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Introduction to Accounting
anudifosfuiunsianisesdnisuasninennsanse

Introduction to Organizational and Human Resource Management
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Business Economics

NHNNIBLIND

Business Law

NMINHGIND

Business Finance
mdanguiiiam e indnmegins

English for Business Professional Development
MInNEeINT 1

Taxation |

NIUIMIgINIENINYIzINA

International Business Management
HANNIIAAA

Principles of Marketing

MwASIngwi eeRuanIUTN YT

Basic English for Accountants
SPUUMITMNARENTIANIE WS LaIANIIR TR
Management Information Systems for Digital Organization
MIIANIINIIUHUANTUaEaIAGIN

Operations Management and Business Statistics
ﬂﬁﬁ?ﬂﬂﬁ@\maij‘ﬂﬁf

Strategic Management

N1I9NUULAE N IT BN BN BEINTURN T YT
English Reading and Writing for Accountants
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3821108 Mty BTwan 3(2-2-5)

Introduction to Accounting

FInnenItnd ansvanewazingUizaidAroIn1 U ﬂgwmaﬁﬁm%mﬁ’uiﬁm%wﬁ’m%
WA ENIIND YT ‘IJT“IEI‘II“LHJE]ﬁﬂ']iﬂumﬁﬂ’mﬂ’]i‘l_lﬁusﬂ NIDULWIAATINIUNITTENUNINITIN Juuy
219993719 130T wanm‘zmvaﬁmﬁuumum%muwaﬂmﬁumm miuuwmwmﬂuﬂmﬁEnum’ﬂ,ﬂ
mimmwmﬂﬂmmumsmﬂﬁ%m ﬂ']i‘ﬂﬁ‘uﬂ‘j\‘iLLG“"]JW]JEU’HLNE]&%?E]‘U? gELININITTNENU mﬁsﬂmw
NARDY NTEAIWNIINT LAZIVNITH miumﬁmmummﬂwmmmm AaNIToNe AnEN mwmmmm
agwmmuwwwz NUFALREIZUUNWEALDE

Accounting professions; definitions and objectives of accounting; laws relating to the
accounting professions and Thailand Federation of Accounting Professions (TFAC); usefulness of
accounting information; conceptual framework for financial reporting; types of business; accounting
cycle; principles and procedures of recording transactions under double entry system; recording
in general journals, posting to ledgers, adjusting and closing entries at the end of accounting
period, preparing trial balance, working paper and financial statements; accounting for service and
merchandising firms; value-added tax; special journals; cash and petty cash system

3821405 mwi’u‘fmG’fmﬁ'mﬁ’nmsé‘)’mmsmﬁmmazw%’wmnw%ﬂﬁ' 3(3-0-6)
Introduction to Organizational and Human Resource Management
LIIAALAZANEIATYIDINITIANTT am‘wLL’mé’amwﬁqiﬁﬁ]ﬁﬂimu&iamﬁﬂmi 3857TH

LAEANNIURATOLADRIAN NITINUNBBIANIT NTIANITBIANTT NIUIBIANNT NIAIUAN UNUINYDY

NINGINTHUBE NMITIIMNWEINAENTATUNTNGINTNUBE NIFTINUALAALEDN NMIANDLINLAZARU

n3dIzdn MIuImIdineuunu nIsassgslanasmaAuinsIyAaINg
Concepts and importance of management; business environments affecting the

management; ethics and corporate social responsibility; planning; organizing; leading; controlling; roles
of human resources; strategic planning for human resource management; recruitment and selection;
training and development; appraisal; compensation management; motivation and retention

3821406 Lﬂiﬂﬁmam{ﬁiﬁa 3(3-0-6)

Business Economlcs

LL‘WJ?W]LLE\]“’ﬁﬂﬂﬂ’l‘jW%muﬂJmLﬁﬁMﬁﬁ’]ﬁGli‘\lﬂﬂ’]ﬂLLﬂ Lﬂimﬁmmm‘wmﬂ m‘s'sl,ﬂﬂ”ﬁqﬂmﬁ-
UM% NMINGALAE mmmﬁmmuﬂbu Immiwmm@ miLLmﬂmvaima@ maneenluaaaiiedas
wam‘“wusnmmnﬂaﬁmwaﬁmmmﬂmumimmamwmﬂmammmmﬂﬁiﬂ'«‘o TNdulet1enIInag
wazulovremaiuluwnisunladyniduie Fudle uarmTinenu

Concepts and basic principles of microeconomics and macroeconomics; demand-supply
analysis; production and cost analysis; market structure; profit maximization; pricing in related markets;
effects on changes in macroeconomic indicators to business activities; including fiscal and monetary
policies used to reduce inflation, deflation, and unemployment
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3821407 NHRNLFIND 3(3-0-6)

Business Law

mwmmmmma’mmgwmﬂ ﬁgwmaaﬂwmwmﬂa gMwWyAAR §ND Waﬂﬁgwmauw\‘] LU
HANIIN Sy vtk azide %EﬂﬂﬂgﬁNWﬂW’]m‘Hﬂ i) Laﬂmﬂﬂmmﬂi”mﬂmﬂ 9 ﬂgwm&aﬂwm”wumu
UATUTEN WITTTUYQALTENNITHINA ﬂg‘wmmnmu ﬂg‘wmﬂmﬂ’mumiV\IuWﬂamiLLa RRERERST
mawwmmaqam ﬂg‘ﬁmﬂqiﬂiimwwqaLaﬂWiauﬂa ﬂ{]ﬁN’]ﬂ’inUﬂW’i‘m’ixLﬂ%amﬂ“ﬂiauﬂﬁ NHNHNY
ANATRITRYARIUYAAD

Introduction to law; law of persons; personality; legal rights; civil laws pertaining to juristic
acts, contracts, debts, tort; commercial law such as specific contracts; laws of partnerships and
companies; public limited companies act; labor laws; law on rehabilitation and dispute resolution
business; electronic transaction laws; e-payment laws; Personal Data Protection Law (PDPL)

3821408 NIWHIIND 3(3-0-6)

Business Finance

AN LLE‘LVQGmlliwﬁﬂﬂsﬂaﬂﬁﬁmuﬁiﬂ’;ﬂLLE\] MI9ANITMINT3E% NN sdud My
MIU3MINITE0 LA3pedauay mﬂuﬂiumimmimmu MTIATIZAILNTNB MIIUNT m’iwmﬂ’im
NINIIUUAENITIAIVANNIINI TN MITATERAa9EumNIM MIATeATidurasanaLde sy
ATINAROUUNY GIW’MLG%‘VM Immﬂwamwﬂu rmEmﬁwmmiumiﬂ’mu@muwawwmiwuﬂmmwau
mmuqim}

Definitions and objectives of business finance and financial management; basic principles
of financial management; tools and techniques of financial management; financial statement analysis;
financial planning, forecasting and controls; time value of money analysis; basic risk-return analysis;
cost of capital; fund structures; basic strategies for determining the appropriate financing mix for
business

3821502 mm5\mqmﬁamsﬁmm%m§wmaﬁsﬁa 3(2-2-5)

English for Business Professional Development

mimmaﬁamimeﬁiﬂﬂ mmmﬂaﬁnaﬂm’imwmwmwuﬂuamwanaumﬂﬁim]mﬂ
NMINAURE RRPICERR mmmmﬂuﬂmimm 21 ITNIBENURE msamiumﬂmﬂwmaamﬂmama
Wﬁmaamnmamamﬂﬁim warmadeuuniodiansanlal

Business communication; importance of relationship building in business environment in
terms of speaking and writing; business language in the 2 1st century; custom and etiquette of using
email; business email; and writing on social media

3822203 N13ANHDING 1 3(3-0-6)

Taxation I

wAalunITALAUAE aeAUsznauYesn®E uanno 35015052 AN wazIFnsvaLAunnE
anIeNTisrne mmwmm LL@”MﬂgwmﬂmwaumﬂmﬁnaﬂumimLuuﬁ’im Taun mEdwla
YAANTITNAN mwmulmwmm mwmmmu mwmmmwm MBIRlAN o NI m‘mamm me
F3INE1R9 8 nsuEaNt immﬂmﬂwua“mwﬂmu@ ﬁﬂﬂaﬂmw

Concepts of tax collection; components of taxes; principles, methods of tax assessment,
and methods of tax collection under Thailand revenue code and other Thailand’s tax laws relating to
business operations: personal income tax, corporate income tax, value-added tax, special business
tax, withholding tax, customs duty, excise tax, stamp duty, including signboard tax and land, and
building tax
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3822404 MIVINIFINVITUINUSEINA 3(3-0-6)

International Business Management

mwiﬁmﬁmﬁ'mﬁ’uqﬁ%wdwﬂwmﬂ amwLL:J@5@uﬁﬂma&iaqsﬁ%wdwﬁa:mﬁ W3R
WRENOBGNIIAITHINUIENA ATHLANANN I IO TTN ﬂaﬂmﬁ‘miﬁhijmmmzmwﬂi:mﬁ N139ANN3
NINENTHYWETITINIEN I 3nA MITUIERINYTEINA MINARITNINIEINA MIRAIATZIN
Yszind 938557890953AITV I ITINALRZANNTUARTE LD RIAN

Introduction to international business; international business environment; concepts and
theories of international trade; cultural differences; modes of entry into international market; human
resource management of international business; international finance; international production;
international marketing; ethics in international business and corporate social responsibility

3822405 WANNIINAIA 3(3-0-6)

Principles of Marketing

ATHANIBULAY mmﬁwﬁmmmmmmd%LﬁuLLmﬁ@mimmﬂaﬁﬂwﬂ UNUIN LAZHANIZNY
‘nmﬂmmaqmmmmmameﬁmm ammﬂi‘m NITUIRMIIANIING NIRATIALT DG ﬁfﬂﬁ]ﬁmuwa
@am’imﬁiﬂﬁ]mﬂmimm Wﬂmﬁuwuﬂﬂﬂ FUUIZENNININGIA NIRAIAAITA N1IARIALR BT IAN
LAZRILIAREN LAZASETTINNNIIARA

Definitions and importance of marketing focusing on modern marketing concepts;
important roles and impacts of marketing on economy and society in the new era; basic marketing
management process, factors affecting marketing decision-making; consumer behavior; marketing
mix; digital marketing; social and environmental marketing; and marketing ethics

3822502 MWIBINAWilaIARERIURNTIT 3(2-2-5)
Basic English for Accountants

L - =]

mewnwum mwsm‘mmiumﬂ%mmmﬂqwmmmsﬁwwumsﬁ ﬁﬂmwaﬂmswmm
AMANTLANE U mﬁlawamummuawnﬁmuw*‘nmmu Uzumwnu nINeud m’imm’immtﬁﬂﬂ
DIANTLAY mimmumsﬂu FLUUTIINUNANINNITUT WaNIINHINT AnnMTIeTeAena I TuEw
NIUWANIIBN1IAN ’nummﬂﬂ‘m’ﬂ8ﬂmmomil,miﬂﬂiémmmmmmaﬂnqw

Developing English language skills and proficiencies for the accounting professions; studying
basic principles, accounting terms, and basic acronyms and abbreviations for financial accounting,
cost accounting, auditing, internal control and organization risk management, accounting information
system and taxation; practicing source document analysis, business transaction recording, and financial

statement preparation by using English practice sets

3822601 IYULASAWMAIRDNMTIANMTAMIDBIANIIRINA 3(3-0-6)
Management Information Systems for Digital Organization
anadidosswAeiuszuumIswng ialuladmIswnariunagnigana anudiugiuien

nuszuuAenimaianiawiuazganduld uwAauaznslfnureszuuudays adedays uazimios

"UE]NE\] JLUUAIERNANINGING 32 VULASDINEADNALADSLAZIZUUARIA ﬂ’]iﬂiUﬂiuU’J%ﬂ’]iﬁiﬂﬂﬁ’Jﬁl
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Introduction to information systems; information technology and business strategies;

fundamentals of computer hardware and software systems; concepts and usages of database

system, data warehouse, and data mining; business information systems; computer networks and
cloud computing; business process reengineering by information technology; e-commerce and social
media; information systems development; ethics in information systems
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3823405 MIIANINMIUJUANITUALAAATIND 3(3-0-6)

Operations Management and Business Statistics
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Planning and management of production; project management; quality management; supply
chain management; transportation modeling; descriptive statistics; comparison of means; correlation
analysis; regression analysis; and basis application of statistical software

3823406 msﬁ'mmst%onaqn% 3(3-0-6)

Strategic Management
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Concepts of strategic management; strategic management process; external environment
analysis; industrial analysis; internal environment analysis; corporate strategy; business strategy;
functional strategy; business strategy and innovation; strategic implementation; good governance and
business ethics

3823501 NI IWHASNIWIRAIHIDINHEIMITURNI YT 3(2-2-5)

English Reading and Writing for Accountants
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Developing English reading and writing skills used in various kinds of documents and
reports relating to the accounting professions; practicing English reading comprehension, interpretation,
and summary, including effiective writing of basic English report from annual reports and accounting
research papers, including news relating to the accounting professions

3821109 msﬁ'ty%i?unma 1 3(2-2-5)

Intermediate Accounting I

p1saunaw (Prerequisite)

: gaulaiznn 3821108 nﬁsnmﬁﬁumu (Introductlon to Accountlng)
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Principles and procedures of accounting for assets; accounts receivable and notes
receivable; inventories; investment; property, plant and equipment; borrowing costs; investment
property; intangible assets; natural resources; classification of assets; recognition of assets;
measurement of assets; allocation of assets as costs and expenditures in accordance with accounting
principles; impairment of assets; presentation and disclosure of assets in financial statements
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3821110  MIUYBAWNS 1 3(2-2-5)
Cost Accounting I
y1saunaw (Prerequisite)
. sould3zn 3821108 nstiyBanaw (Introduction to Accounting)
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Roles of cost accounting in business corporation; definitions of various types of costs;
accounting methods and controls of materials, labor costs and manufacturing overheads; job order
costing system; process costing system; standard costing system; manufacturing overhead allocation;
joint product and by-product costing; accounting for scrap, waste, and defective goods; and activity-

based costing

D

3822109 msﬁ'zy%i?unma 2 3(2-2-5)
Intermediate Accounting II
y19aunaw (Prerequisite)
. sould3zn 3821108 nstiyBanawn (Introduction to Accounting)
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Principles and procedures of accounting for liabilities and owner’s equity; classification of
liabilities; recognition and measurement of liabilities; valuation; presentation and disclosure of liabilities
in financial statements; accounting for business establishment; operation; profit/loss sharing; changes
in owners’ equity; dissolution and liquidation of partnerships, private companies and public companies;
presentation and disclosure of owner’s equity in financial statements; preparation of statement of cash
flows

I

3822110 MIURBAWNK 2 3(2-2-5)

Cost Accounting II

y1saunaw (Prerequisite)

: daulaizn 3821110 nstdawnu 1 (Cost Accounting I)
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Full costing system and variable costing system; analyzing cost-volume-profit relationships;
budgeting system; analysis of variance; use of information for short-term decision making; investment
budgeting; pricing; responsibility accounting: performance evaluation of products and departments;
transfer pricing; inventory management; cost of quality
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3822302 ITUUAIIARNANIINIIULYD 3(2-2-5)

Accounting Information Systems

p1saunaw (Prerequisite)

- goulaizn souladzn 3822601 srUUAITERINARDNTIANITEUSLDIANTAINA

(Management Informatlon Systems for the Digital Organlzatlon)

NANNIILAE LL‘WJﬂﬂl,ﬂEJUﬂ‘].li“’i_lumiﬁ%mﬂ‘mﬂﬂ’ﬁum‘ﬂ mimmumlﬂmmmv-ﬂuiaElmiﬁumﬂ
e ﬂ’]iﬂ’JUﬂNiuUUG’]%WLﬁﬁl’maﬂ n3esdolunisiiaeiuas DONULUUIL UV TEWNANIINITU YT
aqmﬁ’inwuwumu Tawn 299378ld 2993718918 WIINNINER LLa“Nﬂ’iumﬁmwﬂﬂi“mwmlﬁ TN
Wﬂﬂiu‘ﬂlﬂlﬁ]ﬂﬂ’]ﬂsﬂﬂ’]i%ﬂEWHEJaLE\]ﬂ’ﬂiE]uﬂﬁﬁ]E]iv‘]J‘]JE\I’ﬁE\mm@mNﬂWTUQJjH

Principles and concepts of accounting information systems; general controls of information
technology and relevant application controls; tools for analysis and design of accounting information
systems; basic business transaction cycles consisting of revenue cycle, expenditure cycle, production
cycle, and general ledger cycle; including effects of e-commerce on accounting information systems

3823107 msﬁ'ty%i?uga 1 3(2-2-5)
Advanced Accounting I
p1saunan (Prerequisite)
: goulainn 3821109 miﬁ'mfii?unma 1 (Intermediate Accounting I)
: doulaizn 3822109 msnm%wunma 2 (Intermediate Accounting IT)
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Accounting relating to revenue from contracts with customers; accounting for consignment
sales, hire purchase, leases, construction contracts, and real estate business; accounting policies,
changes in accounting estimates and errors; preparing financial statements from incomplete records;
and the effects of changes in foreign exchange rates

3823108 msﬁ'ty%i?uga 2 3(2-2-5)

Advanced Accounting II

p1saunaw (Prerequisite)

: aaulainn 3821109 miﬁ'iyfii?unma 1 (Intermediate Accounting I)

: doulaizn 3822109 msﬂm%‘ifunma 2 (Intermediate Accounting 1)
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Accounting for business combination; accounting for investment in subsidiaries, affiliated
companies and joint ventures; joint arrangements; preparation of consolidated financial statements;
specific business operations for investment; fund accounting and accounting for non-profit business;
disclosure in financial statements
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3823213 N13AHAINT 2 3(3-0-6)

Taxation I1

y1saunaw (Prerequisite)

: sauladzn 3822203 nsn#ains 1 (Taxation 1)

: daulaizn 3821109 msﬁmﬁi?unmo 1 (Intermediate Accounting I)

: sauladzn 3822109 msﬂ'm%ifunma 2 (Intermediate Accounting II)
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Concepts and differences between accounting principles and principles of taxation in
revenue and expense recognition; preparation of working paper for tax computation in accordance
with Thailand revenue code; adjustments from accounting profit to taxable income; preparation of tax
reports and special accounts as announced by the Revenue Department; tax filing; deferred income
tax; accounting for income taxes; including explanation of the difference between tax planning, tax
avoidance, and tax evasion

3823313 msn%mimwLﬁlmaaﬁmuazmsmu@umﬂ‘lu 3(3-0-6)

Enterprise Risk Management and Internal Controls

y19aunaw (Prerequisite)

: gaulainn 3821109 msﬂ'mj'ii?%nma 1 (Intermediate Accounting I)

: doulaizn 3822109 msﬁ'zy%i?%nma 2 (Intermediate Accounting II)
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Concepts, definitions, objectives, and importance of corporate governance; roles and
responsibilities of audit committee; definitions, and objectives of internal control; components and
principles of COSO internal control framework, and Enterprise Risk Management (ERM); concepts,
definitions, objectives, and importance of internal auditing; professional practice framework for internal
auditing; types of internal auditing; techniques and procedures of internal auditing; planning and
preparing audit programs; managing the internal audit function; report of the internal auditor; roles
and responsibilities of internal auditors on corporate frauds
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3823314 NIFEDULYY 3(2-2-5)
Auditing
p1saunaw (Prerequisite)
: gaulainn 3821109 msﬁ'mji?unma 1 (Intermediate Accounting I)
: doulaizn 3822109 msﬁ'm%ifunma 2 (Intermediate Accounting IT)
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Definitions and objectives of auditing; general concepts and framework of auditing standards;
laws and regulations related to auditing; ethics and responsibilities of auditors; frauds and errors;
agreements on accepting auditing jobs; audit planning; internal control and efficiency assessment;
audit risk and materiality; risk assessment of audit evidence; audit procedures and evidence collection;
sampling in auditing; working paper of auditor; audit procedures for assets, liabilities, owners’ equity,
revenues and expenses; process for auditing by computers; quality control for auditing; audit reports;
assurance and related assurance reports; and quality control for auditing firms

3823601 NWHUTNNWSFAWSURNLIYE 3(3-0-6)

Human Relations for Accountants
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Concept and importance of human relations; psychological process for interpersonal
developing relations; communicating accounting information for executives; business presentation to
related groups of people such as board of directors, board of executive directors, or external entities;
including practicing on effective advisory and explanation skills; practicing personality development
and international etiquette; applying accounting professional ethics in daily life and in accounting
professions
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Entrepreneurship and Accounting in Food and Healthcare Industry
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Concepts of entrepreneurship; characteristics and factors affecting the success of
entrepreneurship; forms of business operations, business trends and supply chain management
in food and healthcare industry; accounting policies; internal control of assets, liabilities, owner’s
equity, revenues and expenses; inventory control systems; cost management; preparation of financial
statements; accounting applications and database management in food and healthcare industry;
including financial statement analysis in food and healthcare industry

3824102  F1HIHNNTHWUALNNTIATIER 3(3-0-6)

Financial Reporting and Analysis

y19aunaw (Prerequisite)

: gaulaini 3821109 msﬂ'mﬁi?%nma 1 (Intermediate Accounting I)

: doulaizn 3822109 msﬁ'zy%i?%nma 2 (Intermediate Accounting II)
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Presentation of financial reporting and disclosure of accounting information; procedures
and tools for analyzing financial statements and other important accounting information for decision
making; industrial analysis; impact analysis of different accounting policy choices on financial statements;
interpretation of various kind of reports including non-financial data such as integrated report; fair
value measurement and valuation techniques

3824601 nstBmaljialwyadda 3(2-2-5)

Practical Accounting in the Digital Era

y1saunaw (Prerequisite)

: gaula 311 3821109 msﬂ'mﬁi?%nma 1 (Intermediate Accounting I)

aauvlé‘ A1 3822109 msﬁ'm%i?%nma 2 (Intermediate Accounting II)

LLmﬂmuamumﬂmmamm‘m mimwﬁuamLi_lumwmmmmumsn ﬂmmwﬂimmua“
msmammmmiaqmmmmumsﬁ LV]@I%I@EJ’UE\]E]HL“H% ﬂ’]iNﬂl]{]ll9171’1\‘1ﬂ?iumsﬂ@]’JﬁlIﬁiLLﬂiNﬂ’]Liﬂiﬂ
m\‘im’iumﬂumiuuwmwmﬂummﬂmum'[,ﬂu,a ﬁumwmumwwv nInIwIeN Tl genyduen
J3zinn ﬂ’]i‘]_]i‘]Jl]NLLGVUG]UE]J“HLNaﬁuG’Jﬂ‘UOJsH NIIANNUNARDY NTZATBIINITUASIDNITIH N1THN
FOIUNTIN mmmmHLLa”mmmﬂmuwmmmmﬂm%q

Basic concepts of big data; data visualization for accounting; artificial intelligence and
machine learning for accounting; blockchain technology; accounting practices by using accounting
softwars for recording in general and special journals, posting transactions to ledgers, adjusting and
closing entries at the end of accounting period, preparing trial balance, working paper and financial
statements, submission of financial statements, tax calculation and tax filing to related departments
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3824905 FNNWIIBIBNIYT 3(2-2-5)

Seminar in Accounting Professions

p1saunaw (Prerequisite)

: gaule 311 3821109 msﬁ'mji?unma 1 (Intermediate Accounting I)

: daule 371 3822109 msﬁ'm%ifunma 2 (Intermediate Accounting II)
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Discussions and analyses of implementing financial reporting standards, auditing standards,
including other current effective standards that have effects on financial accounting operations in
various types of organizations by using case studies, research papers, academic articles, and other
related documents both at the domestic and international levels; including financial accounting issues,
other contemporary issues, and currently addressed ethical issues for professional accountants

3824207 nstBdnsugInalsiuss 3(2-2-5)

Accounting for Hotel Business
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Concepts and types of hotel business; laws relating to hotel business; procedures of hotel
business establishment and management; accounting policies; internal control; preparation of financial
statements, operating statement; accounting software and database system for hotel business; financial
statement analysis for hotel business

3824311 ms’naLmuﬁﬂma:msmuqu 3(3-0-6)

Profit Planning and Control
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Concepts and procedures of profit planning and control; planning and control by budgeting;
using techniques and methods to plan and control operations; planning and control for revenues,
expenses, assets, liabilities, owner’s equity, and profit; performance measurement and evaluation as
defined in plans; reporting for management and control
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3824312 nstadiieanadedn 3(3-0-6)

Accounting for Sustainability
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Definitions and concepts of environmental accounting and social responsibilities; presentation
of environmental information to both direct and indirect stakeholders; recording, classification and
disclosure of accounting information of environment-related business; limitations of financial statements
without environmental information; measurement and evaluation of corporate performance; new
financial reporting style; value-added statements

3824313  ITYIUITMITIBNUYBTURLUIIENALIR 3(3-0-6)
Accountlng Professwnal Ethics and Corporate Governance
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Basic knowledge of professionalism and ethics; laws related to the accounting profession;
Institute of Accounting Professions; International Education Standards (IES) for professional accountants;
accounting professional ethics and monitoring of accounting professions; good corporate governance;
creative accounting; total quality management; accounting professional responsibilities in relation to
both the accounting professional and wider public environment

3824314 msmuquuazmsmmaamsnumsaumﬂmamsﬁmﬁ 3(2-2-5)

Accounting Information Systems Audit and Control

y19aunaw (Prerequisite)
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(Accounting Information System)
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Concepts of accounting information technology control; standards and concepts of
accounting information systems audit; risk assessment and accounting informationy systems
control; reliability analysis of data processing system; tools, techniques, and procedures of auditing
computerized accounting systems
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Innovative Startup

LWIAALAZANWIAZIDIFANTNIN NAgNENIIFTINIANTINNIGINY wWianTTnnazinalulad
mwi‘vm NIEUIBA TN TATNEN mﬂﬂmuwuﬁimmmuami‘naw % Lean Canvas tnaia
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Concepts and characteristics of startup; strategies for business innovative development;
innovation and modern technologies; process of startup development; business plan preparation for
startup such as Lean Canvas; pitching techniques for startup; and startup network

3824403 mﬂTuTaﬁmiﬁmmzmsamu 3(3-0-6)

Financial and Investment Technology
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Concepts; forms of financial and investment technology management; analysis planning and
financial control; roles and responsibilities of financial and investment technology in current situations;
importance of financial market, financial institutions and agencies relating to financial institutions and
business operations; characteristics analysis of different types of securities; portfolio management;
risk management, internal control and governance

3824906 ilywin1ssauld 3(3-0-6)

Problems in Auditing

p1saunan (Prerequisite)

: gaule 371 3823314 ns&aulyy (Auditing)
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Analysis, discussion, and research for knowledge acquisition and understanding of auditing
problems; solutions for theoretical and practical problems; applying audit principles in various interesting
situations; special cases in auditing and professional ethics

3824907 nFILaIAUNIINIIT 3(3-0-6)
Basic Research in Accounting
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Definition and importance of social science research; ethics for accounting research;
selecting an accounting research topic; accounting research design; identifying research objectives
and hypotheses; research methodologies; data collection; data analysis using basic statistical software

applications; data interpretation; writing accounting research papers and articles
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3824804 nsinilseaunsailizBwind 3(0-24-0)

Accounting Professional Internship

Soulaseds: ﬁnﬁnmﬁaoaomLﬁzmuazaau&i'lus'lﬂ%'fl%nzg:&ﬁ?j'l%wué"s
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Accounting internship with a wide range of accounting activities, including accounting,
auditing, taxation, and utilizing accounting softwares in various organizations or businesses under
the control and supervision of advisors; integrating and applying theoretical and practical knowledge,
skills, and experience in realife scenarios
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3662204
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English for Career Advancement
DIANTUAZNTIANTT

Organization and Management
LATHFANERINIIIANTT

Managerial Economics
ﬁﬁﬁi‘mm@qiﬁfﬂLLafmgwmtlLﬁ'mﬁ’umﬁﬂmiﬁjﬁm
Business Ethics and Business Management Laws
n13aansgInaaznmaduglsznaunis
Business Management and Entrepreneurship
SEULFINNARBNIITANNS

Management Information Systems
MIIAMINTNENTN Y

Human Resource Management
FNBEMIRDEIIRIBMEIBINW

English Communication Skills
N39ANINIIUGTANT

Operations Management
MIIAMIATINAENS

Strategic Management
sifianTIdemanIsians

Statistics for Management Research

2.2 JBaw:au
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Innovation Management
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Leadership and Teamworking

30 nuosnn
90 ntiocynn
33 Miafin
24 rena
30 niafin

3 N9

6 nuosnn

30 niudsnn
90 nuouNnN
33 ndoann
3(3-0-6)
3(3-0-6)
3(3-0-6)
3(3-0-6)
3(3-0-6)
3(2-2-5)
3(3-0-6)
3(2-2-5)
3(3-0-6)
3(3-0-6)
3(2-2-5)

24 nuosnn
3(2-2-5)
3(2-2-5)

3(2-2-5)

36



3662309
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Communication and Business Presentation
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Services Mind and Service to Excellence
MINHIIYATNANWLAZHTEINRIAN

Personality Development and Social Etiquette
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Principle of Planning, Controlling and Organization Structure
N1T39ENNITIANT

Management Research
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Halal Business
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Halal Standard, Assurance System, and Safety
ANINUDFAN

Islamic Finance

N139ANNINNINARDINITINEIN

Halal Food Production Management
mmm@ﬂuqmmwmwm‘mﬁ‘mma

Marketing in Halal Food Industry
nsaansladafnduazlgguninemissnaia

Logistics and Supply Chain Management in the Halal Food
nannakaznnselnn1IlsenaueInIIsIang

Principles and Skills in Halal Culinary
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Business and Services Management of Halal Restaurant
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Halal with Thai and European Cuisine
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Halal Food Business Innovation
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Digital Office Management
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Technology Management for the Office
N179ANIIN NN TN WEATUIHE RN

Financial Management for Office Work
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Human Relations in Digital Age
FNBENMIAEINEI SN WA UNUENTNHAITE
English Communication Skills for Digital Office Work
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Using Package Programs for Digital Office Management
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Porsonal Development and Traning in Digital Office
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Office and Conference Management Techniques
MINNIARING

Digital Marketing
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1554125 M¥IBINABFANNN M IWIZEN 3(3-0-6)

English for Career Advancement

NIWBRINEE N3N W 811 Wew anndnshenssinudings naiiansiesiainisuas
NNTUINIIAN w‘?‘iamiﬁﬁaaaumma”ﬂﬂqwmmgmﬁiﬂumiﬂi:ﬂau%ﬁm

The development of English listening, speaking, reading, and writing skills; grammatical knowledge;
item analysis and time management; for taking the standardised test used in professional practice

3661107 @IANISUATNITIANNT 3(3-0-6)

Organization and Management

ANINANIBLAZUITLINTDIDIANIT LIDAANDBINI9AIUNITIANIT MNT8INNITANT NI
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mIsamaenailaswilasuazuinnssinndanmsluganaildewilas es3aumegsAauazanniuiaseuda
§9AN DITNALID

Definitions, and types of organizations; concepts, and theories of management; functions of
management, planning, organizational structure, personnel management, directing and control; modern
management techniques; change management, and management innovation in an era of changes; business
ethics, and social responsibility; good governance

3661108 Lﬂiﬂgﬁmm{nﬁ%’ﬂnﬁ 3(3-0-6)

Managerial Economics
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Fundamental concepts in management economics; scopes, and methods of management
economics; supply and demand analysis; analysis of economic environmental factors which affect business;
break-even point and profit analysis; production and cost analysis; linear program for production planning,
pricing, investment project and cost effectiveness analysis; monetary and fiscal policy; that affect the decision
making in the efficient business operation

3661301 a’%%ssumoqsﬁ%Ltazngvimmﬁ'mﬁumiﬁﬂﬂ'ﬁﬁqiﬁ% 3(3-0-6)

Business Ethics and Business Management Laws

MANBITNENALND WA EIITOSTIN WTTELTIO MANANLTTENALIALAE M I gUaRIN IR
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Good governance; concepts and theories of ethics; code of conduct in accordance with the
principles of good corporate governance; laws necessary on legal contracts and specific in business operations
including laws for innovation development, and management in the digital economy
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Business Management and Entrepreneurship

anudiugwAeIAugIne UM ianigiia innsidymuaglomalumIdsznaugaia Yind
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Business fundamentals; forms of business establishment; analysis of business problems and
opportunities; financial opportunity assessment; business environment; business plan; manufacturing;
marketing; finance; accounting, and taxes; concepts of modern entrepreneurs; leadership and entrepreneurial
ethics; risk assessment and business risk management; use of information technology in business, and
business simulation practice

3662105 SYULATHWINAMNDNNITIANS 3(2-2-5)

Management Information Systems

AMNVINE LIIAR fmqﬂizmﬁ ANNAANYDIT DY AR TT VLT TN Tasea5uazasAliznauens
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szuuddnnIeding wazniaszgndliiaioinedeansoulan

Definitions; concepts; purposes; importance of data and information systems; structure and
components of information systems; information resource management in business; effective use of information
systems; planning support, controlling, decision- making, database management, cloud computing, big data,
business intelligence systems; networking system, and communications; information security management
systems; electronic services, and social network application

3662107  MIIAMINTHEN TN 3(3-0-6)

Human Resource Management

wda nosduazvannislumadamaineinaiyed seuenindsainisiamminennuysd
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Concepts, theories, and principles of human resource management; scope of duties in human
resource management, and the process of human resource management; human resource planning; work
analysis; recruitment, and personnel selection; training, and developing; career advancement; performance
appraisal; compensation management; welfare, and benefits; labor relations; human resource management
ethics, including occupational health; safety, and disaster; environmental management for work safety;
application of information technology in human resource management to be applied in the organization;
human resource management in the digital era for changes in human resource management
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3662204 TNBENMIFOEIAILNIBISINGY 3(2-2-5)

English Communication Skills

MINAWIINEEN TN A Bsasidannendingefifesdaeiuindnmemidanms waznlims
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The development of English listening, speaking, reading, and writing skills related to the
management profession, the use of English for business communication, the use of technology to improve
English skills as well as practice in presenting, and comparing business information

3663102 n13IANINSUYIANS 3(3-0-6)

Operations Management

N130URK N1IANARIIRLAZNIIAIVANNIINARRUAILAZUINIT N1T8NLUUNARAMILAE
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Planning; implementing, and controlling in production of goods and services; product design and
process productivity; location and workplace layout selection; forecasting; capacity and resource planning;
supply chain management and logistics; project management; inventory management; quality management;
competitiveness; technologies in production and operations

3663108 mﬁmmﬂ%anaqn§ 3(3-0-6)

Strategic Management

AITHVINY mmfo‘hﬁz:y‘nmﬂasmﬁ‘mzmﬁﬂmﬂ%aﬂaEmff LLmﬁﬂmﬁﬂmiﬁmaqmﬁfqﬂimi
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Definitions; importance of strategy and strategic management; new strategic management
concepts; strategic management process; analysis of organizational environment, and competition; setting
the direction of organization, and strategy; strategy implementation; strategic control, and assessment; case
studies of organizational strategies in both national, and global levels

3663901 HAMMBNITIVENINSIANS 3(2-2-5)

Statistics for Management Research
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Statistics for management; data description; preliminary data analysis; probability; estimation;
hypothesis testing; variance analysis; data testing in frequency format; correlation and regression; statistical
data analysis by computer programs
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Innovation Management
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Types and forms; knowledge of innovation; creative processes, and innovation management;
innovation management strategies; intellectual property; trademark; patent; trade secret; seeking and
transferring innovation; building alliances for developing innovative business; bringing innovation to the
commercial market and evaluating the success of innovation management

3663224 mien5\1nqwé’m%’umsﬁ]%ﬁﬂ‘sznaums 3(2-2-5)

English for Entrepreneurship
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Listening to stories, and reading business documents; writing for public relations, and congratulatory
messages in special occasions; having various conversations; making telephone calls; providing information
on products and services; writing business letters and documents; filling out business forms, and the use of
information technology in order to improve English skills for entrepreneurs; as well as E-mail correspondences
with applications

3662308 n’nsé’ﬁ’ntasn’nsﬁ’m’muﬂuﬁu 3(2-2-5)

Leadership and Teamworking
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Definitions; importance; concepts and theories of leadership; leader characteristics; leadership
development; strategic leadership roles; leader's management; system development and work methods;
leader’s influence on decision making behaviors; motivation; leader’s role in teamwork and effective team
building

3662309 ms?;amma:msﬁnauamaqsﬁa 3(2-2-5)

Communication and Business Presentation
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Definitions; importance, and basic concepts of communication and presentation; communication,
and presentation skills; design and planning principles for presentations; summary of key points; process
of giving oral and written presentations; business presentation techniques; personality in presentations;
audience analysis; preparation of business presentations; principles of media selection; evaluation methods,
and practice in presentations
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Service Mind and Service to Excellence
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Fundamentals of service; service awareness building; effective service principles; analysis of
behaviors and individual differences; service delivery design; how to provide accurate impressive service;
communication skills, and techniques to motivate clients; solving problems arising from service work; service
quality evaluation; personality, and way of approaching the service excellence

3661205 msﬁ'@uwmﬂﬁnmwLtazmsﬂ’mﬁaﬂu 3(2-2-5)

Personallty Development and Social Etiquette

mwmwmmmumﬁwwmmaﬂmw me@ﬂawgmﬂmﬁlaﬂﬂumiwwmmaﬂmw JIzinnaag
YARNNIN FARARTALAZITAATIAEN TGN NMIusne miﬁamimammwcﬂ LAZAIBINTE W8N NG HIT8N
mnmmmwﬂgumﬂuamu MauaRIRHEnzaN W

Fundamentals of personality development; concepts and theories related to personality
development; personality types; positive attitudes and proper way of thinking; dress; verbal and body language
communication, Thai etiquette, international etiquette and proper behavior at work

3662106 WANNIITIIUN n13AVAN uazn1s9nlaseas19aIAns 3(3-0-6)
Principles of Planning, Controlling and Organizational Structure
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Basic concepts of planning; controlling, and organizational structure; planning and controlling

processes; organizational structure under changing circumstances; techniques of controlling based on
business functions and operations at the beginning, intermediate, and advanced levels; communication
within the organizational structure for planning and controlling

3663902 N1IIVYNNINIIIANTT 3(2-2-5)

Management Research
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Concepts, and objectives of management research; various forms of research commonly used in
management research; comparing the purpose of applied research in management with the difference from
pure research, and social science research; study of research procedures, research methodologies in both
qualitative and quantitative research processes, problem determination, literature review, conceptualization,
hypothesis testing with empirical instruments, research design and management research framework
development, determining populations and sampling, creating a research tool, collecting data, processing
and analyzing data for interpreting data, research ethics and plagiarism issues, including writing research
paper to support and take advantage of management
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Halal Business
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Basic concepts of Shariah and business; Islamic perspective; concept of business in Islamic
perspective; approach of Magasid Al-Syariah in business; ethics in Halal business; corporate governance
in Islamic institution; Islamic industry; human resources management and strategic management from an
Islamic perspective

3663402 A1AIZINRIIRA i:numiﬂs:ﬁuqmmw wazaNlaannguIaInITaNaNa 3(3-0-6)
Halal Standard, Assurance System, and Safety
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Overview and principle of Halal quality management system; overview and principle of Halal

quality management system; Halal certification producers and standardization; procedure of compliance audit;
good manufacturing practice (GMP); Halal control point (HCP); principles of Halal food assurance; Halal food
assurance system in Thailand and worldwide; Halal certificate; Thai Halal food product certification

3663403 NITWWIFAIN 3(3-0-6)

Islamic Finance
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Characteristics of the Islamic economic system; prohibitions and business ethics in Islamic
economics and finance; philosophy and features of Islamic finance; Islamic law of contracts and business
transactions; trading in Islamic commercial law; loan and debt in Islamic commercial law; financial institutions
and products on conventional and Islamic; Shariah financial transactions; financing principles and practices
in bank and non-bank; sukuk and securitization in Islamic capital markets; Islamic insurance (takaful)

3663404 NIIIANIINIINANDINITTIANG 3(3-0-6)

Halal Food Production Management

LWINWANINANDIITTIAN ﬂgwmauaz%’aﬁﬂﬁmﬁmﬁummﬁ‘mma TORAUANIINARDIAT
FIAD Lmdai’mqﬁmﬁamiwammmﬁmmmmﬂﬁ:mﬁim WWINNTITNAADINIANARNLNWNNITIATIEA
BUATIBLATIAAILANINOATHIZLLEINA NANLAZNIZLIWNILUITU I IENaE MIdnIerinuazmelulszine
Tundanmrianans szideuniaiidiaenlssnagilundainriomisanaia

Guidelines for Halal food production; Halal food laws and regulations; Halal food production
requirements; sources of raw materials for the production of Halal food in Thailand; guidelines for food
production according to the hazard analysis and critical control points (Hala-HACCP); principles and process
of Halal food processing; international and domestic trade in Halal products; import regulations of trading
partner in Halal food products
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Marketing in Halal Food Industry
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Definitions and scopes of Islamic marketing; theories and concepts of Muslim consumer behavior;
segmenting, targeting, and positioning; Islamic marketing mix; Customer Relationship Management Halal
branding; green marketing and green consumer; electronics marketing in Halal food industry

3663406 MIamMsladafnduazldalniuemisaiaia 3(3-0-6)
Logistics and Supply Chain Management in the Halal Food
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The concept of logistics and supply chain management in the Halal food business; management of
logistics activities and supply chain in the Halal food business; Halal food business relationship management;
risk management in Halal food supply chain; laws and regulations in logistics; and information technology
in logistics and supply chain management

3663407 Wann1naznnerlun1slsznavainisanana 3(2-2-5)

Principles and Skills in Halal Culinary
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Basic Halal cooking skills; rules for working at Halal restaurant; code of practice and dress for
working in a Halal kitchen; kitchen tools and utensils; Halal recipes; principles of weighing and measuring;
selection of Halal ingredients for cooking; principles of Halal food preparation and cooking; knife skKills;
preparation of stocks, soups and sauces; preparation of vegetables, potatoes, rice, meat, poultry, seafood,
eggs, milk and dairy products for Halal cooking; Halal food ethics; practicing in Halal culinary skills

3664401 miﬁmmiqiﬁ%LLaxu%m‘s%"ma'l‘Wﬁa'la'm 3(2-2-5)
Business and Services Management of Halal Restaurant
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Concept of running a Halal food and restaurant business; management of Halal food restaurant;

Halal food services standard for tourism of Thailand; sustainable Halal restaurant business development; Halal

food service on special occasions; Halal food production and serving food; ethics and etiquette of serving

Halal food; hands-on practical in business and services management of Halal restaurant
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Halal with Thai and European Cuisine
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Principles of Thai cooking; ingredients and techniques of Thai cooking; substitute ingredients
for Thai cooking; principles of European cooking; heat in cooking; cooking vocabulary in English; properties
and functions of ingredients in European cooking; preparation and cooking of European meat and poultry
dishes; using of kitchen tools and utensils in a European kitchen; Thai and European food recipes; practicing
in halal Thai and European cuisine

3664403 ui’mﬂssumaﬁqsﬁammimma 3(2-2-5)

Halal Food Business Innovation
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Concepts and processes of food business innovative; idea generation on new product; idea
screening; concept development and testing; marketing strategy development; business analysis; physical
product development; market testing; commercialization; hands-on practical in food business innovation
according to the Halal standard

3663501 NIIVANTIRIWNINNAING 3(3-0-6)

Digital Office Management
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Definitions; importance of office work; roles and duties of office work; office work planning;
design and analysis of office system; office restructuring; virtual office; document management; meeting
management; supplies management; electronic office; office control

3663502 nsIanstnaluladdniudinan 3(2-2-5)

Technology Management for the Office
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Knowledge and understanding of digital office technology; types of office technology; roles of
technology in the office; application of programs and instant programs in digital office management; as well
as the use of digital technology for developing work processes or work systems in the organization to be
modern, and efficient and for applying digital technology to work
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Financial Management for Office Work
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Financial importance of office work and organizations; financial opportunity exploration; money
management; financial health; insurance management; tax administration of offices and organizations; financial
technology and science; taxation; insurance, and liquidity management in office

3663504 ARHUTANWS IWYARINA 3(2-2-5)

Human Relations in Digital Age
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Concepts of behavioral science; natural fundamentals and human needs; the influence of digital
media on human behavior; understanding of behaviors and attitudes in digital coexistence; organizational
relationships and individual differences at work; motivation; principles of building human relations in coexistence;
interaction with others; the impact of behavior on society and culture referred to technological changes that
affect personality and the expressions of human behavior in the digital age

3663505 TINBNTADAIINTBISINHEIRSLIMMERNUAINA 3(2-2-5)
English Communication Skills for Digital Office Work
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English skills for communication in office-related situations; listening; speaking; reading; writing;

studying vocabulary; expressions used in office equipment; assigning and writing annual performance reports;

note-taking; presenting the office information with graphs and charts; phone conversations for appointments;
having a dialogue; leaving a message and canceling appointments using integrated English language activities
in practicing English skills and office work skills

3663506 ms‘l%’[ﬂmnwﬁ'lLgagﬂL‘ﬁ'amiﬁ'ﬂmiﬁﬁﬁnm%ﬁ%ﬁa 3(2-2-5)

Using Package Programs for Digital Oflice Management

wann1s anudAny whlitiierunsliresiunesuasimalulagdmivdmineuddna nnsld
TsunandnFagd Tdsunandszaianadl launanmmediwim lsunsniauonasn lsunsndnnisgiudeys
Tuaunsuanudenm madszandldlsunandifagliainmaensinmu mifedodeasuaznsinuianmu
VAN 8BWND LA

Principles; importance; practices on the use of computers and technology for the digital office;
the use of package programs; word processors; spreadsheet programs; presentation programs; database
management programs; image editing programs; application of the programs to make work schedule;
communication, and collaboration on the Internet network
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Personal Development and Training in the Digital Office
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Definitions; importance; roles; duties; goals of training and personnel development; training
needs analysis; training planning; training project design and development; training project management;
training management methods; training evaluation criteria and methods; training information management
and personnel development; selection of information resources to search for information; the use of various
training techniques, and training development problems; including the use of digital technology in analyzing;
synthesizing; writing reports, and references

3664501 IMARANIUIMITAWRNNMUAZNTUSETN 3(2-2-5)

Office and Conference Management Techniques
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Definitions; importance of office administration; organization in the office; job priorities and
time management; secretarial work; secretarial work system and principles; secretarial responsibilities and
roles, preparing for an online teleconference; meetings at work, writing meeting agendas and minutes,
guest reception, service, communication and telephone conversations; personality; human relations; solving
secretarial tasks and secretarial practice

3664502 N1IAAIAAING 3(3-0-6)

Digital Marketing
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Digital marketing concepts; opportunities; problems, and strategies to use social media for
marketing; social media user characteristics and behaviors; importance of social media communication and
branding; building customer experiences on social media; using social media technology as a tool in journalism
and personal communication, and as a distribution channel to build good relationship with customers
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Learning and Problem Solving Skills
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Knowledge management and learning process through project work; positive-thinking skills; setting

learning goals; setting questions; studying methods of acquiring knowledge; distinguishing information from

facts; reading; problem solving; generating ideas; creative thinking; decision-making; evaluating, and giving
presentations focusing on learning development sustainably

3664801 MsHNUSTAUNTAEIZIBNNNTIANS 3(360)

Field Experience in Management
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Internship in workplace; practicing thinking skill with discretion in various part, and facing the
problem and solving such problem in realistic organization’s circumstance
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5.1 nguATdw winnTsudassniruuaziaffide
1) Q’ﬂizﬂa‘umiﬁjﬁ'ﬂé’wumm%qmiﬁﬁam (Content Creator) fun13a319a3IFROLAZHIANTIN
2) FusznaumiIgIfaduMIEIeaIIANenTInginanag Ingniznedeuas AeAdia
8) fusznaumagafaduun e §aein §uiznadn Ans dndamanising
4) fusznaunnigsiadnusanuuuaesfmasnIfin eanuuuLivled sndndedouazinadieiies
MIDENLULILNBLAZRAWIANTTNABNIgIAY Snnsnaada
5) gusznaunmiIgItadwmMIndanwenas a13ad Juszneuniiginaasasinanial Mweundiaz
TaAfife AunITUAIAZNITUEAS
52 m\jmfm%wp:\fﬂi:ﬂaumiﬁjﬁaﬁaLLa:ﬁmﬁmﬁm{qmmu:
1) Q’Uizﬂaumiﬁﬁﬁﬂﬁmmiwﬁmﬁ'a éﬁ’mﬁjﬁf\]miﬁ'ami AUNNIDENKULFINALINT Tndeneyiae
findeasnnann Windassaidng
2) {usznaunIgInanulasm gInamenw nIsenLUUAaMIBnINasin (Internet Design)
3) #{U3znauN1IgINIA UM IFINLUTUA 33UDIUA (Brand Reviewer) 1neaasasnlad mIsonuuy
wazWaI A oaulal AMUNIIDONLUDRAAAMTINUIBIK
4) fusznaunIgIfadunIuImIIanIRdnaaeNEss duosunluired sunslssmdNiusues
panlar wnUszaENus
5) fUsznauNIgINPIUGINN FumIBomIguaz Sundnmenmaiiagann MumTeenLUy
CEANGEELDERINReE

lnsvasionanans
Puriheinniunaearangasliiesndn 136 wihiedn JFAIUIIUIUNIIEAAKENINNNIAIT LAY
Rk RRZ

1. NUIAdBIANENOIU 33 nuognmn
2. VIOA3BIIAWN: 97 nuosnn
2.1 AT UAN A 73 nuiein
2.1.1 Augnwinin 34 wihaefin
2.1.2 FnwemMIAeaIINEISINg Y 12 aene
2.1.3 3NTIAUMNNgNIT TN 27 vaefin
2.2 JPUaanmNNFNITIN 15 wibaefin
2.3 A ueseninuasinyszaun1saiionan 9 viuaenn
3. nuomdsudenias 1Seullitioandn 6 nuocsnn
n1svYANISISIUN1saau
1. nuaAN1sAnuINDIU 33 nuognn
2. nuomdvilawn:  TmSsulidesnsn 97 nidognn
21 5|J'ua|u:1:ﬁ'1u Tuideainan 73 nilognn
2.1.1 WugudsIGw 34 nuognm
3011206 ﬂ’]iLZ\i’]L%za\‘il,l,ﬁ\lzﬂ’]iﬁ%’mﬁiiﬁl,ﬁaﬂ’] 3(2-2-5)
Storytelling and Content Creativity
3011207 dsdatl Roadwasad 3(2-2-5)
Art and Creative Media
3051501 iaswgmaninginianguilnauazilida 3(3-0-6)
Economics of Consumer Behaviors and Media Users
3021501 mﬁwhﬁuﬁaLmzmimﬁammmmﬂﬁmu 3(3-0-6)
Media Literacy and Social Changes
3001301  wiANTINNIRDINILAZNNTTIBIWINAFIEN 3(0-6-0)

News Reporting Innovation and In-depth Coverage
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3001302

3061401

3001303

3001501

3001401

3011501

3012501

3012502

3013501

3013212

3013213

3013214

3013215

3014203

3012303

3054601

3042601

3022601

3004501

3042501

nAnAlnd waznofwdudosfouinnasaniegana
Graphic Design and Animation for Business Innovations
ﬁaﬁ:mimammﬁaﬂima‘uqiﬁﬁ]

Photography for Business
uf@mmmamﬁmﬁiamnnumwL‘ﬂuvlmsl

Media Production Innovation of Thainess
nssedszneunsgInadladaniinan

Creating a Startup Style Entrepreneurs

nHVHNe AFenTTuazaNsUinTerlun NG nde

Laws, Ethics, and Responsibilities of Media Production
psgRuAnANNTuEninamans

Civilized Communication Arts
nmIaeRmentudieiginae1e9din

Self-value Creation for a Life Goal
fngnwansduinimarans

The Potential of Communication Arts
mwqwa\imitﬂuﬂﬁi:ﬂaumi

Happiness of Being Entrepreneurs

2.1.2 Nnu¥:N1sded1sNIBndunnu (ISIULVUNIBIEONNBNIYIAED)
MIILATNANBIDINGBNITIN
Listening and Speaking for Business English
mudnnmAsnugnidunusdmiugUsznauns
English for Customer Relations Work for Entrepreneurs
mmé’mqmﬁlamiﬂwmua
English for Presentation
mmé’\‘mamﬁlamiﬁwm
English for Work

2.1.3 Ju10vAUMIUNEUIBIBW
nguasBwudnnssudeansusavua:yanliie
masansiomslunazingd waznIsdinszuadeaieasadinialng
Communication Management in Crisis Situations and Creating
Creative Trend in New Media
mm%fwmiﬁui’mmwﬁaLﬁaﬂﬂiﬂﬁgﬂ
Media Innovation Creation for Reformation
miﬁ'amimmmmm:ﬁqiﬁﬁ]
Business and Marketing Communication
rinwenaduglsznid A0 MIsonuuLAaILazNIILEAS
Skills as Announcer and Moderator, and Style and Performance Design
MINIAMTAT TIFURNARENTU TN ALY
Journalism, Information, and Application
m’q‘aammuufmmmﬁamqqﬁﬁﬂ
Media Innovation Design for Business
nsumzaunaguwinnssinadugisznaunisgsfianisuans
Incubation of New Bloods as Innovative Entrepreneurs for Entertainment Business

3(0-6-0)

3(0-6-0)

3(0-6-0)

3(2-2-5)

3(3-0-6)

1(0-3-0)

1(0-3-0)

1(0-3-0)

1(0-3-0)

12 ViUogNA

3(0-6-0)

3(2-2-5)

3(0-6-0)

3(2-2-5)

27 ViLdgnNm

3(2-2-5)

3(2-2-5)

3(2-2-5)

3(0-6-0)

3(2-2-5)

3(2-2-5)

3(0-6-0)
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3044405

3014204

3004201

3004502

3002601

3014401

3002202

3014205

3002302

3054602

3012204

3013216

3013217

3073202

3043602

3043304

3013402

3013901

MTIATIZALAZEIIETIATIENTININAY Mneuasiaziaffiife
Analyses and Creation of Television Programs, Films and Multimedia
winnssumnalulad M3l nzdlnanaznsd eI wnIN19FIAN
Technology Innovation, Poll Analysis and Social Situation Survey

nguaviBwyius:naunissgsiodena:tiNAAEaNSgun1o:
ﬂ@thﬂﬁfﬂ’]iﬁiaﬁ’li“/]’mﬁqiﬁﬁ)LLﬁZﬂ’]‘jaaﬂLL‘IJ‘UE\‘IIQLﬂ/é\‘llaﬂ’]il,ﬂﬁjﬁlml,ﬂ@ﬁqsﬂﬂﬂ’a:
Business Communication Strategy and Media Design for Well-Being Changes
NIUINITIANTIAINAADNLETY

Digital Commerce Management

ﬁﬂmﬁamimﬂﬁjﬁﬂ MINAIALAZ WY ANTINKUIINA

Research of Business Communication, Marketing and Consumer Behavior
mIsvTaidetuazinmIn el [nauss

Reputation Making and Celebrity Image Management
u‘?@]mmmiﬂi:ﬂauqiﬁﬂLﬁ@@@ﬂmqaﬂ’m%%

Innovation for Sustainable Elder Business

NNI0ONLULLALADEITULINA

Design and Brand Communication

wInnIsnnIoanuuy MInauwiwdoenlar uaznInaineenladduginaganw

3(2-2-5)

3(2-2-5)

3(2-2-5)

3(2-2-5)

3(2-2-5)

3(2-2-5)

3(0-6-0)

3(2-2-5)

3(2-2-5)

Design Innovation, Online Store Development and Online Marketing for Health Business

maﬁamamwmmﬁw%’uqﬁﬁﬂLmzﬁﬁ]mnﬂlaﬁ’mu

Marketing Communication for Business and Social Enterprise
u’?mﬂﬁNmiﬁiammmmiﬁmﬁmwﬁﬂsgwnu

Communication Innovation and Community Enterprise Management

2.2 Jv1denNNIUNGUIBBW
ndudsBwudnnssudeaisuoasuna:ianiine
niadUTeuazmalauds

Discussion and Debate

manaselufiguan AaUzdnsasmafonaznaya

Public Speaking, Arts and Style of Listening and Speaking
MBAZNTROTTNIRINE AT

Language and Communication through Film

NI 3EHNNEIDINBAIENITLEAY

Learning English through Theatrical Performance
mﬁmmmﬁmaaﬂaﬁ

Online Radio Production

miu%mil,t,wa'mmﬁammamﬁa

Fund Management for Media Production
TassmamLAse U IANITN o manaruLazdaffiie
Special Project of Innovative Mass Communication and Multimedia

3(2-2-5)

3(0-6-0)

15 WUDgNA

3(3-0-6)

3(2-2-5)

3(2-2-5)

3(2-2-5)

3(2-2-5)

3(2-2-5)

3(2-2-5)
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nguaviBwyius:neunisssiodena:tiNAAIEaNSguN1o:

3013218 miInagtlaniegsia 3(2-2-5)
Persuasive Speech for Business

3013219  mwuitemauinig 3(2-2-5)
Language for Hospitality Sector

3003201 miﬁlaN']ﬁIﬂ‘H%’]ﬂﬁLLﬂ:ﬁi?Jﬂ’]W 3(3-0-6)
Communication for Nutrition and Health

3003202 ui’mmwﬁiamiqmmwmmﬂﬂﬁymﬁmﬁu 3(2-2-5)
Communication Innovation for Health from Local Wisdom

3003208 mIdeasgIRwianfisndiguaniiedgians 3(2-2-5)
Communication for Elderly Health Tourism

3003901 ﬁwNuﬂﬁﬂﬁxﬂaUﬂ’]iﬁjﬁﬁ]ﬁia 3(2-2-5)
Business Media Entrepreneur Seminar

3003902 Iﬂiﬂﬂ’l‘é‘f\lLﬂwﬁ’luﬂﬂ‘j:ﬂavﬂ’liﬁjﬁﬂéa 3(2-2-5)

Special Project for Media Business Entrepreneurs

2.3 v unsSsuilnua:tinUs:aunisnidssw 9 nuocsnn
3002701 wiesxindszaunsoRimdnauimamanininnisnwaz§Usznauniiging 1(54)

Preparation of Field Experience in Communication Arts,

Innovation, and Entrepreneurs

3003802 Anuszaunssiimdnduiinamanininnssauazgiznouniiging 1 4(216)
Field Experience in Innovative Communication Arts and Entrepreneurs 1
3004804 AnuszaunIniimdnduiinamanininnsnuazglsznauniiging 2 4(360)

Field Experience in Innovative Communication Arts and Entrepreneurs 2

3. niuomdsdeniashitesndn 6 nUosnn
Jariviua Idendewizile 9 lunangeiszaudingeizesuvmine as Inglimnuneginneesdey
1w wazdosldidunednismualiseulagludunieinalunasinisasanisdinen
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A1DSUIUSIUIY
awlsdinAmMaasulanssula:yus:nounisssn?

3011206 MstaBasuarnsasasIALiaw 3(2-2-5)

Storytelling and Content Creativity

waﬂmiLmLia\‘iLwamuﬁaaﬁmam MUY J19AR UG Teson Jsznannusedn
aiwmiﬂ ﬂnwmﬁﬂmﬁwmmuuwmmmnmemmummqumﬂiiuwuﬂnﬂ MINIETIAIU
L3 B90E L ENAT mammuamumL‘zmLwamuwamﬁaamamwmiuLLa ANMNILARTOUADFIAN

Principles of creative storytelling for mass communication, news, documentaries,
entertainment, advertising, and public relations through using creativity-relevant skills based on analyses
of audience and consumer’s behaviors, creativities of influenced storytelling, and presentations of
storytelling aiming for media production with ethical responsibility

3011207 Hodai Feadreassa 3(2-2-5)

Art and Creative Media

wAneeRUsznevdal misaadUsznevdadludedaniie ﬂ’]‘jLﬂG}NNNBGLWGW@Ju'ﬁ Yy
ANNANBEIESINIIAMBARU LA IRMUDTINIINGNEY FIUAZAT AzATLIT ﬁawau WY NTIATIER
Irnsudall iamﬂumiaamm‘u mtmmimmmulml mwﬂﬁﬂamamﬂa Luummﬂﬂgum e
mslfiagoeile aﬂmmmamuwumamwﬂiyammw

Concepts of arts elements and compositions in multimedia, the exploration of development
in creative thinking system of contemporary arts and cultures, theatrical performances, mixed media
arts, music, arts analysis and criticism, tastes of design, integration of Thainess into international
creativity focusing on practices and art supplies qualified by budget

3051501 asugenansngdnssnguilnauazdlide 3(3-0-6)

Economics of Consumer Behaviors and Media Users

MIAATERIUENT WoAnsINFuslnam M aATsgaaas nsdndulaway Maldiansmgn
NITUIBNINTATINGT AITININEN mmmummﬂuwa e mmimﬂummﬂuwamawuw L'Y]ﬂIuIﬂEJ
Uszaminen Inineilygn mimmawqmmimaﬂwuﬂm t}’ﬂﬁnﬁa Lm”amulﬂmwami‘nmmm@iu
mﬁmﬁu%nmamumﬂmﬂmmuwmﬂ

Audience and consumer behavior analysis in a point of economic views — making a decision
and consideration through processes of human psychology, logic, absurdity, neuro-technology, and
cognitive psychology to forecast audience and consumer behaviors as well as the overall society for
mutually making decision in macroeconomic level

3021501 msj’i’whﬁuﬁlaLtazmitﬂﬁlﬂmmmmﬁmu 3(3-0-6)

Media Literacy and Social Changes

WA NANNNT m‘nmﬁm Fwns Yazifinie m@mamumﬁmum‘smmem@m m‘mmmuw
mﬂuaamm mﬂmmmuﬁam ﬂ’]iLﬂﬂEJ%LL‘]JﬂﬂumﬂNVLV]EJLLﬂ Feanlan mimmumﬂumaﬁa e
FuFIIRADaE IR TINLR AN NS DART UAa AN

Concepts, principles, analyses, criticism, media evaluations, events and social situations
including a vision of social contexts, media literacy, social changes of Thai and global society as well
as a media control and creativity with ethics and social responsibilities
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3001301 WIANTINNTADV1IMALNITINLIMIINBIEN 3(0-6-0)

News Reporting Innovation and In-depth Coverage

WIAA YIANNITI1I NMIITENIHINT INATRANIRBTINMANIIN WaznIdndsunasng IneRnUjuf
TUFDTUMIONNUINT NINBEMIANIATIZRLAZLA LITDWMIOEWUETT MILEIMLasAREaNUIZIAnI
mimm‘ummmﬁm mi‘ﬂi Luummmim HOIWNNT0E N13L912T1T NIRANID mmmmumuﬁumu
FOUMI% MINATIZFROUAZENIUNITOE N19ATIVFOUIND LETNLEEANHSURRTOUTIRE WiANITx
miwamnummmmﬂﬁamumwanmeﬁaiﬁuamwﬂmﬁim ATYTTINUNEANNTURATOUADTIAN

News concepts and principles, news reporting processes, live reporting techniques, news
source accesses through practices on fields, analysis skills and how to deal with uncomfortable
situations in news reporting, news selection, event sequences and situation assessments, news
interpretation, investigative journalism, media and situation analyses, news censorship, the innovation
of news production through mainstream and new media with ethics and social responsibilities

3001302 N3 WNA Lok Ltazuaﬁmifmﬁ'aa%ﬁm%’mnswmw;sﬁa 3(0-6-0)

Graphic Design and Animation for Business Innovations

WWIAANITDDNLUL miaaﬂLLUUﬂiWWﬂLﬁamiwa@ﬁaLLa“ﬁﬂaﬁLﬁﬁlﬂ?m‘ﬂﬁhﬂ 9 AnUHua
wakantssadannwaziieslaenisldldsunindse Emml,a INARANLAL mimmmﬁmmma‘ma
unLiey Closed Caption NIUIELHMAA ﬂiuﬂiqmiﬂgummm ﬂaﬂmmimmummmuﬁamq*]

A concept of graphic design for the production of various types of media and multimedia,
practices of audio and video editing skills by using application programs and special techniques,
standardization of doing subtitles and closed captions, an operational evaluation and improvement
including presentation’s strategies through various media

3061401 ﬁaﬂ:msd’nsjmmﬁaﬂs:nanqsﬁa 3(0-6-0)

Photography for Business

Al mimﬂmmﬂu‘uumﬂ 9 waﬂmimwmimmmwmﬂ miwamﬂi”ﬂammmw ‘Ug‘um
NNIONENIWLAL ﬁ]@LLaﬂuamIa mimamwmammuaﬁum mwmamm‘mmwamuﬁiﬂﬂ MINATE
fiannIadng ﬂﬁtﬁEJﬂWWﬂ?EJaﬂﬂimﬁaﬁ”liﬂf\ma MIUEMITANIADTIUTINA TN gL N N e
mil,ﬁmamEmum‘wmEJmuaaaaulauaEJNM‘JEJﬁﬁwLLammmuwmamamm MIAATIZHLAE wAltlyy
mwmﬂlfmﬁﬁﬂm mamemnlaglia Luﬂﬂgwmﬂamm

The photography art of various forms, creative photography principles, image composition,
operational studio photography and lighting, photography for a product presentation and a brand
creation for e-commerce, using digital media and devices for photography, asset management for
digital photo selling photo online with ethics and social responsibilities, analyses of problems and
solutions for photography business, and taking photos without violating copyright laws
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3001303 u%'mmmm‘mﬁmﬁlamnvg%mﬁmﬁﬂnEJ 3(0-6-0)

Media Production Innovation 0f Thainess

LWIIAAWIANTTH aﬂwmwimmuﬁa AATE wwqmﬁiﬁuwuﬂm nJe mumiwam mi‘ml,aua
AntTaunsnlnefinainnane ‘Y]\i’J%J%ﬁﬁNW%U’MLL@ awuﬁ‘s‘mm LEMAN FuwnaHEe n1IRoaI
21m3lne mzmmi‘nummLﬂuvl,ml,wamﬁaammmm a9aIIAGe miwﬂﬂgmwamﬁammmmmmimw
WJEITL]LL'LJ‘LJﬂ’]imﬂﬁﬁaﬁlu‘ﬂuﬁl’]ﬂﬁvm'ﬂﬁw | m‘sﬂivﬂﬂGﬂﬁﬂaﬂmmmmuuaﬂumimm NNIRIALNN
NIAAAD LAZNITHILELD

Innovative concepts of media types, consumer behavior analyses, media production
processes, a variety of Thai cultural presentations in terms of local, mainstream, tradition, and belief,
Thai food communication, Thainess integration for media design and creation, an operation of media
production for public concerned with a low cost production and a selection of tool & equipment for
the media production including sequence of shot, editing, and presentation

3001501 Ms&sWKUszNaUMsgINAAlAREAISNaN 3(2-2-5)

Creating a Startup Style Entrepreneurs

LLmﬂﬂmmLﬂuwﬂi ﬂaummmwﬁiimnma N133LAINE ‘vﬁamamﬂﬁim NNIUIELEY
amwumaau Wﬂﬂfﬂiﬂmaaﬂ’].]iuLﬂVlﬁﬁﬁﬁmﬂﬁiﬂ"'\mLLE\T’NW]H’]I?LLE\] ﬁiﬂ"ﬂL‘Wﬂﬁ\‘iﬂN mmaanmwmnmm
LLmu@uuwmmmmmm NN‘Haﬂﬁlmaﬂmmﬂ@]wLW?ﬂ‘ﬁLﬂ@m’]iLL‘HﬁluWNﬂ’]i@m’m WHUDIND NIENIN
MWaneoilay L‘ﬁmmamﬂﬁim} N13L939IN NG IND mwmammmuuumsﬂ NNINE NIUIRIINTNU
MILIMINUYAAR NMITVNIARA ﬂaammi‘mm‘mmm ﬂ’]iLﬂ\‘m’leiLLﬁuﬂﬁiﬁ]ﬂﬂlﬂ,%ﬂiumﬂLLE\]w@’Nﬂiumﬁ
ﬂﬁ?Lﬂi’]”ﬁﬂuﬂi”ﬁ’]ﬂm’mﬁiﬂ‘ﬂ mwmﬂ%m@‘[u‘[amm mydentade m’iamemmﬁnﬁa M lH =N
WaEMIU I TNNUD mimwmﬂauwuﬁmﬂﬁim} MITITIVAIA 'Jﬁﬂ’]ifﬁ']\'iW?W%LW@I‘WLH@W]?@@W]NLL&,
masonsuludolng m’immuammamqmmﬁiw RUTTINUDE mwmuWﬂsnamaaaﬂmgﬂmEmmmmm
ﬂumiﬂimamjm} ﬂ’]iu’]Lﬁ%aLL‘]J?‘H,@]LLE\]vﬂ’]iﬂivLN%Wﬂ‘ﬂ’Nﬁjﬂﬁ]

Good governance concepts of entrepreneurs, business opportunity analyses and
environmental evaluation, principles of selection for profit and non-profit organizations: A SWOT
analysis, building business and brand based on its own potentials to differentiate business and
brand for competitive marketing, business plan, corporate image management, and business goals
and negotiations, know-how in accounting, tax, finance, human resource management, marketing,
marketing strategy, domestic and foreign investment for business budget analyses, a technology
selection skill and media buying criteria, media consumer analyses, advertising and public relations,
business relations and methods of identity creation for follow-up and acceptance in new media, a
self-presentation by ethics and social responsibilities based on business laws including branding and
business evaluation

3001401 NHUNIY Susyanaranusuiayevlunsnanie 3(3-0-6)

Laws, Ethlcs and Responsibilities of Media Production

LL%’Jﬂ@LﬂEJ’mUﬂHLEiiN 9385734 ANnd L winflosnadunaiaslan nMaenIndnaas
mwmﬂumuwﬂ ﬂ’J’mi‘UNﬂ‘ﬂ@u&]@ﬁﬂﬂﬂuﬂ’ﬁﬂi’mﬂﬁﬂL‘%B‘W’]meﬂ’]iwa@ma NOVINE LAZITILNUTIONTITN
mﬂﬁnmaaﬂuﬁamﬁmam dolvl uay n1Id3enaugIng

Concepts of a morality, an ethic, a right and a role as global citizen to respect for human
dignity, social responsibilities of creative content and media production, learning media laws and
codes of conducts for mass communication, new media and business
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3011501  @1sgdumwaNadwinimaaans 1(0-3-0)

Civilized Communication Arts

LWWIAA NANNIIWAY miﬂgumiumiﬂamumwmmmaﬂwaum ﬂ’J’]NLLG]ﬂGﬂ\W]’N’NN%ﬁiiN
wWianilaz Liamua”mummnumm mmmw34amuamaummmmamum‘mmmu ATy
mnmﬂmmmaﬂmmma ADLDTIH flanusuRaTou Gadng Mi HAnaoIee AN NAA iﬁmmﬁmmu
L‘Uuﬂau f{nae LﬂummLLa wmu n9ldnwanieianzan NUﬂaﬂm‘w haE wammwmmwmﬂu
wninAran

Concepts, principles and acceptance of other opinions and cultural differences, preparedness
of learning and social adaptation, stress management — to be patient in a pressure situation, to be
conscious, to solve a problem with talent and moral as well as responsibilities, faithfulness, intellectual
curiosity, public mind, harmoniousness, teamwork, leadership and followership, suitably using non-verbal
languages with a good personality and being a good communicator from the heart and soul

3012501  misaswamar luanasgiihwanazesdia 1(0-3-0)
Self-value Creation for a Life Goal
wnAamIasaualudiosdidivaneluila nsdrsadian nMisenTuamaludIleg
mafidmanelunarines MaiiasweaNAefinea nsiseiin INDITFAIDITHE mmmmaanmiu
il]LLUU?I@W]@T%QWI%LNU’JFMNGlaG]‘LLLa\i miﬁﬂﬂmmﬁlmmmLwamvmmﬂmmmawmv[mamwmwam
Concepts of self-value creation for a life goal, self-analyses for promoting a self—esteem,
a purpose of working, a presentation of good ideas with consciousness of being the volunteer who
has a self-optimistic attitude and value achieving a happy life goal

3012502  @namanadwiknimaaans 1(0-3-0)

The Potential of Communication Arts

memm‘mwmmw walwlagasauwne mmu‘lﬁﬂm MINAIUAUINIT m‘mmamqmmimmm
ﬂmﬂiwaiiﬂuuwumummmiu miﬁamﬂumimmm’mnu APLTITINT LAY miLiEJmWNuﬁiiuLwaumu
FNTINWE mmLﬂuuﬂumﬁmamuuwumummmuLLa mmaumammmmElmml,'ﬂu
AoaTnW amwammimwﬁim ANDITIAZANNIUNATOUF D FIAN

Concepts of the skillful development in information technology, interests, imaginations,
critical thinking, innovative creativities, communication of teamwork, business thinking and learning
about neighboring cultures, capabilities in communication arts based on preferences and aptitudes
with professionalism, morality, ethics, volunteer spirit and social responsibility
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3013501 quwaamsufﬂmjﬂssnaums 1(0-3-0)

Happiness of Being Entrepreneurs

miiﬁmLLmL’Jmmmurﬁmiiummw nmsldaiaTeuaTILazindafom It IANNNT Y
mﬁﬁmﬁmm‘mummLmsmmaﬂma‘lummwﬂum m‘;m‘wu@Lﬂmmammﬁmﬂam fMasialu1min
mimmmmﬁmmmnmmmmumumﬁm LLﬁmmwum% e muwﬁuwuﬁmﬂmmauw phiaek
mamm’mm miwmamwmwm mmsmﬂamﬂaaumwmwuaa NMINAnIBIBNIIRBEa e R
nmﬂaauuﬂmmmaﬂ‘wmumﬂumwaﬂmmm manatlanluuivin mauaadlArusdynlunIfiedis
ﬁmmaﬁmﬁﬂ‘mLﬁJaﬂuaﬂwmvuaﬁmvl,umjaqmmwavaﬂmaumﬂum‘ﬂsﬁmmmwmmm nIAaY 9
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Learning a time sharing for leisure activities: to spend time with family, to have a social

communication, to manage stress and anxiety of a future event, to set a clear goal before move
forward, and to have a conscious mind of gratitude, a kindness, and a good relationship with others,
how to find a life balance and live happily: abilities of habitual changes, working development and
reduction of procrastination, self-improvement for a happy path, promotion of optimistic attitudes for
a balanced life of sufficiency, a practice of applied happiness, a mind practice with happiness, a plan
of the happiness accumulation in the tangible for being a happily successful entrepreneurs based on
sufficiency and the Thai's ways
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Listening and Speaking for Business English
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To study vocabularies, phrases in business and marketing, English listening, speaking,
negotiating practices in business situations, presentations, production and service introduction,
discussion, debate, opinions for business conventions including interviews through media, telephone
enquiries and complaints, and cross-cultural business etiquettes
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English for Customer Relations Work for Entrepreneurs
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The fundamental English for customer relations including vocabularies, phrases, and

expressions in conversation with customer by face to face communication and social network, greeting,
guest reception, request fulfillment, service assistance, information provision, and conversations and
their techniques of communication for building a relationship of customers and entrepreneurs
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English for Presentation
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To study vocabularies, phrases, verbal and nonverbal language, business presentations,
product and service presentation, presentation process, formats and techniques presentation, question
responses, application of modern communication technology, and presentation practice in meeting
and social media
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English for Work
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To study vocabularies, phrases of spoken and written language, and translation for
communication at workplace - greeting, guest reception, inquires and replies, telephone expressions,
management and coordination for a meeting, a discussion, a scheduled appointment, a reservation,
giving a direction and an instruction, a job interview
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Communication Management in Crisis Situations and Creating Creative

Trend in New Media
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Analysis of crisis situations in both domestic and international communication, message
design and planning, information dissemination and Interact immediately via mainstream media and
new media to solve and make a situation better, peaceful communication for conflict management,
communication for understanding based on facts, emotions, and feelings of a sender and a receiver
to strengthen harmonization, negotiation, creating relationship between individual and mass, peaceful
communication workshop, an influence of the new media, a main idea identification, communication
techniques and media consumption, up-to-date situation, creating an attractive and outstanding trend
of goods and services
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Media Innovation Creation for Reformation
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Concepts of an innovation communication, a research survey, and an analysis of community
problems, a prosumer analysis, a planning, an innovative media design and a creation for reformation,
an application of media uses in several forms, and monitoring and evaluation for social change
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Business and Marketing Communication
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Concepts, principles, forms of business and marketing communication, marketing
management for new media, vendition, trade, investment, and marketing for small sized enterprises,
national and international film marketing in new media focusing on a case study, planning, competing,
and forecasting marketing trends, designing communication marketing tools and evaluation
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Skills as Announcer and Moderator and Style and Performance Design
mMIsudszifumidesns miLmnm inafianslEnsienisdoas U@aﬂmWLLamﬁLmea

MIENLENAN BB IAWLDY mﬂ‘ﬂmlﬁﬂﬂ MIMIAUNET LA mﬂumwﬂuﬂﬁmwa@mi m’iﬂlﬂ‘ﬂgum

LﬂumﬂimﬂﬁLLmWﬁﬂi manngiies nmalfidesdszney madounaslsznouioazas ﬁaﬁﬂﬁlﬂiw’ﬂ’]mﬁﬁm

amimwm mwmm Loz dolnd wanmIvenLULARLaZNIILER Jtuuy Aatzrinng miﬁamm‘wmﬂ

MIDIHOL mwmanmmummm DIAUNEI NIUTATAY ﬂﬂﬂiﬂﬁ% WNATANITLEAY N1TDONUULAN

FNNIINILEAS NMIANTARIIINT MINATIZHFIaZAT NILEEe NIRaLEen miwﬂﬂg‘umﬂaﬂ NITLEAN

wazmarAutnuaasuiemneuasianide mimLﬁuamwaﬂwmmmﬂﬂmmimw
Communication issues identification, storytelling, techniques of using language for

communication, personality and dressing, self-identity creation, using verbal and nonverbal language for
communication, voice training, operational announcers and master of ceremonies on the mainstream
media and new media workshop, voice dubbing, sound effects, singing for a series, films, radio,
television, film, and new media, principles of style and performance design including forms, the art
of acting, communication of verbal and nonverbal language for performance, acting for a television
series, performance techniques and designs, broadcast media announcing and performance, character

analysis, storytelling, casting, practicing the art of acting, direction for multimedia, and presenting a

positive image to the public
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Journalism, Information, and Application
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Principles and techniques for using written language such as composition, summary,
conclusion, issues identification, creation of logical language, editing for newspaper, magazines,
and online media, news editors, writing of columns, articles, reviews, and concepts, principles of
administration and management structure, SWOT analysis, commmunication strategies and networking
interaction, media administration such as technology, equipment, place, personnel, budget,
communication tools, conclusion and evaluation, application programs for media productions in
various forms, concepts of information and artificial intelligence for accessing, analyzing, applying, data
processing, audio and visual media presentation, and information management such as synthesis,
recording, data collection, evaluation, conclusion and application by info graphics
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Media Innovation Design for Business
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A study of problems, plannmg principles, strategies for designing and developing innovative
media for business, content creation, prosumer analyses, business budget analyses, creative designing
media with application programs, presenting innovative media for business and media innovation
evaluation
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Incubation of New Bloods as Innovative Entrepreneurs for

Entertainment Business
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Forms, types, management, organization, production management including cost
management, budget control, manpower planning, setting and location, and casting, management
of entertainment and performance business, modeling business management, being a skillful and
talented scout for entertainment business, casting, location selection, physical and mental development
for promoting a good image of being a volunteer-minded actor
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Analyses and Creation of Television Programs, Films and Multimedia
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Principles, concepts, theories of media criticism in television programs, films and multimedia
as well as focusing on a case study and a practice, principles and formats of a television program and
multimedia, program creation, a procedure of program production, the audio description including a
closed caption standard and applying a software computer, to study principles of narration, elements,
forms and types of screenplay, steps of writing screen play, sequence of shot, editing, and film
production for a launch in mainstream and new media
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Technology Innovation, Poll Analysis and Social Situation Survey

LLmﬂmmmmimm MIfne ezl M3isede draanwniael AMATLAENANIENL
Medean nanMILazIuRoumIThlng maluladnsieredanuaniuaonsoe m‘smmﬂIuIMLmU
waaNTINAaN 1Y miﬂ‘emuwa‘[wmjjmmﬁmzmuﬁama 9 D8 NHANNIVRATOUADFIAN LWNITRANEN
waznIHNU IR

Concepts of public opinions, studies, analyses, media researches, surveys of media, social
values and social Impact, principles and procedures of public opinion poll, public opinion analysis
technology, applying media convergence technology, reporting the results of poll to public via several
media platforms with social responsibility emphasizing on a case study and workshop

3013216 msaddsBuaznslangds 3(3-0-6)

Discussion and Debate
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Discussions and debates on a current event, a situation or a controversial issue of mass
communication using various conversational strategies and negotiations to relief conflicts, agreeing
and disagreeing, interrupting, asking for more information, reasoning as well as well-organized and
clearly expressed presentations
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Public Speaking, Arts and Style of Listening and Speaking
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Principles and methods of public speaking and mass communication, speaking for
persuasion, information, and official speeches, a selection of using words, sentences, idioms, and
expressions according to a speech topic, the role of ethics, the logical arrangement of ideas in written
language, principles and techniques of critical listening, listening for getting main ideas, analytical
listening, interpretative listening and listening for evaluation, using of tones, rhythms, styles, motion
and personality for narration according to occasions and situations
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Language and Communication through Film
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Interpretation of vocabularies, idioms, and sentences summarization, analyses, and criticizing
cultures and societies in various genres of the film including action, comedy, drama, musical, science
fiction, horror, investigation, cartoon and documentary
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Learning English through Theatrical Performance
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To study vocabularies and idioms of performance, practice English skills through a single
and group performance improvisation, acting with gesture/posture/ expression, acting with eyes, and
theatrical pronunciations
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Online Radio Production .
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Principles, target group analyses, form and content creativities fitting the target audience,
script writing and techniques for radio broadcasting and online radio program, a presentation of radio
broadcasting
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Fund Management for Media Production
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Concepts of fund management, building relationship, negotiation, finding a source of
funds, writing a business plan for a production budget, selling presentation techniques for customers
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Special Project of Innovatlve Mass Communication and Multlmedla
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Discussion, analysis, synthesis, mass communication problems, operation, and innovation
for movie, performance, and multimedia, a search of public issues to recognize and understand
obstacles and facts, guidelines of solving problems in the profession by organizing seminars, planning
to solve problems in accordance with indicators in the project or a special project creating the
professional work and publicity
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Business Communication Strategy and Media Design

for Well- Being Changes
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Concepts, techniques, methods, elements and relevant factors, making a strategy, planning
a communication strategy through various channels of communication, identifying objectives and
strategies for goal achievement, studying an achievement of business, analyzing overall business
and its situation, competitiveness, marketing segmentation, monitoring, and evaluating, a study of
strategies for communicating health at the individual and social level, a study of problems, a planning
process, a design, a creation, monitoring and evaluating lead to a well-being change
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Digital Commerce Management
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Digital marketing analyses, knowledge of an electronic transaction, uses of digital media
for communication to reach target market, management system, knowledge management, planning,
launching product and service into platform, digital marketing communication, an operation in new
media, a transaction through electronic payment system, competitive advantage, and an expansion
of product and service from domestic to international market
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Research of Business Communication, Marketing and Consumer Behavior
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A study of problem statements, concepts, communication business and marketing theories,

target market analyses, research process, planning and designing research, research tools, data
collection methods, data analyses, presentation and implement of research
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Reputation Making and Celebrity Image Management
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Concepts and theories of personal branding and image building, a study of behaviors,

an individual reputation management, a strategy and building long - term reputation, positive image
and publicity, popularity rating, techniques of media selection and plans of a continuous publicity,
maintaining good reputation, crisis management, studying problem statement of crisis, objectives and
crisis management plan, types and causes of crisis, analyzing effects of crisis, risk management,

negotiation, a study of achievement factors, and problem solving and risk assessment focusing on a

case study

3002202 ui’mnssumiﬂs:nauqsﬁmﬁaé’gamqadnﬁaﬁu 3(0-6-0)

Innovation for Sustainable Elder Business
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Health system and management, health cultures accessing to information and health
services, skillfully understanding in communication, skills of decision making, self-management,
knowing the media for health, development of health knowledge and potential for individual and public,
Information management, concepts and development of business, strategic planning, standardization of
business management, laws related to elder business, sustainable business management, technologies
and business innovation, building a competitive advantage, expanding a relevant business, domestic
and international health marketing, laws and ethics of health and social welfare, factors of business
achievement, problem solution management, and promotion of a good health among cultural varieties
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3014205 NTOONUULUAZHDEITULIHE 3(2-2-5)

Design and Brand Communication

LIAR ‘mmmimiﬁammmmummemmwmaﬂmwmwuﬂm ANTIFLAUIVDINLITUR
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Concepts and principles of brand communication, consumer needs analyses, positioning
a brand through digital media, digital public relations, resources preparation, marketing communication,
storytelling techniques, a brand design in multiplatform, brand crisis and solutions, strategic planning
of media design for health changes, a study of strategies for communicating health at individual and
public level, and a study of problem states, design, media creation, and message

3002302 WIANITIANITDBALUY MINAIWITIWAIaLaY Lazn1sAaInaawla 3(2-2-5)

AWGINVFVAIN

Design Innovation, Online Store Development and

Online Marketing for Health Business
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Concepts, principles, patterns and methods of marketing promotion for online stores,
practices of photography, image editing, website creation, graphic design software for opening an
online store, information management, a definition of organizing an event in consisting of a format, a
type, a role, management, planning, a study problem statement, a special event creativity, an activity
design, and an innovation creation for event, innovative presentation and evaluation, marketing for
online health business, logistic management of goods and service, content creation, online health
marketing tools, marketing tool implement, and a design of marketing activities to achieve sustainable
health communication and social responsibility

3054602 msﬁlamimimmmﬁﬁ‘n%'uqiﬁﬁlLl,azﬁ'ilmsl,ﬁaﬁam\l 3(2-2-5)

Marketing Communication for Business and Social Enterprise
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Concepts, marketing theories, characteristics of profit organization and social enterprise,
marketing communication process such as planning, situation and target market analyses,
communication strategies, content design, creativity, production, and marketing media creativity,
selection and presentation of business communication activities, advertising creativity in consisting of
concepts, principles, understanding products and consumer behaviors, competition, creativity strategy,
creative presentation, creativity process, design and content creation, presentation of marketing
advertisements to meet the goals through mainstream media and digital media with ethics and social
responsibility

3012204 W"fmnimn'ﬁﬁ'aa'ml,azmsu'%mﬁa'mﬁmguﬁu 3(0-6-0)

Communication Innovation and Community Enterprise Management
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Principles, communication patterns and a community enterprise, concepts and factors of a
community enterprise, participation, earnings and self-reliance of a community enterprise, uses of social
capitals such as local wisdom and cultural community, communication problems and guidelines for
community enterprise development, planning, marketing management, evaluation, building community
activities and public relations

3013218 msw“mga‘lamaqiﬁa 3(2-2-5)

Persuasive Speech for Business
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Principles of persuasive speech, negotiation, a tactic of using language for changing attitudes
and consumer behaviors, a practice of a speech for business communication and public relations,
evaluation of efficiencies in speaking for business communication as well as analyzing techniques of
speaking for selling products and services from various types of media

3013219  mwuiamsuSns 3(2-2-5)

Language for Hospitality Sector
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The uses of language in various forms to communicate in the context of the service, online
face-to-face, filing in a business form, writing business document, organizing a business meeting,
responding the customer requirement, studying international cultures focused on communication and
a problem solution at workplaces
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3003201 msﬁ'amsfmsmmiu,asqmmw 3(3-0-6)

Communication for Nutrition and Health
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Concepts, principles, and importance of communication for nutrition and health affecting
human beings physically, mentally, and emotionally, communication guidelines for promoting healthy
eating behavior, applied nutritional knowledge for health communication, concepts and principles of
health program production including a program type, a production process, technically building of the
interests, emotionally communicating feelings, understanding in visual and audio, principles of using
a standard subtitle replacing the audio sound, and presentation via radio and television broadcasting
as well as online media

3003202 u%’mnssuﬁlamsqﬂmwmngﬁﬂzyryqﬁ’m?1'% 3(2-2-5)
Communication Innovation for Health from Local Wisdom
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Concepts of health knowledge management, a study of problems, communication and

transfer of a local wisdom, community health systems, health situational analyses, and Creating a

network of cooperation in learning and developing health system from Thai local wisdom

3003203 msﬁlamiﬁqsﬁaﬁaatﬁm@aqmmmﬁ'agﬂamq 3(2-2-5)
Communication for Elderly Health Tourism
mﬂsﬂmiaamimﬂimﬁﬂwumwamwuﬁﬂmﬂmiwmmmmasﬂmw iﬂLLUUﬂWﬁ@M‘;LLﬂiN

mariaiien miﬁnmmaﬂi §9A MTNATIE wmm mmmaﬂmiﬁnammﬂ ‘qumimaﬂwmm N IUBIT

Tuamm‘wmm SWOT Analysis waz TOWs Matrix Lwamﬂaﬁlﬂﬁmﬁ@mimmi NTEILEINFVNN

mmiLLaxIﬂ‘nmmi
The uses of communication for health tourism, a form of tourism programs, a study of

health tourism’s objectives, analyses of competitors, market demands, and elders’ behaviors, SWOT
analysis and TOWSs Matrix for a strategy, and service management, a promotion of health, food, and
nutrition

3003901 ﬁ'amm;jﬂsznaum*sﬁqsﬁaﬁ'a 3(2-2-5)

Business Media Entrepreneur Seminar
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To study processes, methods, techniques of business seminars and discussions for
analyzing, criticizing in business issues, laws and ethics of entrepreneurs, to investigate and to present
public issues in order to recognize and understand obstacles and facts, guidelines of problem solutions
in the profession by organizing a seminar with professional-related issues and publicity
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3003902 '[mamiﬁmmﬁﬁué’ﬂsznaumsﬁqsﬁaﬁ'a 3(2-2-5)
Special Project for Media Business Entrepreneurs
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Special project practices related to media industry, planning solutions for business project

indicators, writing a business plan, business modeling by focusing on projects that promote professional

skills, morality, ethics and social responsibility

3002701 t@3aElndsraunsabI T BnauibinarEaswInnIINLAL 1(54)

Hilsznaunsgsna

Preparation of Field Experience in Communication

Arts, Innovation, and Entrepreneurs
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Personality development for communication arts, uses of computer program, presentation
techniques, portfolio presentation, study visits or career guidance by professional entrepreneurs,
operational business practices in the field of communication arts or other business

3003802 Hniszaunsaizndnaniinaaaasuinnssa 4(216)
uazé’ﬂsznaumsqsﬁa 1
Field Experience in Innovative Communication Arts and Entrepreneurs 1
mmimﬂﬂﬂ‘;:aumicﬁm%wﬁﬂuﬂixmmmwmﬂismﬂ WIoeulawNan1ILIe®N
nsndszaunisalInludsdssinaniaogunioniigwiusesindsaun saiiwiinadaans
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NIDANUTZNA U UTUDNANTWHIBLANTZ TN
Field experiences of communication arts in private and public organizations, health-care
center and other business units in domestic and international presenting through portfolio

3004804 HniszaumsaiizBnawAnAEATHIANTIN 4(360)

uazdlsznaun1sgineg 2

Field Experience in Innovative yCommunication Arts and Entrepreneurs 2

sxIndndszaumaniindnnelnlssinauazacszing wisfeulownnan1si3ewain
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Field experiences of communication arts in private and public organizations, health-care
center and other business units in domestic and international, or to self build a real business, presenting
through portfolio, or to distribute in public
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2.3 37udan

2.4 JUIzaunToinIN

3. nuondsndeniad  ludesndn
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2. nuomdsaw: litiesndn

3691202

3691206

3691203

3691204

3691205

3691207

3692206

3692207

3691301

3692901

3692208

3692211

3693201

3693202

2.1 JvssioaswassA 1Seu
mm%nqmﬁaﬁjﬁw%ﬁmaﬁ

English for Creative Business
MEINEiafIANLAZLATEFAIATIE
English for Digital Economy and Society
AMNAALAZNIZLIBNIIANET1IEIIA

|deas and Creative Thinking Processes
73NN INIIALAZNITIANTOIANTT

Creative Business and Organization Management
LA INIRINAUATRIANTI19TTIA

Digital Economy and Creative Society
masalamuazidunigné

Content Creation and Customer Journey
IVINILAEAdUTATE

Service Mind and Salesmanship
MINAIARING

Digital Marketing
manmmAnennaNsdunaliomana
Development of Potential Digital Citizenship
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Project and Virtual Teams

MITLANNY NIAIMNU UATNIRUAIND
Crowdfunding, Investment and Digital Finance
miﬁ'ty?'m,ﬁamﬁ@miﬁjﬁﬂ

Managerial Accounting for Business
NagNBgINIAIND

Digital Business Strategy
KU3znauMTludIANLaLLATEENATYA
Entrepreneur in Digital Economy and Society
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Digital Technology and Innovation
5ITHALIAULAENYANIEAINS

Good Corporate Governance and Digital Laws
mﬁme:ﬁuazaaﬂLLUUﬁzUULﬁaqiﬁa
Systems Analysis and Design for Business
NI0BNUUULAEWAUMITONALIS

Software Development and Design
MIBNLULLAZ AT IUTa Y

Database Development and Design
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Network Systems and Telecommunications
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Digital Media and Applications for Creative Business
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Web Systems and Technology
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Multimedia for Creative Business
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Security of Digital Technology
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Mobile Device Application Development
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Business Data Analytics and Forecasting
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Creative Business Project
dunoouladvwivlodludianusziamegiafina
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Business Information Systems
ABNIBLUU TN IALAZ N INTNNE TIN50
Smart Office and Work-Life Integration
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Media Design for Enhances Learning Experiences
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Digital Communication and Online Social Media
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Creative Survival and Thriving
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Creative Academic Learning and Professions
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3694203 nsianmanaluladfdng nagnsuazwinnisx 3(3-0-6)
Digital Technology, Strategy and Innovation Management

3694204 msianmiladafinduazldgunin 3(3-0-6)
Logistics and Supply Chain Management

3694205 wiANIINLAzgInANAlUlAgAINA 3(3-0-6)
Innovation and Digital Technology Business
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Special Topics in Creative Business and Digital Technology
2.4 JuUs:aunisnidssw 3 nLoynm
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Practicum in Digital Technology for Digital Economy and Society
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English for Creative Business
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Listening; speaking; reading; writing; listening to commands; reading and complying with
commands; intension expression; determination; planning for a business; asking and giving information
about situations; phone conversation; business communication via electronics mail; making an
appointment; note-taking; daily work schedule; meeting arrangement; presentation and demonstration;
applying for a job; negotiation and signing a contract; reading work manual and digital media; and,
skill practice
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Engllsh for Dlgltal Economy and Society
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Technical terms found in digital learning and digital economy; problem-solving and application
of digital technology from dialogue box; giving assistance; sympathy; commercial communication
language forms; reception and rejection; documentation with digital media; communication for digital
operation; welfare; building relationship with colleagues; and skill practice
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Ideas and Creative Thinking Processes
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Characteristics of a creative; brain-storming; cognitive capacity; guidelines for possible,
creative problem-solving; mind map, logic and reframing thinking; best emotional control for creation;
thinking development; convergence and evolution of intellectual values; procedures of a discipline;
objectives and vocabulary; contemporary conceptual framework of enterprise; idea alterations by
different audiences; creative thinking skill development; and hands-on practice
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Creative Business and Organization Management
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Foundation concepts and characteristics of an organization, business units; principles of
management processes in organizations and creative business; culture of organizations and business
units; main functions of management: planning, organizational management, human resource
management, leading, persuasion, communication, control, organizational behavior, team and business
unit management; ethics and social responsibility in managing organizations
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Digital Economy and Creative Society

NHNNDUATHFNINNANA ‘[momwmm@ NMIWNTUNNNITRAA meﬂmmﬂammwm A
ALEHDU Lﬂ’ia‘mﬂ‘]_liala’mﬁ e N%’]Lﬂ@ﬂ%LLﬂm wmmm ﬂﬂﬂ’]’i‘ﬂ‘uﬂﬂL@ﬂimﬂi‘]ﬁﬂ‘ﬂ@ﬂ‘ﬂa mmm’m
LLE‘IW‘LLIEJ‘]J’]Elﬂ’lﬁ’ﬁm:[,%@@]ﬁ?ﬁﬂﬁmLV]FII%IE\]EJ@’W]@ mmﬂmmuﬂmammi mwaiwmimﬂaﬂmmm
F9AN MIANTULAZAARIIOIATNANTITTIA LL%T/I’]ﬂﬂ’ﬁ‘W%I%’]‘Y]aﬂﬂ%LLﬂ”ﬂNﬂ’]ﬂ@’]%Lﬂ’iHﬁﬂﬂWﬂ‘ﬂa
WIANTINNIFIAN

Macroeconomic perspective; market structure; market competition; knowledge economy;
virtual reality; network integration; transformational leadership; digital leader; small enterprises in digital
economy; innovation and public policy in the digital technology industry; organizational change; creativity
changes society; the rises and falls of creativity; guidelines for local and regional development in digital
economy; social innovation

3691207 Mo LAz UN19gNA 3(2-2-5)

Content Creation and Customer Journey
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Definitions and roles to create contents, experience, and the customer journey; changes in
consumer behavior; world situations and digital technology; concepts and theories of communication;
content development; marketing strategies and content creation activities in online and offline media,
content and experience; assessment tools for content and experience management; success and
failure factors of using content and customer experience; and hands-on practice
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Service Mind and Salesmanship
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Introduction to service provision; understanding of customers and service; service-dominance
logic; rules of service mind; process for service mind to reach customer needs; customer and service
expectation; sales planning; the art and science of sales; techniques of selling products and services
creatively; techniques for selling products and services to individuals: business organization; sales
problems - solving; superior forecasting that meets the custome needs; differentiated strategies with
powerful service; the skill of great communication, and hands-on practice
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Digital Marketing
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Definitions and roles of marketing and digital marketing; marketing environments; technology
and marketing evolution; analyzing consumer and purchaser behavior; target market, creation of
values and experiences, digital marketing strategics setting; customer relationship development and
retention; marketing assessment; ethics and marketing code of conduct
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Development of Potential Digital Cltlzenshlp
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Digital Citizenship, citizens of the 2 1st Century; digital skills and knowledge, security, rights
and responsibilities, digital resources, opportunities and challenges; dynamics of change; physical
dimension: complete physical and intellectual development; mental dimension: self-recognition and
understanding, empathy, changes around oneself; knowledge dimension: profound understanding of
a discipline, multidisciplinary capability, learning by oneself, and lifelong learning; capability dimension:
creativity, communication skills, English skills, digital technology skills, social skills, career skKills,
emotional skills, and managerial skills
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Project and Virtual Teams
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Concepts of a project; participatory project planning; project writing and budgeting;
project control; project monitoring and evaluation; risk management; principles of virtual teams; virtual
community; network and engagement; achievement of genuine workforce virtual teams; change
and transition of team members; evaluation of requirements: leader, trust, tools, communication and
feedback, decision-making; and hands-on practice
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Crowdfunding, Investment and Digital Finance
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Small and medium enterprises (SMEs), social enterprise; creative works; kickstarter,
abundance generation, startup; donation-based; reward-based; peer-to-peer lending; investment-based,
equity-based, debt-based; Initial Public Offering (IPO); regulation of equity crowdfunding; investment
revolution; value investor; Initial Coin Offering (ICO); digital asset or investment token; utility token;
smart contract; blockchain; digital currency; digital payment transaction systems, and hands-on practice
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Managerial Accounting for Business
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Definitions, concepts, and characteristic of business operation; principles, method, and

processes of accounting and presenting financial statements; methods and tools for financial data
analysis; concepts and roles of cost accounting; a relationship analysis of cost, quantity, and profit,
variance analysis, business decision making, and hands-on practice
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Digital Business Strategy
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Concepts, principles, strategic planning processes; using digital technology as a tool to
increase opportunities for competition advantages; online social media and platforms for creative
business operation; analyzing internal and external environments of an organization; impacts to business;
business strategic planning under changing environment; performance evaluation and monitoring as
specified in the strategic plan

3693202 Rusznaumslndiauuazidsngiondna 3(2-2-5)

Entrepreneur in Digital Economy and Society

wmmnma wm‘mﬁwmm%mﬂﬂumimuwﬂi NaUNIT ﬂmaﬂwmwmmwﬂi NauUN1T LHLAR
gInauLae ﬂ’]iW%lu’]LLUUﬁ]’maﬂWNﬁiﬂ’ﬂ WHHRIND mimwﬁiﬂma n3e mumiwmmﬂﬁ] AIINTAT
ﬂaﬂmmaﬂammi wumm@ NILIMINUN LR mﬁ”ﬂu‘ﬂumamu ﬂﬁLLNN‘VﬂI’t‘JﬂWﬁi‘ﬁN‘ﬂNﬁiﬂﬁ]
NUESNEITALRLWIANITH ﬂaammimﬂmaﬂﬁﬁmamamau (15} Nﬂﬂg‘um

Smart business leaders and executives and entrepreneurship; entrepreneur characteristics;
business models and development; business plan; business establishment and process; business
innovation and growth strategies; corporate strategies logic; market leaders; foundation of crowdfunding
and fundraising; seeking new opportunities for business, creative works and innovation; sustainable
growth strategies of a business; and hands-on practice
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Digital Technology and Innovation
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Foundation of digital technology and innovation; impacts of digital technology on corporate
strategies; innovation ecosystem; digital technology diffusion and disruption; forms of digital technology;
digital technology life cycle; digital technology management; the pursuit of digital technology; processes

of developing innovation and digital technology; evolution of digital technology and innovation
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Good Corporate Governance and Digital Laws
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Principles of digital laws and good corporate governance; ethics and moral of creative
business and digital technology careers; computer threats; Computer-related Crime Act; Electronic
Transactions Act; intellectual property law and infringement; Personal Data Protection Act; digital ID;

privacy policy; applying legal knowledge based on professional principles

3692209 mﬁms’nzﬁuazaanuumznmﬁaqsﬁa 3(2-2-5)

System Analysis and Design for Business
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Definitions and importance of information system; principles of business information
systems development; project management; problems analysis and requirements specification;
process modeling and data modeling; database design; output design; user interface design; testing,
implementation, maintenance; information systems efficiency assessment, and hands-on practice
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Software Development and Design
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Human-computer interactions (HCI); software architectures; applications technology;
algorithm; principles of programming languages and syntax; conditional statements, loop control
statements; data structure; developing and using functions; files and file management; software
evaluation and testing, and hands-on practice
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Database Development and Design
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Roles of database management in organization; database requirements; relational database
model; E-R (Entity Relationship) model; normalization; database design; SQL (Structured Query
Language): creating, updating and querying relational databases; database implementation and use;
database security systems; database maintenance and administration, and hands-on practice
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Network Systems and Telecommunications
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Foundation of network systems; data communication; telecommunications; network
architecture; transmission media; network devices; wired and wireless local area networks; IP networks;
protocols; network systems security; network systems design and analysis; network management;
Internet of Things (loTs); computer network system trends; and hands-on practice
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Digital Media and Applications for Business
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Knowledge of digital media; type of digital media; business and digital media; principles
of digital media design; elements of digital media design; digital photography; media production;
presentation of digital media on online social media; Thai cultural values development to international
stage; using applications to create digital media; and hands-on practice
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Web Systems and Technology
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World Wide Web systems platform; web systems architecture; web design and development
process; client-side and server-side operations; tools, technology and languages for web development,
web interaction with graphic interface and multimedia; web database; representing web data; and
hands-on practice
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Multimedia for Creative Business
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Types of multimedia media: text, sound, image, animation, video; creative multimedia
design and development; tools, hardware devices and applications for multimedia production and
support; production process of picture, sound, and animation; media synchronization, and hands-on
practice
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Security of Digital Technology
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Security of information system, threats; attack and defense mechanisms; risk assessment
and analysis; policy and practice for system stability; information system security management; cyber
security; encryption and decryption for data security; authentication; access control; computer network
security, and hands-on practice
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Mobile Device Application Development
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Principles of designing and developing applications on mobile devices; mobile device
platforms; developing applications on mobile devices; mobile device user interface design; data
management; multimedia; push notification; network connection, web for mobile devices, constraints
of mobile device applications, database application development; and hands-on practice
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Business Data Analytics and Forecasting .,
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Data preparation and management; preliminary data analysis; data preprocessing; feature
selection; predictive modeling; cluster analysis; ensemble learning; association analysis; semi-supervised
techniques; visual analytics and big data analytics, and hands-on practice

3694901 lasin13gsnoainedssa 3(1-4-4)

Creative Business Project

?@Iﬂmﬁme:ﬁm:aaﬂLLumzummﬁﬁﬁﬁm%ﬂmiiﬁ NNIAKATT MIWAWITZULU AN
wnasUsznoulaTei LLa:mﬁﬁnLauaNmmﬁjﬁﬁ]ﬁ%ﬂﬂmiﬁ

Practicing creative business system design and analysis; inquiry; systems development;
project documentation; and creative business presentation

3694902 dnawrvanladiwiulodludsanuaziasughafdna 3(2-2-5)

Web Conferencing for Digital Economy and Society

WHAAR IR UM IFNNLaZM T T2 gn nIdnswioaulall maluladludunuwisenlarin
VuTae MIYIzguN9AiNg szuumM Ik EuakuuEIanads MIdnawImeinaluladainaniaaung
gafaEieassn nadszgndansinsdunmsanlabimivladdniugafvaassduazinaluladfddng
M IHnUIRNT

Concepts of seminar and meeting; online seminar; technology in web conferencing; digital
conference; telepresence; seminar on digital technology and creative business; application of web
conferencing for digital economy and society; and hands-on practice
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MUoAJBIaWI:

Jp1den
3693207 FEULAIHWINAFIND 3(3-0-6)

Business Information Systems

LRI IZ UL IFUNALGZNITIANTT UNLNNY89TE Uumiaumﬂiuﬁiﬂﬁn N139AN13
aluladmauneuay ‘mwmmsﬂam miﬁmmisﬂaumm IEWNARBENITI LAz IR RN
09ANTT ‘JW‘UUm‘mumﬂmmﬂwmmauuauumimq’m IZUUFITWNATZAUDIANT mammmﬂﬁlwm
M3lEaGeszuumIswneg Ml EJﬂG]in‘Uﬁ’liﬁ%mﬁﬁiﬂf\)

Concepts of information systems and management; roles of information systems in business;
information technology management and data resources; information management for organizational
planning and decision-making; information system at an organizational level; big data; information
system acquisition; business information system application

3693208 HHNIMBUULANITALALNTHANHEIWTIANTNN9% 3(2-2-5)

Smart Office and Work-Life Integration

Lmemmnuﬁ’mnmmmuﬁmw NI0ONUUUEIRNMULUUENISA N1TUTE EmmmﬂIuIM
AT THAINRLUUENNIR LASaedauas aﬂmm"lumuﬂmmwuamm %anLL’mmmumuﬂmuLmu
1137 ‘V]ﬂ‘iz}w‘l_lﬂﬂ']ﬂji%ﬁ']uﬂﬂ’]%LLUUﬁN'ﬁ@ miﬁamimamhmunmmmuﬁmm mwmmumawﬂm
A% mimmmnmvmv[,ﬂa Wummumﬂumimaﬂma@mimamma m‘samumam‘s&lﬂamm 1t
AnUATs

Concepts of smart office; smart office design; application of digital technology in a smart
office; smart office devices and equipment; software for a smart office; people skills in a smart office;
data communication within a smart office; flexible working hour; remote working; customizable perks;
invest in training and practice customized employee perks; investing in training; and hands-on practice

3693210 MsAeaEsRINANAzRadIanDawlal 3(3-0-6)

Digital Communication and Online Social Media

m3fieaInana unanwasunisiemssoulad mﬂmmmﬂumiﬁami MIANIINE LY
FUAMSELMT MIEINETINMWENYIe184ANNT UnLmTsasesiiedesInarna n1susmaadetie
Fonn iedodnagsiaiadian fidnnaatamaounlariugsianiieaisd

Digital communication; online social media platforms; using communication channels;
increasing visibility of goods or services; enhancing organizational image; roles of digital communication
tools; social network services, social enterprises networks; online influencers and creative business

3693302 N1IZINaLIEALENAINEIIALAZNIRIYTIGDI 3(2-2-5)

Creative Suvival and Thriving

m’mil,‘uamummnumiamaﬂ FIANAITA FNITUNARINEINT TIWNTS ANAUAIaBASE
‘Wmmu‘nlmnmma\mummimw ﬂﬁEJ‘Y]ﬁLﬂiNﬂ’]?ﬂ’mﬂi Gl mimiwammuwamm SFITEWNAA
UNIIzU1A28913A 109N T8 ANHANIAAITRIZUUNAYLINAN WInngaizes 8128% 7 WUUINNDINIT
aqaammwwmwmn mmmﬁmmwLﬁﬁlﬂumiaqiaﬂ mimﬁfyq\maﬂ uazHnNU I

Introduction to survival; digital society; information about food, shelter, security, off-the-grid
power, life-support strategies; self-sufficient living information of pandemic; failures of power grid or
long-term crises; parametric survival models; survival risk analysis; thriving, and hands-on practice

87



3693209 M3senuuuFBLBIEINaSszAUMsAlTERS 3(2-2-5)
Media De51gn for Enhances Learning Experiences
‘ViaﬂmﬁwmmﬁummmﬂLﬁmmwmmimmaammuﬁammmumwﬂi a‘umimiﬂm

15z Lﬂmaﬂﬁammmmawﬂi aumimlﬁﬂm waﬂmiaammuﬁmm I LaEna AN aummam

Wrane mimmm’]‘sm’]mmwmiaamm‘uu,a mInande goemslunsaiasinguede Aun

Tumﬁwm‘uaa ’Jﬁﬂ’]i‘ﬂﬁuLN%LLﬂ mﬁmaa ILERIRNE
Foundation of creative thinking for media design to enhance the learning experience; types

of media for learning experience enhancement; principles of media design and presentation to match

with target audiences; integration of knowledge, media design and production skills; media design
and production skills; channels for media production and presentation; media storage; assessment
methods and media awareness; and hands-on practice

3694202 MIBYWIIZTINMIUALITIBRULUAT0HTIA 3(2-2-5)

Creative Academic Learning and Professions

LLU‘U?ﬁmaﬂL%wmwﬁlm“ﬂi”smﬁ NIIYIWINT LLa‘“miﬂ%ﬁﬂmwmmiaﬂ'mmﬂa 1IN UAE
NINNUIAIWITINTT LmeﬂmimLaiamnwmiL’iamemiLLa“T‘mﬁﬁw miawaml,a”mtmmimw
MENNILASITITN T IUHUAALES Lmﬁm% ANEINIIN YARNNIW Ut w m‘mmu% NITINLANY
WANNRIWLAE ﬂ’]iLiEl%iLL‘U‘ULﬂiE]“lﬂEJ“ﬂaﬂﬂ’]ﬁLiﬁlui’Jsﬁ’]ﬂ’]iLLﬂwT‘H’]“H‘W NTIBUAT mﬁmwmwmﬂwmm
Tamna ansdlansw desuasmadlan ua Nnﬂg‘um

Theoretical and applied models; integration and building personal ability, careers, and
academic development; guidelines to promote academic and professional learning skills; delivery
and integration of academic and professional skills; building roadmap of oneself; motivation, ability,
personality, determination, decision-making, planning; portfolio; academic and professional network-
based learning; research, and building involvement and opportunity; understanding of changes in the
world; and hands-on practice

3694203 msvamanaluladddna nagnsuazwinnssa 3(3-0-6)
Digital Technology, Strategy and Innovation Managment
aﬂwmv%a\maﬂmmﬂiﬂaamm ﬂaﬂ“nﬁmaammmﬂﬂ%‘lumm WWINNNIIIANIIUIANTIN

INL@aﬁiﬂastJa\mmﬂiimmmﬂm LARITHNTIUIANTIN BIFNIIUNINTTITELATWAMT AN INTDUAS

WuoAnT Natneneanaluladszrindizing awﬂumwaaumﬂﬂtyiyw
Nature of digital technology strategy; strategy selected and implementation in corporate;

innovation management practices; open innovation business model; sources of innovation; organization

of research and development; collaboration and partnerships; international technology transfer;
intellectual properties rights

3694204 msiamsladafnduazldalnim 3(3-0-6)

Logistics and Supply Chain Management

wwAanIIansladafnduazlgguniu Aanssnuaznszvannmaladsfing unuimvasianssw
ABlAAEANG N1IIUHULA ﬂ’JUﬂN@’mIaﬂaCﬂﬂﬂ ﬂ’]’i’JLﬂi’]“’WCﬂ%VI%LLa NaNIA AW U UlaITANS
L‘V]ﬂI‘HI@EJGW‘V]@L‘V\laﬂ’]i’ﬂG]ﬂ’]iIﬂﬂﬂ@ﬂﬂLLﬂwI"ﬂaﬂﬂ’M miwmimmﬁuwuﬁmammﬁmiumﬂsﬁaﬂmu
ANEIE 3TN R Az IR M 09 N TaE e E

Concept of logistics and supply chain management; logistics activities and processes; role
of logistics activities; logistics planning and control; cost analysis and logistics performance; digital
technology for logistics and supply chain management; managing relationships of members in the
supply chain; competitiveness and sustainable organizational development
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3694205 wianssuuazginamaluladddna 3(3-0-6)

Innovation and Digital Technology Business

ﬂqwgmmﬁu mi'ﬁmmimmmw miﬁi Em(sm‘]f[amﬁmmanﬂu‘[ammmmmw
n3san1anBUasundag mnﬂaauuﬂmmmammmLﬁﬁﬂﬂ@&ﬂﬁ NINRBNIINNNINYFTTATUAY
manaiia winnssuananylasaulunsudsiusasedng VL@Lm winnIsnneln wIinnITuneuan

Theories of innovation, innovation management; application to real-world business
opportunities; managing change; transformation of strategic initiatives; emerging of scientific and
technical; innovation enhancing competitive advantage of enterprise, internal innovation, external
innovation

3694903 WiTaiABABYINAESWEIIAUAzINAlUIAEAITIR 3(2-2-5)
Special Topics in Creative Business and Digital Technology
anufmtdenumaluladfdia nialss gnesinaluladfinalugsia nswmuigiia

a519338 wldagifamuade ‘msuaLquT,a8mmiumimmiﬁiﬂwLﬂuﬂiwlﬂﬁmmamﬁﬂmhmi

Anwnsionsotsznanandn IRERIRNE
Advancement of digital technology; application of digital technology to business; creative

business development; modern business trends; digital technology topics in business administration,

digital technology topics in business administration that can benefit students for further education or
career; and hands-on practice

MiUoAJBIIaWA:
Jv1Us:aunsnidsIsw
3694801 m3indfianisinaluladfdnaludsauuaziasegnandna 3(360)
Practicum in Digital Technology for Digital Economy and Society
Andfuinmanaluladfdnag vio swuuAoNRLADT NIDIULTIEWNATLEIANTT tneUfuR
rulunifaaildsuneunang viewamilasenw
Practicum in digital technology, or computer systems, or information systems in the
organization, performing duties assigned, or project development
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MEBINGE : Bachelor of Business Administration Program in International Business

China-ASEAN Business
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MEBINGE Taufn :  Bachelor of Business Administration

(International Business China-ASEAN Business)

B.B.A. (International Business China-ASEAN Business)

PNHINRETINAFA

MEIDIND M %méﬁl . Bachelor of Economics majoring in International Economy and Trade
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1. nuaA3EIANENDIU
2. MUOAJLIAWN:

2.1 ngEITINBIAU

2.2 NENINMBIBINGY

2.3 nguimmanigaiaseninasing
2.4 nyNIMIN-0UTEU

3. nuomduBIdantas

n1svANI1SISIUNI1Saau
1. vivomnasAnyINolU

2. NUOMIdBIIaWI:

1572201

1572703

1572704

1573710

1573711

1573712

1573713

1574704

3571502

3572505

1572201

1572704

1573710

1573711

2.1 ngudsIN1vIdu

nwun1siSsun 1
mMas-yam e Iulufguan

Chinese Public Listening and Speaking
MIEUNUINHITUTITINIZAVAY
Basic Business Chinese Conversation
MIEUATEUNBIIUTIZIND

Business Chinese Reading and Writing
MIFUNIINBIWTITIAVTEAUNAY
Intermediate Business Chinese Conversation
mm%mﬂ'amuqaﬁmmdwﬁazmﬁ
Chinese for International Business
NIETUMBIRMTUATIZA

Critical Chinese Reading
MITUNWIANBIIWEITINITEAVY
Advanced Business Chinese Conversation
M3811I1IGINTU

Reading Chinese Business News
MEBITUIZAUAY

Basic Chinese
Mwawiensfemsluiinyazsiiu
Chinese for Everyday Communication

nwunsiSeun 2

mMas-yam e Iulufguan

Chinese Public Listening and Speaking
MIEW-TEUNBIIWEIGIND

Business Chinese Reading and Writing
MITUNUIMNBIIWEITINITEAVNAY
Intermediate Business Chinese Conversation
mwﬁmﬂ"amuqiﬁm:w’mﬂi:mﬂ

Chinese for International Business

30 niioenn

96 nuounm

30 nulafn
21 vuein
33 nihafn
12 ilenie
6 nLioann

30 nuosnmn
96 nuosnn
30 nuosnn
3(2-2-5)
3(2-2-5)
3(2-2-5)
3(2-2-5)
3(3-0-6)
3(2-2-5)
3(2-2-5)
3(2-2-5)
3(2-2-5)

3(2-2-5)

3(2-2-5)

3(2-2-5)

3(2-2-5)

3(3-0-6)

Q4



15673712

1673713

1674704

3572505

3571524

3682210

15651626

1651627

1652664

1552665

1553625

1554607

1553639

3681201

3681202

3681203

3682207

3684201

3682208

3682209

3684202

NIBTUMBIRMTNATIZA

Critical Chinese Reading
MITUNUIANBITWEITINITEAVGY
Advanced Business Chinese Conversation
M381UIIgINIAU

Reading Chinese Business News
meFuiemsfomsluiinlsziniu
Chinese for Everyday Communication
MBIRBIZAVNG

Intermediate Chinese
MWUIMARI T 51908351 sz Ui u
China Panorama

2.2 ngudvanvdonny

mdanqugIianly

General Business English
MBGINGBTINILAVNAT

Intermediate Business English
mMsannuiiaTngUsr gy

English for Special Business Purposes
MEBINO¥EIMIUNIANTENINL T2 e

English for International Trade
MEIDINOBEIMIUNIIAILAZNIIOWIATT

English for Trading and Banking
MEInEIIugIRam IWRINiNEEN T80
Advanced Business English for Communication Skills Development
MBI ERENIT9IAD TN N T AT TIN
English for Cross-Cultural Negotiation

2.3 NdUdBIANENSESNDSMIUSEINA
MIIANITINILAZNIIANIU-DNTeU

Business Management and China-ASEAN Trade
MIIANIIZINIEV I IEINA

International Business Management
miﬁwma\‘iﬁmum:mim?iammmgimﬁmﬁ%ﬁa
Organization Development and Digital Organization Transformation
MInaNAIErINIlIsinAgARIN

International Marketing in the Digital Era
WdrddiannIefndinanInwanInLaz o LT
Cross Border e-Commerce China and ASEAN
LATHFANTASHINGANTTN

Behavioral Economics
MIIUIENINY TN ALARING

International Financial in the Digital Era
NYNNEILNINY IEINALAZITETTIN

International Law and Ethics
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3(2-2-5)

3(2-2-5)

3(2-2-5)

3(2-2-5)
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3(2-2-5)

3(2-2-5)

nuosnm
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3(3-0-6)

3(3-0-6)
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3684203 laddfnauaznisanaeszrindizing 3(3-0-6)
International Logistics and Transport

3683216 mwL‘ﬂuﬁﬂi:ﬂaummazmﬁmmmi’mmw 3(3-0-6)
Entrepreneurship and Innovation Management

3684906 ANNW1FINITENINUTEINATU-2 1L TEU 3(2-2-5)
International Seminar on China-ASEAN Business
2.4 nguduvndu - 9Geu 12 viiognn

3683311 awdeuluuiunlan 3(3-0-6)
ASEAN a Global Context

3683312 WaWINTAIEFAILATNMTEHRITW-0 1T 3(3-0-6)
China-ASEAN Economy and Politics Development

3683313  wilwwnunitaduns 3(3-0-6)
Belt and Road Initiative

3684312 g§Ifadu-2nden 3(3-0-6)
China-ASEAN Business

3. nuoAdvIdantas Tudieandn 6 nuosnn

Trdendeunednle 9 lunangninminendemusdauazanine1aenined lagldanunein

MagFaunuad uazsasliduneinimruelmdeulpeliiumbeianalunmsinisdnianmdnwaemangas

Q6



A1DSUIUSIUIY
a1w13y1SSNIS:KIWUSINA SSAYIU-DUTUU

MUIAJBIIaWA:
1. ngudsnydu
3571502 NBIANRITALA 3(2-2-5)
Basic Chinese
Imm‘maﬂmw szuunMIandeslume1in mﬂhmmmﬁmm NNz WA BIULAY
L%u“i,uﬂ?‘[mwwumu fAne wazdwnmlUlndingsednTu
Structure of Chinese characters; Chinese phonic system; basic grammar rules; listening,
speaking, reading and writing skills practice with basic sentences, words and general everyday idioms

3571524 MEIIRITAUNAN 3(2-2-5)

Intermediate Chinese

AANT AIINVHE HAnnnuzldainnam ‘17\[@ WA B Fow waznanlieniniidudontu Iusz s
mwmmwwu HSK 3-4 AfiS N ENYT 1,200 mmuv[,ﬂ miﬁi"ﬂﬂﬁﬂmmwwummumiﬁamﬂwﬁm
Uiymm ey miﬁamimemumwmmwmmﬂ

Vocabulary; listening, speaking, reading and writing skills practice with more complex
grammatical rules as found in the Chinese proficiency test: HSK level 3 to 4 that has more than 1,200
words; the application of Chinese for everyday communication; communication of specialized content

3572505 A dwiamsieansiudialszsiin 3(2-2-5)

Chinese for Everyday Communication

Nﬂ'ﬂﬂwﬂ‘wmmm W WA 81U qumaﬂm'«aﬂwmmmmwanhmmm mﬂ‘ﬂum
mwLmﬂmwaahmmmwmmwmmmwumul@ m’:rrmmmmnumﬂww mmwmmmm L‘wau
E]’]"i]’]iEJ Las ﬂuiuﬂiaUﬂﬁa m}ﬂiwﬂﬁmaﬂuum’mmaﬂ miﬁamiuammumwmanmawmuu 9
Parudandetu nouaznAaINA Imamwmqhmmmaﬂﬂiviﬁlﬂwumuw’mumiﬁamﬂ@EJmT,iJ

Grammatically corrected Chinese listening, speaking, reading and writing skills practice;
basic grammar usage and visible differences; learning words, self-introduction, friend, teacher and
family introduction, activities at a university; communication and feeling-telling about objects, seasons
and weather; grammatical structure of basic sentences used for general communication

1572201 m‘sﬁa—ﬁﬂmm%u‘luﬁquﬁu 3(2-2-5)

Chinese Listening and Public Speaking

mnmmawﬁmiwﬂummu Annsldadny Uszleauazdoadn mmﬂumﬁwmawm
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Principles of public speaking; public speaking practice by using words, sentences, phrases
and idioms according to topics; roles and ethics of public speaking; tentative problem-solving; planning
of speaking; confidence-building for speaking; Chinese public speaking practice: spontaneous speaking,
informative speaking and persuasive speaking
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1572703  MTEAWNWINMBIIWBIFINVILAUG 3(2-2-5)

Basic Business Chinese Conversation

AIFWT ANVINNE SIWIHATT ) ‘Ylﬂwwﬂﬁﬁ%ﬂ%’m’m’m%mﬂﬁiﬂ’ﬂLL‘LJUG’]EJ ! immmﬂﬂgm
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Vocabulary and idioms; basic business Chinese conversation skill; custom of making
appointment; the arts of reception, welcoming and farewell; leading a product expo tour; sales
negotiation and product delivery for doing business with the Chinese

1572704 NSO MH-LBIRMBIIRIBISIND 3(2-2-5)

Business Chinese Reading and Writing

AFWT ANTRIE §1InenY 9 inwenIew - @enmedwdginalassaielselen duom
M1 uazANNrRgatadny Irduldeananiennsol uazsssnienyifsesnssindenuingsna
1 Iulug AU

Vocabulary and idioms; business Chinese reading and writing skills; sentence structure,
idioms and terminology following grammatical rules; current custom of cooperation with Chinese
businesspersons

1573710 MIIAWNWINBNRRIBIFINVILAUNAS 3(2-2-5)

Intermediate Business Chinese Conversation

AFNYT AHNNEY ANWENITUNIIMEITWEITINITZAUNGY BaNeiImuANIT NIANaY
M3 NIANAITIAT MINGINTTNAN 9 a1z MIRedafmunuivmie MIduainnane uas
NBUTAIRUAT

Vocabulary; intermediate business Chinese conversation skill; schedules, trade agreements,
price agreements, payment transactions, contacting sales representatives, sales promotion and product
expo

1573712 MS1WAHIIBIBIIATIER 3(2-2-5)
Chinese Critical Reading
AN ANurENg ranhignInblunIBIsMEII% InineensfndinnziuasnannIsninen
NIBUNAHNATY 9 mﬂwmﬂwmmmﬁiﬁmﬂa W% UNAMENMBITU INGANUSMEITW 1TUe
Vocabulary and grammar for Chinese reading; critical thinking and logical skills practice
by reading the various content from Chinese articles and dissertations

1573711 mm%mﬁamuq‘sﬁa‘szwi'loﬂssmﬂ 3(3-0-6)

Chinese for International Business

fdwyl aamanefeniugaie Tasiaeginavesdszsmain wanujialunsvingsiaduiy
ALIzne aMWLIAReNYeIgINY Yamngslalunisringiiaszninlszmne

Business vocabulary; a business structure of China; principles of doing Chinese business
with foreign countries; business environments; motivation for doing international business
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1573713 MIARWNHIMBRRIBIFINVILAUFY 3(2-2-5)
Advanced Business Chinese Conversation
AFANTLaEANNANNE wiﬂunwaauwmmwwumﬁimﬁmuaﬂ%ﬁmumimmﬂ 71T ‘Vm‘]:}v
miwwiuwﬂwnu NNzMIMLEUaRuM wﬂwwmm@mﬂmﬂw wnwm’mm&uam LAETNEE M IUENED T
Vocabulary found in various advanced business Chinese conversations, for example,
speaking skill for the meetings, product presentation skill, telephone conversation skill, reporting skill
and workplace introduction skill

1574704 NI HANGINVIN 3(2-2-5)

Chinese Business News Reading 3

AdnTt anvane rianhensatlunig uinigifnaiu Andeeriiianaing1ngiaiuain
dase 9w whideRaiansiu NININENTN MUY LeTEgRe TiAN ez TRuEITN

Vocabulary and grammar for reading Chinese business news; analysis practice of news
content derived from Chinese newspapers and journals related to business, economy, society and
culture

3682210 mwdSniakzasas1ImIgUsET Ui 3(3-0-6)

China Panorama

WRAWINIINIFIAN YT IRFEAILAZ IRUITINYDIT mmummmﬂmmmuuﬂﬁﬂmmww
g WEnINe§eanLarmMIdeuwlasilnadueesiu aﬂwm”wmwm\‘lﬂ’i TRFEATLAZIRUITIN
ANAnLUDIRIUII M asuudadluiinrasauin mimwﬂmqmmmﬁm D1IUDTIN ﬂ’J’]N“n%ﬁNEJ
2993% NIzUIBMIWIlanAIniIe 13 MY WD I TR ERSILAZ I MU ITNYE 9T MTIATIZHAEN
Auafs ﬂﬁ]’ﬂguu LAZOWIARTDIUIZINATY

Chinese society, history and culture development for foreign students, for example, China’s
outstanding social development and changes; special historical and cultural character; ancient Chinese
thoughts; changes in the Chinese ways of life; creation of virtue and civilization; China’s modernity;
China’s globalized process; historical and cultural spirits of China; analysis of past, present and future
of China

2. ngudvINEdonny
1551626 mmé’anqumﬁaﬁ"’ﬂﬂ 3(2-2-5)

General Business English

nIReENIFIe TR ILAE m'ﬂmmm MINNABOY NMTTeUIIREINAT N1TUUSIN
Gﬂmaumxmamm M0 BN WA AT T SURATOU mmm’imuuwmmmmaﬂﬂqwmﬂﬁqinm
Tuszaud 8 Uszloanazonian

Verbal and non-verbal communication; job interview; résumé writing; self-introduction and
colleague introduction; job and responsibility explanation; reading skill: words, phrases, sentences
and paragraphs found in business English articles

1551627 AIBIBINABIINVITAUNAN 3(2-2-5)
Intermediate Business English
MIEuNINNEITaINUMIUITRNU NMIANAUTINTINNNGINY ANBUeLazITNITUNETUD
9% NNWEMIRNERDNN AANT S 111 LazAMFYQIMIUNTULEUDNEIUNIIEIAT NIITIBUNE
MIANAUIUIDIDIANT ﬁﬂmm‘smmaﬂmsmﬂﬁjﬁﬂ mﬁ@miﬂi:ﬁ;u mm%mwmaﬁjﬁfﬂ
Conversations related to work, business transactions, presentation; presentation skill:
vocabulary, idioms and signal words used for business presentation; organization performance
reporting; business documents reading skill; meeting arrangements; business letters writing
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1552664 mmé’anqmﬁa%’mqﬂszmﬁmaqsﬁaﬁma& 3(2-2-5)

English for Special Business Purposes

Afnn dwan wargduuunmadensarinegifauuuidunnisuazlidunenis wanane
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LAZUINT AAUHIELTTY WANHIBUEAIANNIUA arHIBLEataNIFe T ﬁlwmmmmmwmamm i
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Vocabulary, idioms and types of informal and formal business letters writing: inquiry and
reply letters, complaint and reply letters, sales letter, invitation letter, congratulations letter, condolences
letter, appreciation letter, apology letter; reading strategies and skills practice: skimming and scanning,
paraphrasing, summary, reading comprehension with graphs, charts, tables, business articles, news,
public announcements, annual reports, financial statements and reviews

1553639 mm50nqmﬁamﬂasa'wiaiaaﬁ"m’i@uuﬁiw 3(2-2-5)

Engllsh for Cross-cultural Negotiation

ffnTiLa A InilElun1I9I9 R aT0LarNTRnNN TR0 E 3 ﬂ’]iL‘]_]@ﬂiwmuﬂ’]ilﬁ]iﬂ’maiaﬂ
WaENIITNTI% N1 YN mumsmwsaﬂumﬁmL‘ﬂmm8Lm“mmh”am %LL?JGLL@”W@B%
T14N131939168909 N1ITALRTENABEDALAZAILATD miwwamﬂmmmiwimma‘jaﬂ N1ILINNNGINT
nslfunuInEasfLazanIunIInisIa i elninwEN191939A 9 T 9UA Y Lmﬂmmiuﬁmumﬁmmu
TNUITIN LLaﬂumumﬂﬁjﬂmu—mLSHEJ%

Vocabulary and idioms used for negotiation; communication practice; negotiation and
invitation statements; negotiation on problems; readiness and identification of aims and objectives;
strengths and weaknesses of negotiation; preparation of statistics and figures; summary of negotiation;
business etiquette; role-play and simulation for negotiation skill practice and problem-solving in
cross-cultural contexts and China-ASEAN business

1552665 N¥IBINHHEINIUNITANTERIUSEING 3(2-2-5)

Engllsh for International Trade

fAnT fge uardnuildsrsunmnindhuaznideean Wﬁmimmm mﬂﬂgﬁ”ma‘u
JaiAu wazulaungnsmszninidsananmeldasaniszrinidszing mwmauuamomwmm Y1719
Uszna maldansdazleninienidgeins sesnsfiaiunmenisé Ansiieanunisén (INCOTERMS)
LONETN R INIANTENINY 2N Laﬂmi‘m\‘1mjmmm‘uﬁjﬂmzmwﬂi:mﬂ TINTNNIROUAANNE
diannsafing uaznsdszaunudmivmringInssnsznislssine

Vocabulary, abbreviations and idioms used for import and export; customs formalities;
international trade principles, rules and regulations under international organizations; international
economic cooperation; tax incentives; trade barriers; vocabulary related to International Commercial
Terms (INCOTERMS); international trade agreements; international trade documents; e-mail reply and
coordination for international transactions

1553625 MHIBINYHEIRIUNITATUALNITEWIAT 3(3-0-6)

English for Trade and Banking

m'ﬂﬁnmmaaﬂqwmﬂmﬁnamummmmq 5] 1%ﬁ§ﬂ‘ﬂ3 NI szind TaseaienaznIiLawe
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English usage in international transactions; structure and content presentation; types of
business correspondence writings; business report writing; international business news summary
writing; reading international trade and banking documents

100



1554607 mmé’enqwﬁqsﬁaifugaLﬁamsﬁmmﬁnmmsﬁ'ams 3(2-2-5)

Advanced Business English for Communication Skills Development

maIneanides Mmawieminunluizau a1 dazlen Lama\mﬂuﬂiim Lagindeaie
m‘;é‘amﬂuamumimmmim NN m‘smmuaimmmuma | mﬂﬁnaﬂmmﬂi NAUNIIULEUD
nsfindeuluusunianiz mwm&1awa\‘imﬂ'ﬁmmaﬂﬂﬂwﬁim}m:ﬂﬂmumimme ‘)

Pronunciation practice by focusing on phonetics of each word and sentence, and speaking
tone for business communication; presentation skill and application of tools for presentation; writing
practice for the specific context; appropriateness of using business English in various situations

3. NdUIBIFNEANSESNDS:NIUSEINFA
3681201 N1IVANIFINVUATNIAIB-2 T 3(3-0-6)

Business Management and China-ASEAN Trade

LHIAALATNABINITIANIT VANNITUTINT ﬁﬁ?ﬁi%ﬂﬂiﬂ%ﬁ’]iﬁqiﬁfﬂ sduuunsdeznaunis
1195309 UY30n2995309 AINTINN9IAPIUMTAGTIA N1TTIANTIINIINES NMIVTAINTNEINTNURE
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Managerial concepts and theories, principles, responsibilities; types of business; business
activities: marketing, production management; human resource management, accounting and finance,
import and export; legal environment and regulations for business; business ethics; types of international
business and trade between China and ASEAN

3681202 MIIANIFINVITUINUTEINA 3(3-0-6)

International Business Management

LLu’mmLa mwmem"ﬁumwwLuuﬁimﬁwmwﬂiwmﬂ Tnfetateuazesrdiznausie 9 189
DEIEPE wilazmaniinansznusan i mﬁamawmmmm} msmammmmaﬂi WNE LR
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Uszineag

Concepts and importance of international business operation including factors and elements
that affect operations; economic cooperation groups; entry to foreign markets and international business
operation; strategies for international business and ethics; social and environmental responsibility of
international corporations; a comparative study of international business management systems

3681203 msﬁ'@umaaﬁmmazmsmﬁlﬂuuﬂaadmﬁnsﬁ%ﬁa 3(3-0-6)
Orgamzatlon Development and Transformation to Digital Organlzatlon
mmimawummﬂuammi ANNIARENTBIDIAMNT B9ANTIALNIUABULUAE NIZUINNT
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Introduction to organization; organization environments; organization and changes; human

resource management process; organization design and structure; building and managing organizational
culture; organization development; strategies and techniques for organization development;
transformational leadership; conflict management and negotiation; types of digital organization;
transformation process to digital organization; digital organization ecology; evaluation of organization
development and change management
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3682207 MINANATEHIVUILNALAAING 3(2-2-5)

International Marketing in the Digital Era

ANNTIALY UNUIN UaY LL%’J?’]WHENH’]W]E\l’]ﬁiwﬁ?’]ﬂﬂiwmﬁﬁlﬂﬂﬁmﬂ MMTUATIZTATMNLIAN DN
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Importance, roles and concepts of international marketing in the digital era; analysis of
internal and external environments; international marketing theories and trends in the digital era;
international marketing opportunities in the digital era; customer needs and behaviors; market launch;
product positioning and price; sales types and channels; integrated marketing communication;
information inquiry management; digital marketing; e-commerce, with a focus on China-ASEAN
business

3684201 WImMBHAANNTORNAINNINUARIUUAZD NG 3(2-2-5)

China-ASEAN Cross-border E-commerce

ANMNEIATY UNUINIBIWIGlgAdnnIaiing widrddiannIsfinddianwanuan JLUDNII
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Importance and roles of e-commerce; cross-border e-commerce; types of e-commerce;
cross-border e-commerce supply chain; business network of cross-border e-commerce supply chain;
online store; online store marketplaces in Thailand, China and ASEAN; e-payments; transportation;
warehouse management; relevant laws

3684202 NHYUAYITHIWUTUNAUALDIYSIIN 3(3-0-6)

International Law and Ethics
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Principles and structure of international business law; systems and types of international
business law; law and structure of World Trade Organization; free-trade areas and ASEAN community;
international trade agreements; international sales agreements; international payment methods;
international transportation agreements; types of international investment agreements; international
business dispute resolution; principles of ethics; law enforcement with business ethics; social and
environmental responsibility
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3684203 ladafnduaznsuwdsserinlseing 3(3-0-6)
International Logistics and Transport
ANNNIBUAZUNUINTDINIIUIMTIAMIladaindazninelazing anuaagaoladafng
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Definitions and roles of international logistics management; importance of logistics to

organization and economic system; roles and importance of free-trade areas; management of

international transportation and product distribution; transportation network and connectivity; models
of transportation network; transportation cost analysis; international transportation insurance; logistics
and transportation strategies for sustainable development

3684906 ANNWITINVITWIVUILINAIU-DUTEK 3(2-2-5)
Seminar on China—ASEAN International Business
mmamﬂiwmmmvﬂmmm\i 9 Lﬂﬁl’m‘]_li“llllﬁ‘iﬂﬂLL@“’ﬁﬂ’]WLL’J@aaNﬂJaﬂﬁiﬂ‘ﬂi“W’J’]ﬂﬂ’i”Lﬂﬂ
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Learning of problems and issues related to international busmess system and business
ecology from leading international business leaders and executives; specific international business
issues that are important and relevant to current situations especially China-ASEAN business operations

3682208 LATHIAAASIBINGANTIN 3(3-0-6)

Behavioral Economics

NANUAZ LLmﬂmamemmmam mwgmamummnqummmwuﬂm AfaINUANH
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79

Principles and concepts of behavioral economics; basic theories of consumer behaviors;
time and economic importance; the scope of human nature; findings on irrationality and economics
relationship; decision-making according to behavioral economics concepts; the application of behavioral
factors to real-life phenomena

3683216 mwLﬂuﬁﬂsvnanmmmmﬁmnwui’mnsw 3(3-0-6)

Entrepreneurshlp and Innovation Management

mmmﬂmm”ﬂmaﬂwmvmmwﬂi NOUMT LHIRALAEINUNIITANMIHIANTIN NIANBIAN
Juldlduas mmmwﬂama‘lwmqﬁiﬂ'«waﬂwﬂﬁ naun1Ttaelduinnisn msma‘[auu’mmimmw
wmalulagannmewen ﬂfﬂfﬂmmwa@1amiLﬂaamﬂmmaﬂammma MINITNWIANTIN ﬂaﬂ‘ﬂﬁmimmi
mmmiummuwﬂi”ﬂaumi m’immmmiuaaﬂmﬂmmwamimmmmiﬂi%uummmljwaﬁmmmm

Importance and character of entrepreneurs; innovation management concepts; feasibility
study and new business opportunities for entrepreneurs based upon innovations; innovation and
technological transfer from the outside; factors that affect organizational change and innovation;
innovation management strategies for entrepreneurs; market launch of innovations for commerce;
success evaluation of innovations
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3682209 MIWWITWINUTEINAYAAINS 3(3-0-6)

International Finance in the Digital Era
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Importance and roles of international finance systems and mechanisms; international
payments; international financial markets; financial institutions in the digital era; analysis and prediction
of interest rates and foreign exchange rates; risk management from the currency exchange; financial
technology and international financial services; payments; fund-raising; investment; insurance in the
digital era; international finance and trade documents; relevant laws; problems and trends of international
finance

4. Ngudu1duU — 98U
3683311 aWdawluuSunlan 3(3-0-6)

ASEAN in the Global Context

ansdfgresendeulunilan unumvesendeuluamuaiegia ansdwienudszing
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Importance of ASEAN in a world stage; ASEAN role in economy; collaboration among
ASEAN members and among ASEAN and non-member states; ASEAN three pillars: economy, politics
and security; ASEAN society and culture; ASEAN charters; development conditions for international
competitiveness as one of the world organizations

3684312 §INVIN-2UBEK 3(3-0-6)

China-ASEAN Business
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China-ASEAN business in the digital world; global value chains acquisition; circular economy
system; healthcare business and all-in-one beauty business; online store business; international
education and language school business; agricultural export business; all-in-one travel business;
start-ups; feasibility analysis of new opportunities

3683312 WHIWINITLATHINALALNITNDIIN-D T 3(3-0-6)
China-ASEAN Economic and Political Development o
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China-ASEN economic and political development; theories of law related to economic

reformation and policies; Chinese politics; major political development and policies dated back to the

establishment of the People’s Republic of China to the present time
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3683313 WIIUAUWRILEWNNG 3(3-0-6)

Belt and Road Initiative
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Knowledge; aims of economic strategies of the Silk Road and the 2 1st century Maritime
Silk Road; policy coordination; connectivity of infrastructure; the spirit of the Silkk Road; Silkk Road fund;
study a white paper titled “The Vision and Actions on Jointly Building the Silk Road Economic Belt
and the 21st century Maritime Silk Road”; coordination mechanisms; initiatives in foreign countries
or organizations; competition between China and the USA
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Human Resource Management in Hospital
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Concepts and theories of human resource management (HRM), manpower planning, recruitment
and selection of medical personnel, training and development, talent management, career advancement,
performance appraisal, physicians compensation and benefit management, labor protection law, ethics and
discipline of healthcare staffs, human resource management of virtual office, occupational health and safety,
medical human resource management
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Principles of Financial Accounting
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Meanings and objectives of accounting; usefulness and information technology of accounting;
conceptual framework for healthcare financial reports; forms of healthcare business; accounting cycle;
principles and procedures of recording transactions under double entry system; recording in general journals;
posting to ledgers; balance sheet and income statement; account adjusting at the end of the accounting
period, reporting, accounting entry, and business financial report, financial analysis, financial planning and
forecasting, capital budgeting, source of funds and cost of capital
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Hospital Marketing Management

WANMIUAZLIIAANEIAUNIIAAA MIATIARITE MTATziaadaNnemInaalulameuia
"Emﬁzﬁwr]@mﬁﬁmmzmnmwmﬁumqqﬂﬁﬁ MTIALAZMTNEINTOE FInUIzaNNIINITAATA miﬁ'@umamm
maeﬁuﬁ’%mxu‘%miqmmw mﬁﬂmiﬂizﬂumicﬁmaﬂqﬂﬁw E\i%’mﬂ’liﬁlaﬂﬁ'ﬁl‘ﬁ@’m?‘la’]ﬂgﬁLLUUN’]W&EN‘V]’N
A 9 MIRuAFIUIANNIRNTRIgNAT NIaFtaNasINANARaaT RuA Ul TINEIUIA NMITANIGNANENINUS
LLaz@uﬂ‘miﬁmiaﬁiams gﬂwfj’aqﬂmjmm‘lmﬁ’mmiﬁmigmmw A3LUHITNNNAIIAAN

Priniciples and concepts of marketing, digital marketing, hospital marketing environmental
analysis, consumer behavior analysis and customer journey planning, measurement and forcast, marketing
mix, value development of healthcare goods and services, customer experience management, building
various communication channels, customer touchpoints, building hospital brand loyalty, customer relationship
management system (CRM System) and contact center, Big Data of health service, marketing ethics
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Principles of Economics
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Principles and meanings of economics, scope and general principles of economics in the aspects
of value, price and resource allocation, consumer behavior, production, cost of production, demand and
supply, perfectly and imperfectly competitive market, national income, inflation, deflation, investment, monetary
policy, fiscal policy, international trade
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Hospital Management
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Concept and basic knowledge about hospital management; hospital structure organization, key
hospital systems, service systems, support service systems, concept and theory of management, roles and
duties of hospital executive officers, corporate image management, knowledge management, risk management,
human resources management in hospital, drug and medical supply management, operational control and
monitoring in hospital

3514502 milﬁué’ﬂsznauﬂﬁiqiﬁaqmnﬂw 3(2-2-5)

Healthcare Entrepreneurship
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Business concepts and qualifications of healthcare business entrepreneurs, feasibility studies
before business decision making, business design, and management of healthcare business, healthcare
business establishment, principles of service and manufacturing, capital management, financial management,
organizational models management, nature of healthcare business in Thailand, code of conduct for healthcare
business entrepreneurs, business law, risk assessment in healthcare business practice, case studies of being
a healthcare business entrepreneur
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Healthcare Business Strategic Management
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Concepts, theories, meanings and forms of strategic management in healthcare businesses.
Strategic management process, analysis of the environment and competition, cooperating and building
competitive advantage, healthcare business strategic management in crisis, strategic implementation, strategic
assessment, strategic management in digital age, good governance, business ethics and social responsibility
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Healthcare Business Research
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Concepts, meanings, and types of research; data research, research directions of healthcare
business, research design, mixed methods approach; qualitative and quantitative research design, sampling
method, construction and validation of research instruments, data collection, data analysis, choosing statistics
for healthcare business research, research paper writing, writing research and academic articles, research
publications

Juvaw:aun

1) 5U'1li']lug'1un'l\)msuumti
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Environmental Health in Hospital
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Concepts and principles of environmental management in hospital, general environment in
hospital, environmental management in hospital, environmental management for patient care according to
safety standard, ergonomics, principles of hygienic and good quality of life for patients, service recipient,
service providers and communities, waste management in hospital
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Hospital Information Systems
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Fundamental knowledge of mecial information systems, data and information in the organization,
medical technology, the usage and construction of basic database systems, security of information systems
in the hospital, searching for medical information, solving problems arising in information systems, data
presentation technology, copyright, laws related and reference, the future of hospital technology, telemedicine,
laws of data usage protection
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Health System
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Concepts of health system and health service system, health care system including primary,
secondary, tertiary health services as well as primary health care concepts, the national health security
system, private health insurance system, administering health service, factors affecting the effectiveness of
healthcare service quality
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Basic Anatomy and Physiology
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Structure, function, and mechanism of cells and tissues, skin, bone, muscle, nervous system,
blood, bone marrow, blood circulation, respiratory system, digestive system, endocrine system, excretion
system, reproduction system, and sensory system
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Self-care

waﬂmimmmmwmmm mﬁﬂaﬂﬂu‘[iﬁmiﬂ Tsafinuyes miﬂa\mﬂimumﬂmumma WaNN3
e L‘V]ﬂuﬂﬂ{]‘l_l(ﬂLﬂﬂ’JﬂUﬂ’]iﬂ’mﬂNﬂ’]iLLWiﬂiwﬁ]’]EJL‘IJa matlasiunsfaie m‘smmmmmmamuﬂm Nﬁuamm
NIUUAAR LT3 mwmma\‘imiﬂmhmuwumu ﬁﬂﬂ‘ﬂ@hﬂﬁl’]\‘i 9 MIMUWANATNITYTIUUNNNER AN I
‘]_Jia,mﬂ%aﬂhﬂ (ICD) NMytgunenuiaune miﬂﬁnwmyuwumummuuﬂﬂamvl,ﬂ LAZNIIUTT AW WIBNIZLINNNT
a\ma@Umiﬁ’lmumﬁﬂmmwmuau

Principles of self-care, protection general diseases, common diseases, prevent and deal
with seasonal diseases, principles and techniques for infectious disease control, infectious prevention,
self-manage after illness, encompassing hygiene, nutrition, and self-medication, know different disease
names, record the disease’s name according to International Classification of Diseases (ICD), first aid and
basic CPR (Cardiopulmonary Resuscitation) for the general public, and coordination in referral process for
an appropriate treatment
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Hospltal Quality Systems
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Fundamental knowledge of hospital quality systems, concepts of quality management and
quality control, quality management development, tools and techniques in quality management and quality
control, systems of hospital standard in Thailand and international level, quality development process, hospital
assurance system, the problems and trends of quality management in the future
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Medical Ethics and Laws
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Principle of medical ethics and laws, human research ethics, medical ethics, the sanatoriums
act, medicine professional act, patients rights; genetic engineering, information in medical and public health
policy
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Common Medical Terminology
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Basic common medical terminology, anatomy, physiology, and common diseases, basic medical
abbreviation, the ability of medical terminology pronunciation and writing, terminology of medical instruments
and its qualification

5071603 lnawin1savud 3(3-0-6)

Human Nutrition
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The important of nutrition to health and quality of life, classification of types of nutrients sources
benefits utilization of nutrients in the body requirement of nutrients and energy for various age groups,
nutritional assessment, calculation of nutritional value, nutrition fact, roles of nutrients in disease prevention,
health problems related to nutritional status

2) JvIAulauIuNIs
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Ethics and Personality Development for Medical Secretary
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Concept of life and lifestyle ethics, principles of personality development in medical secretary,
behavior analysis and assessment of one’s personality, science of body language, career leadership of
medical secretary, social etiquette, etiquette of using various forms of communication technology, decision
making in operation, service mind, developing and promoting work ethics, and medical secretary code of
ethics
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Design Thinking for Medical Secretary Work
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Meanings, significance, and principles of design thinking, creative thinking, growth mindset
framework, identifying problems, sharing ideas and solutions, finding problems and solutions, ways to
apply design thinking into daily work, importance and benefits of innovation innovation, types of innovation,
presentating concepts to the executives
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3512406 ﬁnmmuﬁqsmmaxa’mmimim 3(2-2-5)
Administrative and Documentation Skills
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Fundamental knowledge of modern medical office management, office automation equipment,

administrative and documentation management in hospital, quality document system, electronic office system,
writing and referencing, writing and business correspondences skills in health business, risk management
and medical office controls, preparing documents for various conference and webinars

3513402 mﬂﬁﬂmmam%nﬁmﬂmmwnﬁ 3(2-2-5)

Techniques for Medical Secretary Work
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Concepts of building capacity and self-direction, services beyond expectation, creative thinking,
medical coordination, medical personal assistant work, techniques of organizing patient appointments and
doctors’schedules using digital system, confidentiality and privacy in a medical environment, preparation
and process of medical accounts, referrals to specialist practitioners, patient records management, health
screening communication, evaluation and development of medical secretary work, digital management of
medical secretary work

3512306 TﬂitmwﬁﬂL%%gﬂﬁw%’ummam%msmamiu,wvlsf 3(2-2-5)

Package Software for Medical Secretary Work

mialdeulysunsnszuuduanig ﬂ’]iﬁ@]{?13\‘1LLE\]ZﬂﬁiﬂizqﬂﬁﬂﬁqﬂﬁmmiﬂﬁﬂL%ﬁ]gﬁﬁ’m%ﬂﬂ’mm‘ﬂ’%ﬂ’]i
mamaunng Tlsunsndszananad Tdaunssmsens Taunssinauedays Tdaunsudadeialodosiu
nmauiladgmnsifnueesiusesuazlysunsndiiagy medensldluunsadniagy mslidunesinlunsly
rulsunandiSagUmenaunmsgmiugliving aeandiierdosiunslFnuldsunsadisagy

Usage of Operating system programs, installation and application of package software for medical
secretary work, word processor, spread sheet programs, presentation programs, basic video editor programs,
troubleshooting for using computers and package software, techniques for using package software, providing
advice on the use of medical software packages for users, copyrights related to package software usage

3514402 mﬁﬂﬂizqumammwnﬁ 3(2-2-5)

Medical Conference
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Fundamental knowledge of conducting meetings, formats, writing meeting minutes, techniques and
planning of medical conferences. electronic conference system, process of medical conference arrangement,
conference evaluation, problems and solutions of conference arranagment, keeping track of medical scoring
system for professional development, laws related to the electronic conferences
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3513309 Lrsiiswuazad@nienisunng 3(3-0-6)

Medical Record and Statistics
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Meaning of medical record, basic concepts of medical record management and related words,
medical record personnel, the important number of medical record, work division and medical record units,
recording and arranging medical record forms, process of medical record works, filing system, medical
record audit, medical record committee, medical record organization, key words in medical record, scope
of medical record work; recording disease names according to International Classification of Diseases
(ICD); storing medical record electronically; problems and guidances for medical record management;
medical record and safety of patients and healthcare staffs according to hospital and healthcare standards;
preliminary statistics, calculation of medical statistics in hospital medical; summarizing, collecting, presenting
and interpreting medical statistical data

3513310 m‘s%'mmsmuﬁﬁqmamnmnsj 3(3-0-6)

Medical Supply Management
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Meanings and importance of supply management, principles of supply management, duties and
responsibilities of supply managment, types of procurement, methods and procedures of procuring medical
supplies, providing supplies by procurement, management of contract of sale and employment contracts,
supply controlling, supply distribution, punishment for job abandonment, problems and solutions for medical
supply management, electronic procurement, E-Auction, bidding process in procurement, electronics
procurement, laws and regulations in government procurement

3512604 miﬁaLl,axm‘swmm‘lené'\mmerﬁ'm%'mam'mmi 3(2-2-5)

Listening and Speakmg English for Secretary
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Basic techniques in speaking, art of conversation, listening and speaking skills for communication
in various situations in the hospital, telephoning, communication via LINE® application, small group discussion
in business, negotiation, and medical equipment presentation
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3512605 N1IDNMNHIDINOHEMIUIADIRANT 3(2-2-5)

Reading English for Secretary
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|diom, grammar, vocabulary building related to reading skills in medical secretary work, skimming
reading, scanning reading, paragraph reading, finding main idea, reading medical texts and articles, reading
news, medical procurement document reading, business reading, medical advertisement reading

3513604 MIWIRNNHIDINHEMTUIAIBATT 3(2-2-5)

Writing English for Secretary
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|diom, grammar, vocabulary, and skills in medical secretary writing, writing memorandum, writing
telephone messages, writing business correspondence, writing e-mail messages, writing agenda, writing
medical academic conference schedule and minutes

3uaen
3513311 MsuswIsANadaudslulssnanuia 3(3-0-6)

Conflict Management in Hospital
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Principles and theories of conflict management in the hospital, the causes of conflict in the
hospital, inside and outside environment that affects the conflict in the organization, the process of conflict
management in the organization, negotiation techniques for solving the conflict, and different approaches in
preventing and eliminating the conflicts, strategy of conflice management in the hospital al

3513701 N13BIUADQUAREIDNY 3(2-2-5)
Elder Care
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Principles elder care with healthy aging and chronic diseases for living in their daily life on their

own, health evaluation and primary healthcare in emergency situation, basic life support management,

assistant request and referrals, rehabilitation according to treatment plan and palliative care
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3513702 msii'wmﬁa@uamsnuaxuﬁn 3(2-2-5)

Newborn and Child Care
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Initial taking care of the newborns and children, breast-feeding supporting, health problems of
newborn babies with risk condition and sick children in various common systems, basic nursing assistant
and personal care skills for newborn babies with risk condition and child patients with mild health problems

and uncomplicated condition based on their family center

3513703 M3TILARDAUAE 1Ka 3(2-2-5)
Care for Adult
vanmauazmeiiatiemisquaglg Addymmniuedlimusuazlidudon Tuszundn 9 7
WuUoe uaznIguan1In taeAiliiivaseuaiudugudnai
Principle and technique for adult care with mild health problems and uncomplicated condition

in common systems, caring of postpartum mother concerning with family center

3513704 MaduwMABQUARIFUSAIIBARG 3(2-2-5)

Basic Patient Care
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Principle and technique for patient care of all ages in the hospital, caring the patients for comfortable
condition and safety, arranging an appropriate environment to respond the basic need of patients

3513705 mﬂhs.lmﬁa@uaqwmwé’gamqﬁﬁﬁ%uaw{uﬁ% 3(2-2-5)
Elder Care at Home and Community
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Principles and concepts for continuous caring the elderly at home and community, caring for

the elderly with complication disease and dependency, communication with professional nurse for abnormal
health conditions

3514701 mﬂﬁﬂmsﬂ'mmﬁaguaﬁgamqifuﬁug'm 3(2-2-5)
Techniques for Basic Elder Care
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Health assessment for the elderly, techniques in elder care for dalily life activities, health promotion,
and basic first aid, practice helping the elderly to do their daily routine activities with safety and comfort
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Basic Elder Care Practice
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Practice caring for the elderly to response to their basic needs in daily life including physical,
mental, emotional, social, and spiritual well-being, health promotion and first aid

3514205 M3RMUAZNIIAIMUIRLAFITIA 3(2-2-5)

Finance and Investment in the Digital Age
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Fundamental knowledge of investment, reading and analyzing financial statements, statement of
financial position, income statement, statement of cash flow, statement of changes in owner’s shareholders,
concepts and theories of investment, risk assessment, using technical investment analysis tools, fundamental
factors analysis of investment, cryptocurrencies and investing in crypto assets, basic accounting in investment

3513301 msusWItlasamsuazsulseanm 3(3-0-6)
PrOJect and Budget Management
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Basic knowledge in planning, managing project, writing project, budget management, quality
controal, risk management, follow-up and evaluation, resources management, information systems management
in project management

3514303 ﬁﬁﬁaé’m%’umumm%ms 3(2-2-5)

Digital for Secretary
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Concepts and principles related to digital literacy either understand using and creating, and
communication in medical secretarial work, Information management to achieve interoperability, coordination,
solving problems efficiently, using a variety of digital technology and accordance with the digital society,
copyright laws related and reference

3513312 ﬁm‘iﬂﬂ'ﬂun'ﬁﬁﬂmmam'mn'lswmmmwnﬁ 3(3-0-6)

Psychology in Medical Secretary Work
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Introduction to psychology in secretarial work, self-understanding and self-esteem, emotional
control, self-adaptation to modern society, communications and negotiation, applying psychological techniques
to motivate, cross-cultural communication, coordinating, human relations in secretarial work, art of speech
and expression, workaround, psychological techniques in conflict management and quality of work life
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Yoga
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Principles and meaning; basic of yoga training, practice yoga poses (Asana), design series
of yoga poses, relieving poses, pose modifications, practice yoga breathing (Pranayama), yoga poses for
relaxation, yoga poses for strength, improving personality with yoga

3571502 MEIIWITAVAK (3-0-6)
Basic Chinese
Anvinmemafe nMawa MIsw madew ffudu fanetu Adwd wazdaeloaiugm
Practice listening, speaking, reading and writing skills, PIN YIN letters, Chinese letters, basic
vocabulary and sentence.

3572505 nmawiamsieasIudinlszsiin 3 (3-0-6)

Chinese in Daily Communication
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Practice listening, speaking, reading and writing skills for Chinese communicating in everyday
life with advance vocabulary, idiom and structure and study Chinese culture

3unsiinds:aunisnidussw
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Field Experience in Medical Secretary
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Practice working in administrative or secretarial tasks in the government or private hospital or
related organization under supervised teachers; applying knowledge and experiences from classrooms into
the real situation at work place; arranging orientation of field experience to clarify all details and post training
of field experience to discuss problems and solutions of field experience
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vihein Tunsdifindnsudondnesnguinlairmilafeanguieiniy 27 mbeda dndnsiezldzunasy
naainlundngasstumuidanlaniafne

1) NRNATIRIANIINNMIAAABIFTNFTIAUALNITDONULUNITOFS

3562216 WpANIINLATTOYNgNALTIAN 3(3-0-6)
Behaviors and Customer Insight

3562217  UWWIAANAAN I 19NTIA 3(3-0-6)
Creative Product Concepts

3562218 Tadafinanienisnana 3(3-0-6)
Marketing Logistics

3562219 NI0ONUUULTINHTE 3(2-2-5)
Commercial Design

3563212 mmﬁmmiﬁamﬁmﬂmﬁmm%m%’mmiﬁ 3(2-2-5)
Creative Marketing Communication Integration

3563213 nalulagniinain 3(2-2-5)
Marketing Technology

3563214  mazuardeauaIIAlumInandiln 3(2-2-5)
Content and Creative Media for New Normal Marketing

3563215 nagNnsnInaIndaaineaIIn 3(2-2-5)
Creative Marketing Strategy

3564913  IAT9MIMNIARIAEINS 9833 UaN1T00NLDDNNIADES 3(0-9-0)

Creative Marketing and Communication Design Project

1A s @) ¥
2) ﬂQ&I']‘ﬁ'\%?ﬂﬂii&lﬂ'ﬂ&lLﬂ%ﬂﬂizﬂa‘ﬂﬂ']‘i

3562220 WIANILAZNITIANITWIANTIH 3(3-0-6)
Innovator and Innovation Management

3562221 NMIRAWIBIANTHIANTINNIIGING 3(3-0-6)
Business Innovative Organization Development

3562222 Wﬂ(?]ﬂﬁ?nlﬁU%IﬂﬂLﬁaﬂﬁiﬁwuﬂﬁqiﬁﬂ 3(3-0-6)
Consumer Behavior for Business Development

3563216 MIRAUIGINILAZNIITGULNUGIND 3(2-2-5)
Business Development and Business Plan Writing

3563217 mﬁmiw:ﬂmﬂmimnu 3(3-0-6)
Investment Project Analysis

3563218 m33edmMIVAUIZNAUMT 3(2-2-5)
Research for Entrepreneurs

3563219 N1300NLUULAZNITNAHWINARNWILTIWIANTIN 3(2-2-5)
Innovative Product Design and Development

3564218 u’?@]mﬁulmzrmqwﬁnwﬁammmmmugimmi 3(2-2-5)
Integrated Marketing Communication Innovation and Strategy

3564914 Im\muﬁqiﬁﬁmao 3(0-9-0)

Business Simulation Project
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3562224

3562225

3562226

3562227

3563220

3563221

3563222

3563223

3564915

3562228

3562229

3562230

3562231

3563224

3563225

3563301

3564220

3564916

35624056

3562406

3562407

3) nRadTIWIANTINNITUMIRINWUAZNIIIAATDYA
2UUTIzIudIaNnIaAng

Electronic Payment System

MIVIMIAunSnEuazniian

Asset and Liability Management

WAl A I IEHNANIINITIBLAZWIANTINNI LI
Financial Information Technology and Financial Innovation
ARIANITHBLATATINITNIINTIN

Financial Market and Financial Instruments
nsaeulunannIng

Investment in Securities
mﬁ@mimw34Lﬁ'mmﬂmiﬁmmzmiamu

Finance and Investment Risk Management
NITIIUABNIIIBLAZNIIAIVANNIINITIN

Financial Planning and Controls
m7enzvidayarwalngiiansdaaulanianiali

Big Data Analysis for Financial Decision-Making
Imq\‘nuui’mﬂimmiﬁmmzmmmu
Financial and Investment Innovation Project
4) nandzwIanssugsnouimsladadnd
n3danagInadmingInauinmaladafing

Business Management for Logistics Service Business
N139ANTINITIAN

Procurement Management

N1I9ANIIARIRWAT

Warehouse Management

N1I9ANINTITVREILAZNITNIZAYFUA

Transportation and Distribution Management
waluladmsswnadniunisdansgaiauinisladadng
Information Technology for Logistics Service Business Management
nsdansannglatuszuulaiafing

Logistics Lean Management
ngnaneiefuladainduasnasziuie

Logistics and Insurance Law

mﬁmmﬂﬁdqﬂmumﬂaqwﬁ

Strategic Supply Chain Management
Tassruuinnsangsfauinialadafing

Logistics Service Business Innovation Project

5) nanizwianssuansdnglsznauns
ma:;:m’]ﬁ’umiu‘%mimwwmﬂwmaLLazHWiLﬂﬁﬂuLLUaa
Leadership with Diversity Management and Change
nMIsTIMIARAILazNIIN 9N Tue AR

Talent Acquisition and Retention in the Digital Era
QeI ET e L e SO

Upskill and Reskill in Human Capital

3(3-0-6)

3(3-0-6)

3(2-2-5)

3(3-0-6)

3(2-2-5)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(0-9-0)

3(2-2-5)

3(2-2-5)

3(2-2-5)

3(2-2-5)

3(2-2-5)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(0-9-0)

3(3-0-6)

3(3-0-6)

3(2-2-5)
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3562408

3563409

3563410

3563411

3563412

3564419

3564420

3563128

3563129

3563302

3563130

3563131

3563132

3564217

3562223

3563227

3563228

3563229

3563230

3563231

3563303

ngnanekazdoriduioandnnsuimmineinayaas

Laws and Regulations for Human Resources Management Career
ATADULNIINTDININGI

Employee Total Rewards

MMIAATIZHANBLAZNNTOONULLI

Job Analysis and Job Design
aluladassumnadionsuimminensyana

Information Technology for Human Resource Management
mﬁmLm:mﬁLﬂiﬂ:ﬁ%@lﬁamaﬁmaw%’wmmmﬂm%ﬂaqm‘
Metrics and Analytics for Strategic Human Resource Management
mananiansamanaluladifionmauimminensyana

Technological Innovations Development for Human Resource Management

lAT9UUIANIINADNITUIM INTNEINTYARS
Human Resource Management Innovation Project

2.3 nauduviden

3(3-0-6)

3(2-2-5)

3(2-2-5)

3(2-2-5)

3(2-2-5)

3(2-2-5)

3(0-9-0)

12 nuosnNm

Tadenieunednlungyisden viemeindu 9 lunangaidnlideandt 12 wiheda Tagldia
AUTMEINABLTEUNIUE?

mwmﬂﬁw%’uqmmmiuﬁmﬁ

Marketing for Hospitality Industry
NagNSNIINEEIaTNaTIA

Creative Sales Strategy
miaanLm‘umiﬁ'amiuummwmﬂwmmawuwﬁ]‘
Communication Design in Human Diversity
MInAIAEIIETIARD T

Creative Marketing for Community
KN398NnSnan1enisnain

Marketing Influencer

Mg eHam UL UNALATW

Content Creation on Application
mInanadsianTTiiiaai sz salgndn
Event Marketing for Customer Experience Creation
MTHUEBONRNULTIGINT

Business Performance Presentation
miﬂizﬂauqiﬁﬂmuﬁaélﬁﬂmaﬁﬂﬁ
Business Operation on Electronic Media
mi‘u“imisﬁa\‘imqmﬁﬂfﬁwm&wL%ﬂﬂmmﬁ‘
Strategic Distribution Channel Management
gafaEe AW

Start-up Business

madsznavgfaunsulad

Franchise Business Operation
miﬁ'ami‘mﬂﬁqiﬁmﬁammﬁm@imm
Business Communication for Negotiation
n13dIznuae

Insurance

3(3-0-6)

3(2-2-5)

3(2-2-5)

3(2-2-5)

3(2-2-5)

3(2-2-5)

3(2-2-5)

3(2-2-5)

3(2-2-5)

3(3-0-6)

3(2-2-5)

3(2-2-5)

3(3-0-6)

3(3-0-6)
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3563232

3563233

3563234

3563133

3563235

3563236

3564219

3563226

3563237

3563238

3563239

3563240

3563241

3563242

3562407

3563243

3563244

3563413

3563414

3563415

ﬁqimwmamﬂmﬁ'amiﬁ'ﬁzmwﬂizmﬁ

Financial Transactions for International Trade
ahAuaznIEFLUUIIaedlun AT Edoya

Statistics and Creation of Data Analysis Simulation Model
walula@danderlunsiienzddoyauaznsinaue

Intelligent Technology for Data Analysis and Presentation
MB8INITIN

Business Taxation

NNIL3INIATNIIAS

Wealth Management
nagnsmIfea AR AmIMINMIiuLa Auningfang
Communication Strategy of Financial Products and Digital assets
N3IaNRLerMIUTARANNANAATINTT

Project Valuation Analysis and Assessment
masimenadedunuladsinduazltgniu

Risk Management in Logistics and Supply Chain
FEUVUIIAMAENIURUINIladaind

Packaging System for Logistics Services
waluladnwdornunaunwionuuinsladaing

Renewable Energy Technology for Logistics Services
nIvszifiudszinsnmanuimsladsfnduazldgunu
Performance Assessment of Logistics Services and Supply Chain
Tadafnddansnuauluninineden

Cross-border Logistics in ASEAN Region
nInuaNAunuNIARulufanITnuInladafnduazlggnin
Operational Cost Control in Logistics Services and Supply Chain Activities
nsBaNzREUTINadmiunMItansgsfauinislaiafing
Quantitative Analysis for Logistics Service Business Management
MAANLAZLES NN BTN LN

Upskill and Reskill in Human Capital
INARANIRNABOLTINOANTIN WAZENTIOU

Behavioral and Competency In-depth Interview Techniques
MITATLLUUTINEE s I wA LA TaA N E ST A TI0uE
Job Description to Key Performance Indicator and Competency
mBonausztiziudaniionuimminensyana

Tax and Social Security for Human Resources Management
mmwuwmm:msﬁwmm%wLﬁamsu%miﬂ%’wsnmqﬂﬂa

Planning and Career Development for Human Resource Management
m%a\‘iﬁaiumiﬁmma:W@Nmﬂ%’wmmqﬂmﬂﬁaiwﬂ

Tools for Modern Human Resources Management and Development

3(3-0-6)

3(3-0-6)

3(2-2-5)

3(3-0-6)

3(2-2-5)

3(2-2-5)

3(2-2-5)

3(3-0-6)

3(2-2-5)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(2-2-5)

3(2-2-5)

3(2-2-5)

3(2-2-5)

3(2-2-5)

3(2-2-5)

3(2-2-5)

3(2-2-5)

129



2.4 Sulnds:aun1snidussw 3 nuosnn
33564801 mIAndszaunmssbIndnauuiniigang 3(0-24-0)
Business Administrations Internship

3. nuomdsudenias 1Seullitioandn 6 ntiognm
TdanSeuneindu 9 8nluteendn 6 nibedin TunangnIszaudingeizesumine aeaiugde
Tag g N U eI NLALLTEUNILAD
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ANDSUIUSIUIU
a1wn3IvIuSKISSSAD

3561105 NIDULWIAANIINIIANIAIHLARINS 3(3-0-6)
Marketing Conceptual Framework in the Digital Era
LLmﬁmmwﬁﬂmwaﬂqﬂﬁ%ﬁaﬁumﬁﬂmimma’m ANWLIARANNIIAATIA N1IRLIEIBARA

A IALTIE NI9FUINE AT daulazaNnInInatn nIamaeenlal nInaauuUTuLAGeueIe

%Ha MINAALIDFIANLAZRILIAGN LaZITILNTINRNITTANIINIIMIAAR
Concepts and principles of the digital era and marketing management; marketing environment;

market segmentation; target market; product positioning; marketing mix; online market; data-driven marketing;

social and environmental marketing; and code of ethics for marketing management

3561401 m‘su%mm%'wmnsqﬂﬂaLta:aaﬁﬂﬂi 3(3-0-6)

Human Resource and Organizational Management

MIUTNIEMNLIARONTDIBIANTT NIZVIBNIINITUINITRIANT NIIANIIANNG DUANIIUTINT
Wasnulag mmiﬁyugmmﬂ@“ﬁumm%miﬂ%wmﬂmﬂﬂa NMI0ONUULIZULNULAZNITIATIZRS NMTUTNT
KA IUJTRNULATARBULNK NMITALazNTIATzEiuNINeInIYaAa aluladdmivnmIsdaniiginauas
masimmineniyaaa winnimmunalulafifianisuimamineinsyans Wesirnmegnauazinalulad

Organizational environment management; organizational management process; knowledge
management; transformational organization; introduction to of human resource management; job design
and job analysis; performance and compensation management; human resource metrics and analytics;
technology for business and human resource management; technological innovations for human resource
management; business and technological ethics

3561205 N1IIANIINNNITEH 3(3-0-6)

Financial Management

N3NNI IRulugAddne Msdansdundnddmiugsia Funindniimaduasfuningadna
AMTIATIEHIUNITIN NTITIUNBNIINITLIN MITAVIUAZIAFTTIUNY AUNUIBITUNY MIanaulananuly
Tasems madiadulanmenade madadulafeiunanauuny masaassinlaussduiiuae ansdmluifety
mEfayaraLazdymAEN19gIAa

Financial management in the digital era; asset management for business; financial and digital
assets; financial statement analysis; financial planning; financing and financial appropriation; cost of capital;
project investment decision; financial decision; return decision; appropriation of net income and dividends;
and general knowledge of corporate tax and business tax problems

3561302 vi5ﬂtﬂiﬂ§mam§uazwa5’mmaqsﬁa 3(3-0-6)

Principles of Economics and Business Dynamic

LLmﬂma\‘iLﬁimmam memLa aﬂmu memﬁmqummiu NINAALAY muwumiwam
ANIALAZNNIAUATIAN 518191‘1Ji~sﬂm@1 mmsﬁm\‘iLﬂmﬁmmﬂjaﬂmnumﬂﬁim uIEIUWEIﬂ’IiNuLL@ NIRRT
WIANTINN NN TINIINGND LLawwammwmmmmiumﬂIuIaEJmwa'ﬂmawmmmmﬂmgﬂmquim

Concepts of economics; demand and supply; behavioral economics; production and costs of
production; market and pricing; national income; economic indicators related to business sectors; monetary
and fiscal policies; contemporary financial innovations; and impacts of digital technology innovation on
economic and business dynamic
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3561206 mmﬂué’ﬂsxnanms‘luqﬂﬁ%ﬁa 3(3-0-6)

Entrepreneurship in the Digital Era

AMANBMELAzUNUIMTaIANTUEUIznouN1T Yizinnaesgiia uwidnveigsfalugaddng
M 3Uszfinuaz A TERaNWLIARENNIITIA ﬁﬂw:ﬁm%’umﬁuﬁuﬂizﬂauﬁqﬁﬁﬁ) NIUSMITAINTNWHD N
fRdmlddmdes anadufsznoumaiiodons

Characteristics and roles of entrepreneurship; types of businesses; business concepts in the digital
era; business environmental assessment and analysis; skills for starting a business; stakeholder relationship
management; social entrepreneurship

3561303 NsALRIBULAzATIANSIadaAnd 3(3-0-6)

Operations and Logistics Management

POVLIF ATHANE mema@mﬁmmﬂa%@mfo?ﬁ'ﬁ@iaaﬂﬁniqiﬁﬂ AANTTHUASZNITUIBNIIF 9
MITIUNLMINETNTDE MITATaLAENTIAM MITaMIGudAInds MItanIndtaud L guenIzaadud
MITANITIREI NFIANTIINTZUIURNAAUAZNITANARIIU N1IAILANATKMIN MTIANAUITANU N13UINIgNAN
szuumalulagmssunafiieadasiunissanisladaning ladaandmindninuFuwindon LaznIUIuUge
NANIA LTIl IEANS

Scopes, definitions, roles of logistics management towards business organization. activities and
processes; forecasting planning, purchasing and procurement; inventory management, warehouse and
distribution center management, transportation management; production management and processing; quality
control; performance assessment; customer service; information technology for logistics management; green
logistics; and logistics performance improvement

3562310 ngwmwaaaaﬂ‘msﬁqsﬁa 3(3-0-6)

Business Organization Law

wnAARIAUNgVINELA TUDMaTassEndlng sULULgIAALAngrsneieIUMIznaugIi
NYPAIBLWILAZWIRTE NOWUNEMBINT NOUHIEANBUENINTFULAZN)ARERIYQYT NYUIAIEIIAI8N1T0LAN
wazngraneiesiumalulad

Concepts of Thailand legal and judicial systems; business formation and business conducting
laws; civil and commercial law; taxation law; property law and contract law; tort law; and technology law

3562213 mmé’anqmﬁamsﬂszqnGﬂi’{o'mmaqsﬁa 3(2-2-5)

English for Business Application

AFNT 28 NANMIENE LaZEIWIRNNAIUEIND MITIATNULAZNIIFNN BRI MITUNKINY
Tnsdnyi msldupUndagu nsuenimuanwaznskanaie mMadeutuiintiedniegsie nmadeuaanang
NGINT UazN1IINYTLYN

Vocabulary, phases, grammar, and business expressions; job application and interview;
telephone conversation; application using; scheduling appointments; business memorandum writing; business
correspondence writing; and meeting arrangement
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3562214 ﬁqsﬁaixwhoﬂszmﬁ 3(3-0-6)

International Business

ﬂ?ﬁNiLﬂyﬁmﬁuLﬁﬂlﬁUﬁqiﬁﬂizijﬂizmﬂ AMNLIARBNTBITINIITNINYIEINA ANNTUAATE UMD
FonnuazaNndain NORINIIAIEAINYT2INA wgwﬁmsmnﬂmma NITINNYNLATBFNY NIRIBON NN
1N LAZNIIAANAD LN

Introduction to international business; international business environment; social responsibility
and sustainability; international trade theories; foreign direct investment theory; regional economic integration;
importing, exporting, and countertrade

3562215 mmé’fanqmﬁamwLi‘f’flfaslunﬁsd'mﬁ‘agawmqiﬁfa 3(2-2-5)

English for Comprehensive Business Information Reading

ANweMIENIUIUNTH INARANITBNMBNTIINNGIND maguRusazaus 13 Uszlen wazdanii
udsdoanudaiioouuusie 9 Mandadas Widas laanuddny warlienuddgitonagludoanu finus
nmaAan nstivanailunisew uaznisagy

Dictionary skills; reading techniques for business document; reading from word, pharse, and
paragraph levels to different types of texts; finding the title, heading, main idea, and hidden main idea in
passage; word guessing skills; adjusting reading speed; and conclusion

3563209 MINATIZATOYANNGIND 3(2-2-5)

Business Data Analysis

mm%ﬁmﬁmﬁ'mﬁ’uﬁammﬂﬁsﬁﬂ AuAdayan1egIfia Msdafivdayaniegsfa madhfdeyas
NNRIND mmmiﬁ]m wammmawammmﬂi‘wmLLmﬂmmﬂﬁmmmaﬁim mimaﬂmm mwm%wuam
NgINT ANALTIUIIEIBUAE Lsnﬂaumuwmm MIATIZYNINANBE INARANTILATE wﬁmﬁiﬂﬂmmmmmmﬂ
1 mﬂmﬁmil,ﬁmﬂimmwmmmamiame mamu,a LLﬂﬂm‘Vﬁ“ﬂNﬁ‘mf\]

Introduction to business data; business data values; business data storing; accessing
business data; understanding and impacts of big data and artificial intelligence on business; business data
decision-making and analysis; basic descriptive and inferential statistics; regression analysis; analytical
techniques by applying software; and implementing fundamental quantitative methods to analyze data and
solve business problems

3563210 MIBIDINABEMIUNIALWIBIFIND 3(2-2-5)

English for Business Writing

dszinnrasdn lansaiwenduazdizlea jUuuuretdszlon masieulansaivdniunindew
wazMIFEwSeeANHLUTY ﬁ]wmaié’fmaumﬂﬁjﬁﬁ] TENHNITUIZIN WABTINT UAZNMINFUUNANNNIGIND
\AearunInan Madu MIsdnaminennsuyed Taiadnd wezuinnia

Part of speech; phrase and clause structures; forms of sentence; preparation for writing outline;
and writing short essays, business correspondence, minutes of meeting, business plan, and summary of
business articles related to marketing, finance, human resources management, logistics, or innovation
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3563126 NISUYUTNIIEHK 3(2-2-5)

Financial Accounting

m’mﬁmEJLLaz’fmqﬂizmﬁmaﬂﬂ’ﬁﬂ%y% NIOULWIAATINIUTIENBNINITIH ATaINNIINIT
ABmatiufinamamannatiytd masuinnenslusyeneiuml muiwnens maiulsuase
IUNARDY JUNIINENIUIAT uaznTIANeisunuUITMazinls

Definitions and objectives of accounting; conceptual framework for accounting transaction;
accounting terminology; accounting entry through the principles of accounting equation; accounting entry in
general journal; posting; adjustment and closing; trial balance; financial statement for business; and quantitative
cost and profit analysis

UQJ%
u{y 2

3563127 msé’mms@enaqn% 3(3-0-6)

Strategic Management

AITHNRNEY 5’mqﬂi:mﬂ‘ AMNRIATLY Lmzmzmumﬁ@mm%maqwﬁ wwIAANTTlAUIeuNI9
nIuteT LAz AN mﬁLmﬁzﬁamwumﬁaumﬂﬁjﬁﬂ) miﬁmmﬂaqm‘i:ﬁuaﬂﬁmi 33%@55% LAZIZAU
wﬁwﬁlmﬁﬁjﬁﬂ N39ANIAMNN NTUFMIlATINIT NMIfiaanUsziiung uazmadugUsznounmadenagns

Definitions, objectives, importance, and process of strategic management; concepts of competitive
advantages and sustainability; business environment analysis; strategic formulation of corporate, business
and functional level; quality management; project management; monitoring and evaluation; and strategic
entrepreneurship

3563211 n‘nmé’anqmﬁa‘[an'lawmﬁqiﬁa 3(2-2-5)

English for Business Opportunity

fdwriianz 18 wazduiifeadasiummain mMadu mavimmInensiysd Tadadnd
NIOUIANTIN Lm:miyimwmﬁﬁ'ﬂmmméqumﬂ'ammﬂiuﬁﬂﬁzﬁqmmmzﬁﬂﬁzﬁgu N949331ABIBINTITIND
N138AYI8 UazMIUUTUDIUGINT

Terminology, phases, and idioms related to marketing, finance, human resources management,
logistics or innovation; and integration of English skills for public and meeting speaking, business negotiation,
discussion, and business presentation

3562216 WHANIINUATTANARNANBIAN 3(3-0-6)

Behaviors and Customer Insight

ANnEvIng uazAnadAyIamnAnITiuaztoyagndnddn nslfintasfiouazinaluladdda
dmiumarmdayagnan woiinssauazANNAeINIeIgnaA WunelszaunsaignAt Tateueanudisale
n13a5eUsEEUNI0igNA

Definitions and importance of behaviors and customer insight; using tools and digital technology
for searching customer data; customer’s behaviors and needs; customer journey; success factors to create
customer experience

3562217 UWIAANAANWNIBIAI9ETIA 3(3-0-6)

Creative Product Concepts

WNAARAANILTIT19893d Uszinnaaindnie e9AUsznautaIndniom Ana AR uwifAn
MINWRAATIIMN 133N INTNenIasRanimrimeldanusAnTeudsfnnLazfonandan N133AN3
N3zUIMNMINAR NIz iundnine MIdensldgUunmundaiued

Creative product concepts; types of products; product compositions; product value; new product
development concepts; resource management of product under social and environmental responsibility;
production process management; product evaluation; and product supply chain management
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3562218 lAdaANANIINITAAA 3(3-0-6)

Marketing Logistics

ANMNANIELAZANNEAYYDIlaITANENIIN1INAA masuinnafetuidets mMIteansaue
ANLUAD N1ITANITIARIAAT mimswuwa NNTYUEY Imaﬂmummmaumﬂaﬂmw MINAWIANMNTNAUD
mmumwﬂﬂﬁmmiwam mmm‘m& mra e mﬂIuIaElmiémmﬂiumawmﬂmﬂmnamﬂmimmﬂ

Definitions and importance of marketing logistics; operation about purchase order; inventory
management; warehouse management; packaging; transportation; demand-driven supply chain; relationship
development of suppliers, distributors; and buyers; and information technology for marketing logistic
management

3562219 N13ONUULIBINIRTE 3(2-2-5)

Commercial Design

AMNVHBLAZANAIAQTIDINITDONUULLTIWATE NI2UIKNITIWNNTEaNLULEUWAT miﬁ;ﬁmﬁm:
ATIEUAT MIATEdunU MIdszgndldaoniiweivazinaluladlunisesnuuy nstindjodlunseanuuy
Fonnchoe

Definitions and importance of commercial design; process in product, packaging, and brand
design; cost analysis; applying computer and technology in design; commercial design practice

3563212 msn‘szmmsﬁ'amimammmﬂl,%m%'ﬁaaisﬁ 3(2-2-5)

Creative Marketing Communication Integration

ANNANTY LA mmmﬁm‘naﬂmiﬁamﬁmﬂmmmm MIRemInTEUE Lmemimmwmiﬁami
IR AT 9T TIA miawLqumﬁmmmﬁﬁamimqmmm@mmwmm madszfinkanisRomIn1Inan
NI NNTIA AITEVTINLAL ﬂgwmsmmsmlaﬂ waeMINUA TR

Definitions and importance of marketing communication; branding communication; concepts
of creative marketing communication integration; planning of creative marketing commmunication integration;
creative marketing communication evaluation; relevant ethics and law; and practice

3563213 Inaluladnisnan 3(2-2-5)

Marketing Technology

dsztnnraunalulagnisnain nsdszandliaoninnoiwazlyunsndniagulunaaain nsld
mﬂIuIaF_lu,awmmmiumqmwmmiumﬁwwmmam mslfimiasiansianse mammm@%m mammnau
Qﬂﬂ’] N139ANINIINAA UasANUAURA

Types of marketing technology; applying computer and computer software in marketing; using
marketing technology and innovation for content development; using tools for big data analytics, reaching
target groups, marketing management; and practice
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Content and Creative Media for New Normal Marketing
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Definitions and importance of content; creativity; principles of content design for new normal

marketing; inquiring a concept and perspective for storytelling; planning and content creation; applying

technology and innovation for content and media creation; and practice content creation for online and
offline media
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Creative Marketing Strategy
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Definitions and importance of creative marketing strategies; marketing environment analysis;
marketing opportunity analysis; segmentation, targeting and positioning; strategic development of creative
marketing mix; social and environmental responsibility; and practice
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Creative Marketing and Communication Design Project
‘ﬂitzmaaﬂﬁmwNiflummmﬂL%m%ﬁﬂaﬁﬁuatzmiaammumiﬁ'ami MINAWILATINIUNIIAAA

FeasearanuaznmIoentuumaeaslaelfinaluladfdna MIRATIZATNINLIARBNNNTIAD NITITIWNULAE

NIfARANAENS N1I1ATIEHIVYIZNIE NMITANIINIIAGTIA NMIRAMINLAU I
Knowledge codification in creative marketing and communication design; developing creative

marketing and communication design project by using digital technology; business environment analysis;

planning and strategic formulation; budget analysis; marketing management; monitoring and evaluation
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Innovator and Innovation Management
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Definitions and importance of innovator; innovative mindset; growth mindset; systematic thinking
for innovation development; questioning skills; observation; building business cooperation and networking;
linked data and integrating ideas; creative problem-solving; ethics of innovator; concepts of innovation;
differences of invention and innovation; process improvement; types of innovation; innovation management
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Business Innovative Organization Development
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Definitions and importance of organizational development; organizational development process;

importance of innovation in organizational development; concepts of development towards business innovation
organizations; factors to encourage creativity within organization; innovative organization leaders; creating
innovators in the organization; knowledge management; change management; evaluation of organizational
development; innovative business organization development for sustainable growth
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Consumer Behavior for Business Development
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Basic concepts of consumer behavior study; decision process of customers; in-depth study for

searching consumer needs; factors influencing on consumer behaviors; understanding of consumer groups;

customer relationship management; and customer database management for digital marketing
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Business Development and Business Plan Writing
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Business development concepts and process; business opportunity analysis and assessment;
marketing and financial forecasting; business model creation; unique value creation of product and service;
problems and barriers of new businesses development; importance and benefits of a business plan; principles
of business plan writing; feasibility study of business plan; practice in business plan writing and business
pitching
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Investment Project Analysis
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Definitions and importance of project analysis; project types; project planning and implementation;
risk analysis; project evaluation for investment decision-making; investment types; accessing to funding
sources; objectives and limitations of investment; investment planning and control; business assessment

3563218 N13IVPAMSUALIzNAUNS 3(2-2-5)

Research for Entrepreneurs
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Research concepts and principles; research problem identification; research process; research
methodology; data analysis tools; research design; data analysis; statistics for hypothesis testing; report writing
and presentation; research ethics; uses of research results for decision-making, problem-solving, alternative
assessment; using results of decision-making in business planning for entrepreneur; and business innovation
creation
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Innovative Product Design and Development
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Definition, importance, and principles of design thinking; tools used in design thinking and
creative problem solving; problem-setting and problem-solving; brainstorming for new product design and
development; product value creation; success and failure factors of new product development; branding;
strategic planning of product development and pricing; business analysis; prototyping; market testing and
product evaluation
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Integrated Marketlng Communication Innovation and Strategy
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Principles and concepts of integrated market communication; forms of integrated marketing
communication; media design and creation; marketing content creation; strategic planning and controlling
decisions; application and assessment of innovative efficiency and integrated marketing communication; and
virtues and ethics of innovative application and integrated marketing communication in business

3564914 1A399TMHZINVT 1R 3(0-9-0)

Business Simulation Project
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Integration of knowledge in running a comprehensive simulation business; information technology
in business operation; goal-setting and success measurement; troubleshooting and improving business
decision-making process; and stakeholder management of entrepreneurs

3562224 STUUTIITRIWDLANNTORNE 3(3-0-6)

Electronic Payment System
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An overview of global payment systems; evaluation of payment media; roles of Bank of Thailand;
components of payment system; Thai payment system; payment channels; electronic payment system;
electronic payment services; costs of electronic services; factors for selecting electronic payment system
services; and case studies of electronic payment systems
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Asset and Liability Management
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Concepts of asset and liability management policies and strategies; sources and uses of funds;
liquidity management; financial costs; returns of asset; financial structure and debt restructuring; and business
risk management

3562226 INALKIATEITABNANIINITERUAZHIANTINNTIEN 3(2-2-5)
Financial Information Technology and Financial Innovation
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Core concepts of information technology infrastructure and financial innovation; impacts of
information technology in the digital era on banking business and private marketing; financial technology
systems; cryptocurrency; bitcoin and platform trading; Blockchain technology; peer-to-peer lending; trend of
online transactions; forms of financial institute operation by innovation; financial product and service innovation;
and practicing

3562227 AAIANIIWWUAZAIIFIINIINITN® 3(3-0-6)

Financial Market and Financial Instruments
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Roles, duties, and structures of financial market; financial market mechanisms and importance to
economic system; risk forms of financial market; financial instruments e.g. bonds, equities, and derivatives;
benefits of financial instruments; financial markets in current situation; and related laws

3563220 MTAINWIRKANNING 3(2-2-5)

Investment in Securities
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Introduction to investment in the Stock Exchange of Thailand; investment process; risks and
returns; basic securities analysis and evaluation; portfolio theory; alternative investment; foreign portfolio
investment, and application of investment approach for personal wealth
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Finance and Investment Risk Management
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Introduction to investment risks; concepts of risk analysis; operational risks; financial risks and
crises; financial and investment risk management; relationship of risks and returns; techniques and tools for
risk analysis; risk management models; and risk protection of business
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Financial Planning and Controls
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An overview of financial planning and controls of business; structures of financial planning;
financial planning by period; steps of financial planning; sales forecasting, financial forecasting; financial ratios
analysis, break-even point analysis, inventory management, profit planning; budgeting for financial planning
and controls; performance tracking; and code of ethics of finance and business operations
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Big Data Analy51s for Financial Decision-Making
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Concepts of accurate collecting, storing, and managing big data; realtime data analysing and
processing techniques; data silo problems; increasing data size problems; data complexity including both
structured and unstructured; and guidelines on data application for financial planning and customer behavior
analysis
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Financial and Investment Innovation Project
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Knowledge caodification in financial and investment innovation; analyzing, synthesizing, opinion

expressing, problems discussing, and decision-making based on principles by applying modern technology
for presentation; and practice under simulation
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Business Management for Logistics Service Business
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Principles and concepts of service management; types, patterns, and work characteristics of

logistics service business; size of investment; operations and quality control of logistics service business;

analysis of service management processes; human resource development for service excellence; legal,
moral, and ethical factors of logistics service business entrepreneurs; logistics service provider qualifications;
strategy of service business; and roles of logistics service business in national development

3562229 N1IVANTINIIIARY 3(2-2-5)

Procurement Management

wwiAn ANEEETY UnumaasmIsadedamiuldgniu nagnsnensdiiumamesunmidade
mﬁ@%@%@mmnLmdmﬁfuauumauaﬂ mMInTadauRuMniulTgUnIu ﬂaﬂmﬁ‘mﬁwﬁmﬁaﬂ%ﬁwmnﬁu
dagnd1 mItamaIetnedwwaeond nMstadouuuiunained mylenzvidunulunsiem madssdn
TAWAIBLEDT N19LATAEDIDY NMINaUILazIanIANNTniudInluIzAUNagnSAUTRNABLeT NMINEUW
idesflouavmeafianssadelaanforruumsune

Concepts, importance, roles of procurement in supply chain; procurement strategy; external
source of supply procurement; quality audits in the supply chain; procurement strategy to create added value
for customers; supplier network management; just-in-time purchasing; procurement cost analysis; supplier
assessment; negotiation; developing and managing strategic partnerships with suppliers; tool development,
and procurement techniques using information systems
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Warehouse Management
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Roles and goals of warehouse; importance of warehouse; basic characteristics of warehouse;
types of warehouse; warehouse operations; warehouse handling equipment; warehouse planning and
design; computer technology and warehouse system; storage and A-frame; and measurement of warehouse
operations

3562231 MA1TIANIINITVWEILALNITNTLINLRWA 3(2-2-5)

Transportation and Distribution Management
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Roles of transportation in economy; transportation system; transportation modes, and costs;
transportation and distribution management; analysis of transportation costs; selection of transportation
service providers; decision-making models transportation and distribution; scheduling and routing of delivery
and distribution; and application of information technology systems in transportation
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Information Technology for Logistics Service Business Management
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Concepts and principles of Internet of Things (IoT); practice on information technology for
logistics management; concept and structure of information system development; analysis, design, testing,
implementation, and maintenance of information systems; data capturing; barcoding; Electronic Data

Interchange (EDI) using information technology to store goods and inventory; Radio-Frequency-ldentification

(RFID), including electronic trading (E-commerce) applicable to service logistics business management
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Logistics Lean Management
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Concepts of maximizing utilization of resources, and focus on meeting the needs of customers;

basic principles of lean management; value creation in products and services; tools and lean techniques;

finding loss in work; elimination and reduction of waste from the system with environmental considerations
along with supply chain from upstream to downstream to consumers
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Logistics and Insurance Law
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Principles of law, rules, disciplines, and regulations related to land, water, air transport both
domestic and international level, including transportation contract system; international purchase contracts,
international payment systems, and responsibility system of loading docks, and transportation insurance
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Strategic Supply Chain Management
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Definitions, structure, and procedures of planning and implementing in supply chain strategy; risk
management; leadership; assessing and controlling national and global affairs; cost management in supply
chain; advanced supply chain management for competitiveness
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Logistics Service Business Innovation Project
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Group special assignments in logistics service management, case study, determining problems

in logistics service management; requiring students to plan and take corrective action, training and seminars

in logistics services; visits to logistics services business agencies or operators
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Leadership with Diversity Management and Change
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Leadership and team management; conflict management; change management; restructure and
redundancy in organization; transformational leadership; leadership and strategies for managing diversity;
diversity management; team diversity, generational diversity, cultural diversity at the workplace; management
of occupational health and safety in the workplace; and technology for workplace safety
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Talent Acquisition and Retention in the Digital Era
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Talent management and talent management model; talent acquisition in digital era, employer

branding for recruiting and selecting human resources in the digital; job analysis; sourcing candidates in

digital era; recruitment events; person-job fit, and person organization fit; selection methods in digital era; halo
effect and recency effect; interview question design; interview; candidate evaluation; onboarding; employee
retention in digital era; employee retention strategies; legal issues in selection

3562408 ngwmﬂLLa:ﬁaﬁaﬁuvﬁ'am%wmm%miﬂ%'wmnsqﬂﬂa 3(3-0-6)
Laws and Regulations for Human Resources Management Career
NANNIINYANILULTI ﬂgwuwﬁjuﬂiamiwm NHNNIBLTINUIENINNUTTINA DIANTTUIIIN

NI IEINA mmgmuwmmwdwﬂizmﬁLLa:ﬁw%sﬁguﬂyugmiumiﬁwm ﬂgwwwvzjumm%’azﬁadmmﬂa

NOVUAIEIAIBANNYaDANE D1FI0WINE LRz AILInaDN NOVRIBUNALNT ﬂgwmmmmuﬁuﬁuﬁ NHVREY

TPIYFBLIINIY NOUABUTEIURIAN NNNIBFILFTNNIIWAHWIH T DU TN
Principles of labor law; protection law; international labor law; international labor organization;

international labor standards and fundamental rights at work; personal data protection law (PDPA); occupational

safety, health, and environment law; workmen’s compensation law; labor relations laws; law on labor court;
social security law; skill development promotion law
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Employee Total Rewards
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Human resource manager’s role in the management of total rewards; steps in developing a total
rewards strategy; framework for compensation and benefits; designing and implementing a strategic framework
for total rewards; job analysis; job evaluation; pay per performance; employee motivation; performance
appraisal; remote performance management, measuring performance remotely, effective remote performance
management strategies; pay structure; types of compensation; compensation systems; characteristics of
employee benefits; statutory vs. voluntary benefits; examples of employee benefits programs; employee
health and wellness; metrics for calculate employee benefits

3563410 MTILATITHINTBUAZNITADNULLIG 3(2-2-5)

Job Analysis and Job Design
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Principles and concepts of job design and job analysis; job analysis, process, and methods of
composition with data for job analysis; job description and job specification; job design; job description to
key performance indicator and competency; job evaluation and job evaluation program; job rotation; job
enlargement and job enrichment; legal issues of job analysis; the future of job analysis
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Information Technology for Human Resource Management
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Overview of technology for human resource management; technology skills for human resource

management; database concepts and applications in human resource information system (HRIS); human
resource management system (HRMS); application of big data for human resource planning; electronics
human resource management (e-HRM); technology trends for human resource management
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Metrics and Analytics for Strategic Human Resource Management
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Human resource metrics; designing effective metrics; measuring the efficiency and effectiveness
of the human resources; human resource functions metrics; human resource analytics; human resource
strategies and analytics, human resource analytics tools: Phyton, packaged software, and Power Bl; human
resource analytical report on Power Bl, dashboard, and packaged software
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Technological Innovations Development for Human Resource Management
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Concepts and theories of innovation; type of innovation; innovation and human resource

management; principles and processes of technological innovation development for human resource

management; development of technological innovations by applying Python language and packaged software
for human resource management analysis and planning
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Human Resource Management Innovation Project
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Innovation development for practical human resource management decision-making by systematic
integration of knowledge; database design and data analytics, system design with Python language and
packaged software for human resource management
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Marketing for Hospitality Industry
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Basic concepts of marketing for hospitality industry; customer behaviors and experiences;

customer relationship management; marketing strategies and marketing mix in hospitality industry; using

digital technology; quality and productivity management in hospitality industry
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Creative Sales Strategy

mmilﬁymﬁmﬁ'mﬁmaqwﬁmimﬂLLafzm:mumﬁnﬂ UNUIMATNTII8aniineInens n9auN
N3 Maaregeg L duszuy nagninmewaznnaTdetodluenfdng NMIlssdngna nIdsndin
nan19918 uazinUfuaTuanwnInidnaes

Introduction to sales strategies and sales process; roles of sales representative; sales planning;
systematic sales presentation; sales strategies and negotiation in the digital era; customer assessment; sales
performance evaluation; and practice in simulation
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Communication Design on Human Diversity
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Definitions and importance of communication; communication process; communication factors;
psychology and communication behaviors; communication through human diversity; principles of message
and media design; art techniques and interpretation; applying computer programs in design, and practice
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Creative Marketing for Community
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Forms of community business operation; success and failure factors of community business
operation; community contexts; internal and external environment analysis; strategic development for creative
marketing; evaluation of creative marketing for community; and project arrangement of creative marketing
for community and practice

3563131 ﬂ:ﬂsaﬁﬂﬁwamomwmﬂ 3(2-2-5)

Marketing Influencer
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Roles, importance, and principles of marketing influencers; types of marketing influencers;
influencer branding; identity formulation and personality development; content creation and media production
for online channels; media uses; relationship management with followers; marketing strategies and making
revenues; and ethics of marketing influencer

3563132 n’lia%”mlf:amummﬂwﬁmfu 3(2-2-5)

Content Creation on Application
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Principles of content creation on applications; marketing via online and applications; content
creation; script writing; video production and editing; techniques for increasing followers and subscribers;
income earning; and practice
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Event Marketing for Customer Experience Creation
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Concepts of event marketing for customer experience creation; using digital technology for

customer experience data analysis; customer journey mapping; planning and evaluation of event marketing
for customer experience creation; and practice

3562223 MIUNAUDNAINRIBIFIND 3(2-2-5)

Business Performance Presentation
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Principles and concepts of presentation; preparation and selection of media for presentation;
order of thoughts; and prioritizing presentation; processes, techniques, skills, and personality of presentations
on business portfolio; communication and creative business presentation ideas
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Business Operation on Electronic Media
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Definitions and types of electronic commerce; customer behaviors toward electronic commerce;
selection of social media tools for communication; database management; creating distribution channels for
products, services, and business operations; payment systems of electronic commerce; shipping process;
electronic commerce laws; ethics of business operation on electronic media; and practice in business
operation on electronic media

3563228 N1IUINIIVBINWNMIIASMUILBINALND 3(3-0-6)

Strategic Distribution Channel Management
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Definition, importance, roles, functions and types of distribution channels; value added strategies
for distribution channels; selection of distribution channels; member motivation on distribution channels;
evaluation of members in channels; marketing distribution channel structure and functions; integration of
online and offline channels; omnichannel management; channel distribution relationship management
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Start-up Busmess

LIAALRY ’Jﬁﬂ’]iLiNv’l%ﬁiﬂ‘ﬂLL‘U‘].JNGI’]W]@W ANBMLIDINAIINON ADN1IES 1N SRulaLaz Iz U
ﬁnﬁﬁmqqiﬂmmmn‘uﬁmimw miwwmu,awﬂiwmuvl,amﬂmﬂuwmmmm MINATIZHAAAA Iuma‘maqim
mMIszaNU uazmTianatasaminanianadule Tadefidmadoanudusovdodunaisagiieamindm
MIdERaLUURATE waznItiAnwIgIfvgaInaw

Concept and methods of start-up business initiation; characteristics of start-up; growth and
business ecosystem of start-up; idea development and evaluation to be products; market analysis; business
models; funding, and start-up measurement for growth; success and failure factors of start-up; pitching; and
case studies of start-up business

3563230 msUsznaugsnaursuled 3(2-2-5)

Franchise Business Operation

wwIAn anwose uwazUszmassgIfaunsuled nsdeanisganaunswled nsaiunmwaneol wusud
mnwLLmuLwammﬂﬁﬁm}uWiﬂm nIUsziinAnanIwnITL T ﬂaumﬂmmmvlm ﬂaﬂmmﬁmﬂmwmmu
ﬁiﬂﬂLLWi%vL‘Hﬂ miwwmﬁimimﬂul,l,vdmlﬂm miﬁm@mmﬂuwuﬁﬂumuﬁwﬂ%mimmuﬁim LARBINIENNIA
LLamgwmﬂ‘nmﬂwmﬂmwummﬁﬂm ’ﬁaﬁﬁﬂumiﬂimauqiﬂ’fﬂwal'mv[,m

Concepts, characteristics and types of franchise business; franchise business management;
building brand image; brand; planning for franchise business expansion; franchise business potential
assessment; competitive strategies for franchise business; business development towards franchise; building
franchisor-franchisee relationships; trademarks and laws relevant to franchise system; ethics in franchise
business
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Business Communication for Negotiation
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Importance and forms of communication; concepts of business communication; interpersonal and
corporate communication process; intercultural communication for business success; negotiation concepts;
strategies and forms of negotiation; techniques and problems of negotiation; business communication skills;
and negotiation for success

3563303 n13ilsznuny 3(3-0-6)

Insurance
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Introduction to insurance; characteristics of risks; damages caused to individual and organizations;
types of insurance; life insurance; non-life insurance; insurance coverage and planning; insurance management
methods; risk management methods; impact factors of risk management; insurer selection consideration;
reinsurance; insurance business control; insurance business supervising organization; marketing behavior of
the insured in the digital era; and technology for insurance data analysis both insurer and the insured
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Financial Transactions for International Trade
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Currency exchange systems; international currency transactions; platforms for international trading;
international payment mechanism; international transportation system; risk management of exchange rates;
international funds; and related documents and regulations international trade policy
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Statistics and Simulation Model Creation for Data Analysis

aaaflFlun e neidoys sddafidudrilAoniiensidoyn Uszanmen adfdmiuweniol
NINIIRHLAZNITAINH NIINATBUFNNFAFIH NTWATIZAINNITANee N1IUszgndldaifinIenIsdueas
NIV

Statistics for data analysis; statistics as an index for data analysis; estimation; statistics for financial
and investment forecasts; hypothesis testing; regression analysis; and application of financial and investment
statistics

3563234 maluladoeadazlunmstanzddoyauaznisinaws 3(2-2-5)
Intelllgent Technology for Data Analysis and Presentatlon
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Basic concepts of intelligent technology and artificial intelligence for business data analysis; roles

of intelligent technology in banking and financial institutions; simulation for financial and investment prediction;

presentation of data analysis results; and practicing
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Business Taxation
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Overview of domestic and foreign taxation policies; rules of tax collection; practicing in revenue,
excise, and customs taxation; tax calculation and filing annual tax return; personal income tax, corporate
income tax, withholding tax, value added tax; taxation problems; and case studies

3563235 MTUIWITANAIAT 3(2-2-5)

Wealth Management
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Personal liquidity management; principles of personal tax planning; life-cycle investment; risks
of financial instruments; theory of investment allocation; principles of securities grouping; investment policy
formulation; evaluation of fund management; retirement planning; wealth transfer; preparation of personal
financial statement; and applying value money for calculating financial target valuation
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Communication Strategy of Financial Products and Digital Assets
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Financial products and digital assets; communication strategies for financial product and digital
asset presentation; customer needs and behaviors in the digital era; customers approaching and argument
elimination techniques; human relations for occupation; marketing communication; deal closing; tracking
and services; and positive attitude of financial planner
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Project Valuation Analysis and Assessment
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Feasibility analysis of investment projects; project selection and sensitive analysis; general and
perpetual project evaluation; project evaluation principles on social, economic, and environmental aspect;
project valuation assessment; micro and macro-valuation performance; impact assessment; and economic-
valuation assessment
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Risk Management in Logistics and Supply Chain
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Key characteristics of risks; trend of risk impacts on supply chain; goals of risk management
in supply chain; risk management methods; risk identification; risk analysis; risk responses; risk network
viewpoint; establishing measures to mitigate supply chain; business continuity management
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Packaging System for Logistics Services
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Principles and practice on principles and techniques of packaging systems; important function
of the packaging system; properties of various materials used in packaging, including planning and analyzing
the packaging system focusing on adding value, reuse, and proper waste management; managing and
implementing return control; duties and responsibilities of various departments in the supply chain
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Renewable Energy Technology for Logistics Services

WRIUNALN maﬂa:qnmﬂ%’mmmzﬁﬂﬂmwmmLmﬁi\iwﬁwmmmuﬂi:mmﬂ'w 9 nmadanld
Wé’qmummeﬁ}asmumﬂa%ﬁﬁﬂﬁmzamﬁunumqéﬁu‘[a%ﬁ@mﬁ? g M3 Asnanldfasssnm funwinduln
MAM3Ius NM3heardefeanmanIHaaNdUR L IuNEsInALH TINTInIdeES NN TN N AL

Renewable energy; applications and potential of various types of renewable energy sources;
choices of renewable energy for logistics and reducing logistics costs such as switching to natural gas instead
of ail in the transportation sector, reusing waste from the manufacturing sector as a renewable energy,
including promoting the use of renewable energy
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Performance Assessment of Logistics Services and Supply Chain
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Concepts of measuring performance in logistics; criteria for organizations goal-setting; managing

productivity; benchmarking; principles for measuring efficiency in logistics and supply chain; measuring the

quality of raw materials or goods; measuring responsiveness to customer needs using Supply Chain Operation

Reference Model (SCOR Model)

3563240 ladadndznansuuanlugiiniaandan 3(3-0-6)
Cross-border Logistics in ASEAN Region
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Roles and importance of cross-border logistics in ASEAN Region; knowledge of laws and customs

regulations; facilitation of border crossing formalities; transit clearance customs regime; E-customs system;

cross-border movement of people; traffic regulations and signs; designation of routes and points of entry
and exit; transport connectivity in ASEAN; issues and trends in cross-border logistics in ASEAN Region
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Operational Cost Control in Logistics Services and Supply Chain Activities
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Importance of cost management; cost classification; costs that affect the business; reducing

costs in various activities in order to be appropriate; cost management for planning business cost

analysis; allocation of costs from service departments; business cost analysis planning and cost control;
decision-making and evaluation under certain and uncertain situations
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Quantltatlve Analysis for Loglstlcs Service Business Management
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Implementation of mathematical and statistical tools in management and as a problem-solving tool

for logistics activities: applying statistical methods to find mean values, variance, or various hypotheses testing
using logistics and supply chain problems; linear program; inventory model; transport model; forecasting
techniques for accurate for business decision-making with consideration to the most effective use of resources

3562407 mstﬁluuaztﬂ‘%uﬁ‘m&z‘luvguu%ﬂﬁ 3(2-2-5)

Upskill and Reskill in Human Capital
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Importance and significance of human capital in organizations; concepts of human capital
development; strategic of human resource management development; human capital upskilling and reskilling;
ADDIE model: instructional design; human resource development cycle; HR scorecard and new approach
to human resource management and development; roles of a manager in the process of human resource
management, manpower plan, staff development strategies, appraisal system, rewards and punishment
mechanism

3563243 mﬂﬁﬂmié’ummﬁ@awqﬁmw LATANIIONE 3(2-2-5)

Behavioral and Competency-based Interview Techniques
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Experiences form job interview; behavioral and competency-based interview techniques;
planning for an Interviews; interview process: interview preparation, during interview, and post-interview
contexts; questioning techniques and examples; examples of asking questions based on organization’s core
competencies; decision-making; job interview mistakes; and practice
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Job Description to Key Performance Indicator and Competency
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Basic knowledge of job description; creating a job description form with indicators success
and competency; differences of job descriptions and job specification; best practice of job description;
job responsibility matrix; key performance indicator and competency for performance evaluation of the job
description; problems and obstacles for creating a job description; practice

3563413 M#aINIUATUIEAREIANINANITUINIININEINTYAAS 3(2-2-5)
Tax and Social Security for Human Resources Management
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Taxation on wages and employee benefits; calculation of withholding income tax; income
exemption entitlement form; tax burden on salaries, wages and benefits; tax burden on employment contract;
tax burden on termination, end of employment, dislodge, resignation and retirement; tax issues on benefits;
social security welfare issues; official documents on filing taxes; business tax filings; submission of insurer
information, employer contributions; using of electronic withholding tax (e-withholding tax) for payroll and
wages; and practice
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Planning and Career Development for Human Resource Management
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Definitions and importance of the profession; definitions and concepts of career progression

and development; training and supervision; career counseling; assessment of competencies and individual

development plan (IDP); career development in the organization; job analysis for the preparation of career
paths; designing and developing career paths; job profile; life-long career development learning; job rotation;
job relocation; elderly worker management; succession plan; career change
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Tools for Modern Human Resources Management and Development
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Tools for modern human resource management; concepts and theories of human resource
management and development; strategic plan; human resource scorecard plan; career path; succession
plan; competency model; job analysis; individual scorecard; short-term and long-term individual development
plan

3564801 MsindzaunsaiIzBnanwuinigsio 3(0-24-0)
Business Administrations Internship
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Business administration student internship at particular government and private sectors; practicing

critical thinking skill in various parts and immediate problem-solving in realistic organizational circumstances
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1500202 ANuLDuaIUN e 3(2-2-5)
Suan Dusit Spirit

1500122 Finwemadeasnsne 3(2-2-5)
Thai Language Communication Skills

1500123 mMuainneaIVINTInaNelna 3(2-2-5)
English for Modern Lifestyle

1500124  mw1denguiiensdessang 3(2-2-5)
English for International Communication

2500118 ANNININ 3(3-0-6)
Food for Life

2500119 AW NLIAALATEFNINY WY 3(2-2-5)
Lifestyle for Gircular Economy

2500120  AmAN2RIANNEY 3(3-0-6)
Values of Happiness

2500121 naavlnauaznatialan 3(2-2-5)
Thai and Global Citizens

4000114 AITNEANNAALTNGIND 3(2-2-5)
Business Thinking Inspiration

4000115 m3leiInlugaddva 3(2-2-5)

Living in the Digital Era
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4000112 AnemansuazAmamans wiinlszan 4(2-4-6)
Science and Mathematics in Daily Life

158



FMDSUIUSIUIYIRLIAITIANWINITIU QUUUSUUSY W.A. 2564

1500202 m’nmﬂumumam 3(2-2-5)

Suan Dusit Spirit
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History of Suan Dusit; understanding of organizational identities and expertise; building
up Suan Dusit spirit; personality development and internationalization following Suan Dusit characters;
self-respect and mutual respect; understanding and capability development of oneself based upon
Suan Dusit spirit; work with refinement, thoroughness, passion and faith in the university

1500122  Tinsrnsdas1 e lng 3(2-2-5)
Thai Language Communication Skills
perlaznouLaznIzUImMIdess Muilnelude Muwiuaznsfemsludiannstiniinee
N3N nA 874 Wannme ngluu3unsae 9 mﬁuﬂmiwaumwﬂ‘wﬂmmmqﬂi:ammﬂmm
Communication elements and process; Thai language in media; language and
communication in society; listening, speaking, reading and writing skills, practice in various contexts;
techniques of writing Thai for specific purposes

1500123  MBBINOEEMTVINTINANY Ival 3(2-2-5)

English for Modern Lifestyle
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Basic English grammar and vocabulary used in modern lifestyle; English Skills practice:
listening, speaking, reading, and writing for communication in modern lifestyle; using technology to
develop English skills for modern lifestyle by focusing on English Discoveries multimedia program

1500124 n'lmé'anqmﬁan'lsﬁlaa'\imna 3(2-2-5)

English for International Communication
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Intermediate English grammar and vocabulary for international communication; English
skills practice: listening, speaking, reading, and writing at an intermediate level; listening and reading
techniques for taking an English for international communication test; practicing English for international
communication tests
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Food for Life
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Knowledge of food in daily life; raw materials and ingredients in food; food preparation
and preservation; tools and equipment for cooking and reheating; basic kitchen work for household;
food types; drinks; nutrition and food listing; Thai and international dining etiquette; food safety and
sanitation; relevant regulations; current food trends

2500119  ANBIAANUWIAALATHININYWLIL 3(2-2-5)

Lifestyle for Circular Economy
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Basic Knowledge of environment and ecosystem; Climate and climate change; natural
resources and environment crises; learning how to live with nature; analytical thinking throughout a
life cycle; general knowledge about Sustainable Development Goals; circular economy; awareness
and drive for becoming a green citizen, and lifestyle into the circular economy; The maritime zone
of Thailand and the marine and coastal resource management according to the circular economy
concept; case studies

2500120 ﬂm@hmmmwam 3(3-0-6)

Values of Happmess
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Happiness; emotional management; techniques to increase happmess, technlques to
build long-lasting relationship; the art of living by oneself; the art of living with others; aesthetic and
happiness living; thinking development based on critical thinking, analytical thinking, and creative
thinking, to empower oneself and value happiness

2500121  waldadlnsuazwatdiaslan 3(2-2-5)

Thai and Global Citizens
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Civilized societies in the 2 1st century; citizenship of the borderless world; Thai and global
citizenship; respect of cultural diversity; rights, liberty, equality, and duties of citizens of the governing
states; self-responsibility and social responsibility; protection of the public interests; public volunteerism;
good governance in practice; anti-corruption; basic laws for life, and learning through case studies
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Business Thinking Inspiration
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The importance of an economic system to living and job creation; entrepreneurship in
Gig economy; discovering business opportunities; leadership and teamworking; service mind; time
management; financial management; financial health; risks and risk management; media and contents
creation techniques; marketing communication techniques; taxes; and business law

4000115  mM3lEBialugaRdna 3(2-2-5)

Living in the Digital Era
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Digital technology in daily life; digital and financial technology application; digital
responsibility; and digital citizenship skills

4000112  Angeaasuazamarnaas niindszsnin 4(2-4-6)
Science and Mathematics in Daily Life
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Analytical thinking and reasoning, mathematic in daily life, know the safety of everyday
chemicals, medicines, herbs kratom leaves and marijuana, science for health, renewable energy and
integration of science and math for solving everyday problems that are beneficial to life and work.
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1500125 m‘mé”ﬂﬂﬂmﬁamiﬁ&uimaﬂ%‘im 3(3-0-6)
English for Lifelong Learning

1500126 MEBINn B IBFIANU WA 3(3-0-6)
English in International Society

1500127 finwznsfoaInslng 3(3-0-6)
Thai Communication Skills

1500203 ANuTuaIUnie 3(3-0-6)
Suan Dusit Spirit

4000116  AngAansiuiindizs1in 3(3-0-6)
Science in Everyday Life

4000117 AfAFER I IuTInU 23T 3(3-0-6)
Mathematics in Everyday Life

4000118 walulagAInaluiindsz91uw 3(3-0-6)
Digital Technology in Everyday Life

2500122 wardotlneluanigswi 21 3(3-0-6)

Thai Citizens in the 2 1st Century
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English for Lifelong Learning
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Basic English grammar knowledge; words and phrases for learning; knowledge and
understanding of using conditional sentences; using present tenses, past tenses, modal verbs, future
tenses, prefix and suffix; making predictions from listening and reading; identifying examples from
listening and reading; reading techniques for identifying the main idea, linking words, cause and effect,
important details; English skills development; knowledge and understanding of characteristics of the
Test of English for International Communication — TOEIC; and practice

1500126  MBBINOHIRFIANWIWIZG 3(3-0-6)

English in International Soc1ety
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Intermediate English grammar knowledge; words and phrases for communication in
an international society; knowledge and understanding of using perfect simple tenses, present
simple, past simple, future simple, passive voice, and modal verbs regarding permission, possibility,
prohibition, make suggestions, and future meaning; listening and reading comprehension strategies;
using inference to understand a text; reading strategies for identifying facts and opinions, identifying
and using cohesive markers, identifying supporting details; making inferences; skimming and scanning
techniques for reading; applying English knowledge and skills for communication in an international
society; and practice with the Test of English for International Communication - TOEIC
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Thai Communication Skills . . .
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Communication elements and process; communication psychology; basic usage of Thai
language: words, listening, reading and summarizing, critical viewing and thinking, formal writing and
creative writing; storytelling and product presentation; communicating Thai language on social media;
practicing communication skills in everyday life: listening, thinking, speaking, reading and writing Thai
language
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Suan Dusit Spirit
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Learning Suan Dusit culture, personality, etiquette, adaptation; the art of self-living; lifelong
learning; living with others in a society; dining etiquette; living along with Suan Dusit good practices
and happiness
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Science in Everyday Life
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Importance of science in everyday life; utilizing resources and pollution control for safety
in everyday life; energy and alternative energy in the future; climate and living in respect of adaptation
and problem-solving; science for health care and wellness in the new normal; sustainable development
for being green citizenship; case studies
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Mathematics in Everyday Life
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Importance of mathematics in everyday life; thinking and reasoning; design thinking;
problem-solving; mathematics in food, tourism and travelling, games and sports, gambling, polling,
finance and investment; statistics for forecasting
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Digital Technology in Everyday Life
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Digital technology for learning in Suan Dusit University; using digital technology in everyday
life; media literacy and safety in the digital era; data-driven creativity; digital skills, and digital citizenship
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Thai Citizens in the 21st Century
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Thai citizens in a modern time in respect of the national strategy; duty, discipline, morality
and ethics for living with a Thai way of life; social harmony; living in multicultural societies; laws in
everyday life; judicial process; human rights; equality; good governance and anti-corruption; law abiding
society; social responsibility and volunteering
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