndldlugsialaous 3(3-0-6)
Applied Malay for Hotel Business
3573608 e nuadiiannn1IlIiuINdoa1Tw 3(3-0-6)

Malay for Professional Hotelier

nuondsudentas udesndn 6 nLiosfin
TdenFeunednla 9 TundngasrzaudInges aminendemundn lagldniuneiniee
Feauauad wazazdasliidunedniimuelmdeulaglinumihein wlunmsinisdniansfnuaemangns

nuondsTlinUs:aunisnidsnGw 6 nuosnn
3574810 #nuUszaunmsaiisndwgsianislsusy 6(400)
Internship in Hotel Business
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A1DSUIUSIUIYN
a1w13g1ssNaINISISulsSU Kangasusuusy W.F. 2565

MUOAJBIIaWN:
S5dugusBIGW
3571334  ginalssusnaslnal 3(3-0-6)

Modern Hotel Business

ANHLTnan ANHEnALY Uz gaslaeusnuazfiin Taseadonisusmsn JWUDUMILIMTNULEE
NI EBNNT NMIU3NTIn A LﬂﬂTuIaﬂmmumﬁﬁw%’uqiﬁﬂiaLL‘;N HIMTZIU NITVINTT mm@mﬁlmméfau
Tulsousn anasgugranse Tadeffinansznudogaialauss snmmaoluszwnlinssigsfalanuuazivn

Evolution; importance; types of hotel and accommodation; management structure; types of
administration and operations; new normal service; service standards, hotel environmental standards; hygiene
standards; factors affecting hotel business; situations and trends of hotel and accommodation business

3571335  AAFUAIZUAIMBDIINFVAAY T 3(3-0-6)

Wellness Dimension and Culture

LLmﬁmﬁ'mﬁ’uqmmwmez@mmw%ﬁmﬁ'ﬁ mmgmmwﬁmﬂuﬁjﬁﬂﬁLLiuLﬂ'aq%mw dazinnuag
edtlaznouveiluasiagenw vannsTiuinmadeganm §luins unAnnsaieesdniduainguanies 47
FUNIE ARENINIDIDIAUIENDUFINIE UATIRUTITINGYNNYION

Health and wellbeing concept; hotel operation standard for health; types and components of
hotel for health; healthy service principle; customers; concept to create a well being promoting organization;
wellness dimensions; balance of well being elements and wellness culture

3571336  AAINYIUINITTININWSTIN 3(3-0-6)

Cross-cultural Service Psychology

LWIARIAINGIVINIT NIDVWINAALULIALTA ANULANAIIIDIAMANHILETDILARD NOANTTNAH
TaussInreeineuniien mMaaseinuing WITNMIVINMILBEAKNIWNITLINT ﬂaqﬂﬁnwsu%nﬂi n33ANTT
uazMIBanLULAINTINgNEFRRUS n1sdamaiieliariala AadzmideTasuaznmisieanadaziulalunm
V3N NANMIRem T musITRA A ME NS nasansanadaudiinnimussTw

Service psychological concept; the growth mindset; individual characteristic differences; tourist’s
cultural behavior; cultivating a service mindset; service cycle and service quality; service strategies; Customer
Relationship Management (CRM) and CRM program design; persuasive communication; the art of negotiating
and creating impressive service; cross-cultural communication principles to develop relationships; cross-cultural
conflict management

3571337 mINwILARNMNLaznwansaizasknnslssusaiioain 3(2-2-5)

Personality and Image Development of Professional Hotelier

whAnARyadnmw madlanwes madhlaanuuanssszninyaas mMIaman NIy
1 MauAIMemNEAIIWITENIlsisn maiewmyadnam Weshenmansoiinuinsieandnlugifa
T39U3H MIFFILUIUAYAAR NIIFTINUBETNAUST auaa%ﬁmmiﬁwmﬁlﬁ

Concepts of personality; self-understanding; understanding of personal differences;
self-development; adaptation; hotelier professional standards for grooming; personality development for
image-building of professional hotelier; personal branding; building good human relations and work-life balance
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3571338 mmé’enqHﬁugﬁmi’m%‘nﬁfnm{[‘sauwﬁam%w 3(3-0-6)

Basic English for Professional Hotelier

anndiugIwAnIiuMaInqudmivgIfalanan musannslunuuinisganwnsldadny
g Tasaaseloamly nmaldaourinme wizihdues cwumaudoyn mifiasda melnadwyd nasushn
Faau nadearsoenlal WAZNITNAIVBLIA

Basic knowledge of English for hotel business; English in health service; using technical
terms; general sentence structures; greeting, self-introduction; asking and answering questions; telephone
correspondence, leaving messages; online communication and saying thank you

3572316 ng‘nmﬂﬁtﬁﬂaﬁaaﬁuqsﬁafidttiu 3(3-0-6)

Hotel Business Laws

ﬂ{]‘wmawmawaﬂuﬁimﬂiunmm a@lm‘wmiummi HQWNWEJTW]’JEJINLWN ﬂg'ﬁm&mm&
m’u‘ﬂmiammmu ﬂgwmamﬂmﬂuamuﬂi ﬂa‘umnwamm‘w UIUNVDINGUNE SL%BG]E\I’W‘WH??N‘UiﬂWi
f\]iiEJ’]UiiM’Jsﬂ’lsﬂWI%ﬁqiﬂﬁ]IWLLiNLLEME]‘G]ﬂ’MﬂﬁN‘UiﬂW‘J

Laws related to hotel business and hospitality industry; hotel act; labor protection act; laws
related to health establishment; legal contexts in hospitality industry; professional ethics in hotel business
and hospitality industry

3573321 mw%mﬁfﬂmsqﬂmnsas.haflam%w‘l%ﬁqsﬁafsauw 3(3-0-6)
Professional Human Resource Management in Hotel Business
ﬂ’]‘éﬁ’]Lﬁ%\‘i’]%ﬂ%WEJ’]ﬂiNH»MEﬂ%ﬁqiﬁﬁ]INLL?N meﬂwﬁf’]ﬁuazmwﬁwﬁm maw%wmmmgm]‘

JumaumMILTMININeNIyAna aysediusiuosdns amizfiluasdnig uazmisamaanadauds masis

’Muﬁiiuqmawimﬁluﬁqiﬁﬁﬂﬁmu
Human resource operations in hotel business; roles, duties and importance of human resource;

human resource management process; human relations in organization; leadership in organization; conflict

management; creating wellness culture in the hotel business

3573322  NMSARNWINBIDINARERIURNNSIsInIN DTN 3(3-0-6)
English Conversation for Professional Hotelier
‘wmgwmiﬁamimmaoﬂqmwawﬂgumwﬂuﬁiﬂﬂﬂLLiuLLa \‘Immmimummw NIAOUIY

LLax@LLamemwwn MIRIINWN aenzideunnn mﬂmaﬁa MIUREINUBNAANINITS U E9TEN1581%

mMInBLNBya1s mItuidesieadauuazuiladiym
English communication skills for hotel and health service employees; welcoming and caring of

guests; accommodation reservation, registration; giving information; telling directions; taking food orders;
explaining food menus; taking complaints and solving problems

Juaw:UvAU (nauommsi‘snusu)
3572317 N13UIN132IK3 Lmamuu,avmwmLaﬂﬂ%ﬁsnafimm 3(2-2-5)

Food, Beverage and Catering Services in Hotel Business

NANNIT LAY iULLmeﬂﬁU%mimmiLLa 21A309RN TATEZ9B9ANT N1TI9UAY LAZNITAILTRITW
mumimmﬁmmma LASDIAN i‘}JLLuumiwmm NI ULRS mw‘ummﬁmimLummsluﬁimmﬁwmF_Ja
NNIDONUULINWI ALAEEFN 9 mifwﬂm 2113 RNUJufnIuinisemauas LATDIAN

Principles and types of food and beverage service; organizational structure; food and beverage
planning and operations; types of catering services; planning and operational processes in catering service;
designing different types of catering service; table setting; practicing food and beverage service
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3572318 M39ANT3A3I Iwgsnalasusa 3(3-0-6)

Kitchen Management in Hotel Business

aadifosfmAeiiunsianmied Uszimuszlasiaioesdng uunesei nItanInuaia
NIATTINURE ﬂiwmumimmﬂaa@ﬁﬂmaﬁ@m?mmvm Usznnuazniaeden Anundaniadn e 5 ABn13
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Basic knowledge of kitchen management; types and organizational structures; kitchen styles;
kitchen management; standard and food safety process of raw materials; meat types and preparation; cooking
methods and techniques; cleaning and maintenance of kitchen equipment and appliances; sanitation system
and safety standard control for kitchen; coordination of kitchen and service areas

3573323 msu%msd’muﬁfﬂuﬁqiﬁﬂiau,sad 3(2-2-5)

Front Office Service in Hotel Business
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Principles of hotel front office; structure and responsibilities of front office; room reservation
system; room allocation; room rates; reception; registration; luggage service; telephone communication;
tools and equipment of operations; documents and forms for hotel front office service; interdepartmental
coordination; quality management of front office and using technology

3573324 msu‘%msa’mu&iﬁ’ﬁ%‘luﬁqsﬁaﬁau,m 3(2-2-5)

Housekeeping Service in Hotel Business
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Principles of housekeeping service; structure and responsibilities of housekeeping; operational
procedures for standardized room cleaning; public area cleaning; laundry room tasks; flower room tasks;
planning, data collection, composing report documents; controlling daily necessities disbursement; selecting
appropriate tools, chemical products and equipment for tasks; occupational hygiene and safety; complaints
management

3573325 msﬁ'zyi?Lﬁamsﬁmﬁﬁlﬁ)‘luﬁqiﬁaﬁau.saJ 3(3-0-6)

Accounting for Decision-making in Hotel Business
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Basic accounting principles for hotel business; definitions and importance of accounting and
finance; objectives of accounting; account types; basic financial statement; interpretation of financial statement
from financial ratio analysis; and accounting information for decision-making
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3573326 msma’m‘luﬁqsﬁafimm 3(3-0-6)

Marketing in Hotel Business
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Hotel marketing concepts; marketing environment analysis; consumer behavior; market
segmentation; target market; product positioning; marketing communication; brand management; analysis
for decision-making of marketing mixes; planning; strategy formulation; plan implementation and marketing
control; sales; modern marketing; customer relationship management in hotel business; future marketing
management trends

3573327 5&&%’11]‘5:Lﬁ%équaﬁﬂiuqiﬁafiauﬁu 3(2-2-5)
Seminar on Contemporary Issues in Hotel Business
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Seminar on contemporary issues in hotel and wellness businesses; case studies; research;

impacts of economy, society, politics, environment and disasters on hotel and wellness businesses; knowledge

sharing with experienced hoteliers

3573328 ﬂﬂiﬂ%ﬂdﬂiiﬁllaxaaﬂLLUfIJi']Elﬂ’]ia’l‘W]iLﬁaq&m’lw 3(3-0-6)

Creation and Design of Healthy Food Menus
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Principles of nutrition; principles of dietetics; nutritional valuation; calorie calculation; knowledge
of healthy food and beverages; organizing healthy food and beverages; suitable food for different age group;
anti aging food; food for health and beauty; food and nutrition for longevity; nutritional therapy; food safety;
hygiene and eating behaviors; guidelines on healthy food development; designing healthy food menus

3572319 aﬂuﬁaqwmwuazmﬂm'\u 3(2-2-5)
Spa for Health and Beauty
mwmwmmmmmﬂmamnm §399Ine1 FEAIN1IWIA gARSLITA MIQUE UAZUITIgINN
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Basic knowledge of anatomy and human physiology; science of massage; aroma therapy; facial
and body care; skin treatment; types of spa services, space uses; using materials, tools spa, products;
hygiene in spa; ethics of staff
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3572320 mslszandlBnssIngednsuinnslsiusuiaaidn 3(3-0-6)

Applied English for Professional Hotelier
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Writing reports and documents of each department of hotel business; presentation of work with
different forms; coordination and negotiation with customers; problem management and complaint solving;
English listening and speaking fluency development

Spawiden (ndudsiAowaulorawn:)
3571339 M9ANISUNTuAzRalsmsnaaaIasna 3(2-2-5)

Bar Management and the Arts of Mixology
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Background of beverages; types and characteristics of beverages; beverage service planning
and operations; cost calculation; bar arrangements; storage of beverages; designing beverage menus; mixing;

mixing styles and serving; responsibility, manner and ethics of bar and beverage staff; practicing bar job

3571340 msmunuﬁun%ﬁ’mmmmazLﬂéada‘ﬂuﬁsﬁafsoLLiaJ 3(2-2-5)

Food and Beverage Cost Control in Hotel Business
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Purchasing and inspecting raw materials; storing; disbursement; checking; preparation of raw
materials; cost calculation; cost control of food and beverage; inventory management; principles of food
cooking and beverage; designing food menus; food and beverage pricing

3571341  gunsunmasspiinaiuinsivssialsousa 3(2-2-5)

Servicescape Aesthetics in Hotel Business

winfaLazANNEIATaIAaLy mﬁmmmmﬂumnuuwmwmu ANNNIZUEN TN TTN Jtuuy
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Concepts and importance of arts; perception of manmade beauty following cultural trends; types
and design concepts of hotel decorations for each type of hotel; aesthetic creation at hotel areas; experience
enhancement for appreciation; artistic beauty; exquisiteness; attentiveness of servicescape as selling points
of hotel business
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3572328 min‘%miﬁmma%ﬁﬁasaa%’uﬁnﬁaatﬁmﬁnﬂmwga 3(3-0-6)

Butler Service for High-Spending Tourist
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Concepts, roles, duties, key characteristics of personal service providers; arts of high-class service
expertise; communication for professional image building; understanding of important customers’ lifestyles;
forecasting customer needs for service excellence; details attentiveness to develop for service quality in the
hotel business, wellness business and related service industry

3572321 ﬂ’]i’sﬂﬂ’liﬁadE]’]ifl’li‘l%ﬁqiﬁﬁltiﬂui&l 3(2-2-5)

Restaurant Management in Hotel Business

MANNIIANITMB981M13 TATIETI9 NT19UAU NAENENITLIMIUTBIarI Madenldgunint
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Principles of restaurant management; structure; planning; restaurant management strategies;
selection of kitchen and restaurant tools; types and methods of food serving; food menus; manpower
planning; opening and closing of a restaurant

3572322 msuﬂué’ﬂs:naumﬂuﬁqsﬁafiausmmzﬁﬁ'nwmmiau wazfinnniaidan 3(3-0-6)
Entrepreneurship in Small and Alternative Hotel and Accommodation Business
wndenadugisznoums Iniggiamadugusznouns ananwme 989§UIzNauNT ABnatan
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Concepts of entrepreneurship; entrepreneurial spirit; characteristics of an entrepreneur; business

initiation methods; business analysis and opportunity evaluation; feasibility study; business planning; business

establishment; business establishment process; startup business; hotel business planning and development

3572323 mm’%msm’mtﬁlmu,azmi%'@m’lﬁnqm1%qsﬁafiaLLsN 3(3-0-6)

Risk and Crisis Management in Hotel Business
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Organizational risks; types of risks; risk factors; impacts of risks on organization; risk assessment,
control and management; impacts of crises; types of crises; analysis methods and estimations; planning for
crisis management; tools and strategies; organization communication during crisis; occupational health and
safety in organization; case studies of hotel business crisis
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3572324  &35ANEAUATNITUSHITNNGY 3(2-2-5)

Physiology and Body Exercise
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Exercise physiology; basic knowledge of exercise; guidelines on choosing exercise types and
applying to everyday life; physical capability; relationship of physical capability and health; physical capacity
enhancement; process for developing and enhancing exercise; principles of correct exercise and body
exercise

3572325 m‘sguaegmmwu:gqu 3(3-0-6)

Health Care for Older Adults
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Principles of health care for older adults physical, mental and social changes of older adults ;
standard criteria; principles of self care for older adults; food for older adults; body movement and exercise
for health; diseases that course health problems; mental health care; and rehabilitation of older adults

3572326 U%u*nqma'mnismiaoLﬁﬂaﬁﬂw%'uqiﬁafsattsu 3(3-0-6)
Tourism Industry Context for Hotel Business
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Tourism industry context for hotel business; elements of tourism industry; tourism business; airline
business; MICE business; restaurant business; souvenir business; impact of tourism industry on economy,
society, and poalitics; tourism management; technology in tourism industry; impacts and trends of tourism

3572327 msviaal,ﬁm@aqwmw 3(3-0-6)

Health Tourism
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Concepts; background; elements; and types of health tourism; tourist attractions; health tourism
promotion; health tourism activities; roles and responsibilities of national and international tourism organizations;
health tourism business; health tourism services; tourist behaviors; trends and opportunities of health tourism
in hotel business
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Service Innovation in Hotel Business
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Principles of service innovation; components of service innovation, types and process of innovation
development in hotel business; integration of creative thinking process for value creation of services; new
forms of service creation to serve customer’s value and expectations; case study of service innovation in
hotel business; factor analysis and discussion

3573331 n1sRan1IgInalssusadiden 3(3-0-6)

Green Hotel Business Management
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Definitions, principles, importance, benefits of the environment; impacts of environment on
services; processes and techniques of managing hotel business for environment; integration of ecosystem
management for value creation; problems and impacts of environmental responsibility and conservation;
environmental laws and regulations related to hotel business

3573332 ﬁaﬁaﬁmwmaqsﬁams‘[sau,w 3(3-0-6)
Special Topic for Hotel Business
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Sciences related to hotel business, wellness business and other relevant service industry; modern
hotel business, wellness business and other relevant service industry; research; innovation of sciences

Ssawziden (3vanvstous:indiiioviuasw)
3571525 mmﬁuﬁy%g'm 3(3-0-6)
Fundamental Chinese
laseadauas waﬂbmmmmwwuwmm NN AIWNITW WA DI Lmﬂuwumu NN
mIpenides fdwiiazdnmenIudosdu dien Sausranuaranaduanvesssnain
Fundamental Chinese structure and grammar; fundamental Chinese listening, speaking, reading,
and writing skills; pronunciation skill; fundamental Chinese vocabulary and expressions; society, culture and
history of China

3572548 NIHIIREINIUBINIZI1IN 3(3-0-6)

Chinese for Everyday Life
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Complex Chinese structure and grammar; complex Chinese listening, speaking, reading, and
writing skills; pronunciation skills; Chinese vocabulary and expressions for everyday life; formal and informal
communication
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3572549 n”umi‘iw,ﬁanﬁﬁ'amsmaﬁqsﬁa 3(3-0-6)

Chinese for Business Communication
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Business Chinese for listening, speaking, reading, writing, vocabulary and expressions; letter,
email, and self-recommendation letter for job application; Chinese comprehensive conversation in business
communication; job interview; presentation on given business topics

3573591  mwnduiamsdszyndlslugsnolsousa 3(3-0-6)

Applied Chinese for Hotel Business
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Listening, speaking, reading, writing; vocabulary; expressions; communication with Chinese
in various departments operation in hotel and wellness businesses; welcoming; making an appointment;
providing information; reading and information searching on technology and digital media in hotel and wellness
businesses

3573502  mIwtaRnNslsousaiiaanin 3(3-0-6)
Chinese for Professional Hotelier
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Communication with formal Chinese in hotel and wellness businesses; expressing opinions; small

group meetings; report and document writing skills; coordinating and negotiating with customers; answering

inquiries; handling problems and solving complaints; use of language, tone of voice and gestures appropriate
to the occasion and situation

3571526 mm{ﬁ'ﬂ%ﬁugﬁu 3(3-0-6)
Fundamental Japanese
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Fundamental Japanese structure and grammar; fundamental Japanese listening, speaking,
reading, and writing skills; pronunciation skill; fundamental Japanese vocabulary and expressions; society,
culture and history of Japan

3572550 mmzﬁﬂuﬁm%’uﬁﬁmﬂs:ﬁﬁu 3(3-0-6)

Japanese for Everyday Life
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Complex Japanese structure and grammar; complex Japanese listening, speaking, reading, and
writing skills; pronunciation skills; Japanese vocabulary and expressions for everyday life; formal and informal
communication
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3572551 mmzﬁﬂmﬁlamiﬁ'amsmdq‘sﬁfo 3(3-0-6)

Japanese for Business Communication
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Business Japanese for listening, speaking, reading, writing, vocabulary and expressions; letter,
email, and self-recommendation letter for job application; Japanese comprehensive conversation in business
communication; job interview; presentation on given business topics

3573593 mm@:ﬂmﬁ'amiﬂs:qnmﬂ%‘l%qsﬁ%fsauw 3(3-0-6)

Applied Japanese for Hotel Business
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Listening, speaking, reading, writing; vocabulary; expressions; communication with Japanese
in various departments operation in hotel and wellness businesses; welcoming; making an appointment;
providing information; reading and information searching on technology and digital media in hotel and wellness
businesses

3573594 mmzﬁﬂmﬁaﬁnmﬂsaLtsuﬁamfb’w 3(3-0-6)
Japanese for Professional Hotelier
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Communication with formal Japanese in hotel and wellness businesses; expressing opinions;

small group meetings; report and document writing skills; coordinating and negotiating with customers;

answering inquiries; handling problems and solving complaints; use of language, tone of voice and gestures
appropriate to the occasion and situation

3571527 mmm’mﬁﬁug’m 3(3-0-6)
Fundamental Korean
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Fundamental Korean structure and grammar; fundamental Korean listening, speaking, reading,
and writing skills; pronunciation skill; fundamental Korean vocabulary and expressions; society, culture and

history of Korea

3572552 AHUNRASINIVBINUI2I1IN 3(3-0-6)

Korean for Everyday Life
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Complex Korean structure and grammar; complex Korean listening, speaking, reading, and
writing skills; pronunciation skills; Korean vocabulary and expressions for everyday life; formal and informal
communication
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3572553 mmtmm‘itﬁamsﬁ'amsmeqiﬁfa 3(3-0-6)

Korean for Business Communication
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Business Korean for listening, speaking, reading, writing, vocabulary and expressions; letter,
email, and self-recommendation letter for job application; Korean comprehensive conversation in business
communication; job interview; presentation on given business topics

3573595 mfmm'mﬁLﬁ‘anﬁﬂszqnmﬁlﬁuﬁqsﬁﬂiaLt‘m 3(3-0-6)

Applied Korean for Hotel Business

MIWs MIwA N384 MaTen MANT §un miﬁlamim‘]snmeﬁiumiUg’jﬁﬁmuLquﬂﬁm 7 %
gINALTIUINLAZNITIALININUGEAIN NIRRT NIvanang M3lideya NI ukaziusudayananalulad
uazAoAdralugIfalasuInuagIAgEAN

Listening, speaking, reading, writing; vocabulary; expressions; communication with Korean
in various departments operation in hotel and wellness businesses; welcoming; making an appointment;
providing information; reading and information searching on technology and digital media in hotel and wellness
businesses

3573506 mwuNMaaRnnslsIusHAa1EN 3(3-0-6)
Korean for Professional Hotelier
miﬁamﬁmmLm‘wﬁﬁ"L‘flumamﬂumaﬂ@ﬁﬁmumﬁﬂwLLimLaWﬁiﬁmmmw NILEAIAINAALAL

nsUszgnngNeas NNBNTTIBIETBLAZLANE1T NTUIZEWIN LA msmiﬁnmiammﬂm nIneuda

Tno mifmmiﬂmmua uiladedoasen mal¥nmwn vdeuazrimefivsne Nmiﬂamau,a SOWNI0E
Communication with formal Korean in hotel and wellness businesses; expressing opinions; small

group meetings; report and document writing skills; coordinating and negotiating with customers; answering

inquiries; handling problems and solving complaints; use of language, tone of voice and gestures appropriate
to the occasion and situation

3571528 mmel%"omaﬁug'm 3(3-0-6)
Fundamental French
Tasoasouasnanhennainedioaaiugu insedunaie wa omuasidouiing i fnse
masendes AMdnazdnumeWsuan Do doan TeussrnuaranaduangesszmanToas
Fundamental French structure and grammar; fundamental French listening, speaking, reading,
and writing skills; pronunciation skill; fundamental French vocabulary and expressions; society, culture and
history of France

3572554 mdSIAREIMSLE alsEs 0 3(3-0-6)

French for Everyday Life

Tamsaauaznanlennsainmendsuaaidudou insedunsie wa sruuaziden Adufou inwe
nIpenidey ManuazdmnmMuWTnAsilFluInUszs i ndemauuunmems wazlinimis

Complex French structure and grammar; complex French listening, speaking, reading, and
writing skills; pronunciation skills; French vocabulary and expressions for everyday life; formal and informal
communication
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3572555 mtisn&l%"amal,ﬁ"amiﬁ'amsmaﬁqsﬁa 3(3-0-6)

French for Business Communication

mmr;hﬂmaﬁiﬂammm’ﬁﬁﬂ WA 8% Weu MANNLAZEIwIN INKNE e BlannIaing was
AL ALD A DRA AT mmu*nmima‘u ML ﬂiﬁumimmaﬁamimaﬁim MIRNABOL
Nl m‘smmuamﬂummaﬂwmuﬁqiﬂﬁmmwuﬂﬁlw

Business French for listening, speaking, reading, writing, vocabulary and expressions; letter,
email, and self-recommendation letter for job application; French comprehensive conversation in business
communication; job interview; presentation on given business topics

3573597  mwdSoiaaiianisszyndlslugsnelsusa 3(3-0-6)

Applied French for Hotel Business

MIis MIna NIe MIdiew FdnY dwan MIfeaImeHIAw TwMIUHUANHUNBNFN 9
TugafalsswsnuazmsiuInIseuguaIn mMIdewiy mIadariie msldteya n1sguuazfuaudayanis
ineluladuazdofdalugsialsusauazgsiaganm

Listening, speaking, reading, writing; vocabulary; expressions; communication with French
in various departments operation in hotel and wellness businesses; welcoming; making an appointment;
providing information; reading and information searching on technology and digital media in hotel and wellness
businesses

3573508 mmdSaARRaRNNsIsousaiaanEn 3(3-0-6)
French for Professional Hotelier
miﬁ'amimwm%ﬂLﬂaﬁlﬂumﬂmﬂumiﬂ@ﬁﬁmumﬁﬂmLLmLLaWﬁiﬁﬁaammw NILEAIAITHAALAL

nsUszgnngNeae NNBEN LTI BLAZLONET miﬂiwmmm e mimmnmaiamuaﬂm nIneuda

ialagty miﬁmmiﬂmmm uiladesoden mal¥niwn ideuazvihmefioane ﬂmiﬂamma SOUNI0E

Communication with formal French in hotel and wellness businesses; expressing opinions; small
group meetings; report and document writing skills; coordinating and negotiating with customers; answering
inquiries; handling problems and solving complaints; use of language, tone of voice and gestures appropriate
to the occasion and situation

3571529 mmmasﬁuﬁ%g’m 3(3-0-6)
Fundamental German
Tasoasouazvanlienninimuneasiuiugin Ansedunmiif wa sruuazideuiugin finse
mIoanides Mdniuazdumeeasiudodn fian Sausssnuazaniduaeoiszsnaeosdu
Fundamental German structure and grammar; fundamental German listening, speaking, reading,
and writing skills; pronunciation skill; fundamental German vocabulary and expressions; society, culture and
history of Germany

3572556 AHIYDINWEIRIUBINL 29170 3(3-0-6)
German for Everyday Life
Tamsahauaznanliennsaimeiassuidudon ineedunans wa snwuazideu Aduden inwe
mIsenides ManiuazdwnmMu LTIl udInUsra1 T Madeasuuunienis uazliniinig
Complex German structure and grammar; complex German listening, speaking, reading, and
writing skills; pronunciation skills; German vocabulary and expressions for everyday life; formal and informal
communication
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3572557 mfmmasﬁmﬁ'amiﬁ'amsmoﬁqsﬁa 3(3-0-6)

German for Business Communication

mmmawuﬁﬁﬂﬂmmumiﬂﬂ WA 8% Weu AMANTLaZEIWIK IVNNE Ve BlannIanng uay
AT AL D FA AT mmuwuﬂmmau MBUNLDTHY w‘lﬂummmaaamammam MINNABOE
Nl mammuamwﬂummamﬂmuﬁjﬂwmwuﬂiw

Business German for listening, speaking, reading, writing, vocabulary and expressions; letter,
email, and self-recommendation letter for job application; German comprehensive conversation in business
communication; job interview; presentation on given business topics

3573599 mmwasﬁmﬁ'amiﬂizzgnmﬂ%‘luqiﬁﬂsaLt‘su 3(3-0-6)

Applied German for Hotel Business

NIW9 N1IWA NNTE% Mdew AFnY §1uin NIRDENINMHNETHI TN IUAURNULNUNGT
TugafalssusnuaznslauInsnugunIn n3souiy nInandneg Msdeya niseukazfurudayanis
ieluladuazdofdnaluginalsussuazgsnagenm

Listening, speaking, reading, writing; vocabulary; expressions; communication with German
in various departments operation in hotel and wellness businesses; welcoming; making an appointment;
providing information; reading and information searching on technology and digital media in hotel and wellness
businesses

3573600 M ugasNwNaRnnslsIusNdoa1EN 3(3-0-6)
German for Professional Hotelier
miﬁ'amﬁmmLEJaiﬁuﬁL‘flumomﬂum‘sﬂﬁﬁ&muﬁiﬁﬂwLLwLLawmﬁﬂmmw NILEAIAITHAALAL

nsUszgnngNeas NNBENTTIBIETWLAZLANET NTUIZEWNU LA miwimmaamuaﬂm MInaLde

Tnos mimmiﬂmmua uwiladadoaden naldnwn dudesuasrimefivang amu‘[ammm §OUNI0
Communication with formal German in hotel and wellness businesses; expressing opinions; small

group meetings; report and document writing skills; coordinating and negotiating with customers; answering

inquiries; handling problems and solving complaints; use of language, tone of voice and gestures appropriate
to the occasion and situation

3571530 mmﬁmmuﬁug’m 3(3-0-6)
Fundamental Vietnamese
Tansauazndanhienninimsidonuaiiugin finsedunaile wa snusasifouiugin finse
mIsenides fdwiiazdnumedoawndodu fan Sausrsauazaniduireszsnadsauu
Fundamental Viethamese structure and grammar; fundamental Vietnamese listening, speaking,
reading, and writing skills; pronunciation skill; fundamental Vietnamese vocabulary and expressions; society,
culture and history of Vietnam

3572558 AHIILAWINEIRIVBINIZININ 3(3-0-6)
Vietnamese for Everyday Life
Tasoadauaznanhieninimuiisamnaidudon inwedunsie we suuazdeuidudon inwe
mIsenides ManiuazdwnmMu I Isaaildudinlszd i Madesswuunenuazlinimis
Complex Vietnamese structure and grammar; complex Vietnamese listening, speaking, reading,
and writing skills; pronunciation skills; Viethamese vocabulary and expressions for everyday life; formal and
informal communication
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3572559 mmfimmuLﬁamsﬁam‘smaqiﬁa 3(3-0-6)

Vietnamese for Business Communication

M IgaunIngInadIunInls ya 61 len Adnrikazdinin aanane aansnedianniaing
LAZAANNIBLUZIARLE LRI AT naawnuldney s isauw ﬁiﬂumaﬁ@@iaﬁiamimﬂqiﬁa
MIANANEL miﬁnLauamﬂuﬁﬁamqﬁwuqiﬁaﬁﬁwwuﬂiﬁ

Business Vietnamese for listening, speaking, reading, writing, vocabulary and expressions; letter,
email, and self-recommendation letter for job application; Viethamese comprehensive conversation in business
communication; job interview; presentation on given business topics

3573601 mmﬁﬂmmuLﬁamsﬂszqnmﬂ%‘luﬁqsﬁafiau,su 3(3-0-6)

Applied Vietnamese for Hotel Business

NIWY NIWA N387% MIdeu AANT drwin M3ResnImEdenuy M IUJUANBUNBNEN )
Tugafalssusnuazmsliuinismugenw m3denwdy msdenang nslvdeya nsguuazfuautayanie
maluladuazdofdnaluganalsussuazgsiaganm

Listening, speaking, reading, writing; vocabulary; expressions; communication with Vietnamese
in various departments operation in hotel and wellness businesses; welcoming; making an appointment;
providing information; reading and information searching on technology and digital media in hotel and wellness
businesses

3573602  mudzawiaiiannnislsousaiioandn 3(3-0-6)
Vietnamese for Professional Hotelier
ﬂ’liﬁaﬁ’liﬂ’]‘]@’lﬁﬂﬂu’lNﬁl,‘]ﬂu‘ﬂ’mﬂ’]ﬂuﬂ’]iﬂﬁﬁaﬂ’mﬁjﬁﬂiﬂLLiNLLﬂzﬁjﬁﬁ]ﬁﬁm’]W NILEAIAITHAALAL

MIUszganaugos MNBeMIdeuingnulazienas MIUsemuu LAZNIILIIAFBIDINUYNAT N1IRBLTD

dnon masamatiymuazutladedonden maldnen ddewssrimefisnzantulonmauazaniuniaol
Communication with formal Vietnamese in hotel and wellness businesses; expressing opinions;

small group meetings; report and document writing skills; coordinating and negotiating with customers;
answering inquiries; handling problems and solving complaints; use of language, tone of voice and gestures
appropriate to the occasion and situation

3571531 ﬂ']ieVlLﬁEl%N’l%“ﬁ%ﬁ’]% 3(3-0-6)
Fundamental Burmese
Tansaouazvanlhiennsaimusfiowanifiugin finsedunsle wa snuuasidouiugin finse
m3sonides Maniuazd Wi Eieninfidooiu fian Taussrnwazanaduaessmmadewnns
Fundamental Burmese structure and grammar; fundamental Burmese listening, speaking, reading,
and writing skills; pronunciation skill; fundamental Burmese vocabulary and expressions; society, culture and
history of Myanmar

3572560 NP URIWNITEMTUTINUTLININ 3(3-0-6)
Burmese for Everyday Life
Tasoadauasnanheninimuideunniidudon inuedunisi wa suuazndenidudon inwe
mIpandes Mdniuazdmnmuilonn il uddindszsnTu nsdeas woumenisuasladnionig
Complex Burmese structure and grammar; complex Burmese listening, speaking, reading, and
writing skills; pronunciation skills; Burmese vocabulary and expressions for everyday life; formal and informal
communication

62



3572561 mml,ﬁﬂumﬁﬁamsﬁlaawmaﬁqsﬁa 3(3-0-6)

Burmese for Business Communication

ﬂ’ﬁ:ﬂLNEJ%N’]?ﬁiﬂ‘ﬂﬁ’MﬁUﬂ’]iﬂ\‘i WA 8% Jen MANNLALEIWI IUNNE AArENEBIEaNNIB NS uas
AT AW LA BN AATI T mmuwuﬂmau m‘jemLuﬂumw‘lﬂumimmaﬁamimﬂﬁim] MIRNABOL
Nl ﬂ’]i‘uﬂLN%E]\?W%I%WJ“UE’J‘V]’Nﬂ’]%ﬁjﬂ’imﬂ’muﬁiﬂ

Business Burmese for listening, speaking, reading, writing, vocabulary and expressions; letter,
email, and self-recommendation letter for job application; Burmese comprehensive conversation in business
communication; job interview; presentation on given business topics

3573603  mwndswaniiienisszandldlugsialsousy 3(3-0-6)

Applied Burmese for Hotel Business

MW NINA N8 MIdlen AIFWH § W miﬁ'amim‘mLﬁEJmJﬁGlumiﬂﬁﬁ’(?]mml,wuﬂﬁm 9
TugafalasusnuaznslauInsanugunIn n3souiy nInandneg MIdeya niseukazfuAutayanis
maluladuazdofdnalugsnalsusauazgsiaganm

Listening, speaking, reading, writing; vocabulary; expressions; communication with Burmese
in various departments operation in hotel and wellness businesses; welcoming; making an appointment;
providing information; reading and information searching on technology and digital media in hotel and wellness
businesses

3573604 mwndlzwaniiiownnslsousaiioondn 3(3-0-6)
Burmese for Professional Hotelier
miﬁamﬁm‘mLﬂs;lum%ﬁﬂumqmﬂumiﬂ@ﬁ’amumﬁﬂwmemwmﬁﬂmmw NILTAIAITNAALL

nsUszgnnaNeas NNBENINTIUINENBLAZLONTIT NITUIZE U WA miwammiam‘uaﬂm mManouda

ialautY ﬂ’mmmﬁﬂmmm uiladadouden mal¥nwn ideuasvihmefiaane amiﬂamma S0WNI0

Communication with formal Burmese in hotel and wellness businesses; expressing opinions;
small group meetings; report and document writing skills; coordinating and negotiating with customers;
answering inquiries; handling problems and solving complaints; use of language, tone of voice and gestures
appropriate to the occasion and situation

3571532 mma’m%’nﬁugﬂu 3(3-0-6)
Fundamental Arabic
Tassaduasndanhieninimsaniuiugin finseduniile wa sruazidouiiugu finse
mIoenies MdnLazdnumsemsuileedu dian Sausranuazanaduanvesnieniy
Fundamental Arabic structure and grammar; fundamental Arabic listening, speaking, reading, and
writing skills; pronunciation skill; fundamental Arabic vocabulary and expressions; Arabian society, culture,
and history

3572562 A¥I9IRIVEIRIUBINL TN 3(3-0-6)

Arabic for Everyday Life

Tamsaauaznanliennsainmenamividudon finsedunsle wa enuazdeuiidodan inwe
nIpenidey MfnuazdmwmMeomSUAlEuEInUsra1 T Madeasuuuniens uazldniinig

Complex Arabic structure and grammar; complex Arabic listening, speaking, reading, and
writing skills; pronunciation skills; Arabic vocabulary and expressions for everyday life; formal and informal
communication
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3572563 m‘ma’m%’mﬁ‘amiﬁ'amimaqsﬁa 3(3-0-6)

Arabic for Business Communication

mmmmumﬂﬂmmumiﬂa WA 811 Weu MANTLaZEIwIN IvHNE InnaneBiannIaing was
AARHEUHSI AR DTIATI miau‘nuﬂmau mﬁsﬂmmuﬁlﬁﬂumimmaﬁam‘smﬂﬁiﬂﬁ] MIFNAEOE
Nl mimLauamﬂummam@muﬁqﬁﬂwmwm%

Business Arabic for listening, speaking, reading, writing, vocabulary and expressions; letter,
email, and self-recommendation letter for job application; Arabic comprehensive conversation in business
communication; job interview; presentation on given business topics

3573605 mma’m%’uLﬁamsﬂszqnmﬂ%’l%ﬁqiﬁaﬁau,w 3(3-0-6)

Applied Arabic for Hotel Business

NTWY N1INA N1987% MIdew AANA §1I% N3RRENINENa T T IUGUANULRUNE
Tuginalssusnuazmsliuinismugenw Msdenwiy nsdanang mslvdeya nseuuaziuautayanie
aluladuazdofdnalugsialsusauazgsioganm

Listening, speaking, reading, writing; vocabulary; expressions; communication with Arabic
in various departments operation in hotel and wellness businesses; welcoming; making an appointment;
providing information; reading and information searching on technology and digital media in hotel and wellness
businesses

3573606 M@ mSUIRaRnnsTssusaiiaandn 3(3-0-6)
Arabic for Professional Hotelier
m’u‘ﬁlamimmmw%’uﬁLflumﬁmﬂumiﬂﬁﬁ'ﬁmuﬁiﬁﬂwLL':?NLm“ﬁiﬁﬁmmmw NILEAIAIINARLTN

nsUszgnngNeas NNEENIATIBIBNBUAZLONTIT NIUIZTIWL LA mimimmaiaoﬂmﬂm nInaude

ialautY mimmiﬂmmm uiladedousen nal¥nwn ideuasvimefiaany amiﬂammm §0wNI0

Communication with formal Arabic in hotel and wellness businesses; expressing opinions; small
group meetings; report and document writing skills; coordinating and negotiating with customers; answering
inquiries; handling problems and solving complaints; use of language, tone of voice and gestures appropriate
to the occasion and situation

3571533 mmmtas‘fﬁug’m 3(3-0-6)
Fundamental Malay
Tassafouaznanlignasimeinnadiugin Fnsedunsie ya sruuazidouiugiu fnse
mIpanties fMEnLazdIumMIN LA oein dean Tmussannazanuuan sosszinanaide
Fundamental Malay structure and grammar; fundamental Malay listening, speaking, reading, and
writing skills; pronunciation skill; fundamental Malay vocabulary and expressions; society, culture and history
of Malaysia

3572564 MINUASEIMTVTIAUTEIN N 3(3-0-6)

Malay for Everyday Life

Tassauaznanhennsoinmesiagidudau ineeduniie wa sruuazdeuidudon inwe
mIpenides AMfniazdunme el udinUszanu Madessuuunemauazlanimis

Complex Malay structure and grammar; complex Malay listening, speaking, reading, and
writing skills; pronunciation skills; Malay vocabulary and expressions for everyday life; formal and informal
communication
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3572565 mmmLaﬁtﬁlamsﬁ'amimaﬁqsﬁa 3(3-0-6)

Malay for Business Communication

mmu’mﬂﬁﬁﬂﬂmmumiﬂﬂ WA 9% Weu MANTLaZEIWIN AANNE IVNEBLANNTORNS LAy
AU ALD LA D EA AT miﬁu‘ﬂmimau MBINUAY w‘l%‘lumwmaﬁaﬁwwwmm MINNABOE
Nl mammuamﬂummam\im%ﬁjﬂwm‘wmlw

Business Malay for listening, speaking, reading, writing, vocabulary and expressions; letter,
email, and self-recommendation letter for job application; Malay comprehensive conversation in business
communication; job interview; presentation on given business topics

3573607 MW ladiienisiszandldlugsialssusy 3(3-0-6)

Applied Malay for Hotel Business

MIWe NMINA N1IBU MITen AFWT dwan miﬁlamim‘mmLaﬂumiﬂﬁﬁﬁmumuﬂﬁm 9
TuganalasusnuazmslauImsmugenn n3seuiy nIdansneg MIdeya niseukazfuAutayanis
eluladuazdofdnalugnalsussuszgsnagenm

Listening, speaking, reading, writing; vocabulary; expressions; communication with Malay in
various departments operation in hotel and wellness businesses; welcoming; making an appointment;
providing information; reading and information searching on technology and digital media in hotel and wellness
businesses

3573608 mmINagiannn1slsousaiaaIEn 3(3-0-6)
Malay for Professional Hotelier
miaamimmmmEmLﬂwmﬂmﬂumiﬂgummﬁiﬂﬂwLLiNLm JINFININ NIIUFAIAIINAR

LAY nsdszguNaNeae NNBENINTEUINENREAZLONTIT NTVIZEUINT LA mimimmmam‘uaﬂm nIReY

JaTnNnN ﬂ’lﬁﬂﬂ’]iﬂmﬁ’ma uiladagousen nmldmun ddesasrimefiaany amﬁf[ammm §0WNI0
communication with formal Malay in hotel and wellness businesses; expressing opinions; small

group meetings; report and document writing skills; coordinating and negotiating with customers; answering

inquiries; handling problems and solving complaints; Use of language, tone of voice and gestures appropriate
to the occasion and situation

nuoAdBlinUs:aunisnidsasw
2 ea a

3574810 Nnﬂizaumsmam%wq‘inams‘[‘saum 6(400)
Internship in Hotel Business
AnUszaumnfindnluginalsusy gafageaw wazgammnisuuiniidug fneidas
Professional internship in hotel business, wellness business and other relevant service industry

65



LwunistdauluunisiSuusgnisdnus:aunisnd3vdw
a1w13u1ssnNaNisisulsy

msan
Us:AUNISDUDNIW

5 AINIABSNINSISVISUY

®
) .‘ .
Py [ ]
@
[ J
AsSAWINIRMSTuvUISVIISU .
@uNMSaVBURUUaNULSY -I IOV
U AUIANUHUAVU (Excellent Center) N

la:avIasuTRUNANWTIAIRUNIWSIU
Jovnsniiu TRAUAGNGEOVILUSNS
@WuMsniuiussnvesy

e U ®

EA [
ol dnUs:aumsni TulsvisuguthzovUs:ine
n a s:Qu 4-5 010 TulAasvnisAdIUSOUL®
avanfnudnUpuaviuiussneanisisvisuy
(MoU) FuidaToma TRUNANWTAISUSAVEUNISUSNSOHNS
I1a:1n30vaU (F&B) la:d1uNIsIaN1sKoulin (Room) SOUMAU
a n1siSuunisasulus1g3zliowicuuIn1sISuuSIoNINANY
9gWIGUUs:ANSNIW 91UduUSIU18 AUaNK 1tunisiSuusSiiuu
USOUINNSENISHINIURSY (Work-based Learning)

INdnUs:aumsninuuidusuiuu
R = fugsNAIsVISY s:QU 4-5 a0
@ doitiousuou 400 .

rangasfialmaasUruzia @dgssiansisvisy

TsuiSyumsniovinyoa:MsuSMs
UK1IDNYNAUADIUQAQ

66



L nINAIMUAAR
SUAN DUSIT UNIVERSITY

KangasAaumaasununa
daiu13uwus:nauNIS
$SNAUSNISIA:NISNDVING?




rangasfAaumaasucuna .
a1w13v1yus:nounisssnausnisia:NIsnavinygd kandasiku w.f. 2565
s:auusnynyias

1. Bonangms
genunlng nangnidadeanidudia Me13ngUsznaunIgInauInIaznIaiien
ﬁammé’nnqu Bachelor of Arts Program in Entrepreneur in Hospitality and Tourism Business

2. BeusSryryrnazanvdvn

nmuling Fouin @ Aadenanitodie (FUsznouniIgiiauiniawaznimianien)
Toge @ AL (FUITnouNIZINILINMIULAZMIVIBLNE)
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MUoAJBIIaWN:
S5dugusBIGW
3571127  amufidasiunadugsznonns
Introduction to Entrepreneurship
3572120 MIUIMITIAMILALMIRNAWIBIRNIFIHNITUSNITUAZM T B 1LTE
Hospitality and Tourism Organizational Management and Development
3571128 nslfdszlemianmaluladdmivgsfiauiniawaznimaaied
Utilization of Technology for Hospitality and Tourism Business
3571129 mmmﬂﬁ‘im%"uQ’ﬂi:ﬂauﬁqiﬁﬁm%mﬁmzmiviauﬁaﬁuqeﬁ%ﬁa
Marketing for Hospitality and Tourism Entrepreneurs in the Digital Era
3573131 maﬁ'@y%ummmmuﬁm%’uﬁﬂi:ﬂaumaq‘;ﬁeﬁmnm:maﬁmLﬁ'm
Accounting and Investment for Hospitality and Tourism Entrepreneurs
3573132 ﬂgwmeJﬁqiﬁfnﬁm%’umiﬁmﬁﬂm’aqaﬁaﬁmmmzmiviam;ﬁ'm
Business Laws for Hospitality and Tourism Business Management
3572121 ma:;ﬁﬁnmzmm%mﬁmmmﬂﬂazﬁm%’uﬁﬂiznaumiqiﬁw%mmmmiﬁaﬂLﬁm
Leadership and Personnel Management for Hospitality and Tourism Entrepreneurs
3573133 mﬁmmﬁ’mv[,muﬁiﬁw%mmawmﬁ‘viamﬁm
Revenue Management in Hospitality and Tourism Busmess
3572122 miﬁamimma\‘1ﬂqwﬁimmmumﬂﬁmimim mrieafien
Business English Communication for Hospitality and Tourism Business
3571130 ﬂ’]iﬁwu’luﬂﬁﬂﬂ’]WL‘ﬂlaﬁﬁLﬂ%QjﬂizﬂaUﬂ?‘éﬁjﬁﬁm%ﬂ’lﬂmzﬂ’ﬁﬁmLﬁEJ’J
Personality Development for Hospitality and Tourism Entrepreneurs
3571131 AN UIN 9N IRBITIH
Cross-Cultural Service Psychology
Jsaw:
Js11aw1:0vAY
3573134 ﬂ’]ﬁﬂﬁ:ﬂa‘].lﬂ’]iﬁqiﬁﬂ]‘iﬁﬂ’]‘il,mzﬂ’ﬁﬁaﬁL“?]IEJQ
Hospitality and Tourism Business Entrepreneurship
3572123 mdeaaadmIudsznounsgIiauinmaLaz e

Marketing Research for Hospitality and Tourism Entrepreneurs

30 nuognn
93 nuognn
33 nuaena
54 nuefie
30 nwlena
24 uI8nn
12 Iene
12 nlenn

6 Nueie

6 ntioann

93 nudYNM
33 nuosnn
3(3-0-6)
3(3-0-6)
3(2-2-5)
3(3-0-6)
3(2-2-5)
3(3-0-6)
3(3-0-6)
3(3-0-6)
3(2-2-5)
3(3-0-6)
3(3-0-6)
54 nudunR
30 nudsnm
3(3-0-6)

3(2-2-5)
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3572124

3572125

3572126

3573135

3573136

3573137

3571132

3573138

3571133

3571134

3572127

3572128

3572129

3573139

3573140

3571526

3572550

3572551

3573580

mia%f’]aaﬁﬁﬂa%muﬁm”mw5ﬂmﬁﬁw%’m§ﬁw%mim”miﬁa\iLﬁm 3(2-2-5)
Content and Image Creation in Hospitality and Tourism Busmess

ﬂaEwmmmmaﬁamwaauvl,aummummmmim marieafien 3(2-2-5)
Social Media Marketing Strategies for Hospitality and Tourism Business
mwLfﬂm‘mmmumiﬂnsﬂuﬁimmmim mvioufien 3(3-0-6)
Sales Expertise in Hospitality and Tourism Business
ﬁanﬂﬁ@mﬁwLmzia%aﬁﬂﬁﬁw%’uﬁﬂizﬂaumiﬁqiﬁﬂﬁmimzmiﬁaw?im 3(3-0-6)
Value Chain and Logistics for Hospitality and Tourism Business Entrepreneurs
mw%mﬁﬂmimmLE‘%FNLm:iﬂqmﬁm%m:\fﬂi:ﬂaumiﬁqiﬁw%mim:miﬁaw?'im 3(3-0-6)
Risk and Crisis Management for Hospitality and Tourism Business Entrepreneurs
mmmmmé’maﬂuﬁmmim: 3(2-2-5)
Public Speaking in English

MIAAEIDDNLUL NINNNTIA LazInnIINluNILITMIIANIIgIAAILINT 3(3-0-6)

waznITieNfien

Design Thinking, Creativity and Innovation in Hospitality and Tourism

Business Management

Im\imuﬁjﬁw%miLmeiviaﬂLﬁm 3(0-6-3)
Hospitality and Tourism Business Project

Jsaw:zidan 24 vlognn
ngu3snowauorow: 12 miognn
@mmﬁNiumiﬁ’lﬁjﬁﬁm%mﬂmzmiviam,ﬁm 3(3-0-6)
Integrity for Hospitality and Tourism Business
megmamiﬂ'aQ’Uizﬂaumiﬁjﬁw%mmaxmiviam,ﬁm 3(3-0-6)
Economics for Hospitality and Tourism Business
m‘sﬁ%ﬁaLLmuﬁﬁm%’UQ‘Uizﬂa‘um‘sqsﬁaﬁmmmxmaﬁamﬁm 3(3-0-6)
Branding for Hospitality and Tourism Entrepreneurs
mﬁLﬂsvﬂamamqmwmmmaqﬁﬂivﬂaumi 3(3-0-6)
Entrepreneurlal Marketing Opportunity Analysns

nmﬂummnwaﬁiﬂﬁmimma N137I LN 3(3-0-6)
Servicescape for Hospitality and Tourism Business
mﬂ“[u‘[a§ﬂmmﬂ5:ﬁwﬂumﬁw§mma“miviamﬁ'm 3(3-0-6)
Artificial Intelligence Technology in Hospltallty and Tourism Business

SIpE mmmawﬂiuﬁiﬂﬁamimmma N13NBLNe7 3(3-0-6)

Contemporary Issues in Hospitality and Tourism Business

ndu3sIn1uwinous: Ao U W 12 nuosnn
(MideniSsunnsnsinuus:inAdoviuewhitiesndn 12 wvoann)
mMEguiug 3(3-0-6)
Fundamental Japanese

mmm‘jﬂuém%&%ﬁmﬂﬁzﬁﬁu 3(3-0-6)
Japanese for Everyday Life

mﬂ:mﬁ'ﬂmﬁamiﬁamimﬂﬁiﬁﬂ 3(3-0-6)
Japanese for Business Commumca’non

mmmﬂﬂummmmma Moo 3(3-0-6)

Japanese for Hospitality and Tourism Business
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35715625

3572548

3572549

3573581

3571528

3572554

3572555

35735682

3571627

3572552

3572553

3573583

3571529

3572556

3572557

3573584

3571530

3572558

3572559

3573585

3571531

3572560

3572561

M Iuiugn

Fundamental Chinese
MEAIUSAIVTIAU 2910

Chinese for Everyday Life
mwwmwamiﬁamamﬂmm

Chinese for Business Communication
ﬂ”l‘l:ﬂ%%Iuﬁjﬁﬁm%ﬂ’]ﬁl,m:ﬂ’]iﬁa\iL‘?]IEJ’J
Chinese for Hospitality and Tourism Business
mHIaAEiugIn

Fundamental French
mudSaassmsUTIadszs T

French for Everyday Life
m‘mN%ﬂLﬂﬁLﬁ@ﬂﬁiﬁ@ﬂﬁﬁﬂﬂqqiﬁﬁ]

French for Business Communication
Iﬂi&ﬁDJ%JQLﬂﬁﬂ%ﬁjﬁ%ﬂ%ﬂﬁ&ﬂtﬂ’ﬁﬂavL“?]IEITJ
French for Hospitality and Tourism Business
MUY

Fundamental Korean

M UMPARNILTINU 5291 7%

Korean for Everyday Life
m‘mmemwamiﬁamimvﬁim

Korean for Business Communication
m‘manwﬁiuqiﬁﬂu%ﬂﬂil,l,a:m‘;'ﬂ'aﬂL‘ﬁ'm
Korean for Hospitality and Tourism Business
mmmaiﬁuﬁugm

Fundamental German

ML INURINIVTIAUIZANT]

German for Everyday Life
mmLaaiﬁmﬁamﬁ'amimﬂqiﬁﬂ

German for Business Communication
m‘mleaiﬁuiuﬁqiﬁw%mmazmiﬁauﬁm
German for Hospitality and Tourism Business
mmﬁmuwﬁyugm

Fundamental Vietnamese

Mg INENIUTINY 5291 7%
Vietnamese for Everyday Life
m‘mLi‘mmmﬂlami&iamiquiﬁﬂ
Vietnamese for Business Communication
m‘mﬁmmu‘tuﬁjﬁaﬁmim:mi‘ﬂ'amﬁ'm
Vietnamese for Hospitality and Tourism Business
mumﬁwma‘ﬁy@m

Fundamental Burmese
medgwinsimiuiiaysz i

Burmese for Everyday Life
mmmemil,wamiﬁamﬁm\‘iﬁin%
Burmese for Business Communication

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)
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3573586

3571632

3572562

3572563

3573587

35715633

3572564

3572565

3573588

3574808

mw%ﬁBumﬂﬂuqﬁﬁw%mmm:mi“ria\‘iL“?isla
Burmese for Hospitality and Tourism Business
MBI MILNg

Fundamental Arabic
MEIAIUEAIUTINY 7291 7%

Arabic for Everyday Life
ﬂ’]'i:}’la’m%JULﬂlaﬂ’ﬁﬁiaﬁ’liﬂﬂﬂﬁqiﬁﬁ]

Arabic for Business Communication
mmaw%’u’luﬁjﬁﬂﬁmim:miviam;ﬁ'm
Arabic for Hospitality and Tourism Business
MEALaERugIn

Fundamental Malay

MBI NRgUIUTInUsEITu

Malay for Everyday Life
fﬁi:ﬂNWLﬂgLﬁaﬂﬁiﬁaﬁﬁV]Nﬁjﬁﬂ

Malay for Business Communication
mmmm8“1%@?5w%mmmzmwiamﬁm
Malay for Hospitality and Tourism Business

Juiinus:aun1snidunGw

AnUszaumInfindnlugifauiniuaznimaiien

Internship in Hospitality and Tourism Business

nuondsdeniashitesndn
Fdsuamnindenieunedndu 9 dnbitesndn 6 miein TundngesizduUiygnives
uvnendemaundn Tagliiiuneininedeuuds uagbiduneiniimueliEeulaglitomhefnns
Tuinoinsdusanangns

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

6 nuosNn
6(400)

6 nuoann
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A1DSUIUSIUIU
aw3Iviwyus:nounisssNausSNIsia:NIsnavingd Kandasinku w.f. 2565

NUOAIBIIAWN:
S5qdugusBIBW
[ Y @ v
3571127 anusilasawnisidugdisznauns 3(3-0-6)

Introduction to Entrepreneurship

ANHNYINIEY AITNETATY L.LazuwmmmmmL‘flu;:{ﬂimaumwiaﬂnmmm:‘[an IAAIINAR
AN NNk Lm:m:mumié’@ﬁu‘hLLUUQ’Ui:ﬂaumi g‘ﬂLLUUEﬂanmiLﬂm%ﬁ“ﬂmﬁjﬁﬁ] lanaLazANiINIg
Adertasiueuduusznaums gavamndw viamaiamgsialv maiawumAaigsia Madnen
ansdulyldaasgine nadidnsuieriuanudiSaszandamaisesdszneuns

Definition, importance and roles of entrepreneurship in domestic and global level; entrepreneur’s
mindset, characteristics, skills, and decision-making process; form of business ownership; opportunities and
challenges regarding entrepreneurship; start-up business or new business development venture; developing
business ideas; business feasibility study; entrepreneurial success and failure case studies

3572120  MSUSHITIANITUAZNTAAIKIDIANIAIRANTLSMTUATMSTIBsTE7 3(3-0-6)

Hospitality and Tourism Organization Management and Development

ANNANIE LR iﬂLLumlaﬂmimmﬁﬁmmiLLa mﬁwmmammmmmmmm marioudiedlu
Emmma LﬂﬁﬂﬁNE]L‘Wﬂﬂ’li‘wwu’]LLE\]u‘ﬂﬁwLN‘HNﬂﬂ’lﬁ‘uiﬁ’]iﬁmﬂ’]ia\mﬂiﬁiﬂ"ﬂ mﬁaamﬁmamwmmL?Jﬂﬁﬂumﬂm
ﬂ?‘éﬂiztmm‘ﬂmﬂiuiﬂﬂﬂ‘ﬂﬂﬂLLE\]wﬂfy@Wﬂizﬂwﬁﬂ’lﬂiuﬂ’]iUiﬂ’]ifﬂﬂﬂ’liLL@wﬂﬁWW%WﬂﬂﬂﬂiLW@imﬂﬂﬂﬁL@UI@
uazdedn mtﬁﬁﬂmmﬂaﬂﬁ'ﬂiﬁjﬁﬁ]ﬁmmiuc‘imma:miﬁmLﬁm

Definition, goals, and concept of organizational management and development in digital era;
development and assessment tools of business organization management; communication to create
organizational understanding; applied technology and Artificial Intelligence (Al) for organizational management
and development; case studies of hospitality and tourism business organizations

3571128 mslFiselamionmaluladdmiugsiouinsuaznisvasiion 3(2-2-5)

Utilization of Technology for Hospitality and Tourism Business

A udwnaluladdmivgiavinuazmmenienadentdimaluladunzuinnim
s[,%ﬂﬁﬁ’]L‘ﬁuﬁqiﬁ’ﬂLLﬂf‘.:ﬂﬂi‘].l%ﬂ’]i@ﬂﬁ”lLLuTJI'fJ:NLmzrﬂiLUéﬁmLL‘l_]EN"IIa\‘iL‘VlﬂI‘HIﬂg‘ﬁﬁ\fﬂwﬂGiaﬁqiﬁ‘mﬁﬂ’]ﬂm:ﬂﬁ‘ﬂ'mL“?iﬁn
mafinufiamalfinelulagdmivgaiasimaazmamsaiien nadidnsuazwnyjiaffsesmadontdinalulad
uazwinnsanlumasuiugafauinmausemvionien

Basic knowledge in technology used in hospitality and tourism businesses; selection of technology
and innovation for business management and customer service; trends and changes of technology that
affect hospitality and tourism businesses; technological practices for hospitality and tourism business; case
studies and best practices of hospitality and tourism business
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3571129 mmmmi”m%’uu:'ﬂsznauﬁqsﬁw%mmazmﬁﬁaaL‘f‘iﬂﬂuqﬂa%ﬁa 3(3-0-6)

Marketing for Hospitality and Tourism Entrepreneurs in the Digital Era

WIWIAA VNN LLa:m’hﬁ@ﬁummmmiuﬁjﬁw%mmmzmiﬁaaLﬁm WhlangAnssngnanlugwid
%3miwmﬁaﬁwﬂiwﬁumicﬁm AT IHE IR IZENNIN1IAAN mﬁLm%ﬁﬂﬁimﬂmmEwmmimm
wdaeflonay ﬂaﬂmmimmﬂiu&ﬂmm ﬂ?‘iﬁﬁ]ﬂ’]iﬂ’]iﬁ]ﬂ’]ﬂLLUUUiM’]ﬂ’]iL‘Waﬁlaui’ﬂﬂﬂﬂﬂﬂﬁﬂﬂﬂﬁ]‘ﬂ@ nIRaIALY
WALITE nItiEnBILAE LLmﬂgummﬂmaﬂmummmmnﬂﬁim)mmitm mavieaien

Concept, roles and functions of marketing in hospitality and tourism business marketing;
understanding customers in the New Normal to create experiences and confidence through marketing mixes;
target market analysis; tools and marketing strategies in digital era; integrated marketing communication
to serve digital tourists’ needs; marketing in Metaverse; case studies and best practices of hospitality and
tourism business

3573131 n'ﬁﬁ'mﬁuazn'ﬁamuﬁ'm%’ué’ﬂsznaumsqsﬁau‘%mmaxmiﬁmLﬁm 3(2-2-5)

Accounting and Investment for Hospitality and Tourism Entrepreneurs

nanmat AR Wi miugUsznounIgIfiaim e aandiedlugadivia asenuTIindn
SUMTINLAZERTIE NI TIU Usziandunm vannmaamuiingin wansznuresnaluladddnadenisioyd
aluladmefunnadn masnsanusiuasasesedulnuefien dund naddnsannosdnisgaiadu
MIUSMILaENIITieNien

Basic principle of accounting for entrepreneurs in hospitality and tourism business in the digital
era; ethics and accounting, financial statements and ratios; types of cost; fundamental investment; the impacts
of digital technologies on accounting; financial technology (Fin Tech); proactive accounting cybersecurity;
case studies of hospitality and tourism business

3573132 ngvimslﬁqiﬁaﬁm%'umsn‘%msé’mn’n‘sﬁqiﬁw%n'\mazmﬁimLﬁm 3(3-0-6)
Business Laws for Hospitality and Tourism Business Management
MWIINIDINYVHIETINAIVINTIURE marenfiealulszindlne m;]wmslﬁimml,mnlm Nﬂﬂmﬁﬂ

noraedIIulIonIN ﬂg‘wmmmmu ﬂmmmﬂﬁﬁmaomﬂwimma m’u‘waamm‘ﬂmﬂm AIYTITNNAW

m;]wmamaﬁimmmﬂm Maviadned LonaInANTINE YN mﬂmiwmmiwmmmmﬂa SN NN
ﬂgwmmmmmuwwm% NOVIRNEENTIDMINELATANNUdaANE meg‘wmElmﬂmmamuqimmm NI0LAN®N

LLazLmeaU@ﬂﬁﬁLﬂwﬁﬂmaqqsﬁﬁm%mnm:msﬁmL*?‘imﬁgﬂml,awmﬂi:mﬁ
Thailand’s overview laws and regulations in hospitality and tourism business; tourism business

and tour guide laws; laws for hotel; labor law; crucial ethical problems of hospitality and tourism business;
tourism and hospitality legal ethics; hospitality and tourism business legal documents such as establishment
of legal entity management, contract, negotiation, civil law, and commercial law, health and safety law, and
laws related to digital business; domestic and international case studies and best practices of hospitality and
tourism business
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3572121 m'azé‘u’i’unazmsn‘%mﬁmm‘sqﬂﬂaﬁm%‘uN:ﬂsxnanmiﬁqiﬁau%mmax 3(3-0-6)
Mg

nN1INBILNLYD

Leadershlp and Personnel Management for Hospitality and Tourism Entrepreneurs

‘Viaﬂmiwmmmmqwmmma wm p9AUIznay ﬂmaﬂwmw Juy memmmmwnmﬂmmm
wm e wmmmﬂaamﬂm n3es19I e AL Lﬁmmmm“mmﬂi”am mﬁmﬁufl?\] MIUTEEUIIWIZNIN
NUIBNBULAZDIANTAY ) waﬂmiwumﬂumimimﬂu Warwan wazuImaanlimiuawieiddnenmn uaz
NmmLﬂuwuﬂmmﬁ‘mﬁ]mmﬂm nIreuflen nIdmAnuIuae LL%UV]WU{]UGW]LU%L@FT‘IJENﬁiﬂﬁ]Uiﬂ’liLL@“’
mMaoafrluassassns

Basic principles and theories of leadership; elements, traits, forms, roles and main duties of leader;
transformational leadership; visioning, goals and purposes; decision- making; interorganizational coordination;
basic principles of human resource recruitment; human resource development and talent management to
promote competency and leadership in human capital in tourism and hospitality establishment; domestic
and international case studies and best practices of hospitality and tourism business

3573133 msﬁﬂmﬁ'\ﬂlmuqiﬁan%nﬁiLtaxnﬁsﬁaaLﬁm 3(3-0-6)
Revenue Management in Hospitality and Tourism Business
AHvENEuaTANNEIAYaINTTIANITElE nagnSnIimen AnaFiRus TRy aA LAz T

NIANANTIINNANNADINIT NTUIANTRUAIAUATBUAZIIAN N1TIANTITBININTIITUIERUAT InaluladfIng

dmiumadanmneld nadiAnengafavinauszmavioniien
Definitions and importance of revenue management; pricing strategy; relationship of value and

price; demand forecasting; inventory and price management; distribution channel management; digital
technology for revenue management; case studies of hospitality and tourism business

3572122 miﬁ'amsmmé’anqugeﬁae‘im%’nqsﬁau‘%mma:msﬁaaLﬁm 3(2-2-5)
Business English Communication for Hospitality and Tourism Business
miwwmmwmﬂﬂﬁmmaﬂﬂqmmﬁiﬂﬁ)mu miﬂﬂ WA 8% Lavilen Nﬂmiau“nm NNIRLEUD

% NIYILIN NILRTFDTDY mﬂmawmm mummmamnfnmﬂ"ﬁm Mol uUNUINaN N ALaY

FOUNITUIIRDY mwLmﬂf\]mumwmemﬁsmwawuﬁiiu NI NFIAN m‘sﬁamwﬁ@q‘mﬁ] LREUIUNYDY

mMIfem N TmusITH
Business English skills development:listening, speaking, reading and writing; conversations

practice, presentations, meetings, negotiations; giving information and recommendations for hospitality and
tourism business through role-plays and simulation; understanding cultural differences; social etiquette;
business communication and cross-cultural communication

3571130 msﬁ'@umqm‘inmwL‘ﬁamitﬁué’ﬂs:naumsqsﬁ%u%mmazmsviaoLﬁm 3(3-0-6)
Personality Development for Hospitality and Tourism Entrepreneurs
AMNRIAYIDIYARNNIN NINRBNABNYARNAITNW NOBIYARNAIN qﬂaﬂmwﬁﬁaﬂszmﬁmm

miLfJuﬁﬁizﬂaumiﬁiﬁw%mumwmanmLﬁm anBwananlumImuyadnmn MIUFuFAuaRLazI19IINT %

Mmawwmmanmw miwwmumﬂmwmﬂmm zneuan N1IUIUNTINeIenun inaanILAIMEILes

NNTUFINNE miwﬂmwwuwamwuﬁ sz dannslnoundidunismasazlsidunienis
The importance of personality; personality shaping; personality theories; desired characteristics

of the hospitality and tourism entrepreneurs, main influences on personality development, attitude adjustment

and foundation for personality growth; internal and external personality development; appearance and visual
poise, makeup and clothing techniques; interpersonal skill; social skills both formal and informal contexts
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3571131  3@INYIUIATTINIMWEI TN 3(3-0-6)

Cross-Cultural Service Psychology

LIAATATNEILINT NTBUWIIAALLLLALLA ANLANFAIIYRIAMMANEMEYBILAAY WOANTTN
FuimusIINTInTiandie) MIFFeiaunng WITNITVINIUAEZAKNIWAITUINT ﬂasmffn”niu%mi N139ANT3
uaznIBenLULAINTINgNEFRUS nfemaiteliarinala Aavzmidesaaznmasieanadseivlaluem
V3N MaNNI8ee IR mno IR aa MuENRuS MITanisanadaudedna Tmuosan

Service psychological concept; the growth mindset; individual characteristic differences; tourist’'s
cultural behavior; cultivating a service mindset; service cycle and service quality; service strategies; Customer
Relationship Management (CRM) and CRM program design; persuasive communication; the art of negotiating
and creating impressive service; cross-cultural communication principles to develop relationships; cross-cultural
conflict management

nuonJdBIIawN:
Js11aw1:00AU
3573134 msﬂsznaumsqsﬁau’%mmazmsﬁmLﬁm 3(3-0-6)

Hospitality and Tourism Business Entrepreneurship

ﬂiz‘iﬂuﬂ’ﬁ“ﬂa\‘]ﬂ’]iﬂizﬂﬂUﬂWﬁﬁqiﬁ‘ﬂ‘U%ﬂ?iLLazﬂﬁi‘ﬂ'a\‘iL‘ﬁlﬁn ﬂ’ﬁﬁ@u%’nmuﬁjﬁ?ﬂLL@ﬂNLﬂaﬁjﬁﬁ]
msi’f@mL'T‘mnw,mxmiimunu ﬂaEmﬁ‘l,‘ﬂ'amiL@UImLLﬂxﬂﬂw*&nﬂqiﬁﬁl IUHITNUNZANMNIVRATOUFDRIANT DY
DRIAR

Entrepreneurial process for hospitality and tourism business; developing business plan and
business models; financing and funding; business growth and scale up strategies; business ethic and
Corporate Social Responsibilities (CSR)

3572123 mﬁ%'ﬂmmmﬁ'm%’ug’{ﬂiznaumsqsﬁau?‘mmazmiﬁmL'ﬁ'm 3(2-2-5)
Marketing Research for Hospitality and Tourism Entrepreneurs
3uifeu3FiTeuaznIzuIun1IviTen1in13na1n 1AT93199 %I T8Aa1AAIRTINILINITLAY

maeafefiiulssfuimais maszendlfinaluladlumaiufoyaussiienzidoyamninausdoyais

UszAnBamannwanside naddnenuidegaiaimaasmarionfiemduwazdneszine
Marketing research methodology and process; marketing research proposal in contemporary

issue of hospitality and tourism business; applying technology for data collection and analysis; effective data

presentation derived from marketing research findings; domestic and international research case studies of
hospitality and tourism business

3572124 mia%"maisﬁﬂaumwi‘ua:mwé’m:mfﬁ'm%'uqsﬁau‘%mma:msﬁaoL*ﬁﬂ'g 3(2-2-5)
Content and Image Creation in Hospitality and Tourism Business
sUuuuRanuddnIuAaATa vandAglunIs e mnudiasia i uwas MWaN LA

nagnsMIn IIETIARNLA Inaflamsdeumnaruazmaanidas matnaieasdaomnudluddnaunasay

MIIAUaUITLAUNAADUNUA mzﬁﬁﬂmmﬂﬁjﬁw%mmmzmiﬂa@Lﬁm
Types of content for digital medias; essential principal for content creation to maximize confidence

and brand image; content creation strategy; headline and storytelling technique; content creation practices

in digital platform; content measurement and evaluation; case studies of hospitality and tourism business
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3572125 nagnimsaaadedeanaaulaidmmSugsiouinisuazmsvaiien 3(2-2-5)
Social Media Marketing Strategies for Hospitality and Tourism Business
Uszinnuazanunizansdodoanaaula yalszmidrainmvinminaindedianaoulad sy

Tawonludedonnoulal mim\‘iLLNuﬂaqwﬂumiﬁwmmmﬂﬁaﬁmuaaﬂmﬁ nMIaLAxU AN &MY

ﬁjﬁw%mmazm‘mmL‘ﬁ'mﬁlmwamv\Ia{mm 7 MyTanaztszidunauaniley ﬂitﬁﬁﬂ‘kﬂ’ﬂ’]ﬂﬂﬂq%ﬁ(ﬁaﬁﬂﬁiaﬁﬂﬂm

aauiaﬂuﬁjﬁﬁm%mmazmiviam;ﬁ'm

Types and characteristics of social media platforms; social media marketing objectives; social
media advertisement format; strategic planning for social media marketing; creating advertising campaigns
for hospitality and tourism business in various social media platforms; measurement and evaluation of social
media campaigns; case studies of social media marketing strategy in hospitality and tourism business

3572126 m’mL’ﬁial'm'lmvﬁ"mmsmﬂ‘luqsﬁan%mmazmiﬁaatﬁm 3(3-0-6)

Sales Expertise in Hospitality and Tourism Business

manelaeBananamsisnaiesssn maliinszmanefisanindosatugnilugsieuinmauas
marienflen Neolulszmauazgnéndnsszmadioniienmdnlae fgaanaauly THaila uazasndeses
Taefiaansnineiannduinsiogndl3ld maszgndlfinalulad nmswnefivanzaniuansdoinisses
gnan ﬂiﬁﬁﬁﬂmmﬂﬁjﬁamm%mimzmiﬁaﬂLﬁm

Ethical selling; sale communication skills in hospitality and tourism business for domestic and
international customer to create understanding, attracting, persuading, negotiating to maintain customer’
relationship; applying sell technologies to suit customers’ need; case studies of hospitality and tourism
business

3573135 ﬁ'mfsziqmﬁh!,La:fa%aanzfz‘h‘n%'uu:'ﬂs:naumiqsﬁau%mmazmsviaoLﬁm 3(3-0-6)
Value Chain and Logistics for Hospitality and Tourism Business Entrepreneurs
mi‘u%mﬁ‘vhq‘[ﬁrf'@mmLm:Ia%a@inﬁﬁm%uﬁﬂizﬂaumiﬁjﬁw%miLmzmiﬁauﬁm nIAIEA

wnlinuazanudesluewian NIIQUARUTNAT (?l%LLGiﬂ’]iﬂiiW]’?ﬁQﬁU MMAALINET NIIFIRUAINTOUINNT

udimIuimaanaionelaresgnd mildmeluladfanzan Walianselonigge nadidnwmaingsia

MIUENITUAZNITIONTE)

Value chain and logistics management for hospitality and tourism entrepreneurs; trends and
potential risk analysis; partner support starting from raw materials sourcing, warehousing, product or service
delivery to customer satisfaction management; appropriated modern technological used for maximum benefits;
case studies of hospitality and tourism business

3573136 miu‘%m?%'ﬂmsmwLﬁlﬂouaﬁnqmﬁm%'né’ﬂsznaumsﬁqsﬁaﬂ%mmaz 3(3-0-6)
o od

N13NBINYD

Risk and Crisis Management for Hospitality and Tourism Business Entrepreneurs

nImanIniansLEeiLazaslduinouandasamenanesins fenarlesdnaionanszny
matanalfszdusssanuidsiuaiansznuiisfntuluewanogluszduiiasdniseniuldmunuld uaznia
gouldagaiszuy naldipdasilomanalulagangaelunismansnianudes mﬁﬂmiﬁmimwL?ilmiﬁ’ms@
Whnnnead1fiaienian mtﬁﬁﬂmmﬂqiﬁw%mimzmiﬁmL‘ﬁlEn

Risks and uncertainties forecasting of organization’s external factor that may affect organization;
managing future risks and impacts at the level which are acceptable, controllable, and systematically verifiable
for organization; risk forecasting using technological tools; ethically accomplished risk management; case
studies of hospitality and tourism business
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3573137 mimﬂmimé'onqﬂ%ﬁmmimz 3(2-2-5)

Public Speaking in English

mﬂuﬂmiwﬂmmmnmﬂummmimw miﬂmmumww mMIadUMeuaznIlaugs nIyAenlIne
ﬁ"l‘ﬁi‘]_lﬁﬁﬂ‘ﬂﬂ’ﬁ“ﬂaﬂmﬂ’um NNTUINNT WAL REILeS miaaﬂLamiumﬂﬂmmmnqw mﬂmﬂmmmw
gﬂ@laﬂ mmnﬁumiwﬁLLaw’Wmﬂum‘mqﬂ

English public speaking techniques; delivering speeches, discussion and debates; discussion for
tourism and hospitality business; developing English accent, pronunciation, accurate tone of voice, speed
and pause of speaking

3571132 mmmwjaaammu N5ATNETIA LL&“"WJGlﬂii&lsl%ﬂ’liiJi‘VI’lif\lﬂﬂ’ﬁﬁiﬂil‘lJiﬂ’li 3(3-0-6)

warn1IMaian

Design Thinking, Creation and Innovation in Hospitality and Tourism Business Management

NITVIBNIIAALTIDDNLUL mm%ﬁﬂmaﬁua:uﬁ’mmimﬁaﬁﬂﬂﬂazgﬂm‘i%’lumiaammmmzu%mi
Jamavszaunmaoifidwaaliuigniuazuimtasdnigafalivszauanaduiy Uszgndlfinaluladriin
miﬁ91L%ﬂaaﬂLLUUTumiﬂ%ﬁamaﬁ’u’a’mfmNiuqiﬁﬂU%HWiLLﬂxHWiﬁaﬂLﬁm nsiaTzinIadidnwIuazuwUfus
‘ﬁlﬁsﬂmﬁqiﬁﬁm%ﬂ’]iuatﬂ’]iﬁau‘ﬁﬁn

Design thinking process; creation and innovation to be applied in designing customer’s excellence
experience management and organizational management; applying technology through design thinking
for innovation creation in hospitality and tourism business; analysis of case studies and best practices of
hospitality and tourism business

3573138 Tmaa’mq‘sﬁan%mmazmsviaaLﬁm 3(3-0-6)

Hospitality and Tourism Business Project

nMslenzdanuwnsansazUsziaugrm msdnsanuduldladmivnissiunilasenn
é’mq’u‘ﬁw%mmazmiﬁa\uﬁm FFeAiuaz InnUsraidsolaseum I IdiwlaswLazMIina s
matansanuilasuasiiiniuisduiulasenunmiiunalasens mavszgndlfinaluladlumaduin
TAT991%

Environment and problem analysis; feasibility study for hospitality and tourism project; vision
and objective formulation of project; project planning and monitoring; change management during project
implementation; project evaluation; applying technology for project

NUOAIBIIWN:Id0N

ngu3snowaufolowi:
3571133 qmﬁssu‘lumsﬁ'\qsﬁan%mmazmsviadLﬁm 3(3-0-6)

Integrity for Hospitality and Tourism Business

ANaMaNY ANNEAYIRIIRams TNk s AN dedadlumsngsRadenAnTnegediiu Tade
uazusnaduiionnduglasradomasiiugsiaeasfiaosian unumasadioiamauasdidmlddmadelu
mﬁ%’mmwﬁamﬁiimamﬂm ﬂﬁfﬁﬁﬂ‘kﬂfﬂ’]ﬂﬁqiﬁﬁ]‘ﬁ'flQmﬁii}lLL@Zﬂ’J’]N%ﬂJﬂWHBUW’NﬁGﬂNL%\iaﬁﬁﬂi (CSR) 989
ﬁqiﬁ‘ﬂU%ﬂ’ﬁLLazﬂ’]iﬁﬂﬂLﬁﬂ’J

Definition and importance of business integrity for sustainable growth ; factors and pressures
that might become obstacles for running business with integrity; roles of entrepreneurs and stakeholders
in evaluating the personal integrity; case studies of integrity business and Corporate Social Responsibilities
(CSR) of hospitality and tourism business
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3571134 Lmugmamﬁﬁ'a;Eﬂixnanmsﬁq‘sﬁw%mma:msﬁmLﬁm 3(3-0-6)

Economics for Hospitality and Tourism Business

LLmﬁﬂmﬂmemam% mwﬁaﬂmﬁm gUmu anudandurasglasdazgUnmulugaavniu
MIU3MIuasyioaiien L\mnﬂa RURALAZLIWFI ammmimm} ﬂamimu,a AaNITNTIEN miwwmmmﬁm}
Tm\miwwmmm mia\‘mum\‘imimmma N3N LLquumenﬁmwm NANIZNUNIATEINAIN
DANINNITHLINTURE mavaaien miwwmﬁimmimmma mﬁ‘ﬂmmmamomﬂu@amumﬁmm

Concept of economics; demand and supply theories; flexibility of demand and supply in
hospitality and tourism industry; inflation, deflation, and tight money; economic cycles; trade balance and
payment equilibrium; economic development; hospitality and tourism infrastructure and investment; digital
economy trends; economic impacts from hospitality and tourism industry; sustainable hospitality and tourism
development on economy

3572127 msa%"mLLﬂS%@T&?W%‘Ué’ﬂi:nanmsqsﬁau’%mmazmsﬁaaLﬁm 3(3-0-6)

Branding for Hospitality and Tourism Entrepreneurs

ANHNNIEY AINEIATY DIAUIZNOU UAT NITUIUNIFINLUIUAGINITUGINILITN UGS mavioafien
NILIMILUIUATINGENS N1ITANIAMAMLTUALURAG 9 ﬂ’]ﬂ‘ﬂLWﬂI%IE\IEJLL@wWJ(ﬂﬂTJNL‘Waﬂﬁfﬁ’NLL‘UiWﬂ
NIHANEILAY LL%UﬂgUWYILU%LNWﬂ’]ﬂﬁiﬂ‘ﬂﬂ']iﬂiﬂ’]iu,a mareuien

Definition, importance, components and process of branding in hospitality and tourism industry;
strategic brand management; brand value management in different dimensions; application of technology
and innovation for branding; case studies and best practices of hospitality and tourism business

3572128 ms’)Lﬂi’]zﬂamamem‘mmﬂwaaé’ﬂsznaumi 3(3-0-6)
Entrepreneurial Marketing Opportunity Analysis
mﬁmezﬁ%mﬂaﬁmmﬁmmmaammﬂurﬂ'ﬁﬁzﬂaumi WIANTIN NIZVINNT JULUY \3esile

milfinalulagadelnd wazuwindjoddmivnisadlonanisgifadiwnmsieszideya nadidneiain

ﬁqiﬁw%mimxﬁamﬁm

Data analytics of entrepreneurial marketing; innovation, processes, models, tools, modern
technology utilization and practices on creating business opportunities through data analytics; case studies
of hospitality and tourism business

3572129 gﬁﬁ'ﬂﬁn%msvﬁ'aqsﬁw%mma:msﬁaaw”im 3(3-0-6)

Servicescape for Hospitality and Tourism Business

Aeu LL‘WJV’]@ N JULLY mifmﬂau UNUIN ANNEALAZNANTE wwamuwﬁummwmmﬂ%
YINIUAY fﬂi‘ﬂaﬂm&l] m’saammunmﬂummﬁ ﬂﬁ’]NL%@NIBQ%@GﬂN%ﬂ%U?ﬂWiLm aﬂwmwmwmmaﬂﬁiﬂﬂmmi
waznIITiaNiien ﬂu‘ﬂﬁummim mi‘ﬂgauwuﬁixmwwmmuﬂmﬂmLL@ WINOIWAUWENI N33y ﬂﬂ@ﬂ‘ﬂ
mﬂIuIaEﬂumifﬂmmﬁmﬂﬂummmwaﬁiﬂﬂmmim NN NITHANWILEY LL%’JUQUWY]LU%L@PWJMIWY]?T%
‘Uiﬂ’]ﬂ%ﬁqiﬂT\)Uiﬂ’]iLLﬁwﬂ’li‘ﬂE}ﬂmﬂ’J

Definitions, concepts, theories, models, classification, roles, importance and impact of servicescape
on hospitality and tourism business; servicescape design; connection of servicescape and characteristics of
hospitality and tourism business; servicescape and employee-customer and employee-employee interaction;
applying technology in hospitality and tourism business servicescape management; case studies and best
practices for servicescape of hospitality and tourism business
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3573139 mﬂt%‘[ag‘ﬂiyEy’]ﬂizaﬂleQiﬁ%D%ﬂﬂitlazﬂﬂiﬁ80L‘ﬁlzl'a 3(3-0-6)

Artificial Intelligence Technology in Hospitality and Tourism Business

anxdidosdu onum wazsanIznuresnaluladiygnuszdugluginauinmauszmavioniien
LAANIILINTuAENITBNiedsanie: naRawnaluladiynids: rAuglugInauInIuas nIroaLien
miﬂiwaﬂ@ﬂ%mﬂIuIaﬂﬂmmmhwmﬂumiﬂmammmﬂwm Lwamwmmimﬁﬂwamnm uazaliu3ms
mmmmu mmﬁﬂmmumﬂmmﬂiu‘[aﬂﬂmmﬁi AwgangIfauiniuas Moo

Introduction of Al technology; role and impacts of Al technology in hospitality and tourism business;
concept of smart hospitality and tourism; Al development in hospitality and tourism business; application of
Al technology in big data warehouse to stimulus customers’ decisions and provide standardized services;
case studies of Al used in hospitality and tourism business

3573140 ﬂs:Lﬁ%éauaﬁﬂuﬁqsﬁaﬁmmazmivimL‘ﬁ'm 3(3-0-6)
Contemporary Issues in Hospitality and Tourism Business
Uaziputazumliunalere9gnamnIsNnIsuinuas mavieiien Si,u:ﬁ@nmmﬁﬂ FIAN TNWOTIN

ﬁx‘imﬂaaw walulad ngvane m‘smaa FINNWUAL mwﬂaaﬁmﬂ fanssnnavieudien Luumwaﬂwmw k]

marioufiendeine miwmmmmmmw mavioies Weiwn 1ludu Snmedlssduuazunliudnaien

uamwamﬁqiﬂﬂmmma zMIrieuien

Contemporary issues and trends of hospitality and tourism industry in the dimensions of economic,
society, culture, environment, technology, law, political, health and safety; special interest tourism such as
ecotourism, health tourism, sport tourism etc.; analysis of contemporary issues and trends influencing on
hospitality and tourism business

nauommmm\)Us lnmwamumuw
3571526 mmmﬂuwumu 3(3-0-6)
Fundamental Japanese
Tassadouasndanhenasimsdiuiingin vneedunail wa druuazifeuiugiu vnse
masenides Adwriuazdmumendiuiosdin e Teusssuszanmduntes Uszmadiu
Fundamental Japanese structure and grammar; fundamental Japanese listening, speaking,
reading, and writing skills; pronunciation skill; fundamental Japanese vocabulary and expressions; society,
culture and history of Japan

3572550 n’nmtﬁﬂuﬁ’m%’uﬁ%ﬂi:ﬁiﬁ% 3(3-0-6)

Japanese for Everyday Life

Tassadauazvanbiensaimundiuidudon Hnwedumsile wa emuazideufidoden finwe
RrRLIIGEN ﬁ’]ﬁwﬁLmzéﬁmummtﬁﬁuﬁi‘i‘lu%mﬂizfﬁﬁu msfemauuumMemItazlinienis

Complex Japanese structure and grammar; complex Japanese listening, speaking, reading, and
writing skills; pronunciation skills; Japanese vocabulary and expressions for everyday life; formal and informal
communication
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3572551 mmrﬁﬂmﬁamiﬁ'amsmaqsﬁa 3(3-0-6)

Japanese for Business Communication

mmmﬂuﬁim}mmumiﬂﬂ WA 874 deu AFNTILAEEI1IN AANNNY INNNEDLANNIORNT waz
AU AWLO LA BN ATI mmu‘ﬂmimmau mmmﬂuw‘tﬁ?ﬂumimmaﬂami‘maﬁim} MIRNABONY
mimmuamlﬂummamﬂm%ﬁjﬂwmwmlw

Business Japanese for listening, speaking, reading, writing, vocabulary and expressions; letter,
email, and self-recommendation letter for job application; Japanese comprehensive conversation in business
communication; job interview; presentation on given business topics

3573580 mB’\tﬁﬂ%’luqiﬁau%nﬁuazmsviaaL‘ﬁ'm 3(3-0-6)
Japanese for Hospitality and Tourism Business
Fnwgiustlanazdmnnrosmundiuililugsfsninsuazvonded 1Wu g3farionden gt

[SXIEEY gInanIdn LIudn Aaniiannznnan ?Jﬂﬂﬁﬁﬁlaﬂﬁﬂ(ﬁma‘]ﬂ%ﬁﬁﬁﬁ]‘U%ﬂWﬁLLatﬂﬁ‘ﬂ'@ﬁL‘ﬁlﬂ? NILEAN

UnumansFluaowmIniiiivue
Japanese sentences and idiom use in hospitality and tourism business such as tourism business,

hotel business, airline business; technical vocabulary; comprehensive communication practice in hospitality

and tourism business; role play in the given situations

3571525 mm"?mﬁug’m 3(3-0-6)

Fundamental Chinese

Tmﬂm’mLL@manhmmmmuwuwmm NN A1WN1TN WA BIULAY Lmauwuﬁm NNwNI788N
R sdwriuazdnmenIudoodu dian Sausanuazanuduaneonlssnain

Fundamental Chinese structure and grammar; fundamental Chinese listening, speaking, reading,
and writing skills; pronunciation skill; fundamental Chinese vocabulary and expressions; society, culture and
history of China

3572548 AHIIREINIUTINLIZI1IN 3(3-0-6)

Chinese for Everyday Life

Tassaauaznanliennioineduidudon Fneeduniiie wa usazdoudidudon finue
npnies AMfniuazdun e Iuildlniiolszsniu nmadeasuuunmnmauazlinenis

Complex Chinese structure and grammar; complex Chinese listening, speaking, reading, and
writing skills; pronunciation skills; Chinese vocabulary and expressions for everyday life; formal and informal
communication

3572549 mmﬁmﬁ:amiﬁamimeﬁqsﬁ% 3(3-0-6)

Chinese for Business Communication

MeingIiadmivmIfe wa 81 @en mdnriuazdiin wneg aenanedidnniedng uaz
AANHIBLREINAWELRBTIATIN NIERNWIIFRaU mm%uﬁi‘ﬁumiéﬁﬂﬁiaﬁlamiwwqiﬁﬁmﬁﬁmmnﬁmu
miﬁnLauammﬂuﬁﬁamqﬁmqiﬁﬂ‘ﬁ'ﬁmmiﬁ’

Business Chinese for listening, speaking, reading, writing, vocabulary and expressions; letter,
email, and self-recommendation letter for job application; Chinese comprehensive conversation in business
communication; job interview; presentation on given business topics
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3573581 mmﬁ%’f,ufgiﬁan%mmaxmsﬁaaLﬁm 3(3-0-6)
Chinese for Hospitality and Tourism Business
AnwngUdstleauazdmnnrasmenduililugsiauinsuasviondien 1w gsiavionien gaialsausw

gInanIbn Hudu Asdnriannznmedanan ?Jﬂm’u‘ﬁ'amﬂé’fmaﬂuﬁjﬁw%mmmzm'wiam;ﬁ'm NTHEPIUNUIN

ANNATUAD U TR TN
Chinese sentences and idiom use in hospitality and tourism business such as tourism business,

hotel business, airline business; technical vocabulary; comprehensive communication practice in hospitality

and tourism business; role play in the given situations

3571528 mmsl%"amaﬁug'm 3(3-0-6)
Fundamental French
Tasoadsuaznanhennsoimedfoasiugiu fneedunsie wa omuasdouiiug i fnse
m3sonides ManikazdwInnEHTnAnD e fan Seusrrnuazanmiuinvesszsnad s
Fundamental French structure and grammar; fundamental French listening, speaking, reading,
and writing skills; pronunciation skill; fundamental French vocabulary and expressions; society, culture and
history of France

3572554 msdSAEEIMILEIAUEs T 3(3-0-6)

French for Everyday Life

Tasordauazndanhiennsainmedsuaaidudau fnsedunaie wa snuuazideuiidudon inwe
mIpenides MdniuazdmnmuWaasilfluiinlszsnin nmadesuuumematazlinmenis

Complex French structure and grammar; complex French listening, speaking, reading, and
writing skills; pronunciation skills; French vocabulary and expressions for everyday life; formal and informal
communication

3572555 mmsl%"al,ﬁmﬁams%:amimoqsﬁ% 3(3-0-6)

French for Business Communication

mmw%quﬁqiﬁﬂﬁw%'urmﬂa WA 8% Weau AFNTILAZEIWIN AAVHIE AIRRHNEBLENNIBRNE Laz
AHBUHSIN AR LADFIATIIU NIFRnlERey m‘mr;ﬁlﬂiLﬂﬂﬁiﬂumi&maﬁiamimaﬁqiﬁﬁ] MIFNAEOE
e mahisunulwidamedugsiafiinueld

Business French for listening, speaking, reading, writing, vocabulary and expressions; letter,
email, and self-recommendation letter for job application; French comprehensive conversation in business
communication; job interview; presentation on given business topics

3573582 mm&I%"aLﬁﬁ‘l%qiﬁau"}mma:miﬁaavﬁm 3(3-0-6)
French for Hospitality and Tourism Business
ﬁﬂmgﬂﬂi:‘[mLLazﬁﬁmmaﬂmmN%’ﬁLﬂﬂﬁi‘*ﬂuﬁjﬁﬁm%mﬂm:ﬁawﬁlm 51} ﬁqiﬁﬁ]ﬁaﬂlﬁﬁlﬁn gIna

Tsousw gaAamsin udu ddniianznadnin Annnsdeasldnoulugifavinnauazmavioniien nausns

UNUANENNATUWE U TR N
French sentences and idiom use in hospitality and tourism business such as tourism business,

hotel business, airline business; technical vocabulary; comprehensive communication practice in hospitality

and tourism business; role play in the given situations
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3571527 mmtmm‘iﬁyugﬂu 3(3-0-6)
Fundamental Korean
Taseainouas ﬁﬂﬂiammmmmmmawmm NNBZATBNITN WA BIULAT Lmﬂuwm’m NNwe
mIpenides fMdwiiazdumeinraoiu dan Tamosanuazanmduinsasssmeainva
Fundamental Korean structure and grammar; fundamental Korean listening, speaking, reading,
and writing skills; pronunciation skill; fundamental Korean vocabulary and expressions; society, culture and
history of Korea

3572552 AHINIANEIRIVBINUIZINTN 3(3-0-6)

Korean for Everyday Life

Tasosouaznanlienninimeunvaidudan fneedunsle wa dnuuazdeuiidudon finus
mpenies AMfnuazdwmawmenmranFluiioUszsnin msdemauuumematazlinems

Complex Korean structure and grammar; complex Korean listening, speaking, reading, and
writing skills; pronunciation skills; Korean vocabulary and expressions for everyday life; formal and informal
communication

3572553 mienm’mﬁl,ﬁamsﬁ'am‘smdﬁqsﬁa 3(3-0-6)

Korean for Business Communication

mmmmaﬁimmmumiﬂﬂ WA 8% Weu AANrLazEwIn IANNE IVHEBLANNIOTNS Ly
AAHIELTZTN AL A D FA AT m’u‘ﬁuﬂuﬂmmu m‘mmeaﬂﬁummﬂmaaamimﬁmm} 3TN BOINY
ms‘mLfmamﬂummamﬂmuﬁqiﬂwmwmiw

Business Korean for listening, speaking, reading, writing, vocabulary and expressions; letter,
email, and self-recommendation letter for job application; Korean comprehensive conversation in business
communication; job interview; presentation on given business topics

3573583 m‘mm’mﬁsluﬁqsﬁ%u%miua:msviamﬁm 3(3-0-6)
Korean for Hospitality and Tourism Business
Fnengulseloauszdmnuresmeunmanlilugsfieuinmaazvianier 1w giiavender gifa

Tzouss gAamsDu Ludu ddnianznalndn Annsdesildnoulugsfauinuazmaviondien nsuang

UnumaNsFluaow IR vue
Korean sentences and idiom use in hospitality and tourism business such as tourism business,hotel

business, airline business; technical vocabulary; comprehensive communication practice in hospitality and

tourism business; role play in the given situations

3571529 mmwasﬁuﬁyug'm 3(3-0-6)
Fundamental German
Tasoasouaznanlieninimuneasiuiugin Fnszdunmiif wa sruuazideuiugin finse
m3sonides ManiuazdwInnmEeaTTmdodu dan Tausssnuazanmduansoiszmaeasiv
Fundamental German structure and grammar; fundamental German listening, speaking, reading,
and writing skills; pronunciation skill; fundamental German vocabulary and expressions; society, culture and
history of Germany
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3572556 ANHILYDINBEIRIUBINUIZA1TY 3(3-0-6)

German for Everyday Life

Tassauaznanhennsoineieesiuidudon finuedunaie wa suuandouidudou e
mIpenides Afniuazdunmeneasiuilduddinlszsniu Msfemanuumemasazlainiems

Complex German structure and grammar; complex German listening, speaking, reading, and
writing skills; pronunciation skills; German vocabulary and expressions for everyday life; formal and informal
communication

3572557 mmmasﬁmﬁlamsﬁ'amsmaqiﬁa 3(3-0-6)

German for Business Communication

ML INUGINAEMTUNIN WA 811 Teu Mdnriiazdwin aanane ananedidnniofing uaz
savsngunzinamanioninzen miawnnldney meieesiuililunmifadodassmogiia maduasol
o mahisuanulwdamefugsiafiiinueli

Business German for listening, speaking, reading, writing, vocabulary and expressions; letter,
email, and self-recommendation letter for job application; German comprehensive conversation in business
communication; job interview; presentation on given business topics

3573584 m‘mLﬂasﬁu‘luqsﬁau’%mmazms‘n'aaLﬁm 3(3-0-6)
German for Hospitality and Tourism Business
?ﬁﬂmgﬂﬂﬁﬂamm:ﬁwmmmm‘mLs;laiﬁuﬁiﬁuﬁjﬁﬂﬁmmazviam,ﬁm LI ﬁqiﬁwiawﬁ'm 7N

[eEIeEY ganansdn Hudn Aawiianizniadndn ?Jﬂmiﬁiamﬂé’fmaﬂuﬁqiﬁﬁm%mmmxmi‘ﬂ'a\wﬁ'm NITLEAY

UnumanaaluaowmIniiiivue
German sentences and idiom use in hospitality and tourism business such as tourism

business,hotel business, airline business; technical vocabulary; comprehensive communication practice in

hospitality and tourism business; role play in the given situations

3571530 mmﬁmmmﬁug’m 3(3-0-6)
Fundamental Vietnamese
Tansasuazndnhennioimsidoauaiiugin finsedunale wa snuuasifouiugin finse
mIsendes fdnitazdumendeamadodu dan Tausrsnuazaniduinsanlssnddsaus
Fundamental Viethamese structure and grammar; fundamental Vietnamese listening, speaking,
reading, and writing skills; pronunciation skill; fundamental Viethamese vocabulary and expressions; society,
culture and history of Vietnam

3572558 AHIDLAMINEIRIVBINUIZINTN 3(3-0-6)
Vietnamese for Everyday Life
Tanosuaznanheninimedenunaiduden inssdunsi ywa suwwssideuidudon finse
mIsaniies MdnriuazdumedeanafldluiinaUsedu msfemauuumenmauazliniemis
Complex Vietnamese structure and grammar; complex Vietnamese listening, speaking, reading,
and writing skills; pronunciation skills; Vietnamese vocabulary and expressions for everyday life; formal and
informal communication
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3572559 mmﬁmmuLﬁ'amiﬁ'amsmaﬁqsﬁa 3(3-0-6)

Vietnamese for Business Communication

ﬂ’ﬁsﬂL’JEJ@u’]NﬁiﬂﬂN’Mi‘Uﬂ’ﬁﬂﬂ WA 8% Jen MANTLAEIWIN INNNE AAREBLENNIBRNT uas
TN AWLO LA BN AATIT mmu‘ﬂmimma‘u migmnammmwiﬁummmaﬂamamaﬁiﬂﬁ] MIRNMBOL
% mimLfoma\ﬁulummamﬂmuﬁjﬂ’immwmiw

Business Vietnamese for listening, speaking, reading, writing, vocabulary and expressions; letter,
email, and self-recommendation letter for job application; Viethamese comprehensive conversation in business
communication; job interview; presentation on given business topics

3573585 .ﬂ’lflsl"]I.’dJS.Iﬂ%’]&lsl%ﬁqiﬁf\]ﬂ%ﬂ’]ﬂla3ﬂ’l‘§7ia\iWdiﬁ_l’l 3(3-0-6)

Vietnamese for Hospitality and Tourism Business

iﬂﬂi”IﬂﬂLLﬂ mmwnaﬂmmnEJ@mmﬁlﬁﬂuﬁim&mmmaW‘m\‘]mm L% ﬁiﬂwa\‘]mm ﬁiﬂ’%IﬁﬂLLiN
ganan1Idn LHudn sranrianiznmeianan p\lﬂmiaamﬂwaﬂuﬁimrmmnm zmIvieafien NaLEAsUNLIN
ﬂwmiuﬁmumimwm‘wuﬂ

Vietnamese sentences and idiom use in hospitality and tourism business such as tourism
business, hotel business, airline business; technical vocabulary; comprehensive communication practice in
hospitality and tourism business; role play in the given situations

3571531 mm@ﬂum%ﬁugﬁu 3(3-0-6)
Fundamental Burmese
Taseiouay waﬂvbmﬂimmmLNEJ%M?WWW NN AIWNIIN WA DIUUAE L?Jﬂuwmm NNy
nIpentdes sdwiiazdumeflounniidodu fan Sausrsnwazanuduavonlssnadowsns
Fundamental Burmese structure and grammar; fundamental Burmese listening, speaking, reading,
and writing skills; pronunciation skill; fundamental Burmese vocabulary and expressions; society, culture and
history of Myanmar

3572560 MBUAIRINTAINTUTINUTEININ 3(3-0-6)
Burmese for Everyday Life
Tasssauaznanheninimuideusnindudon vnwedunisi wa suuazdenidudon e
mIsandes AmfnuazdwinmeionnSilFuiialszsu mademsuumenisazlinims
Complex Burmese structure and grammar; complex Burmese listening, speaking, reading, and
writing skills; pronunciation skills; Burmese vocabulary and expressions for everyday life; formal and informal
communication

3572561 ﬂ’li:V’lLﬁ&l%&d’l%l.‘ﬁaﬂ'lia.aa’liﬂ’ldﬁqiﬁil 3(3-0-6)

Burmese for Business Communication

M RenanIgIiadnIun i wa 81w deu AMdnriuazdinn aamane sananedidnniefing uaz
AnENuHE AW LR ETATNY MIFuNnlEnay m‘mLﬂEluuﬁﬁﬁl%*lumﬁﬁﬂGiaﬁl‘amimaﬁjﬁﬂ MIFNAE
% mi‘ﬁnLﬁuamﬂuﬁﬁamaé’wuqaﬁmﬁﬁmmlﬁ

Business Burmese for listening, speaking, reading, writing, vocabulary and expressions; letter,
email, and self-recommendation letter for job application; Burmese comprehensive conversation in business
communication; job interview; presentation on given business topics
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3573586 mienLﬁﬂ%&'\%‘l%giﬁ%ﬂ%ﬂ'ﬁtl@:ﬂ'ﬁﬁaoLﬁm 3(3-0-6)
Burmese for Hospitality and Tourism Business
ﬁﬂmgﬂmﬂmLm:ﬁwmmmmmLﬂﬂumi‘ﬁiﬁuﬁqiﬁfuu%milmz‘ﬂ'mL‘*?']Itn LI ﬁqiﬁf\]ﬁaﬂﬁlm 73N

139u3N gananIdn Hudn Adniianizniadndn ﬂﬂﬂﬁiﬁamﬂ@fmauiuqiﬁw%mmazmiviam,ﬁm NITEAY

UnumanapluaowmIniiivue
Burmese sentences and idiom use in hospitality and tourism business such as tourism business,

hotel business, airline business; technical vocabulary; comprehensive communication practice in hospitality

and tourism business; role play in the given situations

3571532 mma’m%’nﬁug’m 3(3-0-6)
Fundamental Arabic
Tassaduasndanleninimsamiuiugin finsedmuniile wa sruazifouiiug i finse
mIoenties MEniLazdumMsIa MU e Foan Tauorrnuaraaduangesreny
Fundamental Arabic structure and grammar; fundamental Arabic listening, speaking, reading,
and writing skills; pronunciation skill; fundamental Arabic vocabulary and expressions; Arabian society, culture
and history

3572562 AMHIDMIUSIMRIVBINIEININ 3(3-0-6)

Arabic for Everyday Life

Tasssfauaznanhennsaineemividudon finsedmunaile wa erussideuiidudon inwe
nIsandes AMEnTLazdwInMEIa LA FRE AUz T nadeuuunmematazliniems

Complex Arabic structure and grammar; complex Arabic listening, speaking, reading, and
writing skills; pronunciation skills; Arabic vocabulary and expressions for everyday life; formal and informal
communication

3572563 mtma’m%'uLﬁ'amsﬁ'amsﬂ'\aqiﬁ% 3(3-0-6)

Arabic for Business Communication

mmam’mﬁiﬂﬂmmumiﬂﬂ ne 8% Wen MANTLAZEIWIN IVHNE IAURKNEDIENNIOANE Lz
AANH ARSI AL A O TIATIW mmuwmimmu m‘mmmuﬂ‘ﬂ%mmﬂmﬁamimﬂﬁiﬂﬁ] MITNAB0E
NI mm’uauam‘ﬂum%amﬂmuﬁjﬂwmwuﬂiw

Business Arabic for listening, speaking, reading, writing, vocabulary and expressions; letter,
email, and self-recommendation letter for job application; Arabic comprehensive conversation in business
communication; job interview; presentation on given business topics

3573587 mmmw%’u‘luﬁqsﬁw%mmaxm*sﬁaaLﬁm 3(3-0-6)
Arabic for Hospitality and Tourism Business
?ﬁﬂmgﬂﬂiﬂaﬂLLazﬁwmmaqmmmw%uﬁ‘l%‘luﬁjﬁw%mmafzviam,ﬁm Lsﬁuﬁqaﬁwiauﬁ'm 5N

T39u3H ganansdn Hudu ardnwrianizmeindn ?Jﬂmsfﬁ'amﬂé’fmaﬂuqiﬁﬁm%mnmzmﬁﬁamﬁm NTLEA

unumanafluaowmaniiiivue
Arabic sentences and idiom use in hospitality and tourism business such as tourism business,

hotel business, airline business; technical vocabulary; comprehensive communication practice in hospitality
and tourism business; role play in the given situations
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3571533 mmmsaﬁf‘fugm 3(3-0-6)
Fundamental Malay
Taseainouas waﬂl’ammmm’nmmmﬂwm’m NNBLATWNIING WA DIUUAL L%uwmm NNwe
mIpenides faEniiazdunmeN e avin doan Tmussrntaranudninesizmanade
Fundamental Malay structure and grammar; fundamental Malay listening, speaking, reading, and
writing skills; pronunciation skill; fundamental Malay vocabulary and expressions; society, culture and history
of Malaysia

3572564 NN UASEINIUTIAUTEI1IN 3(3-0-6)

Malay for Everyday Life

Tasossauazvanhennsnimeauadfidudau Wnszdunaile wa snuuazdeuidudon finws
mIpenies Minuazdmwme el uiinlsedu mafemsuuumensuazlanimis

Complex Malay structure and grammar; complex Malay listening, speaking, reading, and
writing skills; pronunciation skills; Malay vocabulary and expressions for everyday life; formal and informal
communication

3572565 mmmtaﬁtﬁamiﬁ'amsmaq‘sﬁa 3(3-0-6)

Malay for Business Communication

mmmt,aslﬁiﬂ’ﬂmmumiﬂﬂ WA 8% Weu AAnrLazEwIn aArNNe IVNeBLaNNIaRNg Lay
AAHIBLTETN AL LA DFAATI T mmu‘wmlma‘u m‘mmLaemslﬂumﬁmmﬂamim@ﬁim AIFNA BRI
mi‘mLﬂuam%ﬂum*ﬂammmqiﬂwmwmiw

Business Malay for listening, speaking, reading, writing, vocabulary and expressions; letter,
email, and self-recommendation letter for job application; Malay comprehensive conversation in business
communication; job interview; presentation on given business topics

3573588 mmmtaﬂﬂuqiﬁau%nﬁstta:nﬂiﬁaatﬁm 3(3-0-6)
Malay for Hospitality and Tourism Business
Anwngudzleauazdmnnsssnmeiniadililugsininassvionien Wugsiaviondien gine

Taousa gaAansdu udu ddnwianznaindn Innnsdeasldeoulugafavinnuazmaviondien nsudng

UnumansFluaoumIniiiivue
Malay sentences and idiom use in hospitality and tourism business such as tourism business,

hotel business, airline business; technical vocabulary; comprehensive communication practice in hospitality

and tourism business; role play in the given situations

NUoAJIBIIaWN:
Juilinus:aun1snidsIGw
2 a a a 1 d'

3574808 plszzatum‘smam%wiuﬁqsnammmaxmsmmmm 6(400)
Internship in Hospitality and Tourism Business
AnUszaunmsaiizndnlugsiagaairnisng3nis gasvnssunsrieadied uazgsiadn 9 ffierdes
Internship in hospitality industry, tourism industry and other related businesses
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lnsvasionanans
TnumbeianEsunaearangns 129 viedin AFadmiunIeiaLenmINNIAINLAZNENIT

s
1. MUoA3BIANYINDIY
2. IAJBIIaWN:
2.1 AAugwinin
2.2 ANANIE
2.2.1 A an1ziNAU
2.2.2 Aranwiziaan
ﬂﬁjmmmmﬂu‘hmww:
ngNITMEisTznAio nue T
3. nuondsudenias luteundn
4. nuoA3BInUs:aun1snidsGw
n1svANISIS8UN1sdau
NUIAJBIIaWN: iVIlSEJUﬁJUOEJﬂO"I
SpilugudsEw
3571208 anwdidavdmiiugaavnizanien
Introduction to Tourism Industry
3571131 A@INeIWINITINIRUOIIN
Cross-cultural Service Psychology
3572228 msaI‘uImElmwal,waﬁimmammm
Digital Technology for Tourism Business
3572229 mﬁmmmumgw‘ﬁmmiﬁmL‘ﬁ'm
Human Capital Management in Tourism
3571209 ﬁ)iimmimim%wlmzﬂgﬂma"luqmmv‘miiuﬁawﬁ'm
Professional Ethics and Laws in Tourism Industry
3572231 mavieufienodededn
Sustainable Tourism
3572232 mﬁmmﬁﬂqmLLazmamaTﬂﬁm%'uammwmmﬁawﬁm
Crisis and Hyglene Management for Tourism Industry
3572233 "l,mlﬁﬂml,wamiwmmm
Thai Studies for Tourism
JuawUvAU
3572230 wanmIRAgMATLAZELTE
Principles of Tourist Guide and Tour Leader
3571211 mﬁmmﬁﬁﬁﬁﬂﬁmﬁmLm:ﬁumuﬁauﬁm
Tour Operator and Travel Agent Management
3573294 UszTamanilneiiamavionien
Thai Hlstory for Tourlsm
3573295 mmﬂmmamimﬂmm

Geography for Tourism

30 nuognn
87 nuosnm
24 yaena
63 nuIene
33 nuaena
30 nuena
15 vena
15 niIena

6 nLioanm

6 nuognm

87 nuosnm

24 vilioonm

3(3-0-6)

3(3-0-6)

3(2-2-5)

3(3-0-6)

3(3-0-6)

3(2-2-5)

3(3-0-6)

3(2-2-5)

33 nuosnm

3(2-2-5)

3(3-0-6)

3(2-2-5)

3(2-2-5)

Q1



3571212

3573296

3573297

3571210

3572570

3571536

3573609

TndaAnddmIugammninmaiien

Logistics for Tourism Industry
Funuwddememarionien

Seminar on Research in Tourism
MIIILHRLAENITIATLTEA

Travel Planning and Tour Organizing
wizTrEnnanaInuindund

Court Life in Rattanakosin Period
mmdangedmivdinamearfidosdiu

Basic English for Tourist Guide
m‘mé”\‘mqmﬁam‘sﬁ'amﬂua‘mmwmwﬁamﬁm
English Communication in Tourism Industry
mdsnqudmisisinnulugasmnInradien
English for Office in Tourism Industry

J1awI:1den (neju5mnmuauT0|aw1:)

35715637

3571538

3571135

3571213

3573298

3573299

3573709

3573710

3573711

3573712

3573713

3573141

3573142

3573714

mdanqudmideamatiionuanin
Tourist Guide English for Careers
m‘m5\mqwm\‘1qﬁﬁﬁﬂu@mmwmimamﬁm
Business English in Tourism Industry
megmamiﬂ'amﬁ@mimiﬁmi
Economics for Service Management
NIz maveufenieduneia anssanns uazmsvendieananTsniies
MICE and Event Tourism

91785738 LaNLUTIRAE TN

Western Ancient Civilization
p11e57INlanluTIMAE THaaN

Eastern Ancient Civilization
Uszifmandananateieadelrd

History from Medieval Times to Modern Ages
Lﬂﬂﬂﬂimiﬂﬂﬁﬂ@ﬂ%ﬁUﬂ’ﬁﬁaﬂL“?]IEJ’J

Current Affairs for Tourism
Yszfunwinewionsrieniien

lconography for Tourism
Tunmadaderioulszifmansiudszmdlnaionavonde
Prehistoric Archeology in Thailand for Tourism
Qﬁmuﬂiﬁﬁmﬁm{ﬁmﬁmﬁami‘viamﬁ'm
Toponymical for Tourism
VANNITDONULLNIKUINT

Principle of Service Design
mﬁmmﬁammwmuﬁmi

Service Quality Management
mﬁmm'ﬁmiﬁmLﬁ'muuuwgmw

Luxury Tourism Management

3(3-0-6)

3(2-2-5)

3(2-2-5)

3(3-0-6)

3(2-2-5)

3(3-0-6)

3(3-0-6)

15 WUuognm

3(2-2-5)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

Q2



3573143

3573428

3573144

3573145

3573715

3573716

3573717

3573718

3573719

3573146

3573720

3573147

3573721

3573722

3573148

3573149

3573150

3573151

3573723

MITAMInULEM I Tuiden

Service Management for Tour Leader
N1I9ANITNIULINTVIE18N1T0%

Airline Service Management
N1I0ONLULIKTINIVINITFVNIN

Healthcare Business Design
mﬁ@mm%mimmiLLazLﬂ%aﬂﬁﬂuqmmwmiuﬁauﬁm
Food and Beverage Management in Tourism Industry
anndauazmManianIsTieuiien

Beliefs and Religions for Tourism
nIanlanmeimussTaiumM e e

World Cultural Heritage and Tourism
mavieniealupinaedens Tuaen

Tourism in East Asia

maanfienlugimeaoidens Suaanidelsd

Tourism in Southeast Asia
mavaufielugfinmeiodels

Tourism in South Asia

mﬁmmﬁmiﬁmL‘ﬁlmimsgmu

Community-based Tourism Management
FudmeTmussINd UM e nien

Cultural Product for Tourism
MIANIININENNINIIN I TiE oA INITNF R 9E TS
Tourism Resources Management for Creative Activities
gingmaiamIsaniarieaiiendeaiensae
Interdisciplinary for Creative Tourism Management
nIReANHRENERBNIITIBTE"

Interpretation for Tourism
nMsdanwianIsnan oo

Innovation Management for Tourism
MIsansARsAMEE vEIIiemariafien
Creative Museum Management for Tourism
mﬁmmﬁﬁqﬁﬁfﬂLﬁamiﬁamﬁm@m%mﬁﬁ

Business Management for Creative Tourism
mIdamanuuaasgalvsifian e aien

Event Management in the Modern Age for Tourism
1979NTINLAE M AT ewRaN 1 TTIBuTien

Literature and Writing for Tourism

J1awI:1aen (nejuﬁmmmvh\)Us:mﬁuTiamume)

35715625

3571526

M uiugn
Fundamental Chinese
mduiug
Fundamental Japanese

15

3(2-2-5)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

nuognm

3(3-0-6)

3(3-0-6)
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3571627

35715628

35715629

3571530

35715631

35715632

3571533

3572548

3572550

3572552

3572554

3572556

3572558

3572560

3572562

3572564

3572549

3572551

3572553

3572555

3572557

3572559

MUY

Fundamental Korean
nwmﬂ%’mﬁﬂﬁugm

Fundamental French
mmwmﬁuﬁyugm

Fundamental German
mmﬁmmuﬁyugm

Fundamental Chinese
mwm,ﬂsmmfﬁyugm

Fundamental Burmese

MBI ML

Fundamental Arabic
MEINLAERUG

Fundamental Malay
MEIAURIMIVTINUIZINTI

Chinese for Everyday Life
mdiudminTingsziniu
Japanese for Everyday Life
MEBUNMASATLTINY 91 7%
Korean for Everyday Life

M HTnAREMTUTInUIz T
French for Everyday Life
MBNYDTRWRINIVTINUT2ATI
German for Everyday Life
MEBWIAMINENILTINU 297170
Vietnamese for Everyday Life
MundeuansanIviindszs1in
Burmese for Everyday Life
MEDMIVEMILTIRU 2910
Arabic for Everyday Life

ME N NATINATVTINUTEIN TN
Malay for Everyday Life
ﬂ’]H’I%%Lﬁ}aﬂ’liéaﬁ’]iﬂ’Nﬁjﬁﬁ]
Chinese for Business Communication
ﬂ’]‘hﬂEﬁﬂulﬁ@ﬂﬁﬁiaﬂ’ﬁﬂﬁﬁjﬁﬁ]
Japanese for Business Communication
mmmmﬁLﬂ'amiﬁamimqﬁjﬁm
Korean for Business Communication
mmN%ﬂLﬂaLﬁanWiﬁaﬂWiwwqiﬁﬂ
French for Business Communication
ﬂﬂst”ll,tlaiﬁfl’mﬂlaﬂﬁﬁiaﬂﬁ‘ﬂwﬁqiﬁﬂ
German for Business Communication
mmﬁElﬂmmﬁamiﬁiamimﬂﬁqiﬁm
Vietnamese for Business Communication

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)
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3572561

3572563

3572565

3572571

3572572

3572573

3572574

3572575

3572576

3572577

3572578

3572579

3572580

3572581

3572582

3572583

3572584

3572585

3572586

3572587

3572588

ﬂ’l‘hﬁLﬂEJ%N’]{Lﬂ:aﬂﬁﬁlaﬂ’ﬁWNﬁﬁﬁﬁ]
Burmese for Business Communication
mmmw%’mﬂ'amiﬁiamimﬂqiﬁa
Arabic for Business Communication
ﬂ’]‘]e}’lN’]Lﬂ&]‘Lﬁaﬂﬁﬁlaﬂ’liﬂNﬁjﬁf\]

Malay for Business Communication
muIusmsuReTui

Chinese for Entertainment Media
mndiuiniudotinis

Japanese for Entertainment Media

M MaTWSURaTw

Korean for Entertainment Media
mwHTnagswsURaTui

French for Entertainment Media
MELEeTTUErS AT

German for Entertainment Media
medsawnndnsudeui
Vietnamese for Entertainment Media
melenanisnsudeuie

Burmese for Entertainment Media
MDA

Arabic for Entertainment Media
MuELadnTD AT

Malay for Entertainment Media
MR IesfieILaznIu3ns
Chinese for Tourism and Service
mm@'ﬁmﬁami‘ﬂ'amﬁmmzmiu’%mﬁ
Japanese for Tourism and Service

M mMaTeN e eILaznIu3M3
Korean for Tourism and Service
mudSeAsRen e eILarn1IU3n3
French for Tourism and Service

M eaTiwiamvonfieiuazn1suinig
German for Tourism and Service
muBeawaiamvonfieauazn1sninig
Vietnamese for Tourism and Service
mwflewsnsiianmvonfieataznsninig
Burmese for Tourism and Service
mwavsuianviesiiearn1Iusna
Arabic for Tourism and Service
MuLagiionvieaiie a1
Malay for Tourism and Service

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)
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N13ANEN

MuoRdBINUS:aun1snidBIGw 6 nuosnn
3574811 Hndszaunmiasiindnlugaainnisnvioiien 6(400)
Internship in Tourism Industry
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MUOAJBIIaWN:
S5qdugusBIBW
3571208  anajliasaniiaInuaaaImnIINN1TIacTE 3(3-0-6)

Introduction to Tourism Industry

FTAWINIT ANNVNIY UNLIN ANEIATY Lmﬂuumimamm uiﬂmElmmﬁmmnumimqmm
aﬂﬂﬂivﬂamaﬂamwmwnﬁmﬂmmm mimmi A amwmmmmmaﬂ WA iTiaTien ﬁ‘mﬁmWﬂ DIVT
LAZLATBIAN NMIANWIANIHEY Suae989fiszan gananadn wam“nmlmamm‘ﬁmm‘ﬂaﬂmm

Evolution, definitions, role, importance, tourism trends, government policy on tourism
industries, elements of tourism and hospitality industry and related industries; tourist attractions, business
of accommodations, food and beverages, transportation, souvenir and gift shop, the aviation business; the
impact of the tourism industry

3571131 3@INYIWINTTNIMNWSIIN 3(3-0-6)

Cross-cultural Service Psychology
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Service psychological concept; the growth mindset; individual characteristic differences; tourist’s
cultural behavior; cultivating a service mindset; service cycle and service quality; service strategies; Customer
Relationship Management (CRM) and CRM program design; persuasive communication; the art of negotiating
and creating impressive service; cross-cultural communication principles to develop relationships; cross-cultural
conflict management

3572228 mﬂfufaﬁﬁﬁﬁaLﬁaqsﬁaﬁaatﬁﬂa 3(2-2-5)

Digital Technology for Tourism Business
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Characteristics, roles, importance of information and communication technology in tourism;
the transition to digital technology, digital tourism innovation, digital marketing strategy and marketing
communications, social media on digital business; laws and ethics of digital technology for tourism; application
of digital technology in tourism business
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Human Capital Management in Tourism
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Principles, theories of human resource management, manpower planning, recruitment, recruiting
and staffing, orientation, training and development, career path development, planning for modern human
resources of the public and private sectors; trends on the management of human resources in the future

3571209 i)ismuﬁmam‘%wLtazng%mﬂ‘l%qma’mnﬁuﬁamﬁm 3(3-0-6)

Professional Ethics and Laws in Tourism Industry
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Definitions, the importance of professional ethics in the tourism industry related to the Thai judicial
process in terms of various laws and practical procedures; analysis and enforcement of laws in terms of
tourism and hotels; laws relating to the tourism industries; including morality and ethics in the occupation

3572231 msneafiglediededin 3(2-2-5)

Sustainable Tourism
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Concepts and principles of sustainable tourism, elements related to sustainable tourism
development, sustainability of the carrying capacity, sustainable conservation of the tourism resources; the
role of government sectors, tourism industry sectors, tourists and local communities with sustainable tourism,
practicing planning for sustainable tourism development

3572232 m‘ﬁﬂmﬁnqmuazqwauﬁﬁﬂﬁﬁw%'nqma'mnﬁuﬁmLﬁm 3(3-0-6)

Crisis and Hygiene Management for Tourism Industry
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Definitions and types of crisis, importance of crisis management, various strategies for crisis
management in tourism Industry, crisis communication for tourism Industry, safety and hygiene for tourists
in the new era especially senior citizen , beneficial for health and well being of all tourists; crisis and hygiene
trends in 2 1st century effecting tourism Industry
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Thai Studies for Tourism
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Definitions, importance, background, and characteristics of Thai society and culture; Buddhism,
pluralistic, culture, language, literature, music, dance, visual art, festival, tradition, handicraft, fine arts, Thai
food and Thai dessert; Thai wisdoms; apply in tourism Industry; including field training

JBM1aw":UvAU
3572230 wé’nmiﬁﬂqmﬁﬁuazéﬁuﬁm 3(2-2-5)

Principles of Tourist Guide and Tour Leader
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Definitions, importance, attribute, roles, duties, and ethics of tourist guide; basic elements of
tourist guide and tour leader; knowledge of tourist guide and tour leader, regulations on tourist guide and tour
leader, travel documents, kingdom entry and exit ritual, customs, currency exchange; general knowledge of
Thailand and tourist attractions; first aid; appropriated recreation activities for tourists; including field training

3571211 msﬁ'ﬂmsqsﬁaﬁ’nﬁﬂ'm,a:éf'u,muviaal,ﬁﬂ'; 3(3-0-6)
Tour Operator and Travel Agent Management
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Basic knowledge relating to types, formats, tour operation management and travel agency;
proceeding method, organizing tours cooperation, planning, accounting and finance, pricing calculation,
preliminary tour programs; ticketing; regulations in operating tour business and organizing tours; businesses
including agencies related to tour operators and tour guides

3573294 Usziaaaasinsiiianisviasiiien 3(2-2-5)
Thai History for Tourism

@

Aanduan anwddy NMIdAugAaNE WMuIN1INI9LIE i’ﬁmﬂmﬂwsléfmwiaﬁmuﬁ\iﬂwuu

mmmimmﬂmiumumm IWMUDIIN LATBININAE mimaamiﬂﬂmm s erioaiteInelay ’mmamwmmy
Iml‘mmﬁi EJﬂmﬁlﬁnﬂua@mwmwmimemm iwmwmir;JﬂﬂgummmﬂﬂmN

Background, important, chronology of Thai historic; period development from ancient to present;
important event of society, culture, economics, and politics; important of historical attraction and to be applied
with the tourism industry; including field training
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Geography for Tourism
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Landform of important tourist attraction; natural resources and environment which related to
tourism; type of natural attraction and man-made attraction; accessibility and transportation routes; geographic
information system; including create awareness towards environmental conservation; including field training

3571212 Ta%aﬁnagzi’m%'uqmmwnimviaotﬁM 3(3-0-6)
Logistics for Tourism Industry
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Definitions, mode, and type of logistics for tourism industry; economy, society and environment
impact on logistics; passengers service in transportation sector; the needs of passengers; marketing for
transportation business; role of technology in logistics; and apply logistics in tourism industry

3573296 ANNWIITENIIMITTIBIRAET 3(2-2-5)

Seminar on Research in Tourism
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Definitions, purpose type and process of seminar; situation analysis, problems, tourism trends,
patterns and methodology of research for tourism including research paper related to tourism; define research
questions, population and sampling group, research methods, data collection, data analysis by technology;
using case studies for integrative analysis in the tourism industry and writing research report; practicing the
skills of seminar for research for tourism

3573297 NI GUAWLAZNNIIAKTE? 3(2-2-5)

Travel Planning and Tour Organizing
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Important elements of travel planning and tour organizing, tour organizing process, exploring travel
routes, reading and mapping travel routes, tour program production, operation and operation procedures,
developing recreational activities, marketing and public relations, solving immediate problems during tour
operation, practicing simulated tour activities by organizing tour trainee company project
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Basic English for Tourist Guide
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English communication in speaking of tourist guide to inform tourists; tourist itinerary, tourist

attractions, local culture and tradition, local food and souvenir, rule and regulation of visiting tourist attractions,
specific terminology, appropriate language communication skill to familiarize with tourists; including field
training

3571536 mmé’onqmﬁamsﬁ'am‘s‘luq@lmwn*smviaal,ﬁm 3(3-0-6)

English Communication in Tourism Industry
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Terminology; basic speaking communication related to hospitality services: travel agencies,
accommodations, airline, restaurants, souvenir shops, and catering; listening the inquiry from the tourist;
grammatically correct writing; reading tourism documents

3573609 n”liel"l5\iﬂ§’|Nﬁ’m%ﬂﬁ’lﬁﬂd”lﬁl%qGlﬁ’l‘ir‘mi‘iuﬁadLﬁﬂ’l 3(3-0-6)
English for Office in Tourism Industry
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English communication within and outside the office; talking on the phone in various situation;

run a business meeting; presentation at the meeting; job interviews

3571210 Wiz wd@wnaNasanlniwns 3(3-0-6)

Court Life in Rattanakosin period

AMNNNIE ANNEIATY ANMTUN enansl Ny DITNREN 9130 Wiz IRE AT ur
ansdunsznsdiinlngluadeioulndund aevioufefifmedauUnimnuazfannusdafnauiediagiu unun
wizTwiininelufidlnafiiuesdnavilefidduuiedesdunmarondies wu Tasensnszmead Tasins
Sudlosnnnnazedng Taninamate uaglasimadiunazesd Weillgniasnseinen Auaueazienen
mMemarieadien

Definitions, important, background, history of royal court, unique rules, traditional, royal ceremony,
wisdom of court life in Rattanakosin period reflected to fine art and social since past to present inventing
roles of royal court life for tourism such as projects initiated by his majesty king Bhumibol Adulyadej; the
royally-Initiated, and royal project for maintenance keep on and applied to tourism
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3571537 mmé‘fanquﬁm%’nﬁﬂqmﬂﬁﬁ'amumﬁw 3(2-2-5)
Tourist Guide English for Careers
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English communication in speaking to introduce the important palaces and temples in Thailand;
specific terminology of tourist attraction about archeology, culture, and nature; including field training
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Business English in Tourism Industry
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Writing various forms of business letter; coordinating for organizing tour with the hotel, restaurant,
tourist attraction, airports and airlines; principles of listening; business negotiations

3571213  msilszyn maneanigniaduseda Anssamsuaznisvaafisafonssafivee 3(3-0-6)

MICE and Event Tourism
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Definitions, format, organization, planning, process, marketing for MICE industry and event
tourism; travel behavior of participant; high class service for participant; and case studies of MICE industry
and event tourism in Thailand and foreign countries; trend of MICE industry and event tourism

3571135  AIBFAEATAENIIIANINITUSNNS 3(3-0-6)

Economics for Service Management
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Basic knowledge of economics for service management; demand, supply, equilibrium,

=Sy =Sp

management of limited resources; consumer behavior in the modern service market; cost and revenue
analysis; market structure; pricing in service businesses; investment decisions; public policies related to
service businesses; economic impact on service businesses

3573298 @15u5IINlanluTIMALINAN 3(3-0-6)

Western Ancient Civilization
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Important civilizations of the western ancient world; the intellectual heritage of social, culture,
economy, politics, and fine arts distinctive identities reflecting prosperity; relationship between civilizations
contact and interaction; analyze western ancient civilization affected the development, and change of the
world; basis of important information; applied tourism industry
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Eastern Ancient Civilization

3(3-0-6)
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Important civilizations of the eastern ancient world; the intellectual heritage of social, culture,
economy, politics, and fine arts distinctive identities reflecting prosperity; relationship between civilizations
contact and interaction; analyze eastern ancient civilization affected the development and change of the
world; basis of important information; applied tourism industry
3573709 isziAaansananarsfeana v

History from Medieval Times to Modern Ages
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Distinctive historical and cultural dynamics from the Middle Ages to the modern era of world

history the intellectual heritage of society, culture, economy, politics, and fine arts as well as distinctive identity
reflecting prosperity basis of important information applied to tourism industry
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Current Affairs for Tourism
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Background of world history; important event and current affairs social movement; and adaptation
to current in future change; applied to tourism industry
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Iconography for Tourism
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Definitions, importance, concept, belief in important religions including to legend myth of civilization
in western and eastern; and reflected through arts such as sculptures, architectures, and painting etc. to
analyze interpret and present for tourism

3573712 lusmananananilszifeaasinilszmalnaianisnasing
Prehistoric Archeology in Thailand for Tourism
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Definitions, important, division of period, social development, and culture in prehistoric period,
artifacts and important prehistoric archeological sites in Thailand; and awareness of conservation in order to
applied in tourism
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Toponymical for Tourism
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Definitions, important, name of places, origin in meaning form legend belief, oral history event,
and local history; outstanding tourist attractions in Thailand to applied to tourism industry
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Principle of Service Design
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Definition and importance of service design, design service under the concept of management,
service design tool; needs of customers; service innovations, main activities of service design, process of
service design system, and case studies of service design in the tourism industry

3573142 m‘si’fmmsqmmwm%u'%nﬁ 3(3-0-6)

Service Quality Management
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Service quality management concept; analyze and measure customer satisfaction; customer
service plans for maximum satisfaction; service quality management strategy focusing on adding value to
products and services; case studies especially senior customer; and application of service quality management
in the tourism industry

3573714 m‘sﬁﬂmim‘sﬁadtﬁmuuuwgwi'\ 3(3-0-6)
Luxury Tourism Management
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Definitions and principles of luxury tourism, definitions of luxury tourism, travel behavior, principle
of selling luxury, planning luxury tourism, design luxury service systems to provide a special experience in
new normal period; case studies of spa management, cruise, and sport clubs

3573143 ms%'mmsa’mu‘%msﬁ’m%’ué"u‘f'nﬁm 3(2-2-5)

Service Management for Tour Leader

mwmwmm LN NIEUIRMTTBINITBONLULLINIT ILATIERAMNEDIN1TPBN B ILTIE"
wqmmwumaemmaﬂwuma | mi’mwmiﬂﬂ‘s ﬂumimmimemml,mmnaaﬂmmmmﬂﬂmmmﬂww
ﬂ’]iUiWﬁ‘ﬂﬂﬂ’ﬁﬂﬁNLﬁﬂ\‘iﬁ’]‘ﬂiﬂr}\l%%ﬂﬁn Nﬂﬂgummﬁaammmmwmmm

Basic knowledge, trends, processes of service design; analysis of tourist needs, different types
of tourist behavior, creating an outbound travel experience based on a new normal lifestyle; risk management
for tour leaders; practices in the design of tour leaders
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3573428 NISAANITIHLINITVDIALNTLY 3(3-0-6)

Airline Service Management

ﬂ’.]’]N‘jmEJ’.JﬂUﬂ’]‘jﬁ]ﬂﬂ’]‘N’]%Uﬁﬂ’]ﬁJ@\‘}ﬁ’]EJﬂ’]i’U‘LL LLquma\aﬁim}mamiuu JEUUNIE IO
hae miaaﬂumﬂmaﬁ mummimmmsmﬁwmu mummiﬁ[mmsummawu NBUINIIBFIFUAINI
2INNA NIAAIALAZNNTRILETNNNTIE miwmiqﬂmﬂuwuﬁ NORAIBLAETDTIAUAIWN T

Knowledge of airline service management; airline business trends, reservation and ticketing
system, passenger ground service, passenger in-flight service, air cargo service; marketing and campaigns;
customer relationship management; aviation laws and regulations

3573144 miaammnmussﬁan%msawmw 3(3-0-6)

Healthcare Busmess Design

mwmwmmmmnumsaaﬂLLUUﬁimmmimm‘w S0WNT0R LLquNmmmmmﬂuﬁim}mmi
JION ﬂaqmmimammmiqmmw wammwmmuqmmw ﬂﬁmiimwawﬂwmqsﬂmww mimwﬂizﬂumim
L‘ﬂ‘l@ﬂ’ﬂNﬁﬂW@Iﬁ]Q\ifﬁﬂﬁ’m%ﬂﬁﬂﬁaﬁLﬁBQIﬂﬂL%WWzﬂﬁ;NQﬂﬁﬁﬁjﬂﬂ’lﬂq UL IZNBUNININALINTFEMNIUUUD
#1199 ngIzidey ﬂgwmaLﬁ'mﬁ’umiﬁmiqmmw

Basic knowledge of healthcare business design; situation, demand trends in healthcare business;
health service marketing strategies, health products, wellness activities; creation of an experience to highest
tourist satisfaction especially senior customer; various types of healthcare establishments; regulations, laws
on healthcare services

3573145 msfi'fﬂmsu’%mimmmazLﬁéadﬁ&l‘luqmmwmmﬁmLﬁm 3(3-0-6)

Food and Beverage Management in Tourism Industry

UY323R MANNIT WATLUIAAIBIRAEINNITNEINIT sranlennnsliuIniemiusziainedin
MgﬂLLUWhG 9 WIIY NN TIANLAZHITENUWIAZO11T mau’%mw%wmmmgwﬁ FINTHNITEONULUIZUL
ﬂ’]ﬁu’%mﬁmmit,l,amﬂ‘%mﬁNﬁ?ﬁ%ﬂgﬂﬁmmﬂwmﬂﬂﬁjﬂ

History, principles and concepts of the food industry; the custom of serving food and beverages
in various forms; social manners and table manner; human resources management, including the design of
food and beverage service systems for various groups of customers

3573715  analBauazeawianisriaiien 3(3-0-6)

Beliefs and Religions for Tourism

meﬂﬁngmimmﬂmﬂmﬂuﬂiwmmm RN FPH mﬁmﬁuﬂﬁ mummwuﬁiwmmmmvmmm
FAuITINE RN TDLAZAEWT ANEToLazAEWIREMITaNET LazmMITanIERMITeNieTFrnTe
LAZAIEWN

Social phenomena both domestically and internally, cultural issues, cultural beliefs and religions
spreading of cultural beliefs effecting tourism and beliefs and religions for tourism management

3573716  asAnlanMeTamsssNAUMsafian 3(3-0-6)

World Cultural Heritage and Tourism

ANMNANBURL E\lﬂ‘]e#mwﬂ’]i“/]a\‘iL“/]EJ’JLSHQ’NN%ﬁiiN LLWEN‘V]@GW]EJ’JL‘N’NNMEﬁN Yszmasmavioadien
FTRUETIN HANTZNUM I NAENETRUETIH UWIAANMITANNINITIB e NTI T mUITIN MIRBANNRENENS
TAUDTIH LATNIANMNOIRUEIIN PEnINIanlanfiduiusiunmmauien

Definitions and characteristics of cultural tourism, cultural attractions, and types of cultural tourism,
impacts of cultural tourism concepts of cultural tourism management, cultural interpretation and cultural
heritage including World heritage sites related to tourism
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3573717 msviaaL‘f‘im’lugﬁmmavﬁﬂmi’uaan 3(3-0-6)
Tourism in East Asia
AnadAYadadenz uoonluifiuszifisand Fean @Iwgia Ao Imusssn n13ans
mi'ﬂ'aaL*?ilﬂﬂugﬁnmmﬁamﬁ’uaaﬂ Lm:LLquﬁumaqﬁqiﬁﬁm%mma:mwiaqLﬁmiugﬁmmm?‘ﬂmﬁuaaﬂ
Importance of East Asia in terms of history, society, economy, art and culture, tourism management
in East Asia and trends of service business and tourism in East Asia

3573718 msviam,ﬁm’luga‘immal,%ﬂm'“a'uaamﬁm‘lé’f 3(3-0-6)
Tourism in Southeast Asia
NANRINNUIZIRM A SLaz T8 o uANaFAIN1TNRINAINIULUUFIAN LAz IRUDTINIDIUTZING

e 9 I odenziwoandedld AsUiaustan wwnlinsesnsvenderluedensusendedld anudnie

NLATEFNY ?o"fmuLLazi’wuﬁ‘siNﬁluéﬁ’mﬁqiﬁw%mma:miﬁamﬁm
The history background and factors affecting the society and cultures of different countries in

Southeast Asia, art and culture and trends of tourism in Southeast Asia including the economic cooperation,

society and culture in hospitality and tourism business

3573719 msnsatiisnlupimaiedele 3(3-0-6)

Tourism in South Asia

AanudAonodeldluifivizifaans 01395330 Fean 1ATEFAY AaUTMUEIIN N13TANT3
mavaufielunfimaeideld uazumlineesgafavinuazmvoniedlugimaieideld

Importance of South Asia in terms of history, society, economy, art and culture, tourism
management in South Asia and trends of service business and tourism in South Asia

3573146 ms{fﬂm‘smsviaaLﬁmfﬂm;u%u 3(3-0-6)

Community-based Tourism Management

WIAR AMENNIY HANMT BeRUIzney Snansl Aanssnmarienfien uaziadedienmenien
Tneguyw Mafdmdmeasuanlunsinnsnaeaien woiniaeiniaaien mansenuannmavenfieiidse
THY% NIANEIUITINAINE

Concepts, definitions, principles, elements, identities, tourism activities and community-based
tourism; participation of community networks in the tourism management; tourist behavior, the impact of
tourism to communities; case study of Thailand

3573720 AwameTmusIsadamiumMsriaciien 3(3-0-6)

Cultural Product for Tourism

AKAT ANNVINE 1389917 FIWTMHEIIN uAnle Lmmmﬁmmisu‘tuﬁmﬁmawmuﬁmﬂu
I AlE SN sduaw fUNBANINUITNY L MLL@'atz{]ﬂmﬂsﬂaﬂﬂismﬂlmﬁmmmmLﬂmaﬂﬁﬂmﬁuaz
dnanmal MIasheyad i mMadegonsisaTIdaundmeiausIn wnltnmanaedudmeiausss Tog
yaonmsduedenlugnru suazshlugmasosssdnumeiausiadwduamsgia ganudiduosgus

Values, definitions, cultural stories, local arts, and handicrafts of the community which is the
root of continuance and inheritance from ancestors in each region of Thailand that shows its uniqueness
and identities; creating added values, creative extension for cultural products; marketing trends of cultural
products through integration driven in the communities; leading to the creation of cultural capital economically
towards the sustainability of the communities
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3573147 MI9AMINSNEINsTMenasigaiianenssaBeaieassd 3(3-0-6)

Tourism Resources Management for Creative Activities

ATNTENE WA FFNITAMININEININIenfien nMIewRmmslinineansnmrendietadn
uszuy tymianudaudsainisldnineins ANTHIEYBID IR Y mﬁﬂmﬁéwmﬂmﬁu W n
ﬁf\]ﬂiiNLL@ZL%EN‘J’]’JL%\?E\T%’]\?Niiﬂi@ﬂisﬁtmiﬁ@]ﬂ’]i"i.]/ﬂﬂ?ié?%’ﬁ]ﬂmﬂ%ﬂ%ﬂﬂwﬁﬁﬁﬂ

Definitions, concepts, and management of tourism resources; systematic planning in the use of
tourism resources; conflicts in resource management; definitions and management of soft power; developing
creative activities and contents in terms of soft power management

3573721  @wIngmsiiamssamsnasfianieaieasse 3(3-0-6)

Interdisciplinary for Creative Tourism Management

ANTINNY ANENATY B9AUIZNeU JULDY uwifn winldurasnsrenfienieadomssmuas
mavaaiigrdingds NMIdeTeinIzuanIveniierinateni il mAlNeLaL IR UEING I TINRLATREMI
FAMIUNET a9 B EIRSIEIIAEILWIAATHINEINNT

Definitions; significances; elements; forms; concepts and trends of creative tourism; forms of
contemporary tourism; analyzing trends of contemporary tourism in Thailand and international; planning and
managing creative tourism with interdisciplinary concept

3573722  msdaananangLiian1sriasfian 3(3-0-6)

Interpretation for Tourism

NANNIT Nt U nnee9nIadaiessnn maades madesnnseenlaiuazeawlay s
Fordra dulinyiin maveafienaionads maduasuaion anuduaduass Toyaiazding malulad
laniadowads woUwaladu Ui:ﬂqﬂ@ﬂﬂumiﬁmL‘ﬁ'mzﬁwmiﬁ‘

Principles; theories and types of stories; storytelling; offline and online communication; digital
media creation; infographics; virtual tour; virtual reality; augmented reality; artificial intelligence; metaverse;
new applications for applying in creative tourism

3573148  mssanIwianssaiiianisviaaiien 3(3-0-6)

Innovation Management for Tourism

AMEVNE WA Usznn Yszlend nansznuresdansssiemarionien 3awimavoanalulad
Wenavenien Semzilemawazanudulyldlumslinianssnienisvenfiermusoiunisoilanuaz
WOANIINTBIINTIBLTE"

Definitions; concepts; types; advantages; effects of innovation management for tourism; evolution
of technology for tourism; analyzing the opportunities and possibilities by using the innovation for tourism in
difference situation and tourist’'s behavior

3573149  MvAnSARSAMIBIaseassAiansraaiien 3(3-0-6)
Creative Museum Management for Tourism
anEvang Uazian noefvesnsiansinsiueimoludnsmzaninsazsUuouing winnssu
nIdnRAsAeT sanuuuMITARREAISIs eI RanAd B s NN TU Asuutaasanun1Inilan
Definitions; types; theories of museum management in traditional way and in new style; museum
innovation management; design creative museum with the changing of the world’s trends and situation
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3573151 msfﬁ'mmsmmmmqﬂ’[,mil,ﬁ'amsﬁm!,‘ﬁ'm 3(3-0-6)

Event Management in the Modern Age for Tourism

Aananae Yazn azleml Tgmuazgiassn maluladeain1sdnnuuans winnisngnini1sim
mmmmqﬂiwmﬂlamiﬁamﬁ'm LmeqmﬁﬂmmmmhamﬂmLﬁ:aiwhﬁmmzw%faNU%’UGT’NiamiLﬂﬁmLLﬂm
AINEDIUNI0NAN

Definitions; types; advantages; problems; threats; exhibition technology of organizing; event
management innovation in the new era for tourism; models of exhibition management in the future for
adapting in changing of the world’s situation

3573150 n'l‘sé'fﬂmsﬁqsﬁmﬁ:an'l‘svimLﬁﬂdL%aa%"masiﬁ 3(3-0-6)

Business Management for Creative Tourism

LLU‘]Jash\‘]LLazLLmﬁ@iumié%ﬁumumﬂﬁjﬁa oy aUan Namwumﬂamumifﬁﬂwﬁuﬁgﬂ
meluuazmenenfifimadasuwidasmsanunisoilan JUUUUY9GIND TaTea51989ANT NTUTMINITNEINT
yaan madanaansdes malfinaluladifionaiawgsia manwsunagnsszinmaasgsianeanlaiiaz
paulasl MInanadAdna midamimddmigiiammeaiendaioaisd

Models and concepts in business operation; analyzing SWOT in terms of changing of World’s
situation; business models; organization chart; human resources management; crisis management; adapting
technology for developing business; business strategy in off-line and online business; digital marketing; tax
management for creative tourism business

3573723 Q3ImMNsINMArNs@wRansasfien 3(3-0-6)

Literature and Writing for Tourism

ANANIEY9ITIRN TN UIzian Lilen nadslumsldnwuazdelunisiiawenisveades
sfuasrdnwRelidoyn Usendiusnmmeade wazlininigdadeniadevediafiarsmiad

Definitions of literature; types; content; methods for using language and media in tourism
presentation; creating literature works to inform tourist; promoting tourism and motivating tourist by literary
writing

Juawziden (nq‘u:‘)ugmmvi'l\JUs:mﬂuTiamua'\Bm)
3571525 NIHIIWNBZIH 3(3-0-6)
Fundamental Chinese
Tansafauazndnlionioinmuniuiiugiu finsedunafs wa duuazifeunugin nse
mIseniies MdniiazdumenIuiedu dian Tausranuazanaduanvesszinaiu
Fundamental Chinese structure and grammar; fundamental Chinese listening, speaking, reading,
and writing skills; pronunciation skill; fundamental Chinese vocabulary and expressions; society, culture and
history of China

3571526 mmzﬁﬂuﬁug'm 3(3-0-6)
Fundamental Japanese
Tama$ouazndnliensaimerduuiugin insedunaie we owuazdouiiugin Hnss
erRLIIGEN ﬁ’]ﬁwﬁmfzéwmumm@'ﬂmﬁmﬁu oA ’MuﬁﬁmmzmwLﬂummaﬂﬂizmmﬁ'ﬁu
Fundamental Japanese structure and grammar; fundamental Japanese listening, speaking,
reading, and writing skills; pronunciation skill; fundamental Japanese vocabulary and expressions; society,
culture, and history of Japan
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3571527 mmm”mﬁﬁugwu 3(3-0-6)
Fundamental Korean
Tassnrouaznanlaennsaineunmaiugn Fnsedunsi wa srsuazdeniugiu fnse
myoeniies miiuazimmmesnradoidn dian Tmussanuazanadninsessznanng
Fundamental Korean structure and grammar; fundamental Korean listening, speaking, reading,
and writing skills; pronunciation skill; fundamental Korean vocabulary and expressions; society, culture, and
history of Korea

3571528 mm&l%"amaﬁug'm 3(3-0-6)
Fundamental French
Tasoadsuasnanlenainedioaaiugu fnsedunsie ya omuasdeuiiugn finse
moanties Mdniiazd M HSAmDoein dan Tmussrnnazanuiuineslsmansuas
Fundamental French structure and grammar; fundamental French listening, speaking, reading,
and writing skills; pronunciation skill; fundamental French vocabulary and expressions; society, culture, and
history of France

3571529 mmwasifuﬁug'm 3(3-0-6)
Fundamental German
Tasoasouazvanlieninimsneasiuiugin insedumIns wa enuuazdouiingu ines
mIpandes maniiazdmnmu ettt acds dan Saussraazanuduanveznaen st
Fundamental German structure and grammar; fundamental German listening, speaking, reading,
and writing skills; pronunciation skill; fundamental German vocabulary and expressions; society, culture, and
history of Germany

3571530 n’m’uﬁ”mmu’mﬁuﬁ’m 3(3-0-6)
Fundamental Chinese
Tansasuazndnhenninimsdonunaiugin finsedunaie wa suuasdouiugin finse
mIpanies Mdniuazdumedeawndodu fias Sausssauazanidunnreiszsnadsaus
Fundamental Vietnamese structure and grammar; fundamental Vietnamese listening, speaking,
reading, and writing skills; pronunciation skill; fundamental Viethamese vocabulary and expressions; society,
culture, and history of Vietnam

3571531 mm@smm%ﬁug’m 3(3-0-6)
Fundamental Burmese
Tasoauazvanlensaimusifionand Augin Hneedunails wa suuszdeuiugin finws
masondes MAnTuazd IR LTEunT e fian Teusssnuazanuiuwinvesdssnaiensnd
Fundamental Burmese structure and grammar; fundamental Burmese listening, speaking, reading,
and writing skills; pronunciation skill; fundamental Burmese vocabulary and expressions; society, culture, and
history of Myanmar

3571532 mmmu%’nﬁyugﬂu 3(3-0-6)
Fundamental Arabic
Tasoadauazndanhienininsainiuiugin finsedunmaile wa s1uuazidouiugiu fnse
nIpentdes ManuaziwImEerIUE avn dean TmusTrnLaranEluinesIzmAn Sy
Fundamental Arabic structure and grammar; fundamental Arabic listening, speaking, reading,
and writing skills; pronunciation skill; fundamental Arabic vocabulary and expressions; society, culture, and
history of Countries of the Arab League
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3571533 mmmmﬁv”‘rugﬁu 3(3-0-6)
Fundamental Malay
Tasoafrauaznanlignasimeiaiadiugin inszdunsi ya druuazdouiugiu fnse
mIsendes fdniiazdunmenadii et doan Teussrnuaranuduinvesizmanalde
Fundamental Malay structure and grammar; fundamental Malay listening, speaking, reading, and
writing skills; pronunciation skill; fundamental Malay vocabulary and expressions; society, culture, and history
of Malaysia

3572548 AHNAIREMIVTINUILININ 3(3-0-6)

Chinese for Everyday Life

Tnssaouaznanlenninimeniuidudon Wneeduniails wa druazdenidudau finus
mIsenides mdniuazdmnmuIuildluiiadszsiun mafemauuumenisuazladniinig

Complex Chinese structure and grammar; complex Chinese listening, speaking, reading, and
writing skills: pronunciation skills; Chinese vocabulary and expressions for everyday life; formal and informal
communication

3572550 mmzﬁﬂ%&m%’nﬁf‘mﬂﬁ:ﬁﬁu 3(3-0-6)

Japanese for Everyday Life

Tassadauaznanhienninimudiuidudon Fnuzdumsils wa swmuszdeuiidodou vinse
erRLIIGEN fﬁwﬁ‘wﬁuazz%wmummtﬁﬂuﬁiﬂu%ﬁmﬂﬁ:ﬁﬁu nMadeaIuuuMematazlinenis

Complex Japanese structure and grammar; complex Japanese listening, speaking, reading, and
writing skills: pronunciation skills; Japanese vocabulary and expressions for everyday life; formal and informal
communication

3572552 AHIUNAAAIRIVBINUIZIN1IN 3(3-0-6)

Korean for Everyday Life

Tasoaouazvanlienninimwunvaidudeu ineedunisle wa enuuazdeuidudon finuws
mIsenides mManiuazdmnmMe It uialszsnin nsfemauuumemanazliniems

Complex Korean structure and grammar; complex Korean listening, speaking, reading, and
writing skills: pronunciation skills; Korean vocabulary and expressions for everyday life; formal and informal
communication

3572554  mdSaAsEnsLEInLESI® 3(3-0-6)

French for Everyday Life

Tamssauaznanhennsainmendsuaaidudou finszdunaie wa snuuazideuidudon Wnwe
mIpenides MinuazdmwmeWsuasilFudiaUaszs v nademauuumematazlinems

Complex French structure and grammar; complex French listening, speaking, reading, and
writing skills: pronunciation skills; French vocabulary and expressions for everyday life; formal and informal
communication

3572556 ANHILADINBEINIUTINUII1TH 3(3-0-6)

German for Everyday Life

Tassauaznanhiennoinmeieesiuidudon finueduni wa suuazdouidudou e
mIpenides AfniuazdmnmeeasiuilduddinlszsnTu Mademauunenauazliniems

Complex German structure and grammar; complex German listening, speaking, reading, and
writing skills: pronunciation skills; German vocabulary and expressions for everyday life; formal and informal
communication
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3572558 AHIIPAWINEIRIVBINI2A1IN 3(3-0-6)
Vietnamese for Everyday Life
Tasssauaznanhieninimuisanuidudon vneedunsi wa suuazdenidudon e
misanies Mdnuazdumendeawnaildludingsziiu nsfessuuumanisagliniems
Complex Vietnamese structure and grammar; complex Vietnamese listening, speaking, reading,
and writing skills: pronunciation skills; Viethamese vocabulary and expressions for everyday life; formal and
informal communication

3572560 MBUAIWNITEIMTUTINUTEININ 3(3-0-6)
Burmese for Everyday Life
Tasssauaznanheninimendeusnindudon inwedunsie wa suuazndeuidudon inwe
mIpenides mdniuazdmnmeilonsnsilduwiingszsniu nsfomanuunnauazlsniinis
Complex Burmese structure and grammar; complex Burmese listening, speaking, reading, and
writing skills: pronunciation skills; Burmese vocabulary and expressions for everyday life; formal and informal
communication

3572562 MEIDIMIUENILBINUIZT1TN 3(3-0-6)

Arabic for Everyday Life

Tassadauaznanhennsainenamiviidudan fnsedunsie we sruazdeuddudon inws
mIsanides Mdniuazdumeeniuilduiiadszsiiu msfemuuunienisuazlinenis

Complex Arabic structure and grammar; complex Arabic listening, speaking, reading, and
writing skills: pronunciation skills; Arabic vocabulary and expressions for everyday life; formal and informal
communication

3572564 MENMASEMIUTIAUTEININ 3(3-0-6)

Malay for Everyday Life

Tameuaznanliennsaimensiagidudau fnsedunaie wa sruuazdeuidudon inwe
mIpenides MAnuazdmIwmMe el uiinUszd1 i Mmadessuuunenuazliniemis

Complex Malay structure and grammar; complex Malay listening, speaking, reading, and
writing skills: pronunciation skills; Malay vocabulary and expressions for everyday life; formal and informal
communication

3572549 mmﬁmﬁamiﬁ'amsmaﬁqsﬁa 3(3-0-6)

Chinese for Business Communication

MwAngInadminmIfe wa 81 Wen Mdnviuazdvwiu v ananedldnnIeting uaz
aprngLuziaweRoad AN Maswnwliney mm%uﬁiﬁumiﬁ@@ia&iamimaﬁjﬁﬁ] MIANNBHY
maiisupnulwidormedugsnafiimueld

Business Chinese for listening, speaking, reading, writing, vocabulary, and expressions; letter,
email, and self-recommendation letter for job application; Chinese comprehensive conversation in business
communication; job interview; presentation on given business topics
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3572551 mmtﬁﬂmﬁamsﬁ'amsmaqiﬁa 3(3-0-6)

Japanese for Business Communication

ﬂ’lE’]mUuﬁiﬂ‘ﬂﬂ’]%iUﬂ’ﬁﬂﬂ nA 8% deu AFNTILAZEIWIN AANHNY IRNNNEDLEANNIORNT waz
AL AW LA BN ATI mmuwm‘[mmau mmmﬂuﬂiﬁﬁumimmaﬁami‘maﬁim} MIRNABONY
mi‘mLaua\ﬂu’lummamﬂmuﬁjﬂwmwmiw

Business Japanese for listening, speaking, reading, writing, vocabulary, and expressions; letter,
email, and self-recommendation letter for job application; Japanese comprehensive conversation in business
communication; job interview; presentation on given business topics

3572553 misnLmviﬁtﬁamiﬁ'amiwwﬁqiﬁa 3(3-0-6)

Korean for Business Communication

mmmmaﬁim}mmumiﬂa WA B Weu mAnrLazd It anrNng InanedlannIaing Lz
AANHBUHE TN AL LA DN ATITH mmuwuﬂmau m‘mmeawi‘*ﬂumwmaaamﬁmﬂﬁiﬂm ANIFNAEOL
mimLauamus[,um‘ﬂamemuﬁjﬂﬁmmwu@%

Business Korean for listening, speaking, reading, writing, vocabulary, and expressions; letter,
email, and self-recommendation letter for job application; Korean comprehensive conversation in business
communication; job interview; presentation on given business topics

3572555 mrml%"ammﬁaﬂ'ﬁﬁ'amimaﬁqsﬁa 3(3-0-6)

French for Business Communication

ﬂ?H’]N%\?Lﬂﬁﬁqiﬁﬁ]ﬁﬂﬂ%ﬁJﬂﬁﬁﬂ WA 8% Jet AMANTLAZEIWIL IUHNE AAHIEBLIANNIO RN uas
savsnguuzinawanioninzn masunmnldney Mersuasildlunsfadadommigiie madumsol
% miﬁnLﬁuamﬂuﬁﬁamaﬁmﬁqiﬁﬁ]ﬁﬁmmiﬁ

Business French for listening, speaking, reading, writing, vocabulary, and expressions; letter,
email, and self-recommendation letter for job application; French comprehensive conversation in business
communication; job interview; presentation on given business topics

3572557 mmLﬂaiﬁwﬁan'ﬁﬁam‘imaqiﬁa 3(3-0-6)

German for Business Communication

Mg IANGINAENIUNING WA 811 Wen AMdnriLazdwiu aanane ananedianniefing uaz
savsnguuzinmwaLiondinz maawnnldney Meeesiuililunmsfedodaasmogsia madumsol
% miﬁnLﬁuamﬂuﬁﬁamqﬁmqiﬁﬂﬁ'ﬁmuﬂiﬁ

Business German for listening, speaking, reading, writing, vocabulary, and expressions; letter,
email, and self-recommendation letter for job application; German comprehensive conversation in business
communication; job interview; presentation on given business topics

3572559 m‘mﬁﬂﬂwmuﬁamsﬁ'amimaqsﬁa 3(3-0-6)

Vietnamese for Business Communication

M deawngInadnIunIie ya 81w deu AMdnriuaziun aanane ananedidannieing uaz
AnENEUUTAWE LR ATATNY MIFwnIIERey ﬂ’ﬁs}’]L%El@%’]@iﬁi‘ﬁuﬂ’ﬁﬁﬂﬁaﬁiaﬁﬁiﬂ’lﬂﬁjﬁﬁl MIFNAEE
o e nulwhdamefugsiafiiinuels

Business Vietnamese for listening, speaking, reading, writing, vocabulary, and expressions;
letter, email, and self-recommendation letter for job application; Vietnamese comprehensive conversation in
business communication; job interview; presentation on given business topics
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3572561 mmuﬁﬂums{tﬁamsﬁ'aaﬁmaﬁqsﬁa 3(3-0-6)

Burmese for Business Communication

ﬂ’ﬁ:ﬂLNEJ%N’]iﬁiﬂ‘-ﬂﬁ”l‘ﬁﬁJﬂ’]iﬂ\‘i WA 8% Jen MANNLALEIWI IUNNE AArENEBIEaNNIB NS uas
AL AW LA BN AATI T miauwuﬂmau m'jemLuaumwiﬂumimmaﬁami‘mqmm} MIRNABOL
Nl mﬁmLauamﬂummam\‘imuﬁjﬂ@'\mmwmﬁlw

Business Burmese for listening, speaking, reading, writing, vocabulary, and expressions; letter,
email, and self-recommendation letter for job application; Burmese comprehensive conversation in business
communication; job interview; presentation on given business

3572563 misna”m%'mﬁ:am‘sﬁlamiﬂ'mqsﬁa 3(3-0-6)

Arabic for Business Communication

mmmmmim}mmumiﬂﬂ WA 8% Weu MANTLAZ NI INNNE IAVRNEBLANNTORNT LAz
AL LA DR AT mmuwuﬂmau m‘mmmuﬂﬂumﬁmmaﬁamimﬁﬁ‘mﬁl 3NN
NI} mi‘mLﬂuamiﬂummamamuﬁqiﬂwmwmiw

Business Arabic for listening, speaking, reading, writing, vocabulary, and expressions; letter,
email, and self-recommendation letter for job application; Arabic comprehensive conversation in business
communication; job interview; presentation on given business topics

3572565 m‘mmLaﬁtﬁamiﬁamimoﬁqsﬁa 3(3-0-6)

Malay for Business Communication

ﬂﬁMﬂN?LﬁETﬁjﬁ’ﬁ]ﬁ’]ﬁ%Uﬂ’]iﬂﬁ WA 9% e AFNTLAZE W% 9NN WNHNEBIANNIORNT Uaz
savsnsunzinmmaniaaiazu Masunmnldney Meanadildlunsfadedommiogiie masumsol
Vi) m:iihmuamu‘tuﬁﬁamqﬁmqsﬁmﬁlﬁwmiﬁ

Business Malay for listening, speaking, reading, writing, vocabulary, and expressions; letter,
email, and self-recommendation letter for job application; Malay comprehensive conversation in business
communication; job interview; presentation on given business topics

3572571  mundndmsuietnwiie 3(3-0-6)

Chinese for Entertainment Media

9717 3dle was Mweuas UNANH ﬂﬁwLG]‘LL‘Y]LUHVMEIN?Jaﬁﬂi”mﬁﬁ]%IuﬁD’]uﬂijﬁﬁ]ﬁm% nIwn
Nneelun1Ine nINA NIEH M TeURTUTaUINT 1 AUELUTUALLNE ToLaNTY wmmaﬂ‘nmwmmumﬂﬂ
TLIF]’J’]N%EJNEL%‘]hwmﬂﬁ]u

News; videos; songs; films; columns in terms of popular content in China in current situations;
complex Chinese listening, speaking, reading, and writing skills: pronunciation skills; brand names; specific
names; history of popular brand names in China

3572572 mm{y"ﬂuﬁ’m%'uﬁlaﬁ'mﬁa 3(3-0-6)

Japanese for Entertainment Media

9717 35l twas Mweuas LNAN ﬂiwLmﬁmuwuﬂmaaﬂiwmﬁmﬂu‘luamumimﬂwuu mMIrnNnBe
Tun13ls MIne N1sen M FeuiFudounnts FuALuInmLas Jomnz mmmawmmiumumﬂmu
mwuw’tuﬂiwmmyﬂu

News; videos; songs; films; columns in terms of popular content in Japan in current situations;
complex Japanese listening, speaking, reading, and writing skills: pronunciation skills; brand names; specific

names; history of popular brand names in Japan
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3572573  mENNMAERSUReTwI 3(3-0-6)

Korean for Entertainment Media

917 38T e mmeuas unaa dszAuiiiuiifenyael: mmmwﬁiuamummﬂﬂwﬁu
nsininwelun1sls nsye n1eu NI FeuATUTouNINTw AUAILUIRALUNS Falaniz An1109T0
LusuAHET LA SUAnRenTulsznanng

News; videos; songs; films; columns in terms of popular content in Korea in current situations;
complex Korean listening, speaking, reading, and writing skills: pronunciation skills; brand names; specific

names; history of popular brand names in Korea

3572574 MEdSILAFEIRIUFD WA 3(3-0-6)
French for Entertainment Media

@

917 35l e Mwenad unane Ussiiuiiduidenveelss mﬁwmﬁﬂuﬂmumimﬂwuu

'
a =

nsinneelwnIWe nINA n1387% NI TenfiFutonaIniu FuALUIuAUNg Foianiy fnivesie
LuIUAHETLASUA M RenTw sz ARSI AT

News; videos; songs; films; columns in terms of popular content in France in current situations;
complex French listening, speaking, reading, and writing skills: pronunciation skills; brand names; specific
names; history of popular brand names in France

3572575 AHINYDINWEIRIUFDIWLNG 3(3-0-6)
German for Entertainment Media
117 3dle At mweund unan U mumﬂmuama@ﬂi A siulugnwnInilgn

'
=

nIinnee I N1INA N1IE% NITeRATUTOUNINTI FUAILUIRALUNS Folaniz An1109T0
LLmumumﬂmumwuuﬂﬂuﬂiwmmﬂaiuu
News; videos; songs; films; columns in terms of popular content in Germany in current situations;

complex German listening, speaking, reading, and writing skills: pronunciation skills; brand names; specific
names; history of popular brand names in Germany

3572576 mEdzawindmsURatiuiie 3(3-0-6)

Vietnamese for Entertainment Media

9717 A0 WA MWEUAT UNAIN Ui mumﬂuwuﬂmaqmwmﬂnmmﬂuﬁmumﬁmﬂwﬁu
nIinnee NI N1INA NNTET% M TenATudounInTu FUAILUIRALANS Foraniz “nm‘naﬂ%a
LLmumumﬂvLmummuﬂuiuﬂiwmﬂnﬂmmu

News; videos; songs; films; columns in terms of popular content in Vietnam in current situations;
complex Vietnamese listening, speaking, reading, and writing skills: pronunciation skills; brand names; specific

names; history of popular brand names in Vietham

3572577  mudlawansansuiatiniis 3(3-0-6)

Burmese for Entertainment Media

9717 3fle WaY MNEUAT UNAINN ‘L]i Wufiiuiieneoasy mmuﬂumﬂuamumimﬂawu
nIRnneelun1In N1INA N1TE% NITOURTUFOUNINTH FHEILUIRAUNE Tolantz Ax190970
LUTHAR AT SUA N enluU sz alouans

News; videos; songs; films; columns in terms of popular content in Myanmar in current situations;
complex Burmese listening, speaking, reading, and writing skills: pronunciation skills; brand names; specific
names; history of popular brand names in Myanmar
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3572578 MEIOMSURMILADTWIR 3(3-0-6)

Arabic for Entertainment Media

917 3dle Was MWEUAS UNAIN ‘1.]3 Lﬂumﬂuwuﬂmaﬂﬂi mﬂmmﬂuﬂmumﬁmﬂawu
nsinnnezluniIws N1INA N1IB NI e RATUTOUNINT I FUAILDTUALUNS TOLANE AN
maLLmuﬂLmWim‘umwuﬂﬂuﬂizmﬂmmu

News; videos; songs; films; columns in terms of popular content in Countries of the Arab League
in current situations; complex Arabic listening, speaking, reading, and writing skills: pronunciation skills; brand
names; specific names; history of popular brand names in Countries of the Arab League

3572579  AmANNASEIMSURatwLR 3(3-0-6)

Malay for Entertainment Media

9717 Al LWaY MWEUAT UNAN ke LﬁuﬁLﬁmmmminmﬁmmL%ﬂiuamumiﬁﬁﬂ%ﬁu
nTRnNneelun1In nIINA N1387% NMSFenAFudannindy AuALUIUALNS Faianiy wmmaﬁa
LLmumuuﬂﬂimumwNuaﬂuﬁ‘swmﬁmmwm

News; videos; songs; films; columns in terms of popular content in Malaysia in current situations;
complex Malay listening, speaking, reading, and writing skills: pronunciation skills; brand names; specific

names; history of popular brand names in Malaysia

3572580 mm1IntaMsnasigILaznsU3IS 3(3-0-6)

Chinese for Tourism and Service

i durosmsnin Midalieriunmvioniier maflninezlunaile maya Mg maden
Wiansinsiufien miliuinsuazdeganendeunineaieridu wisnieuimusmaasszmndlne
AuUIzinaAdn

Chinese vocabularies; idioms in communication level for tourism subject, practicing in listening,
speaking, reading, and writing skill for tourism management; tourism service and tourism information to
Chinese tourist; comparing Thai culture with Chinese culture

3572581 n’m’nﬁﬂmﬁiamiﬁaatﬁmuazmsu%mi 3(3-0-6)

Japanese for Tourism and Service

fndnyt drwnsesmsndin WdaiReaiummaniien matininselumaie maya Mg maden
Womadaiifien malduinmauazdeyamamaafendineaieiradiu wisuiey iaussmsesnzindlne
ﬁ'uﬂi:mﬁcﬁ'ﬂu

Japanese vocabularies; idioms in communication level for tourism subject, practicing in listening,
speaking, reading, and writing skill for tourism management; tourism service and tourism information to
Japanese tourist; comparing Thai culture with Japanese culture

3572582 A uNMAiamsTiasfigILarnITUSNT 3(3-0-6)

Korean for Tourism and Service

fdwdd dnnssemsunvd sdaifeaiunmmeniien matinineelunaife e ngw
mMadewionsTaiien mﬂﬁ’u’%mmam’faHam?ﬂ'aﬂLﬁEJaLLriﬁfﬂﬁaaLﬁmmnmmﬁ WIsuieuImnoIInga
Uszindlnanuiazimaniva

Korean vocabularies; idioms in commmunication level for tourism subject, practicing in listening,
speaking, reading, and writing skill for tourism management; tourism service and tourism information to
Korean tourist; comparing Thai culture with Korean culture
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3572583 mdSodERaNMsafigInaznsUSMS 3(3-0-6)

French for Tourism and Service

fdwy dnusasmsWTads wdaiieriunmmender nsfindinelunaife e nIsnu
madewiansimihifies milduinaesdeyammenieuiinvaaiesninTues Wisnfeuiaussases
UszmalneAudsemensuaa

French vocabularies; idioms in communication level for tourism subject, practicing in listening,
speaking, reading, and writing skill for tourism management; tourism service and tourism information to
French tourist; comparing Thai culture with French culture

3572584 mwuzasAnianIIManfizauasnisusnis 3(3-0-6)

German for Tourism and Service

fdwd dnssmeneaTiv Wdaiieiiumvender matninsglunaife maye 3
madeuiansiniuies nslduinmassdoyamvouienintonierraeesiu Wisufesiamss
P09Uazinalnenulizimele a1t

German vocabularies; idioms in communication level for tourism subject, practicing in listening,
speaking, reading, and writing skill for tourism management; tourism service and tourism information to
German tourist; comparing Thai culture with German culture

3572585 mIzawIAIRaMsasfisIuarmsuSNns 3(3-0-6)

Vietnamese for Tourism and Service

fdwyl duuwrasmsisauin sdaifeiunmmenden mafininelumsie e s
madewRensiainier miliuinuazdeyanienfioudineafsiniisnws WisuiieuTamssi
sovdazindlnenulazinaisauis

Vietnamese vocabularies; idioms in communication level for tourism subject, practicing in listening,
speaking, reading, and writing skill for tourism management; tourism service and tourism information to
Vietnamese tourist; comparing Thai culture with Vietnamese culture

3572586 mwndanansiamsiaigIazmMsUsNS 3(3-0-6)

Burmese for Tourism and Service

A drwwesasiensnd sdaifeiunmaveniien mafindinselunmails mawa Mg
mMadewienssariien ﬂ’]‘ﬂﬁu%ﬂ’]iua:%aﬁﬂﬂ’ﬁﬁmL“?]IEI’JLLﬁffﬂ“/ia\‘iLﬁEn‘HﬂLﬁEMN’ﬁ Wi U Imuo I
ovdazindlnenulszinadensng

Burmese vocabularies; idioms in communication level for tourism subject, practicing in listening,
speaking, reading, and writing skill for tourism management; tourism service and tourism information to
Burmese tourist; comparing Thai culture with Burmese culture

3572587 Mm@ wSUiamsriasigInarnIuSNT 3(3-0-6)

Arabic for Tourism and Service

Adwel drwwresmenemin sdaifsaiummenden maflndnsglunaie nawa NI
mMadeuionsdaiien ﬂ’]ﬂﬁu%ﬂ’]ilmZ‘EljmdﬂﬂﬁﬁamﬁEJULLﬁﬁﬂYiBﬂLﬁEJ?%W?BWW%U W UeUTmnoIINIDY
Uszindlnanuiszimaainiu

Arabic vocabularies; idioms in communication level for tourism subject, practicing in listening,
speaking, reading, and writing skill for tourism management; tourism service and tourism information to
Arabic tourist; comparing Thai culture with Arabic culture
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3572588 mEIRNagianIsafizInaznITLSMS 3(3-0-6)

Malay for Tourism and Service

fdny dwwrssmziniad daeiiunendes nsfinineelunaile mIye nseu
madewianmsdainien malduinmsussdoyamosieuiinvoniernsiad Wisuifeuiausimees
daznalnenudazinaniag

Malay vocabularies; idioms in communication level for tourism subject, practicing in listening,
speaking, reading, and writing skill for tourism management; tourism service and tourism information to
Malay tourist; comparing Thai culture with Malay culture

MuIAdBIINUS:auNISNIdBIGEW 6 nuoann
3574811 ’E’lnﬂszanmsrﬁm%w‘luq@lmwnswﬁmLﬁm 6(400)

Internship in Tourism Industry

HAninweon3wlueHunet 9 289MiIswnIATg Lazianaw MAeTaIn UM Iie AR o WA
vigwad Aneg Lazvinszvasindnen Mowananind Aldsuneumingldegimanzas dfiRmuaiden uas
fothAvniasdnld munslianuimenged wemeUfsd smdonayannisenaslumanifinedag
Lﬂ"amsﬂg‘jﬁ’ﬁmm%mmmumizﬂﬁaEi“mmmzﬁm

Internship in public and private organizations related to tourism in order to develop attitude,
knowledge and skills of students, finish task appropriately, respect rules and regulations of organization,
apply theory and practice including to integration of related sciences to work appropriately in real situation
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Ihuneinneunsaanangns 120 viieia laaddwiwniheinuenmunInignwazng i A

1. nUoAdBIANEINDIU
2. NJOAJIBIIaWN:
2.1 AAugwinin
2.2 31119AY
2.3 31La8n

2.3.1 ngrImandanlaaniz
2.3.2 ﬂﬁjmmmwwmﬂi:mmﬂmmm%w

2.4 AHnUszaunaiinaw
3. nuondsdantas lidesndn

n1sYANISISsUN1saau
nuandsaw: issulitesndn
56dugusBIBW

2191101

2191201

2191501

2191102

2192201

2192101

2193301

2193101

2193401

2193102

2193201

anadidasdumisiiugaanninlad

Introduction to MICE Industry
yadnmwuazdninenisuinisluluduasBraned
Personality and Service Psychology in MICE and Events
mMedangieRauinw g Fwlng

English for MICE Professional Skills Development
MMIVIMIIANTIIaIAR T R n lulad
SMART MICE Workforce Management
N1I00NULUUMWLERDUITIEIMIUNI T LEUDNEIIU
Virtual Design for Presentations
nmMIeuazmMInaalwludLaz g

Sales and Marketing in MICE and Events
malulagnanlanwazninnsanluluduazdiang

Disruptive Technology and Innovation in MICE and Events

nannIvninadudmivgnalad

Financial Accounting Principles for MICE business
NONHIBLAZIEDTINTHINTUBZBIINA

Laws and Ethics in MICE and Events
mMasamaluduasdindogedsin

Sustainable MICE and Event Management
nmildardnlviiansamu

Pitching

@

24 widognn
90 nLiognn
33 nuenn
30 nulana
21 vuena
12 niIene
9 vIefe
6 Nueie
6 nLiosnm

90 nLoyNM
33 nuiosnn
3(3-0-6)
3(3-0-6)
3(2-2-5)
3(3-0-6)
3(2-2-5)
3(3-0-6)
3(3-0-6)
3(3-0-6)
3(3-0-6)
3(3-0-6)

3(2-2-5)

121



310vAU

2191103

2191104

2192102

2192103

2192202

2192501

2193103

2193501

2193901

2194901

N33ANNINTYTETNDIANTLA I TN

Meeting and Convention Management
MIsAMIM AR Ao Ta

Incentive Travel Management

AIIANTNELINGA

Event Management
NNIIANITNIULTAITIUATLAZANTIANTT

Exhibition Management

Y3 AU ZRUIN I a9 aTIAAD ITuas Sl
Creative Experiences and Services for MICE and Events
medinguienainanonuliliduazdiane

English for Presentations in MICE and Events
maduguszneumagsfaladuazdiug
Entrepreneurship in MICE and Event Business
mMedinguieniadsudiaiassniuluduaz g
English for Creative Writing in MICE and Events
suifevdtivesnivlnduazdiiug

Research Methodology for MICE and Events
Tassnafad Iuluduazdiang

Special Projects for MICE and Events

Jsuden (ndudsinduauloaw:)

2192104

2191105

4512232

2193202

2191106

2192105

2192106

2193203

2192203

2193104

nInaaRanatugInaluduasBraned

Digital Marketing for MICE and business
WafmqmmwmwmiﬁamﬁEnu,mmiu%mi

Dynamics in Tourism and Hospitality Industry
MITANI0MIILazIATDANIAD InTuas Bl

Food and Beverage Management for MICE and Events
mspenuuunTAnielntuaz8ine

Graphic Design for MICE and Events
mMadazawinulnluduazdiiug

Liaison in MICE and Events

MITAMIFO TR

Venue Management
ANaivTiIzingauazMITamIanMAssE MU luduas Slaud
Crisis Literacy and Risk Management for MICE and Events
Taniafianatinazinadsaamiuluduazdraus

Virtual Reality and Metaverse for MICE and Events
numﬁwuﬁﬁuLﬁ@ﬁ%ﬂ@@mﬁﬂﬂw&m:ﬁLmﬁ

Cultural Capital to Create Value in MICE and Events
Tadafnduazvirlggumudmivluduazdioud

Logistics and Supply chain for MICE and Events

30 nudsnm
3(2-2-5)

3(2-2-5)

3(2-2-5)

3(2-2-5)

3(2-2-5)

3(2-2-5)

3(3-0-6)

3(2-2-5)

3(2-2-5)

3(2-2-5)

12 nuognm

3(3-0-6)

3(3-0-6)

3(2-2-5)

3(2-2-5)

3(2-2-5)

3(3-0-6)

3(3-0-6)

3(2-2-5)

3(3-0-6)

3(3-0-6)
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2193105 MIANTNUWNANAWIWITALAZBIUAIUIALALY
International Festival and Mega Event Management

Spuden (ngu3sINuwous:INAllionIueIEW)
(A daniFeumenasdszinainenuandn Tddaenia

3571526

2192502

2192503

35715625

2192504

2192505

35715628

2192506

2192507

3571627

2192508

2192509

mmﬂﬂuﬂyugm

Fundamental Japanese
mm@'ﬁmﬁamiﬁ'ami
Japanese for Communication
mugudmivladuazdioud
Japanese for MICE and Events
M uiugu

Fundamental Chinese
Medniensdess

Chinese for Communication
MeAnanIUlduazdiing
Chinese for MICE and Events
mmw%l’m,ﬂaﬁyugm
Fundamental French
mwdSiasenIdaans
French for Communication
mME AT Ul Tuaz Slue
French for MICE and Events
MBUMTARg Y
Fundamental Korean
MwnMaRen1I a3
Korean for Communication
muumuagmIuladuazdind
Korean for MICE and Events

Jilnus:aun1snidBGw

2194801

Hnvszaunsadmdnluluduazdiug

Internship in MICE and Events

3(2-2-5)

9 MU2YNM

9 BN

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

6 nuosNn
6(400)
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A1DSUIUSIUIYN
awigawidvinmsyamsivdua:anud ranaasisy w.e. 2568

MUOAdBIIAWN:
S5 dugusBIGw
2191101 mwﬁtﬁmﬁmﬁlmﬁuqmmunﬁaﬂuﬁ 3(3-0-6)
Introduction to MICE Industry
ATNEATY mﬂmﬂummaaqmmwmiﬂmi miﬂiz‘qmmﬁm miﬂiz‘qm‘i‘nﬁw madnmaieduneda
NULEAIRUALAZANTIANT DLInd mmmzﬁnu@i‘ﬁjﬁdamr"ﬁm%ﬂuqmmwmaﬂwﬁ mmgmiuqmmwmmlu%
masimsiamasn e nuduioodnlidninled walinuazdnomwaasgaamnaaalad
Importance, history of the MICE industry, corporate meetings, conferences, incentive travel, trade
shows and exhibitions, events, mega events, MICE industry stakeholders, standards in the MICE industry,
venue management, MICE professionals, trends and potential of the MICE industry

2191201 yadnamkazdadIngimsusmsiuladuazdiind 3(3-0-6)
Personality and Service Psychology in MICE and Events
mwmﬂm‘ﬂawﬂaﬂmWLLammwmmimmi N ﬂ’]iﬁﬁ’]Gﬂ’]WE\m'ls}m‘llaﬂLLUiWﬂUﬂﬂ@ el

mmwmmwmuﬂaﬂmwimmmmﬂﬂmua Bland nannIuaz Lmewmmmmﬂmmwmmummﬂ‘ﬂm

uaEBIua ﬂ’J’]NL‘ﬂWT"ﬂWQG}ﬂ‘J‘jNNHEBLL@wﬂ17NW0WSSL’%1%ﬂWiU§ﬂ1§ LLN@J@‘LR]LLawmmmmmi madesslunuuing
finwemariwduiin gonnnsuinisuasnslssiiv

Importance of service personality and psychology; theories; the development of personal
brand image; professional etiquette; personality development in service roles in MICE industry; principles
and fundamental concepts of service psychology in MICE and events; understanding human behavior and
customer satisfaction and needs of communication in service work; teamwork skills; service quality and
evaluation

2191501 mmdngmianawvinsedzinlad 3(2-2-5)

English for MICE Professional Skills Development

MINAWNWENINe A 810 LLa:L%um‘mé’ﬂﬂqmﬁamiﬁiamﬂuamumitﬁsm 1 Tugaamnaanlug
TasvademeSangs Anrimanne wazdmuildluiunaes MIvalazgnoIAnNT MITANUUIEENITTN N1IARINY
WAELTHI19T IHLERIRLAN IUiNTIANT LazuBud Ainmafemaliney mauaatunuaNsEluanunInl
A

English skill development; listening, speaking, reading, and writing for communication in different
situations in MICE industry; structures, technical term, and expressions use in  meetings, conventions,
incentive travels, trade fairs, exhibitions and events; comprehensive communication practice; role playing in
the given situations
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2191102  NMsUIMITIAMIAIAIARaEsTIRAIA TwlNE 3(3-0-6)

SMART MICE Workforce Management

NANNIILIMIMAIA% NMIATANIHIANNABINITLINY NTTARITINH NMIINBUIAT NIAAAN
HaNTUATRNU NIRRT INagNS maindszansmwidan mIsneietieanudinie nsd
FINTINLAZNTTNHINGNG IS NITANDUITHLAZ NI TR

Principles of workforce management; forecasting labor needs, scheduling, timekeeping,
performance monitoring; strategic workforce planning; workforce optimization; collaborative networking;
employee engagement and retention; training and development

2192201 N1DANUUUAMWIENARITIEINIUNIIUILERDHAIK 3(2-2-5)

Virtual Design for Presentations

NANNILAZUWIAANIIDDNUULEMWLIAREN N1I0BNLULAIAZAT MIMIUTUNINABNR UMD IUNT
sumwitassanad masimaeieulmaesingrniedazas masesmwuadesaiionad AnUfiAns
ganuuuEIMaTouaduem s auenarwlwluduazdiaug

Principles and concepts of environment design; character design, Using computer programs to
create three-dimensional simulation images; creating movement of objects or characters; creating a virtual
environment, Practice designing and creating virtual images for presenting work at MICE and events

2192101  MSVIYUATMIAAA I INBUA DN 3(3-0-6)

Sales and Marketing in MICE and Events

ATINANNE ANENALY LAZLWIAAYEINITAAIALAZNITVNE ANNTNNKDIZHINNITARIALAENTT
P78 FTWUINITVDINITVNY ANE SO TUIE Wqﬁmw{gw%‘[m MILLIEImAaIA NMIiruanaatnaeLaz
M muaRumbHAAA I Saulszannmanan ansdifeaiuauein nagnsmananaluladuazdioud

Meanings, importance, and concepts of marketing and sales; relationship between sales and
marketing; evolution of sales; nature of sales work; consumer behavior; market segmentation; target market
determination and product positioning; marketing mixed; knowledge about competitors; marketing strategy
in MICE and events

2193301 naluladnanlasuwazuwianssaiousmsinladuazdnwd 3(3-0-6)
Disruptive Technology and Innovation in MICE and Events
wnAaLazANEIAYIouNAllauazwIANIINABNITIALINT AHLANANIzHImalkladuas
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Uszduguuudad gedoyarmielvg nizuiunsdadeaniuuiienisuinsluladuazioud
Concepts and importance of technology and innovation to provide services; difference between

technology and innovation; innovation process; case study transformative technologies revolutionizing MICE

and events; practicing the use of generative artificial intelligence, big data, and design thinking processes
for service innovation in MICE and events

2193101 wannsiZMsBwsmsugsiolag 3(3-0-6)
Financial Accounting Principles for MICE business
anudAnaIMItyd nannadoodu Mtarihnenuwmem iy Ussomduni silsnenu wea
sunIzuaiuan suinlaszan Maderneudazanm midadedatie M uasmaluladiifendoslugsnalud
Importance of accounting; basic principles; preparation of financial reports; cost types; income
statement; balance sheet; cash flow statement; retained earnings statement; budgeting; procurement; taxes;
related technology in the MICE business
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2193401 AHUANPUATIIUSTIN B laBUAzBING 3(3-0-6)

Laws and Ethics in MICE and Events

AN lUI8IN VAN BUR LAY ANNVNNENIZ I RIS NI Wz TINa M
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nulafuasBond nsidnsuieatudssfumngranewasadesmanluladuaziud

Principles of civil and commercial law; the principles of laws under the Public Organization Act,
Royal Decrees, regulations, rules, and charters related to MICE and events; regulations of the Thailand
Convention and Exhibition Bureau (TCEB) concerning the certification of personnel in the convention and
exhibition professions; the Royal Decree establishing the Thailand Convention and Exhibition Bureau (Public
Organization); the charter of the Audit Committee of the Thailand Convention and Exhibition Bureau (Public
Organization); regulations of the Thailand Convention and Exhibition Bureau; ethics and responsibility in
organizing MICE and events; case studies on legal and ethical issues in MICE and events

2193102 mM3vamslutuazdudadiodedin 3(3-0-6)
Sustainable MICE and Event Management
LLmﬁmLLatzmmﬁwﬁty%mmﬁmmﬂwﬁuazﬁnuﬁaaiwé’lbﬂﬁu mmgmmau‘%mwmamﬂé&ﬂﬁu N9
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Concepts and importance of sustainable MICE and event management; sustainable management
standards; sustainable supply chain management; environmental, social, and cultural and economic impacts
from organizing MICE events; reducing the carbon footprint in MICE and event management organizing

MICE, cost and financial implication with and sustainable practices; case studies of sustainable MICE and

event management; sustainable MICE and event projects

2193201  mshduimliiansainm 3(2-2-5)

Pitching

NITVIBNITUNEUDLATING ﬂasmﬁ‘miﬁ'amﬁ MIUIMIaT NMIsamane msmuammumizﬁ
mﬁmﬂzﬁﬂéfﬂﬁﬂﬂ nIpenuuLLazaEiamnM T MIdeaamelng naeEes MIsiastunUIm
FNNDIUNI0

Project presentation process; communication strategies; time management; goal setting; situation
control; decision-maker analysis; designing and developing narrative content; Thai communication; storytelling;
scenario-based role play
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Meeting and Convention Management

wwAnfERUNMITaUszNasinuas Tz dn Rdmlddwdslunsindssguednauazaz gy
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Concepts of organization meeting and convention management, stakeholders in organizing
meetings and conventions; management strategies; budget for meetings and conventions; organization meeting
and convention strategy; meeting design; risk management; marketing; team management; administrative
support documents; meeting report summarization

2191104 nssansmstawmaiaduseda 3(2-2-5)
Incentive Travel Management
LLmﬁmLﬁ'mﬁ’uqiﬁf\mﬁlﬁumqw‘v‘lalﬂmwﬁa matiwmaieduneda
nafirwaLdvraNg mmwuwmaqwﬁ mmﬁaﬂf\mwmaﬂmﬂmﬂ masonuuulUsunsnuaziduniedlysunss
mMaAwmaiaduaeTa wwlszano NIRRT NIRARIN LarMIUITERES
Concepts relating to incentive travel business; incentive travel; targeting; strategic planning;
selecting a destination; incentive travel program and route design; budgeting; operations; monitoring and
evaluation

2192102 NFIANITIHDNING 3(2-2-5)

Event Management

WAALAZHANNITNNTIAIWDLINA NTIADIUANLAR UTZLANANS ) UDLIUA AUTWLAS AW
MUITRUDTIN UM TARNANDI NIONINTINENTLDIANT wazfINIINEIULARAR MITNUABNITIANIN NMIUTZEN
JUUIZHNL MIAAEIEIIRTIANITIAIIH BLIUA NMTIATIERANHLRELAZNIUTZ AR TS LIUS

Concepts and principles of organizing events; special events; types of events in entertainment,
sports, culture, celebrations or activities for the organization and personal activities; event planning; coordination;
budgeting; event creativity; event risk analysis and performance evaluation

2192103 MITAANTIBUAAIABAIUALANITANT 3(2-2-5)

Exhibition Management

LIIAALAZNANNIINITANTULEAIEUATILAZANTIANTT UIZNNIDINTAAN LTI RUA LA ANTIANTT
MIPNUNUNITIAIIH NI TEE U U IzRM AIN1339% TaagUnInl inaluladmssunadniuianuuan
AUALAZIANTIANTT NMIRAEHIESIINITANNITAITHLEATEUATLAZNTIANTT MIlATzianudesuaznTasdin
NABULEAIRUAILAZTENIIANT

Concepts and principles of exhibitions; types of exhibitions; event planning; coordination; budget;
event layout; equipment; Information technology for exhibitions; creative thinking in exhibition management;
risk analysis and evaluation of exhibitions
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2192202  UsraunIainazeIwUSNTBeaeaTIALe IuTuaTaIue 3(2-2-5)

Creative Experiences and Services for MICE and Events

wnlinuasfianinsannwlag wofinssuguilna Semevdaluounmsinnulag massdedszaunisol
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& 1889 wazavAUIznausg ﬂﬂﬂg‘jﬁﬁmm%wmiﬁ‘ﬂimumizﬁmmmm%mnﬁdwﬁmzﬁnuﬁ

Trends and directions for organizing MICE events; consumer behavior; analysis of the concept
of MICE event; creating new experience for consumers; designing venue decoration atmosphere, light, color,
sound and various elements; practice creating experiences and services for the MICE and events

2192501 m‘m50nqmﬁ'amw‘hmuamu‘lu‘lu%uazﬁnu@f 3(2-2-5)

English for Presentations in MICE and Events

2IAUIZNBLLAZNTZUIRM T UEUDIH MANTTLAzIAF 9 Tumsihiasenuimiladuaz i ms
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Elements and process of presentations; words and phrases for presentations in MICE and
events; selection of appropriate vocabulary for presentations; principles of content sequencing for a wonderful
presentation; pronunciation accuracy methods for concluding a presentation; ending the presentations

2193103 mitﬁu{{ﬂs:naumsqsﬁﬂu%nmﬁnu@f 3(3-0-6)
Entrepreneurship in MICE and Event Business
wwAnAsiuMaTulsznaunagiialuduazBiud manatlamamegaialad nannosiuazUiln
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M33ngUuuUeIAnNT anwuzyesgInaluduazdraud
Concepts of entrepreneurship for MICE and event business; MICE business opportunities;

theories and practices in MICE and event business entity management; business establishment; production

and service; capital investment; financial management; business conduct; characteristics of MICE and event
business

2193501 n”lwlé'onqmﬁ'amnﬁs%@aﬂ%"masm“lﬂwﬁ‘ua:ﬁnuﬁf 3(2-2-5)
English for Creative Writing in MICE and Events
WIHIAA MANNTT ANBMLELAZaIAUIZNEY NITUIBM AT awTaaIIa nlnduLazdiug tnaktanis
FewdaFuassdiensions ﬂ’]i@jﬂﬂ matenEes madeuaesds naaderewnud nsldmunfimanzas
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Concepts; principles; characteristics and elements; creative writing process in MICE and
events; creative writing techniques, persuasive messaging, storytelling, script; content creation; appropriate
language, correct tense usage, clear structure, readable format; practice creative writing through simulation
scenarios in MICE and events
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2193901 suiilsviAsNvdwmsulusuazding 3(2-2-5)
Research Methodology for MICE and Events
wanuazszidouiinmameitedminluduaz Sraud nafruadvniniside madeningUszadln

MY MINUNIUITIUNIIN mia%ﬁqm%‘la\‘iﬁahmilﬁueﬁmﬂa aiAdnIuNITITe IBTieerdoya nula

ANNANBTDYD NITBUIIBNUNANITITE 9338UIIRIWNIANARNITINE uazAnnadenalasenwidedniy

Tuduazdiang
Principles and research methodologies for MICE and events; research problem identification;

writing research objectives and literature review; data collection tools; statistics for research; data analysis

methods; data Interpretation; research report writing; ethics in conducting research and practice writing;
research outlines for MICE and events

2194901 lasamsitasdmsulusuazdng 3(2-2-5)
Special Projects for MICE and Events
yannIsaannidnivluduasdind Uszgndlinisdanis malulad wazn1suinis lunmsdiiu
Tassmannamumsnianaadtuladiaz Sians sonuuuadeassd dameriedszaumsnilnddmsuluduas Soms
Knowledge integration for MICE and events; application of management technology and hospitality
conducting projects on the subject of interest; creative design and presentation for new experiences for
MICE and events through the research process

NUoAdBIIaWA:
5sden ngudsinawauldlawi:
2192104 MIAAIAAINA N0 INBUazSING 3(3-0-6)

Digital Marketing for MICE and Event business

wwAnERUNMIMAARITRdMIugTAY lndunzBlaud mIliemsvinguiihvane indsdiouaznagns
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Concepts of digital marketing for MICE and event business; target group analysis; marketing tools
and strategies in the digital age; digital marketing platform for MICE and event business; creating strategies
and planning for MICE marketing; content creation; methods of advertising on social media; campaign
evaluation and case studies from social media marketing strategies in MICE and event business

2191105 wa%’mqmmwnswmsﬁmLﬁmuazmsu%ms 3(3-0-6)
Dynamics in Tourism and Hospitality Industry
mwNﬁwﬁfymaqqmmwmimamﬁmmezmi‘u%mi edlaznousasTz UL Iviauien Tadefifnsua
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yah[Nalde! LLmMmmqmmwmiwimLﬁmLLa:mi‘U%mi

Importance of the hospitality and tourism industries; components of the tourism system; factors
influencing the tourism and service industries; tourists and travel patterns; tourism resources; businesses
related to the tourism industry information technology for the tourism industry; global dynamics in industry;
trends in the tourism and hospitality industries
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4512232  MseAMsEIMITHATIASasnaie luduaz g 3(2-2-5)
Food and Beverage Management for MICE and Events
mwﬁlﬁmﬁummmmzm%mﬁmLﬁ'av[,m?l,l,a:ﬁnuﬁ ARUNN I ARIMLAZNNIT AN TONILAE

Lraeeda TATead 9N Iusm ez iA NS uRRTeU aﬂmmﬁm \devile ma‘m‘ﬂmﬁuﬂiwmummime
mﬂﬁnaﬁﬂim NIINILNBLAZBBNKULIIENTTOYT JULUUMITUINILAE miﬁ]mam mimmmuﬂummim”
Lma\‘mm NIRNUGUANIIALAz 11T LaZNIILAIENNITUINITOIMIIUAE GECRG

Food and beverage knowledge for MICE and events; procedures for food and beverage operations
and management; management structure and responsibilities; utensils and equipment; table manners and
proper use of utensils; planning and designing food items; service and catering styles; food and beverage
cost control; practical training in table setting and preparation of food and beverage

2193202  mseanuuunAnie lutuardne 3(2-2-5)
Graphic Design for MICE and Events
NANNILAZNOBINIIBBNLILNTIAN nanNMIIRINBIAUIZNaY miﬂizqnﬁsﬁﬂﬁmmuﬁwL%ﬂgﬂiumi
pENLULKATH 2 Af AnUivin1seenuuufedinn ldames wiuiu uaznfinamnwindon Tuluduazdioud
Principles and theories of graphic design; principles of composition; application of ready-made
programs for 2D designs; practice in designing printed media, posters, brochures, and environmental graphics
in the MICE and events

2191106  msUszanwnlnluduazdiana 3(2-2-5)

Liaison in MICE and Events

LIAALAZI AN T TE T AanITTnMIUszanuIENIIYAAR a@ﬁnnm:ﬁﬁﬁmﬁdamﬁﬂ
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Tuduazdug wlidnuaznididine

Concepts and process of liaison work; coordination activities among individuals, organisations,
and stakeholders in the MICE and events; facilitation; protocol and social etiquette; communication and
coordination strategies in the MICE and events; trends and case studies

2192105 MSIANITHNWAIAG 3(3-0-6)

Venue Management

LAMAEIAUEIUAT AN NENNoTINITRITNFIRATANIH NI TUHREITDIFIUTTA
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Concepts of venues; venue types; criteria for considering venues; venue planning; coordination;
budget; venue infrastructure; utilities and logistics systems; standards of facilitating and providing services to
customers in the venue; risk analysis; environmental health security; green venue; planning for emergency
management and MICE venue standards
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2192106 ANWIWANEINganazmMIsansANNdssd sy Taduazdiiud 3(3-0-6)
Crisis Literacy and Risk Management for MICE and Events
mmifv’ﬁyugmtﬁmﬁmnziﬂam mau’%mﬁﬂmima:ﬁﬂqmﬁlﬁm%u'lulmﬁm:SL’JWT WIAALAZDIA
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Basic knowledge of crisis; crisis management in MICE and events; concepts and elements of

risk management in MICE and events; risk assessment; risk analysis; risk management methods; types of

danger; insurance; case studies related in MICE and events

2193203 lania@danasuaziuaisadmsulusuazdnng 3(2-2-5)
Virtual Reality and Metaverse for MICE and Events
WA TURRITS miﬁlamﬁmuﬁ%ﬁahgmmwm 9 wwmemsaesslaelfinalulatiaidonase
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Concepts of digital media; digital communication in various forms; communication approaches
using virtual technology and metaverse for MICE; practice in creating virtual reality and metaverse designs
by using packaged software

2192203  ywMeinmssuiieasvamenluluduazdind 3(3-0-6)
Cultural Capital for Value Creation in MICE and Events
wnAnRTUNIANM AU TINT TR sl Fuazdudodlild mIneasiEnnumsTausITuiions
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Concepts of tangible and intangible cultural heritage; decoding from cultural capital to design
and add value to products and packaging from cultural capital; guidelines for managing cultural capital for
interpretation and cultural tourism in MICE and events

2193104 ladadnduazvislagunudmivlusuazdiond 3(3-0-6)

Logistics and Supply chain for MICE and Events

ANNEIATY U3ziam wazesAUsznaurosnsaudidniugaannisnindnsd ey viasldgunu
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Importance; categories and transportation components for MICE industry; operations; supply

chains in MICE and events associated with land, water, andair travel; factors involved in decision-making in
the logistics processes; logistics planning; customs procedures; supply chain management; reducing costs;
increasing efficiency in punctuality; regulations; practices for temporary admission and logistics business
trends for MICE and events
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2193105 miffﬂmsa’mmﬁma%‘mwwaua:ﬁL'mﬁwwmslmy' 3(2-2-5)

International Festivals and Mega Events Management

WIIAR NNZ\T’J%VLWN’J%Lﬁﬂ MITHLNBLAZNIIAUABNNTIANBNANIAIZAUIIUWITIR UAZUDLINE
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Concepts, stakeholders, planning and operation of international festivals and mega events;
content design; marketing and fundraising; future trends; strategies for creating satisfaction for tourists; case
studies of international festivals and mega events

naudsinurtoUs:INAlliov U GEW

3571526 mmﬁjﬂuﬁ%g’m 3(3-0-6)
Fundamental Japanese
lAseauae waﬂhmmmmmmﬂuwmm NNBZATWNITNG WA 8% AT L‘LIEI‘LL‘WHﬁ’m NNBENIT
panIies AMANTLAE mmummmﬂumamu Foan TansrnkazaNnNduinaelsy mﬂmﬂu
Fundamental Japanese structure and grammar; fundamental Japanese listening, speaking,
reading and writing skills; pronunciation skill; fundamental Japanese vocabulary and expressions; society,
culture and history of Japan

2192502 mmzy‘fﬂmﬁamsﬁ'ams 3(3-0-6)

Japanese for Communication
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Complex Japanese structure and grammar; complex Japanese listening, speaking, reading;
conversations in social contexts, daily life, restaurants, shopping, traveling, and asking for help; practicing
communication through role-play in various situations

2192503 mmdiludmiuluduazdud 3(3-0-6)

Japanese for MICE and Events

sdszleauazdmaurasmengiuililuluduazBud nsdadedeaiugnduazdiame
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Japanese sentences and idiom use in MICE and events; communication with clients and
colleagues, welcoming and registering participants, presentations and meetings, handling complaints and
problem-solving, corporate culture and work etiquette, role-playing scenarios in MICE and events

3571525 mmﬁuﬁyug”m 3(3-0-6)

Fundamental Chinese
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Fundamental Chinese structure and grammar; fundamental Chinese listening, speaking, reading,
and writing skills; pronunciation skill; fundamental Chinese vocabulary and expressions; society, culture and
history of China
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Chinese for Communication
Tasoasauaznanhennsinenduidudon inuedunsil ya swidudenluuionmedoas 33n
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Complex Chinese structure and grammar; complex Chinese listening, speaking, reading;
conversations in social contexts, daily life, restaurants, shopping, traveling, and asking for help; practicing
communication through role-play in various situations

2192505 nuIndmsulasuazdiued 3(3-0-6)

Chinese for MICE and Events

sUelsauazdmunsnmeniuilfluladuazdiud mafndodematugnAuazgFinu mideusy
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Chinese sentences and idiom use in MICE and events; commmunication with clients and colleagues,
welcoming and registering participants, presentations and meetings, handling complaints and problem-solving,
corporate culture and work etiquette, role-playing scenarios in MICE and events

3571528 mmel%"amaﬁvug'm 3(3-0-6)
Fundamental French
TassasuaznanhinsoinmeWTnasingu vneedumaife wa 8 wazdeuiugin finse
masenides MANTLazdwInNEIHTLATD oW Fian TmusssnuazanaiunvssssnadSues
Fundamental French structure and grammar; fundamental French listening, speaking, reading,
and writing skills; pronunciation skill; fundamental French vocabulary and expressions; society, culture and
history of France

2192506 mMmdIoLARIRNTHDENS 3(3-0-6)

French for Communication

TasoadauazndnbenanimsdTnaaidudau vnsedunii wa sruitufauluuiummodons
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Complex French structure and grammar; complex French listening, speaking, reading;
conversations in social contexts, daily life, restaurants, shopping, traveling, and asking for help; practicing
communication through role-play in various situations

2102507 mwdsoaad L lnsuard e 3(3-0-6)

French for MICE and Events

siszleauazdmnsasnedsuasililuluduazBiud nfadedeasiugnAuazdiineyu ng
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French sentences and idiom use in MICE and events; communication with clients and colleagues,
welcoming and registering participants, presentations and meetings, handling complaints and problem-solving,
corporate culture and work etiquette, role-playing scenarios in MICE and events
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Fundamental Korean
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Fundamental Korean structure and grammar; fundamental Korean listening, speaking, reading,
and writing skills; pronunciation skill; fundamental Korean vocabulary and expressions; society, culture and
history of Korea

2192508 MBIUNWALRDN1IRENS 3(3-0-6)

Korean for Communication

Tassadauaznanhennsoineunmanduden inuedumans wa wAdofouluuiunmedoay
FnUazsnin eI NITeTee MIAAUN MITOANNTIBRD FNNNIRBEITIINNITIIRBILNLANAN
§OUNI0

Complex Korean structure and grammar; complex Korean listening, speaking, reading;
conversations in social contexts, daily life, restaurants, shopping, traveling, and asking for help; practicing
communication through role-play in various situations

2192509 ABUMAAERTUINTUAzB NG 3(3-0-6)

Korean for MICE and Events

sUtzlsauardnuwnimudTnaailfluladuazud mifadedaaiugnéuszdiineu ns
Aewiunaznmsasnzidendidriineu mabiauesuazmstszgn mitamsdeiosieuuazmunladym Twusssu
29ANILAENIENIUNTNNY weasUNUINaNNAs BN TRl wINTuaz Blaud

Korean sentences and idiom use in MICE and events; communication with clients and colleagues,
welcoming and registering participants, presentations and meetings, handling complaints and problem-solving,
corporate culture and work etiquette, role-playing scenarios in MICE and events

ViUOAJBIaWA:
Js1llnUs:aunisnidsnsw
2194801 Andszaumsabizndnlnlutuazdinad 6(400)
Internship in MICE and Events
mafindszaumanBadniuanuwdiznaumsluaenusie 9 Adedadduluduazsiing Jisznay
nafdmIINTuNITaNe Usstinnaainnsdjuifnuaiesinane
Professional experience training at the workplace in various fields involved in the MICE and
events; the entrepreneurs are involved in measuring and evaluating the results for actual work performance
of students
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Events
§SNINISVAIIUESWESSA

I

'} | | =

Meetings &

Convention
§sNIN1SIAUS=L davadun
nazauuun nasannasiusia=aioum

MICE

MICE AND EVENT MANAGEMENT

Incentive

ssfiedAnisriouingd

Woidusda
Exhibition
SSNYVAIAAVEUAT
1a:UNsSsANTS

€inUs=aunisnic $1uou 400 olu Tussieludiadious InuINAINNNSa:AUAIIUS
la:Us:aunsnioannisiSeunsaounannuiiia:uRuRA Mdluukidnendeiia:usniunidnende
WwounlUTETuanuUs:neunisnilfiognaibus:ansnwiaz10uiioondw
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KU2QIBIANUYINITU AUUUSUUSY W.A. 2564

n1svANISISgUNIsadau

nangnavaindIn@ns il #9110 Medn danwasdunednysonnsdiseaas 4 nguin
lauinguindiandans nguiT uywergas nguITaIel waznguiTinemansnuadaeans
Tnaimualviieulddosndn 30 niieia Ak

1500202 ANuLDuEIUN I 3(2-2-5)
Suan Dusit Spirit

1500122 Winwemadesanmulng 3(2-2-5)
Thai Language Communication Skills

1500123 mMeainneEIVINTInaNelna 3(2-2-5)
English for Modern Lifestyle

1500124  me1dsnowiilen1sdesIang 3(2-2-5)
English for International Communication

2500118 NI 3(3-0-6)
Food for Life

2500119 WFIANLIAALATEFNINY WY 3(2-2-5)
Lifestyle for Circular Economy

2500120  AMANYRIAINEY 3(3-0-6)
Values of Happiness

2500121 naavlnauaznaiiaslan 3(2-2-5)
Thai and Global Citizens

4000114 AUITMEANNAALTIGIND 3(2-2-5)
Business Thinking Inspiration

4000115 mMileTinlugaddna 3(2-2-5)

Living in the Digital Era
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1500202 mwnﬂumumam 3(2-2-5)

Suan Dusit Spirit

mwmﬂummmmmﬁm AN lenaneoiLey mmLsnsnsmmmmmﬂmmimwwmfytywm
mwmﬂummﬁﬁ mswwmmaﬂmwm mmmumﬂmwummﬁm AITNLATTNA DI wau AN
Lmiwmama mﬁwwmﬂnamwmeuuuwmmmmLﬂummﬁm mimmuuuﬂﬂmmmﬂmmﬂumm
‘z%ﬁuﬁ'wmmu INWAL mmﬂunmmmaa

History of Suan Dusit; understanding of organizational identities and expertise; building
up Suan Dusit spirit; personality development and internationalization following Suan Dusit characters;
self-respect and mutual respect; understanding and capability development of oneself based upon

Suan Dusit spirit; work with refinement, thoroughness, passion and faith in the university

1500122  vinwgmsaeasnmning 3(2-2-5)
Thai Language Communication Skills
parlzneunaznIzuIwmIdess muilneluie mMuwuaznmsfemsludiannstiniinwe
N3N WA 874 Weaumes naluuiunsg 9 mﬂuﬂm‘mﬂummimmmmqﬂ‘szamm{lsﬁmu
Communication elements and process; Thai language in media; language and
communication in society; listening, speaking, reading and writing skills, practice in various contexts;
techniques of writing Thai for specific purposes

1500123  ns1aengeamsuIaBInaas v 3(2-2-5)

English for Modern Lifestyle

VL’JEIWﬂimLLﬂ mﬂwwmmaﬂﬂqmwmmuﬂ*ﬂmaﬁmmmiwm NINENWINNBENI TN WA
#1w uaziiowienmfemsluidtinadelng n131°ﬂLWﬂIuIasJLWawwmmwwmmmmmmmmﬁmsﬂ
anelrd Taawwnnsldeullaunsnniendinne English Discoveries

Basic English grammar and vocabulary used in modern lifestyle; English Skills practice:
listening, speaking, reading, and writing for communication in modemn lifestyle; using technology to

develop English skills for modern lifestyle by focusing on English Discoveries multimedia program

1500124 mmé’onqmﬁamiﬁ'amsmna 3(2-2-5)

English for International Communication

Tennaniuas mﬂWﬂmmaﬁﬂqw?ﬂ‘unmﬂLwamiﬁam’imﬂa m‘iwmm‘mwmmamqw
mumiﬂﬂ WA 8% WAL Wanlnizaunas inakan1IlLae mimuLWamimLLUU‘mﬁaummaﬂﬂqm‘wa
miﬁamimﬂa miwﬂﬂguGlmaleU‘maauaaummaﬂﬂqmwamiﬁam‘smﬂa

Intermediate English grammar and vocabulary for international communication; English
skills practice: listening, speaking, reading, and writing at an intermediate level; listening and reading
techniques for taking an English for international communication test; practicing English for international
communication tests
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2500118  BIWIININH 3(3-0-6)

Food for Life

mwmmmnummﬂwﬁmﬂi”mm AU uazdIule ﬂaﬂummi NIIANITUAZNTAL
im:ﬂE]’]‘W]i mﬂmﬂia\maiumiﬂm UIzNOULAZEUDIMNT uauieeiuluiinenfotszianens
Adeein Tnuinauay TN1IDBNLUUINENITDINIT ?%J%ﬁﬁllﬂ’]ﬁlll]i MU1IANLUUINELaZLUY
N8 ANNYADAAEEIMITUAZFIALIR NYraeNieIdes waze 1IN Inuludagiu

Knowledge of food in dalily life; raw materials and ingredients in food; food preparation
and preservation; tools and equipment for cooking and reheating; basic kitchen work for household;
food types; drinks; nutrition and food listing; Thai and international dining etiquette; food safety and
sanitation; relevant regulations; current food trends

2500119  INBIAANUBIAALATHININY LI 3(2-2-5)

Lifestyle for Circular Economy

mwmwummimmmmamlm ] uuunﬂ NHEIMFALREENTIZ AIWEINIA NNIEINOAVDS
ﬂmmmwﬂﬂﬂiﬁiimﬂmua”mumaam m’am&mmaaanumm‘ﬁm miﬂ(ﬂL‘H\‘nLmﬂ“ﬁ%ﬂmammmmm
mﬂmmlﬂmmnmﬂmmﬂ MINAWINENE (SDGs) Lﬂﬁmﬁﬁmuunﬂu ANNATEANNLAE meaﬁﬁua
WmuaﬂﬁmmLLao,msmmmaﬁlmLm@@Lﬁiwﬁﬂﬁmw‘unau Lsm‘*mﬂmLavl'ﬂﬂﬂumﬁﬁmmﬁmwmmmﬂmm
LRSI mmmaﬁmﬂmgﬁwauﬁau NIHANEA

Basic Knowledge of environment and ecosystem; Climate and climate change; natural
resources and environment crises; learning how to live with nature; analytical thinking throughout a
life cycle; general knowledge about Sustainable Development Goals; circular economy; awareness
and drive for becoming a green citizen, and lifestyle into the circular economy; The maritime zone
of Thailand and the marine and coastal resource management according to the circular economy
concept; case studies

2500120  AMHANVDIANNFY 3(3-0-6)

Values of Happmess

AN N139ANIINNB1TNOE mﬂuﬂmimwmwm mﬂuﬂmimwauwuﬁmwamﬂEmsm
fnde m’ﬂ%mmmmaﬂ ﬂmJ miamamuwau aumﬂmwu,a m’ﬂémmLwammmmiwwmmau
ANMNAATINING ARILATIZW LAZANNS1INTIA LwaLaiuwmmm'ﬂ@uLLaﬂWﬂmmﬂumwm

Happiness; emotional management; techniques to increase happlness, technlques to
build long-lasting relationship; the art of living by oneself; the art of living with others; aesthetic and
happiness living; thinking development based on critical thinking, analytical thinking, and creative
thinking, to empower oneself and value happiness

2500121  waldaslnsuaznatiiaslan 3(2-2-5)

Thai and Global Citizens

Foanensernluanisaed 21 wailssuridlanlSnanuan anudunaidotlneuaznaiiedan
NILANTWANTHNRAINAAIBNITRUTITH NG LETATN AITNLENEMALAT NI 09Iz IUANIZ DD
mimmmiﬂﬂmawaﬁﬁ mwmummaumammama Foan nsUntlesnadszleianonsoe Inanose
5ITHNALIAMAU TR m’mamum’imm ﬂgwmﬂwumﬂumim’mm mamum’mammummﬂﬂm

Civilized societies in the 2 1st century; citizenship of the borderless world; Thai and global
citizenship; respect of cultural diversity; rights, liberty, equality, and duties of citizens of the governing
states; self-responsibility and social responsibility; protection of the public interests; public volunteerism;
good governance in practice; anti-corruption; basic laws for life, and learning through case studies
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4000114  IAszMEANNAABISIND 3(2-2-5)

Busmess Thlnklng Insplratlon

ANNRIATYIDITE Uumimnf\mmamﬂﬁnﬁmmm N1IN31907TN msmuwﬁi ﬂaumﬂuﬂﬂ
menmmuawwamu mmmwﬂamﬁmﬂﬁim e meLa mimmmﬂum IRVINNT NIVINI
LIRN mimmiﬁmmmu mmamwmmu mml,ﬁam,m NIU39IANHLEEY INARANIEZ19FTIR
AOUNUALAZAD mﬂuﬂm'ﬁﬁamimﬁmwmﬂ mMe uay NHVHIETIND

The importance of an economic system to living and job creation; entrepreneurship in
Gig economy; discovering business opportunities; leadership and teamworking; service mind; time
management; financial management; financial health; risks and risk management; media and contents
creation techniques; marketing communication techniques; taxes; and business law

4000115  mMslEBIalugaRdna 3(2-2-5)

Living in the Digital Era

wnaluladAdInaludingizd i madszendldimalulagfidnauazmaluladniatu asiuAavey
AON1INIZINIAINA LaznnszaNNdsnaldoining

Digital technology in daily life; digital and financial technology application; digital
responsibility; and digital citizenship skills
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1500125 mmé”ﬂﬂqmﬁamiﬁ&uimaﬂ%‘im 3(3-0-6)
English for Lifelong Learning

1500126 MEaINn B IBFIANW WA 3(3-0-6)
English in International Society

1500127 winensdeasmunlng 3(3-0-6)
Thai Communication Skills

1500203 ANuDuaIUn RS 3(3-0-6)
Suan Dusit Spirit

4000116  Aneeansiuiindizs1iu 3(3-0-6)
Science in Everyday Life

4000117 AtAFER T IuTInU 7231 T0 3(3-0-6)
Mathematics in Everyday Life

4000118 waluladfInaluiindsz913uw 3(3-0-6)
Digital Technology in Everyday Life

2500122 wardotlneluanigsswi 21 3(3-0-6)

Thai Citizens in the 2 1st Century
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1500125 m'lsné'anqmﬁamsf%ﬂu%'maﬁﬁ'“m 3(3-0-6)

English for Lifelong Learning

@mmmufbmmmmmmﬂqmmu ﬂ’]ﬁWﬂLLﬂ“"JaLWEm'ﬁL‘jEJui mmimwm%mmﬂu
malduszleaionls n3ld present tenses, past tenses, modal verbs, future tenses, prefix uaz
suffix mimﬂLma‘mﬂmmmiﬂma“mjam NP8 NIINNIINILAZNITEW ﬂaﬂ'ﬂﬁmimmwam
laanaAgy LRI Gt PIEUAAURENY YINTNERY WBEARIAY NIIWMULINNBEN1EI09NTE mmg
AN TN WL IBILLUNANDUNBIBINN TOEIC wazn1sinUJif

Basic English grammar knowledge; words and phrases for learning; knowledge and
understanding of using conditional sentences; using present tenses, past tenses, modal verbs, future
tenses, prefix and suffix; making predictions from listening and reading; identifying examples from
listening and reading; reading techniques for identifying the main idea, linking words, cause and effect,
important details; English skills development; knowledge and understanding of characteristics of the
Test of English for International Communication — TOEIC; and practice

1500126  N¥1BINOEIRFIANWIWITIA 3(3-0-6)

English in International Society

mwmmuvhmmmmmaﬂﬂqwuﬂmﬂ ffnfazdienisfomsludoanuininnd au
immmﬂﬁlmmﬂumﬂﬂi perfect simple tenses, present simple tense, past simple, future simple,
passive voice Lmumﬂ“ﬁmmmammumiaumm ansdulyle mimu NILEUDUUSLAEANNNE
ﬁlumaamﬂm ﬂamﬂumiﬁma mimmwammlfm% miaummwalfnﬂmuam ﬂaﬂ‘wﬁmimm‘wa
miaiivasoazdefain muazldadon ﬁﬂﬁ]mmauuﬂuu NNIDBHNW INARANIIBNWULUY skimming
LR scanning miﬂmemGﬁfﬂmwmLLamnwymmamqmwamiﬁamﬂummmmmm waENIRNNYU IR
PBLULNAFO UM B89N TOEIC

Intermediate English grammar knowledge; words and phrases for communication in
an international society; knowledge and understanding of using perfect simple tenses, present
simple, past simple, future simple, passive voice, and modal verbs regarding permission, possibility,
prohibition, make suggestions, and future meaning; listening and reading comprehension strategies;
using inference to understand a text; reading strategies for identifying facts and opinions, identifying
and using cohesive markers, identifying supporting details; making inferences; skimming and scanning
techniques for reading; applying English knowledge and skills for communication in an international
society; and practice with the Test of English for International Communication - TOEIC

1500127  WinwensRassmzlng 3(3-0-6)
Thai Communication Skills . .
29ALUITNOULAENITLINNNIFOE1T F0TINe1n13feans Wuguwnisldniwilne naslddn

NI mimuﬂammm”mﬂmw ﬂ’liﬂLLE\]‘“ﬂ’]iﬂﬂ@EJ’NN’Jﬁ]’]iMEU']m ﬂ']iL‘Ilﬂ%T]’Nﬂ’liLL@ 85198330

miwcﬂmeammummuaﬁum miﬁamimwﬂwaiuﬁaamuaaﬂau nstinduiineenstemsluiin

ﬂiumm nIWe A WA 874 Weumslne

Communication elements and process; communication psychology; basic usage of Thai
language: words, listening, reading and summarizing, critical viewing and thinking, formal writing and
creative writing; storytelling and product presentation; communicating Thai language on social media;
practicing communication skills in everyday life: listening, thinking, speaking, reading and writing Thai
language
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1500203 mwu,f]ua'mqam 3(3-0-6)

Suan Dusit Spirit

Liamawuﬁﬁummﬂm YARNAIN NI8INIIEIN nMadiua Aadznaldiinmiennies
mmammaamm msammnuwaﬂumw THUTTTNNMTTVUIEMUDINIT NMIANTARANINTU TR
ﬁﬁmmmumu@amamwqum

Learning Suan Dusit culture, personality, etiquette, adaptation; the art of selfHiving; lifelong
learning; living with others in a society; dining etiquette; living along with Suan Dusit good practices
and happiness

4000116  INYIAEANS IWTINUTEININ 3(3-0-6)

Science in Everyday Life

mwNmﬂwma\‘lmmmamﬂmmﬂi 2317% MIMINeINILee NIATUANNRNIIE oA
UanadsTuiindaza1in Wmmmmuwa\‘mummaan"Luamﬂ@ ﬁﬂ’]’JuﬂNE]’m’]ﬁﬂ‘].m’]ﬂ“ﬁsm@ﬂ%ﬂ’]ﬁﬂiu
mLLa mawn ety mmmammam‘mLLammWLLa mwmﬂuammiummﬂiﬁm NI 9T
Lwam’imuwaLuaﬁﬁmmmmamuamwﬂEJu, mmﬁﬂm

Importance of science in everyday life; utilizing resources and pollution control for safety
in everyday life; energy and alternative energy in the future; climate and living in respect of adaptation
and problem-solving; science for health care and wellness in the new normal; sustainable development
for being green citizenship; case studies

4000117  AmAFM&EAS IwdInlsza 0 3(3-0-6)

Mathematics in Everyday Life

m’mmﬂm%aﬂﬂmmma@ﬂummﬂi ¥317% NIAALAY mﬂ‘wmmma miaammummm
M ﬂmmmammamimmi mMareaieIazMaEuNg InNuazAw naidedln nsrilng
NIIBUAZNITRIN G adfianINenIol

Importanoe of mathematics in everyday life; thinking and reasoning; design thinking;
problem-solving; mathematics in food, tourism and travelling, games and sports, gambling, polling,
finance and investment; statistics for forecasting

4000118  maluladadanaludinlszdnin 3(3-0-6)
Digital Technology in Everyday Life
walulagadnaienmaeuiluaminedeaiugdn nildnalulagfdvaluiinysziniu
miﬁmmu&‘am ANNUABANBEARING mﬂmamammiwmiﬂ NneeiufInawazaN L dunalio
AINa
Digital technology for learning in Suan Dusit University; using digital technology in everyday

life; media literacy and safety in the digital era; data-driven creativity; digital skills, and digital citizenship

2500122  wallaslnaluaaissnd 21 3(3-0-6)

Thai Citizens in the 21st Century

‘WaLuaﬂmﬂ8@1%341%71?17110&1715@11&1@3%16} windl Sewailes ﬂmmimmﬁiiﬂumimiﬂ
IANINING FIANTHIUAUT miaqi’mﬂﬂummwmwumiu ﬂgwmaﬁlum@ﬂswmau NITUINNIT
ADTIN ANFUUWETH AINENDNIA HITHIALIALAZNIIADAIUNITNITA FIANLAITNNYANE AN
Uﬁma‘umamﬂmm Inadn

Thai citizens in a modern time in respect of the national strategy; duty, discipline, morality
and ethics for living with a Thai way of life; social harmony; living in multicultural societies; laws in
everyday life; judicial process; human rights; equality; good governance and anti-corruption; law abiding
society; social responsibility and volunteering

aNe LR lﬂ!l
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