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3821108  MItaBTwamn 3(2-2-5)

Introduction to Accounting

FAnnenItnd ananaeuazingUizaidvesn1 ﬂgwmaﬁﬁm%’mﬁuﬁm%wﬁ’m%
WA NNINTIND YT ‘]Ji“’IEJ?I“HﬂJElx‘iﬂ’liﬂ%mﬁﬂ’mﬂ'li‘uwsﬂ NIDULWIAATINIUNIITENIUNINITI N Jduuy
2095309 19301 ‘vmﬂmiLLavaﬁmiuumummmwaﬂmiumm mﬁuum‘nEjmﬂuamiﬂmumlﬂ
m‘smmmmﬂﬂmumﬂmnﬂi%m mﬁﬂ‘mﬂiﬂLmvﬂmummmﬁmam gELIRINITINENH mﬁﬁm\m
NARDY NITAIBYIINT LAZIUNITH mi‘umﬁﬁmmumm‘ﬂwmmimm'ﬂ]mimmﬂaum mwmmmm
ﬁw3wmmww: NWEALREIEUUNWEALDE

Accounting professions; definitions and objectives of accounting; laws relating to the
accounting professions and Thailand Federation of Accounting Professions (TFAC); usefulness of
accounting information; conceptual framework for financial reporting; types of business; accounting
cycle; principles and procedures of recording transactions under double entry system; recording
in general journals, posting to ledgers, adjusting and closing entries at the end of accounting
period, preparing trial balance, working paper and financial statements; accounting for service and
merchandising firms; value-added tax; special journals; cash and petty cash system

3821405 mwj?tﬁms’fm?imﬁ'ums%’mmsaaﬁmmazn%’wmnw%wﬁ 3(3-0-6)
Introduction to Organizational and Human Resource Management
LIIAALAZANEIATIDINITIANTT amwLLmé’amwﬁqﬁﬁﬁ]ﬁmmwiamﬁﬂmi 380N

LAZANMNIUAATOUADRIAN NTINLNBEIANTT NITIANTTOIANIT NIUIDIANTT NIAIUAN UNUINYDY

NINLINTHUBE NMTIINTINAENTHTUNINEINTNUBE NIFTIUAEAAEDEN NMIFNBUITHLAZRAW

n3dszdu MIuImIaieeuunu nIsssgslauasmaAuinsIyaAaINg
Concepts and importance of management; business environments affecting the

management; ethics and corporate social responsibility; planning; organizing; leading; controlling; roles
of human resources; strategic planning for human resource management; recruitment and selection;
training and development; appraisal; compensation management; motivation and retention

3821406 Lﬂiﬂﬁﬂ”lam’gﬁ’iﬁﬂ 3(3-0-6)

Business Economlcs

LLmﬂma”mﬂm‘;wmmﬂJmm‘mﬁmamaamma memamu‘ﬁmﬂ m‘nmﬂ”ﬁqﬂmﬁ-
aUnNn m‘mamavmiammmmuwbu Tmnmwmmm miLLm\immhmm massnanluaaafiedas
wam‘"wmmmﬁmaEJuLLﬂmTuWﬁmnﬂmumimmamwmﬂmaﬂﬁmimmamm TINTIUlEL8NIARY
wazulevremaiuluwniauwdladgniduie Gudle uarm e

Concepts and basic principles of microeconomics and macroeconomics; demand-supply
analysis; production and cost analysis; market structure; profit maximization; pricing in related markets;
effects on changes in macroeconomic indicators to business activities; including fiscal and monetary
policies used to reduce inflation, deflation, and unemployment
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Business Law

mwmmmmuma’mmgwmﬂ ﬂgwmaaﬂwmwmﬁa gMwWYAAR §ND waﬂﬂgwmaum L%
HAnIIN dyyn vtk azide mﬂﬂgwmﬂmm‘m i) Lanmﬂﬁmmﬂsvmﬂmﬂ | ﬂgwmmnwmwwumu
WAZUTEN WITITUYALIENNANTUIING ﬂ{]wmmm\‘mu ﬂgwmslmmnumsWuWﬂﬁ]miLm ARERERST
‘IJaWW’WW]Nﬁqiﬂ’ﬂ ﬂgwm&ﬁjmiwwamﬂmama ﬂa;]“ﬁ?:ﬂEJ’iw‘]_J‘]_JﬂWi‘Iﬁ’ixLﬂ%amﬂ“nia%ﬂa NHNHNY
ANATRITRYARIULAAD

Introduction to law; law of persons; personality; legal rights; civil laws pertaining to juristic
acts, contracts, debts, tort; commercial law such as specific contracts; laws of partnerships and
companies; public limited companies act; labor laws; law on rehabilitation and dispute resolution
business; electronic transaction laws; e-payment laws; Personal Data Protection Law (PDPL)

3821408 NTWWGIND 3(3-0-6)

Business Finance

AN LLE\]wﬁﬁﬁﬂiuﬁﬂﬂﬂlaﬂﬂﬁmuﬁiﬂﬁ]LLE\] MI9ANNITNMINT3E% MANNTL DIduaMSY
MNIU3¥NINITE% tASoedauay L‘V]ﬂuﬂium’immimmu NTIATIZRILN I MIIUNT m’iwmﬂim
NINTIULAZNITIAIVANNIINITIN MIIATEHABIERIHIN MIIATIEHLD D9duIDIA N A ILAE
DATINAROUUNY @uwuwu‘ﬂu Imm’iwmamuﬂu ﬂaﬂﬂﬁwumiﬂumimwmmuwammﬂmmuﬂmmvau
awwsuqiﬂa

Definitions and objectives of business finance and financial management; basic principles
of financial management; tools and techniques of financial management; financial statement analysis;
financial planning, forecasting and controls; time value of money analysis; basic risk-return analysis;
cost of capital; fund structures; basic strategies for determining the appropriate financing mix for
business

3821502 mmifenqmﬁamsﬁ'@um%m%’wmaﬁiﬁa 3(2-2-5)

English for Business Professional Development

mimmaﬁamimamﬂa mmmﬂaﬁuaﬂmimwmwamwuﬂuﬁmwLLmaaNmﬂﬁimma
NINAURE N E % mmmmiumnmw 21 §ITNIRENURE mﬁm‘niumﬂm@‘Vtmaamnmama
W‘wmaamﬂmamamﬂmm warmadeuuniediansanlal

Business communication; importance of relationship building in business environment in
terms of speaking and writing; business language in the 2 1st century; custom and etiquette of using
email; business email; and writing on social media

3822203 N1IANHDING 1 3(3-0-6)

Taxation I

waAnluNITALAUANE aeAdsznauYesn®E nanno 35015052 A wazIFnsvaLAunnE
mmmwmwuﬂhﬂ’i”mmwgwm LL@”Mﬂgwmamwauwmmma\ﬂumimLuuﬁ’inﬁ) Taun mEtwla
YAANDIINAN mmmi@u@mﬂa mwmmmu mwﬁimmwn MBIRlAN o NIe mwmmm M
F3INER9 8 nsuEaNt immmwﬂwua”mwmmm ﬁ@ﬂaﬂaiw

Concepts of tax collection; components of taxes; principles, methods of tax assessment,
and methods of tax collection under Thailand revenue code and other Thailand’s tax laws relating to
business operations: personal income tax, corporate income tax, value-added tax, special business
tax, withholding tax, customs duty, excise tax, stamp duty, including signboard tax and land, and
building tax
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International Business Management

mmﬁtﬁmﬁwﬁmﬁ’uqsﬁﬁzmwﬁizmﬂ ﬁm‘wLL’Jmé‘fauﬁﬁma&iaqiﬁmzmwﬂmmﬂ W3R
WAENOBGNIIAITHINUIENA ATHLANANN I INITTTN ﬂaﬂmﬁﬂﬂiLﬂi’Tﬁﬁjmamiwhaﬂimﬂ N133ANTT
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Yszind 93855700953A TNl sTInALRz AN TUARTE LD RIAN

Introduction to international business; international business environment; concepts and
theories of international trade; cultural differences; modes of entry into international market; human
resource management of international business; international finance; international production;
international marketing; ethics in international business and corporate social responsibility

3822405 WANNIIANIA 3(3-0-6)

Principles of Marketing
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Definitions and importance of marketing focusing on modern marketing concepts;
important roles and impacts of marketing on economy and society in the new era; basic marketing
management process; factors affecting marketing decision-making; consumer behavior; marketing
mix; digital marketing; social and environmental marketing; and marketing ethics

3822502 mmé’enqmﬁmﬁuﬁm%’uﬁnﬁmﬁ 3(2-2-5)

Basic English for Accountants
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Developing English language skills and proficiencies for the accounting professions; studying
basic principles, accounting terms, and basic acronyms and abbreviations for financial accounting,
cost accounting, auditing, internal control and organization risk management, accounting information
system and taxation; practicing source document analysis, business transaction recording, and financial

statement preparation by using English practice sets

3822601 IYULASAWMAIRDNMTIANMIAMIVBIANIIRINA 3(3-0-6)
Management Information Systems for Digital Organization
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Introduction to information systems; information technology and business strategies;

fundamentals of computer hardware and software systems; concepts and usages of database

system, data warehouse, and data mining; business information systems; computer networks and
cloud computing; business process reengineering by information technology; e-commerce and social
media; information systems development; ethics in information systems
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Operations Management and Business Statistics
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Planning and management of production; project management; quality management; supply
chain management; transportation modeling; descriptive statistics; comparison of means; correlation
analysis; regression analysis; and basis application of statistical software

3823406 ms%'ﬂmﬂ%\maqﬂ5 3(3-0-6)

Strategic Management
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Concepts of strategic management; strategic management process; external environment
analysis; industrial analysis; internal environment analysis; corporate strategy; business strategy;
functional strategy; business strategy and innovation; strategic implementation; good governance and
business ethics

3823501 M3DIMHANIIVIWAIHIDINHEIMTURNU YD 3(2-2-5)

English Reading and Writing for Accountants
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Developing English reading and writing skills used in various kinds of documents and
reports relating to the accounting professions; practicing English reading comprehension, interpretation,
and summary, including effiective writing of basic English report from annual reports and accounting
research papers, including news relating to the accounting professions

3821109 msﬁ'zy%i?unma 1 3(2-2-5)

Intermediate Accounting I

y1saunaw (Prerequisite)

: gaulaiznn 3821108 msnmﬁ;%mu (Introductlon to Accountmg)
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Principles and procedures of accounting for assets; accounts receivable and notes
receivable; inventories; investment; property, plant and equipment; borrowing costs; investment
property; intangible assets; natural resources; classification of assets; recognition of assets;
measurement of assets; allocation of assets as costs and expenditures in accordance with accounting
principles; impairment of assets; presentation and disclosure of assets in financial statements
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3821110  mstnBanwnn 1 3(2-2-5)
Cost Accounting I
p1saunaw (Prerequisite)
. sould3zn 3821108 nstiyBanawn (Introduction to Accounting)
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Roles of cost accounting in business corporation; definitions of various types of costs;
accounting methods and controls of materials, labor costs and manufacturing overheads; job order
costing system; process costing system; standard costing system; manufacturing overhead allocation;
joint product and by-product costing; accounting for scrap, waste, and defective goods; and activity-
based costing

3822109 msﬁ'ty%i?unma 2 3(2-2-5)
Intermediate Accounting II
p1saunan (Prerequisite)
. soulddzn 3821108 nstiyBanawn (Introduction to Accounting)
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Principles and procedures of accounting for liabilities and owner’s equity; classification of
liabilities; recognition and measurement of liabilities; valuation; presentation and disclosure of liabilities
in financial statements; accounting for business establishment; operation; profit/loss sharing; changes
in owners’ equity; dissolution and liquidation of partnerships, private companies and public companies;
presentation and disclosure of owner’s equity in financial statements; preparation of statement of cash
flows
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3822110 MIUBAWNK 2 3(2-2-5)

Cost Accounting II

p1saunaw (Prerequisite)

: dauladzn 3821110 nstdawnu 1 (Cost Accounting I)
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Full costing system and variable costing system; analyzing cost-volume-profit relationships;
budgeting system; analysis of variance; use of information for short-term decision making; investment
budgeting; pricing; responsibility accounting: performance evaluation of products and departments;
transfer pricing; inventory management; cost of quality
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3822302 STUUAIIARNANIINIIUYD 3(2-2-5)

Accounting Information Systems

y1saunaw (Prerequisite)

- gouladzn souladzn 3822601 srULAITERINARDNTIANTEIUSLBIRANTAINA

(Management Informatlon Systems for the Digital Orgamzatlon)
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Principles and concepts of accounting information systems; general controls of information
technology and relevant application controls; tools for analysis and design of accounting information
systems; basic business transaction cycles consisting of revenue cycle, expenditure cycle, production
cycle, and general ledger cycle; including effects of e-commerce on accounting information systems

3823107 msﬁ'zy%i?uga 1 3(2-2-5)
Advanced Accounting I
y19aunaw (Prerequisite)
: gaulainn 3821109 msﬂ'mi'ii;"%nma 1 (Intermediate Accounting I)
: doulaizn 3822109 msnm%w%nma 2 (Intermediate Accounting IT)
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Accounting relating to revenue from contracts with customers; accounting for consignment
sales, hire purchase, leases, construction contracts, and real estate business; accounting policies,
changes in accounting estimates and errors; preparing financial statements from incomplete records;
and the effects of changes in foreign exchange rates

3823108 msﬁ'zy%i?uga 2 3(2-2-5)

Advanced Accounting II

y19aunaw (Prerequisite)

: gaulainn 3821109 msﬂ'mu%i?%nma 1 (Intermediate Accounting I)

: doulaizn 3822109 msﬁ'm%i?%nma 2 (Intermediate Accounting 1)
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Accounting for business combination; accounting for investment in subsidiaries, affiliated
companies and joint ventures; joint arrangements; preparation of consolidated financial statements;
specific business operations for investment; fund accounting and accounting for non-profit business;
disclosure in financial statements
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Taxation I1

p1saunaw (Prerequisite)

: gauladzn 3822203 n1snBa1ns 1 (Taxation I)

: daulaizn 3821109 miﬁ'mﬁ'*funmo 1 (Intermediate Accounting I)

: gauladzn 3822109 msﬂ'm%ffuna’m 2 (Intermediate Accounting II)
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Concepts and differences between accounting principles and principles of taxation in
revenue and expense recognition; preparation of working paper for tax computation in accordance
with Thailand revenue code; adjustments from accounting profit to taxable income; preparation of tax
reports and special accounts as announced by the Revenue Department; tax filing; deferred income
tax; accounting for income taxes; including explanation of the difference between tax planning, tax
avoidance, and tax evasion

3823313 msu‘%msmwLﬁlmaaﬁnmazmsmuqumﬂ‘lu 3(3-0-6)

Enterprise Risk Management and Internal Controls

p1saunaw (Prerequisite)

: goulainn 3821109 miﬁ'iyfii?unma 1 (Intermediate Accounting I)

: doulaizn 3822109 msﬂmﬁifunma 2 (Intermediate Accounting II)
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Concepts, definitions, objectives, and importance of corporate governance; roles and
responsibilities of audit committee; definitions, and objectives of internal control; components and
principles of COSO internal control framework, and Enterprise Risk Management (ERM); concepts,
definitions, objectives, and importance of internal auditing; professional practice framework for internal
auditing; types of internal auditing; techniques and procedures of internal auditing; planning and
preparing audit programs; managing the internal audit function; report of the internal auditor; roles
and responsibilities of internal auditors on corporate frauds
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3823314 MUY 3(2-2-5)
Auditing
y1saunaw (Prerequisite)
: gaulainn 3821109 msﬂ'mu%i?%nma 1 (Intermediate Accounting I)
: doulaizn 3822109 msﬁ'm%i?%nma 2 (Intermediate Accounting IT)
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Definitions and objectives of auditing; general concepts and framework of auditing standards;
laws and regulations related to auditing; ethics and responsibilities of auditors; frauds and errors;
agreements on accepting auditing jobs; audit planning; internal control and efficiency assessment;
audit risk and materiality; risk assessment of audit evidence; audit procedures and evidence collection;
sampling in auditing; working paper of auditor; audit procedures for assets, liabilities, owners’ equity,
revenues and expenses; process for auditing by computers; quality control for auditing; audit reports;
assurance and related assurance reports; and quality control for auditing firms

3823601 NWHARANWSAWSURNLIYE 3(3-0-6)

Human Relations for Accountants
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Concept and importance of human relations; psychological process for interpersonal
developing relations; communicating accounting information for executives; business presentation to
related groups of people such as board of directors, board of executive directors, or external entities;
including practicing on effective advisory and explanation skills; practicing personality development
and international etiquette; applying accounting professional ethics in daily life and in accounting
professions
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Entrepreneurship and Accounting in Food and Healthcare Industry
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Concepts of entrepreneurship; characteristics and factors affecting the success of
entrepreneurship; forms of business operations, business trends and supply chain management
in food and healthcare industry; accounting policies; internal control of assets, liabilities, owner’s
equity, revenues and expenses; inventory control systems; cost management; preparation of financial
statements; accounting applications and database management in food and healthcare industry;
including financial statement analysis in food and healthcare industry

3824102  F1HIHNNTHWUALNNTIATIER 3(3-0-6)

Financial Reporting and Analysis

p1saunan (Prerequisite)

: goulainn 3821109 miﬁ'iyfii?unma 1 (Intermediate Accounting I)

: doulaizn 3822109 msﬂmﬁifunma 2 (Intermediate Accounting II)
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Presentation of financial reporting and disclosure of accounting information; procedures
and tools for analyzing financial statements and other important accounting information for decision
making; industrial analysis; impact analysis of different accounting policy choices on financial statements;
interpretation of various kind of reports including non-financial data such as integrated report; fair
value measurement and valuation techniques

3824601 nstBmaljialwyaddna 3(2-2-5)
Practical Accounting in the Digital Era
p1saunaw (Prerequisite)
: gaula 311 3821109 miﬁ'mfii?unma 1 (Intermediate Accounting I)
: doula 3 371 3822109 msnm%munma 2 (Intermediate Accounting IT)
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Basic concepts of big data; data visualization for accounting; artificial inteligence and
machine learning for accounting; blockchain technology; accounting practices by using accounting
softwars for recording in general and special journals, posting transactions to ledgers, adjusting and
closing entries at the end of accounting period, preparing trial balance, working paper and financial
statements, submission of financial statements, tax calculation and tax filing to related departments
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Seminar in Accounting Professions

y1saunaw (Prerequisite)

: gaula 311 3821109 msﬂ'mu%i?%nma 1 (Intermediate Accounting I)

: daule 371 3822109 msﬁ'm%i?%nma 2 (Intermediate Accounting II)
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Discussions and analyses of implementing financial reporting standards, auditing standards,
including other current effective standards that have effects on financial accounting operations in
various types of organizations by using case studies, research papers, academic articles, and other
related documents both at the domestic and international levels; including financial accounting issues,
other contemporary issues, and currently addressed ethical issues for professional accountants

3824207 nstaBdmsugsialsousa 3(2-2-5)

Accounting for Hotel Business
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Concepts and types of hotel business; laws relating to hotel business; procedures of hotel
business establishment and management; accounting policies; internal control; preparation of financial
statements, operating statement; accounting software and database system for hotel business; financial
statement analysis for hotel business

3824311 msmaLLN%ﬁﬂiuazmsmuqu 3(3-0-6)

Profit Planning and Control
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Concepts and procedures of profit planning and control; planning and control by budgeting;
using techniques and methods to plan and control operations; planning and control for revenues,
expenses, assets, liabilities, owner’s equity, and profit; performance measurement and evaluation as
defined in plans; reporting for management and control
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Accounting for Sustainability
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Definitions and concepts of environmental accounting and social responsibilities; presentation
of environmental information to both direct and indirect stakeholders; recording, classification and
disclosure of accounting information of environment-related business; limitations of financial statements
without environmental information; measurement and evaluation of corporate performance; new
financial reporting style; value-added statements

3824313  ITYIUITMITIBNUYTURLUIIENAUIA 3(3-0-6)
Accountlng Professmnal Ethics and Corporate Governance
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Basic knowledge of professionalism and ethics; laws related to the accounting profession;
Institute of Accounting Professions; International Education Standards (IES) for professional accountants;
accounting professional ethics and monitoring of accounting professions; good corporate governance;
creative accounting; total quality management; accounting professional responsibilities in relation to
both the accounting professional and wider public environment

3824314 msmuquuazmimmaamzuumsaumﬂmemsﬁzy% 3(2-2-5)

Accounting Information Systems Audit and Control

psaunan (Prerequisite)

: doulaizn : 3822302 FLUURITHWNANIINSU YT

(Accounting Information System)
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Concepts of accounting information technology control; standards and concepts of
accounting information systems audit; risk assessment and accounting informationy systems
control; reliability analysis of data processing system; tools, techniques, and procedures of auditing
computerized accounting systems
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Innovative Startup
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Concepts and characteristics of startup; strategies for business innovative development;
innovation and modern technologies; process of startup development; business plan preparation for
startup such as Lean Canvas; pitching techniques for startup; and startup network

3824403 mﬂfuTaﬁmsﬁmm:msam% 3(3-0-6)

Financial and Investment Technology
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Concepts; forms of financial and investment technology management; analysis planning and
financial control; roles and responsibilities of financial and investment technology in current situations;
importance of financial market, financial institutions and agencies relating to financial institutions and
business operations; characteristics analysis of different types of securities; portfolio management;
risk management, internal control and governance

3824906 ilywin1sdauUD 3(3-0-6)

Problems in Auditing

y19aunaw (Prerequisite)

: saula 371 3823314 n3aaulny (Auditing)
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Analysis, discussion, and research for knowledge acquisition and understanding of auditing
problems; solutions for theoretical and practical problems; applying audit principles in various interesting
situations; special cases in auditing and professional ethics

3824907 nN3ILBIAUNIINITT 3(3-0-6)
Basic Research in Accounting
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Definition and importance of social science research; ethics for accounting research;
selecting an accounting research topic; accounting research design; identifying research objectives
and hypotheses; research methodologies; data collection; data analysis using basic statistical software
applications; data interpretation; writing accounting research papers and articles
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Accounting Professional Internship
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Accounting internship with a wide range of accounting activities, including accounting,
auditing, taxation, and utilizing accounting softwares in various organizations or businesses under
the control and supervision of advisors; integrating and applying theoretical and practical knowledge,
skills, and experience in reaHife scenarios
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Financial Management

Lﬂiwgﬂmm‘mﬁﬂmi

Managerial Economics

DIANILAZNIIIANTT

Organization and Management
MIIANINTNEIN TN

Human Resource Management
FNBEMIRBEIIRIEMEIBIN0W

English Communication Skills

IUDITN ﬂmmEJLLazmﬁﬂﬁzna‘uﬁqﬁﬁ'«aaaiwé"@ﬁu
Ethics, Laws, and Sustainable in Business Operations
n13dansgInaazmadugsznaunis
Business Management and Entrepreneurship
NINAIARINAUALNINTIAMATIATIND

Digital Marketing and Value Creating for Business
N139NINIUHUANT

Operations Management

mﬁmmiﬁmaqmﬁ

Strategic Management
NMIIANIIRIANTINLAZINATLIAEAING
Innovation Management and Digital Technology
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Principle of Planning, Controlling and Organizational Structure
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Personality Development and Social Etiquette
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Leadership and Teamwork
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Beauty Business
3300113
Food Business
TUaunudszgndifiansinnadoyansdnng
Application Program for Organizational Data Management
SHNUAING
Digital Office
mMedingedmIuEUIzNOUNI
English for Entrepreneurs
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Communication and Business Presentation
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Management Research
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Special Issues in Management
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Executive Secretary in Digital Age
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Modern Office Administration
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English Communication Skills for Digital Office Work
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Application of Office Technology

MITAmuazinTe

Sourcing and Procurement

MIANBUTHLAZMTRRHUINTNENTYAAR

Training and Personnel Resorces Development

mMIsan1IdineILonaieEn

Sustainable Office Management

NUBETHN U U ARING

Human Relations in Digital Age
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Learning and Problem Solving Skills
NaudsIN1SYANISSSNDAIIWVI
N1FAANIINIAAIAGIAIAIININ

Beauty Business Marketing Management
NIQUATTNINUAZAITHIN

Health and Beauty Care
N139ANIYNANTNAUGENMTUGIAIAININ
Customer Relationship Management for Beauty Businesses
IIneINIUINsiugInaanuny

Service Psychology in Beauty Business
WIANTINNIIIANIITINIAININ

Beauty Business Management Innovation
KU32NauN1IgInamNy

Beauty Business Entrepreneur
mmﬁmqmﬁaqaﬁammw

English for Beauty Business
MIANIININIIUINIVTINIANNN
Financial Management for Beauty Business
AU3NWIEUATINN

Beauty Consultant

NdudsIN1SYANISESNDOMNS
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Logistics and Supply Chain Managements for Food Business
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Food and Beverage Cost Control
MIANIINMIANARINIUTIABIMNT
Marketing Management for Food Business
M0 TIA

Creative Food
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Food Quality and Safety System Management
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Innovation Management in Food Business
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Food Business Entrepreneur in Digital Age
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English for Food and Beverage Services
MIIANIITIAANN

Cafe Business Management
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Halal Business
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Halal Standard, Assurance System, and Halal Food Safety
MINUIFIAIN

Islamic Finance

MIAANIINIINANDIITENAN

Halal Food Production Management
MINAALIEATINNITHEIMTENAA

Marketing in Halal Food Industry
midanaladafinduazldgUnmuaimiaiaia

Logistics and Supply Chain Management in Halal Food
mﬁmm‘sﬁjﬁﬁ)LLmu%mﬁmmmimma

Business and Service Management of Halal Restaurants
WIANITINNGINIDIMITINN

Halal Food Business Innovation

33V TIbUAENNWENIUJTRNUDDINIITANTIZVUAINITFNAD
Ethics and Operational Skills for Managing Halal Business System
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Field Experience in Management
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3561205 N13IANIINIINIINY 3(3-0-6)

Financial Management
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Financial management in the digital era; asset management for business; financial and digital
assets; financial statement analysis; financial planning; financing and financial appropriation; cost of capital;
project investment decision; financial decision; return decision; appropriation of net income and dividends;
and general knowledge of corporate tax and business tax problems

3661108 Lﬂiﬂgmam%mﬁﬂmi 3(3-0-6)

Managerial Economics
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Fundamental concepts in management economics; scopes, and methods of management
economics; supply and demand analysis; analysis of economic environmental factors affecting business;
break-even point and profit analysis; production and cost analysis; linear program for production planning;
pricing; investment project and cost effectiveness analysis; monetary and fiscal policy affecting the decision
making in the efficient business operation

3661109 BIANITUAZANTIANTI3 (3-0-6)

Organization and Management
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Meanings and types of organization; concept of management theories; management functions;
planning, organizational structuring, personnel management, directing and controlling; modern management
techniques; crisis management; increasing organizational productivity and risk management; managing change
and innovation management; business ethics and social responsibility, and good governance
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Human Resource Management
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Concepts, theories, and principles of human resource management; scope of duties in human
resource management, and the process of human resource management; human resource planning; work
analysis; recruitment, and personnel selection; training, and developing; career advancement; performance
appraisal; compensation management; welfare, and benefits; labor relations; human resource management
ethics, including occupational health safety, and disaster; environmental management for work safety;
application of information technology in human resource management to be applied in the organization;
human resource management in the digital era for changes in human resource management

3662204 NNHEMSADEITAILNBIBINGH 3(2-2-5)

English Communication Skills
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The development of English listening, speaking, reading, and writing skills related to the
management profession, the use of English for business communication; the use of technology to improve
English skills as well as practice in presenting, and comparing business information

3662310 IY5IIN ngmnmtazmsﬂsxnauqsﬁaa%aﬁaﬁu 3(3-0-6)

Ethics, Laws, and Sustainable in Business Operations
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Good governance; concepts and theories of ethics; code of conduct in accordance with the
principles of good corporate governance; laws necessary on legal contracts and specific in business operations
including laws for innovation development, and sustainable business operations

3662311 mﬁﬂmsqsﬁaI,Lazn'mﬁué'ﬂsznaums 3(2-2-5)

Business Management and Entrepreneurship
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TomMan1nIIt% 8NWKIARBNNIITIND WKUEIND NMINAR N1Iean N3dw Tnduaznd wwiAagUsznay
miqﬂﬁlm mazriiﬁmaz'ﬂ%ﬁlﬁi‘smmi\l’ﬁizﬂaumﬁ miﬁixLﬁumwLﬁlemLmeﬁ@mimwLﬁlmma\iﬁjﬁfﬂ nld
wealulagasswmealunisdsznaugsia wazmsindifdnaeinsUszneugina

Business fundamentals; forms of business establishment; analysis of business problems and
opportunities; financial opportunity assessment; business environment; business plan; manufacturing;
marketing; finance; accounting, and taxes; concepts of modern entrepreneurs; leadership and entrepreneurial
ethics; risk assessment and business risk management; use of information technology in business, and
business simulation practice
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Digital Marketing and Value Creating for Business
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Concept of digital marketing; marketing environment analysis; digital consumer behavior; using
digital marketing instrument; creating value for business; creating great experience for customers; planning
and developing digital marketing strategies; using online social network and new media; organizational image
enhancement; online influencers, building good relationship with customers, and marketing measurement

3663102 M3IAN3NIUHUIANS 3(3-0-6)

Operations Management
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Planning; implementing, and controlling in production of goods and services; product design and
process productivity; location selection and workplace layout; forecasting; capacity and resource planning;
supply chain management and logistics; project management; inventory management; quality management;
competitiveness; technologies in production and operations
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Strategic Management
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Definitions; importance of strategy and strategic management; new strategic management
concepts; strategic management process; analysis of organizational environment, and competition; setting
the direction of organization, and strategy; strategy implementation; strategic control, and assessment; case
studies of organizational strategies in both national, and global levels

3663109 NFIANIWIANSINUATINAluladAINa 3(3-0-6)

Innovation Management and Digital Technology
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Innovation and digital technology fundamentals; impacts of digital technology; application of digital
technology and innovation; trends in digital technology and innovation; creative thinking process; innovation
management; intellectual capital, trademarks, patents, and trade secrets
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Principles of Planning, Controlling and Organizational Structure
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Basic concepts of planning; controlling, and organizational structuring; planning and controlling

processes; organizational structure models under changing circumstances; Agile organizational structure;

techniques of controlling based on business functions and operations at the beginning, intermediate, and
advanced levels; communication within the organizational structure for planning and controlling
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Personallty Development and Social Etiquette
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Fundamentals of personality development; concepts and theories related to personality
development; personality types; positive attitudes and proper ways of thinking; dress codes; verbal and body
language communication; Thai and international etiquettes and appropriate behavior at work
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Service Mind and Service to Excellence
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Fundamental concepts of service; enhancement of service awareness, effective service principles;
analysis of behavioral and individual differences; service delivery design; procedure of providing accurate and
impressive service; communication skills and motivation techniques with clients; solution of services, service
quality evaluation; personality and guidelines to service excellence
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Leadership and Teamwork
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Meanings, importance, concepts and theories of leadership; leader characteristics; types of
leaders; leadership development; roles and responsibilities of strategic leaders; leader's management; system
development and work methods; leader’s influence on decision making behaviors; motivations; leader’s roles
in teamwork and effective team building
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Beauty Business
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Importance of the beauty business; business characteristics; types and forms of beauty businesses;
problems and risks; situations and trends in the changing beauty industry; concepts of development planning
for beauty business; service standards; various rules and regulations related to the beauty business; sustainable
development and management of beauty businesses

3662401 qsﬁaawms 3(3-0-6)

Food Business
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Concept of food business establishment; types and importance of food production and service
business, principles of food business management; site selection; type of food; menu and facility design;
management of raw materials and equipment in food business; information system and logistics in food
business; quality control and food standards; and ethics in food business operation
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Application Program for Organizational Data Management
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Concepts of organizational data management; practice using application programs to design data;
developing tools for collecting data; storing data, data cleaning; data analysis; presenting data visualization
for decision-making; and writing organizational reports

3662503 & 1WNITWAING 3(3-0-6)

Digital Office
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The importance of office work and digital office; roles of office work; office work planning; design
and analysis of office work systems; office restructuring; workspace management systems; virtual offices;
electronic offices; document management; meeting management; parcel management; technology for office
work; and internal control in the office
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English for Entrepreneurs
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Listening; reading business documents; writing for public relations, and congratulatory messages
in special occasions; having various conversations; making telephone calls; providing information on products
and services; writing business letters and documents; filling out business forms, and the use of information
technology in order to improve English skills for entreprene; as well as E-mail correspondences with applications

3663508 miﬁ'am‘sua:msﬁnauamdﬁq‘sﬁa 3(2-2-5)

Communication and Business Presentation
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Basic concepts of communication and presentation; communication and presentation skills;
audience analysis, designing and planning for presentations; business presentation preparation; summarizing
key points; oral and written presentations; storytelling techniques; business presentation methods; presentation
personality; selecting digital technology media for presentations; evaluation methods, and presentation
practices

3663903 N13IVYNWNIIIANT 3(2-2-5)

Management Research
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Concepts and objectives of management research; research process; research methodology;
research design and research proposal development; using statistics for data analysis; using software
packages for data analysis; data processing and analysis to interpret results; artificial intelligence technology
for research; writing research reports; and research ethics

3664901 WANLABNIINITIANS 3(2-2-5)
Special Issues in Management
mmmimmiﬁaiﬂiﬁwm:ﬁﬂi:Lﬁuﬂtymiumﬁﬂmimﬁﬁjﬁﬂ NIUsEgnALIIAN NAUA

nizvIunIkazIsnauiladymnegiia Teediunsimazinadidne WiefinUATATUNNTuAR A NARLT

WazNITUIRNIARFULlUAIUAY 9 HIuNIFEuILaz0DAUNE

NNRUIENBUNITIND
Integration of knowledge to analyze problem issues in business management; applying concepts

to determine the process and methods of solving business problems through case study analysis; practice

expressing opinions and decision-making processes in various fields through learning and lesson learned
from business owners
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Executive Secretary in Digital Age
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Importance of secretarial work; principles of secretarial work; roles and responsibilities of
secretaries; executive facilitation, executive appointment scheduling; business etiquettes required for
secretarial work; communication and coordination; time management; writing various reports; development
of secretarial work; applying digital tools into secretarial work; problem solving in secretarial work; and
secretarial trainingbusiness etiquettes required for secretarial work, commmunication and coordination, time
management, writing various reports, development of secretarial work, applying digital tools into secretarial
work, problem solving in secretarial work, and secretarial training
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Modern Office Administration
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The importance of office administration; analysis of office environment; organization in the office;
prioritization of work and time management; arrangement and control of office work system; meeting planning,
meeting procedure; use of technology, artificial intelligence, and practice of conducting a meeting

3663226 NNHENMTADETNMBISINHEMSLIMEIFNUAINS 3(2-2-5)
English Communication Skills for Digital Office Work
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English skills for communication in office situations; listening; speaking; reading; writing skills;

vocabulary; and expressions used in office; assigning and writing annual reports; note-taking; presenting the

office information with graphs and charts; phone conversations for appointments; taking notes and telephone
messages and canceling appointments using integrated skills in English language activities in practicing

English skills and office work skills

3663509 msuszandlmimalulagdinem 3(2-2-5)

Application of Office Technology
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Concepts of office technology; rapid technological changes; applications of programs in digital
offices; work planning; meetings, and appointments; electronic document management; smart assistants;
artificial intelligence, and technology trends related to the office
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Sourcing and Procurement
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Regulations, policies, principles of procurement and supplies administration, cost management in
procurement; procurement process; sourcing and procurement techniques in the digital age; coordination,
negotiation, information management and decision-making regarding sourcing and procurement, contracting,
contract administration, recording consideration results, ethics and codes of conduct in sourcing and
procurement

3664104 ms?.lnanwLmzmsﬁmwm%'wmnsqﬂﬂa 3(2-2-5)

Training and Personnel Resorces Development
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Importance of human development; human development models; needs analysis in training;
training planning; training program design and development; training course development; training program
management; various training techniques; training management and problem solving; training evaluation;
application of digital technology in training; and training workshop management

3664105 MFIAMSAHNWDE9TITH 3(3-0-6)

Sustainable Office Management
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Importance of green office; environmental action planning according to green office criteria;
guidelines of using energy and resource efficiency; information system for green office management;
sustainable energy and environmental conservation for green office
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Human Relations in Digital Age
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Behavioral science concepts; human needs; behavior and attitudes of living together in the digital
age; Individual differences; motivation; human relations principles; influence of media and digital technology
on human behavior; and communication and behavior in the digital age
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Learning and Problem Solving Skills
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Knowledge management and learning process through project work; positive-thinking skills; setting
learning goals; setting questions; studying methods of acquiring knowledge; distinguishing information from
facts; reading; problem solving; generating ideas; creative thinking; decision-making; evaluating, and giving
presentations focusing on learning development sustainably
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Beauty Business Marketing Management
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Concepts, theories related to service marketing; marketing in the beauty business; brand building;
marketing strategies in the beauty business; integrated marketing communications; social media marketing;
tools for measuring and evaluating marketing performance; building brand equity through storytelling
techniques; sales techniques; and business expansion based on value creation concepts

3663309 NITAUAFUNINUALAIININN 3(3-0-6)

Health and Beauty Care
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Concepts and values related to health and beauty; guidelines for maintaining good physical,
mental, and emotional health; mental health management; holistic health and beauty care; the use of food
supplements and beauty products; health and beauty assessment; embracing diversity of beauty standards
in various culture

3663310 MIIAMIYNANFNNBSEWTUFINVANNIA 3(2-2-5)
Customer Relationship Management for Beauty Business
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Concepts of customer analysis and relationship management; importance of customer relationship

management (CRM) to organizations; CRM processes, CRM strategies; models of building customer

relationships; customer engagement; creating continuity in health and beauty care; CRM system; case study
of CRM in the beauty industry
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Service Psychology in the Beauty Business
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Concepts, theories, and importance of service psychology; elements of service; individual
differences; psychological factors affecting service usage decisions; human relations principles in service;
counseling techniques; customer motivation; negotiation; problem solving; and application of service
psychology principles in the beauty business

3664307 WIANIINNIIIANIIZINIANNIN 3(2-2-5)

Beauty Business Management Innovation
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Concepts of innovation in beauty business management; importance and impacts of innovation on
beauty business; design thinking; business analysis for beauty product development; evaluation of consumer
acceptance; value creation in beauty business; beauty devices and tools, application of technology, artificial
intelligence; and innovation in beauty business
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Beauty Business Entrepreneur
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Concepts of beauty business ownership; analysis and evaluation of the feasibility of a beauty
business; business characteristics and operations; management; writing business plan; technology used in
management; product and service management; choosing medical products and equipments; employee
engagement and participation; laws and regulations on safety in beauty business; and case studies of beauty
businesses
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English for the Beauty Business
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Terminologies and phrases related to beauty business; conversation; describing and giving
details about products and service persuasion; appointment scheduling; dealing with complaints in service
provision; and communication for work operations
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Financial Management for Beauty Business
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Principles and importance of financial planning; identifying sources of funding; revenue and
expense structure of beauty businesses; financial statement analysis; investment feasibility analysis; break-
even point and payback period analysis; assessing the financial health of a business; key financial metrics;
cost control techniques; financial risk management; and tax planning management
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Beauty Consultant
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Basic knowledge of anatomy and physiology; service patterns; counseling and good practices of being a
consultant; beauty program arrangement; sanitation in beauty business; planning, control, operation of shops
and services of staffs to meet the standards; ethics and morality of beauty business
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Logistics and Supply Chain Managements for Food Business
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Principles of logistics and supply chain management; importance of logistics and supply chain
in food business and industry; chain restaurant business; demand and inventory planning; procurement
management; warehouse management; transportation and distribution management; digital technology in
logistics and supply chain; supply chain performance measurement in food business; and case studies
related on logistics and supply chain management in food business

3663409 msm‘uquﬁu‘qummmazmémﬁu 3(3-0-6)

Food and Beverage Cost Control

nANMILIIEUNL Yszinnvasdunu nanenninfeanne minuenn1sinte ingduuazauninl
TUM3U92NaUaIMNTUAZLASEIRN mi’mLmemmimmiLLazmﬁLﬂiwzﬁﬁunu IﬂiLmiNmiﬁwmmﬁunummi
MINNUATIANDINT mﬁmmiLLazm‘u@34é’unﬂumiw&mmzu'%mamma ﬂﬂa%’m&imﬁ'mNamtmmﬂ'amimmu
AUNUDINNT

Cost management principles; types of costs; sales forecasting; raw material and equipment
procurement control; menu planning and cost analysis; food and beverage cost calculation programs; food
pricing; management and cost control of food production and services; risk factors affecting food cost control
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3663410 msfﬁ'ﬂmimsmamﬁ’m%’nqiﬁammﬁ 3(2-2-5)

Marketing Management for Food Businesses

MINATIZHINNUIARON ABIALAY @iLLﬂiﬂ%’ﬂumﬁﬂmmi maLUiEIwaaIaLazidanaaatrane
miﬂamimimmmmmnmnmmwmm ﬂ’]‘é’J’NLLN%ﬂE\lEIV]ﬁV]’Nﬂ’]Wm’]@ mimwﬂmmumm MIIANIIINAT NI
maaﬂaummmwaﬂm mInmapaulad Manmadaiiam mﬂ‘i’ﬂummaﬂwaLﬂsnw,wammm@luﬁimmmi

Environmental analysis, market and competition in food business; market segmentation and
target market selection; creative integrated marketing communications; marketing strategy planning; brand
value creation; price management; export of Thai food products; online marketing; content marketing; use
of mobile applications for marketing in the food business

3663411 8IMIBIAITNTIA 3(2-2-5)

Creative Food

NI98NKULDIYNTTIEF19NTIA Aaden1IU7e N33R uazAnLsIe I ananwol evnIangidyn
fiosiu masiuaweaiiluladeiondnealiatets maaeyadRnliTUewNT Meswnzyu (Tad
N1II89)

Creative food design; the art of cooking; food arrangement and decoration; food identity from
local wisdom; creating a memorable impression with food identity; creating added value for food with soft

power

3664404 msf{'fmmisznnQmmwmmmazmwﬂaamﬁ'm’f’mmms 3(3-0-6)
Food Quality and Safety System Management
ﬁmumacﬁéﬁu@mmwLLa:mmﬂaaﬂﬁﬂﬁmmmi wé’nmamuauLm:miﬂ‘szﬁu@mmwmmmmi

Usztnnaasdunieluanms naninasim s fiafalunswanenms mananemsdmiungsaniz msUnilas

91913 LLuﬂﬂﬁﬁﬂﬁﬁﬁiuﬂﬁiﬂi:ﬂqﬂGﬂ%ﬁtﬂ‘].lﬂﬁ%ﬂﬂ’]‘iﬂﬂ&ﬂﬁw SPUUMIIAMIANMEUaandes ke IR NEE Y
Food quality and safety situation; food quality control and assurance principles; types of food

hazards; good food manufacturing practices; food production for specific groups; food protection; guidelines

for implementing quality management systems; and food safety management systems for sustainability

3664405 %’?(ﬂﬂiiuﬂ’ﬁ{fﬂﬂ’]ifgiﬁ%a’l%'ﬁ 3(2-2-5)

Innovation Management in Food Business

WIAALAZNIZUIBNITIBNITFINWIANTIH ui’mmwmﬁ@mﬂuqﬁﬁﬂawm NIAALENLLIAR
HARAM MIleTegInadmILA R INEAAMIIET MITRREAAMTET MIvssdunIsenivesuilng
madanuIndeianns masheyadinlundniurianms mahuiansallfselonilwdondad

Concept and process of innovation creation; innovation management in food business; concept
of product selection; business analysis for food product development; food product development; consumer
acceptance evaluation; choosing food packaging; value addition in food products; commercialization of
innovation

3664406 AUIZNOUNIZINVDIMT IRYARINA 3(2-2-5)
Food Business Entrepreneur in Digital Age
AMANEMRUITNOUNNITINIOIMTUgARITA JULLLgIAeTlueARdNe Mawien Auniow
Lﬁamimuwﬂimaumi m’qmﬁu,muﬂaElmmimmwmammmmi mmmuuwumm] wadaniadenldinalulad
ﬁ%ﬁamwm BEX m;]‘wmEJmﬂsmaeﬂumiLﬂqui NOUNNIZINIDINT mﬂﬁi‘mmmuwﬁimaumﬁ
Characteristics of food business entrepreneurs in digital age; model of food business in digital
age; preparation for becoming an entrepreneur; planning marketing strategy of food business; writing business
plan; techniques of selecting appropriate digital technologies; laws related to food business entrepreneurship;

and ethics for entrepreneurs
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3664407 mien'5\1nqHﬁ'm%"um*su‘%mimmmaxméaaﬁw 3(2-2-5)
English for Food and Beverage Services
fAniardwnanziieWesiumIuimIsmILazLA3edix E;Umaimiﬂi:naummi 730

NUNY NTEUNU NMIUULHILAEBEUI8TIENTBIYNT MI9RAE N133ANNT To3DuTansng 9 Twn3lruinig

mifemIdmiun s foaeu
Vocabulary and phrases related to food and beverage services; creating menu; cooking equipment;

conversation; menu introduction and explanation; order taking; handling various service complaints; and
communication for operations

3664408 NMTIANMIFINVAUN 3(2-2-5)

Cafe Business Management

Imm%ﬁ\iLLatzmiﬁ%ﬁummmqiﬁmmm MI9ANIIFIHO IR ZLAS IR LLuiIﬁNﬂlaﬂﬁqiﬁ‘ﬂﬁﬁLW
gﬂLLuumﬁﬂLﬁyﬂaﬁgﬁmm:uaﬂamuﬁ MNITIUAT MIDBNLUDIIH TLaRRs NMITATIUTALEZUTIENMA AU
VITUTINN mia%fm,l,muﬁlmzmwumﬁhwaﬂﬁjﬁﬂmwﬁl N1IU3N1T Laznaun ladgnianiz i

Structure and operation of cafe business; food and beverage management; cafe business trends;
catering formats for both in and out of place; planning; event design; location; venue and ambiance; co-
working space; creating brand and differentiation of cafe business; and provide services and troubleshooting

366340  §3N9d1AA 3(3-0-6)

Halal Business

LLmﬁﬂﬁyugwmamgwmaéaam (Mangz3aczd) dan3vingsia NAkz09daaIN LIANIBIGINAIL
HHNDIYDID TR Lm’mwwmmwﬁLﬁ]mmimﬁwmgwmﬂﬁﬂmwiaﬁjﬁfn ﬁﬂﬁﬁﬂuﬁjﬁwmm MIMALGULA
Aansluandudaain gaamnIsndaaIn N3N IMINeININULE Lazn133andinagnsliugifiaaaia

Basic concepts of Shariah and business; Islamic perspective; concepts of business in Islamic
perspective; approach of Magasid Al-Shariah in business; ethics in Halal business; corporate governance
in Islamic institutions; Islamic industry; human resource management and strategic management from an
Islamic perspective

3663402 N1AIFININRA sxuumiﬂszﬁuqmmwu,a:mﬁuﬂaaﬁﬁ'ﬂmaammimma 3(3-0-6)
Halal Standard, Assurance System, and Halal Food Safety
mWi’mLtazwﬁﬂmimmizuumﬁmmi@mmwmma ﬂwamLLaz%Jmmmmgmmma Tunoun3

amasauMsUATRmadarivue ume JIARATuMIHER IamUaNEIas AN ITETWe I NE YN IENAA

i:uumiﬂi:ﬁu@mmwmmimmahﬂﬁ:mﬂimLLawmﬂi:mﬂ luSusetanana NMITUIRINARN M INTENAR
Overviews and principles of Halal quality management system; overviews and principles of Halal
quality management system; Halal certification producers and standardization; procedure of compliance audit;
good manufacturing practice (GMP); Halal control point (HCP); principles of Halal food assurance; Halal food
assurance system in Thailand and worldwide; Halal certificates; Thai Halal food product certification
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3663403 N1ILNUIAAN 3(3-0-6)

Islamic Finance

ANWMUIDIIEULLATNND AN Tovavanuaza3enssNnegaialuasugaaasuaznsindaais
UFT LA AN B FIAYIBININRE TN ﬂ{]wuﬂﬂaﬁﬂ’m’hé’hﬂﬁ@@?LLﬂzgiﬂiiNﬂ’Nﬁjﬁﬁ] mi’ﬁyaﬁmaimgwmﬂ
I daau L‘\‘mijLLazm‘ﬁuﬂgwmElmw?ﬁéamu aoTuNIRRLARAA LU INALAZLULENA N §INTIH
NMINIRUMEnANTI0zd ‘Viﬁﬂmnm:Lmeaﬂﬁﬁ'@‘]m\mﬁﬁwﬂa\mmmnm:ﬁiﬂﬁﬁﬁmmi ATEitBaaN
(Ann) wazmasdasfunindidunannindlunaianudaaia nsdseiudsunudaaia (nznma)

Characteristics of the Islamic economic system; prohibitions and business ethics in Islamic
economics and finance; philosophy and features of Islamic finance; Islamic laws of contracts and business
transactions; trading in Islamic commercial law; loans and debts in Islamic commercial laws; financial institutions
and products on conventional and Islamic; Shariah financial transactions; financing principles and practices
in bank and non-bank; sukuk and securitization in Islamic capital markets; Islamic insurance (takaful)

3663404 NITIANIINIINAMDINITAIAN 3(3-0-6)

Halal Food Production Management

WHINNANITNARDIVITENAR ﬂg'ﬁmaLL@zﬁﬁaﬂ’@ﬁmﬁmﬁummimma FOMPUANINANDIYNT B1878
Lma'ﬁmqGmLﬁam'awﬁmmmimmmmﬂizmﬂlm LN MMINARBI IMERA NN TIATIZ O WA
LAzIAMILANINAATUITLUEIAS nankaznITUIUNIKIINeIMIENAIR MIANTEnIkazelulszindlu
NARAWIZIAA i:Lﬁsmmillw?fwa\ﬁhxmﬂﬁﬁﬂuw&mﬁmﬁmmimma

Guidelines for Halal food production; Halal food laws and regulations; Halal food production
requirements; sources of raw materials for the production of Halal food in Thailand; guidelines for food
production according to the hazard analysis and critical control points (Hala-HACCP); principles and process
of Halal food processing; international and domestic trade in Halal products; import regulations of trading
partner in Halal food products

3663405 mmmﬂ‘luqmmwnswmmimma 3(3-0-6)
Marketing in Halal Food Industry
ANV IELAZYDULIRVDINIIANIADNA TN mwﬁmzLLmﬁmﬁmﬁ’quﬁmmQ’U%Iﬂmgaﬁu RRRIGIN
fUAaIA NMIMARAGNANTIMEIEY LaziNRARIIINIINITAAIA §IRUITENNIINITAGIA N1IIANTIGNAN
FuNUS aafudanana nmandideiuazfuilnadider uazn1InaIARINAlLgAEINNIINDIITENATN
Meanings and scopes of Islamic marketing; theories and concepts of Muslim consumer behavior;
segmenting, targeting, and positioning; Islamic marketing mix; Customer Relationship Management Halal
branding; green marketing and green consumer; electronics marketing in Halal food industry

3663406 MsIAMsladadnauazldalniuemisaiaia 3(3-0-6)
Logistics and Supply Chain Management in Halal Food
wwAamunsIansladafnduazldgunmulugsfiaonmssaia msdanisnanssnladafinduazls

gUnulugIniemImaa MIvImMIANNENRRENI9GINIIMITENNA mﬁ@mm’nmﬁlmiuﬁqﬂmuﬁjﬁﬂ

pWnITaa novrsnguazdeiuifedosiuladaing uazinaluladasaunaluniansladafinduazls

UM%

Concepts of logistics and supply chain management in the Halal food business; management of
logistics activities and supply chain in the Halal food business; Halal food business relationship management;
risk management in Halal food supply chain; laws and regulations in logistics; and information technology
in logistics and supply chain management
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3664409 msfﬁ'ﬂmsﬁqsﬁaLtaxn%n'ﬁ%ﬁummsmma 3(2-2-5)
Business and Service Management of Halal Restaurants
LLmﬁ@Lﬁ'mﬁ‘umwﬁLﬁuﬁjﬁﬂ%’mmmimma NILINIIANTTINUEITTIAN miﬁwmﬁjﬁﬁ’m

pmImataseediin N13saLIN1IeIa s TulonaRilAY NMINEABNTNIENATALAZMTEINE T 93381

UIIUMLAEHIEIMIBINIILINTEIMIENaNa InUdURlunisdanisgsfauazuimisuemisiaa
Concepts of running a Halal food and restaurant business; management of Halal food restaurants;

sustainable Halal restaurant development; Halal food services on special occasions; Halal food production

and serving food; ethics and etiquettes of serving Halal food; hands-on practical in business and service
management of Halal restaurants

3664410 uﬁ'mnsiuﬂ'\aﬁqiﬁammsmma 3(2-2-5)

Halal Food Business Innovation

‘wé’ﬂmiu,a:m:mumiﬁwmﬁmmiumqqaﬁaawwwaawawa MITEILWIANARTETUNAR W N3
YIZIHBUAZAALAANUWIANINARN NITWAIWILASNANDUUWIAIINAR mi‘ﬁwmﬂaqm‘mﬂmmm@ MTIATEA
FNNNNGIND NIWAUININ M NYDINAAN TN NMITNATELARIA N1TINI VU ﬂ?iﬂitﬂﬂﬁLﬂﬂIulaga%ﬁﬁ
Lﬁ'aﬁwmu%mwmﬂqiﬁﬂ DIMIBIRRANNIAIFINTIAN

Principles and processes for developing innovation in Halal food business; creating new product
concepts; evaluating and selecting concepts; developing and testing concepts; developing marketing
strategies, analyzing business conditions; physical development; testing markets; distributing; and applying
digital technologies to develop Halal food business innovations according to Halal standards

3664411 37U IUITMUALNNHENIFUHUAIINBBINITIANIIIZUUNINITINRA 3(2-2-5)
Ethics and Operational Skills for Managing Halal Business System

NANIILHITNEING mw%aﬁmﬁmmﬁ@m MIATLANLAZNIATINFOUNIATFIUTINN NMIITTNAUARIUNITINNU

FINAURLUNY IWUETTN 30IeNNTRg TINAUIUNYIAN UARNAW MsUTuAumsyhnumananeauwdaau
Universal ethics; and integrity of the staff; control and audit of halal standards; building attitudes

for working with multiculturalism; etiquettes for living together in a multicultural society; personality; and

adapting to work according to Islamic principles

3664801 msHnUszaUMIAIBTITNANTIANT 3(360)

Field Experience in Management

nRnUAURluan Il sznaun dninwznisdnag i smgrmliuanuds 9 waznisuilaigm
PN TUE AL INF B NATIVDIDIANTT

Internship in workplace, practicing thinking skill with discretion in various part, and facing the
problem and solving such problem in realistic organization’s circumstance
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LATMFANERSNIIIANTT

Managerial Economics
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Organization and Management
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Business Management and Entrepreneurship
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Digital Marketing and Value Creating for Business
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Operations Management
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3300113

Food Business
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Application Program for Organizational Data Management
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Digital Office
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English for Entrepreneurs
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Communication and Business Presentation
N1739UNN1IIANTT

Management Research
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Special Issues in Management
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Executive Secretary in Digital Age
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Modemn Office Administration
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English Communication Skills for Digital Office Work
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Application of Office Technology
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Sourcing and Procurement
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Training and Personnel Resorces Development

MIanIEineILeEdiEn

Sustainable Office Management

NUWETNNUG HYARING

Human Relations in Digital Age

nwznadeuduaznaundm

Learning and Problem Solving Skills
NduduBINISYANISESNOADIINI
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Beauty Business Marketing Management
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Health and Beauty Care
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MIIANIGNANTHAUTENTUTIAIAININ
Customer Relationship Management for Beauty Businesses
InInenIuInsiugInannuny

Service Psychology in Beauty Business
WIANTINNITIANIIFINIAINN

Beauty Business Management Innovation
KU3ENaunN1IgINaAINA

Beauty Business Entrepreneur
mm&mqmﬁaqaﬁamwmu

English for Beauty Business
MIIANININIIRFNTUGINIAIHN
Financial Management for Beauty Business
AUSNEIFUATINON

Beauty Consultant
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Logistics and Supply Chain Managements for Food Business
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Food and Beverage Cost Control
MIIANININAIAGINTUGINBIMNT

Marketing Management for Food Business
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Creative Food
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Food Quality and Safety System Management
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Innovation Management in Food Business
KUsznaunIgInae M IlugAfIng

Food Business Entrepreneur in Digital Age
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English for Food and Beverage Services
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Cafe Business Management

NdudsIN1SYANISSSNDOMNSTIana

gINEIAA

Halal Business
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Halal Standard, Assurance System, and Halal Food Safety
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Islamic Finance
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Halal Food Production Management
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Marketing in Halal Food Industry
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3663406 nsiansladafinduazldguniueissaia 3(3-0-6)
Logistics and Supply Chain Management in Halal Food

3664409 N1IIANIITINIUATUINTIIUSWNTEAR 3(2-2-5)
Business and Service Management of Halal Restaurants

3664410 WIANTINNGINIDWNTENNA 3(2-2-5)
Halal Food Business Innovation

3664411 738NUIIMLALNNBENIULTANHIDINITIANITIZVUAINTINNS 3(2-2-5)

Ethics and Operational Skills for Managing Halal Business System

2.4 3Jusnstinds:aunisid 3 nuiognm
3664801 nsHNUsEEUNIARTTNANTIANTT 3(360)
Field Experience in Management
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3561205 N13IANIINIINIINY 3(3-0-6)

Financial Management

M3t INainlugaddna msdamaduninddmingsia fundundnmaiuuasfuningaing ns
TATIZAIUNITU NMTIUHUNIINTEU NIIANUAEIAFTIIUYL Auuoaaiunu nIdadnlaasmululasinis
maindulaminsiu masaaulufeiunanouum madassailuaziuiiuse asdmliiaiundiayana
wazilmmEnieging

Financial management in the digital era; asset management for business; financial and digital
assets; financial statement analysis; financial planning; financing and financial appropriation; cost of capital;
project investment decision; financial decision; return decision; appropriation of net income and dividends;
and general knowledge of corporate tax and business tax problems

3661108 Lﬂiﬂgmam%mﬁﬂmi 3(3-0-6)

Managerial Economics
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Fundamental concepts in management economics; scopes, and methods of management
economics; supply and demand analysis; analysis of economic environmental factors affecting business;
break-even point and profit analysis; production and cost analysis; linear program for production planning;
pricing; investment project and cost effectiveness analysis; monetary and fiscal policy affecting the decision
making in the efficient business operation
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Organization and Management
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Meanings and types of organization; concept of management theories; management functions;
planning, organizational structuring, personnel management, directing and controlling; modern management
techniques; crisis management; increasing organizational productivity and risk management; managing change
and innovation management; business ethics and social responsibility, and good governance
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Human Resource Management
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Concepts, theories, and principles of human resource management; scope of duties in human
resource management, and the process of human resource management; human resource planning; work
analysis; recruitment, and personnel selection; training, and developing; career advancement; performance
appraisal; compensation management; welfare, and benefits; labor relations; human resource management
ethics, including occupational health safety, and disaster; environmental management for work safety;
application of information technology in human resource management to be applied in the organization;
human resource management in the digital era for changes in human resource management
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English Communication Skills
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The development of English listening, speaking, reading, and writing skills related to the
management profession, the use of English for business communication; the use of technology to improve
English skills as well as practice in presenting, and comparing business information
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Ethics, Laws, and Sustainable in Business Operations
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Good governance; concepts and theories of ethics; code of conduct in accordance with the
principles of good corporate governance; laws necessary on legal contracts and specific in business operations
including laws for innovation development, and sustainable business operations

3662311 mﬁﬂmsqsﬁaI,Lazn'mﬁué'ﬂsznaums 3(2-2-5)

Business Management and Entrepreneurship
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Business fundamentals; forms of business establishment; analysis of business problems and
opportunities; financial opportunity assessment; business environment; business plan; manufacturing;
marketing; finance; accounting, and taxes; concepts of modern entrepreneurs; leadership and entrepreneurial
ethics; risk assessment and business risk management; use of information technology in business, and
business simulation practice
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Digital Marketing and Value Creating for Business
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Concept of digital marketing; marketing environment analysis; digital consumer behavior; using
digital marketing instrument; creating value for business; creating great experience for customers; planning
and developing digital marketing strategies; using online social network and new media; organizational image
enhancement; online influencers, building good relationship with customers, and marketing measurement
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Operations Management
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Planning; implementing, and controlling in production of goods and services; product design and
process productivity; location selection and workplace layout; forecasting; capacity and resource planning;
supply chain management and logistics; project management; inventory management; quality management;
competitiveness; technologies in production and operations
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Strategic Management
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Definitions; importance of strategy and strategic management; new strategic management
concepts; strategic management process; analysis of organizational environment, and competition; setting
the direction of organization, and strategy; strategy implementation; strategic control, and assessment; case
studies of organizational strategies in both national, and global levels
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Innovation Management and Digital Technology
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Innovation and digital technology fundamentals; impacts of digital technology; application of digital
technology and innovation; trends in digital technology and innovation; creative thinking process; innovation
management; intellectual capital, trademarks, patents, and trade secrets
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Principles of Planning, Controlling and Organizational Structure
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Basic concepts of planning; controlling, and organizational structuring; planning and controlling

processes; organizational structure models under changing circumstances; Agile organizational structure;

techniques of controlling based on business functions and operations at the beginning, intermediate, and
advanced levels; communication within the organizational structure for planning and controlling
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Personallty Development and Social Etiquette
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Fundamentals of personality development; concepts and theories related to personality
development; personality types; positive attitudes and proper ways of thinking; dress codes; verbal and body
language communication; Thai and international etiquettes and appropriate behavior at work
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Service Mind and Service to Excellence
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Fundamental concepts of service; enhancement of service awareness, effective service principles;
analysis of behavioral and individual differences; service delivery design; procedure of providing accurate and
impressive service; communication skills and motivation techniques with clients; solution of services, service
quality evaluation; personality and guidelines to service excellence
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Leadership and Teamwork
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Meanings, importance, concepts and theories of leadership; leader characteristics; types of
leaders; leadership development; roles and responsibilities of strategic leaders; leader's management; system
development and work methods; leader’s influence on decision making behaviors; motivations; leader’s roles
in teamwork and effective team building
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Beauty Business
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Importance of the beauty business; business characteristics; types and forms of beauty businesses;
problems and risks; situations and trends in the changing beauty industry; concepts of development planning
for beauty business; service standards; various rules and regulations related to the beauty business; sustainable
development and management of beauty businesses
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Food Business
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Concept of food business establishment; types and importance of food production and service
business, principles of food business management; site selection; type of food; menu and facility design;
management of raw materials and equipment in food business; information system and logistics in food
business; quality control and food standards; and ethics in food business operation
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Application Program for Organizational Data Management
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Concepts of organizational data management; practice using application programs to design data;
developing tools for collecting data; storing data, data cleaning; data analysis; presenting data visualization
for decision-making; and writing organizational reports

3662503 & 1WNITWAING 3(3-0-6)

Digital Office
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The importance of office work and digital office; roles of office work; office work planning; design
and analysis of office work systems; office restructuring; workspace management systems; virtual offices;
electronic offices; document management; meeting management; parcel management; technology for office
work; and internal control in the office
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English for Entrepreneurs

MY MIEIUBNFITNNGIND mMadewialseaduius uazdonnuLanmaduilulonasng o
MTEUNWIMINTDIWNNTOE M IRARENIINIANT mﬁﬁ’%mdaﬁuﬁmaw%mi mn%mmwmmt,ml,aﬂmﬁmqqiﬁﬁ]
mM3nsenuuunesunegIie uazmsliinaluladmsaunaiaimuinee edonqudmivgysznouns
msldnavlussiddianniafindsmeauaUnaindu

Listening; reading business documents; writing for public relations, and congratulatory messages
in special occasions; having various conversations; making telephone calls; providing information on products
and services; writing business letters and documents; filling out business forms, and the use of information
technology in order to improve English skills for entreprene; as well as E-mail correspondences with applications
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Communication and Business Presentation
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Basic concepts of communication and presentation; communication and presentation skills;
audience analysis, designing and planning for presentations; business presentation preparation; summarizing
key points; oral and written presentations; storytelling techniques; business presentation methods; presentation
personality; selecting digital technology media for presentations; evaluation methods, and presentation
practices

3663903 N13IVYNWNIIIANT 3(2-2-5)

Management Research
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Concepts and objectives of management research; research process; research methodology;
research design and research proposal development; using statistics for data analysis; using software
packages for data analysis; data processing and analysis to interpret results; artificial intelligence technology
for research; writing research reports; and research ethics
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Special Issues in Management
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Integration of knowledge to analyze problem issues in business management; applying concepts

to determine the process and methods of solving business problems through case study analysis; practice

expressing opinions and decision-making processes in various fields through learning and lesson learned
from business owners
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Executive Secretary in Digital Age
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Importance of secretarial work; principles of secretarial work; roles and responsibilities of
secretaries; executive facilitation, executive appointment scheduling; business etiquettes required for
secretarial work; communication and coordination; time management; writing various reports; development
of secretarial work; applying digital tools into secretarial work; problem solving in secretarial work; and
secretarial trainingbusiness etiquettes required for secretarial work, commmunication and coordination, time
management, writing various reports, development of secretarial work, applying digital tools into secretarial
work, problem solving in secretarial work, and secretarial training
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Modern Office Administration
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The importance of office administration; analysis of office environment; organization in the office;
prioritization of work and time management; arrangement and control of office work system; meeting planning,
meeting procedure; use of technology, artificial intelligence, and practice of conducting a meeting

3663226 NNHENMTADETNMBISINHEMSLIMEIFNUAINS 3(2-2-5)
English Communication Skills for Digital Office Work
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English skills for communication in office situations; listening; speaking; reading; writing skills;

vocabulary; and expressions used in office; assigning and writing annual reports; note-taking; presenting the

office information with graphs and charts; phone conversations for appointments; taking notes and telephone
messages and canceling appointments using integrated skills in English language activities in practicing

English skills and office work skills

3663509 msuszandlmimalulagdinem 3(2-2-5)

Application of Office Technology
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Concepts of office technology; rapid technological changes; applications of programs in digital
offices; work planning; meetings, and appointments; electronic document management; smart assistants;
artificial intelligence, and technology trends related to the office
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Sourcing and Procurement
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Regulations, policies, principles of procurement and supplies administration, cost management in
procurement; procurement process; sourcing and procurement techniques in the digital age; coordination,
negotiation, information management and decision-making regarding sourcing and procurement, contracting,
contract administration, recording consideration results, ethics and codes of conduct in sourcing and
procurement
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Training and Personnel Resorces Development
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Importance of human development; human development models; needs analysis in training;
training planning; training program design and development; training course development; training program
management; various training techniques; training management and problem solving; training evaluation;
application of digital technology in training; and training workshop management
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Sustainable Office Management
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Importance of green office; environmental action planning according to green office criteria;
guidelines of using energy and resource efficiency; information system for green office management;
sustainable energy and environmental conservation for green office
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Human Relations in Digital Age
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Behavioral science concepts; human needs; behavior and attitudes of living together in the digital
age; Individual differences; motivation; human relations principles; influence of media and digital technology
on human behavior; and communication and behavior in the digital age
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Learning and Problem Solving Skills
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Knowledge management and learning process through project work; positive-thinking skills; setting
learning goals; setting questions; studying methods of acquiring knowledge; distinguishing information from
facts; reading; problem solving; generating ideas; creative thinking; decision-making; evaluating, and giving
presentations focusing on learning development sustainably
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Beauty Business Marketing Management
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Concepts, theories related to service marketing; marketing in the beauty business; brand building;
marketing strategies in the beauty business; integrated marketing communications; social media marketing;
tools for measuring and evaluating marketing performance; building brand equity through storytelling
techniques; sales techniques; and business expansion based on value creation concepts

3663309 NITAUAFUNINUALAIININN 3(3-0-6)

Health and Beauty Care
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Concepts and values related to health and beauty; guidelines for maintaining good physical,
mental, and emotional health; mental health management; holistic health and beauty care; the use of food
supplements and beauty products; health and beauty assessment; embracing diversity of beauty standards
in various culture

3663310 MIIAMIYNANFNNBSEWTUFINVANNIA 3(2-2-5)
Customer Relationship Management for Beauty Business
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Concepts of customer analysis and relationship management; importance of customer relationship

management (CRM) to organizations; CRM processes, CRM strategies; models of building customer

relationships; customer engagement; creating continuity in health and beauty care; CRM system; case study
of CRM in the beauty industry
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3663311  303INgIN1ILINMIIgsNaANMN 3(3-0-6)

Service Psychology in the Beauty Business
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Concepts, theories, and importance of service psychology; elements of service; individual
differences; psychological factors affecting service usage decisions; human relations principles in service;
counseling techniques; customer motivation; negotiation; problem solving; and application of service
psychology principles in the beauty business

3664307 WIANIINNIIIANIIZINIANNIN 3(2-2-5)

Beauty Business Management Innovation
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Concepts of innovation in beauty business management; importance and impacts of innovation on
beauty business; design thinking; business analysis for beauty product development; evaluation of consumer
acceptance; value creation in beauty business; beauty devices and tools, application of technology, artificial
intelligence; and innovation in beauty business

3664308 é’ﬂsznaumsqsﬁamwaw 3(2-2-5)

Beauty Business Entrepreneur
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Concepts of beauty business ownership; analysis and evaluation of the feasibility of a beauty
business; business characteristics and operations; management; writing business plan; technology used in
management; product and service management; choosing medical products and equipments; employee
engagement and participation; laws and regulations on safety in beauty business; and case studies of beauty
businesses

3664309 miené'dﬂqmﬁ:aqiﬁam'lm'm 3(2-2-5)
English for the Beauty Business
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Terminologies and phrases related to beauty business; conversation; describing and giving
details about products and service persuasion; appointment scheduling; dealing with complaints in service
provision; and communication for work operations
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3664310  NITIAMINWNTRWEWIUFINVAMININ 3(3-0-6)

Financial Management for Beauty Business
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Principles and importance of financial planning; identifying sources of funding; revenue and
expense structure of beauty businesses; financial statement analysis; investment feasibility analysis; break-
even point and payback period analysis; assessing the financial health of a business; key financial metrics;
cost control techniques; financial risk management; and tax planning management

3664311 NUSNHIAIHAMNIN 3(3-0-6)
Beauty Consultant
mwiﬁugmmﬂ%mﬂmam% §373nen Juuumsliuinig mﬂﬁﬁ’m%nmLLazLLmﬂﬁﬁ’ﬁﬁﬁmmmi
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Basic knowledge of anatomy and physiology; service patterns; counseling and good practices of being a
consultant; beauty program arrangement; sanitation in beauty business; planning, control, operation of shops
and services of staffs to meet the standards; ethics and morality of beauty business

3663408 M3vAMsladadnduazldauniudiniugsioainis 3(3-0-6)
Logistics and Supply Chain Managements for Food Business
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Principles of logistics and supply chain management; importance of logistics and supply chain
in food business and industry; chain restaurant business; demand and inventory planning; procurement
management; warehouse management; transportation and distribution management; digital technology in
logistics and supply chain; supply chain performance measurement in food business; and case studies
related on logistics and supply chain management in food business

3663409 msm‘uquﬁu‘qummmazmémﬁu 3(3-0-6)

Food and Beverage Cost Control

nANMILIIEUNL Yszinnvasdunu nanenninfeanne minuenn1sinte ingduuazauninl
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Cost management principles; types of costs; sales forecasting; raw material and equipment
procurement control; menu planning and cost analysis; food and beverage cost calculation programs; food
pricing; management and cost control of food production and services; risk factors affecting food cost control
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Marketing Management for Food Businesses
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Environmental analysis, market and competition in food business; market segmentation and
target market selection; creative integrated marketing communications; marketing strategy planning; brand
value creation; price management; export of Thai food products; online marketing; content marketing; use
of mobile applications for marketing in the food business

3663411 8IMIBIAITNTIA 3(2-2-5)

Creative Food
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Creative food design; the art of cooking; food arrangement and decoration; food identity from
local wisdom; creating a memorable impression with food identity; creating added value for food with soft

power

3664404 msf{'fmmisznnQmmwmmmazmwﬂaamﬁ'm’f’mmms 3(3-0-6)
Food Quality and Safety System Management
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Food quality and safety situation; food quality control and assurance principles; types of food

hazards; good food manufacturing practices; food production for specific groups; food protection; guidelines

for implementing quality management systems; and food safety management systems for sustainability

3664405 %’?(ﬂﬂiiuﬂ’ﬁ{fﬂﬂ’]ifgiﬁ%a’l%'ﬁ 3(2-2-5)

Innovation Management in Food Business
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Concept and process of innovation creation; innovation management in food business; concept
of product selection; business analysis for food product development; food product development; consumer
acceptance evaluation; choosing food packaging; value addition in food products; commercialization of
innovation

3664406 AUIZNOUNIZINVDIMT IRYARINA 3(2-2-5)
Food Business Entrepreneur in Digital Age
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Characteristics of food business entrepreneurs in digital age; model of food business in digital
age; preparation for becoming an entrepreneur; planning marketing strategy of food business; writing business
plan; techniques of selecting appropriate digital technologies; laws related to food business entrepreneurship;

and ethics for entrepreneurs
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English for Food and Beverage Services
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Vocabulary and phrases related to food and beverage services; creating menu; cooking equipment;

conversation; menu introduction and explanation; order taking; handling various service complaints; and
communication for operations

3664408 NMTIANMIFINVAUN 3(2-2-5)

Cafe Business Management
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Structure and operation of cafe business; food and beverage management; cafe business trends;
catering formats for both in and out of place; planning; event design; location; venue and ambiance; co-
working space; creating brand and differentiation of cafe business; and provide services and troubleshooting

366340  §3N9d1AA 3(3-0-6)

Halal Business
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Basic concepts of Shariah and business; Islamic perspective; concepts of business in Islamic
perspective; approach of Magasid Al-Shariah in business; ethics in Halal business; corporate governance
in Islamic institutions; Islamic industry; human resource management and strategic management from an
Islamic perspective

3663402 N1AIFININRA sxuumiﬂszﬁuqmmwu,a:mﬁuﬂaaﬁﬁ'ﬂmaammimma 3(3-0-6)
Halal Standard, Assurance System, and Halal Food Safety
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Overviews and principles of Halal quality management system; overviews and principles of Halal
quality management system; Halal certification producers and standardization; procedure of compliance audit;
good manufacturing practice (GMP); Halal control point (HCP); principles of Halal food assurance; Halal food
assurance system in Thailand and worldwide; Halal certificates; Thai Halal food product certification
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Islamic Finance
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Characteristics of the Islamic economic system; prohibitions and business ethics in Islamic
economics and finance; philosophy and features of Islamic finance; Islamic laws of contracts and business
transactions; trading in Islamic commercial law; loans and debts in Islamic commercial laws; financial institutions
and products on conventional and Islamic; Shariah financial transactions; financing principles and practices
in bank and non-bank; sukuk and securitization in Islamic capital markets; Islamic insurance (takaful)

3663404 NITIANIINIINAMDINITAIAN 3(3-0-6)

Halal Food Production Management
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Guidelines for Halal food production; Halal food laws and regulations; Halal food production
requirements; sources of raw materials for the production of Halal food in Thailand; guidelines for food
production according to the hazard analysis and critical control points (Hala-HACCP); principles and process
of Halal food processing; international and domestic trade in Halal products; import regulations of trading
partner in Halal food products

3663405 mmmﬂ‘luqmmwnswmmimma 3(3-0-6)
Marketing in Halal Food Industry
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Meanings and scopes of Islamic marketing; theories and concepts of Muslim consumer behavior;
segmenting, targeting, and positioning; Islamic marketing mix; Customer Relationship Management Halal
branding; green marketing and green consumer; electronics marketing in Halal food industry

3663406 MsIAMsladadnauazldalniuemisaiaia 3(3-0-6)
Logistics and Supply Chain Management in Halal Food
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Concepts of logistics and supply chain management in the Halal food business; management of
logistics activities and supply chain in the Halal food business; Halal food business relationship management;
risk management in Halal food supply chain; laws and regulations in logistics; and information technology
in logistics and supply chain management
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Business and Service Management of Halal Restaurants
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Concepts of running a Halal food and restaurant business; management of Halal food restaurants;

sustainable Halal restaurant development; Halal food services on special occasions; Halal food production

and serving food; ethics and etiquettes of serving Halal food; hands-on practical in business and service
management of Halal restaurants

3664410 uﬁ'mnsiuﬂ'\aﬁqiﬁammsmma 3(2-2-5)

Halal Food Business Innovation
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Principles and processes for developing innovation in Halal food business; creating new product
concepts; evaluating and selecting concepts; developing and testing concepts; developing marketing
strategies, analyzing business conditions; physical development; testing markets; distributing; and applying
digital technologies to develop Halal food business innovations according to Halal standards

3664411 37U IUITMUALNNHENIFUHUAIINBBINITIANIIIZUUNINITINRA 3(2-2-5)
Ethics and Operational Skills for Managing Halal Business System
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Universal ethics; and integrity of the staff; control and audit of halal standards; building attitudes

for working with multiculturalism; etiquettes for living together in a multicultural society; personality; and

adapting to work according to Islamic principles

3664801 msHnUszaUMIAIBTITNANTIANT 3(360)

Field Experience in Management
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Internship in workplace, practicing thinking skill with discretion in various part, and facing the
problem and solving such problem in realistic organization’s circumstance
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Civilized Communication Arts
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Motion Graphics and Animation Design
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Media Innovation Creation for Rural Development
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Design Innovation, Online Store Development and Online Marketing
for Well-being Business
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Language for Hospitality Sector 3(2-2-5)
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Field Experience in Innovative Communication Arts and Entrepreneurship 1
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Field Experience in Innovative Communication Arts and Entrepreneurship 2
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3011208  msta1Fasuazmsaieassdiiiow 3(2-2-5)

Storytelling and Content Creativity

AN HWWD 32 mwmiLmLiaﬂmJaﬁﬂﬂi”ﬂausi,%m‘“mumiﬁami wanmmmnauwamu
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The relationship between storyteling and components of communication processes,
principles of storytelling across diverse forms of mass communication such as news, documentaries,
movies, advertisements, public relations, social communication, new media, and cross-media storytelling
production, and the creation and presentation of storytelling for ethically and socially responsible
media production

3011200  Hodail Aeadreassa 3(2-2-5)

Art and Creative Media
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Concepts of arts elements, art compositions in multimedia, the exploration of development
in the creative thinking system of contemporary arts and cultures for drama series, theatrical
performances, mixed media, and music, arts analysis and criticism, tastes in design, the integration
of Thainess, creating work internationally that emphasizes practice and efficient use of low-cost tools
and equipment

3051601 m3anzingdnssnduilnauazdlddeasna 3(2-2-5)

Analysis of Consumer Behavior and Digital Media Users

LUIAALRE ﬂ’]i’JLﬂi’]“’?‘lWQGlﬂiﬁND\I‘]JiIﬂﬂElﬂﬂ’im@ WIAALTEITUNIAAIARING LIIARLTE?
ﬂmmmwmuaumwuﬂm mﬂmmawam‘mmwmmamwuﬂm mimimmwmmuwuﬂmﬁa
mwamﬂ,au ml‘jmﬁﬂ'ﬂLLawmﬂsﬂ?ﬁn‘mzyjm NITUIUNIINNIAINEGT ATININET NMTHIUWIBNOFNTTH
1895U3LnA JlEd0ATNa wazdean FaAdnanidninadangfinssnyuilna

Concepts and analysis of consumer behavior in the digital age, digital marketing concepts,
the concept of value delivered to consumers, use of consumer data analysis tools, social media
consumer opinion survey, decision-making and judgment, psychological and logical processes,
predicting consumer behavior, digital and social media users, and digital media that influences
consumer behavior
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Media Literacy and Social Change
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Concepts, principles, analyses, criticism, media evaluations, events and social situations,
a vision of social contexts, an overview of social organization, media literacy and changes in Thai and
global society, media regulation and creation with ethics and social responsibilities

3012602 WIANTINNTEDV1IMALNITINLIMIBIEN 3(2-2-5)

News Reporting Innovation and In-depth Coverage
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Concepts, news principles, news reporting, field reporting techniques and access to news
sources by practicing in news situations, analytical thinking skills and situations solving in news work,
seeking and selecting news topics, sequencing of events, evaluating events and situations, breaking
news, interpreting news, investigative news reporting, media and situation analysis, news checking, big
data analytical trend in news, freedom and responsibility of the media, innovation in news production
through mainstream and new media with morality, ethics, and social responsibility

3011301  n3na Lo 3(2-2-5)

Graphic Design
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Concepts of design, creative economy concepts, graphic designs for the production of
various types of media and multimedia, practices in video and audio editing techniques using application
programs, evaluations, operational improvement, presentation’s strategies through various medias

3061402 msthﬂmwﬁ;aua:mwmﬁlauv[mmaﬁsﬁa 3(2-2-5)

Photography and Motion Pictures for Business
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The art of photography and motion pictures, principles of creative photography, composition
in photography, studio practices for photography and lighting, product presentation through
photography, brand development for business, e-commerce, utilization of digital communication devices
for photography, nuances of different camera types, managing of photo collections for commercial
purposes, ethical and socially responsible online photo sales, analysis and problem solving in the
photography business, and photography respecting copyright laws
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Communication Innovation De51gn of Thainess
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Innovative concepts, thinking process for communication innovations creation, various
forms of Thainess capital in folk culture, cultural mainstream and contemporary cultures; case studies
of communication innovations that create from the capital of Thainess, principles for designing
and creating communication innovations based on Thainess capital, designing a business plan for
communication innovations, in producing media for dissemination to the public practice

3001502 msa%"m;jﬂsznaumsqsﬁaam%’w5w 3(2-2-5)

Creating Startup Entrepreneurs
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The concept of good governance entrepreneurship, business opportunity analysis,
environmental assessment, principles for selecting business types of profit and social businesses,
building businesses and brands based on unique and suitability to create market competition
advantages, business plan, creating a business image and goals, business negotiations, personnel
management, marketing strategies, business budget analysis, digital skills and media purchasing,
media user analysis, conducting advertising and public relations, building business connections,
identity exploration, building an identity to gain following and acceptance in new media, presenting
oneself with morality, ethics, and social responsibility, laws related to the Startup business operation,
business result evaluation

3001402 NHHNY wazodwsssalunsnande 3(3-0-6)

Laws and Ethics in Media Production
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Concepts about morality, ethics, rights, and duties of global citizenship, respect for human
dignity, social responsibility in content creation and media production, laws and professional ethics
related to mass media, new media, and business operations, such as the Cinematograph Act, the
Telegraph Act, frequency management organizations, and so on
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3001601 a1vsdnAmANMIwInRmaaaas 3(2-2-5)

Civilized Communication Arts
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Concepts, principles, and practices of accepting other people’s opinions and cultural
differences, readiness to learn and adapt to society, being patient in the facing stressful situations
and conscious, solving problems with wisdom and morality, being responsible, honest, curiously,
public-minded, harmonious, teamwork, having leadership and followership, using appropriate body
language, personality and the spirit of a profession in communication arts

3003501 quwaamsnﬁué’ﬂsznaums 3(2-2-5)

Happiness of Being Entrepreneurs
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Learning a time sharing for leisure activities: to spend time with family, to have a social
communication, to manage stress and anxiety of a future event, to set a clear goal before move
forward, and to have a conscious mind of gratitude, a kindness, and a good relationship with others,
how to find a life balance and live happily: abilities of habitual changes, working development and
reduction of procrastination, self-improvement for a happy path, promotion of optimistic attitudes for
a balanced life of sufficiency, a practice of applied happiness, a mind practice with happiness, a plan
of the happiness accumulation in the tangible for being a happily successful entrepreneurs based on
sufficiency and the Thai’s ways

3011302 mseanuuulasunsinuazuadiuge 3(2-2-5)

Motion Graphics and Animation Design
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Application of package software to graphic design, graphic motion patterns, animations,
and special techniques, and design operations with different package software practice
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3002901 mi’ﬁﬂﬁmﬂmam%u%'mn‘siuuazn’nstﬂué’ﬂsznaunﬁﬁqsﬁa 3(2-2-5)

Innovative Communications Research and Entrepreneurship
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The study of problem statements, innovative communications and entrepreneurship
concepts, target groups study, research methodology, research planning and design, instrument
construction and data collection techniques, data analysis, research result reporting, presentation
and implementation

3012205 MFEANUULLAYNNTADENTUUTIE 3(2-2-5)

Brand Design and Communication
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Concepts, principle of brand communication and consumer needs analysis, brand
positioning through digital branding, digital marketing commmunication, brand design across platforms,
brands crisis management, creative digital media and content design
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3013701 msﬁau,axwmmmé’anqmﬁanﬁfﬁfuﬁ'\'ﬂamaﬁsﬁa 3(2-2-5)

Listening and Speaking English for Business Persuasion
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Practicing business and marketing English terminology, expressions for captivating the
audience’s attention, articulating main ideas, delivering concise summaries, employing persuasive
communication tactics, enhancing auditory comprehension, and participating in persuasive discourse,
covering introductions to business, presentations, negotiations, and interactions, expressing viewpoints
during business conferences, conducting interviews, managing public relations, employing speaking
tactics for promoting services and products through various media channels, and evaluating the
effectiveness of speaking in the realm of business communication

3013702 DINWAIIEITIA 3(2-2-5)

Creative English
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Skill development in using vocabulary and comprehension of English for business
communication, including listening, speaking, reading, and writing; using various expressions and
presenting information in a business context for inquiry, complaint, negotiation and job interviews;
practicing presentation skills at conferences and online media; and discussion about current events
and situations
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3014402 ms%'ﬂmiﬁ'ams’luqu’mqﬁ warNIEINITRABIaIETIA lnd o lnsl 3(2-2-5)

Communication Management in Crisis Situations and

Creating Creative Trend in New Media
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Crisis communications management, seeking information for situation analysis, substance
planning and design, disseminating and responding to news in a timely manner through mainstream
and new media to resolve and alleviate the situation, peaceful communication to manage conflict,
communication to create understanding based on the truth and emotions of the sender and receiver,
strengthening reconciliation, negotiation, building relationships between individuals and the masses,
fieldwork orientation, practicing peaceful communication, new media influence concepts, topic capture,
communication techniques, and media uses, being aware of events and situations, and creating
interesting trends in products and services influence follower

3014301 msa%‘wumuﬁﬁuﬂgmuma% 3(2-2-5)
Influencer Branding }
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Generating unique content for online platforms, employing diverse content creation

strategies, adapting styles to align with influencer interests, showcasing self-presentation through
image and personality, crafting identity through artificial intelligence or virtual influencers, establishing
pricing structures for content posting, monitoring follower engagement, adhering to influencer ethics,
and training in the creation of an online platform identity

3012206 mstﬂuﬁﬂs:mﬁ NHN3 N3DDNUUUAAILAZNITUAAS 3(2-2-5)

Moderator, Announcer Performance and Styllng Design
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Capturing communication issues, techniques for using language for communication,
personality and grooming dress, creating self identity, use of tone of voice, verbal and nonverbal
communication in conveying messages, practicing as an announcer and master of ceremonies,
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carrying out the program, dubbing the use of sound effects, singing for drama, radio, television, film,
and new media, principles of style and performance design, techniques of acting, character analysis,
selection, performing arts practice, directing actors in film and multimedia, and presenting a positive
image to the public

3022602 NTENVIANEAT msaummm:msﬂi:qnm"h’{ 3(2-2-5)

Journalism, Information, and Application
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Concepts of journalism, concepts of information to artificial intelligence, principles and
methods of writing, usages of written language, conventional writing, media organizations and
management, data journalism, digital storytelling, and the application of programs to generate different
sorts of media

3014601 m‘saanunuu’?@nssuﬁamaﬁiﬁa 3(2-2-5)

Media Innovatlon Desngn for Business
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Introduction of business media, problems and principles of planning, principles of design
and business media innovation development, creation of content, consumer analysis, business
budget analysis , design of creative media applications, presentation of business media innovation,
and evaluation of media innovation

3072501 msﬂs:nauqsﬁammam 3(2-2-5)

Show Business
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Formats, types of management, organizational structure, film production management
business capital management, budgeting, performers, equipment, sets, locations, casting and
performers selection, location scouting, lighting and sound design for performance, sub-contractor
businesses in the entertainment industry, techniques for getting client briefing, scriptwriting, art
direction, production planning, directing, and post-production processes, entrepreneurial training in
show business and media
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3074502 MSHAATIBNTUAZNINEUAS IRTaATaN 3(2-2-5)
Production of Films and Programs via Streaming Media .
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Creatively producing films and programs via streaming media, writing film and program

screenplays for streaming media, practicing in producing streaming media from pre-production,

production and post-production processes, presenting projects and producing creative streaming
media works

3014901  wianssamalulad nsianzilnanaznisdrsreaaiwnisainiedeas 3(2-2-5)
Technology Innovation, Poll Analysis and Social Situation Survey 3
LNAATEIENDIIIMNA NMTILATIZAITERE LA MIEITIVFOIUNIIDINIFIAN AENNMTUAZTHADY

mavinlng winnssimamaluladnunisdansdeyauasmaitaneianudaminaosme nMaimalulad

LUUVADNTINAD N ﬂ’]ii?EN’MD\IﬂIWﬂﬁﬂ’]ﬁ’ﬁva’mﬁaﬁ’N 9 pENRANNIVANTOUADRIAN LWNITRANEN

wazNIHNUN IR
Concepts of public opinion, analysis of media research, surveys of social situations,

principles and procedures of polling, technological innovations in data management and public opinion
analysis, use of media convergence technology, poll results reporting the public through the media
in a socially responsible manner, emphasizing case studies, and practice exercises

3013601 msa%‘wassﬁ’u’imnswﬁ'aLﬁamsﬁmmﬁmfu 3(2-2-5)

Media Innovation Creation for Communlty Development
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Innovative communication concepts, surveys, research, community problem analysis, media
user analysis, media planning, design, and creation of media innovations for community development,
application of various forms of media, monitoring, and evaluation for community development
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3004701 NILINITIANIAINAADNLATT 3(2-2-5)

Digital Commerce Management
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Digital marketing analyses, knowledge of an electronic transaction, uses of digital media
for communication to reach the target market, management, management system, knowledge
management, planning, launching products and services via platform, digital marketing communication,
operations of new media, transactions through electronic payment systems, building of competitive
advantage, and expansion of products and services from domestic to international market
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3002203 miﬁlam‘sqmmaz 3(3-0-6)

Well- being Communication
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Concepts, principles, significance of communication for well-being, communication and
building cooperation for the promotion of well-being, traits of well-being communicators, media systems,
intellectual well-being methods, astute use of media as a tool to encourage a well-being lifestyle,
behavioral perception of well-being media, development of a well-being media ecosystem that supports
individuals in using and creating media, strategies for presenting information, and communication of
changes in well-being behavior

3014403 msaeiaidusuazdamsawansalimiansa 3(2-2-5)

Reputation Maklng and Celebrlty Image Management
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Concepts of celebrity, image, personal branding, creating personality identity and
developing personal brand, communicating personal image, promoting positive image, mitigating
negative image, reputation management for individuals, short-term and long-term reputation-building
strategies, measuring reputation popularity, crisis management for celebrity images, crisis issues and
impact, crisis management, continuous information dissemination through creating publicly visible
and accepted work, risk management and negotiation

3004301 u%'mnssumsﬂs:nanqsﬁaqmma: 3(2-2-5)

Innovation for Well-being Business
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Well-being systems and management, well-being culture, access to well-being information
and services, well-being communication skills training, decision-making skills, self-management,
development of well-being literacy competencies at the individual and group levels, Information
knowledge management, business model concept and development, strategic planning, business plan
writing, structure and nature of well-being businesses, presentation of well-being business concepts
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to create innovation, analysis of business conditions, business positioning, new product development,
marketing strategy, packaging strategy, pricing, brand design, packaging design, business management
quality benchmarks, well-being business marketing, sustainable business management, business
technology and innovation, creating competitive advantages and opportunities, expanding related
businesses, domestic and international well-being marketing, laws and ethics related to well-being
and social well-being, online marketing, business success factors, managing obstacles, promoting
well-being amidst cultural diversity, and risk management for well-being businesses

3002303 WIANITIANITODALUL MIWAIWITWAI1D0W LAY 3(2-2-5)
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Design Innovation, Online Store Development and

Online Marketing for Well-being Business
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Studying opportunities, obstacles, concepts, principles, formats, and techniques for
promoting online store marketing, photography, editing photo, creating website, creating a storefront
with ready-made programs, uploading and managing data, meaning of event management, format,
type, importance, administration, management, and planning, creating special events, activity design,
creating innovations for events, innovation presentation and evaluation, online marketing for well-being
business, logistics management of goods and services, creating online well-being marketing content
and tools, application of tools, and designing marketing activities to achieve sustainable well-being
communication and social responsibility

3014302 msaanu,umffammafgiﬁmmzﬁmu 3(2-2-5)

Business and Social Content Design
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Concepts, marketing theories, characteristics of profit organizations and social enterprises,
thinking processes, marketing theories, characteristics of business operators for profit and society,
marketing communication process, planning, situation and target group analysis, communication
strategy, content design, creativity, production and creation of marketing materials, selection and
presentation of business communication activities, creative advertising, concepts, principles, skills,
and understanding about products, services, and consumer behavior, persuasion, creative strategies,
creative presentation, creative process, designing and creating content or formats, presenting marketing
advertisements to achieve targeted responses through mainstream and digital media in an ethical
and socially responsible manner
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3013403 msﬁ'ammazm‘m‘%mﬁﬂmﬁmgmm 3(2-2-5)

Communication and Management of Community Enterprises
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Principles, communication patterns and community enterprises, concepts and factors of a
community enterprise, participation, earnings and self-reliance of a community, uses of social capital
such as local wisdom, local expertise, and cultural community, communication problems and guidelines
for community enterprise development, marketing plans and operations, performance analysis, proper
management of community members, creating production activities and disseminating community
enterprise results
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Innovative Well- being Communications from Local Wisdom
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Concepts of knowledge management for well-being, studies of opportunities, problem

conditions, communication and transfer of local wisdom, community well-being systems, well-being

situational analyses, creating a network of cooperation in learning and developing well-being systems
from Thai local wisdom, and creating innovation in well-being communication s from local wisdom

3014206 msﬁlamiﬁqsﬁaﬁaaLﬁmtﬁaqmm'z: 3(2-2-5)

Communication for Well-being Tourism
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Studying the objectives, analyzing competitors, market demands, tourism behaviors,
applying communication relevant to well-being tourism, organizing tourism programs, completing
in the industry in order to identify service management strategies, promoting well-being, and food,
nutrition, and the well-being environment
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Film Visual and Audio Design
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Visual and auditory language in film media, screenplay creation, character development,
costume and set design, script adaptation to filming, visual design and composition, filming techniques
and arrangements, lighting, sound design in film, and film editing
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Business Communication Strategy and Media Design for

Well-Being Changes
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Concepts, techniques, methods, elements, and relevant factors of making a strategy,
planning a communication strategy through various channels, identifying objectives, studying business
goal achievement, analyzing overall business and its situation, competitive abilities of marketing
segmentation, monitors and evaluations, studies of communication strategies of well-being at the
levels of individuality, community, society, and policy, and studies of problems’ conditions: strategic
planning, creative design of media and messages, and monitoring and evaluation to lead to results
in well-being changes

3012701  NSISIRABIDINOBAIYNITUEAS 3(2-2-5)

Learning English through Theatrical Performance
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Vocabularies and idioms of performance practicing, practice English skills through a single
and group performance improvisation, acting with gesture, posture, expression, acting with eyes, and
theatrical pronunciations

3002304 msa%”ms'\zl‘lﬁmaoé‘mm%’wLf:awﬂuﬁlaﬁaﬂuaau‘laﬁ 3(2-2-5)
Monetization for Social Media Content Creators
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Types and formats of income-earning channels on social media, image creation, target

group analysis, designing messages to persuade users of digital media, creating and participating in
online communities to meet business goals, social responsibility in generating income from content
creation, relevant laws and taxes, and training in the project of monetization for social media content
creators

Q6



3012304 MsWARHDIRD 3(2-2-5)

Audio Media Production .

NANN13 ﬂ’]ﬁLﬂi’]“’ﬁﬂ@'NLﬂ’MN’m mia%ﬁﬂmiﬁiﬁLLUULLa‘“LﬁamﬂElmﬂﬁmmvauﬁur]du
whvisne nadewun mﬂmmmmwmmmm LTI amaauﬂ,au mMalldunIngse Elﬂﬁﬂuﬂ’ﬁ
ﬁ]mwmmmaaﬂau mﬂmwmmﬂﬂi WNFN 9 muﬁamﬂuaa‘ﬂau 271 TIENTNOALATA WAL
mimmuaﬁwm‘nmmamaLLW‘J

Principles, target group analyses, creating forms and contents suited to the target audience,
script writing, techniques for broadcasting and online radio programming, using application software
for online radio programming, conducting various types of live broadcasts via online social media
such as podcasting, and a presentation of radio broadcasting

3012305 mmmua:msaﬁﬂsw‘lu‘ﬁ'mmsmz 3(2-2-5)

Public Speaking and Discussion

nsadunelwidomensntuazaniunssidagiu waﬂﬂmmvaﬁmﬂumﬁwﬁiu‘nmmimv
miwmwaiwnaummimmﬂa LLavmiW@ﬁumwwmaﬂﬂamamﬂumomi msliides Some dan
nIYA mmmm\i LLﬂ‘“‘Uﬂ@ﬂﬂ’]‘WL‘Waﬂﬁﬂ\‘iLL@”ﬂ’]’iWﬂi%I@ﬂ’]ﬁLLﬂ FOIWNINAN N NAIBIUNITEUNI
LAZMILATINABAAANT ALY miaamim‘mamqﬂuﬁﬂwﬂumumwuﬁiimmmmmﬂmo

Discussion of current events and situations, principles and methods of public speaking,
informative and persuasive speaking, and formal addresses in various situations, the use of tone,
cadence, speaking style, gestures, and personality for listening and communicating in a variety
of contexts and circumstances, conversation and negotiation strategies for reducing conflicts,
communicating in English through new media in various cultural settings

3013902  lassnsfitasaunianssufossaiasuwuazaanaiie 3(2-2-5)

Special Project of Innovative Mass Communication and Multimedia

n13aAUTe 1AL LoManITA AR BRDE1THIATULASUIANTIHN AUNNEUAT NTLEAY
wazAafdfe AnaTaweUzlawliao e Lmeﬂum‘sLLﬁlmﬁmmmq 9 Tt In Imlmiﬁnmﬂ
LUUMIFNEWT ISR LR R mea T Tnlulasenis yialAssm IR ALA g 9aIIA MM
’J“H’WWLNEJLLW?Q@I’W’WMW LL@M?@mﬁLiEm;J'ﬂg‘ummmuumﬂmﬂmﬁuwmamumahumawmaa

Discussion and analysis of opportunities for mass communication operations and innovation
in film, performance, and multimedia, research and presentation of public issues, guidelines for
solving various problems in the profession by organizing seminar formats, creating a plan to solve
problems according to indicators in projects or special projects that create professional work for public
dissemination and/or practical learning in communication arts in departments within the university

3012103  MSHBEITNMTANABININTTHRATNTITITIATH BT 3(2-2-5)

Communications in Event Marketmg and Advertlsmg Campaigns

WIRA WENNTT MILIMITAMInaado N NM3RaEIIMIAMAFIAINTIN NNTTUHN miuﬂmw
waznIWeNNIaiLwIliNNIRaTA ﬂf\ﬁmiumimaﬂﬁammumiﬁaaﬁmwm@lfmm}miu ﬂamﬁmiﬁami
MINAIAEIRINTTH NITINUNINNTIRHIA AW LAZMTILHUEBEMSUNsRm N Ina adsRianITw
q@@ama wr3nedaTalszanduanslddedniy nIdea1IN1IRAIAERINTIHLEZNNTINIIR TR WM

Concepts, principles, and management of marketing through new media, event marketing
communications, planning, contests, and forecasting market trends, factors in selecting media for
event marketing communications, event marketing communication strategies, advertising campaign
planning and media planning for event marketing communications in the digital age, tools to measure
the effectiveness of media use for event marketing communications

Qo7



3012901 ms&‘uumﬁ’m%’ué’ﬂsxnanmiqiﬁaﬁ'a 3(2-2-5)

Seminar for Media Business Entrepreneurs

n3adUse esed dael Uiz Lﬁ%‘ﬂ’mﬁiﬂ’ﬂﬁa ﬂg‘wmmm ﬂ]iaﬁiimaﬂwﬂi neuNIT
AnaNLanale L@uﬂmmmmimwmaimmm m’ﬂamaﬂmimm RINRRER LLmﬂNTum‘mTNIBHW
muwﬂmﬂmmmﬂ o TwienTw A ANBINIZLINNIT JUuuy mﬂuﬂmﬁmﬁwmmuﬁimﬁa NIAANT TN
WNUﬁwLﬂ%LﬂEJ’J“LIE]\‘mUﬁiﬂ"ﬂLL@JJ‘H’]“HWN@LWE]LNEILLWiﬁlaﬁ’]ﬁ’ﬁmv

Discussion, analysis, and criticism of media business issues, entrepreneurial laws and
ethics, researching public issues to recognize and understand obstacles and facts, guidelines for
creating opportunities and solving various problems in the profession, study of processes, formats,
and techniques for organizing media business seminars, and organizing seminars with issues related
to business and the media profession for dissemination to the public

3012902 '[momsﬁLﬁﬂé’\'ﬁ%é’ﬂsznaumsﬁqsﬁaﬁ'a 3(2-2-5)

Special Project for Media Business Entrepreneurs

miaﬂﬂiw Aaned lama ﬂﬁﬂ@IﬂNﬂ’]i‘WLﬂMLﬂEJ’JﬂUﬂ’]iﬂiwﬂaUﬁiﬂﬁ]ﬂa MI3AT UMD
Lmﬁmmmwmmﬂﬂmﬂmi miwmuwuﬁim mawmuuumaa\mwﬁ’iﬂﬂ I@EJNﬂLquﬂiﬁﬂﬁnaﬂLmN
NNEITTN ADADTIN IYTIINUAEANNIUAATOUF O TIAN mﬁmmgﬂg‘ummmmmuumﬁmﬁmﬂuwma
UTDINTINGIRE

Special project opportunities discuss and analize regarding media business operations,
creating a plan to solve problems based on indicators in the project, preparation of business
plans, creating business models with a focus on projects that promote professional skills, morality,
ethics, and social responsibility, and learning to do actual work in communication arts in university
departments

3012104 msﬁ'amifmjmmmazqmmaz 3(2-2-5)

Communication for Nutrition and Well-being

WA MANN1T mmmﬂmmmmmami lnFwin1Iuag mmwnmmmwma SRy
waze1INh LmeﬂmiﬁamiLwamLaiN‘Wqmmmmiuﬂﬂﬂmmnwammw ﬂ’]iﬂi“’ﬂﬂ@ﬂsﬁﬂi’miﬂw
Iﬂ‘ﬁuﬁmiLW@miﬁ@ﬁ’]iﬂﬂmﬁW LLmﬂmmmaﬂmimimamwmi JURUUTIENIT NTEUIUNINEATIBNNT
mﬂumﬁmimwmmmﬂﬂa MR OATNANIENIIOITNDILAE mm’iaﬂ audnladasnmn wann1s
mmmummimmmmﬁm 1k miml,ﬁuawmﬁmmﬂmwm ’JV]EJﬂiJ"\]’]EJLE\TEN wazdosoular

Concepts, principles, and importance of communication for nutrition and health affecting
human beings physically, mentally, and emotionally; communication guidelines for promoting healthy
eating behavior; applied nutritional knowledge for health communication; concepts and principles of
health program production, including a program type, a production process, technically building of
the interests; emotionally communicating feelings; understanding in visual and audio; principles of
using a standard subtitle replacing the audio sound; and presentation via radio, television, and online
media
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3012702  mBuiamsuSNs 3(2-2-5)

Language for Hospitality Sector

mﬂfnmmaonmﬂmmwumﬂ %) pRomluuIunTesuuInIg miﬁammummmwm
mslnadny nasfemanuusauwlay msmammuﬂammﬁmm m‘mamaﬂmimmim ARPRINIRE 7N
NgINg mmauﬁua\‘imammmﬂmimamnm ARDAIUNIIANWITHUTTINWIWITA Iﬂmuumiﬁamﬁ
LLauﬂ’]iLLﬂﬁmMﬂuﬁﬂ’]uﬂ’]‘Jmn’]i‘ﬂ’m’m%ﬁ@’m‘ﬂﬂ’]EJ

Using English in various forms to communicate in the context of service work, telephone
communication, online communication, filling out business forms, writing business documents,
organizing business meetings, responding to customer needs, and intercultural education with an
emphasis on communication and problem solving in a variety of work situations

NU2AJIBIIAWN:
3utilnUs:aunsnidsNGw 6 rUdanm

3004805 '?lmjszaumszﬁm%wﬁﬁuﬁmﬁﬁﬁamgu%’mnssmua:mﬂﬁué‘ﬂsznaumiﬁqiﬁa 1 3(360)
Field Experience in Innovative Communication Arts and Entrepreneurship 1
AndfdRnugiiadnasssuimamaniniagifa viansindszaunsaiisdnauniienn

NEUBN ﬁnLﬂuawmmmumm:mmu‘ﬁ%amﬂLLW’;"mu@jmmim:

Operational business practices in the field of communication arts or other business, and/or professional

experiential training outside the organization, presenting work through a portfolio or disseminating

work to the public

3004806 HNUsedUNITAITIBNAWRINAAIIAIHIANTTH m:n’mﬂué’ﬂiznaumsﬁqsﬁa 2 3(450)
Field Experience in Innovative Communication Arts and Entrepreneurship 2
AnUszaunmaniiuiimaraasluaniulsznaunis 89AnIdase a0IULINIITNNEEANIE Nie

1ugIie wiaaiegsfaldotndugUossnmeaues MILERORAWAULHNTEGNITUATOIHBUNTITUE

51U

Field experience in communication arts in workplaces, independent organizations, well-
being facilities, and business entities, or creating a concrete business on your own, presenting work
through a portfolio or disseminating work to the public

Q9
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lnsvasionanans
Tumheiandneinaeanangns 120 mieia ddasdiudumiheiauenaunuinizeeil

1. nuandsrAnunalulitiesndn
2. MU2AdBIIaAWN:

2.1 ANt
2.2) FTN

2.2.1) A04AU
2.2.2) A3 uaan

2.3) Ininyszaunalindw
3. nuamdsndanias Tudesnsn

n1sYANISISsUNISdau
1. nuaanasAnuNalu Tudesndn
2. nuomdsnlawn:  MiSsulitesndn

3011106

3011701

3001503

2531108

2011206

3011107

2531109

3011601

3012306

3002402

3011702

3011602

3012603

3012604

3062103

2.1 3eunu litiesndn
MIROFIRINALAL I TITAADWNIHE

Digital Communication and Content Creation
MESINEReN1IRea1IA TS

English for Digital Communication
YANNMWURZNTULEUB I

Personality and Presentation
wadnFiAnLarUIziunIioas

Dynamic of Society and Communication Issues
Fnanenanudunyed

Human Psychology

WOANIINETUEI

Receiver Behavior
FianATinunMITanadaa s anla

Digital Society and Online Community Communication Management

M3 SIEUNALEAINGD

Media Information and Digital Literacy
ATNAANIIIETIA UM IHAAAB NG

Creative Thinking in Content Creation
fﬁﬂﬁiiuLLa:ngwmwLﬂ:amm%fwmiﬁﬂaumuﬁ
Ethics and Law for Content Creation

2.2 16w
2.2.1 3"0vAU

sl iiamadesnsnewnug

The Use of Language for Content Communication
%’aadaLmzmiaummﬁamﬁaammumumuﬁ

Data and Information for Content Design
Toyan1seAngnunIaseassdnaunug

Artificial Intelligence in Content Creation
mMatendeionsdemInana

Storytelling for Digital Communication
AnUzmaten A TaB T wAB WNUS

Digital Photography Art for Content

24 iLdgNm
90 nudaNM

30 Miefin
57 Mwene
45 nieie
12 niefin
3 e
6 nuocsunn

24 MiLDaNM
90 nUdaNM
30 nudanm

3(3-0-6)

3(2-2-5)

3(2-2-5)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(2-2-5)

3(3-0-6)

57 NUdgNM
45 niudgnNm

3(2-2-5)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(2-2-5)
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3062104

3012605

3012307

3012308

3012703

3013107

3543112

3013602

3013703

3013903

3013108

3003602

3013301

3013109

3013603

3013604

3013302

3013110

3013303

3013605

3013606

mMTazAMniansiaans 3(2-2-5)
Visual Analysis for Communication

msltlmdeadifeuazunannasnaanlan 3(2-2-5)
The Use of Social Media and Online Platforms

NN EIFTIRADWNTE 3(2-2-5)
Graphic Design for Content Creation

MINARIALEADUNURLAZNIAARE 3(2-2-5)
Video Content Production and Editing

mmﬁmqmﬁamudﬁm 3(2-2-5
English for Storytelling

NMIAEETULIRARBANEIEN 3(3-0-6)
Brand Communication for Sustainability

nagnmIsiasdaammudiianInanfdng 3(2-2-5)
Content Creation Strategies for Digital Marketing

NITILRUNAENENIETNETIAADULNUG 3(2-2-5)
Content Creation Strategic Planning

mMIsanswazmadeaslunizingd 3(2-2-5)
Crisis Communication and Management

TAT9NIN IR0 IRINUAZNITTNETIAADINUS 3(0-6-0)

Digital Communication and Content Creation Project

2.2.3 Jsuden 12 nuognm
mﬁﬁamiﬁ%ﬁaﬂaumuﬁlﬁaqmmwmwiﬁmi 3(3-0-6)
Digital Content Communication for Hospitality Industry

anwuﬁﬁiuﬁ’umiﬁlamiﬁ%ﬁa 3(3-0-6)
Multiculturalism and Digital Communication

NIIATIENITNNNOAUATES 3(2-2-5)
Podcast Production

n1333108198598538 3(2-2-5)
Creative Reviews

NASNAINI 0N TIA 3(2-2-5)
Creative Streaming

misanuuulIsanaunug 3(2-2-5)
Viral Content Design

Madendoaulawm 3(2-2-5)
Copywriting

JRennasLazUSannNes 3(2-2-5)
Vlogger and Blogger

nAneaenlnLazLe NG 3(2-2-5)
Motion Graphics and Animation

msaFeneldanasumnudumLnaana Iy 3(3-0-6)
Content Monetization on Platforms

BN aMIAaTIRINAABUNTE 3(3-0-6)

Events for Digital Content Communications
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2.3 nus:aunasnidsasw Tutieandn 3 nuiognn
3014801 AnUszaunsaliondneunIdamsAInawasnIaieaIsAAmnue 3(450)
Field Experience in Digital Communication and Content Creation

3. nuonduvdentas litesndn 6 ntiosnn
Trdendeuneindu 9 8nludesndt 6 miedn lunangeirzaudinainizesuminedeaiugie

Tagludnusedmneesouniwar wazliidunednismualdseulaglivuniisinsialunainisdise
MIANWINANGAT
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A1DSUIUSIUIUN
alwnlvinisdoaisadnaua:nisasivassAnaumnud

Junu

3011106  NIRDENIAINAUATAIVAIIAADINTA 3(3-0-6)

Digital Communication and Content Creation

mwﬁmaﬁami WNAAMIADEIAITA UAZ UNLIMIBIINEINATIAAaMUANTIATIZN
mamumwgmﬂﬁmamamﬁmma LmemimNmiﬂﬂaumum NANNII0NLULABWNGE NATA
mim’mmiﬂﬂaumumﬂmew ! MIHARABNWARBMIHELNTURINaaWBTNATA nsldiadas
NaﬂwauauuwamWammm nadaziivnanTldnauwnue wlngeadife

Theories of Communication; Concepts of digital communication; roles of content creator;
analysis of data and behaviors of target groups; concepts of content creation; principles of content
design; techniques of content creation in various forms; content production for publishing on digital
platforms; the use of digital tools and platforms; the evaluation of content usage in social media

3011701 mmé’anqmﬁanﬁﬁlamiﬁ%ﬁ‘a 3(2-2-5)

English for Digital Communication

mal#anAne Taennsnl formamune mIseniieniondess MIEAN BN B0 LUL
‘UiM’mﬁ‘V]ﬂﬂ’]ﬁ‘ﬂﬂ NTNA NIT8% NILTenh ﬂ’]iﬂi’]GﬂgﬁNW%ﬁN’]%ﬂ’]iﬁuﬂu’] MIlARaY LAZNIILEAY
mwmmuumwamﬂaimﬁma

The use of vocabularies, grammar; meaning; pronunciation for communication; the use
of integrated English skills, listening, speaking, reading, and writing; creating interaction through
conversation, interaction, and expressing opinions on digital platforms

3001503 qﬂﬁnmwuazmiﬁnauamu 3(2-2-5)

Personality and Presentation

miwwmmaﬂmw MTIENMEINE NTININT MITFSNNNANBULAZNTLFAINEY NINA
mildmwuasindes m’m‘wmmmuamﬂiwmmmmimmua i‘]_]LLUU%I@QH’]?%’]LN%@T%NG]GIN 9 NMIAATYN
aundanlunmaiiaue nslddouas aﬂmmﬁf,umimmua

Personality development; the use of body language; posing; creating an image and
dress; speech; the use of language, and tone of voice; meaning and purpose of the presentation;
presentation formats in various dimensions; presentation preparation; the use of media and equipment
for presentation

2531108  Wajadsanuazilszdwnsdoans 3(3-0-6)
Social Dynamic and Communication Issues
Apneiifadouaslassudoaninaioiinadadonn Sauosan nadles LA uazinalulad

%aﬂﬂmuiwmm“ﬂmﬂm LL%DI%NH’WL‘LJaEI‘LLLL‘]JM‘V]NmﬂNLL@“’ﬂ’JWNﬂW’muT}’]’NL‘ﬂﬂI‘LﬂNﬂ MTIATIZA

nansznuLazaownInnemelulssmatazmenandszmaioldluniidesns
Analyzing contemporary social factors and issues affecting society, culture, politics,

economy, and technology in Thai society and the world society; trends in social change and
technological advance progress; analysis of impacts and situations both within and outside the country
for communication use
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2011206 Sm%mm'\mfluuwﬁﬁ 3(3-0-6)
Human Psychology
LHIARTBIIAINET ATTHARIANIIETTHNOE miiummmmmm mawidvuaznssafula
MINIILIIUwAata NIUTU Moz w‘m nnTUse aﬂmm’mmmamiwmmmmm aiwmiﬂﬂmmwmm
Concepts of psychology; emaotional mtelhgence, self-esteem awareness; problem solving
and decision; making inspiration; adaptation; leadership; applying psychology for self-development
and creating quality of life

3011107 wqﬁnswé’%’nms 3(3-0-6)

Receiver Behavior

mwﬁu,a“LLmﬁ@ﬁ'Lﬁm%’aqﬁ’umﬁme”ﬁpﬁumi fadameluuazifadoneuaniifdnina
mamumi U‘ﬂmmlmmumi anBImENNYIEIINIFNERT iULLuumﬂmm ANMNARN NAWAR TNHITIN
UszauniInt qumiumﬁ‘uma mﬂsﬁaahmiﬁamimm annmanTiaznslaszleniande

Theories and concepts, related to receiver analysis; internal and external factors influencing
the receiver; the roles of the receiver; demographic characteristics; lifestyle; thoughts; attitudes;
culture; experiences; perception and media usages behavior in digital communication; expectations,
and utilization of media

2531109 é’aﬂzuaﬁﬁaﬁ'nmﬁmm‘sﬁ'am?’qu%uaaﬂaﬁ 3(3-0-6)
Digital Society and Online Community Communication Management
ANNANIBULAEANWIMEIDITIANATNG iULLUUﬂﬁNmmwmeﬂgﬂmwumamuiumwmf\ma

miﬁ‘ammmmwmmwmuaaulau NIARAN @mewmmu MINANZATEINOLIVUAZIANIZULEANHN

AeN NNINBUAIDHN m’:?Lquﬂ,ézJﬂtymLLaﬂwmLmeﬂuamﬁnﬂiu‘qmu LAZNIETNIIREIIINN T IAN

poulay
Meanings and characteristics of digital society; types of engagement and interactive of

human in digital society; communication and online community management; tracking; monitoring
comments; analyzing feedback; and measuring popularity; answering questions; problem solving;
and giving advice to community members; and building online social participation

3011601 mifwi'\ﬁ'uﬁa FAIFUNAUAZAING 3(3-0-6)

Media, Information and Digital Literacy

ANVNIEY ANEATY LLa:aﬂﬁﬂi:ﬂammﬁﬂmmﬁmqﬁu%a FTN LN ﬂtytyﬂﬂizﬁwﬁmz
AAND WAL DIAINA ULAZANNARIANAINE NTEANNAAIATIZHLALANMNAATININENIFUAKLAY
Uszifiunnde

Meanings, importance, and components of literacy skills in media, information, artificial
intelligence, and digital; digital citizenship and digital intelligence; the use of analytical thinking and
critical thinking; searching and evaluating media

107



3012306 ANMNAAIIATIAIWAIITHANADIINKG 3(2-2-5)

Creative thinking in Content Creation

MINTILAZNTVNUIDIENDT ANHENNUSTITHAINUANMNAATINETIA REHN LWIAAND ]
wazUszleriansnnuAnaineaIsn m:gmmmﬁmmmﬁma%qmaﬂ’ ‘3%'miﬁwmmmﬁm%ﬁmlﬁﬁ
gUaIIABIANNANTNETIA JULULYBHD IR INARRoaT9a33A inUfURnunanfoaiassdiald
Tuunwasnasnoanlaruazoaulad MaEuonauANNAAFTIETIALUIULDUAINAADUMNUG

Functions and the work of brain; the relationship between the brain and creativity; definitions,
concepts, theories and benefits of creativity; the creative thinking process; methods of creative thinking
development; barriers to creativity; forms of content in creative media production; practice producing
in creative media to use in online and offline platforms; presenting creative work in digital content
forms

3002402 a'%ﬂﬁsmuazngwmmﬁan’nsﬁ%”mﬁssﬁmaumuﬁ 3(3-0-6)

Ethics and Law for Content Creation

W3en370ludefdva NORNIENITAIUANLAE ﬂumaﬂmimwmmmumum WIAALNZAAN
NINN380TINIBNTEINNETIAADINUA ﬂgwmﬂmamm”%iWﬂﬁ’umﬂﬂmmﬁ miﬂmiawammu
UAAR NONNIENI T HBLAENITAAA ﬂg‘wmﬂLLamsﬁlﬁﬁﬂumﬁLmaLLWiﬂaumumauIau NI
IRANLAzANNILRTEUADFIANTBNIIET 9T IIAADUNBARINAANITLDITHILAZ NN

Ethics in digital media; laws in regulating and protecting content creation; ethical concepts
and principles in content creation; copyright and intellectual property laws; personal information
protection; advertising and marketing law; laws and ethics in publishing online content; developing
awareness and social responsibility in content creation according to ethical and legal principles

3656w

3B10VAU
3011702 mslFasian1siasnsaammnue 3(2-2-5)
The Use of Language for Content Communication
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Principles and concepts of using verbal and nonverbal languages appropriate to the formats,
platforms, target groups, objectives, and situations; techniques for creating content; practice using
languages to communicate the content
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Data and Information for Content Design

mwﬁwﬁﬁymaﬁaﬂa f3ewnALazUIzLARUNTaaNUULABUNUA ﬁﬂwmmmgmmmm
ABNUA UINNUAZLRRIETNULNA ﬁﬁ'miﬁummmam’m%m mﬁmﬁ:ﬁ%’m@ MIMAUAYIELAY
milidyglszduglumyiiensidoys muhiewedayauszmsswnalihaulansmainguzad
maemiﬁamnmzmmwuﬁumﬁjuLﬂmmﬂ

The importance of data, information, and key points in content design; characteristics
and forms of content; types and sources of information; methods for searching and collecting data,
data analysis; topic determination; using artificial intelligence to analyze data; presenting data and
information in a way that is interesting, in line with the purpose of the communication and appropriate
for the target audience
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Artificial Intelligence in Content Creation
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Artificial intelligence in various industries; trends and future directions of artificial intelligence;
fundamental knowledge of natural language processing; creating text, content, video and audio with
artificial intelligence; tools of artificial intelligence for content creation; data analytics; the ethics in
using artificial intelligence

3012604 MstaBauianTHEE1TAINA 3(3-0-6)
Storytelling for Digital Communication
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The importance of storytelling in the digital era; elements of digital storytelling; storytelling
method; plot structure; narrative perspectives; techniques for storytelling; storytelling with the purposes
of communication via digital technologies and various platforms
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Dlgltal Photography Art for Content
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Principles of digital photography for content; principles of digital photography; types of
digital photography; equipment in digital photography; using composition art in digital photography;
light, and techniques of digital photography; image editing techniques using applications; applying
digital photograph for content; and practice taking digital photographs for creating content

3062104 MFIATAMNIRENMIHDES 3(2-2-5)

Visual Analysis for Communication
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Principles and elements of images; visual language; expression of ideas; signs; interpreting
and visual communication; ethical responsibilities in visual communication; the impacts of visual
communication on cultural and audience diversity
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The Use of Social Media and Online Platforms
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The use of social media and online platforms; the role of social media and online platforms
in personal and organizational context; the users behavior; content creation and management; using
tools and features; data analysis and the use of measurement tools; ethics and responsibility in using
social media and online platforms

3012307 nMANNOFI9HTIAADWNKG 3(2-2-5)
Graphic Design for Content Creation
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Principles of design and composition of art in graphic design; the use of application in

graphic design; techniques in graphic design for content creation; graphic design in various platforms;

and practicing in graphic design

3012308 NITHAAIAlDADWINWALAZANTAARD 3(2-2-5)

Video Content Production and Editing .
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Principles of video production; creating a story from a script and storyboard to video
production; camera angle; lighting; sound, and image recording; video production process; principles
of editing and image sequencing; the use of application for editing; and practicing in video content
production

3012703 mBIdIngwAaNMsaE0 3(2-2-5)

English for Storytelling
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Using of English speaking and writing skills in storytelling; the use of English in the context
of culture and situations; writing the plots; the use of English to create atmosphere and mood; and
creating the climax of a story through various forms of content
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Brand Communication for Sustainability
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Styles and characteristics of brands; creating sustainable brands based on the concepts of
environmental and social responsibility; the role of communication in branding; brand communication
through storytelling; methods to communicate brands through images, audio, text, and video; the
use of marketing communication tools to create content; and the impact of using content in brand
communication
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Content Creation Strategies for Digital Marketing
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Principles and concepts in digital marketing; digital marketing planning; the use of tools;

techniques; methods of generating incomes; setting marketing goals; measuring marketing success;
and practicing content creation strategies for digital marketing
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Content Creation Strategic Planning
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The importance of content creation strategies in digital era; market and target audience

analysis; planning and executing content creation strategies; techniques for creating interesting and
quality content; selecting appropriate communication platforms for target audience; measuring content
success; and the use of artificial intelligence for content management
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Crisis Communication and Management .
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Meaning and types of crises; risk management and administration; crisis impact analysis;
setting target groups; planning; setting techniques; and setting communication strategies to be
consistent with the situation; the use of language to communicate correctly; using communication
tools appropriately; and case studies
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Digital Communication and Content Creation Project
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Practice applying creativity to meet the needs and objectives of the organization; and integrate content
production skills to create projects or works that can be used; presenting work in various formats;
and publishing it on various platforms to the public
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Digital Content Communication for Hospitality Industry
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The role and importance of digital communication in hospitality industry; analysis of markets
and target groups in the hospitality industry; setting the objectives and goals of communication; selecting
the appropriate social media platform for target groups; techniques of creating and producing digital
content for the hospitality industry; measuring content success; and promoting digital content for the
hospitality industry
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Multiculturalism and Digital Communication
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Meanings, importance, and role of multiculturalism; trends of the cultural wave; transmission
of cultural identity, beliefs, and faith; strategies of using multiculturalism in creation content to meet
the needs of modemn society; and case studies

3013301 MTIATIYNITNWNIAUATA 3(2-2-5)

Podcast Production
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Meanings and importance of podcast; types and forms of podcast; process, methods,
and techniques in podcast production; equipment and tools for podcast program production; defining
content and target group of podcast program; planning; and practicing in podcast program production
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Creative Reviews .
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Meaning and importance of reviews; types of reviews; elements of a good review; the use

of language in writing reviews; analysis and evaluation of products or services; writing product and
service reviews; reviews of places and activities; the use of media for reviews; broadcasting; case
studies and practice writing review

3013603 AASNAIAIWHIIN 3(2-2-5)

Creative Streaming
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Meaning and importance of streaming; types and platforms of streaming; targeting and
planning for streaming content creation; streaming techniques; visual and sound management; the
use of streaming features and tools; analysis of steaming results; laws and ethics in steaming; and
practice streaming
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Viral Content Design
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Meanings and importance of viral content; characteristics and elements of viral content;
consumer behavior; strategies for creating viral content; platforms and channels for broadcasting;
the use of tools and techniques to analyze content diffusion; Measuring and evaluating the success
of viral campaigns; case studies, and practicing in creating viral content, and campaign planning
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Copywriting
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Meanings and importance of copywriting; analysis of marketing data and target group;
persuasive writing; creativity in copywriting on digital platforms; techniques of copywriting; and practice
copywriting
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Vlogger and Blogger
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Meanings, importance, types, and forms of viog and blog; differences of viog and blog;
audience analysis; the planning and strategy formulation of content for production; equipment and
techniques of production; monetization; ethics and laws on production and broadcasting; and practicing

3013303 nrnadeulninazuaiwdn 3(2-2-5)

Motion Graphics and Animation
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Principles of motion graphics and animation design; processes, and methods of design;
script writing; scene design principles; cartoon drawing; designing the character, posture, and clothing;
techniques for creating and arranging elements; animation creation process; animation editing; the use
of color and light in animation, text, multimedia; and special effects; the use of applications software

3013605 n1saswelanAawNnAUBLNaaNaTY 3(3-0-6)

Content Monetization on Platforms .
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Principles of content monetization; types of content monetization; methods of content
monetization; tools and technology related to marketing and advertising in the platform; applying
content monetization strategy into the platform; ethics and copyright laws and intellectual property
rights

3013606 DLIWAINONITROAIIAINTAADWNTA 3(3-0-6)
Events for Digital Content Communications
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Meanings and types of special events; models of event management in the form of online,

offline and hybrid; event planning and management; the use of digital tools and technology; event
organizing strategies and techniques; success measurement and evaluation; trends and innovations
in the event industry; and case studies of successful events
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3014801 AnUszaumIniizndndunIsaamsAINaLaLnIINIIIIARDINUG 3(450)
Field Experience in Digital Communication and Content Creation
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Practicing work in digital communications and content creation in government agencies,

state enterprises, or private businesses by applying both theoretical and practical knowledge in

professional work; responsibility of assignment and expression according to the characteristics of the
curriculum
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nInawILeUNALTuIMILgUNIntLUUENN A
Applications Development for Smart Device
mIfamInanauazdefiansaunlal

Digital Communications and Online Social Media
TasinIgafaaienssn

Creative Business Project
dungInaaaTIduazinaluladfdna

Seminar in Creative Business and Digital Technology

2.2.2 3yuden 18vulitiosndn

3691206

3691207

3693901

3693208

3693209

3693302

3693207

3694201

3694202

MEINEAafIANLAZLATEFAIATIE

English for Digital Economy and Society
masshadiomuazidungnén

Content Creation and Customer Journey
ARwEdowLazNII9ANNILATING

Virtual Teams and Project Management
SBNNBLULTNSALAZ N INTN N UTIANITHN%
Smart Office and Work-Life Integration
mInenuuuAsifalinaiolszaunisoiious
Media Design for Learning Experiences Enhancement
M3fTinogI0ne a5 NETIALAENIA3TT0Y
Creative Survival and Thriving
ILUUAITWNARING

Business Information Systems
MEnINIIATEAuazNeININE DY agINe
Business Data Analytics and Forecasting
N33UIINNIUNALITNTNLUDETNETIA

Creative Academic Learning and Professions
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3(2-2-5)
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3(3-0-6)
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12 nuognn
3(2-2-5)
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3(3-0-6)

3(2-2-5)
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3694203 nsianmanaluladfdng nagnsuazwinnisx 3(3-0-6)
Management of Digital Technology, Strategy, and Innovation

3694204 nsianmladafnduazldgunin 3(3-0-6)
Logistics and Supply Chain Management

3694205 winNIInkazgInwnaAluladddng 3(3-0-6)
Innovation and Digital Technology Business

3694903 yfafiiAwAgININITIIALAzINAlUladAING 3(2-2-5)
Special Topics in Creative Business and Digital Technology

3694206 mmﬁmqmﬁamiﬁwiﬁ%ﬁaLm:mwmmﬁ%ﬁa 3(2-2-5)
English for Digital Learning and Digital Marketing

3694207 mﬁ%’ammmmﬁ%ﬁaL‘ﬂ'aﬁqﬁﬁﬁ]ﬁ%mﬁﬁ 3(2-2-5)
Digital Marketing Research for Creative Business

3694208 Lqummm@LLazﬂaqm‘mmmmﬁ%ﬁa 3(3-0-6)
Marketing Plan and Digital Marketing Strategies

3694209 A3esilan1Inanafava 3(2-2-5)
Digital Marketing Toolkits

3694210 nsdszgndunannainnIInaInfing 3(2-2-5)
Digital Marketing Platform Application

3694211 M39ANITBYALAZNITUINIANNTNAUSADGNAN 3(2-2-5)

Data and Customer Relationship Management

2.3 Jps:aunisnidsIGw 3 nuognm
3694802 msAndfoinilugsfeaiassduazinaluladfdng 3(360)
Practicum in Creative Business and Digital Technology

nuondsdenias Tutesndn 6 nuosnn

TWasndeunednau 9 8nlaidoenii 6 niiedn lunangnITeaulInan3retumIneasaIuain vie
NAINEF NeHIEULAG IR AR LLa:Lﬂulﬂmu%’aﬁqﬁmmwﬁ‘nawé’aaauqﬁmlmﬂiﬂ%wﬁmwimﬁ'm'aﬁﬁm
wud uaghiiduneinidmualizeulngldiumbeinmy Twnousinsdusamdnsvdngas
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awnlvissnraswassAua:malulagan

MUOAJIBIIaW: JBaunu
3691202 n’m’né’anqmﬁaqsﬁaﬁ%ﬁaasiﬁ 3(2-2-5)
English for Creative Business
NI nA 8% Feu NIweAn & miaml,l,a“‘ﬂgumwmm MIUFAIAITNATL mmmm&:
NIINURBEINT NIFBUDTHLAY mﬂ'ﬂsﬂaua mmu‘ﬂmmmammﬂﬁiﬁ@ﬁﬂivlﬂiwm&lamnmaunﬁ
mﬂﬁiﬂﬂmmﬂ‘wm& N denIwAN A1319NINNBY TN miwmi‘ﬂi“ﬁu MIULEUDLAZNIIFENTA
NINNATIH NITLITILAZAIWINTWATY N mimuﬂuamiﬂgummmm ﬁamm ILERRNE
Listening; speaking; reading; writing; listening to commands; reading and complying
with commands; intension expression; determination; planning for a business; asking and giving
information; digital conversation; business communications via electronic mail; making an appointment;
note-taking; daily work schedule; meeting arrangement; presentation and demonstration; applying for
a job; negotiation and signing a contract; reading work manual and digital media; and skill practice

3691203 ANNAALAZNTEUIBAIAAFIIATIA 3(2-2-5)

Ideas and Creative Thinking Processes

ANHLZIDIUNANTIINTIA MITZANAINAR mwmmiﬂumﬁm “nmaﬂmvmumimﬂﬂwm
Agudan LmeqmiLm‘ﬂmm‘wLﬂulﬂv[,mmmwﬁﬁﬂ NIANAR ATIN LLE\]uUi‘U’Jﬁﬂﬂ m‘wu@miumwmﬁﬂ
TUNIETNNTIA MINAHWIATINAR MINAONTINLAZ TN TDIARTRaNN 9T 2 JunauN1FaasIn
"QﬂﬂiwﬁﬂﬂLLﬂwﬂWﬁW‘ﬂ NIOULINAATINENETRIED UL IZNOUNT miﬂiuLﬂaﬁmumﬂﬂI@ﬂ@%NWLLmﬂmNﬁu
NIRAINNEZNIAATIETI9EIA wasinUfuR

Characteristics of creator; brainstorming; cognitive capabilities; complex problem-solving skill;
creative problem-solving; mind map; logic and reframing thinking; best emotional control for creative;
thinking development; convergence and evolution of intellectual values; procedures of a discipline;
objectives and vocabulary; contemporary conceptual framework of enterprise; idea alterations by
different audiences; creative thinking skill development; hands-on practice

3691204 ﬁqiﬁam%"massﬁuazmsé’mmsaoﬁms 3(3-0-6)

Creative Business and Organization Management

LmewumuLm ANBEYDIBIANTT nI85INg NANNIIIANIINIZUIBNITNINAITIANIT L
aﬂﬂmil,m”wmslﬁiﬂﬂ 3wuﬁimaﬂﬂmiLLa‘“ﬁiﬂ’«miwmsﬂ ‘Vim‘nmﬂiumiwms Uznaumg NI
N39ANTTBIANTT mimmﬁmwmmuuwa M9 fﬂiﬁ]ﬁ’ﬂ myfias NNIAILAN Wﬁmmiuammi
miwmi‘ﬁmaﬁjﬂﬁuLL@:‘ﬂmm ’ﬁﬂﬁiiuLL@wﬂﬁ}li‘uNWH@‘UG}amﬂﬂ%ﬂﬁfﬂﬂﬂﬁaﬁﬂﬂﬁ

Foundation concepts and characteristics of an organization, business units; principles of
management processes in organizations and creative business; culture of organizations and business
units; main functions of management: planning, organizational management, human resource
management, leading, persuasion, communication, control, organizational behavior, team and business
unit management; ethics and social responsibility in managing organizations
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3691205 LAIHGNIAINAUAZHIANTIHTIA 3(3-0-6)

Digital Economy and Creative Society

NNNDUATHFNINNNNA Immiwmmﬁ MIULITUNNNITRAA meﬂmmmﬂmwm AnaL
ATUEHOU Lmamﬂmtmmi e me‘LlaEJuLLﬂm wmmwa ﬂ’qnmiﬁnmmaﬂhm’immﬂmm WIANTINLAY
%IEJU’]EIE\I’]ﬁ’]imﬂua@E\T’]‘HﬂﬁNL‘V]ﬂI%IE\JEJGW‘V]E\] mmﬂaamﬂmamma mmmwmim‘ﬂaEJuLLUmﬁmu
LL%TY]’Nﬂ’]iWW%ﬂﬂaﬂﬂmm“’ﬂNﬂ’]ﬂﬂ’]%Lﬂi‘]&Wﬂ‘ﬂ(W‘Yla WIANTINNNAIAN

Macroeconomic perspective; marketing structure; market competition; knowledge-based
economy; virtual reality; network integration; transformational leadership; digital leader; small venture in
digital economy; innovation and public policy in the digital technology industry; organizational change;
creativity changes society; guidelines for local and regional development in digital economy; social
innovation

3692207 N1IAAIAAING 3(3-0-6)

Digital Marketing

ATNAN LA UNUINTBINIIARIALAZNIIAAINAINA FILIAdoNn1enInan inaluladuas
FIRUINMINNMIAAA 3mezﬁwq€mﬁu@U%Iﬂmmzﬁa masaathvane MIsssgmenuazUszaun1in
NIMIAUANRENENITARIAAING NIINAWILAZTNBIAMNTNAUSAVGNAT NITTARANIINITARIA
ITUIUITHULRZIIUTITNNNNITARA

Definitions and roles of marketing and digital marketing; marketing environments; technology
and marketing evolution; analyzing consumer and purchaser behavior; target market, creation of
values and experiences, digital marketing strategics setting; customer relationship development and
retention; marketing assessment; ethics and marketing code of conduct

3691209 WalN@Id319839A 3(3-0-6)

Creative Citizenship

anudunaiasafeassn Wama\mmﬂmﬁmw 21 mm%iuﬁm wifuazANNSURnTeU
wrAsAdTa Tomauisaariime wadamaaenudas AfFuiene mmuw%} mmm’nm AR
AINEINID mimmmmlﬂ

Creative citizenship; 21st century citizens; knowledge of rights, duty and digital
responsibilities; opportunities of challenges; dynamics of change in physical, mental, knowledge, and
ability dimensions; ambitiousness

3692208 NITILANNK NIAIN® UATNIRUAING 3(2-2-5)
Crowdfunding, Investment and Digital Finance

ﬁiﬂwmﬂﬂmm,l,mmmmau A siieFeAN uaINTIA mnuﬁjﬂﬂwu N33 ANIUN B
n1992 @quﬂmﬂwmvmimwu Usznaume ﬂﬂﬂﬁi?@mwﬂ%miaaﬂwu e ﬂﬂﬂﬂii”@ﬂwuimﬂiﬁwuﬂ
Dudwaniaow nsoenuay Lf\mﬁ]‘ﬂ’]EJWE\m‘Y]i‘WEJG]@‘].J?JIT’FH%W’JVL‘LJLUHQNLLiﬂ NONNIENITZANY WA IS
mmmamﬂamnmamﬁ miﬂmﬂmumiawu uﬂmwumuﬂmm NITEANY U funsngaananialnam
mwm‘wamimwu TnpuddniaiensldUselond fyandandes iwuu‘[mwwiumimmmwaaulau
SNARIUATN gﬂLLuuqimmmmumm IERI L

Small and medium enterprises (SMEs), social enterprise; creative works; Kickstarter;
crowdfunding; investment crowdfunding (equity crowdfunding, debt crowdfunding); Initial Public
Offering (IPO); regulation of crowdfunding; investment revolution; value investor; Initial Coin Offering
(ICO); digital asset or digital token for investment; utility token; smart contract; blockchain; digital

currency; digital payment transaction systems, hands-on practice

123



3692211 MIUABINANITIANIIFIND 3(2-2-5)
Managerial Accounting for Business

=

ANNVHIEY LWIAR LAY aﬂwmmﬁmmummmmm NaNN1T INILAENITUINWNTIANNTTIeE
NIWUERDILNTIIT DN Lﬂi@ﬂN@Iuﬂ’]’nLﬂi’] Wuammammu Lnnﬂml,a“uwmmawmsnéfuwu
miamemmmauwuﬁimmwunu USanos wazils Madanerinasing mimaﬂﬂuﬁﬁm} LLE\]uNﬂﬂ{]U(ﬂ

Definitions, concepts, and characteristic of business operation; principles, method, and
processes of accounting and presenting financial statements; methods and tools for financial data
analysis; concepts and roles of cost accounting; a relationship analysis of cost, quantity, and profit,

variance analysis, business decision making, hands-on practice

3693201 NAYNSHINVAINA 3(3-0-6)

Digital Business Strategy

WWIAA NANNTT NI UIRNITIILAUNNEND S msldmaluladasnadweaiodolunaislona
iaamaldiUIsumensudedu defanoenlariuas LLWfmm/\laiaﬂumimLuuﬁimmmmwaﬁﬂ AATA
am‘wLL’Jmaummeﬂmmmauanmaomﬂmi wammumaﬁim mmwuﬂmmmmmmmaimmw
wndeniinawasuulas Masziinnas mmmamimLummmmmmmma

Concepts, principles, strategic planning processes; using digital technology as a tool to
increase opportunities for competition advantages; online social media and platforms for creative
business operation; analyzing internal and external environments of an organization; impacts to business;
business strategic planning under changing environment; performance evaluation and monitoring as
specified in the strategic plan

3693211 fusznaun1sywln 3(2-2-5)

New Generation Entrepreneur

Lmewmﬁiﬂmm wmmimﬂmam@ﬂumimuwﬂima‘umi ﬂmaﬂwmwmmwﬂimaumi
Iumaﬁiﬂmm miwwmuuumamm@mﬂm WAUDIND mimwﬁiﬂmm nIe U’J%ﬂ’]iﬂﬂ@]ﬂﬁiﬂ"ﬂ ﬂaﬁlm
PIDIANIT wm(ﬂmm MU INUNBURE msﬁmu‘numamu Iama‘lwumamm NUFS T TIARRE
WIANTIN ﬂaaﬂﬁmimuimaﬂﬁim}amw\‘mu e Nﬂﬂgumﬂﬁ

Concepts of smart business leaders and executives in relation to entrepreneurship;
characteristics of entrepreneurs; business models and development; business plan; business
establishment and process; corporate strategies; market leader; introduction to crowdfunding and
fundraising; new business opportunities; creative works and innovation; strategies for sustainable
business growth; hands-on practice
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MUIAJIBIIaWA:
366w (3B10vAU)
3691208 InAluladAINAUALWIANTTH 3(3-0-6)
Dyigital Technology and Innovation
Wuguzetnaluladainauaswinnisn wansznuraunalulagfding nisuninszangua
nmangazzinvaunaluladfiing 1wasdinsoanaluladdding nadszendldinaluladfinauasninnis
wilnnyasnaluladfdanauarwinnIis
Foundation of digital technology and innovation; impacts of digital technology; digital
technology diffusion and disruption; digital technology life cycle; application of digital technology and
innovation; trends of digital technology and innovation

3691210 msﬁ’nﬁ'n@uaﬁamﬁﬁ'ﬁuazngwmﬂﬁ?}ﬁa 3(3-0-6)

Good Corporate Governance and Digital Laws

waﬂm‘smﬂummmmimmm ﬂg‘wmmﬁma 3esrInuazAandnluniTlae ﬂa‘Uﬁ‘mﬁl
FIIETIALAE LWﬂIuIaslmwa mlﬂﬂmumﬁmuﬂauwamai Wiz QAINMIENIINTY auAafien
AuAaNA AT ‘Wiyiﬂ‘ﬂ‘uEyE]Ju{51’3’1G]’Jﬁlﬁqiﬂﬁ}l“ﬂ’]ﬂamﬂ‘ﬂﬁauﬂﬂ ﬂgwmamwElaumﬂﬂzycymawmiawl,m
nIngdundog ngraneduasesdayadinyans MIRgIkuazEududInun1efIng wleuieansdu
§IUUAAD m‘ﬁh:qﬂG‘meNif@ﬁ’mﬂgwmamuﬁ&ﬂimﬁw

Principles of good corporate governance, and digital laws; ethics and morals in doing
creative business and digital technology; computer threats; Computer-related Crime Act; Electronic
Transactions Act; intellectual property laws and infringement; Personal Data Protection Act; Digital
Identity; privacy policy; application of legal knowledge following professional principles

3691211 IAUINIIUATWIANIINUING 3(2-2-5)

Service Mind and Service Innovation

mmﬁ%ﬁumﬂﬁﬁnw nadlagnenTugaddng InuinisuazamnIwnITuINT gnen
15} mmm@mﬂumimﬁummi miﬂiwmmmm‘wmmﬁ mmmwmmﬁ ANNAANI NI
WINNIINUINIT LL‘umnammmmmummmwmmi WIANITNUIN B F LS9 aumimaﬂm

Introduction to service provision; understanding of customers in the digital era; service
mind and quality; customers and expectations in service; service quality evaluation; service innovation;
creativity for service innovation; business models for service innovation; service innovation for customer
experience enhancement

3692209 ms"‘um’nzﬁuazaanu,um:uuLﬁaqsﬁa 3(2-2-5)

Systems Analysis and Design for Business

ANNANIBLAE AN A YOI IEUUEINULNA %ﬁﬂmilﬁmffumiﬁwmnuumiaumﬂﬁjﬁﬂ
N1IU3ITILATINNG mﬁLﬂﬂ”ﬁﬂmmLm”ﬁwuﬂmméfmmﬁma\‘]ivuumﬁﬁumﬁ NI NLULUIINDG
NIZTUINNTLRS LLummawam miaammummam NI0ONLLUUNAANS miaammumummam%
ManAsaU NIRARS M3395ne M3se LN%‘]J? §‘nﬁm‘wmmi VUEIEWNA uazinUisnng

Definitions and importance of information systems; principles of business information
systems development; project management; problems analysis and requirements specification;
process modeling and data modeling; database design; output design; user interface design; testing,
implementation, maintenance; information systems efficiency assessment, hands-on practice
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3692210 N1FRNMUULAZRRIMBTINANS 3(2-2-5)

Software Design and Development

ﬂ{]ﬁNWHﬁ%W]’NN%HBﬁUﬂaNW’JLG]E]? antnenssnzenmng LWﬂIuIaEJLLaUW@LMu 1A398519
mauau,a”wmamﬁ wanmeuaz e nIn mmmumuuummaan mmmmmwmum aFLERNILE
Wouiferdu mavsziimuasnageusendund LLavvangmﬁ

Human-computer interactions (HCI); software architectures; applications technology; data
structure and algorithm; principles of programming languages and syntax; conditional statements,
loop control statements; developing and using functions; software evaluation and testing, hands-on
practice

3692212 msaanu,uuuaxﬁmmgmﬁ'aaga 3(2-2-5)

Database Design and Development

UNUIMIeIN1IIANIgIwiagaluatdnis dafruegudoys wudaosgiudoyaFodunug
WUUS8898-91F m’imimmwnam miaamwummam mmmamuaa N33 mi'ﬂiuﬂ’iq e
miﬁuaummaummauwuﬁ NIRRRILAL mﬂsﬁmmaua ANHNwATLaDAAE BT ‘Ummsuam
mamwanmLLa:mm’iiﬂma}ia wasANUHTANT

Roles of database management in organization; database requirements; relational database
model; E-R (Entity Relationship) model; normalization; database design; SQL (Structured Query
Language): creating, updating and querying relational databases; database implementation and use;
database security systems; database maintenance and administration, hands-on practice

3692213 szuULAIazNguazinTANWIAN 3(2-2-5)

Network Systems and Telecommunications

ﬂﬂNiW%ﬁ’m“ﬂa\ﬁ‘”‘]_l‘]_lLﬂ’i@%’]ﬂLLﬂ“’I‘VliﬂN%ﬂﬂN m’iﬁam’imam aontmenIsnAsetne donans
aﬂmmmimﬂﬁl wwIntneuuuiane wIsteuuuliae Inilnasa mmuumﬂaamwmi VULAIDTY
NMTIATZARAZBNLULIZUULATETNE N139ANTLAT8E1E LinliuynsszuuaIadnaLazinIanwIAN Las
WnUfudan1e

Fundamentals of network systems and telecommunications; data communications; network
architecture; transmission media; network devices; wired network; wireless networks; protocols;
network systems security; network analysis and design; network management; network systems and
telecommunication trends hands-on practice

3692214 Aaddvauazmsuszandifiagsieaiieassd 3(2-2-5)

Digital Media and Applications for Creative Business

mwmmamuaamwa Usztnnesdenana ﬁimmuaaﬁ%ﬁa WANNIT0ONLLLRDARTIA
ONGIRE ﬂamaﬂmiaammuﬁa MNRITTS NINERFD mi‘mLauaﬁammuuﬁaﬂmuaaﬂau NITWEI
ammmamwuﬁiwguﬁ@@ﬂm mﬂmmiﬂmmmﬂizqﬂmwamimamamm LER RN

Knowledge of digital media; type of digital media; business and digital media; principles
of digital media design; elements of digital media design; digital photography; media production;
presentation of digital media on online social media; Thai cultural and wisdom values development;
using applications to create digital media; hands-on practice
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3693203 sruuiuuazinalwlad 3(2-2-5)

Web Systems and Technology

mwmmmﬂmwm walulagiiy amﬂmniimmim‘unu NIZLIBNITOONUULLAZ WA
BSu marheweetaissuinaiuuaziSuunges indeeie maluladuazmsndrsunianauwiio na
Fanleganna

Introduction to web and web technology; web systems architecture; web design and
development process; client-side and server-side operations; tools, languages for web development,
web interaction with graphic interface and multimedia; web database; representing web data; hands-
on practice

3693204 ﬁaaa‘hﬁmﬁaﬁqsﬁaa%aaﬁﬁ 3(2-2-5)

Multimedia for Creative Business

Uszinnaasdai e fa8nuT ies Muie mwmﬁlau"[,m FANAE NNIDDNUUDLAZ ALY
AR AL TIN5 19833A m”mumiwammw e mwipdoulin wiesile :3auas LL@”I‘L]?LLﬂiN‘L]i"EJﬂW
fmSUnmaaffiiFe nMIlszauioide uaz Nﬁﬁgummi

Types of multimedia media: text, sound, image, animation, video; creative multimedia
design and development; production process of picture, sound, and animation; tools, hardware and
applications for multimedia production; media synchronization; hands-on practice

3693212  ANNARAILADANBVDIFTEWING 3(2-2-5)

Information Security

ﬂﬁNN%ﬂﬂﬂaaﬂﬂﬂ‘ﬂPJ\‘1miﬂ%mﬂLLﬂ”UWUWWiWHW]Ui”mD% NEANATN nslanfuaznstlony
mItszifineasdneianades maluladas Lmaﬂ34Ef[,umwﬁmimumi‘mmmwuumﬂaav‘mﬂsﬂm
FITWNA NI TS miwmummu mimuwmimmﬁnaua MIsnwIANNIRATaandELASaTBLaz
mwauﬁuaﬂmmmjm uIEJmEJLLa miﬂgum‘wamwuumﬂaamﬂmaﬂmiﬂumﬂ Wi lha09N13INEN
mmuumﬂaammaommumﬂ wasANUGIRNT

Information security and its roles in everyday life; threats; attacks and defenses; risk
assessment and analysis; technology and tools for information security management; encryption;
authentication; data access control; network security and incident responses; policies and practices
for information security; trends of information security; hands-on practice

3693213 MsnawILalNALaTud S UadnsaluuuaRTTa 3(2-2-5)
Applications Development for Smart Device
WannIreINIsanuuLLelnAeTRdmIugUnIntuuuETe uwasnaIngUnIniLuuaNTTe

nspanuuufiudeszmuiugld nseenuuvlszsunInieesild manawneUwaladudmiuguno

LUUENTR MIIenIgIudeyadniugUninliuuannie wagiinUfus
Principles of applications design for smart devices; smart device platforms; user interface

design; user experience design; developing applications for smart devices; database management

for smart devices; hands-on practice

127



3693210 MsAeaEIsHINANAzRadIanDawlal 3(3-0-6)
Digital Communications and Online Social Media

nIfeasfanaazfodeanaaunlar ﬂﬂ‘&mﬁﬂ’]iﬂﬁ]ﬁ’]i@ﬁ]‘ﬂﬂ unannasndefianaanlal 3svilouay
inafanMItanIdefianoanlar ﬂ’]iL‘WNU’i ANBNINNNIREENIAING NIALTINETMNAN WO DI89ANNT
&334Emﬁwa‘maaauiaumzqsmmwmm ﬂ{]wmaLm:ﬁ]iﬂﬁiiﬂummamimmLm:aamﬂmauiau
Digital communications and online social media; digital communications strategy; online social media
platform; online social media management tools and techniques; optimizing digital communications;
enhancing organizational image; online influencers and creative business; laws and ethics in digital
communications and online social media

3694901 lasin13gsnoainedssa 3(1-4-4)

Creative Business Project

ﬂﬂﬁ’]ﬁLﬂi’]ZﬁLLﬂzaaﬁLL‘]JUitU‘]Jﬁ%ﬁqiﬁ’ﬂﬁ%’Nﬂiiﬁ MIARATY NMINAUITZULINK AN
wnasdsznavlasinig LL@:mi‘ﬁﬂLﬁuawaﬁ%ﬁqiﬁ‘ﬂﬂ%ﬁ\mﬁﬁ

Practicing creative business system design and analysis; inquiry; systems development;
project documentation; and creative business presentation

3694904 FuNWIFINVEIWATIAUAzNAlUlaEAINA 3(2-2-5)
Semlnar in Creative Business and Digital Technology
LAATIAUN IE NN WL AZN 3152 £ miawmﬂummmwmiﬂ AREIIRH ﬂmmmfﬂm
FEUUM IR T ROULUULENDUITY miﬁuumm&LWI%I@EImmmamumﬂﬁiﬂﬁ]mwmm ATIATIEA
13 ﬂﬂm Fonleennnaieasan LﬂﬂIuIaﬂﬂﬂﬂaLLa”mmmiNMﬁimaiwa’iiﬂ LaeMINNUAUAN3
Concepts of seminar and meeting; seminar and creative business; digital conference;
telepresence; seminar on digital technology or creative business; analysis, application, and connection
of creativity, digital technology and creative business innovation; hands-on practice

Jv1aen
3691206 mmé'anqmﬁaﬁaﬂuLta%ﬁiﬁﬁﬁﬁlﬁ%ﬁa 3(2-2-5)
Engllsh for Dlgltal Economy and Society
mﬂwwmﬂuﬂmmnuminﬂm@wmm Lﬂ’imﬂ’«amm ﬂ’]iLLﬂ‘]jOJVﬂLL@“‘ﬂTiﬂi ﬂﬂmmﬂIuIM
AINNNNADITDAIN mﬂwmmmamaa mitmmmwmuaﬂmu% i'ﬂLLuummmiaaﬂmu‘mamim
miﬁla‘i_l’ﬁ_lLLﬂ“’ﬂ’]’iﬂ{]Laﬁ MI9ANTeNENIEI A RIS miﬁamiL‘Wam’immumﬂmumm §INANTT
AIEUTHNUSLNOUIINIY LERI RN
Technical terms found in digital learning and digital economy; problem-solving and application of digital
technology from dialogue box; giving assistance; sympathy; commercial communications language
forms; reception and rejection; documentation with digital media; communications for digital operation;
welfare; building relationship with colleagues; and skill practice

128



3691207 msa%"mvifaml,l,azl,ﬁumagnﬁ'ﬁ 3(2-2-5)

Content Creation and Customer Journey
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Definitions and roles to create contents, experience, and the customer journey; changes in
consumer behavior; world situations and digital technology; concepts and theories of communications;
content development; marketing strategies and content creation activities in online and offline media,
content and experience; assessment tools for content and experience management; success and
failure factors of using content and customer experience; and practice

3693901 TINIWLENDWUAZAITIANSIATIANT 3(2-2-5)

Virtual Teams and Project Management
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Concepts of a project, project participatory planning, writing a project and budget,
project control, project monitoring and evaluation; risk management; principles of virtual team; virtual
community; network and engagement; achievement of virtual team; changes and transfer of team
members; requirements evaluation: leader, trust, tools, communication and feedback, decision-making;
hands-on practice

3693207 FEULATHWINAZIND 3(3-0-6)

Business Information Systems
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Concepts of information systems and management; roles of information systems in business;
information technology management and data resources; information management for organizational
planning and decision-making; information systems at an organizational level; big data; information
systems acquisition; business information systems application
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Smart Ofﬁce and Work-Life Integration
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Concepts of smart office; smart office design; application of digital technology in a smart
office; smart office devices and equipment; software for a smart office; people skills in a smart office;
data communications within a smart office; flexible working hour; remote working; customizable perks;
invest in training and practice customized employee perks; investing in training; hands-on practice

3693209 M3senuuuFBIiaIEINaSszAUMsAliTERS 3(2-2-5)
Media De51gn for Learning Experiences Enhancement
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Foundation of creative thinking for media design; types of media for learning experience

enhancement; principles of media design and presentation to match with target audiences; integration

of knowledge, media design and production skills; media design and production skills; channels for
media production and presentation; media storage; assessment methods and media awareness;
hands-on practice

3693302 M3ATINadIENBLNETNEIIARATNIIRTYIIGD 3(2-2-5)

Creative Survival and Thriving
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Introduction to survival; digital society; information about food, shelter, security, off-the-grid
power, life-support strategies; self-sufficient living information of pandemic; failures of power grid or
long-term crises; parametric survival models; survival risk analysis; thriving, hands-on practice

3694201 @MaASNIIANEAUAZNENNIAiTDYATINY 3(2-2-5)
Business Data Analytics and Forecasting
LL%UﬁﬂLﬁﬁlﬁﬁuﬂﬁﬁﬁgﬂﬁﬁLﬁﬁ‘“ﬁLLﬂ“WﬂWﬁiﬂﬁ@Nﬂﬁiﬁﬁ] mi%’@mﬂm”ﬂﬁm%awﬁam

mimmaaUﬂmmwmam mwmﬂumummawaua mimwmimmuamam mﬂﬁﬁﬂﬂmiuﬂ?ﬂﬂm

LWE]ﬂ’]TJLﬂi’]v‘ﬂLLﬂvWEJ’mimsﬂiﬂNﬂﬁiﬂﬂ mi’gmevmmvwmmmsﬂammmmﬂmﬂuﬂmimammmmim

mi‘mLauawam’nmaﬂ:‘ﬁLLaxwmﬂimﬁuaHaﬁqim
Concepts of business data analytics and forecasting; data management and preparation;

data quality verification; data privacy; data visualization creation; application program for data analysis
and forecasting; analyzing and forecasting business data using machine learning techniques; and
presenting business data analysis and forecasting results
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3694202 MIBYWIIZTINMIUALITIBNULLAT0ETIA 3(2-2-5)

Creative Academic Learning and Professions
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Theoretical and applied models; personal capacity building, careers, and academic
development; guidelines to promote academic and professional learning skills; delivery and integration
of academic and professional skills; building roadmap of oneself, motivation, ability, personality,
determination, decision-making, planning; portfolio; academic and professional network-based learning;
Research Approaches That Engage Opportunities; environmental change; hands-on practice

3694203 1AM Imaluladfdna nagnsuazwinnssa 3(3-0-6)

Management of Digital Technology, Strategy and Innovation
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Nature of digital technology strategy; strategy selected and implementation in corporate;
innovation management practices; open innovation business model; sources of innovation; organization
of research and development; collaboration and partnerships; international technology transfer;
intellectual properties rights

3694204 n1IaMsladadnduazldalnin 3(3-0-6)

Logistics and Supply Chain Management
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Concept of logistics and supply chain management; logistics activities and processes; role
of logistics activities; logistics planning and control; cost analysis and logistics performance; digital
technology for logistics and supply chain management; managing relationships of members in the
supply chain; competitiveness and sustainable organizational development

3694205 wianssuuazginamaluladfdna 3(3-0-6)

Innovation and Digital Technology Business
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Innovation and digital transformation; digital technology business; digital technology business
opportunities and applications; emerging technologies; artificial intelligence; blockchain; manage digital
projects; digital leadership and change management; innovation for enterprise competitive advantage
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3694903 WiTaiABAMEINvESEIIAUAzINAlUIAEAITIA 3(2-2-5)
Special Topics in Creative Business and Digital Technology
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Advancement of digital technology; application of digital technology to business; creative
business development; modern business trends; digital technology topics in business administration,
digital technology topics in business administration that can benefit students for further education or
career; hands-on practice
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Engllsh for Dlgltal Learmng and Digital Marketmg
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Technical terms in relation to digital, digital marketing; listening, speaking, reading and
writing skills for digital marketeer; digital marketing language forms; digital marketing documents;
digital marketing operations; digital marketing content communication; case studies
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Digital Marketing Research for Creative Business
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Concepts of digital marketing research for creative business; techniques and methodologies

of digital marketing research; tools, population and sampling; using packaged software for data

analysis; composing a research report; presenting digital marketing research findings
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Marketing Plan and Digital Marketing Strategies
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Marketing plan; components of a marketing plan; situation analysis; target audience;
competitive analysis; goals and objectives; marketing mix; budget; marketing strategies; unique
sale proposals; types of marketing strategies; evaluate the effectiveness of marketing strategies and
marketing risks
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3694209 A3R9RIMIARIARINA 3(2-2-5)

Dlgltal Marketing Toolkits
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Digital toolkit; software and resources for planning, executing, and measuring digital
marketing campaigns; content management systems; customer relationship management; e-mail
marketing software; social media management tools; analytics tools; search engine optimization (SEO)
tools; advertising platforms; and design tools for digital marketing

3694210 msﬂszqnﬁttwamﬂa%&mmmmﬁﬁﬁa 3(2-2-5)
Digital Marketing Platform Application
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Concepts and roles of digital platforms in modern business; principles of platform design;
platform management; platform business model; creation, management and update of digital platform
for business use; performance analysis of digital marketing platform

3694211  NMIVAMITOYAKALNITUIHITANATANWS AUZNAT 3(2-2-5)

Data and Customer Relationship Management
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Knowledge about data management and customer relationship management (CRM); data
collection and storage; data preparation; data analysis and processing; data visualization techniques;
tools and techniques for customer relationship management; data governance and management;
trends of data management and customer relationship management

nUoAdIBIIaW:
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3694802 msinUjiAnislugsneaduassduazinaluladfdna 3(360)
Practicum in Creative Business and Digital Technology
AnUfTan1smunaluladfidang MI0IzUUANRIADY NIDITUVLTIITWNALHEIANIT
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Practicum in digital technology, or computer systems, or information systems in

organizations, performing duties assigned, or developing a project

133



twudauluvnisisuusgnisiinus:aumsndisidw
aiwndvissnraswassedAua:malulagdina

134



L INIAMILAAT
SUAN DUSIT UNIVERSITY

KangasuSK1SSSNIUUNCQ
d1u13¥1S8SNIS:KIWUS:INA
sSAYIU-DTUU

Bachelor of Business
Administration Program
in Infernational Business
China-ASEAN Business




HangasuSH1SSSAYUNUNA
a1wndvissSNISHIWUS:INA SSAYHU-DUTUU
s:auustynyias

1. Gonmangms

melne : NaNgAIUINIGINIWUTIA §12713153032NIL2INA
33N IU-0 11T
MEBING K : Bachelor of Business Administration Program in International Business

China-ASEAN Business
2. BausSryrymazaiudvn

mMelne Foufin ©  UIMIgINAte (33AIEninlseine gIfain-enden)
Toeo UB.U. (3303819l sEine g3nin-0deu)
MEBINGE Taldn : Bachelor of Business Administration

(International Business China-ASEAN Business)

B.B.A. (International Business China-ASEAN Business)

PNHINIRETINAFA

MEIBING . %atﬁm . Bachelor of Economics majoring in International Economy and Trade
PNHYINGIRENINE J151IUTFU TN TUIU

(S
©
[acch
©

3. dnnUs:=avAvavnangns

iionAntTouiel R ndnsoe Foil

3.1 fennfuazannaanolumaiinuiiietugifessniedszna gotugaAadueanden s
annilidszgndldldeedvszinimwronadasnuosanilendiifives gifasznivdssnd ginadu-onden
LAZATIAUANNADINTYDITIANLAZARIALTINY

32 fivnwzuaranuanInlunIdom e uazmesingy aasaauaxanliinaluladadels
TumsAndedoandigaiszniasindldodrafiuszansam

33 fanuamnanlunmifeiensiuasiiuaionsd Tngldanuduazdszaunisotluaoniangine
seninalszing ganain-enden Tumsudledyuazgdassalumsvinnule

3.4 mmnindszneveninsuginasznitdszimalawazfassenussaudsznauns
4. AruauuAvevIgAnu

aAnsantifvasindneilnauazindnednend fdil

UM IFEuA 1

1. gd5ansdnwrszaudsendneinenlats nioaaudIunIANIITAUINTA 12 3Nl30FeuR w6
yiaifsuinananiuinaznaednssmitusesinegius

2. fdifanadnsanddisng seukiunaineuieurhssduisenfnenoulanevasizinasi
wazlaTunsiusesanniznTeAneBng

3. fiSamadnesmeaiedastugedofieuri ooy sannideulowmhefeoneinld

4. fiarwsunaolunsdeaeiauneuazeTauneldiduegned Ayadnnmianzas

5. aosantAdu 9 Widulmaderiiuaminedosmwain 1de nsdansdnenzaudigged
WA 2559 uardetiAuNmINeaemIugin 11me N133anIfine szaudingand

LHUMIFEUA 2

1. gaénsamsfnwrszaudsenfneineoulane visdeudunsfnerszaunge 12 90 Tssdeuuwiuwnané
vidaifeuinananiiuiniznadnssmifusesinegus

2. fdnfanadnsandedizing soukiuwnIineuieurhssduisenfnenoulaievasizinasii
wazlaTunsfusesanniznTednesiing

3. fiSamsfnenuszmeedasugaviaifeusn viseudiygn sanmideulauwnhefevianeinld

4. fienamananlumades e aunsuazeTaumsiléiduadnod fyednmwimanzay

136



5. ffifinamaunundu HSK daustszdu 3 Fuld Tnefineazidon dil
- fifiwadan HSK 1xdy 4 ui ﬁﬂmﬁuﬁﬁmmﬁiﬁmiaauﬁumwmﬁﬁavﬁw?ﬁﬂwﬂmzﬁuﬂ%fytym%
sIngIiaEniedssing gifiaiwondeu wxfitetunadeuludnm o wminerds naed Tududii 2 16vud
- fiifiwaday HSK 12dy 3 uin ﬁ@mauﬂé‘]mm%mmauﬁ’ummﬁﬁ'am’h?ﬁnwﬂmzﬁu Usnnne3
M IngInsznindizine gInaduendenld Inenmeluszezian 1 Insfnen dnfne szdesseulviriu
HSK 326y 4 Seazfianfaunzifeuludinu o avminendananed Tuguii 2
- filsifnanzunuuinszduanuinendn HSK uidnunerduuazaulafiazdnede Tunangm
il Favadaadiaeuinszduanud PreHSK (Famaudians HSK szdu 3) findngnty dndu mnindeuiing
FOUNUNITINTINTEAUANT Pre-HSK azfigouanfinnnidinssey Fumuwoliiadndneluszdulsyaned
971377133093z I0 Yszina g3fiain-andeuld Tae meluszezioan 1 Insdnen sindnerszdossaulini
HSK 32U 4 Svazdandiunzdenldfnmn on avminendenied Tuduii 2
6. aoantAdn 9 Wiiuldmaderiduuminedomugin e MIdamafine szauUiygIes
W.A. 2559 (MAKWIN N) UATTBTIAUNNIINENAEFIUARA 1108 N1IIANTIANT JzAuLTygns

5. @1Bwiasnus:naulandodSonsanun

5.1 Whmihfosdnimeiensuiduiugiteszrivdszma vidniwnd visndseen siud Ui
entasunuausiandmadouazmeanme vigniduiugsiainonden

52 finmavdaduivstuisninnmd/uisnfidudugsiaudeiuiwwssenden

5.3 fUiznounIgInamImIzritlssimaIusaze e

5.4 fuUsznaumanidiuazdioonfudinaininiazoniden

55 Fuszneumanidisddiannsadndinunwanuan (Cross-border e-commerce)

137



lnsvasionanans
Iurhieinnunaearangaslivesnin 182 vihiein Idadidwinmibieinkenmuraindneae
naadn dil
1. nuaA3BIANENDIUY
2. MUOAJLIAWN:

2.1 ngEITINBIAU

2.2 NENIMMBIBINGY

2.3 nguimmanigaiaseninasing
2.4 nyNIMIN-0TEU

3. nuomduBIdantas

n1svANI1SISIUNI1Saau
1. vivomnasAnyINolU

2. NUOMIdBIIaWI:

1572201

1572703

1572704

1573710

1573711

1573712

1573713

1574704

3571502

3572505

1572201

1572704

1573710

1573711

2.1 ngudsIN1vIdu

nwun1siSsun 1
mMas-yam e Iulufguan

Chinese Public Listening and Speaking
MIEUNUINHITUTITINIZAVAY
Basic Business Chinese Conversation
MIEUATEUNBIIUTIZIND

Business Chinese Reading and Writing
MIFUNIINBIWTITIAVTEAUNAY
Intermediate Business Chinese Conversation
mm%mﬂ'amuqaﬁmmdwﬁazmﬁ
Chinese for International Business
NIETUMBIRMTUATIZA

Critical Chinese Reading
MITUNWIANBIIWEITINITEAVY
Advanced Business Chinese Conversation
M3811I1IGINTU

Reading Chinese Business News
MEBITUIZAUAY

Basic Chinese
Mwawiensfemsluiinyazsiiu
Chinese for Everyday Communication

nwunsiSeun 2

mMas-yam e Iulufguan

Chinese Public Listening and Speaking
MIEW-TEUNBIIWEIGIND

Business Chinese Reading and Writing
MITUNUIMNBIIWEITINITEAVNAY
Intermediate Business Chinese Conversation
mwﬁmﬂ"amuqiﬁm:w’mﬂi:mﬂ

Chinese for International Business

30 nuioenn

96 nuounm

30 nuefn
21 vueia
33 niafn
12 lenie
6 nLioann

30 nuosnmn
96 nuosnn
30 nuosnn
3(2-2-5)
3(2-2-5)
3(2-2-5)
3(2-2-5)
3(3-0-6)
3(2-2-5)
3(2-2-5)
3(2-2-5)
3(2-2-5)

3(2-2-5)

3(2-2-5)

3(2-2-5)

3(2-2-5)

3(3-0-6)

138



15673712

1673713

1674704

3572505

3571524

3682210

15651626

1651627

1652664

1552665

1553625

1554607

1553639

3681201

3681202

3681203

3682207

3684201

3682208

3682209

3684202

NIBTUMBIRMTNATIZA

Critical Chinese Reading
MITUNUIANBITWEITINITEAVGY
Advanced Business Chinese Conversation
M381UIIgINIAU

Reading Chinese Business News
meFuiemsfomsluiinlsziniu
Chinese for Everyday Communication
MBIRBIZAVNG

Intermediate Chinese
MWUIMARI T 51908351 sz Ui u
China Panorama

2.2 ngudvanvdonny

mdanqugIianly

General Business English
MBGINGBTINILAVNAT

Intermediate Business English
mMsannuiiaTngUsr gy

English for Special Business Purposes
MEBINO¥EIMIUNIANTENINL T2 e

English for International Trade
MEIDINOBEIMIUNIIAILAZNIIOWIATT

English for Trading and Banking
MEInEIIugIRam IWRINiNEEN T80
Advanced Business English for Communication Skills Development
MBI ERENIT9IAD TN N T AT TIN
English for Cross-Cultural Negotiation

2.3 NdUdBIANENSESNDSMIUSEINA
MIIANITINILAZNIIANIU-DNTeU

Business Management and China-ASEAN Trade
MIIANIIZINIEV I IEINA

International Business Management
miﬁwma\‘iﬁmum:mim?iammmgimﬁmﬁ%ﬁa
Organization Development and Digital Organization Transformation
MInaNAIErINIlIsinAgARIN

International Marketing in the Digital Era
WdrddiannIefndinanInwanInLaz o LT
Cross Border e-Commerce China and ASEAN
LATHFANTASHINGANTTN

Behavioral Economics
MIIUIENINY TN ALARING

International Financial in the Digital Era
NYNNEILNINY IEINALAZITETTIN

International Law and Ethics

21

33

3(2-2-5)

3(2-2-5)

3(2-2-5)

3(2-2-5)

3(2-2-5)

3(3-0-6)

nuosnm

3(2-2-5)

3(2-2-5)

3(2-2-5)

3(2-2-5)

3(3-0-6)

3(2-2-5)

3(2-2-5)

nuosnm

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(2-2-5)

3(2-2-5)

3(3-0-6)

3(3-0-6)

3(3-0-6)
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3684203 ladafnauaznisaungeszrinedizing 3(3-0-6)
International Logistics and Transport

3683216 mwLﬂuﬁjﬂiznaummmmﬁﬂmm‘fﬁmﬁiu 3(3-0-6)
Entrepreneurship and Innovation Management

3684906 ANNWITINITENINUITNATU-2WTEY 3(2-2-5)
International Seminar on China-ASEAN Business
2.4 nauduv1du - 9Gyu 12 vidognn

3683311  awdauluuiunlan 3(3-0-6)
ASEAN a Global Context

3683312 WA INTLATHIAIMATNITTDITU-8 11T 3(3-0-6)
China-ASEAN Economy and Politics Development

3683313  witswnunitaduns 3(3-0-6)
Belt and Road Initiative

3684312 §3Nu-2WToU 3(3-0-6)
China-ASEAN Business

3. riuoAduldantas Tideandn 6 nuosinn

TdenFeunednla 9 lunangasumingidsmugfauaznmineraenined agldgnunein

= = v v & a Ao U~ Y |\ a I3 o & o
NEAYLIFUNTLNT LLﬂZﬁlQQVLNLﬂ%ﬁ']ﬁl'lﬁ'\ﬂﬂ'\ﬁ%ﬂi‘ﬁﬁﬂ%lﬂEJVLN%UW‘H:'JEJﬂ@]i?NI%Lﬂm%ﬂ7§ﬁ7Liﬂﬂqiﬁﬂﬁjﬁl@ﬂ‘ﬂﬂﬂq@ﬁ
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A1DSUIUSIUIY
a1wndu1sSSNIS:KIWUSINA SSAYHU-DUTUU

VU2AJIBIIaWN:
1. ndudsINEdu
3571502 MHIIWITAVAK 3(2-2-5)
Basic Chinese
‘[ﬂ‘mmwaﬂmﬁm JruunIeanfedlunsin waﬂhmmmﬁmm Wnrneews WA BIULAE
Lﬁnauiuﬂiviﬂﬂwwmm frdne uazdumwm U nlszanTu
Structure of Chinese characters; Chinese phonic system; basic grammar rules; listening,
speaking, reading and writing skills practice with basic sentences, words and general everyday idioms

3571524 AEIIRITAUNAN 3(2-2-5)

Intermediate Chinese

AANT ANV HnnnezliaInnan '17\10 WA 8% Fou waznanleniniidudontu uaza
mmimmﬁm HSK 3-4 Al A 1,200 msuuvl,ﬂ miﬂivﬂnm%mwwummumiﬁamﬂwn’m
192917% uay miﬁam‘mwmummimwwmw

Vocabulary; listening, speaking, reading and writing skills practice with more complex
grammatical rules as found in the Chinese proficiency test: HSK level 3 to 4 that has more than 1,200
words; the application of Chinese for everyday communication; communication of specialized content

3572505 n1mInamsteasIndialszdiin 3(2-2-5)

Chinese for Everyday Communication

D\Inﬂﬂmﬁlwmm‘m W WA 8% Lmaumaﬂwﬁﬂuiwaﬂmmmuwaﬂhmmm mﬂmmv
mmLmﬂmwaehmmmwmmwmmmwumﬂﬂ m’ummmmnumﬁww ﬂﬁLLu“’u’m%Laﬂ Lwau
mmiﬂ meu‘[,umauma namwmmaﬂuummmaa miﬁamiuammumwmanmaawamu g
AuFaudan nouaznReINA Iﬂiﬂﬁi’m‘i’ﬂ\‘ﬂdEﬂﬂim%a\‘l‘]_]i‘“IﬂﬂW%ﬁ’M‘Vﬂﬂuﬂﬁﬁaﬁ’ﬁIﬂﬂ‘ﬂﬂﬂ

Grammatically corrected Chinese listening, speaking, reading and writing skills practice;
basic grammar usage and visible differences; learning words, self-introduction, friend, teacher and
family introduction, activities at a university; communication and feeling-telling about objects, seasons
and weather; grammatical structure of basic sentences used for general communication

1572201 msﬂo—v‘!ﬂmm%u’l%ﬁquﬁu 3(2-2-5)

Chinese Listening and Public Speaking

mnmil,mu’mmiwmsluwsﬂmu HAnmsldadny Uszlemuazdoedn mmu”lumiwmawm
muﬁmmuaﬂwmvmmalﬁaﬂumiwcﬂ ‘l_J'Y]‘]_J’W]LLawﬁ]iﬁlﬁﬁNiuﬂ’]i‘WGWI@W%’]“HN“H% mmmr’ﬂmﬂmmmwwv
e NIINILRUNIINA mﬁmwmmmﬂﬂumiww (1S} Nﬂmiwsﬂmwwﬂu“nsﬂmu miwmsm‘nu‘ﬂ
miwmwaslmam WRZNTNALTTYT IV

Principles of public speaking; public speaking practice by using words, sentences, phrases
and idioms according to topics; roles and ethics of public speaking; tentative problem-solving; planning
of speaking; confidence-building for speaking; Chinese public speaking practice: spontaneous speaking,
informative speaking and persuasive speaking
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1572703  MTEAWNWINMBIIWBIFINVILAUG 3(2-2-5)

Basic Business Chinese Conversation

AIFWT ANVINNE SIWIHATT ) ‘Ylﬂwwﬂﬁﬁ%ﬂ%’m’m’m%mﬂﬁiﬂ’ﬂLL‘LJUG’]EJ ! immmﬂﬂgm
Iuﬁﬁmmmm‘mwma AUz IMUDITNNIROUITL m‘sl,mmmm LAZMILAEIEE MITNTHIHANTIANTS
fufn mastesadlumatens LmzmiﬁwauﬁumLWamimmmmﬁjﬂﬁmummu

Vocabulary and idioms; basic business Chinese conversation skill; custom of making
appointment; the arts of reception, welcoming and farewell; leading a product expo tour; sales
negotiation and product delivery for doing business with the Chinese

1572704 NSO MH-LBIRMBIIRIBISIND 3(2-2-5)

Business Chinese Reading and Writing

AFWT ANTRNE §1Inene 9 inwenIgw - @enmeidndeginalassaielselen duom
M1 uazANNrRgatadny Irduldeavanhiennsol uazsssnienyifsosnsiindeduingina
1 Iulug AU

Vocabulary and idioms; business Chinese reading and writing skills; sentence structure,
idioms and terminology following grammatical rules; current custom of cooperation with Chinese
businesspersons

1573710 MIIAWNWINBNRRIBIFINVILAUNAS 3(2-2-5)

Intermediate Business Chinese Conversation

AFNYT AHNNEY ANWEMITUNIIMEITWEITINITZAUNGY BNNeiInuANIT NIANGY
M3 NIANITIAT MINGINTTNAN 9 Lilad132hu MTRedafunuivming MIdaainnane uas
NBUTAIRUAT

Vocabulary; intermediate business Chinese conversation skill; schedules, trade agreements,
price agreements, payment transactions, contacting sales representatives, sales promotion and product
expo

1573712 MS1WAHIIBIBIIATIER 3(2-2-5)
Chinese Critical Reading
AN AurENg ranhignInblunIsIsMEIn InineensfndinnziuasnannIsninen
NIBUNAHATY 9 mﬂwmﬂwmmmﬁiﬁmﬂa % UNAMENMBITU INGANUSMEITW 1TUe
Vocabulary and grammar for Chinese reading; critical thinking and logical skills practice
by reading the various content from Chinese articles and dissertations

1573711 mm%mﬁamuq‘sﬁa‘szwi'loﬂssmﬂ 3(3-0-6)

Chinese for International Business

fdwyl aamanefeniugaie Tasiaeganaedszsmain nandjialunsvingsiaduiy
ALIzne aMWLIAReNYeIgINY Yamngslalunisringiiaszninlszmne

Business vocabulary; a business structure of China; principles of doing Chinese business
with foreign countries; business environments; motivation for doing international business
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1573713 MIARWNHIMBRRIBIFINVILAUFY 3(2-2-5)
Advanced Business Chinese Conversation
AFNTLaTANNANNE wiﬂunwaauwmmwwumﬁimﬁmuaﬂ%ﬁmumimmﬂ 71T ‘nm:}v
miwwiuwﬂwnu NNzMILEUaRumM wﬂwwmm@mﬂmﬂw wnwm’mm&uam LA M IURENED T
Vocabulary found in various advanced business Chinese conversations, for example,
speaking skill for the meetings, product presentation skill, telephone conversation skill, reporting skill
and workplace introduction skill

1574704 NI HANGINVIN 3(2-2-5)

Chinese Business News Reading 3

AdnTt anvane rianhiensatlunig uinigifnaiu Andeeriiianiaing1ngiaiuain
dase 9 gu whideRaiansiu NININENTY MUY LeTEgRe TiAN ez TRuEITH

Vocabulary and grammar for reading Chinese business news; analysis practice of news
content derived from Chinese newspapers and journals related to business, economy, society and
culture

3682210 mwdSniakzasas1ImIgUsET Ui 3(3-0-6)

China Panorama

WRAWINIINIFIAN YT IRFEAILAs IRMUITINYDIT mmummmﬂmmmuuﬂﬁﬂmmﬂ“mm
g WENINedIAnLarmM I doulasilnadneesiu am_a}mvmmemwﬂi ARFEAITLAZIRUITIN
ANAnLUDIRIUII M deuudadluiinrasauin mimwﬂmqmmmﬁm DIIUDTIN ﬂ’J’]N“n%ﬁNEJ
2993% NIzUIBMIWIlanAIniIe 13 MY WD I TRANERSILAZ IMHIITNYD 9T MDA TIZHAEN
Auafe ﬂﬁ]’ﬂguu LAZOWIARDIUIZINATY

Chinese society, history and culture development for foreign students, for example, China’s
outstanding social development and changes; special historical and cultural character; ancient Chinese
thoughts; changes in the Chinese ways of life; creation of virtue and civilization; China’s modernity;
China’s globalized process; historical and cultural spirits of China; analysis of past, present and future
of China

2. ngudvINEdonny
1551626 mmé’anqumﬁaﬁ"’ﬂﬂ 3(2-2-5)

General Business English

nIReENIFIE IR ILAE m'ﬂmmm MINNABOY NMTITeUIIREINAT N1TUUSIN
Gﬂmaumxmamm M0 BN THLAZ AT T SURATOU mmm’imuuwmmmmaﬂﬂqwmﬂﬁqinm
Tuszaud 8 Uszloanazonian

Verbal and non-verbal communication; job interview; résumé writing; self-introduction and
colleague introduction; job and responsibility explanation; reading skill: words, phrases, sentences
and paragraphs found in business English articles

1551627 AIBIBINABIINVITAUNAN 3(2-2-5)
Intermediate Business English
MIEuNINNEITaINUMIUITRNU NMIANARTINTINNNGIN ANBUeLazITNITUNETUE
9% NNWEMIRLERDNN AANT S 1191 LazAFY QMU TULEUONEIUNIIEIAT NIITIBIUNE
MIANAUUIDIDIANT ﬁﬂmm‘smmaﬂmsmﬂﬁjﬁﬂ mﬁ@miﬂi:ﬁ;u mm%mwmaﬁjﬁfﬂ
Conversations related to work, business transactions, presentation; presentation skill:
vocabulary, idioms and signal words used for business presentation; organization performance
reporting; business documents reading skill; meeting arrangements; business letters writing
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1552664 mmé’anqmﬁa%’mqﬂszmﬁmaqsﬁaﬁma& 3(2-2-5)

English for Special Business Purposes

Afnn dwan wargduuunmadenasarnegifauuuidunnisuazlidunmenis wanane
E\IE]’UC]’]N%E]E;I]@LL@zﬂﬁWNWB@@UﬂﬁU AVHIBIDUTIULAZIAVHNIEADLITVTDTD TN AANNELEWEU B TUAN
LAZUINT AAUHIELTTY WANHIBUEAIANNIUA arHIBLEataNIFe T ﬁlwmmmmmwmamm i H
‘ﬂﬂWNWEJLLNMﬂ’NN‘IJE]IW]s} NﬂNuﬂawmm”wﬂwiumimu N381UOEIUTI NINBAANH mim‘]ﬂ‘ﬂﬂﬂ}l
1Ay mIswiaaugnla PNUHWH Lqum‘W A1 UNANHNNDIND gl U‘ﬂmwﬂiwmﬁu‘wuﬁ
TEWHALIZNOUNIT IUNMINH UNIATIEA

Vocabulary, idioms and types of informal and formal business letters writing: inquiry and
reply letters, complaint and reply letters, sales letter, invitation letter, congratulations letter, condolences
letter, appreciation letter, apology letter; reading strategies and skills practice: skimming and scanning,
paraphrasing, summary, reading comprehension with graphs, charts, tables, business articles, news,
public announcements, annual reports, financial statements and reviews

1553639 mm50nqmﬁamﬂasa'wiaiaaﬁ"m’i@uuﬁiw 3(2-2-5)

Engllsh for Cross-cultural Negotiation

ffnTiLa A InilElun1I9I9 R aT0LarNTRnNN TR0 E 3 ﬂ’]iL‘]_]@ﬂiwmuﬂ’]ilﬁ]iﬂ’maiaﬂ
WaENIITNTI% N1 mﬁl,mﬁmmaﬂumﬁmL‘ﬂmmﬂLm“mmh”am %LL?JGLL@”W@@%
T4N131939168909 N1ITALRIENABEDALAZAILAT miwwamﬂmmmiwimma‘jaﬂ N1ILINNNGINT
nslfunuInEasfLazanIunIInisIa S elNinwEN191939A 0 T 9UA Y Lmﬂmmiuﬁmumﬁmmu
TWUITIN LLaﬂumumﬂﬁjﬂmu—mLSHEJ%

Vocabulary and idioms used for negotiation; communication practice; negotiation and
invitation statements; negotiation on problems; readiness and identification of aims and objectives;
strengths and weaknesses of negotiation; preparation of statistics and figures; summary of negotiation;
business etiquette; role-play and simulation for negotiation skill practice and problem-solving in
cross-cultural contexts and China-ASEAN business

1552665 N¥IBINHHEINIUNITANTERIUSEING 3(2-2-5)

Engllsh for International Trade

fAnT fge warduildsrsunmninghuaznideean Wﬁmiﬁamm mﬂﬂgﬁ”mau
JatiAu wazulaungnsesznindsananmeldasaniszrinedszing mwmauuamomwm% Y1719
Uszna maldansdszleninienidgeins sesnafaiunenisé Ansiieanunisdn (INCOTERMS)
LONETN R INIANTENINY 2N Laﬂmi‘m\‘1mjmmm‘uﬁjmizmwﬂi:mﬂ TINTNNIROUAANNE
diannsafing uaznsdszaunudmivmringInisnsznislssine

Vocabulary, abbreviations and idioms used for import and export; customs formalities;
international trade principles, rules and regulations under international organizations; international
economic cooperation; tax incentives; trade barriers; vocabulary related to International Commercial
Terms (INCOTERMS); international trade agreements; international trade documents; e-mail reply and
coordination for international transactions

1553625 MHIBINYHEIRIUNITATUALNITEWIAT 3(3-0-6)

English for Trade and Banking

m'ﬂﬁnmmaaﬂqwmﬂmﬁnamummmmq S] 1%ﬁ§ﬂ‘ﬂ3 NI szind TaseaienaznIiLawe
it ﬁ‘ﬂLL‘].J‘Uﬂ’]iL%S%I@G]@Uﬂ’lﬂﬁiﬂ’iﬂwjmG]’]\‘] ) miwamwmumﬂﬁiﬂﬂ mimaumﬂmnmimomm
‘szmwﬂiwmﬂ mimmaﬂmimimLLawmiﬁmmﬁwmwﬂiwmﬁ

English usage in international transactions; structure and content presentation; types of
business correspondence writings; business report writing; international business news summary
writing; reading international trade and banking documents
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1554607 mmé’enqwﬁqsﬁaifugaLﬁamsﬁmmﬁnmmsﬁ'ams 3(2-2-5)

Advanced Business English for Communication Skills Development

maneanides Mmanwieminunluizau a1 dazlen Lama\mﬂuﬂiim Lagideaie
m‘;é‘amﬂuamumimmmim NN m‘smmuaimmmuma | mﬂﬁnaﬂmmﬂi NAUNIIULEUD
nsfindeuluusunianiz mwm&1awa\‘imﬂ'ﬁmmaﬂﬂﬂwﬁim}m:ﬂﬂmumimme ‘)

Pronunciation practice by focusing on phonetics of each word and sentence, and speaking
tone for business communication; presentation skill and application of tools for presentation; writing
practice for the specific context; appropriateness of using business English in various situations

3. NdUIBIMEANSESNIDS:NIUSEINFA
3681201 N1IVANIFINVUATNIAIB-2 T 3(3-0-6)

Business Management and China-ASEAN Trade

LHIAALAENABINITIANIT YANNITUTINT ﬁﬁ?ﬁi%ﬂ’]iﬂ%wﬁﬁﬁﬁfﬂ sduuunsdeznaunis
1195309 U3nn299g309 AINTINN9IATIUNTAATIA N1ITANTIINIINES NMILTAINTNEINTNURE
n3nd LaznIdu Madduazdiean anwwindauniemungrinewazszideudolsaudmivgIng
73ENUTIRIUNNTUIENBUGINY azFUuuuMIALiugInakazNIATEnielIsinAluazonde

Managerial concepts and theories, principles, responsibilities; types of business; business
activities: marketing, production management; human resource management, accounting and finance,
import and export; legal environment and regulations for business; business ethics; types of international
business and trade between China and ASEAN

3681202 MIIANIFINVITUINUTEINA 3(3-0-6)

International Business Management

LLu’mmLa mwmmﬂumimLuuﬁimﬁwmwﬂiwmﬂ Tnfetateuaresrdiznausie 9 189
g wilasmaniinansznusan i mﬁamawmmmm} msmammmmaﬂi WE e
ﬂ?iﬂ’lmuﬁjﬂﬂiz‘ﬁ’ﬂﬂﬂizmﬁ ﬂ@ﬁmﬁﬂ’]i’i]@ﬂ’]iﬁqiﬂ%iw‘ﬂ?’lﬂﬂiwmﬂ TINDNIOTIN ANNTURATOUFD
FianuazRoundonrassisniamd uazmafneisisufisnszounidansgaiesninzmaay
Uszineag

Concepts and importance of international business operation including factors and elements
that affect operations; economic cooperation groups; entry to foreign markets and international business
operation; strategies for international business and ethics; social and environmental responsibility of
international corporations; a comparative study of international business management systems

3681203 msﬁ'@umaaﬁmmazmsmﬁlﬂuuﬂaadmﬁnsﬁ%ﬁa 3(3-0-6)
Orgamzatlon Development and Transformation to Digital Organlzatlon
mmimawummﬂuammi ANNIARENTBIDIAMNT B9ANIIALNIUABULUAE NIZUINNT

‘mm’im‘wmﬂ’muwﬂ IﬂiﬂmNLLa‘“miaamLuuaﬂﬂmi mmiwu,a‘“Wmiawuﬁ’iiuamﬂﬁ NITNENU

29ANNT ﬁasmmm WNARAN IAAWIDIANT mie wmmimaammm NIUINIIANNTALEILAZNITLAT

Sl iﬂLLUU‘Haﬂaﬂﬂﬂiﬂﬁma ﬂi‘“mumimaauuﬂamammmma 2UVRADIANIAAING N3l IzLdY

HAMINAUIBIANTUAZNNTIANINI T Aeuut g
Introduction to organization; organization environments; organization and changes; human

resource management process; organization design and structure; building and managing organizational
culture; organization development; strategies and techniques for organization development;
transformational leadership; conflict management and negotiation; types of digital organization;
transformation process to digital organization; digital organization ecology; evaluation of organization
development and change management
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3682207 MINANATEHIVUILNALAAING 3(2-2-5)

International Marketing in the Digital Era

ANNTIALY UNUIN Uay LL%’N’]WHENH’]W]E\l’]ﬁiwﬁl’]ﬂﬂiwLﬂﬁﬁlﬂﬂﬁlﬂﬂ MMTUATITATMNLIAN DN
wameluuazmeuan NowHuay wldNnN AL RBNIIRAIN T ‘mwﬂ‘s mmmmwa N3NNI lana
NNNIIANIATENINY T2 mﬂﬂﬂﬂﬁma ATNADINTTLEY Wﬂmﬂiimamnm mimwamﬂmeﬂﬁmm@
NIIIR AN R AN AL AZNINAUATIAN ‘ﬁJLLUULLaJnmmﬂumﬁmmmﬁl NIROEIINIAIALLIL
YIWINII mm@m’imﬁUﬂma}_ja MIANABNIARIALUUAINS WrgBLannIoing lnaianizisin
UIUNT2I5INATULAT DT

Importance, roles and concepts of international marketing in the digital era; analysis of
internal and external environments; international marketing theories and trends in the digital era;
international marketing opportunities in the digital era; customer needs and behaviors; market launch;
product positioning and price; sales types and channels; integrated marketing communication;
information inquiry management; digital marketing; e-commerce, with a focus on China-ASEAN
business

3684201 WImMBHAANNTORNAINNINUARIUUAZD NG 3(2-2-5)

China-ASEAN Cross-border E-commerce

ANMNEIATY UNUINIBIWIGlIEAdnnIaiing widwddiannIefinddianwanuan JLUDNII
Usznaugafamndeddiannieiind lgunmuginandiagdidnnsafindinaninuan 1a3aanewusianmie
ganaluldgunugsfandiagdidnnsafindinanssuanu Hudsenlail aarniudooularlulszina
LLa”Mmﬁﬁ’imﬁm“ﬁnwmmm 2 UTeU NITIERBNNGTEBLaNNIBANE NMIIUET NITANTARITAN
ﬂgmmsmmmsum

Importance and roles of e-commerce; cross-border e-commerce; types of e-commerce;
cross-border e-commerce supply chain; business network of cross-border e-commerce supply chain;
online store; online store marketplaces in Thailand, China and ASEAN; e-payments; transportation;
warehouse management; relevant laws

3684202 NHYUAYITHIWUTUNAUALDIYSIIN 3(3-0-6)

International Law and Ethics

‘ﬁﬁﬂﬂ’]iLLaﬂﬂiﬂﬂ%’NWﬁmgﬁuﬁEJﬁqiﬁ‘ﬂiz‘ﬁjwﬂizmﬂ VLA UIZLNNIBINYUNIEDINT
senindaznd ngvsneuazlanainresasdnimailan wanmdiaiuazlsznanondeu susggn
N13IANIENINNLIZINA FunTeeeszrindzing 330199192 uIsnindIsing dIn1IInEIIZrHaNg
Jszind iﬂl,mmlammmwmmmwm nIUIEng NI amawwmmnﬁiﬂ% Wmﬂi WF Wan
9385774 mﬂmgwma‘[mmmmmwmwﬁﬁumﬂﬁim ANNSURAATIUAOFIANLAFILINGDN

Principles and structure of international business law; systems and types of international
business law; law and structure of World Trade Organization; free-trade areas and ASEAN community;
international trade agreements; international sales agreements; international payment methods;
international transportation agreements; types of international investment agreements; international
business dispute resolution; principles of ethics; law enforcement with business ethics; social and
environmental responsibility
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3684203 ladafnduaznsuwdsserinlseing 3(3-0-6)
International Logistics and Transport
ANNNIBUAZUNUINTDINIIUIMTIAMIladaindazninelazind anuaagaoladafng

FOBIANTLAY JLVULATBIND UNUINAMNEIAYINIANITANET NTUITNAZ N1TIANTINTIIVWEILAL

NINIZIBRWATE ‘mwﬂi wa Tasstneuazmadenlosszuunsswds mLLuummummmﬂmwum

mmmmmmuwum?ﬂum NIUILNAUABNIIUEITZH U IZINA ﬂaﬁmﬂmamﬂmm LNIIURIAONT

W e sBu
Definitions and roles of international logistics management; importance of logistics to

organization and economic system; roles and importance of free-trade areas; management of

international transportation and product distribution; transportation network and connectivity; models
of transportation network; transportation cost analysis; international transportation insurance; logistics
and transportation strategies for sustainable development

3684906 ANNWITINVITWIVUILINAIU-DUTEK 3(2-2-5)
Seminar on China—ASEAN International Business
mmamﬂiwmmmvﬂmmm\i 9 LﬂﬁllﬂUi“UUﬁ’iﬂﬂLm“’ﬁﬂ’]WLLU@aamlaﬂﬁiﬂ‘ﬂ’i“W’J’]ﬂﬂ’i‘”Lﬂﬂ
mnwmmaﬁinm meh LNALLRE wmmiﬁimmlm immﬂi LAUANY N9gINIETNINNLSY AT
AL aamﬂamﬂuamumimﬁmuu Immm“ﬂi Lﬂu‘ﬂmﬂ’lﬂUﬂ’]i@]’]L%%ﬁiﬂ’Wa\ﬂmLa DT
Learning of problems and issues related to international busmess system and business
ecology from leading international business leaders and executives; specific international business
issues that are important and relevant to current situations especially China-ASEAN business operations

3682208 LATHIAAASIBINGANTIN 3(3-0-6)

Behavioral Economics

NANUAZ LLmﬂmamemmmam mwgmamummnqummmwuﬂm AfaINuANH
mﬂmm\ummmﬁm POULIAYDIDTTNI AN BE maﬁuwuma’mumwﬂmmmwa‘ﬂﬁuwuﬁﬂmmmmam
ﬂixll’mﬂ’]iﬁ@ﬁ‘lﬂﬂﬁl’mLLu’JﬂﬂLﬁiHﬁﬁ’]ﬁT@iWﬂ@ﬂﬁN ﬂﬁﬂisﬂqﬂ@ﬂwamawqmm‘;muﬂimgmmﬁmm
39

Principles and concepts of behavioral economics; basic theories of consumer behaviors;
time and economic importance; the scope of human nature; findings on irrationality and economics
relationship; decision-making according to behavioral economics concepts; the application of behavioral
factors to real-life phenomena

3683216 mwLﬂuﬁﬂsvnanmmmmﬁmnwui’mnsw 3(3-0-6)

Entrepreneurshlp and Innovation Management

mmmﬂmm”ﬂmaﬂwmvmmwﬂi NOUMT LHIRALAEIRUNIITANMIHIANTIN NIANBIAN
Juldlduas mmmwﬂama‘lwmqﬁﬁﬂwmwﬂﬁ naun1Ttaeldwinnisn msma‘[auu’mmimmw
wmalulagannmewen ﬂfﬂfﬂmmwa@1amiLﬂaamﬂmmaﬂammma MINITNWIANTIN ﬂﬂﬂ“nﬁﬂ’]i‘ﬂ@m’]i
mmmiummuwﬂi”ﬂaumi m’immmmiuaaﬂmﬂmmwamimmﬂﬂmiﬂi%uummmljwaﬁmmmm

Importance and character of entrepreneurs; innovation management concepts; feasibility
study and new business opportunities for entrepreneurs based upon innovations; innovation and
technological transfer from the outside; factors that affect organizational change and innovation;
innovation management strategies for entrepreneurs; market launch of innovations for commerce;
success evaluation of innovations
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International Finance in the Digital Era
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Importance and roles of international finance systems and mechanisms; international
payments; international financial markets; financial institutions in the digital era; analysis and prediction
of interest rates and foreign exchange rates; risk management from the currency exchange; financial
technology and international financial services; payments; fund-raising; investment; insurance in the
digital era; international finance and trade documents; relevant laws; problems and trends of international
finance
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3683311 aWdawluuSunlan 3(3-0-6)

ASEAN in the Global Context
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Importance of ASEAN in a world stage; ASEAN role in economy; collaboration among
ASEAN members and among ASEAN and non-member states; ASEAN three pillars: economy, politics
and security; ASEAN society and culture; ASEAN charters; development conditions for international
competitiveness as one of the world organizations
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China-ASEAN Business
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China-ASEAN business in the digital world; global value chains acquisition; circular economy
system; healthcare business and all-in-one beauty business; online store business; international
education and language school business; agricultural export business; all-in-one travel business;
start-ups; feasibility analysis of new opportunities
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China-ASEN economic and political development; theories of law related to economic

reformation and policies; Chinese politics; major political development and policies dated back to the

establishment of the People’s Republic of China to the present time
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Belt and Road Initiative
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Knowledge; aims of economic strategies of the Silk Road and the 2 1st century Maritime
Silk Road; policy coordination; connectivity of infrastructure; the spirit of the Silkk Road; Silkk Road fund;
study a white paper titled “The Vision and Actions on Jointly Building the Silk Road Economic Belt
and the 21st century Maritime Silk Road”; coordination mechanisms; initiatives in foreign countries
or organizations; competition between China and the USA
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Human Resource Management in Hospital
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Concepts and theories of human resource management (HRM), manpower planning, recruitment
and selection of medical personnel, training and development, talent management, career advancement,
performance appraisal, physicians compensation and benefit management, labor protection law, ethics and
discipline of healthcare staffs, human resource management of virtual office, occupational health and safety,
medical human resource management

3822111  WANNIIUYBNIIE 3(2-2-5)

Principles of Financial Accounting
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Meanings and objectives of accounting; usefulness and information technology of accounting;
conceptual framework for healthcare financial reports; forms of healthcare business; accounting cycle;
principles and procedures of recording transactions under double entry system; recording in general journals;
posting to ledgers; balance sheet and income statement; account adjusting at the end of the accounting
period, reporting, accounting entry, and business financial report, financial analysis, financial planning and
forecasting, capital budgeting, source of funds and cost of capital

3512507 N139ANIINNIAANAlSINELNA 3(3-0-6)

Hospital Marketing Management
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Priniciples and concepts of marketing, digital marketing, hospital marketing environmental
analysis, consumer behavior analysis and customer journey planning, measurement and forcast, marketing
mix, value development of healthcare goods and services, customer experience management, building
various communication channels, customer touchpoints, building hospital brand loyalty, customer relationship
management system (CRM System) and contact center, Big Data of health service, marketing ethics
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Principles of Economics
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Principles and meanings of economics, scope and general principles of economics in the aspects
of value, price and resource allocation, consumer behavior, production, cost of production, demand and
supply, perfectly and imperfectly competitive market, national income, inflation, deflation, investment, monetary
policy, fiscal policy, international trade

3511307 N159ANTIBIITINIUIA 3(3-0-6)

Hospital Management
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Concept and basic knowledge about hospital management; hospital structure organization, key
hospital systems, service systems, support service systems, concept and theory of management, roles and
duties of hospital executive officers, corporate image management, knowledge management, risk management,
human resources management in hospital, drug and medical supply management, operational control and
monitoring in hospital

3514502 milﬁué’ﬂsznanﬂﬁiqiﬁaqmnﬂw 3(2-2-5)

Healthcare Entrepreneurship
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Business concepts and qualifications of healthcare business entrepreneurs, feasibility studies
before business decision making, business design, and management of healthcare business, healthcare
business establishment, principles of service and manufacturing, capital management, financial management,
organizational models management, nature of healthcare business in Thailand, code of conduct for healthcare
business entrepreneurs, business law, risk assessment in healthcare business practice, case studies of being
a healthcare business entrepreneur

3513307 ﬂ'ﬁ%’ﬂmi@anaqnﬁqsﬁ%egmmw 3(3-0-6)

Healthcare Business Strategic Management
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Concepts, theories, meanings and forms of strategic management in healthcare businesses.
Strategic management process, analysis of the environment and competition, cooperating and building
competitive advantage, healthcare business strategic management in crisis, strategic implementation, strategic
assessment, strategic management in digital age, good governance, business ethics and social responsibility
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Healthcare Business Research
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Concepts, meanings, and types of research; data research, research directions of healthcare
business, research design, mixed methods approach; qualitative and quantitative research design, sampling
method, construction and validation of research instruments, data collection, data analysis, choosing statistics
for healthcare business research, research paper writing, writing research and academic articles, research
publications
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Environmental Health in Hospital
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Concepts and principles of environmental management in hospital, general environment in
hospital, environmental management in hospital, environmental management for patient care according to
safety standard, ergonomics, principles of hygienic and good quality of life for patients, service recipient,
service providers and communities, waste management in hospital
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Hospital Information Systems
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Fundamental knowledge of mecial information systems, data and information in the organization,
medical technology, the usage and construction of basic database systems, security of information systems
in the hospital, searching for medical information, solving problems arising in information systems, data
presentation technology, copyright, laws related and reference, the future of hospital technology, telemedicine,
laws of data usage protection
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Health System
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Concepts of health system and health service system, health care system including primary,
secondary, tertiary health services as well as primary health care concepts, the national health security
system, private health insurance system, administering health service, factors affecting the effectiveness of
healthcare service quality
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Basic Anatomy and Physiology
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Structure, function, and mechanism of cells and tissues, skin, bone, muscle, nervous system,
blood, bone marrow, blood circulation, respiratory system, digestive system, endocrine system, excretion
system, reproduction system, and sensory system
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Self-care
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Principles of self-care, protection general diseases, common diseases, prevent and deal
with seasonal diseases, principles and techniques for infectious disease control, infectious prevention,
self-manage after illness, encompassing hygiene, nutrition, and self-medication, know different disease
names, record the disease’s name according to International Classification of Diseases (ICD), first aid and
basic CPR (Cardiopulmonary Resuscitation) for the general public, and coordination in referral process for
an appropriate treatment

3513308 izuuﬂmmwfiamnma 3(3-0-6)

Hospltal Quality Systems
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Fundamental knowledge of hospital quality systems, concepts of quality management and
quality control, quality management development, tools and techniques in quality management and quality
control, systems of hospital standard in Thailand and international level, quality development process, hospital
assurance system, the problems and trends of quality management in the future
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Medical Ethics and Laws
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Principle of medical ethics and laws, human research ethics, medical ethics, the sanatoriums
act, medicine professional act, patients rights; genetic engineering, information in medical and public health
policy
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Common Medical Terminology
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Basic common medical terminology, anatomy, physiology, and common diseases, basic medical
abbreviation, the ability of medical terminology pronunciation and writing, terminology of medical instruments
and its qualification

5071603 lnawin1savud 3(3-0-6)

Human Nutrition
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The important of nutrition to health and quality of life, classification of types of nutrients sources
benefits utilization of nutrients in the body requirement of nutrients and energy for various age groups,
nutritional assessment, calculation of nutritional value, nutrition fact, roles of nutrients in disease prevention,
health problems related to nutritional status

2) JvIAulauIuNIs
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Ethics and Personality Development for Medical Secretary
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Concept of life and lifestyle ethics, principles of personality development in medical secretary,
behavior analysis and assessment of one’s personality, science of body language, career leadership of
medical secretary, social etiquette, etiquette of using various forms of communication technology, decision
making in operation, service mind, developing and promoting work ethics, and medical secretary code of
ethics

3511403 miﬁm%aaammu‘lm’ml,aw'ngﬂ'limaﬂ'mmnS.T 3(3-0-6)

Design Thinking for Medical Secretary Work
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Meanings, significance, and principles of design thinking, creative thinking, growth mindset
framework, identifying problems, sharing ideas and solutions, finding problems and solutions, ways to
apply design thinking into daily work, importance and benefits of innovation innovation, types of innovation,
presentating concepts to the executives
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Administrative and Documentation Skills
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Fundamental knowledge of modern medical office management, office automation equipment,

administrative and documentation management in hospital, quality document system, electronic office system,
writing and referencing, writing and business correspondences skills in health business, risk management
and medical office controls, preparing documents for various conference and webinars

3513402 mﬂﬁﬂmmam%nﬁmﬂmmwnﬁ 3(2-2-5)

Techniques for Medical Secretary Work
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Concepts of building capacity and self-direction, services beyond expectation, creative thinking,
medical coordination, medical personal assistant work, techniques of organizing patient appointments and
doctors’schedules using digital system, confidentiality and privacy in a medical environment, preparation
and process of medical accounts, referrals to specialist practitioners, patient records management, health
screening communication, evaluation and development of medical secretary work, digital management of
medical secretary work

3512306 TﬂitmwﬁﬂL%%gﬂﬁw%’ummam%msmamiu,wvlsf 3(2-2-5)

Package Software for Medical Secretary Work
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Usage of Operating system programs, installation and application of package software for medical
secretary work, word processor, spread sheet programs, presentation programs, basic video editor programs,
troubleshooting for using computers and package software, techniques for using package software, providing
advice on the use of medical software packages for users, copyrights related to package software usage

3514402 mﬁﬂﬂizqumammwnﬁ 3(2-2-5)

Medical Conference
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Fundamental knowledge of conducting meetings, formats, writing meeting minutes, techniques and
planning of medical conferences. electronic conference system, process of medical conference arrangement,
conference evaluation, problems and solutions of conference arranagment, keeping track of medical scoring
system for professional development, laws related to the electronic conferences

160



3513309 Lrsiiswuazad@nienisunng 3(3-0-6)

Medical Record and Statistics
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Meaning of medical record, basic concepts of medical record management and related words,
medical record personnel, the important number of medical record, work division and medical record units,
recording and arranging medical record forms, process of medical record works, filing system, medical
record audit, medical record committee, medical record organization, key words in medical record, scope
of medical record work; recording disease names according to International Classification of Diseases
(ICD); storing medical record electronically; problems and guidances for medical record management;
medical record and safety of patients and healthcare staffs according to hospital and healthcare standards;
preliminary statistics, calculation of medical statistics in hospital medical; summarizing, collecting, presenting
and interpreting medical statistical data

3513310 m‘s%'mmsm%ﬁﬁqmamnmnsj 3(3-0-6)

Medical Supply Management
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Meanings and importance of supply management, principles of supply management, duties and
responsibilities of supply managment, types of procurement, methods and procedures of procuring medical
supplies, providing supplies by procurement, management of contract of sale and employment contracts,
supply controlling, supply distribution, punishment for job abandonment, problems and solutions for medical
supply management, electronic procurement, E-Auction, bidding process in procurement, electronics
procurement, laws and regulations in government procurement
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Listening and Speakmg English for Secretary
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Basic techniques in speaking, art of conversation, listening and speaking skills for communication
in various situations in the hospital, telephoning, communication via LINE® application, small group discussion
in business, negotiation, and medical equipment presentation
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Reading English for Secretary
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|diom, grammar, vocabulary building related to reading skills in medical secretary work, skimming
reading, scanning reading, paragraph reading, finding main idea, reading medical texts and articles, reading
news, medical procurement document reading, business reading, medical advertisement reading

3513604 NIWIRNNHIDINHEMTUIAIBATT 3(2-2-5)

Writing English for Secretary
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|diom, grammar, vocabulary, and skills in medical secretary writing, writing memorandum, writing
telephone messages, writing business correspondence, writing e-mail messages, writing agenda, writing
medical academic conference schedule and minutes
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Conflict Management in Hospital
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Principles and theories of conflict management in the hospital, the causes of conflict in the
hospital, inside and outside environment that affects the conflict in the organization, the process of conflict
management in the organization, negotiation techniques for solving the conflict, and different approaches in
preventing and eliminating the conflicts, strategy of conflice management in the hospital al

3513701 N13EINADQUAREIDNY 3(2-2-5)
Elder Care
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Principles elder care with healthy aging and chronic diseases for living in their daily life on their

own, health evaluation and primary healthcare in emergency situation, basic life support management,

assistant request and referrals, rehabilitation according to treatment plan and palliative care
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Newborn and Child Care
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Initial taking care of the newborns and children, breast-feeding supporting, health problems of
newborn babies with risk condition and sick children in various common systems, basic nursing assistant
and personal care skills for newborn babies with risk condition and child patients with mild health problems

and uncomplicated condition based on their family center

3513703 M3TILARDAUAE 1na 3(2-2-5)
Care for Adult
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Principle and technique for adult care with mild health problems and uncomplicated condition

in common systems, caring of postpartum mother concerning with family center

3513704 MaduwmABQUARIFUSAITWAKG M 3(2-2-5)

Basic Patient Care
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Principle and technique for patient care of all ages in the hospital, caring the patients for comfortable
condition and safety, arranging an appropriate environment to respond the basic need of patients
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Elder Care at Home and Community
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Principles and concepts for continuous caring the elderly at home and community, caring for

the elderly with complication disease and dependency, communication with professional nurse for abnormal
health conditions

3514701 mﬂﬁﬂmsﬂ'mmﬁaguaﬁgamqifuﬁug'm 3(2-2-5)
Techniques for Basic Elder Care
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Health assessment for the elderly, techniques in elder care for dalily life activities, health promotion,
and basic first aid, practice helping the elderly to do their daily routine activities with safety and comfort
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Basic Elder Care Practice
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Practice caring for the elderly to response to their basic needs in daily life including physical,
mental, emotional, social, and spiritual well-being, health promotion and first aid

3514205 M3RMUAZNIIAIMUIRLAFITIA 3(2-2-5)

Finance and Investment in the Digital Age
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Fundamental knowledge of investment, reading and analyzing financial statements, statement of
financial position, income statement, statement of cash flow, statement of changes in owner’s shareholders,
concepts and theories of investment, risk assessment, using technical investment analysis tools, fundamental
factors analysis of investment, cryptocurrencies and investing in crypto assets, basic accounting in investment
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PrOJect and Budget Management
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Basic knowledge in planning, managing project, writing project, budget management, quality
controal, risk management, follow-up and evaluation, resources management, information systems management
in project management
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Digital for Secretary
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Concepts and principles related to digital literacy either understand using and creating, and
communication in medical secretarial work, Information management to achieve interoperability, coordination,
solving problems efficiently, using a variety of digital technology and accordance with the digital society,
copyright laws related and reference
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Psychology in Medical Secretary Work
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Introduction to psychology in secretarial work, self-understanding and self-esteem, emotional
control, self-adaptation to modern society, communications and negotiation, applying psychological techniques
to motivate, cross-cultural communication, coordinating, human relations in secretarial work, art of speech
and expression, workaround, psychological techniques in conflict management and quality of work life
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Yoga
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Principles and meaning; basic of yoga training, practice yoga poses (Asana), design series
of yoga poses, relieving poses, pose modifications, practice yoga breathing (Pranayama), yoga poses for
relaxation, yoga poses for strength, improving personality with yoga

3571502 MHNIWITAVAK (3-0-6)
Basic Chinese
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Practice listening, speaking, reading and writing skills, PIN YIN letters, Chinese letters, basic
vocabulary and sentence.

3572505 nmawiamsieasIudindszsiin 3 (3-0-6)

Chinese in Daily Communication
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Practice listening, speaking, reading and writing skills for Chinese communicating in everyday
life with advance vocabulary, idiom and structure and study Chinese culture
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Field Experience in Medical Secretary
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Practice working in administrative or secretarial tasks in the government or private hospital or
related organization under supervised teachers; applying knowledge and experiences from classrooms into
the real situation at work place; arranging orientation of field experience to clarify all details and post training
of field experience to discuss problems and solutions of field experience
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4. 3v119n
4.1 WIANIINNIANIALALANTBBNLULLIINI9§TIA
4.2 WIANTINNMTIULAZNITAIN Y
4.3 wipnsanginaviniladafing
4.4 WIANTIHMIRAWIBIANILAZNITIANIIAITNLAL Y

5. @1BwAawsnUs:naulanavdusonisinun

5.1 fSanmsAnsszaussenFnsnanlanerselsznaiednsisndn (U1 riadeununsinezay
n3n 12 anlsedewwininnd wiseuwhanamtuinsznasdinusnmalinissues wie

5.2 ﬁwL%’«amﬁﬁﬂ‘masﬁuﬂ‘s:mﬁﬁaﬁm%mﬁw%ﬁqﬂ (1aa) naniufinsznasdnersnislinissuses
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53 §5anIAnwIansnelazing FouRIwNIRNREUTNIE AU DEN AN AU a8 N TEIN AT
ezl #5MI309999NNIENTNANWNENNT TInesansndesninsineld vie

5.4 aosaniiAan 9 Whdulummnaeinsiuaiasramminadeaunin Faliduaming1deaug e
1AENIIIANIIANEY IxAUUTYYIAT WA 2566
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6. @1BwAawsnUs:naulAnavdusonasinun

JaL5ansfneisaInlsznauendn niludnsmzaesnslszneuendndsss warmsdnrnnuluesing
vidomignunanaiguazianau ddaluil

6.1 1iNN13AAIA HNEZNEIIRRBIINIININAIA WnAa1IN19NIAAA TNAINTIH
NNNIINAA

6.2 WNIATIZHUAZIILABNNTLTH BTN eNIEuazsulszanm faunwlssindin faunwlssin
Fnade i siu AU3nsinaie s aEs wasindnnsmainlimihenunaiy

6.3 tnUfufinasuuinaladafing daunudidn-deesnsasuiEniensusumaidndiesn waztsznay
gIfaeAUEIALIN I uladIadng

6.4 TNINUNBMTNAUIDIANT HNITILHBANHLAEIDIANT

6.5 m1TIndaI
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lnsvasionanans
ImbeinTInanaanangns lWieendn 120 e Idadiwiwiunheinuenaunaininese

RHEL gl

1. nuamdvrAnuNolU Tudeandn
2. IUOAJBIIaWAN:

2.1
2.2
2.3
24

AUNBUINIGIND

AT UANIE TN

Jrdan
Jindszaunisaiindn

3. nuomdsndenias ludesndn

n1svANISISsuUN1sdau
1. nuamdsinasAnunalu Tudesnan

1500125

1500126

1500127

1500203

2500122

4000116

4000117

4000118

mmdinnuiiannisuinaaniia
English for Lifelong Learning
MBI BIUTIANUIUITF
English in International Society
Fnwemaaessnelng

Thai Communication Skills
anuduaingie

Suan Dusit Spirit
warieslneluanisssd 21

Thai Citizens in the 2 1st Century
InenFansiniindizinin
Science in Everyday Life

AR EASIBTINUTZI1 I
Mathematics in Everyday Life
wmaluladfdnaludindszanin
Digital Technology in Everyday Life

2. ViuomdBIawN:
2.1 NdudsIMNUUSNISSSND

3541102

3561402

3561205

3561302

3561206

3561303

2562104

nannmInaalugaRIng

Principles of Marketing in the Digital Era
MIVFMINTNEININUBES IUTIANATND
Human Resource Management in the Digital Society

MITANITNNITIU
Financial Management
NANLATHFANTATUAZ WA IIN19IA

Principles of Economics and Business Dynamic

nadugusznounslugaddna
Entrepreneurship in the Digital Era

AT AR ULEZANTIANTLAINANS
Operations and Logistics Management

ngwmwaﬂaﬂﬁmiﬁjﬁﬁ]
Business Organization Law

24 niuognn
90 nuosnn
45 vhefn
30 nulafa
12 nene

3 nieie

6 nuosnn

24 ViLdgNm

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

90 WUdYNA
45 nuognn

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)
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3562213

3562214

3562215

3563209

3563245

3563127

3563211

3561106

mmauﬂﬂquﬁ'am‘sﬂ‘szqnﬁ%’mumaqiﬁﬂ

English for Business Application
33N5EUINYIEINA

International Business
mmsanguiaanmdlalunseudayaniegiie
English for Comprehensive Business Information Reading
nIiATzidoyaniigIng

Business Data Analysis

matdienssanis

Managerial Accounting

mﬁﬂmu%ﬂaqm‘

Strategic Management
mmé’\‘mqmﬁlahmﬂmqﬁjﬁﬂ

English for Business Opportunity
NIIANTITUAZNTWAUIDIANT

Organizational Management and Development

2.2 ndudsrlawn:anun
indnsmsninidandnsninaninenlainvitaiedsienier wianaeinenliasuns 30
virheAn Tunsdifiindnsidendneirenlairmiifeinianideniy 30 mihedn inAns1ezldzunasy
Arianlundngaitumudonlanisdne

1) 36BNUINNSSUNISAATALA:NISIDNUUUIBLASIVASSH

3562232

3562233

3562234

3562235

3563212

3543110

3563213

3563246

3564221

3544904

maasuvsniadnlaguilng

Science of Consumer Insights
NIIANINAANUTILAZ M TIAUATIANTIT T TIA
Creative Product Management and Pricing
ToanIIndrnguazladsfindniiniinann
Distribution Channels and Marketing Logistics
AndznIsnuuuuIIIAN

Packaging Design Art
miyimwmﬁf&iami‘m\imwmmL%ﬁ%’m‘iaﬁﬁ
Creative Marketing Communication Integration
Mg aiaruazdesns

Content Creation and Communication
wmalulagnisnaia

Marketing Technology

ﬂaqm‘mimmmﬁamimiﬁu

Competitive Marketing Strategy

ANIANIALTININTIN

Event Marketing
FHHUWIWIANTINNNIAAALAENTBDNRUULTINI96TIA
Seminar in Creative Marketing and Design Innovation

3(2-2-5)

3(3-0-6)

3(2-2-5)

3(2-2-5)

3(2-2-5)

3(3-0-6)

3(2-2-5)

3(3-0-6)

30 nudsnm

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(2-2-5)

3(2-2-5)

3(2-2-5)

3(2-2-5)

3(2-2-5)

3(2-2-5)

3(0-9-0)
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2) 55‘1lanuo“mnssumslﬁuua:msa\)nu

3562236

3562227

3563220

3562133

3533102

3563221

3563222

3563303

3534109

3534903

ILUUFINTIHNN TN

Financial Transaction System
ARIANITHWLAEATINITNIIN TN

Financial Market and Financial Instruments
mIasnuluranning

Investment in Securities

MIAUFIUYAAN

Personal Finance
ineluladiassmnafionatszgndlimmaiuazniams
Information Technology for Applying to Finance and Investment
mﬁ@mammLﬁlmmm’ﬁﬁmtﬂxmiamu

Risk Management of Finance and Investment
NIILABNIIIBUAZNIIAIVANN NI

Financial Planning and Controls

n13dIznuae

Insurance

MITAMIANAINUTHAUT

Investor Relations Management
534Nmui’mmaNmamilﬁmta:mmmu

Seminar in Finance and Investment Innovation

3) Jvenudnnssussnousnisladannd

3562237

3562238

3562230

3562231

3563224

3563225

3563247

3563301

3564222

3564917

midansladafnduazlaguniu

Logistics and Supply Chain Management
MIANIMAZNITIANIIIUAIAIARY

Procurement and Inventory Management
NMIAANIIARITA

Warehouse Management
NIIANIINIIIUEILAZNIINTZAEFAN

Transportation and Distribution Management
waluladmsswnadniunisdnnisgsiavinisladadng
Information Technology for Logistics Service Business Management
nsdansannglatuszuulaiafing

Logistics Lean Management
Indadnduazniaanaiszninezing

International Logistics and Transportation
nouranefiefuladafinduasmatsziude

Logistics and Insurance Law
mItanmisladafnduazlggumuwdinagns

Strategic Logistics and Supply Chain Management
dunwnianssuganauinmaladafing

Seminar in Logistics Service Business Innovation

3(3-0-6)

3(3-0-6)

3(2-2-5)

3(2-2-5)

3(2-2-5)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(2-2-5)

3(0-9-0)

3(3-0-6)

3(2-2-5)

3(2-2-5)

3(2-2-5)

3(2-2-5)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(0-9-0)
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4) 35UBNUINNSSUNISWAJUNBVANSIIA:NISIANISADWIZBD

3562134

3562601

3562602

3562239

3563248

3563901

3563249

3563250

3564601

3564918

RANNIIWAUILAZUIMIIAN TR AN IaN e Tral

Principles of Modern Organizatonal Development and Management
WANNITANNIANNABIBIENIFT NN

Principles of Modern Organizatonal Risk Management
mau%‘mimmLﬁaﬁLﬁaﬂaaﬁummﬁm

Fraud Risk Management

MMIAATIZHANENTNLAZAUAVIBIANT

Analysis of Organizational Potential and Position
madszgndlfinaluladainaionawasndssansnneasesdns
Application of Digital Technology for Improving Organizational Efficiency
nsdszfinanuduldlduazanuquarzodlasoinis

Feasibility and Appraisal Projects

NITLKBLAEUTMATINaENS

Stategic Planning and Management
mﬁmmimwuifl,ﬁ'amiﬁmmam‘mua:mﬁmmimwNL&im

Knowledge Management for Organizational Development and Risk Management
mﬁ”ﬂmiﬂﬁzLﬁummLﬁlﬁmLmzmﬁﬂﬁwmmmimuaw

Principles of Risk Assessment and Control Standard
FNNIWTANIININ IR DIANILAZMTT AN IANHLEE

Seminar in Organizational Development and Risk Management

2.3 nduduiden
TdenFeunednlunguiniden nianeindw 9 lunangas dnlideendt 12 mibeia Taglui
AUTEITINLABLTEUNLE

3562240

3563902

3543307

3562223

3563130

3543111

3563231

3562225

3563232

3563133

NMIANIAGINIVINIT

Service Marketing

N1TI9BNTARA

Marketing Research
nagNsNIIBuasAatzn1Imedaienssd
Sales Strategies and the Art of Creative Selling
NIIUUEUDNNULTIGIND

Business Presentation
mimmﬂa%ﬂmﬁlﬁaﬂqmu

Creative Marketing for Community
NINHBUN QL ULTDINIINITAATA
Marketing Influencer Development
ﬂ’]iéaﬁ’]i‘ﬂ’mﬁqiﬁ%Lﬁ'aﬂ’]ilﬁ]ii}’]@iaia\‘i
Business Communication for Negotiation
MIUSMIBuNIneLawitaw

Asset and Liability Management
ﬁqiﬂﬁN‘ﬂNﬂ’ﬁﬁmﬁlaﬂﬁﬁﬁz“r‘ljwﬂizmﬂ
Financial Transactions for International Trade
MBINIFINT

Business Taxation

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(2-2-5)

3(2-2-5)

3(2-2-5)

3(2-2-5)

3(2-2-5)

3(2-2-5)

3(0-9-0)

12 VUogNA

3(3-0-6)

3(2-2-5)

3(2-2-5)

3(2-2-5)

3(2-2-5)

3(2-2-5)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)
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3563223

3564219

3533407

3563226

3563238

3563239

3562241

3563251

3563252

3563903

3563253

3563601

3562242

m7anzidayarwalvgidanisdndulanianiaiu

Big Data Analysis for Financial Decision-Making
NMIRATzRLarNMIUIHARANNANALATINTT

Project Valuation Analysis and Assessment

MMIAATIZHN NI

Financial Analysis

mIvimanmdedunuladsinduazlsgniu

Risk Management in Logistics and Supply Chain
wnaluladnwdonunaunuionuuinisladaing

Renewable Energy Technology for Logistics Services
madsztfindszninmwinuuinialadafinduazldguniu

Performance Appraisal of Logistics Services and Supply Chain
MIaIAuINIsLaENIUIMIgNAENNUsEnIugIfauinsladafing

Services Marketing and Customer Relationship Management for Service Logistics
nmsusnaladafindiienisiduasdiean

Logistics Services for Import and Export

VAN IR BIANTNEEU

Principles of Sustainable Organizational Development
mMIasasIRLazinlaTnmaiemavamw AN ILasLImIa e

Creating and Developing Projects for Organization Development and Enterprise
Risk Management

MINAWITZVUMTIALasU Iz iiunasAnIad e lna

Development of Modern Organizational Measurement and Evaluation Systems
vanmawaziedosfiolumaiankazmIsanmanadednunineniyaaa
Principles and Tools for Developing and Managing Human Resources Risks
finszmItesn sz aiamnzfinesdng

Communication Skills and Organizational Leadership Development

2.4 31ilnUs:aun1snidscw

3564801

nmIRnyszauNIniITdnaunImIgine
Business Administrations Internship

3.uondsdenias 1Ssuliitiosndn
Thdendeunedndu 9 8nldiaeni 6 niedn TUrangAIIzAUYINQ AT INININENREFIUARA
Taglsignrusedsfinedeunuds wazlidumedndsimeldizenlaeliiumbeAnsn lunosinigisa
MIANWINANGAT

3(3-0-6)

3(2-2-5)

3(2-2-5)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3 nuosnn
3(360)

6 niuosnn
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ANDSUIUSIUIU
a1wn3IvIuSKISSSAD

3541102  WANNIAAIAHYARINA 3(3-0-6)

Principles of Marketing in the Digital Era

mimmﬂiuqﬂﬁ%ﬁa AMWIARONNIANIA NMILLIFIRAAIR ARIALANE NTIFUAUINEAA AT
fntizannminInain nInainoaula mmmmwu%’umﬁlauéﬁ'aEl%aja MINMIARDFIANLAZFILIAREN Uae
9338 1UTIMIBNITIANIININNTANA

Marketing in the digital era; marketing environment; market segmentation; target market; product
positioning; marketing mix; online market; data-driven marketing; social and environmental marketing; and
code of ethics for marketing management

3561402  MUIWIINTNEINTABHE IKFIANAINA 3(3-0-6)
Human Resource Management in the Digital Society
mmﬁwé’fymaqmiu’%miﬂ%’wmmwwﬁluqﬂﬁ%ﬁa MITVLNUIAIAY NIFTINUALAARENUANINT

mMaawILazUIz @R SUURNY MIVIIARBULNK MTIALAEMTATIERMUNINEINIYAAS nAlulad

LazHIANTINAMTUNMILIMININGINTYAAR NIUIMNILTHNURHAUS ATe5338MegInauazinalulad nsuinng

nIwensyeaaiionalfiuisulunsudsiueesosdng

TuFeAnAINg
The importance of human resource management in the digital era; workforce planning; recruitment

and selection of personnel; employee development and performance evaluation; compensation management;

human resource measurement and analysis; technology and innovation in human resource management;
labor relations management; business ethics and technology; human resource management for competitive
advantage in the digital society

3561205 N1IIANITNNIINH 3(3-0-6)

Financial Management

M39ANINIIRlugARING N3N IFUNIWGWIDGIRD FunIngminaiuuasFuningadna ns
PATIZAIVNIITU NTIHUHUNIIINITU NITANIUAINETTIUNY duraaaiunu nadainlaasmululasenis
masnaulaniniaiu maseaulafeiunananuny nsdaassilauaziuiune anadmluiAeiuns
AdyemauazlymaEn1egsne

Financial management in the digital era; asset management for business; financial and digital
assets; financial statement analysis; financial planning; financing and financial appropriation; cost of capital;
project investment decision; financial decision; return decision; appropriation of net income and dividends;
and general knowledge of corporate tax and business tax problems

3561302 m“fnl,misgmamﬁmzwa%’mﬂﬁaqiﬁa 3(3-0-6)

Principles of Economics and Business Dynamic

LIIARYTBATEFANERAT QUMIALATELNU LATHTAERITINO AN TIN MINRALAZAUUNITHER AaIALAE
mMarmvuaa Neladszmand ﬁaﬁa%&ammumiiﬁmﬂLﬂiwﬁﬁ% WELIINIAIULAZNIART WIANTINNIINI TR
suade uazwansznurasiansaunaluladadnaifidanaiamoasegiauazgana

Concepts of economics; demand and supply; behavioral economics; production and costs of
production; market and pricing; national income; economic indicators and economic situation; monetary and
fiscal policies; contemporary financial innovations; and impacts of digital technology innovation on economic
and business dynamic
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3561206 mmﬂué’ﬂsxnanms‘luqﬂﬁ%ﬁa 3(3-0-6)
Entrepreneurship in the Digital Era
AMANB LAz UNUIMTBIANNTUEUIzNoUN1T Yizianaesgiia wwidnveigsfalugaddng
n3dszfinuaz iz ianneIndonn19gIne nIeuuwIAnToINIAMEveoNLULLALIANTIHTHEIANTT inwe
dmiumadndulizneugaia masimaanudmiusiudismlddmds uazanudufisznaumaiadoay
Characteristics and roles of entrepreneurship; types of businesses; business concepts in the
digital era; business environmental assessment and analysis; mindset of design thinking and innovation in
organization; skills for starting a business; stakeholder relationship management; and social entrepreneurship

3561303 NNSALARINBUAZANTIANSIAIEANE 3(3-0-6)

Operations and Logistics Management

PDULYR ATTNANE mema\‘imﬁﬂmﬂa%aﬁﬂﬁﬁﬁ@iamﬁmqiﬁ% AINTINUAENIZLIUNNIAN ) N7
TOMHBNTNENNTDE N13EATaLAZNTEAY MITAMIEUEIANRET MITanIndeauiuazauinIzeEus N3
ANV NMTIANINTTVIRKAAUAZNIIANAUIIH NMIIATVANAIIN NMTIANAUHTANU NM1ILTNIgNA T8 DY
waluladasawnafiisadassunssanisladaing ladsandnidniniiuiwindan waznIUTUTINaNT
Aduuiwladafng

Scopes, definitions, roles of logistics management towards business organization. activities and
processes; forecasting planning, purchasing and procurement; inventory management, warehouse and
distribution center management, transportation management; production management and processing; quality
control; performance assessment; customer service; information technology for logistics management; green
logistics; and logistics performance improvement

2562104 ngwmwaaaoﬁmsqsﬁa 3(3-0-6)

Business Organization Law

ngnansuazazdeudoriduifieriunmadangafia dygn MBonT uenm  mItanIgIfuas
nIWdAu MInaALAZNITUETNNTINE MIdNaTasilng uazaaTRnTeudofiAnLazAauindan

Laws and regulations about business establishment, contracts, taxation, labor, business and
property management, marketing and promotion, consumer protection, and social and environmental
responsibility

3562213 mmé’anqmﬁamsﬂszqnmﬁlﬁmumoﬁqsﬁa 3(2-2-5)

English for Business Application

AANT 298 NANMIENE LaZEIWIRNNAIUEIND MITIATNULAZNIIFNN BRI MITUNKINTY
Insdnyi maldupUndiagu nsuenimuanwaznssanane nMadeutiuiintiesiniegiie nmadeuaanang
NGINT UazN1IINYILYN

Vocabulary, phases, grammar, and business expressions; job application and interview;
telephone conversation; application using; scheduling appointments; business memorandum writing; business
correspondence writing; and meeting arrangement
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3562214 ﬁqsﬁaixwhoﬂszmﬁ 3(3-0-6)

International Business

mmﬁu’jyméfmﬁEJ’Jﬁ’Uﬁjﬁﬁniwdwﬂimﬁ AMWLIARDNTBITINITENI NN IENA ANNTURRTO
AofinnuazANETEW noednIrseridising mwﬁmamnﬂmma MITINNGHLATEFND NIEI0EN M3
LAZNIIAFIABULNT

Introduction to international business; international business environment; social responsibility
and sustainability; international trade theories; foreign direct investment theory; regional economic integration;
importing, exporting, and countertrade

3562215 mmé’anqmﬁ'amwLi‘f'\’lﬂ‘lun'\sdﬂwﬁ‘agamaﬁqsﬁfa 3(2-2-5)

English for Comprehensive Business Information Reading

ANweMIENIUIUNTH INARANITENMBNTIINNGIND nIgmmausszauA 18 Uazlen uazdanin
wdsdorusdaiiatuuusig 9 manieidas fides Taanuddy werlannuddgfidenagluionu fnse
naen@dnd nssuanasluniein wazniaagy

Dictionary skills; reading techniques for business documents; reading from word, phrase, and
paragraph levels to different types of texts; finding the title, heading, main idea, and hidden main idea in
passage; word guessing skills; adjusting reading speed; and conclusion

3563209 MINATITATOYANNGIND 3(2-2-5)
Business Data Analysis
mwmmamummﬂmauam\mmﬂ mauammmiwmua iaTTaTebIRE mﬁ mi'«mmwammﬂﬁiﬂﬂ
mimmmammqmﬂmm rmawm mammqmm AOALTIUITENELAY maumuwmm NIIATIZVNIT
nanee mmmiﬁ“’mmﬂimmwmm L‘V]ﬂ%ﬂﬂ']i’sLﬂi’]“"ﬂﬁﬂiﬁﬁﬂmiuﬂ’]Liﬂil] e mimmuamammaﬁiﬂﬂ
Introduction to business data; big data and artificial intelligence; business data storing; accessing
business data; business data analysis; basic descriptive and inferential statistics; regression analysis; basic
quantitative analysis; analytical techniques by applying software; and business data presentation

3563245 n1stiBiianssans 3(2-2-5)

Managerial Accounting

NANNIININTTRE IUMIIEH NITUIMNIURTEMIUEINILTN U WITENTIN WWIAANITURYT
wion1sians eradidasduieriuduns maliamzidun YSnanriils miléayamaiyfionsdaauls
NI9AYINUYIEN0

Principles of accounting; financial statement; accounting process for service businesses and
commercial businesses; concepts of managerial accounting; fundamental of costs; analysis of costs, quantities,
and profits; uses of accounting information for decision; and budgeting.

3563127 msa“fﬂmsl,%anaqﬂff 3(3-0-6)

Strategic Management

AMNTNE IRUIT A ANHAIALY UAENTZUIRMITANMIEFINGENS uwdIARANNIALUTEUININ U 9%
LazANHETEu AKANBULYDIRUWTINALNT N1TIATIZRINNLIATONNNGINT NMIMAUANSENSTEAVBIANTT
ITAVGINT LLa:ﬁxﬁwﬂﬁﬁmaqiﬁa nIfineuyszifiune nagnsizaulan waznaduglszneumadinagns

Definitions, objectives, importance, and process of strategic management; concepts of competitive
advantages and sustainability; strategic leadership; business environment analysis; strategic formulation
of corporate, business and functional level; monitoring and evaluation; global strategy; and strategic
entrepreneurship
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3563211 mmé‘anqmﬁafﬁlmamaﬁqsﬁa 3(2-2-5)

English for Business Opportunity

fAnianz 18 wardwnitiedosiumanain n19Eu mau'%mm%wmmuumﬂa%aéﬁﬂﬁ %3n
WINNTIN lm:maymmmsﬁﬂmmm5\mqmﬁamm@@iaﬁ'ﬂi:sqwﬂmm:ﬁﬂizsqmﬁmmn@ia‘saamﬂﬁqiﬁﬁ)
N38AY8 WAZNMIULEBBNUGIND

Terminology, phrases, and idioms related to marketing, finance, human resource management,
logistics or innovation; and integration of English skills for public and meeting speaking, business negotiation,
discussion, and business presentation

3561106 N1TIANIIUALAIINAIWIBIANT 3(3-0-6)

Organizational Management and Development

ANMNTNNELAZRIAUIZNELYIRIANT laTtatasansanelrl NIl TeRE LIS aNTBIBIANS
NITINIUNY LLmﬁ@msu%miaaﬁml,l,azma:@'ﬁw WIARNIIANMIBIANIaNElrN ﬂwsﬂixLﬁuwaﬁNQﬂémaaaaﬁﬂi
wﬁﬂmiﬁwmﬂmmwaﬂﬁmaﬁﬂiwﬂ MIumInaasuula miaﬂmmﬁj@Lﬂ@iﬂumiﬁmimﬁm 29ANT
SNTIOULG BeAnTUINTTEeuS pednanaie mavhowiufssdelniuaznuimaenadauds midaniseades
LAZNIHANHIAIUNITIANITURZ NI TR IDIANT

Definitions and components of organization; modern organizational structure; organizational
environment analysis; planning; organizational management and leadership concepts; modern organizational
management concepts; assessment of organizational; achievement; principles of modern organizational quality
development; management of change; lean in organizational management; high performance organization;
learning organization; digital organization; modern teamwork and conflict management; risk management;
and case studies of organizational management and development

1) 3v119NUINNSSUNISAATALIA:NISIDNIUUIBVASI0ASSA
3562232 eaaswAInIslegu3lna 3(3-0-6)
Science of Consumer Insights
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Science related to consumer behavior; consumer behavior analysis; factors influencing purchasing
decisions; purchasing decision process; Customer journey; application of consumer behavior in determining
marketing strategy

3562233 MTIANTHAANWNUAZAITAIAWBATIANBIFIIFTTA 3(3-0-6)

Creative Product Management and Pricing
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Product management; product composition; product type; product life cycle and creative product
development, objectives of pricing; pricing policy; product pricing factors; creative pricing strategy and price
changes
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Distribution Channels and Marketing Logistics
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Importance of distribution channels and marketing logistics; planning the structure of distribution

channels; types of middlemen; forms of wholesale and retail; scopes of marketing logistics; order management;

warehouse management; distribution center; storage and movement of goods; transportation; and customer
services and information technology in logistics management

3562235 ﬁaﬂ:miaammnuisgﬁmvﬁ 3(2-2-5)

Packaging Design Art
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Importance and roles of packaging in marketing; types of packaging; design principles; color
theory and graphics in packaging; packaging design process; branding and labels on packages; cost analysis;
using the application in design; and practice in packaging design

3563212 mifuszmmsﬁ'aa’ﬁﬂ’mmsmmmﬁaa%"masiﬁ 3(2-2-5)

Creative Marketing Communication Integration
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Definitions and importance of marketing communication; branding communication; concepts
of creative marketing communication integration; planning of creative marketing commmunication integration;
creative marketing communication evaluation; relevant ethics and law

3543110 msa%"]ou{awmaxﬁ'ami 3(2-2-5)

Content Creation and Communication
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Content creation process; content planning; content determination; brand storytelling; methods
of content writing related to products and target customers; marketing ethics for content creation and
communication; creative writing; selection of medias, photographs, videos, and graphics; and measurement
and evaluation of content creation and communication
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Marketing Technology
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Types of marketing technology; computer and software application in marketing; use of marketing
technology and innovation for content development; use of tools for big data analysis; reaching target
customers; and marketing management

3563246 naqﬂﬁ"mmmmﬁammﬂaﬁu 3(2-2-5)

Competitive Marketing Strategy
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Roles and importance of marketing strategies; analyzing the environment to identify competitive
opportunities; planning marketing strategies for competition; evaluating and controlling strategies; taking into
account social and environmental responsibility

3564221 N1IAAIALBININTIN 3(2-2-5)

Event Marketing
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Event marketing concepts; elements and characteristics of event marketing; event planning and
designing; event management and operation; achievement appraisal of activities

3544904 FANWIWIANTINNITARIAUALAITOONUUUIBIAIATIA 3(0-9-0)

Seminar of Creative Marketing and Design
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Knowledge processing, analysis, opinion expression, problems discussion, and decision-making
based on the principles of creative marketing and design innovation by applying modern technology for
presentation; and simulation-based practicing
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Financial Transaction System
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Evolution of payment instruments; Thai payment systems; roles of the bank of Thailand; financial
institutions and markets; types of financial transactions including commercial transactions, domestic and
international trade transactions and daily transactions; electronic payment systems; and case studies of
electronic payment systems
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Financial Market and Financial Instruments
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Roles, functions, and structures of financial market; financial market mechanisms and importance
to economic system; risk forms of financial market; financial instruments including bonds, equities, and
derivatives; benefits of financial instruments; financial markets in current situation; and related laws

3563220 MasNUlunannIng 3(2-2-5)

Investment in Securities

m’mama\‘muma’m‘umia\musﬁummmwmmwslLm\mﬁ welneg nae mumimwummlﬁﬂmm
NRRDULNY ﬂ’]i’JLF’]iWWVTLLﬂwﬂiWLNHNZ\W’]’M@HW‘QWHLU@G@% mwgwaw‘ﬂwﬂa mimwumqmaﬂ mia\‘mﬂumn
nIndenaUszing waznisdse EJﬂmLme\imimwuL‘wamwmmmmmumﬂa

Introduction to investment in the Stock Exchange of Thailand; investment process; risks and
returns; basic securities analysis and evaluation; portfolio theory; alternative investment; foreign portfolio
investment, and application of investment approach for personal wealth

3562133 m‘sl,?mzhuqﬂﬂa 3(2-2-5)

Personal Finance
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The importance of personal financial planning; setting financial goals at each stage of life;
managing income and expenses; creating a personal budget; building security through savings; wealth
creation through investment; Investment allocation; establishing investment policies; managing personal debt;
retirement planning; and principles of personal tax planning across life stages
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Information Technology for Applying to Finance and Investment
wAevanvadlaniseiugwnaluladmasmnauazwinn T sunimaluladmoniaiu midene

duunasas maluladufonisu analiuadna Madintiuszninyaasiiutoimmeasulal nsdniugsiaaniin

M 3iumeuianisn MIavszgndlfinaluladdmivnsmnuaunIIIREIMYAALAZNITINLHWAE TzUUF M

Foyan1inaiu waznslégudoyaieazinoniatu
Fundamental concepts of Information technology infrastructure and innovation; Financial technology

systems; trading platforms; blockchain technology; digital currencies; peer-to-peer lending; financial institution

innovation; technology applications for personal financial and tax planning; financial databases; and financial
data analytics
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Risk Management of Finance and Investment
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Introduction to investment risks; concepts of risk analysis; operational risks; financial risks and
crises; financial and investment risk management; relationship of risks and returns; techniques and tools for
risk analysis; risk management models; and risk protection of business

3563222 mi'noLmumilﬁmmzmsmnqumamsﬁu 3(3-0-6)

Financial Planning and Controls
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Importance of financial planning and control; financial planning steps; financial planning tools;
sales forecasting; Inventory management; profit planning; budgeting for financial planning and control;
performance monitoring and appraisal as plans; and financial ethics and business.

3563303 n3ileznuny 3(3-0-6)
Insurance
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Introduction to insurance; characteristics of risks; types of insurance; life insurance; casualty
insurance; insurance coverage and planning; risk management methods; impact factors of risk management;
insurer selection consideration; reinsurance; insurance business control; and insurance business governance

3534109  MIIANMIRNAINWANNWD 3(2-2-5)

Investor Relations Management
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Knowledge of financial products and digital assets; communication strategies for presenting
financial products; customer needs and behaviors in the digital era. customer assessment; techniques for
client meetings and overcoming objections; interpersonal skills in the profession; marketing communications.
monitoring and servicing; positive attitudes of financial planners
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Seminar in Finance and Investment Innovation
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Knowledge processing, analysis, opinion expression, problems discussion, and decision-making
based on the principles of financial and investment innovation by applying modern technology for presentation;
and simulation-based practicing.
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Logistics and Supply chain Management
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Structure and components of logistics and supply chain; procurement in supply chain; production
management; distribution management; transportation models; insurance; cost and efficiency management;
value chain; reverse logistics; indicators for evaluating logistics and supply chain; ethical and sustainable
practices in logistics and supply chain

3562238 N1ITIANIUATNITIANIIARAIAIANS 3(2-2-5)
Procurement and Inventory Management
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Principles and role of procurement in supply chain management; importance of inventory

management; procurement strategies; supplier selection; supplier relationship management; negotiation;

inventory control models; demand forecasting and inventory planning; technology in procurement and
inventory systems; ethical and sustainable procurement practices

3562230 N1TIANITARIAWAN 3(2-2-5)

Warehouse Management
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Roles and goals of warehouse; importance of warehouse; basic characteristics of warehouse;
types of warehouse; warehouse operations; warehouse handling equipment; warehouse planning and
design; computer technology and warehouse system; storage and A-frame; and measurement of warehouse
operations
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Transportation and Distribution Management
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Roles of transportation in economy; transportation system; transportation modes, and costs;
transportation and distribution management; analysis of transportation costs; selection of transportation
service providers; decision-making models transportation and distribution; scheduling and routing of delivery
and distribution; and application of information technology systems in transportation

3563224 inaluladasawnddinsumsianisgsnouinsladadnd 3(2-2-5)
Information Technology for Logistics Service Business Management
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Concepts and principles of Internet of Things (IoT); practice on information technology for

logistics management; concept and structure of information system development; analysis, design, testing,

implementation, and maintenance of information systems; data capturing; barcoding; Electronic Data

Interchange (EDI) using innovation and information technology to store goods and inventory; Radio-Frequency-

Identification (RFID), including electronic trading (E-commerce) applicable to service logistics business

management

3563225 msvamsanaguilatluszuuladafnd 3(3-0-6)
Logistics Lean Management
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Concepts of maximizing utilization of resources, and meeting the needs of customers; basic
principles of lean management; value creation in products and services; tools and lean techniques; finding
loss in work; elimination and reduction of waste from the system with environmental considerations along
with supply chain from upstream to downstream to consumers

3563247 laddfnduarn1sawdsszuinelsaina 3(3-0-6)
International Logistics and transportation
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Mindset and importance of logistics and international trade; international commerce laws and

regulation; types of cargo; packing and packaging; measurement of commercial quality; definitions, main

purposes, types, and mode of transportation; and International commercial terms (Incoterm)
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Logistics and Insurance Law
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Principles of law, rules, disciplines, and regulations related to land, water, air transport both
domestic and international level, including transportation contract system; international purchase contracts,
international payment systems, and responsibility system of loading docks, and transportation insurance

3564222 msIamsladafnauazldauniwBenagns 3(3-0-6)

Strategic Logistics and Supply Chain Management
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Definitions, structure, and procedures of strategic planning; application of logistics and supply chain
strategies to operations; risk management; leadership; assessing and controlling national and global affairs;
cost management in logistics and supply chain; logistics and supply chain management for competitiveness

3564917 AuNWIWIANIINgINALINMsladadind 3(0-9-0)
Seminar in Logistics Service Business Innovation
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Knowledge processing, analysis, opinion expression, problems discussion, and decision-making
based on the principles of logistics service business innovation by applying modern technology for
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Prmc1ples of Modern Organlzatlonal Development and Management
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Organizational management, concepts, techniques, and modern management tools to enhance the
efficiency and effectiveness of organizations. By using information technology in management, organizational
change and organizational development; analysis and decision-making through case studies and real events;
creating ethics in the organization and social responsibility
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Principles of Modern Organizational Risk Management
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Conceptual framework for modern organizational risk management; principles of risk management

and internal control; creating a risk management culture; setting goals for risk management; evaluating risk

management performance; determining risk tolerance levels, developing risk management relationship maps;
integrated risk management; developing and reviewing risk management measures; and managing data and
information in risk management

3562602 msn'%msm’mLﬁlmtﬁaﬂaaﬁummﬁm 3(3-0-6)

Fraud Risk Management
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Meaning of fraud and types of corruption; laws related to corruption risks; the process of managing
fraud risks; identifying corruption risks and risk factors; analyzing warning signs of fraudulent risks; assessing
the impact of fraudulent risks; developing measures to manage fraudulent risks; evaluating the effectiveness
of anti-fraud measures; innovations in risk management to prevent corruption; and case study analysis

3562239 NNFILATITRANSAINUAZAUAIIDIANT 3(2-2-5)

Analysis of Organizational Potential and Position
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Meaning and importance of organizational potential; components of organizational potential;
analysis of organizational resources and capabilities; tools and techniques for analysis; determining the
organization’s position in the market; creating an identity and uniqueness points of the organization; formulating
organizational strategies; developing and applying strategic plans; evaluating and improving strategies; and
real case study analysis

3563248 mszyndldinaluladddiaionisiaulszansnwaasasdns 3(2-2-5)
Application of Digital Technology for Improving Organizational Efficiency
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Basic concepts of digital technology for improving organizational efficiency; types of digital

technology for improving organizational efficiency; digital technology and automation to improve organizational
efficiency; cybersecurity and data protection
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Feasibility and Appraisal Projects
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Principles, concepts, and methods for a project’s feasibility and project appraisal projects; theories
of project analysis and evaluation Project feasibility study; analysis of costs and benefits of both public and
private projects; measuring the efficiency and effectiveness of projects and plans; determination of main
project options; analysis of cost-benefit ratios in projects and plans
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Stategic Planning and Management
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Principles, concepts, theories, and processes of strategic management planning; analysis of the
external environment of the organization; analysis of the internal environment of the organization; setting the
organization’s direction, vision, mission, and goals, implementing strategies; controlling the organization’s
strategies; knowledge and skills in concrete and ethical organization management
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Knowledge Management for Organizational Development and Risk Management
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Concepts of knowledge management processes; defining competency models; defining the

scope of knowledge in knowledge management; planning integrated knowledge management; integrating
knowledge management with organizational development and risk management; knowledge management
evaluation; change management with knowledge management; creating innovations from knowledge
management; modern technologies in knowledge management; and creating a knowledge management
culture
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Principles of Risk Assessment and Control Standard
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Conceptual framework for risk assessment; setting goals for risk assessment; defining indicators
for risk management; assessing risk levels; evaluating the effectiveness of existing measures; analyzing risk
tolerance levels; forecasting risk severity; risk response strategies; analyzing risk control measures; and
evaluating the costs and benefits of risk management
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Seminar in Organizational Development and Risk Management Innovation
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Knowledge processing, analysis, opinion expression, problems discussion, and decision-making
based on the principles of organizational development and risk management innovation by applying modern
technology for presentation; and simulation-based practicing
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Service Marketing
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Basic concepts about service business marketing; service business marketing environment;
consumer behaviors in service businesses; service business products; prices for service businesses; distribution
channels in service business; marketing communications for service businesses; service process and quality
assessment; human resource management for service businesses; and digital marketing in service business
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Marketing Research
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Definitions and importance of marketing research; types of research; research design; research
process; problem determination; research objectives; sample group; creating research tools; data collection;
data processing and analysis, use of statistics and software for research; summary; and writing marketing
research reports, and research ethics
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Sales Strategies and the Art of Creative Selling
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Sales principles and the art of creative selling; the roles and duties of the salesperson; customer
behavior; salesperson personality; sales process; sales planning; effective presentation skills; sales strategies
and negotiation techniques; controlling and evaluating the work of salespeople
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Business Performance Presentation
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Principles and concepts of presentation; preparating and selecting media for presentation;
sequences of thoughts and importance of presentation, processes, techniques, skills and personality for
business presentation; and creative business idea communication and presentation
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Creative Marketing for Community

JUUUVIBINIANABTINAVDIYN T ﬂﬁn%’ﬂ‘ﬁ'a\mam'amm@“ﬁL‘%mmxmmé’ummmmmﬁﬁ%ﬁuﬁjﬁﬂ
VOIYNT Y UILNTNT Y mMTlanzRsnnwnaenneluuazneuan miﬁwmﬂaqﬂﬁ’mzmiﬂsuﬁuwamimm
Feadeasad matngialunmaeanasieasadiioguo

Forms of community business operation; success and failure factors of community business
operation; community contexts; internal and external environment analysis; strategic development for creative
marketing; evaluation of creative marketing for community; practice in creative marketing for the community
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Marketing Influencer Development
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Elements of developing influencers in marketing; leveraging the power of influencers in marketing;
creating awareness, communication strategies; marketing communications techniques; creating self and
identity, creating influencer marketing across online social media platforms; and influencer marketing evaluation
and management
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Business Communication for Negotiation
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Importance and forms of communication; concepts of business communication; interpersonal and
corporate communication process; intercultural communication for business success; negotiation concepts;
strategies and forms of negotiation; techniques and problems of negotiation; business communication skills;
and negotiation for success
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Asset and Liability Management
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Concepts of asset and liability management policies and strategies; sources and uses of funds;

liquidity management; financial costs; returns of asset; financial structure and debt restructuring; and business
risk management
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Financial Transactions for International Trade
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Currency exchange systems; international currency transactions; platforms for international trading;
international payment mechanism; international transportation system; risk management of exchange rates;
international funds; and related documents and regulations international trade policy
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Business Taxation
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Overview of domestic and foreign taxation policies; rules of tax collection; practicing in revenue;
excise; and customs taxation; tax calculation and filing annual tax return; personal income tax; corporate
income tax; withholding tax; value added tax; taxation problems; and case studies
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Big Data Analysis for Financial Decision-Making

wAARRUNMARLTILTIN MIdAAL Mytamdayasunalngldieagndas inediamTieney
ToyauaznsdszaianauuuEealnd Townafudeysuuunendin (Data silo) ﬂz:ywwmmaﬁmdaﬁmm
Thdndu dymanudufawasayaiinilasaiuszliilana®e wazummnmmzandlidayaiianis
THURBNIINTIULAEIATIEANOFNTINGNAN

Concepts of accurate collecting, storing, and managing big data; realtime data analysing and
processing techniques; data silo problems; increasing data size problems; data complexity including both
structured and unstructured; and guidelines on data application for financial planning and customer behavior
analysis
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Project Valuation Analysis and Assessment
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Feasibility analysis of investment projects; project selection and sensitive analysis; general and
perpetual project evaluation; project evaluation principles on social; economic; and environmental aspect;
project valuation assessment; micro and macro-valuation performance; impact assessment; and economic-
valuation assessment
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Financial Analysis

TonuszmidrasmIienzinimsie maensiiendaaulasmu nmrienzianuduaily
N1ININ mﬁmm:ﬁl,ﬂ'aﬂi:LﬂuIﬂiQHWiaﬂnu wapeilaniamzdnenain Taun mademzdumlia n1s
AaNiannamnInain Mmllenvdofmmaumnis niddnedymeegifaiieiinienzimdasy
NINITIH TIETUIIMNINITIN MANUJTRITBNNI9NITTU

Objectives of financial analysis; investment decision analysis; cost-benefit analysis; project appraisal;
financial analysis tools include trend analysis; financial ratio analysis; and vertical analysis; business case
studies with financial problem-solving; financial ethics and professional practices in finance
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Risk Management in Loglstlcs and Supply Chain
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Key characteristics of risks; trend of risk impacts on supply chain; goals of risk management
in supply chain; risk management methods; risk identification; risk analysis; risk responses; risk network
viewpoint; establishing measures to mitigate supply chain; business continuity management
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Renewable Energy Technology for Logistics Services
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Renewable energy; applications and potential of various types of renewable energy sources;
selecting renewable energy for logistics and reducing logistics costs; switching to natural gas instead of oil
in the transportation sector; reusing waste from the manufacturing sector as a renewable energy; including
promoting the use of renewable energy
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Performance Appraisal of Logistics Services and Supply Chain
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Concepts of measuring performance in logistics; criteria for organizations goal-setting; managing

productivity; benchmarking; principles for measuring efficiency in logistics and supply chain; measuring the

quality of raw materials or goods; measuring responsiveness to customer needs using Supply Chain Operation

Reference Model (SCOR Model)
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Serv1ces Marketlng and Custoer Relationship Management for Service Loglstlcs
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The fundamentals of service business; the importance of the service business; customer

relationship management; data analysis of customer and segmentation; identifying key customers; how
to collect and maintain quality data of customers; creating personalized customer experiences; customer
communication and services; measuring the effectiveness of customer relationship management; and a case
study on the success of customer relationship management in the logistics service business
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Logistics Services for Import and Export
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Definition and mindset of import and export logistics; process and special terminology regarding
import and export; regulations and rules of import and export; customs and related documents; domestic
and international organization related to import and export; and importance and types of Import and export
logistic services
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Principles of Sustainable Organizational Development
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Meaning of sustainable organizational development; principles of sustainable development;

principles of sustainable organizational sustainable development; principles of corporate governance

development; strategies for developing organizations; analysis of social costs and benefits; evaluating
the achievements of sustainable organizations; innovations in sustainable organizational development;
environmentally balanced organizations; and case study analysis
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Creating and Developing Projects for Organization Development

and Enterprise Risk Management

wdnma wwda mada malfadesfielunmasamaneluszduusunn Tasins wastfadefiiedes
AUNTIIANT m'smmuLl,wumwmﬂm\imﬁﬁg@Lwiﬁuéfuwﬁyuqdmﬂmi MIRemNLNsuLazlaTsnIIRean
ANABIluNIA LT miﬂimﬁuwaL‘ﬂ'a‘LﬁTmamﬂwanmwﬁwL%Wwijﬁqﬂizmﬁ NIAAINTIBHANN
M0 IWNUINKLAZTATINT MITUTZNIMNTUAZNTATLANINY JUUTZNIRLATAMMINTBILATINTT NIRRT
TAIAUlATINTLR LA LRZNIHANS
Tun I aunbuazlasonig

Principles, concepts, techniques, use of management tools, both in the program and project
levels, and factors related to management; control the program and project from the start to the end of the
project; follow-up of the program and project to reduce the operation risk; evaluation on the success of the
projects in accordance with the objectives; preparation of the progress report on the program and project;
estimates and schedule control; budget and quality of the project; program and project decision; and case
studies on program and project management
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Development of Modern Organizational Measurement

and Evaluation Systems
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Concepts and techniques for developing modermn organizational measurement and evaluation
systems; measuring achievement for managing public and private organizations at the international level
Organizational; evaluation using the balanced scorecard concept; preparation of strategic plans and strategic
maps; risk assessment and management; the development and evaluation of human resources management
system; individual scorecard; impact assessment; evaluation of organizational model currently developed
for prospective application; and case study of modern organizational measurement and evaluation systems
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Principles and Tools for Developlng and Managing Human Resources Risks
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Principles of development and management for human resources risks; identifying human
resources risks; human resource risk assessment; selecting tools for developing and managing human
resources risks; monitoring and evaluation of human resources risks
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Communication Skills and Organizational Leadershlp Development
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Communication elements and process; forms and concepts of business communication; business

communication skills; concepts of organizational leadership; leadership styles; strategic leadership; creating
and leading effective teams; strategic communication; and ethics for organizational leaders
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Business Administrations Internship
m3valiinAneEndszaunsafindnduwuimaginaluanmdszneumslumibesnumeaiy viamea

WoNrw Wnnneensfned el ioiuanuse 9 mawd gz Tuanzuinsana39w0909AnT
Business administration student internship at particular government and private sectors; practicing

critical thinking skill in various parts and immediate problem-solving in realistic organizational circumstances
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1) dSamsrneIsEAUNTENAnEIRanlaNe WiafieurinanETwANANEN
AinsznanedneBnisiusosinegiug

2) HIUNIAALABNATNNMTIYDINAINGIRBFIUA TG

3) ﬁ@mﬁuﬁﬁfi{umuﬁmmuﬂizmﬁw%a%’aﬁqﬁwmwﬁ‘ﬂmﬁamuqﬁm

5. @1Bwiawasnus:naulandoduSonsanun

1) {IanIfAntunionguafialn (Artist Relation: AR)

2) HusznauniaeugInatuiisuazninulua e ugIiauiis éﬂ‘s:ﬂaumﬁa KU3znaun3
AEUgINIUINIT JUTENounI@IEIUN1IIAN1tATINGg {UIEnaunITUIVIITANITNY §UsEnauns
AUMIIANTTYARNMINLAZNITUAINTEY UazKUIzNaUNI8a3E

3) sinimnns faow IusonsuiiiefostugsAatiums

4) inm3feas Usznduiug osdnInmaiguaziantm
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lnsvasionanans
Phurhieinnunaearangas kaendt 120 wihedn dwwmbeiauenmuvnininagUlaa

1. NwomdLIANENDIU 24 nudsenm
2. NuOdAIBIaWI: 90 nuouNM
2.1 Aun 51 vena
2.2 ITNRNIZT12T 24 vena
2.3 ArL8en 12 MU2ene
2.4 Anindszaunsaiindn 3 nefia
3. vivomdsdenias 1Ssullitiosndn 6 nuosnn
n1svANISISyUN1Isaau
1. NUoA3BINISANEINDIU 24 nuognn
2. VIUOAJBINAWEATU 90 nlosnNn
2.1 ndudBMNUUSIISESND 51 nuoann
8701101  nIuimIgInatiumie 3(3-0-6)
Entertainment Business Administration
3701102 ANTUIMIINTTARA 3(3-0-6)
Marketing Management
3701103 ATWgANEATYANA 3(3-0-6)
Microeconomics
3701104 MIiugINg 3(3-0-6)
Corporate Finance
3701105 ﬂ’]E’]LLﬁGQH’]ﬂWﬁ’IW%ﬂJ@iﬁﬁ] 3(3-0-6)
Coding for Business
3701106 LATWgAEATHNANA 3(3-0-6)
Macroeconomics
3702101 mIund 3(3-0-6)
Accounting
3702102  SEULETRWNARBNITTANNT 3(3-0-6)
Management Information Systems
3702103 M3 IUgIsAn1g 3(3-0-6)
Operations Management
3702104 aqﬁmmaw%wsnﬂmﬂﬂa 3(3-0-6)
Human Resource and Organization
3702105 maﬁ%amm%oqaﬁwﬁﬁwuﬁiiu 3(3-0-6)
Business Communication Across Cultures
3702106 ﬂ{]ﬂu’]ﬂﬁjﬁmﬂlaﬂ’J’lNgjj‘lJﬁIﬂ‘HaUﬁiaﬁjﬁﬂmm:ﬁﬁﬂﬁii}l 3(3-0-6)
Business Law for Ethics and Corporate Social Responsibility
3703101 mﬁ@mn%maqwﬁ 3(3-0-6)
Strategic Management
3703102  M3IANIITINIMIWIIALRLLNIVA 3(3-0-6)
International and Korean Business Management
8703103  mIWmmIMeITMIkaznIineuInluystesenden 3(3-0-6)
ADAPT (Academic Development, Asian Perspectives and Training)
3702107 adfuazlysuns 3(2-2-5)

Basic Statistical Methods and Program

198



3704901

2.2
3701201

3701202

3702201

3702202

3703201

3703202

3703901

3703203

2.3

3702301

3702302

3703301

3703902

3702401

3702402

3703401

3703903

3702501

3702502

3703501

FF8gINATIAY
Entertainment Business Research

Jy1Bwiawzaun
nstneneasantirddlannIafing
Livestream E-commerce
MIRMINNBENIWARD T TURTULAZNITRNIITA TS
Public Speaking and Influencing Development
ﬁﬂmmiﬁammazqﬂﬁnmw
Communication Skill and Personality
wmalulaguazuinnITudrIugaamnnITNTULTY
Technology and Innovation for Entertainment Industry
InInendmiugainszuatenlonoauazdungiowmed
Psychology for Idol and Influencer
N3IANININANBUARAI AT ULAZUNUARY
Brand, Artist Value and Fan Club Management
MIVANUTNIWITIANINTU U
Entertainment Business Seminar Management
L%aNIBﬂﬁqiﬁf\]ﬁJUﬂﬁﬂuLﬁﬂ
Connecting the Entertainment and Business

5uuden o1uou 7 ndu TitinAnvndeniSeundulangdunio

1) nasI1ouU (Finance)
LULNARDINIINITNK
Finance Simulation
nMIduFlIznaunI
Entrepreneurial Finance
AMTIATIZAILNNTEY
Financial Statement Analysis
TATINTNLABAIUNITI
Special Project - Finance

2) ms{)'ﬂmsua:ﬂ:nul‘fluqJ:Us:naums (Management and Entrepreneurship)

;:iﬂ'izﬂaumﬂﬁ'aﬁmu

Social Entrepreneurship
gafvunsuladdmingAaEudy

Franchising Startup Business
DIANILAZNTIANTITULLINTA

Korean Organization and Management
Imemi‘ﬂLﬁwﬁmmﬁ@mmmmwLﬂ%@ﬂixﬂaumi
Special Project - Management and Entrepreneurship
3) nasnanm (Marketing)

MTIAATIZHNINAA

Marketing Analytics

NI91A0IEDIUNNTENTIAAA

Marketing Simulation

MIAAIALBLTE

Asian Marketing

24

12

3(2-2-5)

nuosanm
3(3-0-6)

3(2-2-5)

3(2-2-5)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

nuosnm

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(2-2-5)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(2-2-5)

3(3-0-6)

3(3-0-6)

3(3-0-6)
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3703904 laTamILABAKNINTARIN 3(2-2-5)
Special Project - Marketing
4) inaluladua:udmnnssu (Technology and Innovation)

3702601 naasnulasmedana wiansas uaznsuninusanalulad 3(3-0-6)
Digital Transformation, Innovation, and Disruptive Technologies

3702602 o iszivguaznmatszgndldlugnavnssuadelns 3(3-0-6)
Artificial Intelligence and its Applications in Modern Industries

3703601 LnNaAING 3(2-2-5)
Digital Gaming

3703905 lasinsiiasmunaluladuazwinniss 3(2-2-5)

Special Project - Technology and Innovation
5) n1sdiAs:iidoya (Data Analytics)

3702603 madeulUsuninaeniuneinisnm e lnsomw 3(2-2-5)
Computer Programming with Python

3702604 nmIpanLUUTIWIayaiINagnsae SQL 3(2-2-5)
Strategic Database Design with SQL

3703602 n3@EuldIunInaNamIugIng 3(2-2-5)
Java Programming for Business

3703906 lAT9MIMLARAILNITILATIEEDYA 3(2-2-5)

Special Project - Data Analytics
6) n1svAN1siin (Sport Management)

3702701  M39ANIINILBITUAR 3(3-0-6)
Managing Sport Events

3702702 mwLﬁuﬁﬂizﬂaumiﬁmLLazmiéTmmﬁu‘J”mmw 3(3-0-6)
Sport Entrepreneurship and Innovation Management

3703701 mIvansadainaay 3(3-0-6)
Sport Club Management

3703907  lasanIflARAIBNITIANIIARD 3(2-2-5)

Special Project - Sport Management
7) fad: drusssuuaaduluinvuuinia (Korea Art, Culture and Entertainment: K-ACE)

3702703  IWHITININNATINGNE 3(3-0-6)
Contemporary Korean Culture

3702704 MIAMIARUZLAZANMHNAAFININEIIALLUININA 3(3-0-6)
Managing Arts and Creativity in Korea

3703702 NIAAAGINILUAUULINTA 3(3-0-6)
Entertainment Business Marketing in Korea

3703908 lavinsfitAsmuAaly TmusITnLazUmAiLuuInIva 3(2-2-5)

Special Project - Korea Art, Culture and Entertainment

2.4 Sv1linds:aun1snidussw 3 viena
3704801 HnuszaumIantindnnisianisgsfatiuii 3(360)
Entertainment Business Management Professional Internship

3. UoAdBIaaNIEsS Tudesnsn 6 nuosnn

TdanFeuneindu Snludeendt 6 ihein Tunangesrzaudingnaivesnmineaeaiugin Iaelad
AuTednNaeSeuiindr wazliidunednnirualdTeulaeldinuniieinsy Tunomin1sdsan1sdnu
HANAT
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A12SUIUSIUIYN
a1w13u1N1SYaNISSSAIUUINY

RNIAIBIUANIE 90 WI8NA
BN 51 BEAG
3561105 NIDULWIAANIINIIAAIAIHLARDITIR 3(3-0-6)

Marketing Conceptual Framework in the Digital Era

LL%’JﬁmLazﬁﬁJﬂﬂﬁﬂlaﬁﬂqﬂ@ﬁﬁﬂﬁun’]ﬁlﬂﬂﬁmj@a’m FNWLIARENNIIAATA N1IRLIEIRARA
ARIALTTNNEY N199FALIHARSTIE daudszaameniInatn manaineanlal nInaaLULTUIAGeuiE
%’mga MINAIALNEFIANLAZRILIAREN LAZIIILIIINUNITIANIINIINMIAAR

Concepts and principles of the digital era and marketing management; marketing environment;
market segmentation; target market; product positioning; marketing mix; online market; data-driven marketing;
social and environmental marketing; and code of ethics for marketing management

3701101  MIUINIHINVWLNG 3(3-0-6)

Entertainment Business Administration

NANMILazLIAAGINATUTY Usztnnaesgaiatiuiie nazuiwniaaieassdnuiuie uvithaniig
9 7 miu%mﬁ@miﬁ'aqiﬁﬁ]ﬂmﬁcLwiaxﬂizmwmuuwammﬁmw 9 nilwuvooulaiuazoonlar uaznad
finwn

Principle and concept on entertainment business, types of entertainment business; entertainment
production process, on entertainment work, positions, management each type of entertainment business
through different platform both online and offline, and case study

3701102  NIIUIRIINIIAAIA 3(3-0-6)

Marketing Management

WWIAR OB NIZLINNIIIDINIVININITAGIA NTIATIZATMWLIARNDNNIINITAATA WOANTING
V3lnA MaLtsdmaaa Madanaaaihvang MImuas Ui ARNI FIKUIENNNNMINAIA MIRRIALINT
MIRAAAING NMIAAIAEIMIUTINITUNY 93853TNYINTLITININAIA

Concepts, theories, processes of marketing management, analysis of the marketing environment,
consumer behaviors, market segmentation, targeting, positioning, marketing mix, service marketing, digital
marketing, marketing for entertainment business, ethics of marketing management

3701103 msﬂgmamﬁgamﬂ 3(3-0-6)
Microeconomics
LWAALAZUANMIFWLATNMEaRTIamA TRdenandn wofnssnvesguilnavegnie %ﬂaqﬁ auUnIm
nmamvmenalusaalszinnmy 9 gesnsdnassmeouunulriitadensndsliuglang e aendeuazimls
Concepts and principles of microeconomic, production factor, Manufacturers of consumer
behavior, supply, demand, pricing in the market for various types of compensation allocated to the inputs
in the form of rent, wages, interest and profit
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3701104  MTHWGIND 3(3-0-6)

Business Finance

HMENe AT ALAZI3EEITNNIINTEN MTHATIEFILMIEH MIIINRLRENEINTIMNINI 9%
YAAIUAINNIALIAT NITANTIUNUARUITEU NTIANTIITUGA ﬂ?iU%ﬁ?iQﬂWﬁﬂ’]iﬁ’] MIVTYNIRUAIALAED
WUTTHMIUN T UAAIIUN U AuNUIunU Taseaiasdugi wleuiennnegduduna

Goal, duty and financial ethics, financial analysis, planning and forecasting in finance, the time
value of money, working capital management, cash management, account receivable management, inventory
management, capital budgeting, source of funds, cost of capital, capital structure, dividend policy

3701105 MBIUWIBWIAARIATUGIND 3(3-0-6)

Coding for Business

wnARLAZVANIMITBIME e AREINIUTIAY FnsznadeulUuniaduiingu ndnmadeudd
AEMwIMIaINE MIaFrendwITneNiined uadndindusaz ivleddniugina

Concept and principles of Coding for Business, basic programming skills, principles of writing
commands using language or code, creating computer software business, applications and websites

3701106 Lﬁiﬂgﬁ’l’dmgwﬂnﬁﬂ 3(3-0-6)

Macroeconomics

wnAauaznAnIRATEgAanTunaa st muatwdunelduasndaimrilszmma Horfdu
mMav3lnawaznIes Wﬂﬁ%’umiamu Wqﬁ%umﬂ%w%’gma o adeeanuazmaing unumeesleune
MIIBLAZHlEUI8N1IARY FBITUULATEFNT U‘ﬂm‘ﬂmﬂ%@LL@:ﬂﬁiﬁﬂ%i‘fﬂ’]ﬁﬁimz F01TWNIIN® N1IANIZHINN
Uszind MIeemeasnIiens sannenide mmazdude mazduila 1)INI5INR

Concept and principle of macroeconomics, the determination of the level of national income,
consumption and saving function, investment function, government function, import and export function,
monetary and fiscal policies, monetary theory, public debt, and international economic issues, employment
and unemployment, inflation, macroeconomic models, real business cycle models and keynesian business
cycle models in closed and open economics

3702101 M3UYT 3(3-0-6)

Accounting

wwIRANINIT TngUszaduazdszleniaosnsdnd nandnde Myleziienisdn mtudin
nemsluayameTuiudu ayadyfuenysznm nszaeiing Savumeaas Maiuuias ey v
nM3iugeeRanNTLINIg ﬁﬁmﬁ%amﬂnEJVL‘ULm:ﬁﬁmﬁqmmwmiwmcvm'au nanAmsIINIUN I TR E

Concepts of accounting, objectives and benefits of accounting, introduction to double entry
accounting, business transaction analysis, books of original entry, ledgers, work sheets, trial balances,
adjusting and closing entries, financial statements for service, small manufacturing and trade businesses,
moral principles in accounting

3702102  STUUESEWINANBNNTIANS 3(3-0-6)

Management Information Systems

WnARLAZNANMITTUDMITWNEMIAaNRaaes malfinaluladiioanuléiuioumegina ssuu
Uszsnanadoyamigiia matawssuuasawmnaiianians waslinaluladszuuinnsgwdoyauazszuy
feasfoys wwnlitnzunasanmagelns

Concepts and principles of computer information systems, using technology for business
advantage, business data processing system, development of management information systems, and use
database management system technology and data communication systems, trends in modern information
systems
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3702103 M39ANSUHUANTY 3(3-0-6)

Operations Management

NI mimmmm mimmwmiwamﬁumua UINTT NMI0BNLUUNARNDATLAZNIZLIN
M3 HARMN NMILEBNTNLATIRILAZNNINIRIE0THUIZNEUMS MINEINI0l NMIPIILHWINEININAALALAIN
FOINIININEINT mif\)mmimﬂﬁnqﬂmumﬂaﬂamﬂa MM3AANIIATINTT NMIIANIIRUAIAINRD miﬂﬂmi@mmw
anumaInlunsudedu melulagfierdosiunsndnwas s fdans

Planning, organizing, and controlling in production of goods and services, product and process
design, productivity, location and layout selection, forecasting, capacity and resource planning, supply
chain management and logistics, project management, inventory management, quality management,
competitiveness, technology in production and operations

3702104 aaﬁmma:n%’wmn‘sqﬂﬂa 3(3-0-6)

Human Resource and Organization

LUIAR mwf]m\imﬁﬁmi AENMILAZNIZUIRNITIANITBIANTT MENANTTANITB9ANIT MIfinsie
fomameluodng Wﬁﬂmma:mwﬁmw%mi‘n%ﬂmmu%w‘ PURDULAZNIZLINNNIIHNIILEMINSNENT
Nwwﬁ mmwuwué’mm%’wmmmgw‘ miﬂlwmwﬁlwmmwwmf NIUINIAIRBULNT NTUILAURANTUNUR
% LAENIIEITITNH NN

Concepts, theories of the management, organizational management principles and processes,
functional organization management, organizational communication, principles and theories of human resource
management, procedures and processes in human resource management, human resource planning, human
resource development, compensation management, job performance appraisal, employee retention

3702105 miﬁ'amsvﬁaqsﬁa&iwi’muﬁiiu 3(3-0-6)

Business Communication Across Cultures

miﬁamimmnawﬁiwmmmmwuﬁiiuma 9 ANMNTNNUDUAE ATIHLANAIIEN I TRUDTINTS
HANIENUABNNIADENT LATEINAURE FonnroniduTanuneuazoTanmen LLmﬂmmmnwghmmamﬁ NI
TNHITTN ﬂ’]i]’NLLN%Y]’NWMﬂ@ﬂﬂﬂ%ﬂ’]iﬁ@ﬁ’]i AREAITIATIZII B NILAZNIZUINNTADEITIZATITRUTTIN
fiszaunadusalugalanAimi

Communication among intercultural population groups, relations and differentiation between
outlines influence to media, economic and society both verbal and non-verbal, concepts and theories in
intercultural communication, communication strategy planning, method analysis and process in intercultural
communication which are success in globalization

3702106 ngwmﬂqiﬁmﬁ:aﬂmu%'uﬁﬂ%audaﬁmmmzﬁﬂﬁi‘m 3(3-0-6)

Business Law for Ethics and Corporate Social Responsibility

ngrisngluLlaziiusng 9 AiReafugsiamefugaamnasatinds mmewns Insnad ausduaznsfia
LT m;]wmﬂdﬁwmwmmﬂmﬁﬁﬁﬂﬁ ﬂgﬁmﬂdwG?hEJmiUT”ﬂauﬁﬂmﬁm”m&LﬁmLLa”ﬁﬂm{Lmﬁﬂﬁ ﬂgwmajw
AILNITIAUTINTANN 40Y UNUINTBIAIUNULAZ memi mamnm‘tumammwaﬂﬁiﬂwumqmumo | miﬂumaq
LWIAITNAR émﬁ“na\nmmemmﬂgwm&mmamﬁ‘m mmumawmaﬁ'umaﬂmmw JoTNALYDINNIAN
Qﬂimaumiqiﬂﬁmumqim JUULLUAZUWINAG miﬂgumwWUaammiiumwmuwmaumammu FITHIALIR
NNGINT mafdusssw mmgmixmwﬂizmﬂiuﬁa@‘ﬂENmw%’uﬂmawﬁaﬁmuLLazmiﬁlamimaﬂmﬁmiﬁqiﬁﬁ]

Law on various issues related to entertainment industry businesses, film, television, music and
publishing, such as laws regarding films and videos, laws governing the operation of broadcasting and
television businesses, laws regarding printing notifications etc, the role of agents and managers, contractual
agreements in various aspects of the entertainment business, concept protection, performer’s rights according
to copyright law, intellectual property protection, regulations of the Thai entertainment business association,
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models and good practice guidelines for social responsibility activities. business governance, fair trade,
international standards for social responsibility and communication of business organizations

3703101 nw%’mmnﬁanaqn% 3(3-0-6)

Strategic Management

LLmﬁﬂLLa:mzmumﬂumiﬁwmﬂaﬁmﬁ‘ mﬁmezﬁﬂmwLLm&’aumoqiﬁﬂmiﬁmmﬂaqwﬁizﬁu
04ANT NagNEIZAUGIAY waznagnsSazauning nagnigsiuazwinnsan mahnagnslUUfoa s3snAuia
WAZAIBDITNNINGIND

Concepts and processes in strategy development, analysis of business environment, corporate
strategy, business strategy, functional strategy, business strategy and innovation, strategic implementation,
good governance and business ethics

3703102 mi%'ﬁmiﬁqiﬁﬂauﬂuwmﬁuazm’mﬁ 3(3-0-6)
International and Korean Business Management
WHIAALAZNANNIVBINTIANITINTMUITALALLNNA ﬂ?ﬁLﬂiﬁtﬁﬁﬂﬁwLLD@ﬁaNI%EmI@ﬂ’]ﬁ"TWLI

AUMIALTIUEIAIMITA MIVTMITANMIEMTugIAawmmA JUuuumMIIndiand tonasiddnln

NIALABGIND mMIuimIeNEAgd UM IFIINIA ngIzdeuuuA weenadiAne
Concepts and principle of International and Korean Business Management, environmental

analysis in the globalization era and international business operations, management for international business,

freight transport formats, important documents in business operations, international trade risk management,
international laws and regulations and case study

3703103 miﬁmmmﬁmﬂ”lma:ms?lnaumslmguuaamt%'ﬂ% 3(3-0-6)
ADAPT (Academic Development, Asian Perspectives and Training)
mMIadenimainmainiuiaue mainuluyaneesonden nagiwmainwenden

LULM AU nraee R musTIN MIUSfmuazmIsexsy Andfdinmaidefiaeiieadosiunimue

mMarnwsatauden nsinwduia nmsiianeuaznseAUneuaznIisininlvianIsniznmauenig

U NTEh
Academic learning about Asian work perspectives, Asian work standards, work styles that vary

according to culture, adaptation and acceptance, practice on special topics related to Asian work perspectives,

teamwork, presentation and discussion, participation in academic activities and working perspectives in Asian

3702107 anauazldsunsa 3(2-2-5)

Basic Statistical Methods and Program

NANMIINWANA UIzinnaeeaiia miﬁwmmmmaﬁﬁﬁy@m Lﬂ%aﬂﬁaﬁiﬂumuﬁmwmu%’aaja
midaeiendoyn nannainweaslsuninduiagneads neliaddmammeneadalaeldllsunis
53U EHR uaznIIarieudayan adALATLHIYR

Principle of statistical, type of statistics, calculating basic statistics, tools used to collect data, data
preparation, working principles of statistical, using commands to calculate statistical values using statistical,
and preparation of statistical reports and charts
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3704901 J9YFINIWLNY 3(2-2-5)

Entertainment Business Research

WWIAALAZVANMTATMIgIRatims mafmuatiym misenuuuszdey 3803398 N
auNfg TS indesflaflilunside mafunuradeya maimaluladasaumannlflunsdazaona
nMyienzvidayauazmudananiside nmadennenuidsuaznssidnansdszgndldnuideluginauiis
LAz9TIENUTIUNIUNIIYINIIEN9TIATUTY

Concepts and principles of conducting research in the entertainment business, problem research
design, research methodology design, research hypothesis, research tools, data
collection, using information technology to data analysis, data analysis and interpretation of research results,
writing research reports and summarizing results, application of research in the entertainment business, and
ethics in conducting research in the entertainment business

ABIBWANIZTEIZN 24 AUIBNA

3701201 MsaNsNandaNImTgaLaNNIaRng 3(3-0-6)
Livestream E-commerce
wARLAZRANNINTINEneaNAntirdlannIadng n13ldunannasnAdnalu n13lainiiniian
Anwznalainieniann naldiawmelazeiawne Andfufnsladnisnissusinannainaiang
Concepts and principles of livestream e-commerce, using digital platforms in livestream for
e-commerce, livestream skills, using verbal and nonverbal language, practice livestream commerce on digital
platforms

3701202 ﬂﬁiﬁ@&l%’lﬁﬂﬂzﬂ’li“ﬁﬂ@iaa’lﬁﬂimﬁ%ttﬁzﬂﬁifﬁuﬁ’l’ﬁ(ﬂiﬁ] 3(2-2-5)
Public Speaking and Influencing Development
mnmimiwmamﬁﬁm‘m mnmawm‘[uummm% mimwumﬂmwmsﬂumiwmmammu nie mﬂmm@
DTN mm@ﬂmuw’maﬂmuﬂﬂﬂ m’m@m@umawﬂumm@ YARNNINLAE mwmaammmiumm@ Wn
‘Ugumm‘smm}ammim%mmwmﬂuummGﬂ,ﬁ]muﬂf\miiu
Principles of public speaking, principles of persuasive speaking, clearly setting the purpose of
speaking, stimulates a range of emotions and opinions, arrange the speech content, personality and speaking
fluency, public speaking and persuasion training through activities

3702201 ﬁ'ﬂﬂxmiﬁ'amma:qﬂﬁnmw 3(2-2-5)

Communication SKkill and Personality

WA AITHWNIE ANEIATY Uﬂaﬂmwmﬂmm Meuan MM IngiAN N138N MEINA
M me LaznslsuRAsafEwInindenues LwamﬁwwmﬂnamwLﬂuwmmwaaww

Concepts, definitions, importance of implicit and explict personality, social manners ettiquette,
spoken, body language, developing positive thinking of oneself to become a professional service provider

3702202 maluladuazwianssadmivgasmnsvaitnii 3(3-0-6)
Technology and Innovation for Entertainment Industry
wwrArraunaluladuazuinnTIndnIugaanIInDwA MINUTINTBYaAA ) TRUITINLAZ AN

Tty 1iamIu3mssamamelfumanuanesmwinnsss MARTech (Media Art Recreation technology) &

o Yazaunianl Anudniusuazdonn
Concepts of entertainment industry technology and innovation, collection of information on arts,

culture and entertainment for management under the concept of MARTech (Media Art Recreation technology)

innovation, media, content, experiences, relationships and society
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3703201 IaIngdmsudaiwnszuaaalonaauazdungionzes 3(3-0-6)

Psychology for Idol and Influencer

wwIAaLaznanNNIIMsInInedrsun I lonoauas Sunganimed mﬁmnﬁmmmaz@ﬁ'u
MIAANIBNTNOE NNBEMIInInenTunmITudenuanafISarEonNNa e LLa:miQﬂv_yﬂﬁﬂuﬁlmmimﬂugmz
loraauazdungonised

Psychological concepts and principles for developing idols and influencers, analysis of self and
others, emotion management, psychology understanding and skills to handle success, failure and public
criticism for Idol artist and influence

3703202 msIamMsMwanEalgmaIdalwuazulwaay 3(3-0-6)
Brand, Artist Value and Fan Club Management
LWIAALAZNANNIINIIIANITNINAN WA LA AR T ULAZ LN UARY ADIAINIIBITHIILAZAIINAR

898338 AuAuaznaweasAaluiuNINIINIEAulminIuauINILazAEMIaIeaTIRuTwA fadeiid

dnFnaranisdnmInwanwolamAAaluiazuliAgy N1TIATSARIWLIAGDONYBINITIANIINNANWOLA AR

Aatiu mi&:amimmm@ﬁaﬂﬂuqiﬁﬁ]ﬁmﬁa UAZNIHAN®N

Concept and principles brand artist value and fan club management, emotional and creative
values, the value and work of artists with stimulating imagination and methods for creating entertainment,
factors brand, artist value and fan club management, analysis and resource brand, artist value and fan club
management, marketing communication in the entertainment business and case study

3703901 MTIAITHANNWITINVNTUWLN 3(3-0-6)
Entertainment Business Seminar Management
WHIAALAZYIANNITNITIANUENNUIZININIUUAL NT2VUNIT JULLY inadaf iy nsans

duswigaianstuiie mIsfunedsziaunigafaduie shiasedssiiudymanmniindondy 9 uasuinig

wAladegvene 9 TWITTW AnaAIUNITERNINITIANUTNIUIZIAIN WU ULD s 9
Concept and principles entertainment business seminar management, process, format, techniques

for entertainment business seminar management, discussion of entertainment business, presenting various

environmental issues and solutions to various problems in the profession, as well as disseminating the
organization of various forms of entertainment business seminar management

3703203 L%iaufﬂaqiﬁaﬁunﬂsﬁutﬁa 3(3-0-6)
Connecting the Entertainment and Business
whAngIRIMIRaafiiANNALTasTu I I gIRTMAs Taesiunagns matszaunsnan

navinmIsdelvd dssmudsznmaeiginauinis manmuagnantmvane wazngfinsssansdoiniizesgnen

NIINAMARIVINIT NIIFTNANHLANAINDDIVINNT Iﬂﬂi‘gﬁmwimL(ﬂ'ummu,mﬁﬂﬁqiﬁ%ﬁmﬁﬂﬁﬁmwm%am

Imﬁ’uqiﬁwazmwﬁlu 7 g
Marketing related to entertainment and music businesses by focusing on service marketing

strategies, theories and concepts of modern service marketing, types of service businesses, specifying the

target customer’s behavior and expectation, customer service placement, building distinctive services, case
studies of successful service industry applicable with highest efficiency in entertainment and music
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1) n15Wn (Finance)
3702301 WULUNAADINIINIILET 3(3-0-6)
Finance Simulation
AININIINIILTN MIAIAMIBIUMITULALTIAT HARBLUNUATIENTHIL naunladymnieniaie
Tuammanisol uaznslfluaunsndnfagdiemsdnanlensmaiu
Financial knowledge, forecasting financial statements, and debt instrument prices, returns solving
financial problems in various situations, and using ready-made programs for making financial decisions

3702301 msﬁué’ﬂiznanms 3(3-0-6)

Entrepreneurial Finance

ANHTNAUSTDITUNUADNIANAUTIAY WHAITUNI NMINBINTDANHADINIITUNK N1TUEIIN
WunK NIIRaTIRuNUag el IzANnEaw ma‘u’%‘mammLﬁla\‘mwmsﬁuﬁm%'uQﬂi:ﬂa‘umi

The relationship of funds on business, sources of funds, anticipation, acquisition and effective
financial allocation, risk management for entrepreneurs

3703301 NNSIATIZHILNTHW 3(3-0-6)
Financial Statement Analysis
JULUDIBINIINNN T8RN TTH tnafianaz3IBniTiteneAiunaiin n153e iR am n39n
YnenuEaTeIMeNziaaue NI aiwesismaielflunsdnsuladiiununegiauasisms
Formats of financial reporting, techniques and methods for analyzing financial statements, ratio
analysis, preparation of reports on the results of analysis of the financial status of the business for use in
making business operations and investment decisions

3703902 lATINIINLABAIBAITEN 3(2-2-5)
Special Project - Finance
TAT9MIRLAMABAUEIWNNTEN MINILHBLA IATIZENINTEW MIdaaulagusng 9 NN
MIUTITIUTALBENANNTNE U%miqﬂwﬁu NIV IARELa ule LAY 7 NNINIILE NITIATIEENIINNTIN
nMaduyana dudouazmaFenfutumisanmduninggsie maduszninssina maylenzyindnning
Special project in finance, financial planning and analysis, various decisions finance, cash and
securities, management debtor management, product and other policy management, financial analysis,
personal finance, credit and collections, business asset management, international finance, securities analysis

s [ .
2) nMsvamsuazanaidugilsznaunis (Management and Entrepreneurship)

3702401 ;jﬂsznaumﬂﬁaﬁaﬂu 3(3-0-6)

Social Entrepreneurship

vanmssesdsznoumaiiadian Toynudantesflsznaumaiodien unomediizney
ﬂ?iﬁqﬁﬁmﬁaﬁﬂﬂﬂ Iamﬂum’sﬂizﬂauqiﬁmﬁ'aﬁmu gﬂmemﬁq'aﬁwmmiﬂi:ﬂauqiﬁﬂLﬂ'aﬁmu WIANTIN
neFIAN MIEgmEmIFiaN nsrUmMMILATgmMAeNLAzAINATeN WTaviaTananIznunIfAN LAY
mﬁﬂiuﬁummauLmumﬁ\muLﬁ'aﬂﬂﬂsjmmﬁﬂ§u

Principles of social entrepreneurship, social problems of social entrepreneurs, the role of
social business entrepreneur’s, opportunities in social business entrepreneurship, business model of social
entrepreneurship, social innovation, creating social value, process for solving social and environmental
problems, social impact measurement tools, and evaluating social returns to lead to sustainability
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3702402 gnaursuladdmIugsioGudu 3(3-0-6)

Franchising Startup Business

nanmavesgataunsnlyd sUupugsiuauled madadogafaunsuled npinoeiuazdoulaees
gafaunsnlad mInaevesgInaunsuled n133an1IgIfia MIdemdunugiInaunswled ngranesogifoun
sulyd waznshanzianudnlulalunisigsfounsulad

Principles of franchise business, franchise business model, setting up a franchise business,
franchise business rules and conditions, marketing of franchise businesses, business management, business
financing franchise, franchise Laws, and analysis of the feasibility of doing a franchise business

3703401 BIANITUATZAITIANITULLLAAR 3(3-0-6)

Korean Organization and Management

WWIAA BANNT BIANILAZIZUUMIIANTLULIMYE ANBULIANIZIINGANTINDIANT UszIRmMans
WA IMUBITINR NIV IRUITINDIANT mwmﬂu@”ﬁ,mummwﬁ TATIEFIDIANILAZIZUUM IA RN §AN
WINFONNINILE DY LATEIND LmﬁwuﬁimﬁﬁwaﬁaqiﬁﬂLm‘wﬁ 5ﬂumxmwwmaamiu%mmﬂﬂa DIANILAY
mMaiu Mallenzinnedfifedos foyaideazing weenadidnm

Korean concepts, principles, Korean organizations and management systems, specific
characteristics of organizational behavior, history and culture for corporate culture Korean leadership,
organizational structure and operating system, the political, economic, and cultural environment affecting
Korean business, characteristics of human, organizational and financial management, analysis of related
theories, empirical data and case studies

3703903 TmamsﬁLﬁuﬁ’ﬂumﬁmmmmzmwLﬂ%é’ﬂsznaumi 3(2-2-5)
Special Project - Management and Entrepreneurship
IﬂiﬂﬂﬂﬁﬁLﬂmﬁ"mﬁué’mmﬁﬂmmmmmLﬂuﬁﬂi:ﬂaumi n3ian1agInadiannIaiing ande

§59EIIAUAE M I AN TWIANTTH MIdeTeNTegIfiaTug MItamadinagnsizdulan matansviaeldgunin

sedulon griunsuleddmingsiaiudu nagndmasfuarsduinnis suuugsiadmianis Al

fusznoumaiodens psdnITUAZMTIANILUUINMA nagnsmengnanedmiugie masfeansdudin
Special project in management and entrepreneurship, e-business management, creativity and
innovation management, advanced business negotiation, global strategic management, global supply chain
management, franchising startup business, strategic creativity for innovation, business model innovation, social
entrepreneurship, Korean organization and management, legal strategies for business, building leadership

3) nmsaana (Marketing)

3702501 MIFIATIENAITARANA 3(3-0-6)

Marketing Analysis

‘U‘ﬂ‘m‘ﬂLmzwfﬁﬁmmmmhﬁﬁﬁﬂ HNIZUIARONNINIIAGA MIIATIZRANIA MTIATIZANTUL TN
Tuqmmmw ﬂizmumiﬁﬂﬁﬂwmﬁﬁ‘[m FLUUFITTWNANIINIANIA WAZNITITENIIANIA NITNENTOE
Qﬂmﬁ NILLIEIRARIA NMIFDNAMATNHNIELAZNNTINR AL IR RN U

Roles and functions of marketing in business, marketing environment marketing analysis, industry
competition analysis, consumer decision making process, marketing information systems and marketing
research, demand forecasting, market segmentation, targeting, product positioning
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3702502 N13INABIFNNWBATHNITARIA 3(3-0-6)

Marketing Simulation

ndadulanisniseaianeldaninuindonnisudednlngine nIsenmeNABINIII0IRaIA
MI9I3IAN MIlRWIN NNFITENIINNIAAIN NIENITHINBLAZNNTTASINUE NMTITBUAWRWIHARAWT B9f
UIZNa LI INTNATIRUATLAZNANITA LAY

Marketing decision-making in a dynamic and competitive business environment, demand
forecasting, pricing, advertising, marketing research, sales force and distribution, research and development,
brand portfolio composition and consequent performance results

3703501 N13AAIALALNY 3(3-0-6)
Asian Marketing
WWIAA NOBY TNINLIARENLAZNITTINNGNIBINIA LT WoAnTInEuIlna Tuaan

LaLTe m:mumiﬁwgﬁmmm% ﬂ@gﬂﬁ’ﬂﬁﬁﬁgﬁ@ﬂﬂﬂ@ﬁﬂ MINAHEIRUIZENN NIRRT N13U 2L HY
wmmzmammmaqmﬁmaﬂmimmmm% WaENITAAN®N

Concepts, theories, environment and integration of Asian trade consumer behavior in the Asian
market, process of entering the Asian market, strategy for entering the Asian market developing the Asian
marketing mix evaluation and strategic control of Asian marketing, and case study

3703904 lATINSALARAWBAIIAAA 3(2-2-5)

Special Project - Marketing

ImemﬁﬂLﬂmﬁ'mﬁ’ué’mmimmﬂﬁuaﬂﬁﬁﬁmm:mmﬂ"m 7 WATERNNWUIAGEN FIRHTNNTNTT
Aa1n lan1an1enIInann ﬁtywuﬁaﬁwummmmﬁlm Wqﬁﬂiiuﬁuﬂﬂﬂ IIIUITUNIINTARNA N1IFRA
J2riNUszing nMIra1ndidnnIedng NIIANIITBINIINITAATA mif&"amimmmmwummwmi NIRRA
NG mw%mmnﬁwﬁuﬁuﬁ‘ MINEINIDINITIE NIIFNFTIRUAZHARNRUIRSIN MITANIIREN IR WN

Special project in marketing of various types of businesses analyze the environment, marketing mix,
market opportunity and problems to determine solutions, consumer behavior, marketing ethics, international
marketing, electronic marketing, market channel, integrated marketing, direct marketing, customer relationship
management, sales forecast, creation and production of advertising works, advertising media management

4) maluladiuazunianssa (Technology and Innovation)

3702601 msiasnudasmienana wianssa waznsunsnuzseinaluwlad 3(3-0-6)
Digital Transformation, Innovation, and Disruptive Technologies
LAALAZAANNNTTEIM IR B aImIRaTa wWinnTan wazmawnsnuaanalulad finweildluaas

winnIan uazmalulad naldlusunsndiiagduazmaluladdn unanwosn maduwalioddng nisdseiiin

winnInAInauazinalulad

Concepts and principles of digital transformation, innovationn and disruptive technology, skills
used in digital innovation and technology, using packaged programs and cross-platform technology, digital
citizenship, evaluating digital innovation and technology
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3702602 ilygnilszAssuaznisdszgndldlugasmnssuasiolns 3(3-0-6)
Artificial Intelligence and its Applications in Modern Industries
wwAauazrannsreslglsefng nsdszaiananising medianedynidszfvg esddsznau

danreslnnizfuglugaavnisnadelni szuinmeygidizfiug ssvumenwlawed mIdszand

THnuilygnlszasslugaammnimaselvldmiuiueuduaziaiasing
Concepts and principles of artificial intelligence, perception processing, artificial intelligence

techniques, important elements in modern industrial Al, Al ecosystem, cyber-physical systems, applications

of artificial intelligence in modern industry for robots and machines

3703601 LNAAAING 3(2-2-5)

Digital Gaming

nannIreunsdddne nazuunmslunmasionudddna madeuldsuninduiugiuuazduge
NI0ONUULLAZNINABINHIANTDIUNNRAING NMTWABUNNEAINS LWENthoe

Principles of digital gaming, the process of creating digital gaming, basic and advanced
programming, design and development appearance of the digital gaming, development of commercial digital
gaming

3703905 lassmsntasawmaluladuarnianssy 3(2-2-5)
Special Project — Technology and Innovation
Tassnsfasigiufunaluladuazuinnim Jggnuiziviusznsszgndlilugasmnias

arglv annimvvmanalulad malulaglvd madeulUsunandiean niwdadunmedygidmiugsia ssuy

SalusAuazvueudlugramnIsHmm IS gnma winnssunu mIaysonmImaniuazdall maddsuuas

NNAIND WIANTTN LazuNINLINAllad
Special project in technology and innovation, artificial intelligence and its applications in modermn

industries, technological advancements, emerging technologies, programming with javascript, intellectual

property for business, automation, and robotics in korean industry, innovation through the integration of
science and art, digital transformation, innovation and disruptive technologies

5) M3azrzaya (Data Analytics)

3702603 nsdiswlisunsuaaaiitnasnlsn1s lnsan 3(2-2-5)

Computer Programming with Python

nannadanldaunnuazunlatfymaenmelnoou ¥anN198INMINAWILEZNINATaUTaNALIT
TassrfoiugueasTdsunannenlnsen naadvuazidenlfnulnduazdoysuunfng nszawninnden
Iﬂil,mﬁmmw“\nmm‘ﬁmmwﬂwmmﬁlaﬁﬂﬂﬂizqﬂﬂﬂumuﬁm&m 9

Principles of programming and solving problems using the python language, principles of
development and test software, basic structure of the Python program, creating and executing files and
dicts, process of writing computer programs using the python language for application in various fields
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3702604 MIBANUULZIMTBYALBINALNSAIY SQL 3(2-2-5)

Strategic Database Design with SQL

wnfnszuuIanMIgudayadinagnisie SQL wwuaeswssgwdayaidinagnsag SQL n13eanuuy
gudayaidnagnsig SQL muildasunewazinnmagudeyaidnagnide SQL szuninmanalaends
Tudoyaonagnseie SQL mensdIsszuunITan I uioyaidenagnseie SQL

Concepts of strategic database management systems with SQL, strategic database models with
SQL, strategic database design with SQL, language used to describe and manage strategic databases with
SQL, strategic database security systems with SQL strategic database management system software with
SQL

3703602 n’mﬁﬂufﬂmnsummﬁ'm%'uﬁqsﬁa 3(2-2-5)

Java Programming for Business

mMadeulduninandmivgiie p9raznouLazlATvEI89M¥IN Yssnnands Ussinnaes
%@Hf\] B 3euldsunInAaNRLABSAIENIBIIN miﬁwm“[ﬁmﬂ‘mé’wuﬁjﬁﬁaﬁwmmmm

Java programming for business, elements and structure of the Java language, command types,
data types how to write a computer program in java developing business programs in Java

3703906 lATINIINLABAIBNITIATIZHTOYA 3(2-2-5)
Special Project - Data Analytics
TassmafiamAgaiusum e nzifeys mylinngidoyaiogine madeuldaunia
AaNIRaImeMwlnsan Mslenzininenssdmiging Madeulluninandmivgsia
Special project in data analytic, data analytics for business, computer programlming with python,
regression analysis for business, java programming for business

6) N139AN13NW1 (Sports Management)

3702701 M3IANIINIIUITWAR 3(3-0-6)

Managing Sport Events

NANMINIEK NG Jz ey TotiAU H1RIFIWIIMENITAN IUTITUAT IFNITaNsutuim LY
N9 ) NITUIUNNIIANITUITUAR THANIUIzInnyAnaLalsziAnTn MITasowLaz A8 IWEANNTEAIN
unuuazvhivessuanrey nansenuluidens 9 uazuwnemailatymiietuannsudein masidune
mautedu pefnsfiiAeIdesiunITanIusiuinn uaznsdidnelunnssaniugsinsz A AuazwIng

Planning principles, rules, regulations, standards for organizing sports competitions, methods
for organizing various types of sports competitions, process for organizing sports competitions, types of
individual and team sports arrangement of places and facilities, roles and duties of the responsible person,
impacts in various dimensions and solutions to problems arising from competition, competition evaluation
organizations involved in organizing sports competitions, and case study in organizing national and international
competitions
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3702702  anaiuglsznaumsiniuaznsdamsuianssa 3(3-0-6)
Sport Entrepreneurship and Innovation Management
sUtuugIfauazgmanifresaudugisznaunsin mMadilensiamuuadonNngInaLazns

Aim ﬂﬁfi‘fﬂv‘mmqiﬁmﬁmnﬁmmm WNHTIAINIHAAIBNITUINNG NIIANNIBIANTIN VTUTTTHUAZANNTY

ﬂﬂ‘namaﬂﬁjﬁ%iaﬁmw mi‘imezﬁﬂizLﬁuﬁlﬁm%’mﬁumwmﬁuﬁﬂaznaumiﬁmLLa::miéTﬂmiu‘T@mﬁN
Business model and qualifications of the entrepreneurship, analysis of the business and sports

environment, creating a marketing business plan, manufacturing or service business plan, innovation
management, ethics and responsibility of business to society, analysis of issues related to sports
entrepreneurship and innovation management

3703701 msIansdlasaaay 3(3-0-6)
Sport Club Management
nannmakazUsrgiTunsuindenissdadnady Masnisniawazwnuofls nsvinisdans
MUY 9 NIIANIIIRNNIININEUaIRARY NIy fvesateinacy ngizidevresmslduinisdesanau
Principles and philosophy of sports club management operations and practices in various aspects
of management, financial management of sports clubs accounting of sports club’s rules and regulations for
using sports club services

3703907 lATINSALABAIWBAITIANITARY 3(2-2-5)

Special Project — Sport Management

TA39N1 9 ABLABITLEIUNITTANITARY N13TANITNITUTETUARY N3Tavalansiaed waz
MIUIZITNAUD

Special project in sport management, managing sport events, sponsor management, and advertise
of the event

7) Aadz TwsIsanazraNNUwIisuuuN1Ka (Korea Art, Culture and Entertainment: K-ACE)

3702703 IRUSIINLNIRAIINENY 3(3-0-6)

Contemporary Korean Culture

mmiﬁﬁ"’ﬂ,ﬂLﬁ'mﬁ’uﬂﬁ:mmmwﬁ maasuudasmaslazinanivd madios LATEIAY TIANLAY
TAUoTIN NITUEImUsTINNME Flnanuduagresmnunmdiudaatu Taussannsldnmeuas Inusssndu
a9 MAsTag PITNNO BV INUTITNANEN

General knowledge about Korean, changes in Korean, politics, economy, society and culture,
Korean cultural trend, the lives of Korean today, language usage culture and other related cultures according
to the theory of cultural studies

3702704 N15IANIAAUZUATANNAATNATIALLULNING 3(3-0-6)

Managing Arts and Creativity in Korea

I ANNALazLTITWAa Tl luNTEeNLUUARU: umAnsasuAalslneldnufnainogssn
JULLDARUzUATANNAATINEIIALULINTE N1IUFMITANIAaUzuazANNARETNETIALULINTE Aadzuas
mwNﬁ@zﬁwmiﬂ“lmmwﬁtjmiLi‘juuﬁfmmiu MILEUENIIANIA U LA ANNART IS TIARLLINTA ﬂizﬂqﬂ@i’
ISGERE

Creating ideas and inspiration for artistic design, concept of art using creativity art, forms and
creativity in Korea, arts and creativity management in Korea, art and creativity in Korea lead to innovation,
presentation of arts management and creativity in Korea, applying art and creativity in Korea
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3703702 MIAANATINVVWLIIUVULNNG 3(3-0-6)

Entertainment Business Marketing in Korea

ﬁﬁﬂﬂ?iﬁﬂﬂﬁﬂ’ﬁ@ﬂ’]@ﬁqiﬁ‘ﬂﬁm‘ﬁ\‘nmmﬂ?“ﬂﬁ MIINUABNNIAAAN T WAINNTIATZRNIAaA
NI LN mi‘u%mimwmﬂﬁww%’uﬁlaﬁjﬁﬁ]ﬁ’mﬁqﬂi:mmm 9 ;;ULLuumaﬂﬁammmmmqﬂmﬁa ﬂaqm‘mi
NuunndalasonuazM &S Avuanguihmineuaznginsinguilaalugsfetiuiusazdszm
NICANBIINEDIBNNTUNTANIAN LW AILDLLINAR

Principles of entertainment business marketing communication in Korea, entertainment marketing
planning, entertainment marketing analysis marketing management for various types of entertainment
business media, formats of entertainment marketing media, media planning strategies and public relations
determine target groups and consumer behavior in each type of entertainment business, case study from
the entertainment marketing situation in Korea

3703908 lassnsiitAsaInAally IMnsIsaLazlwAsLUULNIKA 3(2-2-5)

Special Project - Korean Art, Culture, and Entertainment)

TassmsfAmAetiusudals TausTanuasTuinuunng MasansalzuazanuAnasiqss
LULLMAR NMIAAIANINLBAIMULINIME MNewAlalfefns9Inade IMuoITNMAATINGRE N13IANTITAN
wannnaeluiiinew

Special project in Korean art culture and entertainment, managing arts and creativity in Korea,
entertainment marketing in Korea, contemporary Asian film studies, contemporary Korean culture, managing
diversity in the workplace

e nUsEaUNITIITIBN 3 BWIYNA

3704801 Hniszaunisalizadwnisdanisgsiotiniiie 3(360)
Entertainment Business Management Professional Internship
nstindszaunisniizdwnisianisgnatuisludszmandasedszma Anvinwenisdnaenedl

N aalumunene 9 mantladgnianizninlnan1zun8a8a3998989ANT
Entertainment Business Management Professional Internship in domestic or International, practice

critical thinking skills in various parts and immediate problems-solving in realistic organizational circumstances
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1. nuaAdBINISAnuINDIU
2. UoAdBIIaWI:
2.1 3v11nu

3712101  nmadyfuazmEdniugliznauns

Accounting and Taxation for Entrepreneurs

3711201  mM3damaninenInusduazInine

Human Resource Management and Psychology

8711401 ngranegInaLazANNIUinTaUsfafiaN

Business Law and Social Responsibility

3712501 maduguszneunslugaasugiaaiiassd

Entrepreneurship in Creative Economy

3712201 luiAan19g3nauazn1IAngIeentuy

Business Model and Design Thinking

3541102 vianMInaAlUeARING

Principles of Marketing in the Digital Era

3561205 NM139ANNIINNNNTIH

3712502

Financial Management

3711202  89ANMILazNI9ANIULURANN3

Organization and Operational Management

3713201 MIAALANITIUNWEINAENS

Thinking and Strategic Planning

2.2 Jvawn:

3711203 nM7iATIEiuazNIoaNLUUNgANTINGU3LNA

3711102

Consumer Behavior Analysis and Design

3543111  mMInm1dungienoainiiniinaia

3712202

Marketing Influencer Development

Pricing and Profitability Management

mﬂIu‘[a§ﬁ%ﬁaLm:uﬁ'@miiuL‘f\iamimmmLm:mia%ﬂmmuﬁqﬂﬂa
Digital Technology and Innovation for Marketing and Personal Branding

NNIFIANTNARA AN TS NIFTIABRLNN TN NATINAAN T
Creative product management and product branding

N139ANIITNAULAZANEINIINNALINNIIAANA

24 nidognn
90 nLounNn
30 wiefin
45 veia
12 vhenia

3 Meie

6 niuosnn

24 vidoginn
90 nuoaNnN
30 nidoann
3(2-2-5)
3(2-2-5)
3(3-0-6)
3(2-2-5)
3(2-2-5)
3(3-0-6)
3(3-0-6)
3(2-2-5)
3(3-0-6)
3(2-2-5)
45 wndosnn
3(2-2-5)
3(2-2-5)
3(2-2-5)

3(3-0-6)
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3711103

3712102

3711501

3712503

3712504

3713103

3713901

3713104

3713105

3714101

3714901

NIUTNITRINIINIIAMIALAZNNTNTZ BN AN
Marketing Channel Management and Product Distribution
mafea M InaaLuUlszanUszamulugafdna
Integrated Marketing Communications in Digital Era
IaﬂaaLLazLLmuﬁqﬂﬂa

Idol and Personal Branding

NNWENIIATNAINY

Identity Creation Skills

B NRONTROFIILAZNTEZIULIUA

Language for Communication and Branding
mMInanfInauaziaIatnediANaanlal

Digital Marketing and Social Media Network
mﬁ%’ﬁlmm@LLazmia%’NLme’uﬂﬂa

Marketing Research and Personal Branding
MatenEeazmMaiEoIioUNIeNIRAIA
Story Telling and Presentation for Marketing
Toyanysefvgdniunisnaia

Artificial Intelligence for Marketing
NMIRATIENLALINUNUNIIAAIALREARINS
Marketing Analysis and Planning in Digital Era
534Nmmomimmmxmiﬂ%’mLLUiuﬁqﬂﬂa
Seminar in Marketing and Personal Branding

2.3 3uden lidesndn

3713106

3711104

3712203

3543110

3713202

3712505

3711105

3714902

3714102

3714501

3712104

nMInaInIzaulan

Global Marketing
nagNsNIIaIAgIMIugINaLInIlugAfdna
Marketing Strategies for Service Business in Digital Era
NinweANNEAneuLaLNIUTM

Flexibility and Adaptability Skills
masaitemuazdess

Content Creation and Communication
NIIANTIANNINAUSIUGNALAZHARGIN
Customer and Follower Relationships Management
Aadznmswauyadnawlunsaiemwansol

Art of Personality Development in Image Creation
NIZUANIAAALATHNNDIRUTINA

Marketing Trends and Consumer Perspectives
IﬁmmiﬂLm:mwmimmﬂLLa:mia%'NLLmuﬁqﬂ@a
Special Project for Marketing and Personal Branding
mmm@Lﬁaﬁ’\mmm:‘imwﬁwum

Social Marketing and Community Enterprise
n3a519gIfaEnImew

Startup Business Creation
mismé”ﬂﬂqm‘im%mmamLm:ﬂ’lia%fwl,l,umﬁyﬂﬂa
English for Marketing and Personal Branding

12

3(3-0-6)

3(3-0-6)

3(2-2-5)

3(2-2-5)

3(3-0-6)

3(2-2-5)

3(2-2-5)

3(2-2-5)

3(2-2-5)

3(2-2-5)

3(2-2-5)

nuosnn

3(3-0-6)

3(3-0-6)

3(2-2-5)

3(2-2-5)

3(3-0-6)

3(2-2-5)

3(3-0-6)

3(2-2-5)

3(2-2-5)

3(2-2-5)

3(2-2-5)
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3714103

3712105

3712204

3713501

24
3714801

AIaAYIEEINING

Neuromarketing

M3 NRBN IR AR NI IA
Photography for Creative Marketing
fadenIrsnarn1IuIMIINITINe

Art of Sales and Sales Management
midanmadayaddnaiianiinan
Digital Data Management for Marketing

Ju1inUs:aunisnidsGw
AnUazaumIniIgnTnnInIna ka1 IR LU IRALARS
Field Experience in Marketing and Personal Branding

3. nuomdutdantas Tudeandn
TdenSeuneindy 9 dnlddesni 6 vihein Tunangniszauyiggiedvessminenqeaiunia lag
TaAusednnaeSeunua wazldduneinnimualiseulae ldnumhefinnlunasinisdiSanadnen

NaNgN3

3(3-0-6)

3(2-2-5)

3(2-2-5)

3 nuosnn

3(360)

6 nuosanNm
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A12SUIUSIUIYT
awlginisaalaua:nisaswuusudunna

waan Iz dnsna 24 RUIYAA
1500125 mmé’anqmﬁamsﬁﬂu%’maaﬂ%‘?m 3(3-0-6)

English for Lifelong Learmng

mwmmuvbmmmmmamqmwﬂu mﬂwmawamwaminﬂm mwmmwLﬂlﬂfnmmﬂumﬂﬁn
UixIﬁlﬂL?‘ilauv[fﬂ n1314 present tenses, past tenses, modal verbs, future tenses, prefix Laz suffix N13AALAIBUIAR
PN INILBZNITETN mi‘mﬁﬁaﬁhﬁ‘-ﬂﬂmiﬂﬂLLN&ﬂWiﬁﬂ%ﬂ@q%ﬁﬂﬂiéﬂ%Lﬁaﬁﬂﬂﬂ’lﬂﬂﬁﬂﬁ@ eLToN YNELYIE)
LAZKA INTEazBeafIAn MINMIIINEBENI8INgE ANNIANNENlaanuatULNasaLM¥I8INaE TOEIC
waznIIRNUGUA

Basic English grammar knowledge, words and phrases for learning, knowledge and understanding
of using conditional sentences, using present tenses, past tenses, modal verbs, future tenses, prefix and
suffix, making predictions from listening and reading, identifying examples from listening and reading,
reading techniques for identifying the main idea, linking words, cause and effect, important details, English
skills development, knowledge and understanding of characteristics of the Test of English for International
Communication - TOEIC, and practice

1500126 NNEBINOBIUFIANWIWIBIA 3(3-0-6)

English in International Soclety

mwmmuhmmmmmmﬂqwunmq mﬂwmmw’;mwammamﬂummmmmmmwmmmnu
m3l9 simple tenses, perfect tenses, passive verb forms waznslin3endie smiumseyn ﬂ]’]NLﬁ%VLﬁVLﬂ IR
MILEWOUZLAE mmwmﬂumaamﬂm nagnslunIlouaz maguwiaasdnla mﬁaumul,wam‘iﬁn,uam
ﬂaﬂmmimmwamﬁﬂamwwLLaJrJaﬂﬂmu muaﬂ‘ﬂmvnau m%mmﬁuuﬂuu NTORNTIW INARANITETUULY
skimming & scanning miﬂﬁuﬁgﬂm%mmglmmnmmmmﬂqm‘wamiﬁamﬂumwmmmm warmMINNUGTIR
feLuUNAsaUNBIaINnE TOEIC

Intermediate English grammar knowledge, words and phrases for communication in an
international society, knowledge of usingsimple tenses, perfect tenses, passive verb formsand modal verbs
regarding permission, possibility, prohibition, make suggestions, and future meaning, listening and reading
comprehension strategies, using inference to understand a text, reading strategies for identifying facts
and opinions, identifying and using cohesive markers, identifying supporting details, making inferences,
skimming and scanning techniques for reading, applying English knowledge and skills for communication in
an international society, and practice with the Test of English for International Communication -TOEIC

1500127 finsemsdeasmunlng 3(3-0-6)

Thai Communication SKills

peFLEnaULAENIzLIUNIRamT SeinenmIfioss Augumslinmenlne maléa malemssuda
ANMHLAZATLUANN MIQUAZNIANDEINI TR A MIATEUN N ILAZTINTIA mmmﬁhL%aﬂLLazﬁWLﬂuaﬁuﬁﬂ
mafemimeiingludadianaaular maflnduinsenadaasludinlszdr iu nais An wa d1u Beunenlng

Communication elements and process, communication psychology, basic usage of Thai language:
words, listening, reading and summarizing, critical viewing and thinking, formal writing and creative writing,
storytelling and product presentation, communicating Thai language on social media, practicing communication
skills in everyday life: listening, thinking, speaking, reading and writing Thai language
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1500203 mwuﬂumuqam 3(3-0-6)

Suan Dusit Spirit

FeuTIAUsTINTIUARA YAGNNW ATeanIem MItium Aadznslifismesuainadeuinaeniin
mIngHmiugduludian TaussinsiuUenmuems mimneunuinUjiaifmuwunsusdnaded
AINGY

Learning Suan Dusit culture, personality, etiquette, adaptation, the art of self-living, lifelong learning,

living with others in a society, dining etiquette, living along with Suan Dusit good practices and happiness

4000116 AINTAIEA IHBINUTEINTN 3(3-0-6)

Science in Everyday Life

AMNRIARYIDINeFMaasInTindazdnin mﬂsﬁm%’wmﬂiLLaxmimmi]mamanﬁamwﬂaamﬁﬂ
Iniindszinin wasnuwuaznasunitianluowias anzgioinaiumslddialunisdsusuaznisuile
iy nenenanfiiamaguagumniazensduegidludinidlne mavasnidedwienmaiunadediden
fiogfwruadediiu nadiAne

Importance of science in everyday life, utilizing resources and pollution control for safety in
everyday life, energy and alternative energy in the future, climate and living in respect of adaptation and
problem-solving, science for health care and wellness in the new normal, sustainable development for being
green citizenship, case studies

4000117 AMAFMEAS IWTINUTZIN TN 3(3-0-6)

Mathematics in Everyday Life

ANnudAresadinmaniludintizdriu mifawazmiliirgranisoanuuuanuda n1auitymm
ATAMERSABNITOMNT MIrBufiEIaeMIAwME InNFuazin madesen navnlna MINBUAZNIININ W T0F
o awenant

Importance of mathematics in everyday life, thinking and reasoning, design thinking, problem-
solving, mathematics in food, tourism and travelling, games and sports, gambling, polling, finance and
investment, statistics for forecasting

4000118 naluladadnaludindszann 3(3-0-6)
Digital Technology in Everyday Life
malulaBitvaiienadenglusminendeameinnmsfinaluladitinludiinds i madiuiouas

ANataoafegaddnanslidayaodeaiomssd Mneziuidnawazanudunalosddng
Digital technology for learning in Suan Dusit University, using digital technology in everyday life,

media literacy and safety in the digital era, data-driven creativity, digital skills, and digital citizenship

2500122 waifiasinaludaissed 21 3(3-0-6)

Thai Citizens in the 21st Century

wailotlnegalvalufansgnsenansnnd wihi Tewaifios anoTmuadesimlunmamsedinmaii
Tne deananuaun MIsginnuludinunyinusssn ngraneludingszdnin nazumwnsgfiossn aninuwe
P ANNLENDNA ﬁﬁmﬁ‘mmm:miﬁiaﬁmmmﬁm FIANLANTNNHVNIY ANNTUAATOUADAIANLAZTADIEN

Thai citizens in a modern time in respect of the national strategy, duty, discipline, morality and
ethics for living with a Thai way of life, social harmony, living in multicultural societies, laws in everyday life,
judicial process, human rights, equality, good governance and anti-corruption, law abiding society, social
responsibility and volunteering
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MUOAJGIaWN: 90 nuosnn
3uunu 30 nuosnn

3712101 nsUaBuazmddmiudilsznaums 3(2-2-5)

Accountmg and Taxation for Entrepreneurs

Lmewmmmmnumiumm amﬂﬁ‘”ﬂamawummu JUUUUNITBIUNNITEY mwi’ﬁyugm
NMUNEDINT mimsua34a‘*m\‘mmmmimwammmﬁuham fuuazazezen sulazanm MmIane ﬁ;ﬂﬁunu
NTAATIZHNIINTTEIW

Basic concepts of accounting; components of financial statements; forms of financial reporting;
basic knowledge of taxation; using accounting Information for shortterm and long-term decision making;
budgeting; break-even analysis, and financial analysis

3711201 msﬁﬂmiﬂ%'wmnm%ﬂﬁuazﬁmf‘mm 3(3-0-6)

Human Resource Management and Psychology

ANHNHBLAZ AN AIBINTNEININUBTUAz IR TN Tuialawazwnfinssnvesnuse WofinIs
mMahemluesAng nMIdanmInIwenIayed Midaduls malinmnla wazmishusegila nnsfihuaznisriem
Wwiia n13AnassyaaIng nslneusn Maainaddnenwyaaing nMadssifiunan1sufufien nsiauss
NIUIZAUNIIAINET FRINETDITNAMHLANANN I MUDITNLAZ I8 D IANT

Meaning and importance of human resources and psychologyin human mind and behavior;
workplace behavior in organizations; human resource management; decision-making; persuasion and
motivation; leadership and teamwork; personnel selection; training; employee empowerment; performance
evaluation; psychological measurement and assessment; psychology of cultural gaps and generation in
organizations

3711401 NYUNYFINIUATANNITUAATOUGDHIAN 3(3-0-6)

Business Law and Social Responsibility

ﬂg‘wmaﬁim}Lmmmmimwmuwmaumamﬂu mif\]ﬂmmﬂmﬁiﬂﬂmmgwma mﬂﬂg‘wmaﬁim}
mN‘Ui“maﬂg‘*ﬂmaLLWGLL@WWﬁmmEJﬂ{]memNmawuﬂmﬂgwmﬂmimaGlﬁumu,a UINTT LATDIVINIENIIA
ﬂg‘wmsmmalm'im‘ﬁuﬂ'ﬂmNumﬂgwmﬂmmﬂumimmiumimmm 2NN ﬂgwmﬂmwmumqﬂmm
ﬂ{]ﬁu’]ﬂﬁqiﬂﬂﬂ’]‘éﬂﬁﬁmﬂﬁw ﬁqiﬂﬁu‘ﬂ’]@mﬂﬂ‘ﬂia%ﬂﬂ ﬂgwma@m‘sawammuqﬂﬂa NOVHIYUTNIU
WIMUENAUT NYUNIBNIIATENINYILNA UaE N3NNI

Business law; principles of corporate social responsibility; legal establishment of business
organizations; business law principles under the civil and commercial code; consumer protection law; laws
governing the production of goods and services; trademark law; price control laws; laws on sales promotion
and advertising; intellectual property law; modern business laws; electronic transactions; data protection law;
labor law, labor relations; international trade law; and business negotiation
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3712501 msiludusznaumslugaiassgioasoassd 3(2-2-5)
Entrepreneurship in Creative Economy
LUIAA AITHANNE am‘ﬁi:ﬂammLﬂmgﬁﬂLLaszmwgﬁﬂa%"mmiﬁ @mﬁﬂwmzuwmwwﬁﬁﬁmmﬁ
ﬂizﬂa‘umiﬁﬁﬂgjmwﬁwﬁwaqﬁﬂﬁzﬂaumiﬁm%omiﬁ WIANTINNNATINAATS1INTIA mmitmmimamﬁmﬁ
§51963IANITIANITNINITAGIA NITIANITNINITEIW mﬂmzngwm&maﬁwmLLU‘Uﬁmaamaqﬁﬁfu 17390910
WHUGIAY MIAARGIN0E a8 07T UALATINUTING DI IENBUNT uazmaiuAeTaUdaduindon
Concepts; definitions, and components of the economy and creative economy; characteristics,
roles and responsibilities of entrepreneurs; factors for success of creative entrepreneurs; creative thinking
innovation; integration of creative products; marketing management; financial management; taxes and laws;
business model development; business planning; creative business operations; ethics, and entrepreneurial
codes of conduct; and environmental responsibility

3712201 lLumanegsiauaznisiadeaanuuy 3(2-2-5)

Business Model and Design Thinking

MIRAWILAZNNTEBNLUUTINAMELNANGINA NTUIMNNITAATIBDNLUL Tunou nIARNUT AN
dlaAeugld maudlatymahediansss maenzidunuiln enudeaeassdlumsimmnanio
wIouInalueaddna amaaignd mMahwdnim Wgaaa nMITarunaiu)u uazmILHMITaMaiions
dulnaeadeiu

Business development and business design with the business model; design thinking process;
steps to identify problems; understanding users; problem solving; innovation creation; consumer journey
analysis; creativity in product or service development in the digital era; customer value; product launch; fund
raising, and management for sustainable growth

3541102  WANNIAAIALHYARDNA 3(3-0-6)

Principles of Marketing in the Digital Era

NMIRAATUEARINE TMINLIARBNNIIANIA MILLIEINARIA AA1ATANIEY N3IWAUALIRAAATWA
FImUITANNINIIRAIA MInaIABaklal mimm(ﬂLLUU%’ULQS@%%’M%’@H@ MInaAieFIANLAZRILIAGDN LAz
338U TIUIHNNTIANIINIINIIAAIN

Marketing in the digital era; marketing environment; market segmentation; target market; product
positioning; marketing mix; online market; data-driven marketing; social and environmental marketing; and
code of ethics for marketing management

3561205 N1IIANTININITE® 3(3-0-6)

Financial Management

M33ANIMILTRlugAAIra MITansduninddmiugsia fundndninsinuasduningaina ns
PATIZNUMITU MIIVUNUNTINTTU MITAMUAEIAFTIIUNY Aunuraaingu Midadiulaaemululainis
madpaulamanniu masaauluAeiunanauw midasssiluazduiiuss ansdmluifeiumdisyaas
wazdgmaEnigsia

Financial management in the digital era; asset management for business; financial and digital

assets; financial statement analysis; financial planning; financing and financial appropriation; cost of capital;
project investment decision; financial decision; return decision; appropriation of net income and dividends;
and general knowledge of corporate tax and business tax problems
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3712502  maluladadiauazuianssuiianisaaiauaznisasiouusudyana 3(2-2-5)
Digital Technology and Innovation for Marketing and Personal Branding
Nugruieriunaluladadviouazuinnim ialuladassumaiionmanauas MIssuuTmdyaaa

FruuANAUIANTIN W IanAndurinalulad walulagfinadenndnssnguilna mIvszgndlfinalulad

maswnaiandndula Aedsansaulmiazinalulafifiamanaiauszmasouusudyaas mallenzidoya

nm3dauaztazifiung Wesrnlunmsdszgndldinaluladuazuinnsan

Fundamentals of digital technology and innovation; information technology for marketing and
personal branding; innovation ecosystems; technology product life cycles; digital technology’s impact on
consumer behavior; applications of information technology for decision-making; social media and technology
for marketing and personal branding; data analysis; measurement and evaluation; ethics in the application
of technology and innovation.

3711202 aaﬁnﬁitta:nﬂs5ﬂnﬁsﬂﬁﬂanﬂs 3(3-0-6)

Organization and Operational Management

mwﬁwﬁtyLm:wﬁwﬁmaaaaﬁmi NOWHDIANIINIIANIINIHER NIUFUANIEIIYaAERA LAY
UINTT NIUIEEHNUALNUILIIUNEUDN NITINURKNIIRAANITIANIININEINT NITOONLULNITINIZULNIT
YFTANT MIUIZHIHMMITNINUNITAWIRAUN U TNER nadenriiafissiaznanedianiulaznaunng vaols
gUNu MITANILATINAT NIIANIAMMIN MIIANIIEUAAIAGY NMTlEinAlulagrmunInaa uazn1IuINIg

Importance, and functions of organization; organizational theory; production management;
operations to create value for products and services; coordination with external agencies; production planning;
resource management; operations system design; investment estimation; production cost calculation; site
selection, and facility layout; supply chain; project management; quality management; inventory management;
use of technology in production; and services

3713201 miﬁmtazmiﬂouwmﬁaﬂaq‘nﬁ‘ 3(2-2-5)

Thinking and Strategic Planning

ANNVNNBLAZDIAUIZNBLYBINTITAA NIZUIBNIIAA Uiziﬂmﬁmmmﬁﬂmﬁmﬂaqwﬁ MTIATEA
annwIndaNuazymngIne aseiiiedesiuninensvesoidnis NITVIMMIIANITENAYNS N15IANT3
NAN1928909ANT mimwmﬂaam MIINUAWNREND mimﬂamﬂﬂamiﬂgm NNIATNINDUAILANLAZNNT
YIZLHUND ﬁﬂmmmmmmaﬁiﬂwa ﬂimﬁﬂbﬂ‘ﬂLﬂﬂ‘ﬂuﬁ)iﬂ%’mﬁiﬂf\mﬂi”ﬂUﬂ’J’]NE\I’]LT‘OLL@ ANLAA?

Meaning, and components of thinking; thinking process; benefits of strategic management;
analysis of business environment and business problems; factors related to organizational resources; strategic
management process; organizational direction management; strategy formulation; and strategic planning;
strategy implementation; monitoring, control, and evaluation; study of business simulation games and case
studies of real successes and failures in business
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Jslaw: 45 yuosenn
3711203 mﬁmsﬁ:ﬁuazmsaammananimﬁu‘%‘l—nﬂ 3(2-2-5)

Consumer Behavior Analysis and Design

unuInuazANNEIATeIRUIlae iWduninssndnlamesuilne nmsleneideyadedn n133de
quﬂimwuﬂm miaammuﬁi“ﬂumimaﬂm ﬂ%ﬂmﬁﬁlmwmﬂw&mmmu mi’ﬂﬂfu ﬂ’]iﬁﬁ YARNNINW
m'il,iam FAnAR TAnoTIN Tunedan naum@m miﬁmmimmaumm mmﬂuwuﬁmamﬂm IIBIVUIIN
LLauiﬁEJﬁi‘smmma@Uﬂm

Roles and importance of consumers; consumer decision journey; insight analysis; consumer
behavior research; designing customer experience; psychological and social factors; motivation; perception;
personality; learning; attitudes; culture; social class; reference groups; database management; and customer
relationship; codes of ethics; and ethics towards consumers

3711102 MIIANIHAAN WNAIWFTIAUALNTATWATIHAAN N 3(2-2-5)
Creative product management and product branding
LIIAR NIZUINNTT MIBBNLUL MIIANTNAAAIEZNETIA NIFFNTTIERAAA T TimDUaHES
ANADINIVDIANIA NIFTWATIHAAAUN NITMUABRANBUATINERAMA N1Ia519RmA IANUATIREAAW
MR MAN BRI INAR M NagnsMITANINARAITIE A TRk M I IR WAR TR D e 9N A
Concepts; processes; design; management of creative products; creating products that meet
market demands; brand creation; defining brand identity; adding value to brands; developing brand image;
strategies for managing creative products and brand creation for sustainability

3543111 msﬁ'ﬁuwﬁuﬂgLﬂ%tﬁﬂ%ﬂﬁanﬁimaﬁﬂ 3(2-2-5)
Marketing Influencer Development
pvAlsznovsIMINEWBugoweIMInaansliszleminnnadungangasnmnimae

ﬂ’]iﬂ%’mﬂ’li%ﬂiﬂﬂEg“nﬁ(ﬂ’liﬁiaﬂﬁ NARANTIROIINIIAGTA NIFEFIIULAZ SR AN B ﬂ’]iﬁ%’]ﬂﬂiiﬁﬁuwgwu

wasmemInaaluunannaudodinnaoulal MIUIZLARLAZNIIIANIDUNGLOWTDINIINIAAIN

Elements of developing influencers in marketing; leveraging the power of influencers in marketing;
creating awareness; communication strategies; marketing communications techniques; creating self and
identity; creating influencer marketing across online social media platforms; and influencer marketing evaluation
and management

3712202  N1IIANTITINIANUALAMNFEINITANAM [TNN13AAA 3(3-0-6)
Pricing and Profitability Management
AMHVIHNE ﬂ’J’mﬁ’lﬂClJLL@”‘U‘Y]‘U’W]‘IJENH’]WNT]?]’I ‘nqwgm\iLﬂimmﬂmmaﬁmimsﬂm p9AlIznay
ga93107 TadeRidesRarsonluniInee qumiuwmimiumimﬁwmﬂaEwmn”nmﬁm”nmmsmmmm
qﬂﬂmmaﬁm m‘nLm%mmwmimmmunu NMINIIANIINAMAZANINTINITONA LININ1IRAA
Meaning, importance, and roles of pricing; economic theories in pricing; elements of pricing;
factors to consider in pricing; consumer behavior in pricing; pricing strategies; price elasticity of demand;
cost analysis and management; price management and marketing profitability
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3711103 NISUSHITTBINWNIIARIAUALNITNTLNUHAAN N 3(3-0-6)

Marketing Channel Management and Product Distribution

Aea mwammEJLLmiJﬁfzmmmﬁaﬂmﬂmmm@ﬂaE;V]ﬁ{ﬁa\‘imﬂmmm@ﬂ’ﬁaanLLUULLazmiLﬁaﬂ
Sr'fa\wnamﬁ‘u%‘misrj'a\wnﬂmimmmmﬁ@mimawqﬂmu MINITZMERAAAWT N1TIANILRINANTULAZN1IIA
PMEmAlUlag1uN13IANIITOINIINITIARAN I IA AU BN NHIBUAEITITTTN

Definition, meaning, and types of marketing channels, marketing channel strategies; design,
and selection of channels; marketing channel management; supply chain management; product distribution;
logistics, and distribution management; technology in channel management; performance measurement;
laws and ethics

3712102 mi?;amimmmmmnﬂimuﬂszmu‘luqﬂﬁ%ﬁa 3(3-0-6)

Integrated Marketing Communications in Digital Era

AINANEY u,a:mmﬁﬂﬁtymaqm:mumiﬁ@@iaﬁiami nIfamINIIRa ALY s RN IEEwAN
51’Nﬁuﬁfizmwmmmﬂﬁumiﬁlamimimmﬂmaﬁmu@’fmqﬂixmﬂﬂlumiﬁ"amim%aﬂﬁaﬁﬁaﬂmﬂmiﬁ'ami
mwmﬂLL‘UUUizauﬂizmumimmmuﬂaqwﬁ MIABEIIMIAAIA MITNARAILUTZNI MIUTZAHS NOVIHNE
uazaFesssnlumIdessmnaauunyszandszanulugaRia

Meaning, and importance of the communication process; integrated marketing communications
(IMC); relationship between marketing and marketing communications; setting communication objectives;
tools; integrated marketing communication channels; marketing communication strategy planning; budgeting;
evaluation; law; and ethics in integrated marketing communications in the digital era

3711501 Vlaﬂammumiuﬁqﬂﬂa 3(2-2-5)

Idol and Personal Branding

ATINVNIE UNUIN ANNEIATY AN maqv[,aﬂamm:umuﬁqﬂﬂa NIZUIBNIAUAAIAK NMILEBNDRA
Fnuoll¥nues N1Ia319EI9ALHaT miﬁnL’sma5@15ﬂmﬁLﬁa§amiLLm%ﬁuﬂﬂa LLE\]Zﬂ’]ﬂ%LLUiuﬁr‘qﬂﬂﬂi‘%ﬂ’]iﬂ%’m
Tala

Meaning, Roles, importance, and characteristics of being an idol and personal branding; the
process of self-discovery; choosing a personal identity; content creation; presenting identity to communicate
personal brand, and utilizing personal brand for revenue generation

3712503 NNBLNNTATNAIAY (2-2-5)

Identity Creation SKills

AMNANIBANHEIATY LAz INGLITMATEINTEIAIAK NMTIATIZARNDI NIMVUASARNBILANE
yaAa NIFImMwansol mamruanguihrang nmadhlannadeinismesfinein Msieimewuunannasy
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s3usyanlumsdomanazmasiiesaulugafdng

Meaning, importance, and objectives of personal branding; self-analysis; defining personal identity;
creating an image; identifying target audiences; understanding followers’ needs; creating a presence on digital
platforms; content management; utilizing tools and techniques to increase visibility; managing comments and
criticism creatively; laws related to the dissemination of personal data; personal data protection, and privacy;
ethics in communication, and personal branding in the digital era
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3712504 MBURONIHOEITUAZNTEIINL TG 3(3-0-6)

Language for Communication and Branding

mMelunsReaMNnENg LazNIROT TNWENITTUATUAzRITI0EE5 198397 Tinsenndentd
mwwﬂ:amiﬁamimqqiﬁﬁ] m3ldnulun3uneeimInaaLaznIauuIwa  NMIFeusegsls Mwuay
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Language for conveying meaning and communication; skills in receiving and sending messages
creatively; skills in selecting language for business communication; using language in the context of marketing
and branding; creating motivation, language; and communication for marketing and branding

3713103  NIAAIAGINALAIASDZNFIANDDW AL 3(2-2-5)

Digital Marketing and Social Media Network
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Roles, and importance of digital marketing tools, and social media networks; online interaction
with target audiences; customer journey analysis; consumer behavior; online market analysis; brand building;
digital and social media strategic planning; online advertising; laws related to customer data, and privacy

3713901 mﬁi’fﬂmmﬂLtazmsa%"\aunsuﬁqﬂﬂa 3(2-2-5)

Marketing Research and Personal Branding
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Meaning, importance of market research, and personal branding; studying methods for analyzing
research both quantitatively and qualitatively; principles of conducting research; research design and
processes; selecting target groups; finding sources of information; data collection; research ethics; personal
data protection; data analysis; using statistical principles in data analysis; and presenting research projects
that stem from market problems and needs

3713104 mim'”lL‘%Iaau,a:miﬁi’nauaL‘W'aa'mvndmsma’m 3(2-2-5)
Story Telling and Presentation for Marketing
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MIHLERE MIUITAUNANITENTOUAE NMTLERONWRDNIAAA
Meaning, and importance of storytelling and presentations for marketing; building connections and

adding value to brands; componentsof storytelling; techniques of storytelling; audio and visual presentations;

video in storytelling; presentation design; using tools, media, and presentation skills; managing engagement;
personality in presentations; evaluating the impact of storytelling; and presentations for marketing
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3713105  ilgalsrangdmsunisaaia 3(2-2-5)

Artificial Intelligence for Marketing

ﬁugwmmzﬂixmmmﬂtytywﬂizﬁwﬁiummmﬂ Artificial Intelligence mu’%auﬁmaam%aﬂ (Machine
Learning) NIzuIwn13H9mees Al M3ldiwu Generative Al Tuniinaia mMsianevidayagnan nadiudye
Uixﬂumiﬁﬁqﬂﬁw mIaaian msfasnamemanana mald Al Chatbots TneumInan W3es738uazanHn
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Basics and types of artificial intelligence in marketing; machine learning; Al working process;
using Generative Al in marketing; customer data analysis; improving customer experience; content creation;
marketing communication; using Al chatbots in marketing work; ethics and privacy

3714101 ms’“sms’mﬁuaz’noLmummmﬂsluqﬂﬁ%ﬁa 3(2-2-5)
Marketing Analysis and Planning in Digital Era
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Roles and importance of marketing planning in business; the process of marketing planning;
market situation analysis; market trend forecasting; setting marketing objectives; defining target markets;
developing marketing strategies; marketing programs; marketing tools; budgeting; implementing and controlling
marketing plans; presenting marketing plans, and ethics in digital era

3714901 é'fzuNwmwmma’mua:msﬁ%”mmsuﬁqﬁﬂa 3(2-2-5)
Seminar in Marketing and Personal Branding
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Situational analysis and environmental changes; marketing operations; and personal brand building;

factors influencing the success and failure of marketing operations; discussing and presenting strategies for

gaining a competitive advantage in marketing; ethics and morality in marketing management and personal
branding

3suden lidesndn 12 nuoenn
3713106 msaanaszaulan 3(2-2-5)

Global Marketing
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Principles, concepts, and processes of global marketing; global marketing trends; factors
influencing global marketing; cross-cultural market analysis; trade policies; free trade zones; international
laws and politics; strategies for entering global markets; consumer behavior; market segmentation; target
market selection; positioning of products, and services with a global focus; and development of the global
marketing mix
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3711104  NagNsMIaaIadmsugsnouinslugaddna 3(3-0-6)

Marketing Strategies for Service Business in Digital Era
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Concepts, roles, functions, responsibilities, and components of marketing for service businesses in
the digital age; analyzing the marketing environment; analyzing consumer behavior; target market identification;
managing demands related to service potential; service product development; pricing; service delivery;
marketing promotion; creating customer satisfaction and relationships in service businesses

3712203 VnBEANNHAKLBUATNITLTUAD 3(2-2-5)

Flexibility and Adaptability Skills

WwaAa ANMANE AN IANNEavEILaz MIILM Tadeiidinada anmdanguuaznauio
POIYAANLAZBIANT miﬁ%ﬁwuﬁﬁuaqﬁmﬁaﬁfumgummimmjmm: mMIdiuan Nnsznsdiuaaluanin
windenfiUaenudas matansanaedeauazmasuionuaaTime mavawinEensfom ez Ivinew
SanAnluiin NMIuImssaniamafsuudaiasinsensdadainns

Concepts, meanings, importance of flexibility and adaptation; factors influencing individual and
organizational flexibility and adaptation; creating a culture that supports flexibility and adaptation; adaptation
skills in changing environments; stress management and coping with challenges; developing communication
skills and teamwork; managing change and critical thinking skills

3543110 ﬂ'ﬁa%‘”mvﬁ':amua:ﬁ'ams 3(2-2-5)

Content Creation and Communication
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Content creation process; content planning; content definition; storytelling related to the brand;
methods of writing content that aligns with the product and target customers; marketing ethics for content
creation and communication; creative writing; media selection; photography; video graphics; measurement
and evaluation of content creation and communication

3713202  MIVAMTANNTANRSNUINAMALHAAAIA 3(3-0-6)
Customer and Follower Relationships Management
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The importance of managing relationships with customers and Followers; target customer

data analysis; techniques for building followers; managing followers on digital and social media platforms;

designing and enhancing the customer experience; building customer loyalty; maintaining the follower base;
and reducing risk in crisis situations that affect relationships with customers and followers
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Art of Personality Development in Image Creation
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Skills, and personality development; techniques for building leadership; emotional awareness;
the art of voice projection; the use of voice in communication to create experiences; the art of presence
in communication and advertising activities; and public relations activities to engage the public and create
charm and appeal that attracts target audiences for business outcomes

3711105 nsxuammmﬂu,a:agm\lam:u%fnﬂ 3(3-0-6)
Marketing Trends and Consumer Perspectives
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Concept; and importance of market trend analysis and consumer perspectives; dynamics of
consumer behavior change; market trend following; impact of changes in market trends; analysis of market
trend and consumer perspectives on product brands; and competitive analysis in business

3714902 TmamiﬁmumammmmI,Laxn'\sa%"munsuﬁiqmﬂa 3(2-2-5)

Special Project for Marketing and Personal Branding
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Setting project objectives; planning; resource and budget allocation; market and target group
analysis; opportunities and challenges in developing marketing and personal branding strategies; developing
a personal brand; creating value and distinct image; content creation and marketing communications; content
management and distribution; project evaluation; ethics in marketing and personal branding

3714102 m‘mmmLﬁ'aﬁaﬂmtaﬁa’mﬁaﬁuﬁu 3(2-2-5)

Social Marketing and Community Enterprise
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Social marketing concepts; community enterprise development; branding for social enterprises,
and sustainable marketing, digital marketing for social enterprises; collaboration and networking; legal and
regulatory considerations; impact measurement; ethics in social marketing; and case studies
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3714501 msa%‘ﬂaﬁqsﬁaam%ﬂé'w 3(2-2-5)

Startup Business Creation
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Concepts; characteristics; and trends of startup businesses; idea generation; ways to start a
startup business; stages of startup growth; startup business ecosystem; business model creation; business
expansion analysis; product market fit; startup fund raising; and factors contributing to successful startup
businesses

3712104 mtné'onqwﬁ*m%’nmima'ml,l.a:n'ﬁa%"munsuﬁiqmﬂa 3(2-2-5)
English for Marketing and Personal Branding
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Vocabularies, and idioms for marketing and personal branding; marketing content writing skills

in English; communication and email writing, and marketing proposals through social media; proficiency in

English communication and public self-presentation

3714103 n13aaIalszaInINg 3(3-0-6)

Neuromarketing
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Brain functioning; subconscious processes of consumers; basic feelings; thoughts; emotions;
reactions affecting the body; stimulating behavioral change; analyzing consumers’ thoughts; increasing impulses
or stimuli in the brain according to neuroscience principles; using psychology to motivate decision-making;
and using neuroscience to build brand loyalty

3712105 MSAIEMNRBNTAAIABIRSI9ETIN 3(2-2-5)

Photography for Creative Marketing
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Principles and concepts of photography; art and science of photography for creative marketing;
visual impact of photography; optimizing marketing campaigns; communicating brand stories through
photography; techniques creating images that appeal to your target audience; editing photos for marketing
purposes; the role of photography in digital media; and combining photo content across multiple platforms
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Art of Sales and Sales Management
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Roles and importance of sales; sales planning and target setting; psychology and human relations

in sales; sales team management; sales techniques; sales skills; negotiation; training and developing of sales
staff skills; sales performance analysis, sales reporting; use of technology in the sales process; problem-solving
and decision-making in sales; time management; self-development for salespeople; and ethics in sales

3713501 ms%'mm‘s*’ffagaﬁ%ﬁmﬁ‘ammmm 3(2-2-5)

Digital Data Management for Marketing

LA ITantayaAdiaaiasdiowssidnsTumafufoys nvlienzidoyarmalngnnsld
maluladmssunaluinnadeys maenzidoyaionsdadulaivuanagnsnanaaddna uazaieniis
UNNINAIA

Concepts of digital data management; toolsand methods for data storage; big data analysis;
use of information technology in data management; data analysis for decision-making in digital marketing
strategy; and marketing ethics

Ju1inUs:aunisnidsGw
3714801 T;'Jﬂﬂ'ﬁ:ﬂumszﬁm%wmqm'wmmLLazmia%wame‘yﬂﬂa 3(360)
Field Experience in Marketing and Personal Branding
MIANUIaUNIOEITTNAUNIINAIALAZNIFF UL IUAYAAS TUALIBIIUIITNNT FTIEMA W3e
3INBNTU Tasshanudomanguduazmaufialdfluwnwindn
Practicing work in Marketing and Personal Branding in government agencies, state enterprises,
or private businesses by applying both theoretical and practical knowledge in professional work
udanlganaieuignsilnyszaumsalindn
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1500125 m‘mé”ﬂﬂﬂmﬁamiﬁ&uimaﬂ%‘im 3(3-0-6)
English for Lifelong Learning

1500126 MEBINn B IUFIANU WA 3(3-0-6)
English in International Society

1500127 finmznsfoaInslng 3(3-0-6)
Thai Communication Skills

1500203 ANuLTuaIUnfe 3(3-0-6)
Suan Dusit Spirit

4000116  Angeansiuiindizs1in 3(3-0-6)
Science in Everyday Life

4000117 AtAFER I IuTInY 73T 3(3-0-6)
Mathematics in Everyday Life

4000118 waluladAInaluiind sz 3(3-0-6)
Digital Technology in Everyday Life

2500122 wardotlneluanigsswi 21 3(3-0-6)

Thai Citizens in the 2 1st Century
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1500125 mmé’anqmﬁamsﬁmu%’maﬂ%"‘m 3(3-0-6)

English for Lifelong Learning

mwmmuvl,ammmmmmnqwumu AANTILAY mtwamimam mwmmmmﬂﬁ]mm
funsldszloadenls n9l4 present tenses, past tenses, modal verbs, future tenses, prefix uAz
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Basic English grammar knowledge; words and phrases for learning; knowledge and
understanding of using conditional sentences; using present tenses, past tenses, modal verbs, future
tenses, prefix and suffix; making predictions from listening and reading; identifying examples from
listening and reading; reading techniques for identifying the main idea, linking words, cause and effect,
important details; English skills development; knowledge and understanding of characteristics of the
Test of English for International Communication — TOEIC; and practice

1500126  MBNBINOHIRFIANWIWIZG 3(3-0-6)

English in International Soc1ety

mwmmuvbmmmmmamqmmma fAniazaitenstomsludsanwuims mm‘;
mmwﬂﬂmmn‘um‘ﬂﬂj perfect simple tenses, present simple tense, past simple, future S|mp|e
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Intermediate English grammar knowledge; words and phrases for communication in
an international society; knowledge and understanding of using perfect simple tenses, present
simple, past simple, future simple, passive voice, and modal verbs regarding permission, possibility,
prohibition, make suggestions, and future meaning; listening and reading comprehension strategies;
using inference to understand a text; reading strategies for identifying facts and opinions, identifying
and using cohesive markers, identifying supporting details; making inferences; skimming and scanning
techniques for reading; applying English knowledge and skills for communication in an international
society; and practice with the Test of English for International Communication - TOEIC

1500127  Win¥¥n13RasEsNEIng 3(3-0-6)
Thai Communication Skills . . .
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Communication elements and process; communication psychology; basic usage of Thai
language: words, listening, reading and summarizing, critical viewing and thinking, formal writing and
creative writing; storytelling and product presentation; communicating Thai language on social media;
practicing communication skills in everyday life: listening, thinking, speaking, reading and writing Thai
language
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Suan Dusit Spirit

Liﬂuiamuﬁﬁumumm YARNAN N38IN1T8IN n13U5us AadenTldiinaianies
mamammamm miaﬂ’nmuwaﬂumﬂm THUDTINNNITUYIZNIUDIYIT NMIIAHAUANINTUSUA
mmuLmummamaemumwm

Learning Suan Dusit culture, personality, etiquette, adaptation; the art of self-living; lifelong
learning; living with others in a society; dining etiquette; living along with Suan Dusit good practices
and happiness

4000116  ANgENEAs IwdInl =90 3(3-0-6)

Science in Everyday Life
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Importance of science in everyday life; utilizing resources and pollution control for safety
in everyday life; energy and alternative energy in the future; climate and living in respect of adaptation
and problem-solving; science for health care and wellness in the new normal; sustainable development
for being green citizenship; case studies

4000117  ABHAMEAS WBEINUTZINTN 3(3-0-6)

Mathematics in Everyday Life

mwmmmlammmmaﬁﬂummﬂi £317% NIAALAY mﬂ‘wmmwa N130BNLUUAINNAR
NNy ﬂmmmammamimmi Mo fisanazmaiwme inatasinn nadedles navhlng
NINIBLAZNITRIN G adfianINenI0l

Importance of mathematics in everyday life; thinking and reasoning; design thinking;
problem-solving; mathematics in food, tourism and travelling, games and sports, gambling, polling,
finance and investment; statistics for forecasting
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Digital Technology in Everyday Life
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Digital technology for learning in Suan Dusit University; using digital technology in everyday
life; media literacy and safety in the digital era; data-driven creativity; digital skills, and digital citizenship
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Thai Citizens in the 21st Century
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Thai citizens in a modern time in respect of the national strategy; duty, discipline, morality
and ethics for living with a Thai way of life; social harmony; living in multicultural societies; laws in
everyday life; judicial process; human rights; equality; good governance and anti-corruption; law abiding
society; social responsibility and volunteering
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